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message

Dear AmBank Group Colleagues,
Our financial results for the first quarter of
FY2015 indicate that all of us as AmBankers
need to make special efforts to ensure that we
perform as well or better than our peers in the
market place. A number of key initiatives have
been prioritised to drive and deliver growth,
optimise efficiency and build sustainability.
However, positive results can only be achieved
with your full support and commitment.
I would like to take this opportunity to
remind AmBankers that they should familiarise
themselves with our Group’s Code of Ethics.
This is something for all of us to practice and
execute to ensure we live up to the standards
required of us.
The new and vibrant “Live Ready” campaign
by AmMetLife and AmMetLife Takaful underlines
AmMetLife’s philosophy that “Customers are at
the heart of everything we do”. The campaign
aims to emphasise our promise of delivering
clear, transparent financial security and stability
for all Malaysians.
I would like to welcome the new CEOs
of AmMetLife Insurance and AmGeneral
Insurance, Mr Ramzi Toubassy and Mr Derek
Roberts respectively and wish them all the
best as they begin their journey with us. I have
every confidence that they can help us take
the Insurance Companies to the next level of
progress and success.
Our latest Family Day took place on
13 September 2014 at the Primula Beach

AmBank Group
at a Glance

Hotel, Kuala Terengganu. More than 1500
staff and family members turned up for the
event and it was an excellent opportunity for
everyone to mingle with their peers and family
members alike to strengthen the family spirit of
AmBank Group.
I am also pleased to announce “People
Search”, the new search tool that will empower
us to connect stronger, faster and more
effectively with each other. The new search tool
can change the way we work, collaborate and
even socialise. I urge you to take a few moments
to familiarise yourself with the system, update
your profile and have your photo uploaded.
AmBank Group continues to be recognised
by various awards for its outstanding
performance. Recent awards include Best FX
Bank for Corporates and Financial Institutions,
for the third consecutive year at the Eighth
Annual Alpha Southeast Asia Best Financial
Institution Awards 2014. AmInvest won the
Malaysia’s Best Investment Management
Company for the third year running at the
World Finance Management Awards 2014.
The Retail Banking social media campaign,
“What’s Your Social Mileage” was honoured
with a Silver Dragon Award for Best Social
Media or Word of Mouth Campaign at the
2014 PMAA Dragons of Malaysia Awards.
The new Retail Banking website, Ambank.
com.my also received the Order of Excellence
for Best Innovative Idea or Concept at the
same awards ceremony.
The AmBank Group via the AmIslamic
brand was a Strategic Partner of the Global
Islamic Finance Forum 2014 (GIFF 2014)
which was held from 2 to 4 September 2014
at Sasana Kijang, Bank Negara Malaysia,
Kuala Lumpur.
On the social front, AmBank Group
launched the AmBank-MyKasih Community
Programme on 13 September 2014 for
the second time in Kuala Terengganu. This
community project will benefit a total of 50
families and help meet our objective to play
an effective role as a socially responsible
corporate citizen. This programme has so
far benefitted 1,836 families in 15 launches
to date, throughout Malaysia with a total
contribution of RM2,214,748.17.
Our sports club, Kelab AmBank Group
(KAG) continued its community charity

programmes with Buka Puasa and Hari Raya
activities held in various locations nationwide.
For the first time KAG organised the bubur
lambuk distribution for members of the public
and customers at its various offices during the
holy month of Ramadan. The Group continues
to support the media by participating in The
Edge Kuala Lumpur Rat Race for Charity 2014
which was held on 23 September 2014.
In conjunction with the Malaysia Day this
year, the Group had put the spotlight on
some traits and traditions in a celebration
that demonstrated true “Malaysianness”
while at the same time promoting the spirit of
Connectivity to staff and customers that the
AmBank Group has at its heart. “Malaysian
Treats” were distributed to both customers and
staff alike concurrently in eight buildings across
the AmBank Group in the Klang Valley. The
“Malaysian Treats” were supplied by a group
of single mothers from the Persatuan Ibu-ibu
Tunggal Wilayah Batu Pahat.
Our sports club, as part of the staff
engagement programme, actively promoted
events to bring staff together, such as the KAG
Futsal 2014 tournament and the inaugural KAG
Open Water Scuba Diving and Snorkelling.
I would also like to take this opportunity to
congratulate Ms Ng Sock Khim of the Financial
Solutions Department, AmBank (M) Berhad
who clinched the Silver Medal for Table Tennis
at the 2014 Commonwealth Games which
was held in Glasgow, Scotland.
AmBank Group was the main sponsor for
the eighth edition of the International Art Expo
Malaysia 2014 which was held at the Matrade
Exhibition and Convention Centre (MECC)
from 25 to 28 September.
I would like to wish all our Hindu
AmBank Group staff, friends and clients
– Happy Deepavali!

Tan Sri Azman Hashim
Chairman
AmBank Group
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AmBank Group Q1FY15 PAT up 17.4%
to RM567.8 million

Non-interest income growth and disciplined cost control underpin results

AMMB Holdings Berhad (“AmBank Group” or “the Group”)
on 22 August reported financial results for first quarter ending
31 March 2015 (Q1FY15). PATMI increased 16.2% to RM536.9
million, ROE up 0.9% at 16.0% and EPS rose 16.1% to 17.9 sen.
Q1FY15 performance¹ highlights
• PATMI (profit after tax and non-controlling interests) increased
16.2% to RM536.9 million supported by non-interest income
growth
• ROE (return on equity) at 16.0% (+0.9%), ROA (return on
assets) of 1.78% (+0.26%) and basic EPS (earnings per share)
of 17.9 sen (+16.1%)
• CTI (cost to income ratio) improved 5.1% to 42.7%, maintained
disciplined cost management to support ongoing investments
• CASA (current account savings account) grew 4.5% and
makes up 22% of total customer deposits. LDR (loans to
deposits ratio) at 90.0%²
• Net lending at RM85.6 billion (+1.5%) as the Group continued
to focus growth in target segments
• Gross impaired loans ratio at 1.87% (-0.01%) and loan loss
coverage above industry average at 120.5%. Loan loss charge
of 0.38% is at expected level as recoveries normalised
• Capital of the aggregated banking entities is above regulatory
minima with CET-1 (common equity tier-1) at 10.3%, tier-1 at
11.8% and total capital ratio at 16.1%, when computed in
compliance with Basel III requirements

Mr Ashok Ramamurthy, Group Managing
Director, AmBank Group.
Note:
1 All growth percentages computed on
year-on-year (yoy) Q1FY15 vs Q1FY14
basis unless otherwise stated.
2 Customer deposits includes stable
funding sources.
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Highlights by Mr Ashok Ramamurthy, Group Managing Director
Mr Ashok Ramamurthy, Group Managing Director, AMMB Holdings Berhad
commented, “The Group’s PATMI increased 16.2% and ROE rose to 16.0% underpinned
by a one-time gain from sale of a circa 50% partnership stake in AmLife and AmFamily
Takaful partly offset by higher provisions due to normalisation of recoveries. CASA grew
4.5% supporting our focused loans growth in target segments. CTI improved to 42.7%,
notwithstanding ongoing investments to deliver growth, optimise efficiency and build
sustainability.
“We have prioritised a number of key initiatives to drive growth. In Retail Banking, plans
are underway to deliver solutions to new target value segments particularly in emerging
affluent and small business to drive deposits and fee based income growth. We are
enabling and enhancing our digital platform as well as increasing our digital presence and
social media via collaborations with business partners.
“Wholesale Banking’s new operating model which became effective on 1 April 2014 is
stabilising, with new coverage teams set up to focus on targeted sectors and segments.
“On General Insurance, we have achieved cumulative cost synergies of RM66.7 million
to-date, and we are targeting to complete the Kurnia integration by this calendar year.
“Our strategic partnership with MetLife (MetLife International Holdings) was completed
on 30 April 2014, with the aim of creating a modern, innovative, customer-centered
insurer in Malaysia. Key areas of focus for the coming months include enhancing our
brand; strengthening distribution channels; investing in information technology; aligning
policies and procedures in human resources, risk/compliance, actuarial/finance;
developing core organisational talents; and strengthening leadership teams.
“More recently, to diversify our funding base, AmBank (M) successfully completed its
maiden US Dollar Senior Unsecured Notes issuance of USD400 million under its USD2.0
billion Euro Medium Term Note Programme. This transaction was a success, being more
than 10 times oversubscribed with orders of over USD4.25 billion from 190 accounts. It
demonstrates our strong reputation as one of the top tier banks in Malaysia and reflects
the confidence that investors have in our credit profile, sound financial strategy and
strength together with our solid business model.”

Stronger profit growth in General Insurance
Retail Banking:
Targeted growth

Wholesale Banking:
Diversified contribution
across businesses

Insurance: General Insurance
delivered stronger investment
income, Life Assurance
and Family Takaful sealed
partnership with MetLife

Divisional performance for Q1FY2015 compared to Q1FY2014:
Retail Banking PAT at RM132.7 million. Income was impacted by margin compression
and loans growth remains under pressure in the short term reflecting tightening of credit
policies. Loans growth was targeted in profitable segments with mortgage delivering good
growth. Customer deposits growth was supported by on-going marketing campaigns and
leveraging distribution channels.
Wholesale Banking PAT at RM232.6 million underpinned by strong Corporate
Finance performance (advisory and underwriting fees) and cost management initiatives
across Wholesale Banking, partially offset by margin compression, lower broking volumes
and lower foreign exchange and derivative performance. Moderate loans growth reflects
large repayments. Good growth was recorded in low cost deposits and assets under
management. New Wholesale Banking operating model commenced operations on
1 April 2014.
General Insurance’s PAT rose 47.6% to RM62.6 million from stronger investment
income. The division continued to focus on both motor and niche general insurance
segments.
Life Assurance and Family Takaful completed strategic partnership with MetLife
International Holdings Inc on 30 April 2014.

Message from Group Managing Director

5

CTI stable at 42.7%, disciplined cost management to support
ongoing investments

Margins remain
a challenge
Ongoing investments
to deliver growth,
optimise efficiency &
build sustainability

Total income increased 22.6% to RM1,462.5 million supported by non-interest income
growth (+87.0%) to RM767.3 million. Higher non-interest income contributions came
from general insurance along with trading and investment gains which includes gross
divestment gain on AmLife and AmFamily.
Net interest income was RM695.2 million (-11.2%), reflecting continued margin
compression, moderate loans growth and divestment of our life assurance business.
NIM (net interest margin) was 2.45% while COF (cost of funds) was at 3.13%.
The Group will continue its disciplined cost management for ongoing investments
planned over the next 12 to 18 months to deliver growth, optimise efficiency and build
sustainability. Key investments cover phase two of the Group’s core banking system
upgrade, retail application scorecards enhancement, Goods and Services Tax (GST)
readiness, de-tariff risk selection and pricing engine, along with ongoing save-to-invest
programme which intends to enhance organisational efficiency. CTI improved to 42.7%
(Q1FY14: 47.7%).

Capital at preferred level
Adopted Basel III at
banking entity level

The aggregated banking entities of the Group remained well capitalised and operated
within internal target capital levels for FY2015 under the Basel III computation convention.
CET-1 at 10.3%, Tier-1 of 11.8% and total capital ratio at 16.1%.

Prospects for financial year ending 31 March 2015

Moderate domestic
demand in 2H2014

Disciplined execution to
our strategic priorities for
FY2015 – 2017

The Malaysian economy registered a strong growth of 6.3% year-on-year in first half 2014
(4.4% year-on-year growth in first half 2013) mainly supported by trade.
Moving into 2H2014, exports are anticipated to remain healthy from improving demand
from our major trading partners, stable prices, pick up in volume growth for selected
export products and weak RM/USD. Whilst domestic demand is anticipated to moderate
from slowing private consumption partly due to rising living costs from ongoing
rationalisation of subsidy, rising interest rates and impact from GST. However, healthy
labour market and sustained income growth will provide support to private consumption.
Inflation is expected to remain above the historical long-term average given the cost-push
pressures.
In the banking sector, loans growth is anticipated to moderate in line with moderating
consumption growth and measures to address household debt concerns. Asset quality
may come under pressure more from rising inflation and interest rates than potential
capital flow risk.
For FY2015 – 2017, AmBank Group will be guided by four strategic priorities to
achieve our Vision – (1) Deliver on focused organic growth; (2) Leverage strategic
partnerships and deliver on acquisitions; (3) Continue to optimise efficiency; and (4) Build
sustainability.

“Looking ahead, we anticipate some headwinds in the business environment with further industry consolidations,
intensifying competition and rising compliance requirements. We will stay focused on our strategic priorities and disciplined
execution to remain on course in delivering sustainable growth,” Mr Ramamurthy concluded.
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Welcome
AmMetLife Insurance Berhad
Appoints Ramzi Toubassy as
New Chief Executive Officer
AmMetLife Insurance Berhad (“AmMetLife”) announced that it received approval
from Bank Negara Malaysia (“BNM”) for the appointment of Ramzi Toubassy as
its new Chief Executive Officer on Thursday, 4 September 2014.
Ramzi Toubassy has accumulated over 18 years of experience in the
insurance industry. He will be responsible for executing a transformation
strategy to achieve profitable growth, accelerate shareholder return,
as well as ensuring the operational effectiveness of the AmMetLife
business in Malaysia. Toubassy has been with MetLife since 2012,
and previously served as its Head of Face-to-Face Distribution for
the Europe, Middle East and Africa (EMEA) region. Prior to joining
MetLife, he was with AIA, where over a period of eight years, he
held several key management roles for them including Deputy Chief
Agency Officer in Hong Kong, Senior Assistant General Manager
in Malaysia, Deputy General Manager & Director of Distribution
in Korea, and most recently as their Chief Distribution Officer in
Vietnam. Having started his career with AIG in 1996, He has a
Bachelor of Arts in Political Science from Georgia State University
as well as a Master of Arts in International Relations.

