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message

I am pleased to report that the Group
has ended FY19 commendably, but
there still much for us to improve on.
With our transformation strategy in
place, we will continue to enhance,
develop, and incorporate new stateof-the-art systems, platforms, and
services focused on enhancing
customer experience.
On the business front, we recently
partnered Universiti Malaysia
Sabah (UMS), Cameron Highlands
District Council and Malaysian SLE
Association to enable JomPAY
Payments as we continue to
contribute towards Bank Negara
Malaysia’s objective of making
Malaysia a cashless society. At the
same time, I would like to congratulate
all the winners of the Second Season
of the AmBank BizRACE. This is part
of our SME push to provide not only
financial solutions but also to assist the
companies accelerate their growth.
I would like to mention two new
appointments for our two Independent
Directors on the AmInvestment Bank
Board:
• Mr. Jeyaratnam a/l Tamotharam
Pillai has been appointed as
an Independent Non-Executive

AmBank Group
at a Glance

Chairman of AmFunds Management
Berhad on 1 April 2019. He is a
member of the Institute of Chartered
Accountants in England and Wales
and member of the Malaysian
Institute of Accountants. He has
over 30 years’ experience in the
financial banking services industry.
• Ms. Chee Li Har has been
appointed as an Independent
Non-Executive Chairman of
AmIslamic Funds Management
Sdn Bhd on 1 April 2019. She has
over 29 years’ experience in the
banking industry and specialises in
the areas of financial markets and
risk management, in particularly on
asset and liability management.
Our efforts have paid off when
we were honoured with the Top
Financial Institution (FI) Partner
Award for Commercial category and
Top FI Award for the Bumiputera
category at the Credit Guarantee
Corporation Malaysia Berhad SME
Awards. AmInvest was awarded as
the Best Domestic Fixed Income Fund
Manager 2018 at the Employees
Provident Fund External Fund
Managers Annual Awards 2019.
Our AMY, virtual assistant for
customer service, was honoured
with the ‘Most Innovative Emerging

Digital Technologies Project’ award
at The Asset Triple A Digital Awards
2018.
Kelab AmBank Group (KAG)
continues to organize activities
providing a good platform for staff
engagement and encourage a healthy
lifestyle some of which include
running clinics, adventure sports, CSR
programmes and celebrating festive
occasions throughout the country.
I take this opportunity to encourage
more AmBankers to participate in
KAG activities for better connectivity
amongst members across the Group.
I would like to thank all AmBankers
for your commitment and dedication.
As we head towards FY2020, let me
take this opportunity to urge all of you
to do your part and give your best in
this new financial year.
Last but not least, I would like to
wish all our Muslim staff, friends and
clients – Selamat Hari Raya Aidilfitri,
Maaf Zahir & Batin.

Tan Sri Azman Hashim
Chairman
AmBank Group
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Message from Group Chief Executive Officer
Dear AmBankers,
To all Muslim colleagues
‘Selamat Hari Raya Aidilfitri’. I hope
you all had a good break over the
Hari Raya holidays.
It has been a good year for us
at AmBank Group. AmBank Group
saw its highest ever profit jump in
four years to RM1,505.3 million for
the financial year ended March 31
2019 (FY19). This is a remarkable
33% increase in net profit year on
year. Thank you to all our staff for
your hard work and contribution.
We continue to execute our priorities
despite heightened competition and
headwinds. Net interest income
grew 3.9% YoY underpinned by
good balance sheet growth, as
both our loans and deposits growth
outpaced the industry’s growth.
Total underlying income was broadly
stable YoY due to weaker investment
banking and trading income.
Continuous cost discipline and
business efficiency measures were
a key driver in FY19 in improving
overall profitability. We reduced
expenses by 12% YoY and achieved
a positive JAWS of 11%, with our
cost-to- income ratio improving to
54.3%. Excluding certain one-off
costs in the previous year, underlying
expenses were also down by 4%
after absorbing salary inflation and
investments. Consequently, our PBP
recorded a double-digit growth of
15.0% YoY. We completed the sale
of retail non-performing loans and
resolved a few large corporate NPLs
during the financial year, further
supporting our earnings.
This demonstrates that our Top 4
strategy and transformation efforts
are bearing fruit and generating
value for the Group.
Today, we are on a much stronger
footing than before, and this is
reflected by the two credit rating
upgrades received by the Group
during the year. AMMB Holdings’
credit rating was upgraded by RAM

to AA2 in December 2018 and
Moody’s upgraded AmBank (M)
Berhad’s credit rating to A3 in March
2019.
ROE improved to 8.8%
(FY18:7.0%) and we are pleased to
declare a final dividend of 15.0 sen
per share, bringing total dividend for
the year to 20.0 sen, up 5 sen.
The Group recorded robust
customer deposits growth of 11.6%
YoY to RM106.9 billion. Current
accounts and savings accounts
(CASA) increased by 22.1% YoY to
RM24.9 billion, with CASA mix at
23.3% from 21.3% a year ago. All
banking subsidiaries of the Group
have maintained liquidity coverage
(LCR) and net stable funding ratios
(NSFR4) above 100%.
Overall, FY2019 was a stellar
year for the group. Apart from the
solid progress of our Top 4 strategy,
we received a slew of accolades
both from local and foreign
establishments for our business
achievements, digital initiatives,
sustainability efforts and governance
amongst others including:
2 CGC Awards – Top Financial
Institution (FI) Partner Award
for Commercial category &
Top FI Award for the
Bumiputera category
Best SME Bank award for
Malaysia by Global Banking &
Finance Review and the Alpha
Southeast Asia Award for Best
SME Bank in Malaysia
Most Innovative Emerging
Digital Technologies Project,
The Asset (for AMY)
RAM Silver Sustainability Rating
2018 – recently upgraded to Gold
Listed on FTSE4Good
Top 50 for Asean Corporate
Governance award (Top 14 in
Malaysia)
and many more.
We continue to support SMEs in
their entrepreneurial journey through
events organised as part of the

3

AmBank Group saw
its highest ever profit
jump in four years to
RM1,505.3 million for
the financial year
ended March 31 2019
(FY19). This is a
remarkable 33%
increase in net profit
year on year
AmBank BizCLUB. We recently
concluded the 2nd season of our
AmBank BizRACE. We have also
organised 2 sessions as part of our
AmBank BizConference – Beyond
Financing series, one was on how
SMEs can embrace IoT to spur their
business and the subsequent one was
on how SMEs can embark on building
a halal business. There will be 2 other
sessions held in July and August on
digital marketing & branding with the
last one on green business.
As part of the Group’s digital
agenda, our investment in specific
digital initiatives has allowed us to drive
market share in key product segments
as well as develop new growth
engines. We continue to form new
strategic partnerships with industry
players such as PayNet, WeChat, Digi
and Axiata to complement our efforts
to broaden our electronic payment
(e-payment) capabilities.
We are also pleased to partner
with government agencies to drive
value-driven solutions which enable
cashless collections and convenience
to customers for payments transacted
via eWallet, JomPAY, Virtual Accounts
and other channels. AmBank Group
is intent on supporting Bank Negara
Malaysia’s agenda to accelerate the
country’s migration to become a
cashless society.
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Message from Group Chief Executive Officer

At AmBank Group, we also believe in building our own talent. As such,
we continue to create a workplace environment that fosters the growth
of a vibrant and inclusive team.
In recognition of our efforts in
sustainability, RAM Consultancy
Services Sdn Bhd (“RAMC”) had
upgraded our Sustainability Rating
from Silver to Gold during the year.
AmBank Group is the first banking
group in Malaysia to secure a
RAM Sustainability Rating, and
the recognition of this milestone
was the RAM Sustainability Award
2019’ received during the 16th
Annual RAM League Awards. The
Sustainability Rating upgrade by
RAMC was primarily supported
by an improvement in the Group’s
Environment Rating from Bronze to
Silver, while our Gold Social Rating
and Gold Governance Rating were
reaffirmed. As we are serious about
driving sustainability within the
Group, we had taken the bold step
of having ourselves independently
assessed and are truly proud of the
acknowledgment by RAMC.
At AmBank Group, we also believe
in building our own talent. As such,
we continue to create a workplace
environment that fosters the growth
of a vibrant and inclusive team – one
that fully represents our multi-cultural
and multi-generational community.
In our journey to be an ‘Employer of
Choice’, as outlined under our
Top 4 aspirations, we make every
effort to support our people
to achieve their personal and
professional goals through a culture
of teamwork and collaboration.

I am pleased to have received
constructive feedback from our
diverse team during the course of the
year through in-person engagements
ranging from townhalls, business
review meetings, lunches and a
dedicated email channel where I can
be reached directly, titled ‘Talk to
DSMT’. The voice of our AmBankers
matter and very often their feedback
reflects the passion that many
AmBankers have on how we can
continue to improve. It is encouraging
to see an 88% participation rate in
our recent Employee Engagement
Survey, where we observed a 71%
engagement level as compared to
40% last year.
Overall, I am truly proud that we
have made positive progress and
the Group is stronger today than it
was three years ago. This is due, in
no small part, to the untiring efforts
of our AmBankers who displayed
high levels of commitment in putting
our strategies into practice and
giving their all to realise the Group’s
objectives.
Thank you for staying focused on
serving our customers and continuing
to deliver value to our stakeholders.
The environment and industry is
rapidly evolving. I would like you to
keep in mind 3 things:
1) Be ‘customer-obsessed’ – we
should adopt a mindset of thinking
what’s relevant to our customers to
make their life more simplified.

2) Think Digital – Digital will play a key
role in enabling our top 4 initiatives.
Hence, we must all adopt a ‘digital’
first mindset and embed it into our
corporate DNA.
3) Be proud of our brand – work
towards the end goal and this
includes collaborating and working
together as one team – for AmBank.
I would also like to take this
opportunity to express my
appreciation to our Chairman and
Board members for their leadership
and wise counsel, which helped steer
the organisation to greater heights.
I personally look forward to the
coming financial year where we,
AmBankers, take another step closer
to achieve our ultimate ambition.
To all AmBankers, thank you for
believing in our cause.
Thank you
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer,
AmBank Group

business
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AmBank Group net profit up by 33%
to RM1.5 billion for FY19
AMMB Holdings Berhad (AmBank Group or the
Group) announced its financial results for the
financial year ended 31 March 2019 (FY19).

