
Tan Sri Azman Hashim 
honoured by Japanese 
Government for 
enhancing bilateral ties 
(Pg33)

AmBank set to achieve 100%  
COVID-19 Vaccination rate 
for its customer  facing 
workforce nationwide  

(Pg22)

AmBank Group receives international 
awards for “Best SME Bank” and  
“Best Islamic SME Bank 2021” (Pg8)

PP190007/06/2016(034514) No. 156   ambankgroup.com

DECEMBER 2021

H1FY22 RESULTS

AmBank Group Delivers 
17% Growth in Net Profit 
for First Half of FY22 (Pg5)

AmBank Group 
strengthens its 
commitment to  
ESG practices (Pg16-17)

AmBank supports  
Malaysian Fashion 

Industry at Kuala Lumpur  
Fashion Week 2021

(Pg12-13)



We have pledged our support to the 
Malaysian Fashion Industry at Kuala Lumpur 
Fashion Week 2021 as the official banking 
partner. During the event, we unveiled 
“The Metal” credit card exclusively for our 
Signature Priority Banking customers.  
“The Metal” card offers unparalleled 
privileges and features that meet the 
financial and lifestyle needs as well 
as feature curated experiences of our 
Signature Priority Banking customers.

On our Corporate Social Responsibility 
(CSR) efforts, we donated a total of 69 
tablets with one-year internet subscription 
and food aid consisting of basic necessities 
for a period of three months from October 
to December 2021 to 69 students from 
FINCO schools in Pulau Pinang. This 
initiative is part of the Group’s CSR efforts 
in reaching out to the underprivileged 
communities and at the same time, easing 
their burden and commitment.

I am also pleased to note that we are 
recognised for our commitment in the 
sustainability agenda. We have been 
accorded Malaysia’s Best Bank for CSR 
2021 at the Asiamoney Best Bank Awards 
2021. AmBank Group was also accorded 
the “Highly Commended” Award under 
the Large Organisation category at the 
Sustainable Business Awards (SBA) 
Malaysia 2020/21.

On behalf of our Board members,  
I am pleased to announce the appointment 
of Datin Hayati Aman Binti Hashim  
(‘Datin Hayati’) as an Independent Non-
Executive Director of AmInvestment Bank 
Berhad on 26 November 2021.

These past 18 months have been a 
testing time for everyone, particularly those 
who have lost their relatives and friends or 
have struggled with health and financial 
impact resulted from the COVID-19 
pandemic and more recently, due to the 
floods. We have pulled together our efforts 
to support our staff and customers to help 
them get through these challenging times. 
I want to thank all AmBankers for their 
hard work and sacrifices.

As you all know, the recent floods in 
the country have affected the homes of 
some of our staff. We have assisted by 
extending financial assistance and basic 
needs to ease some of the difficulties 
faced by them during this period. AmBank 
Group, together with Kelab AmBank 
Group (“KAG”), have contributed a sum of 
RM3,000 to each affected staff.

On the business front, we made good 
progress for the first financial half year 
ended 30 September 2021 (H1FY22) with 
Profit Before Provisions (PBP) increased 
14.0% to RM1,351 million while Net Profit 
After Tax and Minority Interests (PATMI) 
grew by 17% to RM708 million.

The Group has extended approximately 
RM31 billion in repayment assistance for 
loans and financing for our customers. 
These are still challenging times and 
we are prepared to continue offering 
assistance through the Financial 
Management and Resilience Programme 
(URUS).

Datin Hayati has 30 years of experience 
in Accounting, Audit, Financial Reporting, 
Regulations & Policies and Project 
Management. She was Head of the 
Equities Department in the Corporate 
Finance & Investments Division at the 
Securities Commission Malaysia (SC) from 
November 2010 to January 2020.

It was good to see AmBankers 
participate in the KAG Instagram workout. 
The one-hour workout was to encourage 
our staff to continue to exercise in 
the comfort of their homes during the 
pandemic. I hope AmBankers will continue 
to participate in all the contests and 
activities organised by KAG.