AmGeneral Insurance Berhad
Appoints Derek Roberts as
New Chief Executive Officer
AmGeneral Insurance Berhad (“AmGeneral
Insurance”) announced that it received
approval from Bank Negara Malaysia
(“BNM”) for the appointment of Derek
Roberts as its new Chief Executive Officer
on Wednesday, 17 September 2014.
Derek brings with him 13 years of
professional experience in the insurance
industry as well as from financial institution
related organisations in Johannesburg,
New York, London and Sydney.
Before joining AmGeneral Insurance,
he led a large transformational change
programme within the claims operation of
Insurance Australia Group’s (“IAG”) Direct
Insurance Division in Australia. Prior to that,
Derek was Chief Financial Officer for a joint
venture within IAG.

Derek holds a Bachelors Degree in Business
Science from the University of Cape Town,
South Africa and is a qualified Chartered
Accountant. He is also a member of the
South African Institute of Chartered
Accountants (“SAICA”).
“Derek brings with him a wealth
of knowledge and outstanding
leadership skills to AmGeneral
Insurance. I am confident with
Derek’s extensive insurance
experience and proven track
record for operational excellence
and leadership, he will be able
to successfully lead AmGeneral
Insurance to greater heights,”
said Tan Sri Azman Hashim,
Chairman, AmBank Group.

awards / accolades

AmInvest Wins
Malaysia’s Best
Investment
Management
Company Award
for Third
Consecutive Year
For the third year running,
AmInvest has once
again proven to be the
country’s Best Investment
Management Company
at the World Finance
Investment Management Awards 2014
(Awards), making it the only company in the
history of the Awards worldwide to have
received and maintained such high standards.
World Finance, a leading financial magazine
based in the United Kingdom organises
the Awards annually to recognise industry
leaders who have stayed ahead of the market,
provided outstanding customer support and
generated returns for their client base. Winners
were chosen through a two-tiered exercise:
firstly, a peer voting system and followed
by a panel of independent industry experts.
Performance, service, leadership, consistency,
targets and objectives were among the judging
criteria taken into account for the year ending
31 December 2013.
“Catering to the needs of our investors has
been our number one priority from day one
and we believe that we provide a compelling
value proposition in the global marketplace,
both in the conventional and Shariah-compliant
investment spaces in terms of risk and return.
To be the only company in the world in the
Awards’ history to win three years in a row
for our funds management capabilities and
commitment to excellence is truly gratifying,”
said Datin Maznah Mahbob, Chief Executive
Officer, AmInvest.
AmInvest has been growing at an average
of 22% annually in terms of assets under
management (AUM) for the past 10 years.
As at June 2014, AmInvest’s AUM stood at
approximately RM38.1 billion.
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AmBank Group wins award for
Best FX Bank for Corporates
and Financial Institutions
in Malaysia for third time
in three consecutive years
AmBank Group has won the award for Best FX Bank for
Corporates and Financial Institutions in Malaysia at the Eighth
Annual Alpha Southeast Asia Best Financial Institution Awards
& Corporate Awards 2014 at a special presentation ceremony
held in Kuala Lumpur on Wednesday, 10 September 2014.
The award was presented to Encik Jamzidi Khalid,
Executive Vice President, Markets Division, AmBank Group by
Mr Siddiq Bazarwala, CEO & Publisher, Alpha Southeast Asia.
Mr T C Kok, Managing Director, Wholesale Banking
Products, AmBank Group said, “This award is testimonial to
the trust and confidence that our clients continue to show
in us for ensuring that the best foreign exchange solutions
and top notch service are our priorities. Certainly this will
provide the encouragement and impetus for us to continue
to leverage best practices in the market and further spur the
spirit of innovation and customer-centricity.”
“We would like to thank our clients and customers,
as well as our staff and share this honour with them,”
added Mr T C Kok.

Encik Jamzidi Khalid, Executive Vice President, Markets Division, AmBank Group (left)
receiving the award from Mr Siddiq Bazarwala, CEO & Publisher, Alpha Southeast Asia.
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Service Compliment Recognition Award FY14/15

Top Five Winners of Round One

Elizabeth Kong
Kenanga Wholesale City Branch

Jessica Joy
Contact Centre

We are proud to announce the list of
“Service Champions” who have been
role models and went the extra mile
in their efforts to exceed customers’
expectations. A total of 156 Service
Champions were identified in Round
One. The list of Service Champions is
available at http://connected/Functions/
RetailBanking/Shared%20Documents/
ListRBServCompChamps2014R1.pdf

Leong Hing Seong
Contact Centre

Nur Hamizah Ismail
Contact Centre

Out of the 156 Service Champions the panel
of judges has selected the following recipients
as the Top Five Winners for Round One of the
Service Compliment Recognition Award.
Once again, congratulations to all the
winners! You have made AmBank proud
by extending exceptional service to build
long-term business relationships with our
customers. Thank you for your support and
dedication.

Pang Sock Fue
PJ New Town Branch

For those who have missed the chance
to be our “Service Champion”, do not worry
as FY14/15 Round Two of the Service
Compliment Recognition Award is here!
For more information on the Service
Compliment Recognition Award, please
refer to our Retail Banking portal at http://
connected/Functions/RetailBanking/
SitePages/Service%20Compliment%20
Programme.aspx

AmBank Wins Silver at 2014 PMAA Dragons of Malaysia Awards
for Best Social Media or Word of Mouth Campaign
Anthony Chin, Executive Vice President of Strategy and Transformation, AmBank (M) Berhad (centre), Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate
Communications and Marketing, AmBank Group (sixth from left), Syed Faizal Syed Mohsen, Vice President, Digital Banking, AmBank (M) Berhad (fifth from right) with
members of the AmBank Group and Orion Social Media teams at the awards ceremony.

AmBank’s social media campaign, “What’s Your Social Mileage”
was honoured with a Silver Dragon Award for “Best Social
Media or Word of Mouth Campaign” at the 2014 PMAA Dragons
of Malaysia Awards held on Monday, 29 September 2014. The
all-new Retail Banking website, Ambank.com.my, also received
the Order of Excellence for Best Innovative Idea or Concept.
The Promotion Marketing Awards of Asia was recently held
for the third time in Malaysia, out of the 15 times it has been
organised in Asia.
What’s Your Social Mileage
The “What’s Your Social Mileage” campaign organised by
AmBank ran from 15 July to 21 September 2013, and was

a runaway success – the campaign garnered 63,000 “likes”
for the AmBank facebook page to 81,000 in the space of just
10 weeks. This was equivalent to an increase of more than
350% in facebook “likes”.
All-new retail banking website, Ambank.com.my
This website was unveiled on Wednesday, 15 January 2014.
Designed with a fresh new look, and user friendly navigation, its
new look can be viewed perfectly via various mobile devices and
tablets, as it is now mobile responsive.
Orion Social Media was AmBank’s digital creative agency for
the “What’s Your Social Mileage” campaign while Edge Asia was
AmBank’s agency for the new Ambank.com.my website.
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AmMetLife Launches ‘Live Ready’ Brand Campaign

AmMetLife Insurance Berhad (“AmMetLife”)
and AmMetLife Takaful Berhad (“AmMetLife
Takaful”) launched a new and vibrant
“Live Ready” brand campaign nationwide
on Tuesday, 12 August. The campaign
underscores AmMetLife’s philosophy that
“Customers are at the heart of everything we
do”, realised by delivering clear, transparent
financial security and stability to Malaysians.
This new campaign follows the unveiling
of the two companies’ new identities in May
2014 and the successful formation of the
strategic partnership that taps into the strong
local understanding of the AmBank Group
and the global expertise of MetLife. The new
brands of AmMetLife and AmMetLife Takaful
leverage the best of these two exceptional
companies, breathing new life into Malaysia’s
life assurance and family takaful businesses.
Explaining the concept of ‘Live Ready’,
Tan Sri Azman Hashim, Chairman, AmBank
Group said, “Prior to the development
of the brand campaign, AmMetLife had
engaged in extensive market research to

better understand the needs of Malaysians.
The findings were clear: Malaysians want
certainty and clarity for their future, they want
peace of mind for their lives and the lives of
their loved ones, and they want assurance
that the choices they make are right for
themselves and the people who matter to
them.”
Dato’ Dr. Nirmala Menon, Head of
Designated Markets & Health, Asia, MetLife
added, “It was through this understanding
of Malaysians’ needs that AmMetLife
crystalised its approach of helping
customers to ‘Live Ready’. This is achieved
by making it easier for customers to do
business with AmMetLife, and simpler for
families and individuals to achieve their
financial security, allowing them to pursue
more from life.”
AmMetLife’s aspiration is to help
customers “Live Ready” by treating them
fairly, learning more about them and
providing them with clear and simple
solutions. Because only when they are ready

for all that life brings can they truly live.
The new AmMetLife brand saw the
launch of an integrated media campaign
which included a 60-second ‘Live Ready’
TV commercial aired on key TV stations,
newspaper advertisements, yahoo, MSN,
youtube page takeover, outdoor advertising
at strategic locations as well as the newly
revamped website ammetlife.com.
The ‘Live Ready’ campaign progressively
introduces innovative, cutting-edge life
assurance and family takaful solutions to be
developed in five key areas, leveraging best
practices and global standards:
• Education – Saving for your children’s
future
• Protection – Protecting your family
• Health – Taking care of your health
• Wealth – Saving for your dreams
• Retirement – Planning for your golden
retirement
The brand campaign is the first since the
commencement of the strategic partnership,
and will continue for the rest of the year.

Income Distribution Declared for
Malaysia’s First Equity and Bond ETFs
Malaysia’s first exchange-traded funds (“ETFs”), namely FTSE
Bursa Malaysia KLCI etf (“FBM KLCI etf”) and ABF Malaysia Bond
Index Fund (“ABF Malaysia”) have respectively declared final
income distributions of 2.70 sen per unit and 1.75 sen per unit for
their financial year ended 31 December 2013. The total income
distributions for the year which include interim income distributions
paid out during the year were 3.2 sen for FBM KLCI etf and 3.5 sen
for ABF Malaysia respectively.
FBM KLCI etf and ABF Malaysia are both managed by AmInvest
which has been at the forefront in market innovation, pioneering and
managing notable funds of “firsts of its kind” in the market across a
broad spectrum of asset classes.
FBM KLCI etf, listed on Bursa Malaysia, is designed to follow
and match the performance of its benchmark index, FTSE Bursa
Malaysia KLCI (“FBM KLCI”). The benchmark index can be seen
as representing the barometer of our local stock market, which
comprises stocks of Malaysia’s top 30 largest companies in terms
of market capitalisation. Thus, investors can invest into a diversified
portfolio of Malaysian large cap and “blue chip” stocks simply by
investing into a single unit of FBM KLCI etf.

FBM KLCI etf’s performance for the past year reflected the market
gain of around 12.7%, while over the five-year period, FBM KLCI etf
has given returns of approximately 132.6%, or annualised returns of
18.4% each year.
ABF Malaysia, listed on Bursa Malaysia, follows the performance
of Markit iBoxx®ABF Malaysia Bond Index. ABF Malaysia effectively
buys into a portfolio of mainly Malaysian government bonds.
ABF Malaysia has gained returns of 14.4% over five years, which
translates to 2.7% annually.
“You can use ETFs for your portfolio diversification as ETFs give
instant exposure to almost any market or asset class. It so easy
to buy and sell as it’s traded on the stock exchange and you can
just focus your resources on getting your asset allocation right for
your investment portfolio. The main benefits of ETFs, as passive
investments, are low cost in terms of sales charge, management
fees and operating expense and it’s very convenient and flexible for
investors to invest,” said Datin Maznah Mahbob, Chief Executive
Officer, AmInvest.
For further details on FBM KLCI etf and ABF Malaysia Bond Index
Fund, please visit www.fbmklcietf.com.my or www.abfmy1.com.my
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AmBank’s Successful
Debut in its USD
Senior Notes Issue
AmBank (M) Berhad (“AmBank”) on Thursday, 3 July 2014
completed its maiden US Dollar Senior Unsecured Notes
issuance of USD400 million under its USD2.0 billion Euro
Medium Term Note Programme (“Programme”) which
was established in 2013. The Senior Notes, rated Baa1 by
Moody’s Investors Service and BBB+ by Standard & Poor’s
Ratings Services, have a tenor of five years and matures on
3 July 2019.
The transaction was a success, being more than 10 times
oversubscribed with orders of over USD4.25 billion from
190 accounts. The Senior Notes which carries a coupon
of 3.125% was competitively priced with a re-offer yield of
3.179% and a re-offer price of 99.752.
“We are delighted that our Senior Notes received
overwhelming support and demand from a wide array of
investors. This successful transaction demonstrates our
strong reputation as one of the top tier banks in Malaysia and
it is a reflection of the confidence that investors have in our
credit profile, sound financial strategy and strength together
with our solid business model,” said Mr Ashok Ramamurthy,
Group Managing Director, AmBank Group.
The net proceeds under the Programme will be utilised by
the Issuer for its general working capital purposes including,
but not limited to, the provision of advances by AmBank
to any of the subsidiaries of AMMB Holdings Berhad and
repayment of borrowings by AmBank and also borrowings of
such subsidiaries.
AmInvestment Bank Berhad and Australia and New
Zealand Banking Group Limited are the Joint Lead Managers
and Joint Bookrunners for the Senior Notes under the
Programme.