Summary of FY19 Results¹
• AmBank Group delivers sterling results driven by
strong transformation strategy
• Net interest income (NII) grew by 3.9% to
RM2,580.3 million. Total income stood at
RM3,922.4 million
• Expenses down by 12.0% to RM2,130.9 million,
driven by business efficiency initiatives.
Cost-to-income (CTI) ratio improved to 54.3%
from 60.8% a year ago
• Profit before provision (PBP) increased by
15.0% to RM1,791.5 million from the improved
operating leverage
• Net recovery of RM303.8 million (FY18: net
impairment charge of RM15.7 million) was
underpinned by Retail debt sale and resolution of
several large non-performing loans (NPLs)
• Consequently, net profit after tax and minority
interests (PATMI) grew 33.0% to RM1,505.3 million

• Return on equity (ROE) improved to 8.8%²
(FY18: 7.0%), with return on assets (ROA) of
1.08%² (FY18: 0.91%) and basic earnings per
share (EPS) of 50.03 sen (FY18: 37.64 sen)
• Gross loans and financing grew 5.7% to RM101.8
billion. Customer deposits of RM106.9 billion,
grew 11.6%, CASA grew strongly by 22.1%
(CASA mix higher at 23.3%)
• Gross impaired loans (GIL) ratio improved to
1.59% (FY18: 1.70%), with loan loss coverage³
(LLC) ratio higher at 114.0% (FY18: 100.5%)
• Financial Holding Company (FHC) Common Equity
Tier 1 (CET1) capital ratio improved to 11.9%
(FY18: 11.1%) and Total Capital ratio of 15.4%
(FY18: 13.6%)
• Final dividend of 15.0 sen per share
(FY18:10.0 sen), dividend payout of 40% for FY19

Dato’ Sulaiman Mohd Tahir (Dato’ Sulaiman), AmBank Group Chief Executive Officer commented,
“We achieved commendable results for the financial year 2019, ending the year on a strong note with
a 33% increase in net profit year-on-year (YoY). This demonstrates that our transformation strategy
is bearing fruit and generating value for the Group, as we continue to execute our priorities despite
heightened competition and headwinds.
Net interest income grew 3.9% YoY underpinned by good balance sheet growth, as both our loans
and deposits growth outpaced the industry’s growth. Total underlying income was broadly stable YoY
due to weaker investment banking and trading income.
Continuous cost discipline and business efficiency measures were a key driver in FY19 in improving
overall profitability. We reduced expenses by 12% YoY and achieved a positive JAWS of 11%, with our
cost-to-income ratio improving to 54.3%. Excluding certain one-off costs in the previous year, underlying
expenses were also down by 4% after absorbing salary inflation and investments. Consequently, our PBP
recorded a double digit growth of 15.0% YoY. We completed the sale of retail non-performing loans and
resolved a few large corporate NPLs during the financial year, further supporting our earnings.

Note:
1

All growth percentages
computed on year-onyear (YoY) FY19 vs FY18
basis unless otherwise
stated. Quarter-onquarter (QoQ) refers to
Q4FY19 vs Q3FY19.

2

On an annualised basis.

3

Includes regulatory
reserve.

4

Under observation
period.
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FY19 Results (cont’d)
ROE improved to 8.8% (FY18:7.0%) and we are
pleased to declare a final dividend of 15.0 sen per share,
bringing total dividend for the year to 20.0 sen, up 5
sen. Overall, we improved our operating leverage and
strengthened our fundamentals in our strategic execution
this year. Today, we are on a much stronger footing
than before, and this is reflected by the two credit rating
upgrades received by the Group during the year. AMMB
Holdings’ credit rating was upgraded by RAM to AA2
in December 2018 and Moody’s upgraded AmBank (M)
Berhad’s credit rating to A3 in March 2019.”
The Group’s fourth quarter (Q4FY19) net profit
increased 81.4% compared to a year ago (Q4FY18),
driven by higher lending volume, lower expenses from
non-repeat of severance cost and increase in recoveries.
Compared with the preceding quarter (Q3FY19), profit
was up 31% quarter-on-quarter (QoQ) to RM459.7million
mainly underpinned by the gain from sale of retail nonperforming loans and provisions write- back.
The Group’s NII was 3.9% higher at RM2,580.3 million
reflecting the consistent expansion of our loan base.
Net interest margin contracted 11bps to 1.89%, due
to higher liquidity surplus and lending rate pressures in
Retail Banking. Non-interest income (NoII) fell by 10.2%
YoY to RM1,342.1 million, impacted by tougher market
conditions, which resulted in lower contributions from
Investment Banking, trading and investment income.
This was partially cushioned by higher fee income from
Business Banking coupled with better outcome from the
Life Insurance business.
We remain disciplined in our cost management
while continuing to invest in strengthening the Group’s
infrastructure and building new capabilities. The BET300
efficiency programme is on-going, with expenses falling
by 12.0% YoY to RM2,130.9 million. CTI improved to
54.3% from 60.8% a year ago, below the CTI target of
55% set for FY19.
The Group recorded a net recovery of RM303.8
million in FY19 compared to an impairment charge of
RM15.7 million last year, aided by several large corporate
recoveries and the sale of retail non-performing loans.
This is part of our initiatives to improve our capital position
and also focus our collection resources on newer vintage
delinquent loans. Gross impaired loans ratio improved
11bps to 1.59% and loan loss cover rose to 114.0%.

The Group’s asset quality remains resilient while credit
vigilance is exercised in a less benign credit environment.
Our gross loans and financing base expanded 5.7%
YoY to RM101.8 billion with good traction in our targeted
segments. On the retail front, mortgage loans increased
11.8% YoY to RM34.1 billion and card receivables grew
12.3% YoY to RM2.2 billion. Loans to small and medium
enterprises (SME) continue to be our growth engine,
increasing by 21.2% YoY to RM20.2 billion and now
representing 19.9% of our total loans base.
The Group recorded robust customer deposits growth
of 11.6% YoY to RM106.9 billion. Current accounts and
savings accounts (CASA) increased by 22.1% YoY to
RM24.9 billion, with CASA mix at 23.3% from 21.3%
a year ago. All banking subsidiaries of the Group have
maintained liquidity coverage (LCR) and net stable funding
ratios (NSFR4) above 100%.
The Group has strengthened its capital levels with FHC
CET1 ratio at 11.9% and total capital ratio at 15.4%, as
we continue to focus on capital accretive growth.

Divisional performance (FY19 vs FY18)¹
PAT grew
32.7% YoY

Wholesale Banking

Income remained stable YoY at RM1,056.4
million, as higher NII was offset by weaker
financial markets trading gain and lower gains from
disposal of foreclosed properties. Profit after tax (PAT) of
RM763.6 million was 32.7% higher, largely attributed to
lower operating expenses and higher recoveries. Gross
loans grew 2.9% YoY to RM33.5 billion whilst customer
deposits grew 6.7% YoY to RM43.8 billion.

PAT grew
73.8% YoY

Retail Banking

Total income of RM1,453.3 million was
marginally lower by 2.2% YoY. NII rose
2.6% in line with loans growth. NoII contracted 19.6%
principally from lower cards related income and one-time
investment gain of RM42.5 million in the previous year.
Excluding this one-time gain, the underlying income was
up 1.4% YoY. Expenses decreased by 15.4%, driving
PBP up 26.8% to RM612.5 million. Net recoveries of
RM139.0 million underpinned by the gain of RM285
million from the sale of retail non-performing loans which
was completed in March 2019. Adjusting this, Retail

Continuous cost discipline and business efficiency measures were a key driver in FY19 in
improving overall profitability. We reduced expenses by 12% YoY and achieved a positive
JAWS of 11%, with our cost-to-income ratio improving to 54.3%.

business

Banking recorded a net impairment charge of RM146.0
million, as a result of growth in lending volumes as well as
the impact from the adoption of MFRS 9. PAT increased
73.8% to RM571.6 million. Gross loans grew 4.2%
YoY from mortgages, retail SME and cards. Customer
deposits increased by 7.2%, largely from fixed deposits.
PAT grew
55.1% YoY

Business Banking

Income grew 24.6% to RM322.4 million.
NII increased 24.7% supported by good loans and
deposits growth. NoII rose by 24.5% from higher fee
income and foreign exchange sales. Net impairment
charge stood at RM30.7 million, as compared to RM33.2
million a year ago. PAT grew by 55.1% to RM130.3
million. Gross loans increased 29.4% to RM10.0 billion.
Customer deposits also recorded
a double digit growth of 35.7% YoY to RM5.7 billion.

PAT fell
38.5% YoY

Investment Banking and Fund
Management

The performance of the investment banking and fund
management businesses was dampened by the subdued
market conditions, resulting from a lower level of
corporate and client investment activities. Overall income
fell 24.5% to RM242.4 million; PAT at RM60.9 million,
down by 38.5%.
PATZ grew
19.6% YoY

Islamic Banking

Islamic Banking income grew by 1.0% to
RM837.9 million, with a 24.9% reduction in operating
expenses from the cost efficiency exercise and a change
in the basis of cross entities recharges. Net impairment
charge of RM97.0 million, reflecting a YoY increase of
RM36.4 million from a handful of corporate accounts and
the increase in allowance provided for financial investment
from the adoption of MFRS9. Profit after zakat and
taxation increased by 19.6% to RM324.2 million.

PAT fell
19.5% YoY

General Insurance

Income fell 6.3% to RM589.4 million
largely driven by lower net earned premium
and investment income, partially offset by improved
claims experience. Operating expenses was flat at
RM349.1 million. Profit after tax decreased by 19.5%
to RM198.0 million.

PAT of RM24.6
million

Life Insurance and Family Takaful

The Life Insurance and Family Takaful
businesses recorded PAT of RM24.6
million compared to a loss last year mainly due to the
increase in net earned premium and actuarial valuation
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improvement. The Group has equity accounted the
results of the life insurance and family takaful business
to reflect the Group’s effective equity interests in the joint
ventures.

Outlook for FY20
For 2019, Malaysia’s GDP is projected to grow circa
4.5%, underpinned by sustained expansion in private
sector activity. Meanwhile, inflation is anticipated to be
stable at around 1%. BNM has recently reduced its
overnight policy rate (OPR) by 25bps to 3.00% with the
aim to support growth as global risks heightened, added
to domestic challenges. In tandem with a moderate
economic outlook, the banking system loans growth is
envisaged to grow around 4.6%.
Speaking on the Group’s prospect for FY20,
Dato’ Sulaiman said, “We are cognisant that competition
will remain fierce, and that regional as well as international
headwinds will have an impact on local market dynamics.
We are confident that our growth strategy in terms of
improving profitability and strengthening our balance
sheet is on track. Furthermore, our drive to reduce costs
will carry through into the new financial year.
For FY20, our financial priorities will be centred on the
following:
1. Revenue growth: We will continue to increase
penetration in the targeted segments and products,
especially in the areas of transaction banking, foreign
exchange, SME and wealth management. We need to
accelerate our CASA growth and diversify our sources
of funding in order to better manage our cost of funds.
We have also embarked on developing our digital
roadmap and exploring smart digital partnerships to
create new customer access points.
2. BET300: Moving into third year of our BET300
programme, we will continue to maintain a tight rein
on cost and pacing our investments while driving
operational efficiencies through digitalisation and
streamlining of processes.
3. Capital accretive growth: We aim to further
strengthen our capital position and deliver sustainable
dividend payout to our shareholders, focusing on
managing returns on capital employed and riskweighted assets.
Amidst a challenging operating landscape, we are
bullish on our prospects, particularly with the track record
that we have registered over the last couple of years.”