On a lighter note, 2021 has been a 
challenging year, filled with new norms in  
all aspect of our daily activities. Thank you 
for doing your part in keeping everyone 
around you and within the Group safe. May 
this Christmas season and New Year bring 
an abundance of happiness and peace to 
you and your loved ones. “Gong Xi Fa Cai” 
to AmBankers celebrating the coming 
Chinese New Year on 1st February 2022. 
Let’s usher in a brighter and prosperous 
Year of the Water Tiger. Have a great year 
ahead and stay safe everyone! 
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PROFIT AFTER TAX AND  
NON-CONTROLLING INTERESTS

RM707.6 million (H1FY22)

EARNINGS PER SHARE 

21.53 sen (H1FY22)
AS AT 30 SEPTEMBER 2021

 
TOTAL ASSETS

RM163.6 Billion
SHAREHOLDERS’ EQUITY 

RM16.1 Billion
AS AT 30 SEPTEMBER 2021

 
NO. OF EMPLOYEES

9,824
BRANCH NETWORK

170
AS AT 30 SEPTEMBER 2021

Tan Sri Azman Hashim
Chairman,
AmBank Group



Dear AmBankers,
The year 2021 was an extraordinary year by 

any measure. There were multitude of challenges, 
internally and externally. Hence, I would like to begin 
by thanking my fellow AmBankers, colleagues and 
leaders for weathering the year gracefully. You have 
been adaptable, dedicated and resilient in times of 
tremendous change, and this was no easy feat.

While our primary concern will always be on 
the health and safety of our people in the midst of 
the pandemic environment, we never lack focus, 
determination and hard work in achieving our goals 
for the year.

Financials
Against the backdrop of a volatile economic 
environment, inherent challenges and uncertainty 
brought by the continued pandemic environment, the 
Group was able to make good progress for the first 
half of financial year 2022 (H1FY22). Our PBP grew 
by 14% YoY to RM1,351 mil, while PATMI grew by 
17% YoY to RM708 mil. This was achieved on the 
back of RM2,359 mil of revenue and continued cost 
discipline that led to an improved CTI ratio of 42.7%.

Our FHC CET1 ratio and total capital ratio stood 
at 12.7% and 15.6% (from 11.3% and 14.5% in FY21) 
respectively. Based on stress testing scenarios, 
the Group has sufficient loss absorption capacity 
to maintain capital ratios above both regulatory 
requirements and internal capital targets.

We continue to be guided by our Focus 8 strategy 
as we chart the path of recovery and growth in the 
second half of the financial year.

The normalisation of the “New Normal”
After close to two years of braving the pandemic, the 
disruption to brick and mortar businesses, physical 
work arrangements and social interactions is now 
the “normal”. While we have seen positive recovery 
as the economy reopens and restrictions on travel 
eases, many has found it still challenging to return 
to the “old normal” amidst concerns of the ongoing 
pandemic and the discovery of variants-of-concerns.

At AmBank Group, we continue to be vigilant as we 
adhere to social distancing SOPs as we prioritise the 
health and safety of our people and our surrounding 
community. Nevertheless, with the right care and 
process, we can see the resumption of physical 
events on a progressive and selected basis.

Kuala Lumpur Fashion Week (KLFW) resumed its 
on-site events this year and I am proud to share that 
we were its Official Banking Partner. In conjunction 
with their fashion events and our sponsorship, we also 
unveiled our first ever “The Metal” card exclusively 
for our Signature Priority Banking clientele. The 
KLFW 2021 ran for five days from 3 – 7 November 
2021 at Pavilion Kuala Lumpur and it was greeted 
with success. We were honoured to be part of this 
prestigious event and do our part to continue to 
support the Malaysian businesses and our clients, 
particularly in the fashion industry, in their rebound 
after the various pandemic-related lockdowns.