AmBank Group presents
Career Talk to New University
Malaya Students
AmBank Group presented a career talk to 300
new students of the Business and Accounting
faculty of University Malaya on Thursday,
4 September 2014 at its premises.
A total of three speakers were invited,
consisting of AmBank Group and two other
speakers coming from an accountancy firm
and a multinational fast moving consumer
goods company. Other members of the
audience consisted of the Dean and the
lecturers from the faculty itself.
The Group was represented by Nurfaznizam
Ibrahim, Vice President, Debt Markets,
AmInvestment Bank Berhad who himself was
an alumni of University
Malaya with a Bachelor
of Accounting degree.
He shared his
experiences studying
in University Malaya
and working in
AmInvesment Bank,
and the prospects
the bank offers for fresh
graduates, together
with insights into the
banking sector in
general.
Nurfaznizam Ibrahim sharing
his view with the new students.

AmGeneral Distributes Profit Commission Payment

AmGeneral agents receiving the profit commissions from Ms Grace Quah, General Manager of Agency Distribution.

AmGeneral Insurance Berhad
(“AmGeneral”) has declared and paid
profit commission to its qualifying

general insurance agents last month.
Payments were distributed personally
by hand to each agent nationwide via

our sales and marketing staff.
The payment of profit commission
was made after the company declared
profit after tax for financial period
ended March 31, 2014 which rose by
87.7% to RM207.8 million (15 months
contribution) from RM110.7 million
in the previous financial year, backed
by operating revenue which grew by
82.2% to RM2.2 billion and total asset
size that increased by 59.1% to
RM4.3 billion for the enlarged entity.
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AmInvest Launches Two Funds
invests to varying degrees in high-yield bonds, convertible
AmInvest has launched two funds, namely US-Canada
bonds and equities, including covered call writing. This
Income and Growth and Europe Equity Growth, in response
to investors’ demand for higher risk appetite and continuous Target Fund holds an attractive total return opportunity and
search for higher yields than fixed deposit rates. US-Canada so far, this three-sleeve approach strategy has outperformed
the US equities market. The strategy allows the Target Fund
Income and Growth, a mixed-asset feeder fund seeks to
manager to respond appropriately to different market phases
provide income and to a lesser extent long term capital
and to generate the highest possible potential income
appreciation by investing in Allianz Income and Growth
with the greatest stability within a controlled level of risk.
(“Target Fund”), where its investments comprise equities,
Research has shown that these three asset classes have
debt and convertibles. Europe Equity Growth, an equity
favourable risk/return profiles relative to other asset classes.
growth feeder fund seeks to provide long term capital
So far, this Target Fund has managed to provide a consistent
growth by investing in Allianz Europe Equity Growth (“Target
stream of average annualised yields of around 8.9% to 9.2%
Fund”), which invests primarily in European equity markets.
since its inception on 1 July 2013.
Both funds, namely US-Canada Income
Allianz Europe Equity Growth, the Target
and Growth and Europe Equity Growth are
Fund
of Europe Equity Growth, has an
targeted primarily at qualified investors and
award-winning track record with annualised
are currently distributed by AmInvestment
returns of around 20.5%, and has
Bank and Citibank. The minimum initial
outperformed the Target Fund’s benchmark
investment is RM1,000 and minimum
returns of approximately 14% per year over
additional investment is RM500 for both
the last five years. This Target Fund was
funds.
awarded first place in Europe, Singapore
“We are optimistic of the take-up of these
and Hong Kong for three and five years
two funds from our investors. The countries
performance in the Equity Europe Sector by
and regions that both of the Target Funds
Lipper in 2013.
are investing in – United States, Canada and
For further details, please refer to
Europe have promising outlooks in terms of
Information Memorandums for US-Canada
growth,” said Datin Maznah Mahbob, Chief
Income and Growth and Europe Equity
Executive Officer of AmInvest.
Growth dated 17 June 2014 and 10 July
The Target Fund of US-Canada Income
Datin Maznah Mahbob,
2014 respectively via aminvest.com.
and Growth, Allianz Income and Growth
Chief Executive Officer, AmInvest.

AmInvest Declares Income Distributions for
Nine Funds for Second Quarter 2014
AmInvest declared income distributions
for nine of its conventional and Shariahcompliant funds during the second quarter
of 2014 across all asset classes.
“Despite the ever challenging market
conditions, we are pleased to be able
to declare income distributions for
these nine funds. It is a testament of the
strength of our investment approach. This
comprises thorough research based on
macroeconomics and quantitative analysis,
coupled with bottom up fundamental
stock/credit research,” said Datin Maznah
Mahbob, Chief Executive Officer, AmInvest.
The total net income distributions for the
second quarter of 2014 are as follows:

Asset
Class

Type of Income
Distribution for
the Financial Year

Net Income
Distribution
per Unit (sen)

AmTotal Return

Equity

Interim

1.00

AmIttikal

Equity

Interim

3.00

AmDynamic Bond

Bond

Interim

1.50

AmAsia Pacific Equity Income

Equity

Quarterly

6.00

AmCommodities Equity

Equity

Final

2.00

AmDynamic Allocator

Mixed Assets Final

1.00

AmAsia Pacific Leisure Dividend

Equity

Final

2.00

AmConstant Flexi

Bond

Final

2.85

AmIncome Flexi 3

Bond

Final

4.65

Fund Name
Open-Ended Funds

Close-Ended Funds

For more information on these funds, please visit our website at aminvest.com.
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Australia-Malaysia Business Council
The AmBank Group and Australia and New Zealand Banking
Group Limited (“ANZ”) under the invitation of the AustraliaMalaysia Business Council (“AMBC”) sponsored the events
surrounding the visit to Australia by Datuk Seri Mustapa
Mohamed, Minister of International Trade and Industry, which
took place from Friday, 8 August to Saturday, 16 August 2014.
The nine-day trade and investment mission in Australia aimed
at enhancing Malaysia-Australia bilateral ties, business-tobusiness and government-to-business linkages, the presence
of Malaysian products and services in Australia, and Australia’s
investments in high-tech and knowledge-intensive sectors in
Malaysia.
Among the highlights of the visit was a Ministerial Dinner held
on Wednesday, 13 August at the Investment Centre Victoria,
Melbourne. The dinner was attended by representatives of the
Victorian Government and key political and decision makers
from both countries. A Business Forum was held on the same

L-R: Mr Ashok Ramamurthy, Group Managing Director,
AmBank Group, Datuk Seri Mustapa Mohamed,
Minister of International Trade and Industry, Malaysia
and Mr Duncan Brain, Chief Executive Asia, Insurance
Australia Group (IAG)

day at a prominent local hotel in Melbourne. AmBank Group
and ANZ had direct access to Datuk Seri Mustapa Mohamed
as well as group branding opportunities at all significant events
during the visit to Sydney and Melbourne.

Emerging Trends
in Asia Pacific REITs
and Malaysian
Equities Market
L–R: Mr Andrew Wong,Chief Investment Officer, AmInvest, Encik Mohd Fauzi Mohd
Tahir, Head of Equities, AmInvest and Mr Ng Chze How, Senior Vice President,
Retail & Retirement Funds, AmInvest at the media briefing.

At an event held on Monday, 25
August 2014, Mr Andrew Wong
and Encik Mohd Fauzi Mohd Tahir,
respectively AmInvest’s Chief
Investment Officer and Head of
Equities provided the outlook on the
Asia Pacific REITs and Malaysian
equities markets to the press. Mr Ng
Chze How, Senior Vice President,
Retail & Retirement Funds, AmInvest
was also present to promote three
of AmInvest’s best performing funds
based on their respective one-year
performances.
According to Wong, world
economies are on a better recovery
path as indicated by the global
industrial production momentum that

has troughed in June 2014 after the
decelerating global growth in the first
half of 2014. The global economy
will likely be a tad stronger as the
macroeconomic outlook remains
supportive but is unlikely to see
sudden growth acceleration.
With the improvements of
economies worldwide, Wong said
opportunistic investors should seek
out yield from REITs that invest in
rental-producing properties. Areas
of growth under focus include office
spaces, residential buildings and
hotels in Japan, spaces dedicated to
childcare and healthcare in Australia,
and suburban retail and office spaces
in Singapore.

The fund management house also
targets the Kuala Lumpur Composite
Index (KLCI) to end the year at
1,960. According to Fauzi, AmInvest
sees some opportunities among
the oil and gas stocks, particularly
those that are Shariah-compliant,
as they are expected to have more
price potentials with the removal of
some non-compliant stocks from
the Shariah index in November.
Other sectors that are in AmInvest’s
investment focus include construction
and infrastructure, as well as
technology specifically companies
involved in manufacturing lightemitting diodes and software.

business

Geopolitics Reinforces
Opportunities in
Global Resources Equities
Ms Henrietta Lance, Senior Portfolio Manager, Global Resources Equities,
Amundi Asset Management (left) and Mr Ng Chze How, Senior Vice President,
Retail & Retirement Funds, AmInvest at the media briefing session.

AmInvest hosted a media briefing on Wednesday,
10 September 2014 with Mr Ng Chze How, Senior Vice
President, Retail & Retirement Funds, AmInvest and
Ms Henrietta Lance, Senior Portfolio Manager, Global
Resources Equities, Amundi Asset Management as
speakers. Themed “Geopolitics Reinforces Opportunities in
Global Resources Equities”, the event discussed investment
opportunities amidst the recent major geopolitical turmoil.
Amundi Asset Management is the fund manager for
Amundi Islamic Global Resources, the target fund for
AmCommodities Equities (the Fund). The Fund invests in
Shariah-compliant, global commodities related equities and
has approximately 70% of its exposure in North America and
20% in Europe. The rest of 10% is in developed nations in
Asia. Since its launch, the Fund has grown to around
RM32.6 million as at 31 August 2014. The Fund has
performed very well over the past three years with a recorded
performance of 30.28% more than tripling its benchmark
returns of 9.54%.

Ms Henrietta Lance during the presentation entitled “Geopolitics Reinforces Opportunities
in Global Resources Equities”.
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L-R: Datuk Mohd Redza Shah Abdul Wahid, President, Association of
Islamic Banking Institutions Malaysia, Encik Nik Mohamed Din Nik Musa,
Director, Promotions Unit, Malaysia International Islamic Financial Centre
and Tan Sri Dato’ Sri Dr. Zeti Akhtar Aziz,Governor, Bank Negara Malaysia
at the launch of GIFF 2014.

Global Islamic
Finance Forum
(GIFF) 2014
Amlslamic as a member of Association of Islamic
Banking Institutions Malaysia (“AIBIM”) was a
Strategic Partner of the Global Islamic Finance Forum
(“GIFF”) 2014, which took place at Sasana Kijang,
Bank Negara Malaysia, Kuala Lumpur from Tuesday,
2 September to Thursday, 4 September 2014.
GIFF 2014 offered a unique networking opportunity
for regulators, industry practitioners, business
leaders and Shariah scholars to share their views
and experience. It featured forums, roundtables and
networking sessions for all stakeholders to come
together in unlocking and enhancing the true potential
of Islamic Finance in the international marketplace.
Tan Sri Dato’ Sri Dr. Zeti Akhtar Aziz, Governor, Bank
Negara Malaysia officially opened the three-day forum.
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bond market and foreign exchange review

