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3 August 2026

AmBank Celebrates AmRewards 5.0 winners, Launches
AmRewards 6.0 edition with prizes worth RM1.5million and
a refreshed AmBank Mastercard Debit Card with Lounge
access & Cashback offers

AmBank Islamic recently concluded the latest instalment of its flagship
AmRewards 5.0 campaign with the grand prize handover of a luxury suite that
blends elegance with versatility, Hugoz Suites @ KL City Centre by EXSIM to

Mr Toh Chin Gee, a customer from AmBank Gelugor Branch, Penang.

Madam Ng Lay Ching from AmBank Bukit Indah, Johor Bahru drove home with
a brand-new BMW 218i Gran Coupe as the second-place winner. Meanwhile,
for the third prize, 3 other lucky winners won a travel package for 2 to Tokyo,

Japan, inclusive of return Business Class flights and accommodation.

Cheong Chee Wai, Managing Director of Retail Banking, AmBank Group
“My heartfelt congratulations to all the winners. We are appreciative of the trust
and loyalty our customers continue to place in us, and their overwhelming
response has been instrumental in the success of this campaign. We are excited
to continue building the momentum with the launch of AmRewards 6.0,
encouraging our customers to take charge of their financial future, by saving
consistently, transacting wisely and engaging meaningfully with our digital

platforms such as AmOnline App.”

Building on the success of the campaign, AmBank Islamic has launched
AmRewards 6.0 that runs from 1 July 2026 to 30 June 2027. By opening an
AmWafeeq Savings Account-i and maintaining a minimum balance, customers
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can earn entries to win monthly cash prizes and quarterly thematic destination

packages to Yunnan, China, The Floating Gardens of Japan, Cappadocia, Turkey

and even a visit to Land of Glaciers in New Zealand.

The campaign features three extraordinary grand prizes, including a once in a
lifetime visit and stay in the exotic islands of Bora-Bora islands, an overnight
stay at Sweden’s iconic Icehotel, and a unique wildlife experience in

Madagascar.

In addition, a Volvo EX30 and Proton e.MAS 5 were also amongst the coveted
prizes available during the festive and final draws. The AmRewards campaign
underscores the bank’s commitment to making banking simpler, more

rewarding and more accessible.

Separately, AmBank has launched a refreshed Mastercard Debit card design
with enhanced customer value propositions which offer access to a range of

perks and benefits.

Beyond everyday savings, cardholders will enjoy travel-related benefits
including two complimentary annual accesses to Plaza Premium Lounge in
Malaysia, making it the first mass market segment debit card in the country to
offer this exclusive travel privilege. Avid travellers can also enjoy zero overseas

transaction fees, exchange rate mark ups and ATM withdrawal fees.

In addition, Cardholders can enjoy 30% cashback on auto-billing payments
across telco, utilities, streaming and Al subscriptions, helping them save on

recurring expenses that have become part of daily life.

Issued by Media Relations Unit, Group Corporate Communications & Marketing, AmBank Group
Level 40, Menara AmBank, 8, Jalan Yap Kwan Seng, 50450 Kuala Lumpur

@ambankgroup.com oAmBank @ambankmy 3 AmBankMY

Customer Care: @ 03-2178 8888 [ customercare@ambankgroup.com



Q)

MEDIA RELEASE
The refreshed debit card reflects AmBank's commitment to delivering

meaningful value through payment solutions that cater to the evolving

lifestyles and expectations of today's consumers.

Beena Pothen, Division President, West Southeast Asia, Mastercard,
"At Mastercard, we Dbelieve that meaningful innovation starts with
understanding how consumers' needs and expectations continue to
evolve. Cardholders today are looking for payment solutions that not only offer
greater convenience and security, but also deliver tangible value in their
everyday lives. Our  collaboration  with  AmBank reflects this
shared commitment to delivering solutions centered on consumers’ needs, with
benefits that are relevant to them. Through the refreshed AmBank Mastercard
Debit Card, we are making everyday payments more rewarding while
supporting AmBank's continued efforts to deliver innovative, customer-centric
banking experiences.”

About AmBank Group

AmBank Group is a leading financial services group with over 40 years of expertise in supporting the economic development of Malaysia.
We have over three million customers and employ over 8,000 people.

The Group was listed on the Main Market of Bursa Malaysia in 1988. It is the sixth-largest banking group by assets in Malaysia, with a
market capitalisation of more than RM22 billion as at 31 March 2026.

AmBank Group serves over three million individual and corporate customers. It provides services in wholesale banking, retail banking,
business banking, investment banking and related financial services which include Islamic banking, underwriting of general insurance,
life insurance, family takaful, stock and share broking, futures broking, investment advisory and asset management services in unit
trusts and real estate investment trusts.

For more information, please visit www.ambankgroup.com

For further information, please contact Ridzuan Zulkifli, Senior Vice President, Group Corporate Communications and Marketing,
AmBank Group at ridzuan.zulkifliddambankgroup.com and the Media Relations team at media.relations@ambankgroup.com
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