8

award

AmBank receives

SME Award Recognitions
L-R: Marcus Yap, Manager, SME Segment, AmBank (M) Berhad, Victoria Yip, Senior Executive, Distribution, AmBank (M) Berhad, Tay Ming Han, Head, Business Banking
Portfolio Development, Business Banking, AmBank Group, Christopher Yap, Managing Director, Business Banking, AmBank Group, Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group, David Yeoh, Head, Retail Distribution, AmBank (M) Berhad, Brenda Lam, Senior Vice President, Retail Segment Distribution, AmBank
(M) Berhad, Levin Law, Manager, SME Segment, AmBank (M) Berhad, Allyvia Lee, Manager, SME Segment, AmBank (M) Berhad, Lim Kah Hong, Vice President, Credit
Operations, Distribution, AmBank (M) Berhad and Nazrishah Nordin, Senior Manager, Retail Distribution, AmBank (M) Berhad at the CGC SME Awards 2018 which was held
in Sofitel KL Damansara Hotel on 9 April 2019.

AmBank was presented with the Top Financial
Institution (FI) Partner Award for Commercial
category and Top FI Award for the Bumiputera
category at CGC SME Awards ceremony 2018
which was held in Kuala Lumpur on Tuesday,
9 April 2019. Dato’
Sulaiman Mohd Tahir,
“Credit for the awards
Group Chief Executive
go to our staff and is a
Officer, AmBank Group
testament to their effort received the awards
from YB Lim Guan Eng,
and commitment.”
Minister of Finance,
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group Malaysia.

The Top FI Partner Award recognises the commitment
demonstrated by FIs and Development Financial Institutions
(DFIs) in providing SMEs with access to financing, delivering
a suite of diversified products and services while the Top FI
Award for the Bumiputera category recognises FIs which have
contributed and participated actively in Bumiputera financing
under CGC’s guarantee schemes.
“We are truly humbled to receive these awards from CGC.
AmBank would like to express our appreciation to CGC for
partnering with us to support the financial needs of SMEs, by
providing relevant financial solutions to them. Credit for the
awards go to our staff and is a testament to their effort and
commitment,” said Dato’ Sulaiman.

Dato’ Sulaiman Mohd Tahir (centre) receiving the Top FI Partner Award from
YB Lim Guan Eng, Minister of Finance, Malaysia (second from left) at the
CGC SME Awards 2018 which was held in Sofitel KL Damansara Hotel on 9 April
2019. Looking on are Adnan Zaylani Mohamad Zahid, Assistant Governor, Bank
Negara Malaysia (second from right), Dato’ Agil Natt, Chairman, CGC (far left) and
Datuk Mohd Zamree Mohd Ishak, President/Chief Executive Officer, CGC (far right).

award
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AmBank Group receives The Asset Triple A
Digital Award 2018 for Most Innovative
Emerging Digital Technologies Project

L-R: Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and Jade Lee,
Managing Director, Retail Banking, AmBank (M) Berhad with The Asset Triple A Digital Award 2018 for Most Innovative Emerging Digital Technologies Project.

AmBank Group was presented with the ‘Most Innovative
Emerging Digital Technologies Project’ award for its
AMY™, the bank’s Virtual Assistant, at The Asset Triple A
Digital Awards 2018 which was held in Hong Kong on
Tuesday, 2 April 2019.
AMY™, an acronym for “AmBank Malaysia”, is awarded
for being a revolutionary service in the Malaysian market
which allows its mobile banking customers to resolve
AmBank credit card related service needs, quickly and easily.
“AMY™ is truly a first of its kind in Malaysia, a virtual
assistant for customer service, and we are honoured that
The Asset Triple A recognised this. We launched AMY™ to
differentiate our credit card customer experience. We took
the topmost reasons that cards’ customers call customer
service and created a friction-free experience to resolve
these, right from within our mobile banking app,” said
Datuk Iswaraan Suppiah, Group Chief Operations Officer,
AmBank Group.
“AMY™ is a major milestone in AmBank Group’s digital
transformation journey and we will continue to enhance
AMY™ to provide more extensive customer service
resolution capabilities and a virtual financial advisor who is

available 24/7 to our customers at their fingertips,” added
Datuk Iswaraan.
The Asset’s Triple A Digital Awards 2018 recognises
fintech companies that have made a significant impact on
the business processes of incumbent players, as well as to
those who have embraced digital as the next step to better
serve their client base.
AmBank Group is one of Malaysia’s premier financial
solutions groups with 43 years of experience in supporting
Malaysians. Currently, the Group is accelerating the next
phase of its digital capabilities with a group-wide digital
roadmap that focuses on integrating its services into the
daily lives of its customers in an innovative and practical
manner. As part of its digital journey, it aimed to provide
better mobile banking and cash management in a manner
that is easy, simple and fast for its valued customers across
all touch points.

“AMY™ is a major milestone in AmBank
Group’s digital transformation journey.”
Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group
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AmInvest awarded the
Best Domestic Fixed Income
Fund Manager 2018 by EPF
AmInvest was awarded as the Best Domestic Fixed
Income Fund Manager 2018 at the Employees
Provident Fund (“EPF”)’s External Fund Managers
Annual Awards 2019 (“EPF Awards”) held recently.
The EPF Awards recognises “the outstanding
performance by external fund
managers in managing EPF’s
“It is an honour
investment portfolio”.
and privilege to
Commenting on the
win, Goh Wee Peng, Chief
be recognised by
Executive Officer of AmInvest
EPF as the top
said, “Our team’s foresight
performing external and ability to apply a defensive
portfolio manager.” investment strategy, coupled
Goh Wee Peng, with our robust investment
Chief Executive Officer, AmInvest
processes in place was

instrumental in helping to cushion the impact to
the investment portfolio during the volatile market
conditions of 2018. It is an honour and privilege to
be recognised by EPF as the top performing external
portfolio manager in this category as it is an affirmation
of the strength of our fixed income team. It is also
a reflection of our in-house fixed income investment
expertise and capabilities built over the past 38 years.”
As at March 2019, AmInvest’s total Assets Under
Management (“AUM”) stood at an all-time high of
approximately MYR40.5 billion, out of which 82%
of its AUM comprised fixed income investments.
“Looking ahead, we will continue assisting our
clients to navigate the markets towards achieving
their investment goals,” Ms Goh added.

L-R: From AmInvest, Kevin Wong Weng Tuck, Head of Research, Wong Yew Joe, Head of Fixed Income (Islamic), Goh Wee Peng, Chief Executive Officer, Fu Yew Sun,
Chief Investment Officer and Raymond Lew, Head of Fixed Income with AmInvest’s award as Best Domestic Fixed Income Fund Manager 2018 which was presented at
the Employees Provident Fund External Fund Managers Annual Awards 2019 held recently.
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AmBank Group
wins Award for
Sustainability
AMMB Holdings Berhad has won the Sustainability
Award 2019 at the 16th Annual RAM League
Awards held on Thursday, 25 April 2019, at
Mandarin Oriental Hotel, Kuala Lumpur. AmBank
Group is the first banking group in Malaysia to
be accorded this award based on Sustainability
Rating, a holistic method developed by RAM
Ratings to measure sustainability performance.
AmInvestment Bank Berhad (“AmInvestment
Bank”)’s Capital Markets Group also received
two awards, being joint second placing in Lead
Manager Award 2018 by Number of Issues and
joint second placing for Lead Manager Award
(Sukuk) 2018 by Number of Issues.
Commenting on the Sustainability Award win,
Dato’ Sulaiman Mohd Tahir, Group Chief Executive
Officer, AmBank Group said, “We are pleased to
be recognised as the first banking group to receive
this award from RAM, and to see all of the hard
work which everyone in the Group has put into
this achievement pay off. As a responsible banking
institute that subscribes to the principles of good

L-R: Michelle Kwan, Senior Vice President, Capital Markets Group, AmInvestment Bank Berhad;
Ong Wee Li, Senior Vice President, Capital Markets Group, AmInvestment Bank Berhad; YBhg
Datin Salina Burhan, Senior Vice President, Capital Markets Group, AmInvestment Bank Berhad;
Donna Teh, Vice President, Capital Markets Group, AmInvestment Bank Berhad and Lim Chin
Han, Senior Vice President, CEO’s Office, AmInvestment Bank Berhad.

governance, we are committed to
creating a positive social impact for
“We are pleased to
the nation.”
be recognised as
Seohan Soo, Chief Executive
the first banking
Officer, AmInvestment Bank, added,
group to receive this
“AmInvestment Bank is honoured
to be recognised by an esteemed
award from RAM.”
agency such as RAM. We will
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer,
continue to provide investment
AmBank Group
banking solutions for our sovereign,
corporate and institutional clients and
leverage on our strong presence to maintain and
strengthen our investment banking franchise.”

L-R: YBhg Datuk Seri Dr K Govindan, Group Chief Executive Officer, RAM Holdings Berhad, YBhg Datuk Syed Zaid Albar, Chairman, Securities Commission Malaysia,
YBhg Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and YBhg Tan Sri Datuk Yong Poh Kon, Director, RAM Holdings Berhad at the
16 th RAM League Awards which was held in Mandarin Oriental Hotel, Kuala Lumpur.
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AmBank to Disburse
RM20 Billion in
SME Financing By 2021
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group addressing the press as at a media conference in conjunction with SME Financing and
AmBank BizRACE Top 30 pitch at Bangunan AmBank Group in Kuala Lumpur on 8 April 2019.

“Through our various
SME-centric initiatives,
we are focused on
being there for our
SME clientele, from
cradle to IPO.”
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group

AmBank (M) Berhad aims to disburse
RM20 billion in loans in the next three
years to spur SME development in
Malaysia.
In line with its Top 4 Strategy,
AmBank has undertaken several
initiatives aimed at igniting SME growth
The bank’s AmBank BizCLUB, a
platform to help SMEs scale to the next
level through financing and beyond

Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group (right) and Christopher Yap, Managing
Director, Business Banking, AmBank Group at a media conference in conjunction with SME Financing and
AmBank BizRACE Top 30 pitch at Bangunan AmBank Group in Kuala Lumpur on 8 April 2019.

financing initiatives, offers training,
networking and publicity opportunities
to SMEs. The second season of the
AmBank BizRACE, the cornerstone
initiative under the AmBank BizCLUB
is underway. The business competition
provides SMEs with the opportunity to
win RM2 million worth of prizes.
This year’s competition has seen
more than 1000 entries from SMEs
across the nation. The Top 30 will
today go through a business pitching
session to impress the AmBank
BizRACE panel of judges in order
to be selected as one of the Top 10
finalists. The Top 10 finalists will then
go on to the final pitching session and
subsequently, the grand finale Awards
Night on 26 April 2019.
Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer, AmBank
Group, said, “AmBank Group will
continue to support SMEs through
much needed financing. At the
same time, we are also conscious
of the need to go beyond providing
companies with funding. Through our
various SME-centric initiatives, we are
focused on being there for our SME
clientele, from cradle to IPO.”
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AmBank Group Partners with
Universiti Malaysia Sabah through
JomPAY

With JomPAY, UMS
need only connecting
to one bank to collect
payments from via
40 banks in Malaysia.