Global Foreign
Exchange Market
The US dollar (“DXY”) moved out from range trading of 79.0 –
81.4 to reach its four-year high at 86.2 for the quarter under
review – its biggest quarterly growth since 2Q2010. Strong
macro momentum following a harsh winter, speculation of
next Fed rate hiking and heightened geo-political concerns in
the Middle East and Ukraine-Russia were largely responsible.
Strength in DXY was also supported by monetary policy
divergences in the advanced economies, namely, Fed hike
expectations versus quantitative easing (“QE”) expectations in
the Eurozone and Japan. There is talk that the Fed may change
its language at its December meeting and signal its intention to
hike rates by mid-2015 but the Fed’s favorite inflation gauges –
the PCE deflator remains to be seen if they can buck the softer
global commodity prices and edge up to the Fed’s 2.0-2.5%
inflation target.
Consequent to this, EUR fell to its two-year low of 1.257
against USD and if anyone to be blamed, it has to be the doing
of European Central Bank (“ECB”). Admittedly, the fall in EUR
since May could be attributed to markets underestimating
ECB President Mario Draghi’s resolve to correct the Euro’s
appreciation since mid-2012. Draghi blamed the Euro’s strength
for tightening monetary conditions and increasing deflation risks
to the fragile Eurozone recovery. Weak Eurozone core inflation
and weakening macro momentum intensified calls for ECB to
expand its balance sheet. A slip in the September CPI to 0.3%
from August’s 0.4% put the central bank under the spotlight and
increasingly, a weak Euro is seen as the real target of the ECB’s
monetary easing measures in June and September.
Japanese Yen under the strong influence of DXY, the
currency depreciated to a high of 109.85 against USD – the
highest since October 2008 before it regained some lost
ground after Japan PM Shinzo Abe echoed his cabinet
members’ concern that rapid exchange rate moves may be
counterproductive for the Japanese economy. However, the
Bank of Japan (“BOJ”) Governor Haruhiko Kuroda did not
view the latest yen depreciation as negative for the Japanese
economy. Meanwhile the economy continued to suffer under the
brunt of sales tax that was raised to 8% from 5% in April to curb
its massive public debt and pay for the rising cost of welfare for
a rapidly aging population. The IMF urged Japan to push ahead
with a second sales tax hike to 10% in October 2015.
Asian currencies with an exception of Chinese Renminbi
and Thai Baht dropped across the board against the US Dollar.
Korean Won was the worst performing currency in response
to new low of Korean yields which could be explained by the
rising expectations about Bank of Korea (“BOK”) rate cuts and
rising concerns about China’s economic slowdown. There was,
however, no widespread panic like the one seen during last
year’s emerging market volatility because stock markets in the
region have been holding steady.
Ringgit Malaysia eased 1.35% against the US Dollar during
the quarter on confluence of risk-aversion, influence of strong
US Dollar, equity-related outflows and Bank Negara’s inaction in
September meeting. Foreign funds were net sellers of RM1.4
billion in September and year-to-date, foreign institutions
have sold net RM2.8 billion. Inflationary pressure will remain
strong with the latest 20 sen hike in RON 95 and into GST
implementation in April 2015.
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pace compared with longer-end rates. The commitment on the
fiscal front (target deficit of 3.0% of 2015 from estimated deficit
There is no doubt in the minds of everyone that US Fed is
of 3.5% in 2014 deficit), which consequently leads to lesser
preparing for its next policy cycle after five long years of steady
policy rates. The critical questions now involve the timing, speed, net issuances of government papers and lower inflationary
expectation in post-GST April 2015 will likely to have depressive
execution of policy adjustments and what constitutes “normal”,
effects on rates ahead.
not too long after the Fed ends its asset purchases (QE)
The corporate bond market had earlier been kept on the
programme and as the US economic data continued to surprise
sidelines by expectations of an OPR hike by BNM and also the
on the upside since April 2014. So far, the winding down of
timing of the Fed’s QE tapering. Now that these events have
QE has gone remarkably well, with economic growth gaining
materialised, the corporate bond market is expected to pick up
momentum, the stock market rebounding higher and no repeat
into the remainder of the year. Malaysia’s better-than-expected
of the Spring 2013 taper tantrum.
GDP growth should also boost potential issuers’ confidence to
Based on the Fed funds future rates, front-end rates have
proceed with their funding plans. Active issuers this year include
been pricing the beginning of the hiking cycle in the early part of
3Q2015, even though Janet Yellen has reiterated since the press Islamic financial institutions raising Basel III-compliant sukuk,
infrastructure and utility providers, and construction and real
conference in June that any decision around the lift-off date and
estate companies. Sukuk remains in favour, accounting for 56%
the speed of the tightening cycle to be data dependent.
of the issuances.
The European Central Bank (“ECB”) has been the most
Foreign holdings of Ringgit-denominated MGS fell from
active of major central banks in recent months with interest rate
RM144.5 billion or 47.2% of outstanding MGS amount in May
cuts, lending programmes and private debt purchase facilities
2013 to latest RM137.8 billion or 46.7% of outstanding MGS
all unveiled since June. Its divergence from other major central
amount in July 2013. The previous peak was at RM144.9 billion
banks – notably the Fed and Bank of England, which are eyeing
tighter policies-will continue during the fourth quarter as the ECB or 47.9% in April 2013.
Into the local private-debt securities (“PDS”) space, trades
loads its balance sheet with four year loans to banks as well as
were heavy along AAA rated papers with slight extension of
asset backed securities and covered bonds. European assets
interest along AA rated names. The quarterly PDS trading volume
suffered across the board with the Euro falling against the dollar,
also increased by 16% to RM47 billion for the review period.
Eurozone stocks lost almost 10% and peripheral sovereign
Higher yields were seen across broad durations amidst regional
bonds slipped. The exception, was German bonds. The surge in
volatility and as credit spreads widened from multi-year lows.
demand for the safest of all Eurozone bonds pushed the 10-year
The market was heavily skewed towards government-related
yields below 1% and two-year yields turned negative.
enterprises and bank sub-debt such as PLUS, DanaInfra,
On the local front, two monetary policy meetings were held
Khazanah, AmBank and CIMB. Future issuances in the
on 10 July 2014 and 18 September 2014. The Monetary Policy
Government-Guaranteed (“GG”) segment will have to realign to
Committee (“MPC”) raised 25 bps from 3.00% to 3.25% the
the new levels, underpinned by the rising MGS yields. Frequent
overnight policy rate (“OPR”) on 10 July 2014 and maintained
issuers like Prasarana and DanaInfra are expected to be next in
the rate in the subsequent meeting. After the no hike decision in
September, knee-jerk bullishness was immediately infused to the the pipeline. Government-Guaranteed (“GGs”) papers had some
realignment to the credit curves as some names have already
market with front to belly of the yield curve.
adjusted to the new levels of MGS.
Strong US Dollar on expectations of US rate hikes, rising
geopolitical tension and BNM’s inaction in September MPC
meeting drove some sell down in the
Foreign Holdings of MGS
Malaysian Government Securities (“MGS”)
market. According to the latest statistics
RM’mil
50%
180,000
by BNM, foreign investors trimmed their
45%
160,000
40%
holdings of MGS by RM5.68 billion to
140,000
35%
120,000
RM148.3 billion as at end August 2014.
30%
100,000
25%
In percentage terms, foreign holdings of
80,000
20%
60,000
15%
MGS stood at 47.3% of outstanding MGS
40,000
10%
compared to 48.4% in the preceding
20,000
5%
0
0%
month. As a result, the local yield curve
will have a bear flattening formation, with
short end rates to respond at a faster
Source: Bloomberg
As at 8 October 2014
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review
Driven by a significant upturn in the U.S. economy, we
are maintaining our global economic growth projection
of 3.3% in 2014 and 3.9% in 2015. We are of the view
the global economic growth in 2015 would be above the
average for the past ten years.
While the extreme weather conditions in the U.S. in
the first quarter of 2014 led to a sharp decline in the
economic growth, over the course of the year growth
is expected to remain strong. The second quarter
of 2014 economic growth of 4.6% turned out to be
the fastest pace in two and a half years after a sharp
decline of 2.1% in the first quarter 2014. Growth was
broad-based, largely supported by growing personal
consumption, private inventory investment, exports,
both residential and non-residential fixed investment,
as well as local government spending. The gains were
partially offset by an increase in imports. It reflects a
bullish signal for the remainder of 2014. It raises the
likelihood for the short-term interest rates to be raised
as early as first quarter 2015, although we are looking
at mid-2015.
The Eurozone economy stalled in the second
quarter, raising the ugly prospect that the region’s
scanty recovery has lost momentum just as it faces
fresh headwinds from Russia and Ukraine. Germany’s
economy, long Europe’s growth engine, shrank for the
first time in more than a year, largely attributed to a
mild winter that boosted activity in the first quarter at
the expense of the second. The bigger concern will be
France and Italy, where respectable rates of growth are
not even in sight.
Japan’s economy contracted the most in second
quarter of 2014 since the record earthquake three
years ago. Both consumption and investment plunged
after an April sales-tax increase to 8% aimed at curbing
the huge debt burden. The economy shrank at an
annualised rate of 6.8% in the second quarter. We
believe another round of sales tax hike to 10% in 2015
will depend on the economic performance. Unless the
economy registers zero growth or contracts in the third
quarter, the decision to raise the sales tax further will not
be postponed.
China’s economy rebound in second quarter to grow
by 7.5%, suggesting the economy is stabilising at least
for now. Yet our concern is whether the government’s
reliance on piecemeal stimulus measures is actually
delaying the much needed reforms and piling up more
bad debt. We also think the growth momentum from
recent targeted pro-growth policies would peter out
towards the end of 2014. Should that happen, the
question will be “how much of an economic slowdown is
the government willing to tolerate in 2015?”
The Indian economy grew 5.7% in second quarter
of 2014, signalling a gradual revival for an economy that
has languished at less than 5% growth for nearly two
years. While expecting healthy growth going forward, the
upside to the economic growth will be constrained by
the considerable backlog of infrastructure projects that
stalled due to the sluggish bureaucracy. High interest
rates and tight monetary policy is expected to continue
weighing on domestic demand in the short run. In the
long run, the central bank’s efforts to bring inflation

15

REVIEW OF THE
MALAYSIAN ECONOMY
Reported by Mr Anthony Dass, Chief Economist, AmBank Group

down is viewed positively as it will lead to a more stable
macroeconomic environment.
Indonesia’s economic growth in second quarter
2014 eased to 5.12%, which is the slowest pace since
2009 as exports and government spending fell. It will
be a challenge to the President-elect as he prepares to
boost the economic growth rate to 7% in two years by
improving infrastructure and manufacturing. Indonesia
has not seen such a pace since the years before the
1997-98 Asian financial crisis, and a ban on mineralore shipments has hurt exports in recent months while
energy imports spurred recurrent trade deficits.
The Thai economy avoided recession, with the
outlook having improved after the coup. The economy
grew 0.9% in second quarter of 2014 as local demand
recovered after a military coup that ended months
of political unrest. The growth results confirms the
economic activity is stabilising. With the political outlook
being constructive, the unravelling of fiscal spending
should be visible and result into a V-shaped recovery in
the second half of 2014.
Singapore also avoided the economy from shrinking
in the second quarter of 2014 as the manufacturing
sector slowed.The economy grew at an annualised
rate of 0.1% in the second quarter compared with the
previous quarter. The economic growth is expected to
remain subdued in the second half of 2014 due to the
government policies to curb the influx of foreign labour
that will add pressure on wages and also businessrelated costs. Also weighing on the potential economic
growth is the ongoing rebalancing of the economy.
The Philippine’s economy grew at its fastest pace
in more than a year in the second quarter. Domestic
demand continued to be underpinned by remittances
from Filipinos working and living abroad. That coupled
with rising exports and manufacturing fuelled the
economic growth by 6.4% in the second quarter of
2014. The economy is poised to stay healthy and
will continue to be a popular investment destination
due to its relatively strong economic fundamentals,
stable political environment and improved credit
ratings. Of concern is the issue of policy that has
not moved government plans forward in sectors like
the auto industry that may cause multinationals to
shift production out of the Philippines and hurt future
investment.
The Malaysian economic growth in the second
quarter of 2014 turned out to be the strongest
growth since the fourth quarter of 2012 with growth
accelerated to 6.4% supported by exports and robust
private sector domestic demand. The economic growth
is poised to remain on a steady growth path with exports

to moderate slightly in the second half of 2014 partly
due to the significant base effect in the corresponding
period in 2013. Growth will continue to be supported
by the private sector activity that will remain as the key
driver of growth.
In second quarter of 2014, the 3-month interbank
rate continued to rise due to the preference of interbank
lenders for shorter-term lending. It is in tandem with the
shift in deposits toward shorter maturities. It was further
supported by the expectations for an OPR increase
between May and July, which resulted in further upward
movement in the interbank rates. Meanwhile, the
average interbank rate for other maturities remained
relatively stable such as the average quoted fixed
deposit (“FD”) rates of commercial banks, lending rates,
average base lending rate (“BLR”) of commercial banks
and also the weighted average lending rate (“ALR”) on
outstanding loans.
The Overnight Policy Rate (“OPR”) remained at
3.00% during the second quarter of 2014. However,
Bank Negara raised the OPR by 25 basis points to
3.25% on 10 July amidst firm growth prospects,
inflation expected to remain above its long-run average,
mitigate the risk of broader economic and financial
imbalances that could undermine longer-term economic
growth prospects. Average BLR of commercial banks
increased to 6.78%, with most commercial banks
revising their respective BLRs by 25 basis points.
Depositors were compensated with the average quoted
fixed deposit (“FD”) rates raised between 15 to 17
basis points to a higher range of 3.07% to 3.30% as
at end-July. Despite raising the OPR, overall monetary
conditions remained supportive of the economic activity.
During the second quarter of 2014, total gross
financing raised by the private sector through the
banking system and the capital market amounted to
RM281 billion. On a net basis, outstanding banking
system loans and PDS grew 9.1% as at end-June. Net
funds raised in the capital market were lower at RM17.2
billion in the second quarter from RM39.4 billion in the
first quarter of 2014.
Finally, the capitalisation of the banking system
remained high during the quarter. The common equity
tier 1 (CET1) capital ratio, tier 1 capital ratio and total
capital ratio were well above the minimum regulatory
levels, at 12.2%, 13% and 14.8%, respectively. The
total capital buffer of the banking system stood at more
than RM80 billion. Similarly, the capital adequacy ratio
of the insurance sector remained strong at 249.7%
(1Q 2014: 249.7%), with an excess capital buffer of
RM25.7 billion.
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happenings

Bangunan
AmAssurance
is now Menara
AmMetLife
Bangunan AmAssurance which
is located at Jalan Lumut,
Kuala Lumpur, has been renamed
as Menara AmMetLife. This follows
the unveiling of AmMetLife and
AmMetLife Takaful and the
successful formation of the
strategic partnership between the
AmBank Group and MetLife, Inc.

