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7 November 2022 

 
AmBank rewards its credit card holders with fully paid trip 
to watch FIFA World Cup Qatar 2022™, courtesy of Visa 
Winners will experience spectacle and grandeur of FIFA World Cup Qatar 

2022™ quarter-final and semi-final matches 
 

In collaboration with Visa, AmBank has announced the grand prize winners of 

the AmBank Visa FIFA World Cup Qatar 2022™ Gamification: Kick2Win 

Campaign and AmBank SIGNATURE Priority Banking FIFA Campaign 2022. The 

four winners walked away with a 5 days 4 nights (5D4N) trip for two (2) to catch 

the FIFA World Cup Qatar 2022™ matches. The all-expenses paid trip includes 

5-star hotel accommodation, return flight tickets, tickets to FIFA World Cup 

Qatar 2022™ matches, ground transportation and group activities, daily meals, 

as well as Visa prepaid products worth USD400. 

 

The grand prize winners for the 5D4N trip for two (2) were Lim Chin Aun and 

Lim Soon Huat from Selangor, Aldrin Pratama Widjaja from Putrajaya and Then 

Kong Yee from Kuala Lumpur.    

Aaron Loo, Managing Director, Retail Banking, AmBank said, “We are extremely 

thrilled to partner with Visa which not only offers our customers great value but 

also provide this exceptional opportunity to our valued customers to witness and 

experience the greatest football competition in the world, with all expenses paid 

for. This campaign is a way to reward our cardholders for their continued 

support and loyalty towards AmBank and our partner Visa, all these years. My 

heartfelt congratulations to all the winners.” 
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Ng Kong Boon, Visa Country Manager for Malaysia in a separate statement said, 

“Firstly, we would like to congratulate the grand prize winners from the Kick2Win 

and AmBank SIGNATURE Priority Banking FIFA campaign, who have been 

rewarded the once-in-a-lifetime opportunities to watch the FIFA World Cup Qatar 

2022™ match with all expenses paid. As the Official Payment Services partner 

for the FIFA World Cup Qatar 2022™, we are pleased to work with AmBank to 

provide rewarding and valued experiences for our cardholders whenever they 

pay using Visa.”  

 

The AmBank Visa FIFA World Cup Qatar 2022™ Gamification: Kick2Win 

Campaign commenced on 1 June 2022 and concluded on 31 August 2022. It was 

aimed to reward AmBank/ AmBank Islamic Visa Credit Cardholders with a 

chance not only to win an all-expenses paid trip to watch a FIFA World Cup 

Qatar 2022™ match but also to reward eligible customers with monthly 

Cashback prizes of up to RM1,000 for every participation in the Kick2Win game. 

A total of RM300,000 Cashback has been rewarded during the entire campaign 

period. 

 

Meanwhile, the AmBank SIGNATURE Priority Banking FIFA Campaign 2022 which 

commenced on 1 July 2022 and concluded on 31 August 2022, was also aimed 

to reward its AmBank/AmBank Islamic SIGNATURE Priority Banking Visa 

Cardholders where the Top Two (2) Cardholders with the highest cumulative 

spends within the campaign period eligible to win an all-expenses paid trip for 

two (2) to watch a FIFA World Cup Qatar 2022™ match. 
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About AmBank Group 

 
AmBank Group is a leading financial services group with over 40 years of expertise in supporting the economic 
development of Malaysia. We have over three million customers and employ over 9,000 people. 
 
The Group was listed on the Main Market of Bursa Malaysia in 1988. It is the sixth-largest banking group by 
assets in Malaysia, with a market capitalisation of more than RM12 billion as at 31 March 2022. 
 
AmBank Group serves over three million individual and corporate customers. It provides services in wholesale 
banking, retail banking, business banking, investment banking and related financial services which include 
Islamic banking, underwriting of general insurance, life insurance, family takaful, stock and share broking, futures 
broking, investment advisory and management services in assets, real estate investment trust and unit trusts. 
 
For more information, please visit www.ambankgroup.com 
 

 
For further information, please contact Ridzuan Zulkifli, Senior Vice President, Group Corporate Communications 
and Marketing, AmBank Group at ridzuan.zulkifli@ambankgroup.com and the Media Relations team at 
media.relations@ambankgroup.com  
 

 

 

About Visa Inc. 

Visa Inc. (NYSE: V) is the world’s leader in digital payments. Our mission is to connect the world through the 

most innovative, reliable and secure payment network - enabling individuals, businesses and economies to 

thrive. Our advanced global processing network, VisaNet, provides secure and reliable payments around the 

world, and is capable of handling more than 65,000 transaction messages a second. The company’s relentless 

focus on innovation is a catalyst for the rapid growth of digital commerce on any device for everyone, 

everywhere. As the world moves from analog to digital, Visa is applying our brand, products, people, network and 

scale to reshape the future of commerce. For more information, visit  www.visa.com.my 
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