AmBank Group and Universiti Malaysia
Sabah (UMS) partnered to enable JomPAY
– so that students at the university can now
enjoy convenient, simple and secure way to
pay their fees. Additionally, UMS staff can
make JomPAY payments for Pusat Minda
Lestari (PML) and utility to the university.
Present at the ceremony were Datuk K Y
Mustafa Chairman, Board of Directors, UMS,
Encik Jamzidi Khalid, Deputy Managing
Director, Wholesale Banking Coverage,
AmBank Group and Encik Khairuan Abdul,
Deputy Director, Payments Network
Malaysia (PayNet), the operator of JomPAY
along with the senior officer from UMS,
AmBank Group and PayNet.
JomPAY enables bill payments via Internet
banking, mobile banking and ATMs of 40
banks in Malaysia anytime, anywhere, which
provides added convenience, accessibility
and flexibility to the contributors. JomPAY is

Malaysia’s largest online bill payment service
with more than 4,600 biller codes.
“With this partnership with UMS, AmBank
is pleased to provide the value-added
convenience, accessibility and flexibility to
the university staff and students to make
their payments to UMS via JomPAY. This
is also in line with UMS’s effort to move
towards becoming a cashless campus,”
said Raja Teh Maimunah Raja Abdul Aziz,
Managing Director, Wholesale Banking,
AmBank Group.
“More than 70% of universities in Malaysia
allow their students to pay for fees via
JomPAY. We are delighted that UMS has
decided to accept payments via JomPAY.
With JomPAY, UMS need only connecting to
one bank to collect payments from via
40 banks in Malaysia,” said Mr Peter
Schiesser, Group Chief Executive Officer of
Payments Network Malaysia (PayNet).

L-R: Yang Berbahagia Professor Datuk Dr D Kamaruddin D Mudin,
Vice Chancellor, Universiti Malaysia Sabah (UMS), Encik Khairuan Abdul, Deputy Director, Payments Network Malaysia (PayNet), Datuk K Y Mustafa, Chairman, Board of Directors, UMS,
Encik Jamzidi Khalid, Deputy Managing Director, Wholesale Banking, AmBank Group and Puan Zallifah Shadan, Head of Bursar, Universiti Malaysia Sabah (UMS) at the official launch of
Partnership Collaboration between AmBank and UMS through JomPAY which was held at Grandis Hotel, Kota Kinabalu on Tuesday, 16 April 2019.
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L-R: Leong Weng Choong, Chief Business Officer, CGC, Christopher Yap, Managing Director, Business Banking, AmBank Group, Eqhwan Mokhzanee, Chief Executive Officer,
AmBank Islamic Berhad, Datuk Mohd Zamree Mohd Ishak, President/Chief Executive Officer, CGC, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group,
Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad, David Yeoh, Head, SME Banking, AmBank (M) Berhad and Rahim Raduan, Chief Corporate Officer, CGC at
the launch ceremony of SME Biz Start Up-i and Continuation of RM500 Million SME Portfolio Guarantee Tranche in Partnership with CGC which was held at Bangunan AmBank
Group, Kuala Lumpur on Thursday, 18 April 2019.

AmBank partners CGC to provide
RM30 million for start-ups
– Additional RM500 million for SMEs as part of Portfolio Guarantee Scheme
AmBank (M) Berhad (“AmBank”) and
Credit Guarantee Corporation Malaysia
Berhad (“CGC”) have entered a new
strategic partnership to fulfil the financing
needs of Small and Medium Enterprises
(SMEs). On Thursday, 18 April 2019
AmBank and CGC launched SME Biz
Start Up-i which is aimed at assisting
start-ups who have been in business
between one to three years and lack
collateral as well as access to financing.
The Shariah-compliant facility
offering RM30 million in financing is a
partially secured financing package that
comes with 70% of CGC’s guarantee
coverage. The facility offers financing
ranging from RM30,000 to RM300,000
to qualified SMEs.
“AmBank is committed to supporting
SMEs at all stages of their business
life-cycle. With the introduction of SME
Biz Start Up-i, we are able to provide
SMEs with much needed working
capital to propel their growth. We are
excited to partner with CGC to address
Dato’ Sulaiman Mohd Tahir (right) and Datuk Mohd
Zamree Mohd Ishak at the launch ceremony of SME
Biz Start Up-i and Continuation of RM500 Million
SME Portfolio Guarantee Tranche in Partnership with
CGC which was held at Bangunan AmBank Group,
Kuala Lumpur on 18 April 2019.

the financing needs of SMEs that are
the backbone of the economy,” said
Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group at the
launch ceremony.
To further complement the ongoing
strategic collaboration between
AmBank and CGC, to empower the
SME segment in Malaysia, an additional
RM500 million has been allocated as part
of CGC’s Portfolio Guarantee tranche
continuation with AmBank SME Banking
to support the growing demand of the
SME industry.

The additional allocation is targeted
at medium sized SMEs, with financing
ranging from RM100,000 to RM1 million.
With CGC’s guarantee, AmBank SME
Banking is able to provide applicants
with higher term loan facilities and faster
financing approval.
“I am pleased to share that over the
last four years, both AmBank and CGC
have successfully launched 15 Portfolio
Guarantee schemes totalling RM2.88
billion and benefitting over 2,700 SMEs,”
Datuk Mohd Zamree Mohd Ishak,
President/Chief Executive Officer.
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AmBank forms Strategic
Collaboration with Cameron
Highlands District Council to
enable JomPAY Payments
Raja Teh Maimunah Raja Abdul Aziz, Managing Director, Wholesale Banking, AmBank Group (left), Encik Firdaus Ghani,
Director of Finance and Administration, Payments Network Malaysia Sdn Bhd (PayNet) and Dato’ Haji Zainal Abidin Md Amin,
Yang Dipertua, Cameron Highlands District Council (right) at the official launch of Strategic Collaboration between AmBank
and Cameron Highlands District Council to enable JomPAY Payments on Thursday, 2 May 2019.

AmBank continues to provide transaction
banking services via JomPAY through a
strategic collaboration with the Cameron
Highlands District Council (MDCH). Through
this collaboration members of the public
can make payments to settle their parking
compounds to MDCH online.
Present at the ceremony were Dato’ Haji
Zainal Abidin bin Md Amin, Yang Dipertua,
Cameron Highlands District Council, Raja Teh
Maimunah Raja Abdul Aziz, Managing Director,
Wholesale Banking, AmBank Group and
Encik Firdaus Ghani, Director of Finance and
Administration, Payments Network Malaysia
Sdn Bhd (PayNet), the operator of JomPAY
along with the senior officers from MDCH,
AmBank Group and PayNet.
“This collaboration shall provide members
of the public, especially visitors to Cameron
Highlands an easier and more convenient
avenue to pay their outstanding parking

JomPAY is Malaysia’s largest
online bill payment service with
more than 4,800 biller codes.
summonses. JomPAY provides MDCH
an online payment solution for its parking
compound collection, easier reconciliation,
whilst at the same time offering members of
the public a cost and time saving platform to
make payments online as they don’t have to
issue cheques or bank drafts,” said Raja Teh
Maimunah.
JomPAY enables bill payments via Internet
banking, mobile banking and ATMs of 40
banks in Malaysia anytime, anywhere, which
provides added convenience, accessibility
and flexibility to the contributors. JomPAY is
Malaysia’s largest online bill payment service
with more than 4,800 biller codes.
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AmBank Joins Hands with
Malaysian SLE Association to enable
Online Contributions via JomPAY
L-R: Wong Weng Yew, Regional Director, Business Wealth, BB FX & Deposit, AmBank (M) Berhad, Jagjit Kaur, Executive Vice President, Transaction Banking, AmBank (M) Berhad,
Siek Kar Teck, Director, Retail Payments, Payments Network Malaysia Sdn Bhd, Dr Heselynn Hussein, President, Malaysian SLE Association, Christopher Yap, Managing Director,
Business Banking, AmBank Group, Andrew Ong, Senior Vice President, Business Wealth, Business Banking, AmBank (M) Berhad, Ho Chee Mun, Senior Vice President, Transaction
Banking, AmBank (M) Berhad, Alina Grace Tan, Senior Vice President, Transaction Banking Cash Sales, AmBank (M) Berhad and Syed Anuar Syed Ali, Executive Vice President,
Group Corporate Communications & Marketing, AmBank Group at the Official Launch of JomPAY Partnership between AmBank, Malaysian SLE Association and PayNet which
was held in Menara AmBank on Friday, 10 May 2019.

Dr Heselynn Hussein (centre), Christopher Yap (right) and Siek Kar Teck (left) at
the Official Launch of JomPAY Partnership between AmBank, Malaysian SLE
Association and PayNet.

An official launch of JomPAY Partnership between AmBank,
Malaysian SLE Association and PayNet was held in Menara
AmBank on Friday, 10 May 2019. AmBank continues to
provide transaction banking services via JomPAY through
a partnership with the Malaysian SLE Association. Through
this partnership, well-wishers of the association as well
as the general public are able to make donations to the
association via JomPAY.
Persatuan SLE Malaysia (PSLEM) or the Malaysian SLE
Association is the country’s only organisation set up to help
people suffering from Systemic Lupus Erythematosus (SLE),
a disease where the patient’s body makes antibodies that
attack its own tissues. Started in 1994 with a core group

of 10 members, today PSLEM has almost 3,000 members
throughout Malaysia.
Present at the ceremony were Dr Heselynn Hussein,
President, Malaysian SLE Association, Mr Christopher Yap,
Managing Director, Business Banking, AmBank Group and Mr
Siek Kar Teck, Director, Retail Payments, Payments Network
Malaysia Sdn Bhd (PayNet), the operator of JomPAY along with
the senior officers from PSLEM, AmBank Group and PayNet.
“This partnership marks the first charitable organisation in
the country to collaborate with us to enable JomPAY payments,
hence providing members of the public the ease of making
online contributions in support of the association’s noble
cause,” said Christopher Yap.
JomPAY enables bill payments via Internet banking, mobile
banking and ATMs of 40 banks in Malaysia anytime, anywhere,
which provides added convenience, accessibility and flexibility
to the contributors. JomPAY is Malaysia’s largest online bill
payment service with more than 5,013 biller codes.