AmBank Group participates
in National Day of Mourning
As part of the National Day of Mourning, the AmBank
Group on Friday, 22 August 2014 participated in the
Government’s call to observe a minute of silence,
in honour of the 298 passengers and crew on board
the Malaysia Airlines flight MH17 that crashed as the
remains of the first 20 victims arrived in Malaysia.
All employees across the AmBank Group showed
their respect by observing one minute of silence
at 11.00 a.m., connected across the Group by a
common gesture of mourning and respect.
Tan Sri Azman Hashim, Chairman, AmBank Group
said, “On this National Day of Mourning, the AmBank
Group joins all Malaysians in mourning the loss of
those on MH17. We pray for strength for the families
and friends of all who are affected. Let us remain
strong and stand united as Malaysians because
together, we are stronger.”

AmBank Group is Platinum Sponsor
at ASEAN Fixed Income Summit

The panel session entitled “The Policymakers’ Perspective” with (from left) Ms Pongpen Ruengvirayudh,
Deputy Governor (Monetary Stability), Bank of Thailand, Mr Diwa C. Guinigundo, Deputy Governor,
Bangko Sentral ng Pilipinas, Mr Keith Mullin, Editor-at-Large, IFR and moderator, Dr Eli M. Remolona,
Chief Representative for Asia and the Pacific, Bank for International Settlements and Mr Ng Yao Loong,
Executive Director, Markets Policy & Infrastructure Department, Monetary Authority of Singapore.

The ASEAN Fixed Income Summit, held on Monday, 29 September
2014 at Sasana Kijang in Kuala Lumpur saw the AmBank Group
present as Platinum Sponsor. The event was hosted by Bank Negara
Malaysia and co-hosted by Cagamas Berhad, Malaysian Association of
Corporate Treasurers (MACT) and ACI – Financial Markets Association
of Malaysia. Approximately 360 delegates and speakers consisting
of issuers, investors, banks, and policymakers from Asia’s leading
financial institutions mingled freely in this day-long regional platform
for discussing issues and challenges in promoting liquidity and market
transparency in the region. In particular, the forum addressed the
prospects of investing in local currency bonds issued by neighbouring
countries, and included an outlook for ASEAN bond markets in 2015.
In his opening address, Dato’ Muhammad bin Ibrahim, Deputy
Governor, Bank Negara Malaysia painted a positive landscape
reflecting the ASEAN bond market’s dynamic growth, with Malaysia
in recent years liberalising foreign exchange administration rules to
make it easier for domestic investors to invest abroad and for foreign
investors to invest in Ringgit assets.

happenings
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Kumpulan AmBank melancarkan
Program Komuniti AmBank-MyKasih
di Kuala Terengganu Buat Kali Kedua

Tan Sri Azman Hashim, Pengerusi, Kumpulan AmBank (tengah), Datuk Yaacob Md Amin, Pemegang Amanah,
Yayasan MyKasih (di sebelah kiri Tan Sri Azman), Datuk Wira (Dr) Ameer Ali Mydin, Pengarah Urusan, Mydin
Mohamed Holdings Berhad (di sebelah kanan Tan Sri Azman) dan Pengurusan Kanan Kumpulan AmBank
bergambar dengan peserta Program Komuniti AmBank-MyKasih.

Kumpulan AmBank telah melancarkan
Program Komuniti AmBank-MyKasih
di Kuala Terengganu buat kali kedua
bagi 50 keluarga pada hari Sabtu,
13 September 2014. Seperti tahun
lepas, Kumpulan AmBank telah
menyumbang sebanyak RM52,000
bagi 50 keluarga.
Kumpulan AmBank telah
memperuntukkan sejumlah RM1 juta
setiap tahun untuk program ini dan
sehingga kini, Kumpulan AmBank telah
memberi komitmen untuk menyokong
15 lokasi, termasuk Sentul dan Cheras,
Kuala Lumpur, Rifle Range dan Bayan
Baru, Pulau Pinang, Pandan Jaya,
Klang, dan USJ, Selangor, Tambun,
Perak, Ayer Keroh, Melaka, Kuala
Krai dan Kota Bharu, Kelantan, Kuala
Terengganu, Menggatal dan Sandakan,
Sabah, dan Kuching, Sarawak.
“Projek seperti ini membantu
untuk mencapai objektif kami dalam
memainkan peranan yang berkesan
sebagai warga korporat yang
bertanggungjawab dari segi sosial.

Kumpulan AmBank sangat gembira
kerana telah diberi peluang untuk
menyertai projek komuniti sebegini
di mana kami dapat memahami
keperluan sebenar mereka dan
pada masa yang sama memberikan
manfaat yang berkekalan terhadap
komuniti,” kata Tan Sri Azman Hashim,
Pengerusi, Kumpulan AmBank di majlis
pelancaran. Beliau diiringi oleh Dato’
Yaacob Amin, Pemegang Amanah,
Yayasan MyKasih dan Datuk Wira (Dr)
Ameer Ali Mydin, Pengarah Urusan,
Mydin Mohamed Holdings Berhad.
“Apabila kami melihat sumbangan
untuk golongan kurang berkemampuan
dan golongan miskin tegar, kami akan
memastikan sumbangan itu sampai
kepada penerima yang berlayak dan
menikmati faedah yang jelas dan
nyata secara mampan. Sumbangan
itu akhirnya akan terus sampai kepada
ahli keluarga bukan dalam bentuk tunai
tetapi dalam bentuk barang-barang
yang mereka beli daripada peruncit
terpilih. Kumpulan AmBank telah

Tan Sri Azman membantu peserta Program Komuniti
AmBank-MyKasih di Pasar Raya Borong Besar Mydin.
Turut hadir (dari kiri) Encik Mohd Nawi Mohd Yusoff,
Pengarah Wilayah, Wilayah Pantai Timur, AmBank (M)
Berhad, Datuk Mohamed Azmi Mahmood, Timbalan
Pengarah Urusan Kumpulan, Kumpulan AmBank,
Encik Thein Kim Mon, Ketua Audit Dalaman, Kumpulan
AmBank, Mr Derek Roberts, Ketua Pegawai Eksekutif,
AmGeneral Insurance Berhad dan Datuk Yaacob Md Amin.

memberi komitmen RM52,000 kepada
50 keluarga baru di Kuala Terengganu.
Kami juga melanjutkan satu tahun lagi
bagi program ini untuk 50 keluarga
sebelum ini,” tambah Tan Sri Azman.
Yayasan MyKasih merupakan
organisasi kebajikan yang membantu
golongan kurang berkemampuan di
Malaysia melalui program bantuan
makanan dan pendidikan tanpa
mengira bangsa, agama dan keturunan.
Keunikkan Program Komuniti AmBankMyKasih ini terletak pada sistem
teknologi yang digunakan dalam
pengagihan sumbangan tersebut.

18

happenings

Buka Puasa
at Tan Sri Azman Hashim’s Residence

Tan Sri Azman Hashim, Chairman, AmBank Group
and YM Tunku Arishah Tunku Maamor held Buka Puasa
sessions for family members, friends and members of the
AmBank Group senior management on three Sundays,
6, 13 and 20 July 2014.
Ramadan is the ninth month of the Islamic calendar
and a time of fasting for Muslims all over the world.

Syed Anuar Syed Ali (extreme right) taking a wefie
with (L-R, seated) Puan Fauziah Yacob, Tan Sri Azman, Encik Wan
Zamri Wan Zain and Dato’ Mohd Effendi Abdullah (standing).

L-R: Dato’ Rohana Tan Sri Mahmood, Syed Anuar Syed Ali, Tun Mohammed Hanif Omar,
Dato’ Razali Hussain and Tan Sri Azman.

L-R: Encik Shamsul Bahrom Mohamed Ibrahim, Encik Anuar Omar and
Datuk Mohamed Azmi Mahmood.

Tunku Arishah Tunku Maamor (centre) and her guests.
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L-R: Dato’ Sri Abdul Hamidy Abdul Hafiz, Tan Sri Nik Mohamed Nik Yaacob, Tan Sri Azman,
Professor Emeritus Tan Sri Anuwar Ali and Tan Sri Datuk Mustafa Mansor.
Professor

L-R: Encik Zuhairy Md Isa, Encik Wan Zamri Wan Zain and Syed Anuar
Syed Ali.

L-R: Professor Emeritus Tan Sri Anuwar Ali, Professor Dr Mansor Fadzil and Professor Ramli
Bahroom.

L-R: Tan Sri Azman,
Tan Sri Datuk Mustafa Mansor,
Professor Emeritus Tan Sri
Anuwar Ali, Professor Ramli
Bahroom and Professor
Dr Mansor Fadzil.
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Tan Sri Azman Hashim, Chairman, AmBank Group
and Tunku Arishah Tunku Maamor being welcomed
by the East Coast Region staff upon arrival.

AmBank Group East Coast
AmBank Group organised the
East Coast Region Family Day
gathering at the Primula Beach Hotel,
Kuala Terengganu in recognition of
the staff’s contribution towards the
growth of the Group on Saturday,
13 September 2014.

The East Coast Region comprises
Pahang, Kelantan and Terengganu.
The Family Day was attended by
1,548 staff and their family members.
The presence of AmBank Group
Chairman, Tan Sri Azman Hashim and
senior management from the Group’s
Head Office in Kuala Lumpur made
the Family Day gathering all the more
meaningful.

Tan Sri Azman spinning his
traditional gasing (spinning top).

Senior Management, staff and
their families enjoying games and various fun-filled activities
at the AmBank Group East Coast Region Family Day 2014.

Fireworks display.

In his speech, Tan Sri Azman said the
East Coast Region Family Day presented
an excellent opportunity for all staff to
mingle outside the office environment
whilst getting to know one another better
and also spending time with their family
members.
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Tan Sri Azman entertaining the crowd with his evergreen hits.

Region celebrates Family Day
“The AmBank Group Family Day also
gives us the opportunity to get to know our
colleagues, particularly those in different
departments, companies and Regions. This
way, we will be able to learn more about
the Group as a whole as well as inculcate
the culture of connectivity and family spirit
of AmBank Group in all of us.
The AmBank Group Family day held
at the Regional level helps to bring about

better rapport amongst staff of the
Group,” added Tan Sri Azman.
The main activities for the Family
Day included among others, four
performances by AmBank Group staff,
a special performance by The Singing

Shop, a Children’s Colouring Contest,
‘Wau’ demonstration, telematches,
games stalls, fireworks display and
various fun-filled activities for the staff
and their families.

Tan Sri Azman (centre) launching the
AmBank Group East Coast Region Family Day 2014
together with the Senior Management of AmBank Group
and organising committee.

Staff performances from
East Coast Region.
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Tan Sri Azman Hashim Hosts
Hari Raya Aidifitri Open House
Tan Sri Azman Hashim, Chairman, AmBank Group and YM Tunku Arishah Tunku Maamor
held an Open House for Hari Raya Aidilfitri at the Grand Hyatt Kuala Lumpur on Sunday,
17 August 2014. Those who were present to celebrate and join in the festivities included
family members, friends and members of the AmBank Group senior management.

Tan Sri Azman and Tunku Arishah Tunku Maamor posing with Datuk Mohamed Azmi Mahmood (extreme left), his wife
Datin Sabariah Mohd Yusof (second from right) and his son.

L-R: Tan Sri Lim Wee Chai, Tan Sri Azman, Dato’ Lim Kong Wai and
Tan Sri Tay Ah Lek.
Tunku Arishah Tunku Maamor (centre) posing for a photo with Syed Anuar Syed Ali and his staff.

Tan Sri Azman entertaining
the crowd at the open house.

L-R: Mr Ng Cheok Hoh, Mr B Balachandran, Tan Sri Azman and Mr Hakikat Singh.

happenings

L-R: Dato’ Yusli Mohamed Yusof, Datin Hasni and Tan Sri Azman.
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L-R: Mr Calvin Teo Hua Hiong, Tan Sri Michael Chen, Tan Sri Lee Shin Cheng, Tan Sri Lim Wee Chai,
Mr Eric Hoo Saw Ho and Mr Charlie Oh.

L-R: Madam Wong Siew Chin, Mr TC Kok and Tunku Arishah
Tunku Maamor.
Puan Faridah Salmah Daud (extreme right) posing for a photo with
Encik Anuar Omar and his family.

Mr Anthony Chin (left) and Mr Nigel Denby.

Yang di-Pertuan Besar of Negeri Sembilan Tuanku Muhriz Tuanku Munawir (second from right)
Tuanku Aishah Rohani Tengku Besar Mahmud (third from right) were present at Tan Sri Azman’s
Hari Raya Aidilfitri open house in Grand Hyatt Kuala Lumpur.
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AmInvest Spreads Hari Raya Aidilfitri Joy
at Pusat Jagaan Al-Fikrah Malaysia
AmInvest firmly believes in giving back to the communities in which
it operates. As such, in the spirit of Hari Raya Aidilfitri this year,
AmInvest presented gift packages to Pusat Jagaan Al-Fikrah Malaysia
which is based in Kajang, Selangor. Pusat Jagaan Al-Fikrah Malaysia is
a charity home with 60 adults and children consisting of the disabled,
elderly and individuals who were abandoned or neglected by their
next-of-kin.
The gift packages, specially crafted by Royale Creation, were
presented to the home by Datin Maznah Mahbob, Chief Executive
Officer, AmInvest during a visit on Wednesday, 23 July 2014. Being
able to spread some Aidilfitri joy at the home during this meaningful
occasion was a blessing to everyone involved.