In December, we also held a small award 
presentation session with PNB for the ASNB Starz 
Awards 2020. After many years of hard work, for 
the first time AmBank surpassed the RM1 bil mark 
for ASNB sales, earning us the ASNB Starz Award 
2020. We were proud to host PNB and receive the 
award in this regard. Well done to Retail Banking 
for their commitment and dedication – despite the 
challenges, they won!

Notwithstanding, digital events still remain relevant. 
I myself had multiple external engagements via digital 
platforms a we continue to work and engage with 
our stakeholders. For example, in October, I had the 
privilege of attending session held by FINCO.

This may have been a tough year,  
but I am pleased to see that we have not only 
survived it, but also thrived in our own way.

Dato’ Sulaiman Mohd Tahir 
Group Chief Executive Officer, AmBank Group
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The engagement with FINCO was with secondary 
school kids where we shared and discussed on the 
importance of mentorship. I found the session to be 
very meaningful as we engaged with bright young 
minds that were mature, intelligent, and confident. 
Other C-Suites and their respective team members 
also volunteered for various FINCO initiatives as we 
continue to support our surrounding communities as 
best as we can.

Internally, we also continued to conduct 
engagements and townhalls virtually. Remote 
working and social distancing can leave us feeling 
disconnected with our colleagues and thus it is 
important to keep engagements active. During the 
quarter, I was pleased to have held townhalls with 
Group Risk, AmGeneral, Wholesale Banking Large 
Corp and Retail Collection & Recovery Management 
team. I highly appreciate hearing feedback and 
sharing from my fellow AmBankers.

In early November, we also conducted the half 
yearly strategy meeting with close to 300 of our senior 
management team. Subsequently, we also shared 
the progress update with our Board of Directors as 
well. The management team and the Board will be 
discussing the FY2023 budget and strategy some 
time in February 2022. I will be cascading the direction 
and guidance groupwide, once the strategy moving 
forward is finalised and endorsed by our Board.

Last but not least, we also held an auspicious 
event with our customers via Microsoft Teams as we 
reward the participants of our AmRewards Campaign. 
I am pleased to note that the campaign received 
encouraging response, as we have recorded over 
70,000 participants with a total of 137 million number 
of entries by end of August since it was launched in 
January this year. The top 6 winners were honoured 
and awarded during the event, which consisted of 
3 customers for the third prize, 2 customers for the 
second prize, as well as the Grand Prize winner. We 
were very happy to finally meet with our customers 
again, after two years of lockdowns. This is a 
testament that customer engagements need not be 
lesser in a social-distanced pandemic environment. I 
look forward to more engagements such as this with 
our customers in the future.

Recognition and Awards
I am pleased to share that we continued to win 
accolades and awards. The Group received three 
awards recently for our efforts in serving the small 
and medium enterprises (SMEs) in Malaysia. AmBank 

Islamic Berhad was awarded with the Best Islamic 
SME Bank Malaysia 2021 award by Alpha Southeast 
Asia for the third consecutive year. Meanwhile, 
AmBank (M) Berhad was accorded with the SME 
Bank of the Year 2021 Malaysia award by Asian 
Banking and Finance for the third consecutive year, 
and Best SME Bank Malaysia 2021 award by Global 
Banking and Finance Review for the fourth year 
running.

AmBank Group also received two awards this 
year as a recognition for the commitment to our 
sustainability agenda i.e. Malaysia’s Best Bank for 
CSR 2021 at the Asiamoney Best Bank Awards 2021 
and also the “Highly Commended” Award under 
the Large Organisation category at the Sustainable 
Business Awards (SBA) Malaysia 2020/21.

Recognitions and awards provide us with the 
assurance that we are doing well. Thank you to the 
teams that worked hard in achieving these accolades, 
and congratulations!

Closing
Another year closes, and we continue to retain 
the social distance practices, remote working 
arrangements and digitalisation of business and 
operations – this is now the “normal” way of living.

Nevertheless, our resiliency and adaptability 
resounded with the continued strength of our financial 
results, the awards and accolades accorded to us by 
esteemed institutions and the congregative support 
and collaboration amongst AmBankers.