Dr Heselynn Hussein (right) pointing out the infographics stats on Systemic Lupus
Erythematosus (SLE) disease.
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AmBank continues its BizCONFERENCE Beyond Financing Series
with discussion on ‘Halal Chapter’
L-R: En Mohd Fakarudin Mas’od, Chief Assistant Director, Halal Management Division, JAKIM, En Rithaudden Makip, Chief Ecosystem Development Officer, SME Corp,
Dato’ Michael Tio, Chief Executive Officer, PKT Logistics Group Sdn Bhd, Dr Mohd Nordin Mohd Zain, Board Member, AmBank Islamic Berhad, Eqhwan Mokhzanee,
Chief Executive Officer, AmBank Islamic Berhad, Dato’ Dr Sirajuddin Suhaimee, Director, Malaysia Halal Secretariat, JAKIM, En Hanisofian Alias, Vice President, Industry
Development, Halal Industry Development Corporation (HDC), Kelvin Ngow, Executive Director, Coffex Coffee (M) Sdn Bhd and Christopher Yap, Managing Director, Business
Banking, AmBank Group at the AmBank BizCONFERENCE Beyond Financing Series entitled ‘Halal Chapter’ which was held at Aloft Hotel Kuala Lumpur on 20 June 2019.

Dato’ Sri Abdul Hamidy Hafiz, Chairman,
AmBank Islamic Berhad delivering
his welcome remarks at the AmBank
BizCONFERENCE Beyond Financing Series
entitled ‘Halal Chapter’.

AmBank continued its commitment to supporting the growth and development of Small and
Medium Enterprises (SMEs) in the country with the second session of its BizCONFERENCE
Beyond Financing Series entitled ‘Halal Chapter’.
The Beyond Financing Series covers four key topics that are relevant to today’s SMEs, i.e.
Internet of Things (IoT), Halal Business, Branding & Digital Marketing and Green Business.
Prior to today’s session, the inaugural series entitled ‘Embracing Internet of Things’ was held
on 14 May 2019 received encouraging response.
The ‘Halal Chapter’ series featured informative and engaging discussions on the Halal
industry with Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic, Dato’ Dr
Sirajuddin, Director, Malaysia Halal Secretariat, Malaysia’s Islamic Development Department
(JAKIM), Mohd Fakarudin Masod, Chief Assistant Director, JAKIM, Hanisofian Alias, Vice
President, Industry Development Division, Halal Industry Development Corporation (HDC),
Mohd Rithaudden Makip, Chief Ecosystem Development Officer, SME Corporation Malaysia,
Dato’ Michael Tio, Chief Executive Director, PKT Logistics Group and Kelvin Ngow, Executive
Director, Coffex Coffee (M) Sdn Bhd. The welcoming remarks were delivered by Dato’ Sri
Abdul Hamidy Hafiz, Chairman of AmBank Islamic Berhad.
The Beyond Financing Series aims to provide SMEs with an understanding of these crucial
topics as well as provide a way to bring forth the needs of SMEs and how industry participants
can fuel the growth of local SMEs. The Series will also serve as a networking platform for the SME
community, bringing together business owners, subject matter experts and captains of industries.

Eqhwan Mokhzanee, Chief Executive Officer,
AmBank Islamic Berhad moderating the
panel discussion.

L-R: En Rithaudden Makip, Dato’ Michael Tio, Eqhwan Mokhzanee, Dato’ Dr Sirajuddin Suhaimee, En Hanisofian Alias and Kelvin Ngow during the panel discussion at the
AmBank BizCONFERENCE Beyond Financing Series entitled ‘Halal Chapter’ which was held at Aloft Hotel Kuala Lumpur on Thursday, 20 June 2019.
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Local SMEs Win RM2 Million Worth of Prizes at

AmBank BizRACE Season 2

Tan Sri Azman Hashim, Chairman, AmBank Group (second from left), Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group (right) and Christopher Yap,
Managing Director, Business Banking, AmBank Group (left) with the team from PTT Outdoor (Malaysia), winner of the AmBank Business of the Year 2019 award.

The following Top 3 winners of the AmBank
BizRACE 2019 wowed the AmBank BizRACE panel
of judges with their captivating business plans:
1. AmBank Business of the Year 2019
– PTT Outdoor (Malaysia)
2. AmBank BizRACE First Runner Up 2019
– AMS Metal Group
3. AmBank BizRACE Second Runner Up 2019
– Cloudhax (Ticket2U)

Tan Sri Azman Hashim, Dato’ Sulaiman Mohd Tahir and Christopher Yap with the team from
AMS Metal Group, AmBank BizRACE First Runner Up 2019.

Three local Small and Medium Enterprises (SMEs)
emerged as cream of the crop at the Second
Season of AmBank BizRACE. A Gala Dinner was
held to celebrate the winners.
The AmBank BizRACE Gala Dinner was attended
by Tan Sri Azman Hashim, Chairman, AmBank Group,
Dato’ Sulaiman Mohd Tahir, Group Chief Executive
Officer, AmBank Group, Christopher Yap, Managing
Director, Business Banking, AmBank Group along with
the senior management of AmBank Group and other
dignitaries.
It was a tough competition that saw close to
1000 participants vying for a chance to be crowned
champions. Only 100 companies were chosen for
the initial round where they pitched for a spot in the
Top 30. Subsequently, the Top 30 finalists were then
further narrowed down to the Top 10 for the final
pitching session.

The winners walked away with executive
development sessions by UTM Azman Hashim
International Business School (AHIBS) worth a
total of RM13,000, a UK Executive development
programme & business networking session, worth
a total of RM265,000 as well as a media package
worth RM250,000 by Media Prima Berhad.

Tan Sri Azman Hashim, Dato’ Sulaiman Mohd Tahir and Christopher Yap with the team from
Cloudhax (Ticket2U), AmBank BizRACE second Runner Up 2019.

business
In addition, companies that made it
to the Top 5, will be going on a field trip
to China to experience and learn best
practices from internationally renowned
organisations.
Apart from the attractive prizes, the Top
30 finalists also experienced a four-day
development programme in March this
year to accelerate their growth as CEOs
and to help scale their companies.
The awards ceremony also saw the
presentation of three category awards, as
follows:
1. Microsoft Digital Transformation
Award – worth RM50,000 of technology
solutions – Cloudhax (Ticket2U)
2. Media Prima Best Marketing
Strategy Award – Media package
worth RM30,000 – SHAPEE
3. UTM-AHIBS Executive Education
Award – Training package worth
RM21,000 – PTT Outdoor (Malaysia)
“At AmBank, we are all about providing
businesses with more than just financial
solutions. Our ultimate aim is to help
SMEs scale and grow. We would like
to applaud all our Season 2 AmBank
BizRACE winners this evening. They have
showcased outstanding drive and tenacity
throughout the competition. We trust their
achievements today will pave the way for
them to take their businesses to greater
heights. Moreover, we hope other SMEs
out there are inspired by them and join us
next year for Season 3,” said Christopher
Yap, Managing Director, Business
Banking, AmBank Group.

An impressive potrait of Tan Sri Azman Hashim was done live
on stage by speed painter Haze Long (second from right).

This year’s AmBank BizRACE
official partners include Media Prima,
the UTM Azman Hashim International
Business School (AHIBS), Microsoft
Malaysia, EY and MasterCard. The
programme is further supported by
media partners NSTP, Media Prima
TV Networks (MPTN), Ripple and
Rev Asia.
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Click here if you are using smart devices.

Tan Sri Azman Hashim (second from left), Dato’ Sulaiman Mohd Tahir (right) and Christopher Yap (left) with
the team from Cloudhax (Ticket2U, winner of the Microsoft Digital Transformation Award.

Tan Sri Azman Hashim, Dato’ Sulaiman Mohd Tahir and Christopher Yap with the team from SHAPEE, winner
of the Media Prima Best Marketing Strategy Award.

Tan Sri Azman Hashim (centre), Dato’ Sulaiman Mohd Tahir (right) and Christopher Yap (second from right)
with the team from PTT Outdoor (Malaysia), winner of the UTM-AHIBS Executive Education Award.
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Eight AmBank Customers win
all-expenses paid holiday to Singapore
with AmBank Mastercard Campaign
Eight AmBank customers who emerged as the
winners of the AmBank Mastercard® Fly, Stay and
Play Campaign were presented with two return
tickets from Malaysia to Singapore on Singapore
Airlines (SIA). They will also get to enjoy a threeday, two-night stay at Resorts World Sentosa, go
on a VIP tour of the Universal Studios in Singapore
and a Mastercard prepaid card pre-loaded with
SGD200 (RM614) for their shopping and dining
use while on their holiday.
The campaign that ran from October-December
2018, was supported by Mastercard. The prize
giving ceremony was held on Tuesday, 9 April 2019
at Menara AmBank in Kuala Lumpur.
The senior management
present at the prize giving
“We would like to
ceremony included Ms Jade
congratulate the winners Lee, Managing Director,
as we continue rewarding Retail Banking, AmBank (M)
Berhad, Mr Lenon Cheong,
our valued cardholders
Head, Cards and Merchant
for their loyalty and
Services, AmBank (M) Berhad,
support towards us.”
Tuan Syed Anuar Syed Ali,
Jade Lee, Managing Director, Executive Vice President, Group
Retail Banking, AmBank (M) Berhad
Corporate Communications

and Marketing, AmBank Group, and Mr Rakesh
Chauhan, Head of Client Account Management,
Mastercard.
“We would like to congratulate the winners as
we continue rewarding our valued cardholders
for their loyalty and support towards us. Through
this campaign, we aim to boost the top-of-mind
recall of AmBank cards amongst avid travellers
and online spenders,” said Jade Lee, Managing
Director, Retail Banking, AmBank (M) Berhad.
“The AmBank Mastercard® Fly, Stay and Play
Campaign was an exciting way to actively engage
Mastercard cardholders and connect them to their
passions, while elevating the travel experience with
simple, safe and secured payments using their
Mastercard card. Big congratulations to the winners
who will savour an all-expenses paid trip courtesy
of AmBank and Mastercard. Working closely with
AmBank, Mastercard looks forward to continue
addressing the lifestyle needs of the travel-savvy, by
offering curated retail, attractions, dining, and hotel
offers that allow cardholders to share the joy with
family and friends with a complete end-to-end travel
experience,” said Perry Ong, Country Manager,
Malaysia and Brunei, Mastercard.

Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad (second from left) with the winners of AmBank Mastercard Campaign at a prize giving ceremony which was held at
Menara AmBank, Kuala Lumpur. Also present at the ceremony were Lenon Cheong, Head, Cards and Merchant Services, AmBank (M) Berhad (far left), Syed Anuar Syed Ali, Executive
Vice President, Group Corporate Communications and Marketing, AmBank Group (far right) and Rakesh Chauhan, Head, Client Account Management, Mastercard (second from right).
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L-R: Liau Wai Choo, Head, Retail Products Management, AmBank (M) Berhad, Lenon Cheong, Head, Cards and Merchant Services, AmBank (M) Berhad, Jade Lee, Managing
Director, Retail Banking, AmBank (M) Berhad, Mr Tey Jian, Grand Prize Winner of AmBank Level Up Your Lifestyle Campaign Phase 1, Dato Alex Wong, General Manager, Finance
and Administration, Hap Seng Star Sdn Bhd and Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group at the prize
giving ceremony which was held at Menara Hap Seng on Thursday, 16 May 2019. The Phase 2 of AmBank Level Up Your Lifestyle Campaign kicked off on 1 April and will end on
30 June 2019, where another unit of the all-new Mercedes-Benz A-Class awaits the second grand prize winner.

AmBank Level Up Your Lifestyle Campaign Phase 1 –

Lucky AmBank Customer walks away with
The All New Mercedes-Benz A-Class

An estatic moment with the winner of the new A200 Mercedes-Benz. Click here if you are using smart devices.

AmBank is giving away
RM500 Lazada vouchers
as the daily prize
throughout the campaign
period. Another unit
Mercedes-Benz A-Class
awaits the second grand
prize winner for Phase 2
of the AmBank Level Up
Your Lifestyle Campaign.

Mr Tey Jian from Johor emerged as the
Grand Prize winner of AmBank’s Level
Up Your Lifestyle Campaign. Mr Tey, a
25-year-old executive, received the allnew Mercedes-Benz A-Class at a prize
presentation ceremony which was held
in Menara Hap Seng, Kuala Lumpur on
Thursday, 16 May 2019.
Present at the prize giving ceremony
were Jade Lee, Managing Director, Retail
Banking, AmBank (M) Berhad, Lenon
Cheong, Head, Cards and Merchant
Services, AmBank (M) Berhad, Liau Wai
Choo, Head, Retail Products Management,

AmBank (M) Berhad, Syed Anuar Syed Ali,
Executive Vice President, Group Corporate
Communications and Marketing, AmBank
Group, Dato Alex Wong, General Manager,
Finance and Administration, Hap Seng
Star Sdn Bhd, senior management of
AmBank Group, campaign partners and
invited guests.
“This campaign highlights one of our
many initiatives in continuing to reward
our loyal customers. The offering of
luxurious and lucrative prizes throughout
these campaigns further demonstrates
our appreciation to our valued AmBank
customers for their support towards
our products. We will be giving away
another brand-new Mercedes-Benz after
June 2019, so keep spending with your
AmBank credit cards,” said Jade Lee.
Besides the Mercedes-Benz, AmBank
is also giving away Lazada vouchers worth
RM500 as the daily prize throughout the
campaign period. The phase 2 of AmBank
Level Up Your Lifestyle Campaign kicked
off on 1 April and will end on 30 June
2019, where another unit of the all-new
Mercedes-Benz A-Class awaits the
second grand prize winner.
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bond market and foreign exchange review

Global Foreign Exchange
Review in 1Q2019
USD
Although the dollar experienced a
volatile session in the first quarter, it
closed higher by 0.5 percent to 97.284
on the back of investors demand for
safe papers due to growing concerns
of a slower global economic slowdown
added with the inversion of US yield
curve, falling sovereign bond yields in
Europe and trade tension between US
and China. Furthermore, the dollar was
also supported by favourable macro
data during the quarter under review.
Nonetheless, the strength of the dollar
was curtailed following the shift in tone
from ‘gradual increase’ to ‘patient’ during
the March FOMC meeting. The Fed also
tweaked its dot plot projection to no rate
hike for the year from previously guiding
to two rate hikes in December 2018.
Besides, the Fed also signaled ending
Quantitative Tightening (QT). Besides, the
Fed revised downwards 2019’s economic
growth to 2.1 percent from 2.3 percent
and personal core inflation, the preferred
inflation gauge to 1.8 percent from 1.9
percent and finally unemployment rate
to 3.7 percent from 3.5 percent. The
dollar was also hurt by the government
shutdown which lasted for 27 days
following stands over the border wall
funding where the lawmakers reached a
tentative deal in an effort to avoid another
partial government shutdown.

Euro
During the quarter under review, the
euro fell 1.1 percent to 1.122 against

the dollar owing to concerns over rising
downside risk to the overall economic
performance as a result of global trade
tensions and growing public debt.
Hence, the European Central Bank
(ECB) maintained an overall dovish
tone and reduced their growth outlook
significantly to 1.1 percent for 2019
from 1.7 percent previously. At the
same time, the ECB announced a new
round of targeted long-term refinancing
operation (TLTROs), a move to support
the economy against the global
headwinds after ending its Quantitative
Easing (QE) in December 2018. The
TLTROs will begin in September and
mature in March 2021.

Pound
The British pound soared 3.4 percent
to 1.304 against the dollar as a result
of the Brexit’s negotiation. Uncertainties
over Brexit negotiation outweighed the
better economic growth figure during
the quarter under review. In the first
quarter, the economy grew 0.5 percent,
better than the 0.2 percent growth in
the previous quarter. During the quarter,
Bank of England (BoE) left the policy
rate unchanged at 0.75 percent.

Yen
The Japanese yen depreciated by 1.8
percent to 110.86 following weaker
demand for safe haven yen after
witnessing signs of improving progress
over the US-China trade talks and also
signs of stronger economic activities by
major economies. In addition, the yen
was weighed down by Bank of Japan’s
(BoJ’s) policies as growth and inflation
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continued to disappoint by missing the
2 percent target. As a result, investors
felt BoJ would potentially resort to more
monetary stimulus measures and hence
raised questions on the ultra-low interest
rate policy besides the appropriate
level of inflation targets and also the
central bank’s credibility and the forward
guidance.

Asia
During the quarter under review, majority
of the Asian currencies appreciated
against the dollar. It was partly due to
the shift by US Fed’s tone to ‘patient’
that saw global funds flowed back to
the emerging economies in search for
higher yields. At the same time, the
improving progress between the USChina trade talks open the door for the
investors to seek higher risk. During
the quarter under review, the Chinese
Yuan appreciated 2.2 percent to 6.712
supported by a confluence a factors
that includes (1) improving trade talks
between the US and China; (2) Beijing
instituted a fiscal injection worth CNY
4 trillion; and (3) capital inflows into the
Chinese assets after being included into
the global indices. Meanwhile, Indian
rupee appreciated by 1.4 percent to
69.16 supported by strong foreign
inflows into equities on the back of rising
optimism that Prime Minister Narendra
Modi’s Bharatiya Janata Party (BJP) will
be reelected in 2019 General Election.
The Thai baht rose 1.7 percent to 31.74
while Indonesia rupiah appreciated by
1.5 percent to 14,243 and Singapore
dollar strengthened by 0.8 percent to
1.356 against the dollar. Meanwhile, the
Philippines Peso remained unchanged
at 52.56 against the dollar during the
quarter under review.

Ringgit
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In tandem with the regional currency
movement, the ringgit gained 1.3
percent to 4.082 during the quarter
against the dollar as investors’ risk
appetite improved, especially in the local
bond market which reported a net inflow
of RM7.3 billion. Two key factors that
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drove towards a strong bond appetite
are the US Fed signal for a pause
in policy rate increase for 2019 and
growing perception for a 25 basis points
cut on the 3.25 percent Overnight Policy
Rate by Bank Negara. However, the
KLCI fell 2.8 percent to 1,643.6 points
with a net foreign outflow of RM 1.3
billion.

Global Fixed Income
Review in 1Q2019
During the quarter under review, the
US Treasury yields fell by 23 – 25 basis
points across the board. In particular,
the benchmark 10-year fell by 27.9
basis point to 2.405 percent at the end
of the quarter following the US Fed’s “U”
turn on its monetary policy to a ‘patient’
tone that raised eyebrows on the
potential downside risk on the economic
growth later period of 2019. Heightening
the scenario of a slower growth was
reflected by the inversion of the yield
curve sometime close to the end of
the quarter. Worry also came from the
potential issues of a potential global
economic slowdown and trade tension
uncertainties.
Meanwhile, the sovereign yields in
Europe fell back into the negative region
for the first time since 2016 during the
quarter under review. The EU 10-year
yields eased by 31.1 basis points to
-0.072 percent while the UK 10-year gilts
fell 27.8 basis point to 0.997 percent.
Drag on EU yields was due to the dovish
tome by the European Central Bank
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(ECB) as they expect key interest rates
to remain at current levels throughout
2019 in a move to support growth and
inflation. Besides, the ECB slashed their
economic growth forecast sharply to
1.1% for 2019 from 1.7% previously. On
the UK side, the Brexit fiasco following
uncertainties added with a softer
economic outlook were the key culprits.
Looking at selected Asian countries,
the 10-year bond yields for Philippines
rallied by 141.2 bps to 5.600 percent
while countries like Indonesia, China
and Thailand eased 37.3 basis points
to 7.603 percent, 23.8 basis points to
3.064 percent, and 4.7 basis points
to 2.436 percent, respectively. In the
meantime, the 10-year sovereign yields
for Singapore rose 3.2 basis points
to 2.062 percent owing to growing
concern over the potential economic
performance that risk slowing down.
In the case of Malaysia, the 10-year
Malaysian Government Securities yield
rallied by 31.8 basis points to 3.763
percent by the end of quarter. Strong
appetite for the local bond was reflected
by the inflow of foreign holdings during
the quarter with a net inflow of RM7.3
billion. The dovish sentiment from Bank
Negara fuelled speculations for a rate
cut was also part of the positive influx
of foreign buying. Gross issuance in the
government paper rose 16.6% annual
change to RM36.9 billion with demand
continuously surpassing supply.
However, corporate issuance fell 11%
annual change to RM26.4 billion due to
slowing domestic demand.