Datin Maznah Mahbob, Chief Executive Officer, AmInvest (centre) handing over
a gift package to Tuan Haji Azmin Md Zain, Chairman, Persatuan Kebajikan
Al-Fikrah Malaysia together with Syed Anuar Syed Ali, Senior Vice President/Head,
Group Corporate Communications and Marketing, AmBank Group (right).

Gempak Raya @ Lending Operations

Lending Operations organised its first ever
Hari Raya Aidilfitri Open House recently on
Friday, 15 August 2014 at the event hall
located at the lobby of Menara AmBank, Jalan
Yap Kwan Seng, Kuala Lumpur. Aptly themed
Gempak Raya@Lending Operations, the
festive event was graced by Datuk Mohamed
Azmi Mahmood, Deputy Group Managing
Director, AmBank Group and Mr Ross Foden,
then Chief Operations Officer, AmBank Group.
Mr Yeo Chook Meng, Head of Lending
Operations who hosted the open house,
was on hand to welcome and greet the
guests. Also present to lend more merriment
to the celebrations were Encik Heddy Mohd
Noor, Head of Operational Integrity, Ms Wong
Pooi Leng, Head of Service Resolution,
Encik Muhammad Imran bin Abd Halim, Head
of Group Operations Design & Development,
Puan Faizah Mustafa, Head of Enterprise
Data Governance, Encik Roslan Abdul Manaf,
Head of Property as well as other section
heads within Lending Operations.

Staff and guests alike came in traditional
Hari Raya attire with the men looking
resplendent in baju Melayu complete with
beautiful sampin songket while the women
were clad in colourful baju kurung and
gorgeous looking kebaya. The creative and
festive looking event hall – with ketupat, bunga
manggar, batik cloth draping the windows,
pelita lining up to the entrance, twinkling lights
and traditional tudung saji adorning the walls
complemented the theme of the event.
The MCs, Encik Mohd Yunus Mohd Noor
from RCM and Ms Woon Siu Ying from FFM,
who wore sedondon (matching) yellow kebaya
and baju Melayu, kicked off the event at
4.30 p.m. with berbalas pantun. A doa recital
was led by Encik Mohd Rafiedin, where
everyone present took the opportunity to
also offer their prayers to the victims as well
as families and friends of those on Malaysia
Airlines Flight MH17 and MH370. Mr Yeo
Chook Meng then delivered a short welcome
note before inviting the guests to enjoy the

spread of delicious delicacies of ketupat,
lemang, rendang, satay, roast lamb and
Nasi Hujan Panas.
While enjoying their food, guests were
entertained by a newly formed acoustic group,
The Republic of Lend Ops which was led by
seasoned lead guitarist, Brother Ruzairi of
CSM. On rhythm guitar was Aznor Effandy
of FFM with vocals provided by Mohd Azhari
Abd Saref and Muhammad Zahier Ashraff
from BMS as well as Hafiz Ja’amat from CSM
and Syahizan Amir from FFM. The Republic
of Lend Ops gave their renditions of various
numbers including Saloma’s Hari Raya songs
and Michael Buble’s Sway. Mr Yeo also
surprised everyone by taking to the stage and
belting out “What a Wonderful World”. Not to
be outdone, even Puan Rashidah and Encik
Adi Afuan showed off their singing prowess
by performing Belaian Jiwa. The guests and
staff really enjoyed the performances and sang
along to the Hari Raya songs and some even
decided to have an impromptu joget lambak!
Throughout the event, the enthusiastic guests
and staff were also seen engrossed in selfie
and wefie sessions at all the wonderful spots
in the hall such as the Instagram corner,
Bean Bag area and comic strip corner which
featured drawings by Lending Operations’
very own budding cartoonist, Nasaruddin Abu
Bakar from FFM.
The open house ended at 6.30 p.m. with
guests taking away with them a memento
– specially handcrafted door gifts made by
Lending Operations staff and a heart full of
joy and peace after engaging in an afternoon
of Connectedness with their colleagues from
various departments and seeking forgiveness
from and offering the same to each other,
in line with the spirit of Syawal.
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Hari Raya Decoration in BAG and MAB
The tradition of Hari Raya is captured in the
10 feet tall decoration at the indoor lobby
of Bangunan AmBank Group and
outdoors at Menara AmBank.

Indoor lobby decoration at Bangunan AmBank Group.

Pelita (oil lamps), lemang and songket are closely
associated with the celebration and bring fond memories
of a rich culture and heritage, including the act of
fasting during the holy month of Ramadan.

Menara AmBank outdoor decoration.

AmIslamic Bank Hari Raya Open House
An annual celebratory event, the AmIslamic Bank Hari Raya
Open House hosted by the management of AmIslamic
Bank was successfully organised on Monday, 4 August
2014 at Menara AmBank, Jalan Yap Kwan Seng, Kuala
Lumpur. About 200 guests comprising business associates,
members of the AmBank Group Senior Management and
lines of business as well as AmIslamic Bank staff enjoyed a
sumptuous variety of authentic Hari Raya delicacies at the
open house.
This event was organised not only to strengthen the
relationship amongst AmBank Group management and

AmIslamic Bank staff, but at the same time allow us to show
our appreciation to our business associates for the constant
show of support given to AmIslamic Bank.
Also present at the open house were Datuk Mohamed
Azmi Mahmood, AmBank Deputy Group Managing Director
and Acting Chief Executive Officer of AmIslamic Bank Berhad;
Datin Maznah Mahbob, Chief Executive Officer of AmInvest;
Mr Thein Kim Mon, Chief Internal Auditor; Mr Charles Tan
Keng Lock, Chief Information Officer; Encik Wan Zamri Wan
Zain, Chief Executive Officer of AmMetLife Takaful and Puan
Suraya Hassan, Executive Vice President, Retail Distribution.
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AmBank Group’s Malaysia Day 2014 Celebration
Syed Anuar Syed Ali, President, Kelab AmBank Group and Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group (centre)
leading the talented AmBank Group staff as they sing “Di Sini Lahirnya Sebuah Cinta”, this year’s Merdeka Day theme song.

Syed Anuar Syed Ali (extreme right) and Puan Suraya Hassan, Executive Vice President, Retail Distribution,
AmBank (M) Berhad (third from right) distributing the boxes of tasty delights to customers and staff alike.

In conjunction with Malaysia Day
this year, AmBank Group put
the spotlight on some traits and
traditions in a celebration that
demonstrated true “Malaysianness”
while at the same time promoting
the spirit of Connectivity to staff and
customers that the AmBank Group has
at its heart.
Commencing at 12 noon today, a
distribution of “Malaysian Treats” was
held concurrently in eight buildings

across the AmBank Group in Kuala
Lumpur. 8,500 packs of the treats
consisting of Kuih Bahulu (representing
a Malay delicacy), Muruku (highlighting
Indian flavours) and Kuih Bangkit
(satisfying taste buds with a Chinese

favourite) were distributed to both
customers and staff alike on a firstcome-first-served basis, to the thrill of
all the recipients. The “Malaysian Treats”
were supplied by a group of single
mothers from the Persatuan Ibu-ibu
Tunggal Wilayah Batu Pahat.
The “Malaysian Treats”, with the
various varieties to represent the various
races living together harmoniously
in Malaysia, were given out across
the Group’s buildings i.e. Bangunan
AmBank Group (Jalan Raja Chulan),
Menara AmBank (Jalan Yap Kwan
Seng), Menara AmMetLife (Jalan
Lumut), Menara Kurnia (Petaling Jaya),
Tropicana Fairway 3, Menara MBF
and Menara Dion (both in Jalan Sultan
Ismail), and Wisma AmBank (Jalan
Pudu).
Organised by Kelab AmBank
Group, the Group’s sports club, the
distribution of treats at Menara AmBank
saw Syed Anuar Syed Ali, President,
Kelab AmBank Group and Senior Vice
President/Head, Group Corporate

Happy 57th Merdeka Day and Happy 51st Malaysia Day,
from Transaction Banking
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Highlights The Connectedness of Being Malaysian
Communications and Marketing,
AmBank Group and Puan Suraya
Hassan, Executive Vice President, Retail
Distribution, AmBank (M) Berhad on
hand to distribute the boxes of tasty
delights to customers and staff alike.
Simultaneously, AmBank Group staff
celebrated “Traditional Attire Week”,
from 15 – 22 September, extending the
festive mood of Malaysia Day to a full
week. All employees were encouraged
to wear traditional Malaysian attire
throughout the week. Employees
were seen sporting Baju Melayu, Baju
Kurung, Kurta, Sari and Cheongsam
amongst others, and branch staff were
even on hand to serve customers in
their traditional dress.
Tan Sri Azman Hashim, Chairman,
AmBank Group said, “It was a delight
for us to be able to share a few special
moments with our customers and
staff, through the distribution of 8,500
packs of various delicacies from the
various cultural traditions in Malaysia,
highlighting the firmly entrenched spirit

of Malaysian generosity and sharing.
In addition, customers walking into
AmBank Group’s branches and offices
across the nation will be greeted by a
palette of colours as staff come dressed
in their own traditional costumes.”
“To further cement the spirit of
connectedness of the various races and
cultures in Malaysia, AmBank Group
staff have also appeared dressed in the
attire of a race and culture other than
their own e.g. a Chinese staff is dressed
in Baju Kurung. This is truly a celebration
of the spirit of oneness of the people
of Malaysia. We are also pleased to be
able to provide some support for the
Persatuan Ibu-Ibu Tunggal Wilayah Batu
Pahat by having them as providers of
the ‘Malaysian Treats’,” added Tan Sri
Azman.
After treating the senses of taste
and sight, experiencing the celebration
aurally was not forgotten. A group
of talented AmBank Group staff
assembled in the foyer of Menara
AmBank to sing “Di Sini Lahirnya

In conjunction with both Merdeka and Malaysia Day,
Transaction Banking organised a decoration competition to
display our patriotism and love for our country.
The competition proved meaningful in cultivating patriotism
and team spirit in all Transaction Banking staff nationwide,
who also showed off their creativity and artistic expression.
Wishing all of AmBank Group Happy Merdeka and
Happy Malaysia Day from the team in Transaction Banking.

Sebuah Cinta”, this year’s patriotic song
which made its debut on National Day,
or Hari Merdeka on 31 August. The
song was aired in nine AmBank Group
buildings in the Klang Valley from 15-22
September, twice a day at 9.00 a.m.
and 2.00 p.m.
A “Wefie” (a photo taken in the
same fashion as a “selfie” but with
two or more people) contest was held
for AmBank Group staff from 1522 September to take advantage of
“Traditional Attire Week”. Staff simply
needed to submit photos of themselves
in traditional costume together with
a creative caption that includes the
words “Connectivity”, “Connected” or
“Connection” to stand a chance to walk
away with cash prizes.
Tan Sri Azman further added,
“This celebration of Malaysianness
and connectedness coinciding with
Malaysia Day certainly helps us live our
brand promise of being ‘Your Bank.
Malaysia’s Bank. AmBank.’”

Proud to be part of
Transaction Banking,
Proud to be part of
AmBank Group ,
Proud to be
Malaysian.
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Launch of “People Search” on Connected

Mr Ashok Ramamurthy, Group Managing Director, AmBank Group and Datuk Mohamed Azmi Mahmood,
Deputy Group Managing Director, AmBank Group (standing, in suits) getting Connected with fellow
AmBankers at the People Search launch.

People Search, the new search tool on
the Connected portal was launched on
Tuesday, 23 September 2014 at Bangunan
AmBank Group. The launch was officiated
by Mr Ashok Ramamurthy, Group Managing
Director, AmBank Group. Also present at
the launch were Datuk Mohamed Azmi
Mahmood, Deputy Group Managing Director,
AmBank Group, members of the Project
Steering Committee (PSC) Puan Fauziah
Yacob, Chief Human Resource Officer,
AmBank Group, Syed Anuar Syed Ali, Senior
Vice President/Head, Group Corporate
Communications and Marketing, AmBank
Group, Regional Directors of AmBank (M)

Berhad as well as staff of AmBank Group.
“With the go-live of People Search, we
are, more than ever, empowered to connect
to each other – faster and better. The
connections are now wider in scope – People
Search is not just a tool to locate a name,
it can put us in touch with others with the
skillsets that match a project, find others with
similar hobbies and interests, and even put a
face to a name,” said Mr Ashok Ramamurthy.
“All in all, the potential is enormous for
getting people together both for career
enhancing experiences as well as group and
team events that help strengthen the bonds
between members of the AmBank Group

family. I urge you to get connected by filling
in your details on People Search today!” he
added.
People Search is the latest search initiative
in AmBank Group that will empower us to
connect stronger, faster and more effectively
with each other. It will change the way we
work, collaborate and even socialise within
AmBank Group. People Search will be the
way forward for all staff to find each other
much more simply, and intuitively, to enable
us to live better connected as members of the
AmBank Group family.
In conjunction with the launch of People
Search, “Find Me” roadshows where held
at various AmBank Group buildings as a
familiarisation programme, where a photo
corner was setup for staff to have their photos
taken to be uploaded in the new People
Search profiles!

People Search – it’s time to connect with everyone
across the Group!