With our historical issues behind us, we can 
reassess our strengths and weaknesses and push 
forward to be better than ever. We are now equipped 
to re-focus our attention to our Focus 8 strategy, or 
as I would call it – re-Focus 8.

This may have been a tough year, but I am pleased 
to see that we have not only survived it, but also 
thrived in our own way. Thank you AmBankers, for 
all your commitment, dedication and hard work 
during the year. On behalf of the Group, I express our 
gratitude. It is proven time and time again that, our 
people are truly our best and most valuable asset.

Happy new year and hope the new year brings 
new tide and blessings.

Thank you.  Take care and stay safe..

Dato’ Sulaiman Mohd Tahir 
Group Chief Executive Officer,  
AmBank Group
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AMMB Holdings Berhad announced its financial results  
for the period ended 30 September 2021 (H1FY22) on 
Friday, 26 November 2021.

AmBank Group Chief Executive Officer, Dato’ Sulaiman Mohd Tahir commented, “Malaysia continued 
to face macroeconomic headwinds in the first-half of FY22. Amidst what is still a very challenging and 
volatile economic environment, AmBank Group was able to make good progress with PBP growing by 
14% to RM1,351 million while PATMI grew by 17% to RM708 million. This was achieved on the back 
of RM2,359 million of revenue. We are able to retain a tight control on costs, which led to our CTI ratio 
improving further to 42.7%. The Group’s net credit cost for H1FY22 stood at 61 bps (34 bps excluding 
overlay) with net provisions 1% lower YoY.

We are clear about the importance of financial institutions joining the effort to support the government 
in easing the financial burden of those affected by the pandemic. From the ongoing PEMULIH relief 
programme to the latest Financial Management and Resilience Programme (URUS), AmBank will continue 

Summary of H1FY22 Results
•	 Total	income	up	5.0%	to	RM2,358.8	million,	
driven	by	higher	Net	Interest	Income	(NII)	from	
both	loans	growth	and	Net	Interest	Margin	(NIM)	
expansion

•	 Expenses	were	tightly	managed	at	RM1,008.2	
million,	down	by	5.1%.	Cost-to-income	(CTI)	
ratio	improved	to	42.7%	from	47.3%	a	year	ago,	
registering	a	positive	JAWS	of	10.1%

•	 Profit	before	provisions	(PBP)	increased	14.0%		
to	RM1,350.5	million

•	 Net	impairment	charge	of	RM377.1	million	
(H1FY21:	RM382.4	million),	including	an	
additional	overlay	provision	of	RM154.9	million	
(H1FY21:	RM214.8	million)

•	 Gross	impaired	loans	(GIL)	ratio	was	lower	at	
1.44%	(FY21:	1.54%),	with	loan	loss	coverage	
(LLC)	ratio	increasing	to	159.0%	(FY21:	135.6%)

•	 Net	profit	after	tax	and	minority	interests	(PATMI)	
increased	17.5%	to	RM707.6	million

AmBank Group Delivers  
17% Growth in Net Profit  
for First Half of FY22

•	Return on equity (ROE) at 9.0% (H1FY21: 6.3%). 
Return on assets3 (ROA) of 0.91% (H1FY21: 
0.81%) and basic earnings per share (EPS) of  
21.5 sen (H1FY21: 20.0 sen)

•	Net assets per share of RM4.87 (FY21: RM4.87)

•	Gross loans and financing grew 0.7% year-to-date 
(YTD) to RM115.6 billion (FY21: RM114.8 billion)

•	Customer deposits saw a slight 3.9% decrease 
YTD to RM115.9 billion, with time deposits reducing 
by 5.3% while current account and savings 
account (CASA) balances remained broadly stable 
at RM35.6 billion (CASA mix higher at 30.7%). 
The Group remains highly liquid with the liquidity 
coverage ratio (LCR) of 180.9% (FY21: 157.5%)

•	 Financial Holding Company (FHC) Common Equity 
Tier 1 (CET1) capital ratio strengthened to 12.7% 
(FY21: 11.3%) and Total Capital ratio of 15.6% 
(FY21: 14.5%)

•	Deferring dividends until year end
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to assist our customers determine the 
financial assistance they require in a 
targeted and sustainable manner. While 
we have assessed the potential impact 
of URUS to our second half earnings 
to be manageable, we continue to set 
aside pre-emptive provisions against 
certain loan portfolios, bringing our total 
overlay reserves to RM900 million. We 
continue to be prudent and proactive in 
managing risks and the Group remains 
sufficiently capitalised and highly liquid.”