Reported by Mr Anthony Dass,
Chief Economist, AmBank Group

Economic Review
in 1Q2019
During the quarter under review,
the US economy grew strongly
by 3.1 percent quarter-on-quarter
annualised from 2.2 percent in the
previous quarter. On an annual basis,
the economy grew 3.2 percent
compared with 3.0 percent in the
fourth quarter of 2018. Growth
during the quarter under review
was supported by an upside in
private inventories, contributing
0.55 percentage points while net
exports contributed positively by
1.03 percentage points. Meanwhile,
personal consumption spending on a
quarterly basis rose albeit slowly by
1.2 percent compared to 2.5 percent
in the previous period. Labour market
remained strong having added 641
thousand jobs during the quarter
from 623 thousand jobs in the
previous quarter with unemployment
rate at 3.9% from 3.8% in fourth
quarter 2018. Despite a promising
first quarter, the potential outlook
remains challenging, paving way for
rates to support growth.
Eurozone economy grew at the
same pace in fourth quarter 2018 by
1.2 percent annual change. However,
Italy reported a contraction of 0.1
percent annual change during the
quarter after reporting a flat growth
in fourth quarter 2018. But the drag
from Italy was compensated with
better growth reported by Germany
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and Spain, both the countries
expanded higher by 0.7 percent and
2.4 percent annual change during
the quarter from 0.6 percent and 2.3
percent annually in fourth quarter
2018. Supporting the overall growth
of the bloc during the quarter
were household final consumption
expenditure which contributed 0.3
percentage points and investment
which add 0.2 percentage points.
With downside risk to growth
remains high, potential monetary
easing cannot be ruled out.
UK’s economy rose fast during
the quarter by an annual rate of
1.8 percent from 1.4 percent in
the previous quarter. Growth was
primarily supported by household
consumption which gained by 1.9
percent, government spending by
1.6 percent and investment which
rebounded to 0.9 percent during
the quarter under review. Looking
ahead, uncertainties still mounts
on Brexit roadmap i.e. weather a
“no-deal” will materialize; further
extension of Article 50; or second
referendum. As a result, the outlook
of their policy rate will depend much
on the Brexit outcome. Should a
smooth Brexit progress emerge, that
would open the door for a rate hike
by end-2019.
The Japanese economy grew
0.6 percent during the quarter

compared to 0.5 percent in the
previous quarter supported by
capital investment which rose by
0.3 percent point and net exports
by 0.4 percentage points. However,
personal spending that accounts for
more than half of the GDP fell by
0.1 percentage points. In the
meantime, expectations are for the
government to hike consumption tax
to 10% from 8% in October.
The Chinese economy advanced
by an annual rate of 6.4 percent
during the quarter, the same pace
as in the previous quarter and the
lowest reading since the 2008
Global Financial Crisis. Growth was
primarily supported by industrial
output that rose by an annual rate
of 8.5 percent during the quarter
added with firm consumer demand
with retail sales up 8.7 percent.
Looking ahead, with uncertainties
still on our plates, especially the
trade tension with the US, room
for the authorities to cut the
reserve requirement ratio rate by
a total of 100 basis points from
the current 13.5 percent in the
second half of the year remains
high while instituting some fiscal
measures. India grew 5.8 percent
annual change from 6.6 percent
the previous quarter due to
slower household spending and
investment.
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Looking at the key ASEAN
countries economic performance,
Thailand posted a slower growth of
2.8 percent at an annual rate from
3.6 percent in fourth quarter due to
the General Election sentiment held
late March which weighed on private
consumption and investment.
Likewise, the Indonesian economy
slowed down to 5.1 percent annual
rate during the quarter under review
from 5.2 percent in the previous
quarter due to softer private
consumption and investment.
Meanwhile, the Singapore economy
posted the weakest growth since
second quarter 2009 with a growth
of 1.2 percent annually from 1.3
percent in the previous quarter due
to weak manufacturing activity.
Malaysian economy during
the quarter under review grew
4.5 percent annual change from
4.7 percent the previous quarter
supported by agriculture following
the recovery in palm oil and rubber
subsectors and also government
spending on the back of higher
spending on supplies and services.
Underpinned by external headwinds
and domestic challenges, the
economy should maintain a
moderate growth and inflation
during the year, thus opening the
door for monetary relaxation policy.
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AmBank Group
hosts Hari Raya
Open House
There were great food, great company and a wonderful
performance by our beloved Chairman, Tan Sri Azman
Hashim. A big thanks to our customers and friends for
joining us on that evening.

happenings
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AmBank Group Senior Management

Selamat Hari Raya

From left (front row) – Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications
& Marketing, AmBank Group, Shamsul Bahrom Mohamed Ibrahim, Group Chief Internal Auditor, AmBank
Group, Penelope Gan, Group Chief Human Resource Officer, AmBank Group, Eqhwan Mokhzanee,
Chief Executive Office, AmBank Islamic Berhad, Faradina Mohammad Ghouse, Group Chief Compliance
Officer, AmBank Group, Tan Sri Azman Hashim, Chairman, AmBank Group, Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group, Raja Teh Maimunah Raja Abdul Aziz, Managing Director,
Wholesale Banking, AmBank Group, Christopher Yap, Managing Director, Business Banking, AmBank
Group, Pauline Cham, Head, Group Legal, AmBank Group, Noor Azam Mohd Yusof, Chief Executive
Officer, AmMetLife Takaful Berhad, Ramzi Toubassy, Chief Executive Officer, AmMetLife Insurance Berhad
and Goh Mei Lee, Group Chief Transformation Officer, AmBank Group.

AmBank Group organised its Hari Raya Open House on Friday, 28 June 2019
for clients, guests and members of the media which saw the attendance of
more than 1,300 people from 4.30 pm to 10.00 pm at the Shangri-La Hotel,
Kuala Lumpur. The Open House was hosted by Tan Sri Azman Hashim,
Chairman, AmBank Group. Among the senior management in attendance were
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, Board Members and
Chief Executive Officers from the Group’s subsidiaries such as Retail Banking,
Investment Banking, Wholesale Banking and Insurance – AmGeneral Insurance,
AmMetLife Insurance and AmMetLife Takaful. “The Hari Raya Open House is
an annual event for our valued clients and guests, to celebrate Aidilfitri together
with us, AmBankers. The Open House signifies the Group’s appreciation to our
clients for their trust and support in banking with us over the years.

happenings
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Team wishes

Aidilfitri 2019
From left (back row) – Jeroen Thijs, Group Chief Risk Officer, AmBank Group, Datuk Iswaraan Suppiah, Group Chief
Operations Officer, AmBank Group, Jamie Ling, Group Chief Financial Officer, AmBank Group and Seohan Soo, Chief
Executive Officer, AmInvestment Bank Berhad.

Hari Raya Decoration at Menara AmBank Group.

“Malaysians live in a multicultural and multi-religious
society and we at AmBank
understand the significance of
the various festivals celebrated
in the country. This is one of
the few occasions where all of
us, AmBankers and our valued
clients, can meet and get to
know each other better in
a casual setting.”
Tan Sri Azman Hashim, Chairman, AmBank Group

Click here if your are using smart devices.

Check out this clip by Yuna! And she is right! You can send Duit Raya through
DuitNow on AmOnline. Login to AmOnline via web or mobile app to register today and
of course, make a DuitNow transaction to a loved one. Visit ambank.com.my/duitnow
to learn more about this amazing service.

Hari Raya Decoration at Bangunan AmBank Group.
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AmBank Group hosts

Hari Raya shopping
and
Majlıs Berbuka Puasa

for children from
Sekolah Kebangsaan
Batu Sembilan, Cheras

Tan Sri Azman Hashim, Chairman, AmBank Group (second from left) distributing Duit Raya and goodie
bags to the children of SK Batu Sembilan Cheras during Majlis Berbuka Puasa which was held at Dewan
Perdana Felda in Kuala Lumpur. Looking on is Syed Anuar Syed Ali, President, Kelab AmBank Group /
Executive Vice President, Group Corporate Communications & Marketing, AmBank Group (far left).

AmBank Group through its sports club, Kelab
AmBank Group (KAG) treated 100 underprivileged
children from Sekolah Kebangsaan Batu Sembilan,
Cheras to a Hari Raya shopping programme on
Wednesday, 15 May 2019 followed by a Buka
Puasa event hosted by its Chairman, Tan Sri Azman
Hashim on Friday, 17 May 2019.
In keeping with the spirit of Ramadan, AmBank
Group’s main objective for organising this annual
charity event is to bring festive cheer to the children.

Syed Anuar Syed Ali (centre) posing for a group photo with the 100 underprivileged children from SK Batu Sembilan, Cheras and AmBank Staff after the Hari Raya shopping programme
on 15 May 2019 at MYDIN Hypermarket in Subang Jaya, Selangor.
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In keeping with the spirit of Ramadan, Tan Sri Azman Hashim (centre in green baju melayu), Dato’ Sri Abdul Hamidy Abdul Hafiz, Chairman, AmBank
Islamic Berhad (on Tan Sri Azman’s left) and Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group (on Tan Sri Azman’s right)
along with the senior management of AmBank Group hosted a Majlis Berbuka Puasa for 100 underprivileged children from SK Batu Sembilan, Cheras.

The 100 children consisting 51 boys and
49 girls, aged between seven to 12 years old,
were ushered to Mydin Wholesale Hypermarket
in USJ, Subang Jaya to shop for their new
Baju Melayu and Baju Kurung.
The Buka Puasa hosted by Tan Sri Azman
Hashim, Chairman, AmBank Group together
with the Senior Management and AmBank
Group staff was held at Dewan Perdana
Felda, Kuala Lumpur.
“This is one activity which we look forward
to every year in the holy month of Ramadan,
as it enables us to contribute to the less
fortunate, in line with the Islamic teachings of
caring, self-discipline, sacrifice and sympathy
to the less fortunate,” said Dato’ Sulaiman
Mohd Tahir, Group Chief Executive Officer,

Recipients showing off their Raya goodies together with Syed Anuar Syed Ali (fourth from left) and members of
Kelab AmBank Group.

AmBank Group who is also the Advisor of
Kelab AmBank Group.
“We are delighted to have the children of
Sekolah Kebangsaan Batu Sembilan, Cheras
joining us for this wonderful occasion. Their
presence certainly makes this Ramadan a
more meaningful and joyous occasion for
them and us, AmBankers,” he added.
This programme falls under the AmKasih
Programme which is the platform for the
Group’s Corporate Social Responsibility
(CSR) sustainable development initiatives.
The AmKasih Programme focuses on
“reaching out to the community” and serves
as an umbrella for all AmBank Group’s CSR
efforts to help the community.

“This is one activity which
we look forward to every
year in the holy month of
Ramadan, as it enables us
to contribute to the less
fortunate.”
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group
and Advisor,Kelab AmBank Group
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Board Tech Day 2019 at
Digital Garage, Wisma AmFIRST
Tan Sri Azman Hashim, Chairman, AmBank Group (centre with AmBank red tie), Board Members and Senior Management
of AmBank Group giving the thumbs up after the Board Tech Day at the Digital Garage, Wisma AmFIRST.