Group Operations Held Charity Event at Rumah Titian Kaseh
In line with the spirit of Ramadan and as part of their Corporate
Social Responsibility efforts, Treasury Operations recently organised
a charity event on behalf of Group Operations, AmBank Group, at
Rumah Titian Kaseh in Taman Tasik Titiwangsa, Kuala Lumpur on
Saturday, 19 July 2014. The home has 130 occupants consisting
of single mothers, old folks, orphans and troubled children.
The entourage from AmBank Group which was led by Mr
Freddy Khoo, Head of Treasury Operations, Group Operations,
received a sweet and warm welcome from the occupants of
Rumah Titian Kaseh, especially the children, when they reached
the home. The event started with a “doa” recital by Ustaz Saiful
who is a regular volunteer at the home. This was followed by a
short speech by Mr Freddy Khoo. Puan Sharifah Adlan who is

fondly known as Mak Pah, the caretaker at the home, then briefed
everyone present about the home.
At the event, a total contribution of RM13,410.19 was presented
to the home whereby RM7,776.19 was given in the form of a
cashier’s order while the remaining RM5,634 was presented in
the form of household items and equipment such as food and
beverage, wall clock, ceiling fan and clothes hangers, and also
“duit raya” to each individual occupant. The RM7,776.19 was
raised by Group Operations through the EES You’re Awesome
Programme which was held earlier in May 2014, while the
balance of RM5,634 was donated by various parties including
personnel from Branch Support Department, Funds Transfer –
Wholesale Banking Department, Operational Integrity Department,
Markets Department and Data Governance
Department. Contributions from the public
and individuals were also included. A tour
around the home and bonding session with
the occupants were also included as part of
the itinerary that day.
A big Thank You to all donors and to
everyone involved who have contributed
generously in terms of money, time and
energy in making the event a big success.
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AmBank Group hosts Hari Raya shopping
and Majlis Berbuka Puasa for less fortunate
children, senior citizens and single mothers

L-R: Tan Sri Azman Hashim, Chairman, AmBank Group, giving away ‘duit raya’ to the orphans assisted by
Syed Anuar Syed Ali, President, KAG and Senior Vice President/Head, Group Corporate Communications
and Marketing, AmBank Group.

AmBank Group through its sports
club, Kelab AmBank Group (“KAG”)
invited 185 children, senior citizens and
single mothers from six charity homes
around Klang Valley for a buka puasa
treat and also purchased baju raya and
distributed duit raya to them on Friday,
11 July 2014.
The six homes are Rumah Bakti Nur
Syaheera, Cheras, Persatuan Kebajikan
Al-Fikrah Malaysia, Kajang, Pertubuhan
Jalinan Kasih Anak-Anak Yatim/Miskin
Selangor dan Kuala Lumpur, Cheras,
Persatuan Kebajikan Islam Peribadi
Mulia, Kajang, Pertubuhan Kebajikan
Anak Yatim Sayang Kuala Lumpur
dan Selangor, Kajang Perdana and

Pusat Jagaan Suci Rohani, Damansara
Utama.
In line with the spirit of Ramadan,
KAG initiated this charity event to bring
happiness to these children, aged
between one to 17, and the elderly,
aged between 50 to 80. Starting off in
the morning, the 158 children with 67
boys and 91 girls, 20 senior citizens
with two women and 18 men and seven
single mothers were ushered to Mydin
Emporium, Sinar Kota, Kuala Lumpur
to shop for new baju melayu and baju
kurung.
Later in the day, Tan Sri Azman
Hashim, Chairman, AmBank Group
hosted “buka puasa” together with

Tan Sri Azman (centre) giving away ‘duit raya’ to the orphans accompanied by (from left to
right) Dato’ Mohd Effendi Abdullah, Senior Vice President, Islamic Markets, AmInvestment
Bank, Datuk Mohamed Azmi Mahmood, Deputy Group Managing Director, AmBank Group,
Encik Wan Zamri Wan Zain, CEO, AmMetlife Takaful and Syed Anuar Syed Ali.

the Senior Management and AmBank
Group staff at Dewan Merak Kayangan
Felda, Kuala Lumpur.
“The Buka Puasa session is one
activity we look forward to every year
in the holy month of Ramadan. This
is one way for us to contribute to the
less fortunate, in line with the Islamic
teachings of caring, self discipline,
sacrifice and sympathy to the less
fortunate,” said Syed Anuar Syed Ali,
Senior Vice President/Head, Group
Corporate Communications and
Marketing, AmBank Group who is also
the President of Kelab AmBank Group.
“We are pleased to have the children
and senior citizens join us here today.
Their presence certainly makes this
Ramadan a meaningful and joyous
occasion,” he added.
Tan Sri Azman Hashim and AmBank
Group Senior Management later
presented duit raya to the children and
senior citizens.
This programme falls under the
AmKasih Programme which is a new
platform for the Group’s Corporate
Social Responsibility (“CSR”) sustainable
development initiatives. The AmKasih
Programme focuses on “reaching out
to the community” and serves as an
umbrella for all AmBank Group’s CSR
efforts to help the community.

Syed Anuar Syed Ali (centre) and Encik Karim Ally, Manager, Mydin (in brown
shirt) posing for a photo with AmBank staff and children.
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Syed Anuar Syed Ali, President, Kelab AmBank Group and Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group (centre),
Puan Rodiah Mohd Jan (to Syed Anuar Syed Ali’s left), Encik Sallehudin Kahar, Branch Manager, Bahau, AmBank (M) Berhad (to Puan Rodiah’s left), Encik Shaiful
Bahri Mohd Yaacob, Regional Director, Southern Region (to Encik Sallehudin’s left) and Mr Santhana Dass, District Manager, District 1, Southern Region, AmBank
(M) Berhad (to Encik Shaiful’s left) posing for a group photo with AmBank Group staff and the children.

AmBank Group hosts Hari Raya shopping and
Majlis Berbuka Puasa for less fortunate children
and youths in Bahau and Pulau Langkawi
In line with the spirit of Ramadan, AmBank
Group through its sports club, Kelab AmBank
Group (KAG) invited 109 less fortunate
children and youth from Ibu Pejabat Polis
Daerah Jempol and nine schools around the
Bahau district in Negeri Sembilan for a buka
puasa treat on Thursday, 17 July 2014.
The 14 schools were Sekolah Kebangsaan
(SK) Serting Ulu, SK Serting Hilir, SK Serting
Felda, SK Jempol, Sekolah Menengah
Kebangsaan (SMK) Seri Jempol, SMK Batu
Kikir, SMK Dato Mansor, Sekolah Menengah
Agama (SMA) Hj Muhammad, SMA Dato’ Hj
Mustafa, SK Ilir, SMK Batu Kikir Model Khas,
SMA Jambu 8, SK Raja Alias 3 and SK Tunku
Muda Serting.
Starting off with a shopping session,
the 42 boys and 67 girls aged from 7 to 17
years old were ushered to Upwell Shopping
Centre, Bahau to shop for new baju melayu
and baju kurung. Later in the day, AmBank
Group hosted a buka puasa for the children
and youth at the Era Golf and Country Resort,
Bahau. Syed Anuar Syed Ali, President, KAG/
Senior Vice President/Head, Group Corporate

Syed Anuar Syed Ali helping the children to shop for Raya
shoes.

Communications and Marketing, AmBank
Group and the AmBank Group Southern
Region management later presented duit raya
to the children and youth.
On Saturday, 19 July 2014 KAG invited 90
less fortunate children from two charity homes
and three schools around Pulau Langkawi
for a similar programme. The two charity
homes were Rumah Nur Kasih and Rumah
Putera Anjung Kasih and the three schools
are Sekolah Kebangsaan (SK) Seri Negeri,
SK Kedawang and SK Kilim. SK Kedawang
is also an AmBank Group adopted school
assigned by Bank Negara Malaysia for our
School Adoption Programme.

Standing back row, L-R: Encik Sallehudin Kahar, Branch Manager, Bahau, AmBank (M) Berhad, Encik Haseran
Jawan, Vice President, Kelab AmBank Group, Syed Anuar Syed Ali, President, Kelab AmBank Group and
Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group (centre),
Mr Santhana Dass, District Manager, District 1, Southern Region, AmBank (M) Berhad, Encik Izham Akmal Alias,
Branch Manager, Nilai, AmBank (M) Berhad and Encik Shaiful Bahri Mohd Yaacob, Regional Director, Southern
Region with some of the children at the shopping session.

Syed Anuar Syed Ali distributing duit raya to
the children.

The 54 boys and 36 girls aged 7 to 12 years
old were ushered for a shopping session at
Billion Duty Free, Langkawi Fair Shopping Mall
to shop for new baju melayu and baju kurung.
A buka puasa was hosted later in the day
for the children at the Restaurant Seashells
Chenang, Laman Padi, Pantai Chenang.
Syed Anuar Syed Ali and the AmBank Group
Northern Region management later presented
duit raya to the children.
“The buka puasa session is one activity
we look forward to every year in the holy
month of Ramadan. This is one way for us
to contribute to the less fortunate, in line with
the Islamic teachings of caring, self discipline,
sacrifice and sympathy for the less fortunate,”
said Syed Anuar Syed Ali.
“We are pleased to have the children
joining us here and their presence certainly
makes this Ramadan a meaningful occasion
for all of us,” he added.
The treat for children and youth is part
of AmBank Group’s all-year round charity
programme. The Group has always strived to
play a significant role in contributing to society
at large through initiatives such as these.
To date, many charity organisations have
benefited from AmBank Group’s corporate
social responsibility programmes.

happenings
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AmBank Group is
Main Sponsor at International
Art Expo Malaysia 2014
AmBank Group was the Main Sponsor
for the eighth edition of the International
Art Expo Malaysia 2014 which was
held from Thursday, 25 September to
Sunday, 28 September at the Matrade
Exhibition and Convention Centre
(“MECC”). About 70 reputable art
galleries/groups from 30 countries
exhibited 2,000 pieces of their artworks
(including paintings, sculptures,
installation art, digital art and
photography) all under one roof.
As a fervent promoter and supporter
of the arts movement, the AmBank
Group has acquired a sizeable
collection of paintings over three
decades, mostly by local artists and

Tan Sri Azman Hashim, its Chairman,
is an avid art lover and collector.
“We are pleased to sponsor this
major art fair in South East Asia as
it provides us with an international
platform to promote art and to stir
interest with art aficionados both young
and old, from Malaysia and overseas,”
said Tan Sri Azman.
Prior to the official launch, a VIP
Preview Night was held on Wednesday,
24 September. A specially designed
AmBank Group Private Lounge was
established for the Group’s High Net
Worth clients to mingle with their
bankers and also enjoy refreshments
prior to purchasing paintings.

Tan Sri Azman Hashim, Chairman, AmBank Group (centre) speaking about the art pieces from AmBank Group
to the Raja Muda Perlis and Raja Puan Muda Perlis, DYTM Tuanku Syed Faizuddin Putra ibni Tuanku Syed
Sirajuddin Jamalullail and DYTM Tuanku Hajjah Lailatul Shahreen Akashah Khalil, as well as other VIP guests.

Syed Anuar Syed Ali, Senior Vice President/Head,
Group Corporate Communications and Marketing,
AmBank Group delivering his speech during the official
opening of the International Art Expo Malaysia 2014.

The VIP Preview Night was officially
opened by the Raja Muda Perlis and
Raja Puan Muda Perlis, DYTM Tuanku
Syed Faizuddin Putra ibni Tuanku
Syed Sirajuddin Jamalullail and DYTM
Tuanku Hajjah Lailatul Shahreen
Akashah Khalil.
The Art Expo Malaysia 2014 is under
the Royal Patronage of the Raja Muda
Perlis and Raja Puan Muda Perlis. The
Group displayed four works, two by the
late Datuk Ibrahim Hussein and two by
the late Georgette Chen.

Tan Sri Azman (third from left), Raja Muda Perlis and Raja Puan Muda Perlis, DYTM Tuanku Syed Faizuddin Putra ibni Tuanku Syed Sirajuddin Jamalullail and
DYTM Tuanku Hajjah Lailatul Shahreen Akashah Khalil (centre) and Datuk Vincent Sim Tiak Choo, Founder and Organising Chairman of Art Expo Malaysia (second
from right) with the rest of the VIP guests at the official opening of the VIP Preview Night.
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Menara AmBank, with (L-R) Syed Anuar Syed Ali, President, Kelab AmBank Group and Senior Vice President/Head, Group Corporate Communications and Marketing,
AmBank Group, Encik Haseran Jawan, Vice President, KAG and Puan Suraya Hassan, Executive Vice President, Retail Distribution, AmBank (M) Berhad.

AmBank Group Distributes Bubur Lambuk
In conjunction with the holy month of
Ramadan, AmBank Group through
its sports club, Kelab AmBank Group
(“KAG”) distributed a total of 4,500
packets of bubur lambuk to KAG
members and the public, irrespective
of race or religion, at five locations – at
Bangunan AmBank Group on Monday,

7 July 2014, Menara AmBank on
Tuesday, 8 July 2014, Menara Kurnia
on Wednesday, 9 July 2014, Menara
AmMetLife on Thursday, 10 July 2014
and AmBank, Tropicana Fairway 3 on
Wednesday, 16 July 2014.
This is the first time KAG is organising
the bubur lambuk distribution at its

various offices. Bubur lambuk is a rice
porridge made with various types of
spices such as cloves, black pepper
and star anise, among others, and
includes meat, dried shrimp and also
salt among its various ingredients. The
cooking process takes approximately
three hours.