Overall, total income was higher 
at RM2,358.8 million, up 5.0% YoY. 
NII grew by 19.5% YoY on the back 
of 4.5% loans growth while NIM was 
higher at 2.05% (H1FY21: 1.76%). 
Excluding the net modification impact, 
adjusted NII grew by 11.7% to 
RM1,550.9 million, with adjusted NIM 
of 1.96% compared to 1.80% for the 
same period last year. Non-interest 
income (NoII) decreased by 17.0% YoY, 
due to lower trading and investment 
income from Group Treasury and 
Markets and Insurance respectively. 
This was offset in part by higher fee 
income from Investment Banking as 
well as Wealth and Fund Management.

Testament to the Group’s continued 
cost discipline, overall expenses fell 
5.1% YoY to RM1,008.2 million, which 
together with revenue growth and 
expense reduction, resulted in profit 
before provision growing 14.0% YoY.

The Group recorded a net 
impairment charge of RM377.1 million, 
which was lower when compared to 

RM382.4 million a year ago, resulting 
from higher model-driven forward 
looking (FL) provisions taken, offset by 
lower overlays. As a proactive measure 
to bolster the Group’s exposure to 
retail and SME customers as well as 
oil and gas sector, a RM67.6 million 
of overlay was charged for the quarter 
under review. Total pre-emptive 
overlays stood at RM900.4 million, of 
which RM745.5 million was charged 
in the previous financial years. GIL 
ratio stood at 1.44% (FY21: 1.54%), 
with LLC increasing to 159.0% from 
135.6% in FY21. The Group continues 
to conduct periodic stress tests and 
regular portfolio reviews, incorporating 
recent repayment patterns as more and 
more customers graduate from their 
respective loan relief schemes.

Gross loans and financing recorded a 
growth of 0.7% or RM794.5 million YTD 
to RM115.6 million, mainly contributed 
by a RM1.1 billion, RM491 million and 
RM415 million increase in Mortgage, 
Personal Financing and Business 
Banking loans respectively. This was 
partially offset by a RM844 million 
decrease in Wholesale Banking loans.

Deposits from customers reduced 
by 3.9% YTD to RM115.9 billion. 
Time deposits decreased 5.3% YTD 
while CASA balances remained 
broadly stable YTD at RM35.6 billion. 
CASA mix was higher at 30.7% (FY21: 
29.7%). AmBank remain highly liquid, 
with a liquidity coverage ratio (LCR) of 
180.9% as at 30 September 2021.

FHC CET1 ratio and total capital ratio 
stood at 12.7% and 15.6% respectively. 
Based on stress testing scenarios, the 
Group has sufficient loss absorption 
capacity to maintain capital ratios 
above both regulatory requirements and 
internal capital targets.

Divisional Performance  
(H1FY22 vs H1FY21)

Wholesale Banking
Income reduced 
by 13.9% YoY to 
RM693.2 million, 
mainly resulting from 
lower trading and 
investment income. 
Expenses were 

broadly stable YoY. Net impairments 
were at RM184.7 million, higher when 
compared to RM135.7 million a year 
ago, mainly due to increase in model-
driven forward-looking adjustments. 
Net profit after tax (PAT) of RM301.7 
million, saw a 28.8% reduction. 
Gross loans decreased 1.9% YTD 
to RM34.9 billion, whilst customer 
deposits decreased 14.4% YTD.