On Monday, 1 April 2019, the AmDigital team
at Wisma AmFIRST hosted an inaugural
Board Tech Day for AmBank Group’s Board
of Directors. The event saw an impressive
turnout of 25 attendees comprising Tan Sri
Azman Hashim, Chairman, AMMB Holdings
Berhad, Mr Voon Seng Chuan, Chairman,
AmBank (M) Berhad and a member of
the Board of AMMB Holdings Berhad,
Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group, other
Board members and Senior Management
of AmBank Group. The Digital Garage is a
place where the AmDigital team meets and
brainstorms, presentations are conducted
and ideas are generated.
Datuk Iswaraan Suppiah, Group Chief
Operations Officer, AmBank Group kicked
off the Board Tech Day with an Opening
Remark and gave an overview to everyone
present about Wisma AmFIRST, the teams
that occupy the building and the crucial
roles that they are playing in the day-to-day
running of the Group. This was followed by a
short yet impactful speech by Tan Sri Azman
Hashim.
Next on the programme was a rundown
of the agenda by Keith Ng, Vice President,
Digital Marketing & Communications, Digital

Datuk Iswaraan Suppiah, Group Chief Operations Officer,
AmBank Group explains the concept behind the Digital Garage
at Wisma AmFIRST.

Business, who also acted as the master of
ceremony for the event and took everyone
through what to expect during the twohour event. Vrinda Rajkumar, Head, Digital
Business, and Chan Wai Kwan, Senior
Vice President, AmAccess Biz, Digital
Business, came on next to provide an insight
into AmAccess Biz. Vrinda later gave the
audience a stimulating demonstrations of
AmOnline – our Internet banking platform,
AMY™ – AmOnline’s Virtual Assistant and
Wealth – an upcoming wealth service on
AmOnline that allows customers to apply,
view and redeem their Unit Trust portfolio.
The Board members and guests were
then taken for a guided tour of Wisma
AmFIRST. Separated into three groups,
they went for a walkabout to explore the
workspaces that are occupied by the
AmDigital team members and vendors.
They were also shown the “Success Wall”
that showcases the achievements of the
team members and viewed the decorated
wall murals.
Once the walkabout was completed,
the Board members and guests returned
to Digital Garage where they were briefed
further on a few more topics including
Social Media Marketing by Keith Ng, the

Tan Sri Azman Hashim giving a short Opening Address.

Possibilities of Using Data Science by
Chia Tshun Ket, Senior Vice President,
Group Data Science & Analytics and
Digital Culture and Innovation by Anthony
Chin, Executive Vice President, Group
Digital Experience, Innovation & Culture
Innovation.
The informative two-hour event came
to an end just before lunchtime. It was
an engaging session, with the Board
members and guests posing various
questions. For the team, it has been
such a humbling experience to have their
special guests, the Board members and
Senior Management of AmBank Group,
set aside time from their busy schedules
to visit the AmDigital workspace at Wisma
AmFIRST.

The Digital Garage is a place
where the AmDigital team
meets and brainstorms,
presentations are conducted
and ideas are generated.

Tan Sri Azman Hashim, Board members and Senior Management giving their full attention to Vrinda Rajkumar,
Head, Digital Business (right) as she introduces the Ideation Boards, which are seen at many workplaces at the
Digital Floor, Wisma AmFIRST.

33

Kelab AmBank Group (KAG) Members
Come Together for Hartalega Neon Run 2019
The Hartalega Neon Run 2019 which
took place recently on Saturday,
6 April 2019 at Dataran DTC, University
of Malaya saw the enthusiastic
participations of nearly 400 Kelab
AmBank Group (KAG) members.
Organised by Kolej Kediaman Tuanku
Bahiyah, University of Malaya, the run
was held in conjunction with Breast
Cancer Awareness for the purpose
of raising funds for the Breast Cancer
Resource Centre under the Medical
Centre of University of Malaya.
In line with KAG’s drive to encourage
healthy lifestyle amongst its members,
KAG had partially subsidised the
entry fee for the 5km night run for all
the KAG members participating in
the event. Syed Anuar Syed Ali, KAG
President and Executive Vice President,
Group Corporate Communications
and Marketing, AmBank Group and
Heida Hew, KAG Vice President –
Group Shared Services and Senior
Vice President, Group Corporate
Communications and Marketing,
AmBank Group also took part in the run.

Syed Anuar Syed Ali (fifth from right), with KAG members who are fully energised and ready for the run.

Staying true to the theme of the run,
the night was filled with neon lights,
various brightly lit eye-catching attractions
and glow-in-the-dark decorations that
filled the entire night run area. The runners
were also seen getting into the spirit
by decking themselves with colourful
fluorescent bracelets and necklets. Prior
to the run, various celebrities and wellknown personalities entertained the
crowd with singing performances as well
as highly energetic Zumba workout that
got the runners excited and danced along
with the celebrity instructors.

Thus far, this was the fifth running
event that KAG had subsidised. Judging
from the overwhelming response, it is
clear that KAG’s initiatives in promoting
healthy lifestyle amongst KAG members
and its efforts in bringing KAG members
from across the Group together for fun
and healthy activities are bearing success
and well supported by the members.

Nearly 400 KAG members
participated in the
Hartalega Neon Run 2019

Syed Anuar Syed Ali, KAG President & Executive Vice President, Group Corporate Communications and Marketing,
AmBank Group (back row, centre) and Heida Hew, KAG Vice President – Group Shared Services & Senior Vice
President, Group Corporate Communications and Marketing, AmBank Group (front row, third from right) posing
with some of the participants from Kelab AmBank Group at the Hartalega Neon Run 2019.
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Syed Anuar Syed Ali, KAG President and Executive Vice President, Group Corporate Communication and Marketing,
AmBank Group (in red hat), taking a group photo with some of the participants of the KAG ATV Adventure Ride.

Adrenaline-Pumping Day for Kelab AmBank Group
(KAG) Members at KAG ATV Adventure Ride
Kelab AmBank Group (KAG) organised an All-Terrain-Vehicle (ATV)
Adventure Ride in Kemensah, Ulu Klang on Saturday, 20 April 2019.
The event received an overwhelming response as more than 200
KAG members signed up to take part, although the original expected
number was only 120.
The 200 participants were then divided into five groups with 40
members in each group. A guide was assigned to each group of five
to six persons and the participants were given a briefing, especially on
safety tips, prior to the actual ride. After the participants conducted
several test rides and felt comfortable in handling their units, they were
flagged off by Syed Anuar Syed Ali, KAG President and Executive
Vice President, Group Corporate
Safety briefing to KAG members.
Communication and Marketing,
AmBank Group, accompanied by Heida Hew, KAG Vice President – Shared
Services and Azli Abdul Jamil, KAG Vice President – Wholesale Banking.
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Syed Anuar Syed Ali, President, Kelab AmBank Group/Executive Vice President, Group Corporate Communications and Marketing, AmBank Group (seventh from right)
and Azli bin Abdul Jamil (AJ), Vice President, KAG (far right) posing for a group photo with Team Gerak Gempur, the Kelab AmBank Group Carnival Candat Sotong 2019
Champions for The Heaviest Squid category with a total weight of 44.2kg.

Team Gerak Gempur wins Sixth
Kelab AmBank Group Carnival Candat Sotong

Syed Anuar Syed Ali (left) officiating the launch of Kelab AmBank Group Carnival Candat Sotong 2019 together with
Azli bin Abdul Jamil (AJ) at Jetty Persatuan Nelayan Kawasan Marang, Terengganu.

Syed Anuar Syed Ali (centre) and Azli bin Abdul Jamil (AJ) (right)
with Sahfudin Mohd Atan (left), the winner of the Longest Squid
title with a measurement of 43.7cm.

Excited participants showing off their catch.

“Team Gerak Gempur” clinched the sixth
Kelab AmBank Group Carnival Candat
Sotong 2019 title with a total weight
of 44.2kg for the Team event while the
Longest Sotong title went to Sahfudin
Mohd Atan with a measurement of
43.7cm.
Into its sixth year, the KAG Carnival
Candat Sotong 2019 or squid jigging held
in Marang, Terengganu, from 13-14 April
2019 saw a total of 200 participants. Of
the total participants, 136 of them were
men and 64 women.

“Team K-Swab” won second place
while “Team VVIP” was third in the Team
event. The overall catch of the sixth
edition of the Kelab AmBank Group
Carnival Candat Sotong 2019 was
160.4kg.
The KAG Carnival Candat Sotong
2019 prizes were given away by Syed
Anuar Syed Ali, President, KAG who is
also Executive Vice President, Group
Corporate Communications and
Marketing, AmBank Group. The carnival
was open to all AmBank Group staff.
“I am sure many of you are aware
that this is the sixth edition of the KAG
Carnival Candat Sotong where in 2013
and 2018 we actually organised two
sessions due to its popular demand
amongst the KAG members. Hence,
technically this makes 2019 as the
seventh edition. I believe your past
experience would help you in this year’s
challenge. No doubt, this is one of our
most popular activities and the response
is overwhelming as we can see from
the number of members participating in
this year’s edition,” said Syed Anuar.
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painting gallery
Title:
Anak Cucuku Pasti Pulang – Rambutan
Medium:
Water Colour on Canvas
Measurement:
W50cm x L63cm
Location:
Banquet Hall, L26 BAG

Zaharuddin Sarbini
Zaharuddin Sarbini is a Malaysian fine artist who
was born from Sekinchan in Selangor in 1966.
He is a graduate in Mechanical Engineering from
the University of Technology Malaysia. However,
due to his interest in art since childhood, he has
ventured into this area and is popularly known
to use fruits in his paintings. In 1966, he took
home the Initiative Young Artist Award given by
the Shah Alam Gallery while in 1997 his work
received Honourable Mention from the National
Art Gallery. A year after that, his Jambu Air
work took home the Painting of the Year award
where it then travelled to London and Paris to be
showcased. As Zaharuddin Sarbini is known, his
still life paintings are one of the most exemplary
in the art scene. Zaharuddin’s Kingfisher painting
demonstrates a shift in subject, contrary to his
nickname of ‘fruit’ artist. In fact, Zaharuddin
took a risk here by moving away from fruits and
then projecting his technique into still life. The
Kingfisher bird is seen in clarity here among the
still waters of the background. The scenery in
itself is a beauty to behold and hence, with the
bird as the focal point, the serenity of the situation
is clearly portrayed.

Title:
Mangga II
Medium:
Poster Colour
Measurement:
W34cm x H24cm
Location:
AmTrustee Bhd
L17 Bangunan
AmBank Group

Title:
Manggis 7
Medium:
Poster Colour
Measurement:
W50cm x L63cm
Location:
AmTrustee Bhd
L17 Bangunan AmBank Group

camel collection

 A brass camel with a saddle
for two across its hump and
a metal chain as rein.
A gift from His Excellency
Rajendra Singh Rathore,
former High Commissioner
of India to Malaysia.
Size:
26cm (H) x 32cm (L)
Location:
Banking Hall, Ground Floor
Bangunan AmBank Group
Jalan Raja Chulan
Kuala Lumpur

 Bronze coloured laughing
camel with two humps in
a kneeling position.
Size:
6cm (H) x 8cm (L)
Location:
Banking Hall, Ground Floor
Bangunan AmBank Group
Jalan Raja Chulan
Kuala Lumpur
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