Menara AmMetLife, with Syed Anuar Syed Ali (third from left)
distributing the bubuk lambuk.

Bangunan AmBank Group, with Tuan Haji Mohamad Sabirin Haji A Rahman,
Senior Vice President, AmIslamic Bank Berhad (left), Datuk Mohamed Azmi
Mahmood, Deputy Group Managing Director, AmBank Group (fourth from
left) and Syed Anuar Syed Ali (extreme right).

Tropicana Fairway 3, with Encik Shamsul Bahrom Mohamed Ibrahim, Deputy Group
Chief Internal Auditor, AmBank (M) Berhad (left) and Syed Anuar Syed Ali (third from right)
giving away the bubuk lambuk.

Menara Kurnia, with Mr Christopher
Tandy, Executive Vice President,
Technical & Commercial Pricing,
AmGeneral Insurance Berhad (right)
giving away the bubuk lambuk.

33

KAG hosts Hari Raya Aidilfitri charity programmes in
Batu Pahat, Johor and Kemamam, Terengganu

Syed Anuar Syed Ali, President, Kelab AmBank Group and Senior Vice President/Head, Group Corporate
Communications and Marketing, AmBank Group (centre) and Encik Mohd Nawi Mohd Yusoff, Regional
Director, East Coast Region, AmBank (M) Berhad (to Syed Anuar’s right) posing for a group photo with
recipients and AmBank staff.

L-R: Encik Mohd Nawi Mohd Yusoff and Syed
Anuar Syed Ali giving away duit raya and gifts to
children at the KAG Hari Raya Charity.

Puan Suraya Hassan, Executive Vice President, Retail
Distribution, AmBank (M) Berhad (standing, left), Syed
Anuar Syed Ali (standing, centre) and Encik Shaiful Bahri
Mohd Yaacob, Regional Director, Southern Region,
AmBank (M) Berhad (standing, right) posing for a group
photo with recipients.

Centre, L-R: Puan Suraya Hassan, Syed Anuar Syed Ali and Encik Shaiful Bahri Mohd Yaacob giving away
duit raya and gifts to children at the KAG Hari Raya Charity.

AmBank Group through its sports club, Kelab
AmBank Group (KAG) invited 78 children,
youth and single mothers from Persatuan
Ibu Tunggal Batu Pahat, Pejabat Pendidikan
Agama Islam Batu Pahat (Sekolah Agama Seri
Telok and Sekolah Agama Kenangan Dato
Onn Batu Pahat) and Pertubuhan Peladang
from Rengit, Sri Medan and Muar Selatan to
celebrate Hari Raya Aidilfitri with management
and staff from the AmBank Southern Region
office on Tuesday, 19 August 2014.
In line with the spirit of Syawal, KAG initiated
this charity event to bring Aidilfitri joy to 37 boys
and 31 girls whose ages range from seven
to 17 years old, and 10 single mothers. KAG
distributed RM50 duit raya and hampers worth
RM100 each to the recipients.
Meanwhile, on Monday, 25 August 2014
the same programme was held for 58 children
from Rumah Kebajikan Anak-Anak Yatim
Al-Hijrah and Madrasah At-Tahfiz Al-Faaiz in
Kemamam, Terengganu. In addition to the
distribution of the RM50 duit raya and hampers
worth RM100 each, AmBank Group also
contributed items of necessity such as praying
mats, tables, chairs, cabinets, refrigerators and
televisions worth around RM4,000.
AmBank Group continuously plays a
Corporate Social Responsibility (“CSR”) role
for the community at large, irrespective of
race, creed or religion as we contribute to the
sustainable development of the community
within which we operate. This approach has
been and will continue to be the mainstay in
our approach to community care programmes.
A project such as this helps to meet our
objective of playing an effective corporate role
as a socially responsible corporate citizen.
This programme falls under the AmKasih
Programme which is a platform for the Group’s
CSR sustainable development initiatives. The
AmKasih Programme focuses on “reaching
out to the community” and will serve as an
umbrella for all AmBank Group’s CSR efforts to
help the community.
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Kelab AmBank Group
Blood Donation Drive 2014
Kelab AmBank Group (KAG) organised its annual Blood Donation
Drive 2014 in five buildings across the AmBank Group in the Klang
Valley which saw a total of 553 successful donors. Syed Anuar
Syed Ali, President, KAG and Senior Vice President/Head, Group
Corporate Communications and Marketing, AmBank Group was
present during the drive to provide moral support to the donors.

Venue

Date

Donors

Menara
AmBank

Monday,
22 September 2014

135

Menara
AmMetLife

Wednesday,
24 September 2014

99

Menara
Kurnia

Thursday,
25 September 2014

154

Tropicana
Fairway 3

Friday,
26 September 2014

43

Bangunan
Monday,
AmBank Group 29 September 2014

122

Menara AmBank, with Syed Anuar Syed Ali, President, Kelab AmBank Group
and Senior Vice President/Head, Group Corporate Communications and
Marketing, AmBank Group (second from left) and Encik Haseran Jawan,
Vice President, KAG (left).

Bangunan AmBank Group,
with Syed Anuar Syed Ali
(extreme right) speaking to
some of the donors.

Menara AmMetLife, with Mr Ramzi Toubassy,
Chief Executive Officer, AmMetLife Insurance Berhad
(standing second from left) and Encik Wan Zamri Wan
Zain, Chief Executive Officer, AmMetLife Takaful Berhad
(standing third from left).

Menara Kurnia, KAG members with some of the donors.

Tropicana Fairway 3, Encik Shamsul Bahrom Mohamed Ibrahim, Deputy Group Chief Internal Auditor,
AmBank (M) Berhad (left) with some of the donors.

35

Kelab AmBank Group
Futsal Tournament
Attracts 256 Staff

A total of 32 teams comprising 256 staff participated in
the Kelab AmBank Group (“KAG”) Futsal Tournament,
which was held on Saturday, 20 September 2014 at
UpTown Sports Bangi.
Syed Anuar Syed Ali, President, KAG and Senior Vice
President/Head, Group Corporate Communications and
Marketing, AmBank Group delivered the opening speech.
Champion, Men’s Open Category
• Team Sawadee FC
Champion, Women’s Open Category
• Team Lets Goyang
Champion, Men’s Veteran Category
• Team Ambrothers

Team Lets Goyang.

Team Ambrothers.

Team Sawadee FC.

Kelab AmBank Group
organises Inaugural
KAG Open Water
Scuba Diving and
Snorkelling in
Terengganu
AmBank Group through its sports club,
Kelab AmBank Group (“KAG”) organised
the inaugural KAG Open Water Scuba
Diving and Snorkelling for 80 KAG
members on Pulau Perhentian,
Terengganu Darul Iman on Sunday,
14 September 2014.
The KAG Open Water Scuba Diving
and Snorkelling was divided into three
sections: diving for divers awaiting
certification, certified divers and those
who prefer to enjoy snorkelling on the
beautiful island of Perhentian. Out of the
80 divers, 32 were diving for certification,
six were already certified by Professional
Association of Diving Instructors (“PADI”)
and 42 chose snorkelling.

While the majority of the participants
were from the Klang Valley, there were
seven staff from Perak and the total of
80 participants comprised 44 men and
36 women.
“We are delighted to have our first
KAG Open Water Scuba Diving and
Snorkelling event and of course, our
members were all excited to be here.
When we broadcasted this event via our
staff internal email, the response was

tremendous and it is on a first-comefirst-served basis,” said Syed Anuar
Syed Ali, Senior Vice President/Head of
Group Corporate Communications and
Marketing, AmBank Group who is also
the President of KAG.
All participants were given a certificate
of participation while those who were
sitting for the PADI certification passed
through the qualifications with flying
colours.
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sports

AmBank Group
Supports The Edge
Kuala Lumpur
Rat Race® 2014
AmBank Group participated in The Edge Kuala Lumpur
Rat Race® 2014 organised by The Edge Media Group
on Tuesday, 23 September 2014 which saw a total of
660 runners participating in the event.
AmBank Group’s team consisted of Encik Anuwi
Ibrahim, Encik Mohd Anas Ahmad, Cik Khairiah Abd
Halim, Mr Liow Che Tek and Ms Lee Yan Xiu from
AmBank (M) Berhad.
The race covered 4km through the KLCC,
starting and finishing at Malaysia Tourism Centre
and AmBank Group staff made their presence felt
with their boisterous supporters in front of Bangunan
AmBank Group and Menara AmBank to cheer on
their colleagues.
The 15th edition of The Edge Kuala Lumpur
Rat Race 2014 raised a total of RM1.844 million,
including the Group’s contribution of RM18,000
which will benefit various charities all over the
country. This year, emphasis has been placed on
education.

training

MyLMS UPDATES

Group Learning & Development
(Group L&D) launched two e-learning
courses via MyLMS in September
2014. The e-learning courses are:

1. Legal Aspects of General Insurance 2
This is the second in a series of five courses to develop a risk and
compliance culture among all AmGeneral staff.
The primary objectives are to:
• Practice the laws that govern the insurance industry.
• Understand the needs and legal requirements of the insurance
business and operations.
2. Private Retirement Scheme (PRS)
This course aims to provide a brief overview on the Private
Retirement Scheme (PRS) offered by AmInvest.
Upon completing this course, staff will be able to:
• Understand the basic PRS as an investment vehicle.
• Describe the benefits of PRS and the differences with
Mandatory Retirement Savings Schemes.
• Understand Malaysia’s retirement and pension landscape.
• State the regulatory principles governing PRS.
• Understand the PRS framework.
• Identify the types and features of PRS funds offered by AmInvest.
• Describe the submission process of PRS.
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Technical Support
If you are facing any technical
problems accessing the MyLMS
and/or launching the e-learning
courseware, kindly log the issue
with Am1Centre (http://am1center.
ambg.com.my/) or contact AmBank
Group IT Helpdesk (email: hlpdsk@
ambankgroup.com or 03-7883
7113). The issue will be escalated
to the relevant IT technical team to
assist you accordingly.
E-learning Content
For enquiries on E-Learning content,
kindly contact:
• Kevin J Samuel at 03-2032 3969
ext 3009 or kevin-jeyaseelan@
ambankgroup.com
• Siti Nadiah at 03-2032 3969
ext 3001 or nadiah-mansor@
ambankgroup.com

AmBank Group Toastmasters Club News
106th Club Meeting Together with
Frasers Place Toastmasters Club

Thursday, 21 August 2014 was indeed a
memorable occasion for us as we organised our 106th meeting in collaboration
with our neighbouring club, Frasers Place. The meeting was held at the Swatches
Restaurant of Frasers Place, Jalan Perak. Some key highlights of the event include
our member, Mr Jared Chin Chee Yung doing his fifth speech from the “Competent
Communicator” Toastmasters Programme and Ms Kharlizah Khalik winning the
“Best Evaluator” Award for the evening. We also heard an interesting speech entitled
“Mystical Powers of Flowers” from the restaurant’s chef, Mr Mah Yip Sek. We later
enjoyed the chicken curry and rice which the chef prepared for us during the break.
Our theme for the evening was “Love, Hope and Joy”, all of which were very
much depicted throughout the meeting as we got to make new friends and meet
fellow Toastmasters from Frasers Place. We look forward to having another joint
meeting with them.

AmBank Group
Toastmasters Club
Our meetings are held every third
Thursday of each month.
For those interested in finding
out more, come join us in our next
meeting by contacting our club
officers:
• Kharlizah Khalik
(Vice President, Membership)
03-2032 3969 ext 7038
• Kala Devasundram
(Vice President, Public Relations)
03-2032 3969 ext 3004
You can also check us out at
AmConnected at http://connected/
Community/ToastMasterClub/
SitePages/Home.aspx
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paintings gallery

Keng Seng Choo
Artist:
Keng Seng Choo
Title:
Companion
Medium:
Poster & Watercolour
Measurements:
96cm (W) x 75cm (L)
Location:
Islamic Markets,
Level 21,
AmInvestment Bank,
Bangunan AmBank Group,
Jalan Raja Chulan,
Kuala Lumpur

Keng Seng Choo is a full-time artist born in 1945 in Alor Setar, Kedah where he
now lives with his wife. Their home houses a personal collection of his artworks
spanning a career of over 45 years.
He graduated in 1965 from the Nanyang Academy of Fine Arts in Singapore.
His works have won acclaim and many awards including a Silver Medal at the
New York International Art Show in 1970. Many of his paintings are in public and
institutional collections in Malaysia and overseas.
Source: http://www.kengsengchoo.com

camel collection
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 A mother and baby brown
porcelain camel in brown
hues with double humps
standing on a porcelain slab.
Purchased in an antique
market, Pangjiayuan in
Beijing in December 2009.
Size:
24cm (H) x 22cm (L)
Location:
Conference Room,
Level 48, Menara AmBank,
Jalan Yap Kwan Seng,
Kuala Lumpur

 An interesting stone camel in
two different colours on each side.
One side is ochre yellow, the other
side dark brown with two circles on
it in shades of brown. It is in a sitting
position and has two humps.
Size:
7cm (H) x 10cm (L)
Location:
The Camel Collection,
Level 49, Menara AmBank,
Jalan Yap Kwan Seng,
Kuala Lumpur