Retail Banking
Total income saw a 
12.7% increment to 
RM837.2 million. NII 
was 14.7% higher, 
driven by higher 
loans as well as 

improved NIM. NoII increased 2.8%, 

H1FY22 Results (cont’d)

Amidst what is still a very challenging 
and volatile economic environment, 
AmBank Group was able to make 

good progress with PBP growing by 14% to RM1,351 
million while PATMI grew by 17% to RM708 million.
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attributable to higher commission 
income from Wealth and Personal 
Banking. Expenses fell 4.0% YoY. Net 
impairments were higher at RM37.8 
million, compared to RM28.4 million 
a year ago. Overall, PAT increased 
by 36.6% to RM296.8 million. Gross 
loans increased 1.7% YTD to RM65.9 
billion, mainly from mortgages 
and personal financing. Customer 
deposits increased 10.1% YTD, 
mainly driven by fixed deposits.

Business Banking
Income grew 22.5% 
to RM212.0 million. 
NII saw a 27.3% 
increment mainly on 
higher NIM due to 
lower cost of funds. 
NoII increased by 

6.7%, primarily as a result of higher 
trade finance related fee income. 
Expenses fell 6.9% to RM63.3 million. 
Net impairments were higher at RM59.2 
million (H1FY21: RM8.5 million) due to 
higher model-driven forward-looking 
adjustments. PAT stood at RM70.3 
million, lower by 4.8%. Gross loans 
remained stable at RM13.0 billion while 
customer deposits increased 4.3% to 
RM8.6 billion.

Investment 
Banking and Fund 
Management
Overall income 
increased 17.7% 
to RM191.3 million, 
reflecting higher 
performance and 

management fee income from Fund 
Management. Operating expenses were 
down 0.6% to RM85.1 million. PAT 
grew by 44.3% YoY to RM90.1 million.

Islamic Banking
Total income was 
higher by 19.7% at 
RM506.4 million. 
Operating expenses 

fell by 3.6%, with net 
impairment charge 
standing at RM184.2 

million, compared to RM160.4 million 
a year ago, primarily due to additional 
overlay, partially offset by write-back 
of forward-looking provision in retail 
segment. Profit after zakat and 
taxation was higher by 22.9%,  
at RM140.6 million..

General Insurance
Income reduced by 
25.3% YoY to RM284.9 
million, reflecting lower 
investment income and 
net earned premiums, 
partially balanced by 
lower claims. Operating 

expenses decreased 26.2% to 
RM153.8 million from lower marketing 
cost. Profit after tax reduced by 27.1% 
to RM106.8 million.

Life Insurance and  
Family Takaful
The Life Insurance 
and Family Takaful 
businesses 
recorded a PAT 
of RM30.3 million 

compared to RM19.7 million a 
year ago, mainly due to higher 
net earned premiums and lower 
reserves, partially equalised by lower 
investment income. The Group has 
equity accounted the results of the 
life insurance and family takaful 
business to reflect the Group’s 
effective equity interests in the joint 
ventures.

Outlook for FY22
Dato’ Sulaiman concluded,  
“Indeed, the nation is moving closer 
to economic recovery with more 
and more businesses resuming 
and sectors opening up given 
the strengthened effectiveness of 
pandemic control measures and 
the pace of vaccine administration.  
Beyond the provision of fiscal relief 
to customers in need, we are also 
conscious of the need to play 
a part in the nation’s economic 
revitalisation. The Group continues 
to contribute in this regard via 
strategic programmes that provide 
SMEs with financing as well as 
solutions beyond financing including 
providing avenues for SMEs to 
adopt digitalisation measures to 
propel their businesses.

Moving forward, in line with our 
Focus 8 strategy, the Group will 
continue  to explore new avenues for 
growth while we preserve the long-
term interest of our stakeholders 
through the strengthening of our 
balance sheet.”

From the ongoing PEMULIH relief programme to the latest Financial 
Management and Resilience Programme (URUS), AmBank will 
continue to assist our customers determine the financial assistance 
they require in a targeted and sustainable manner.
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Best Islamic 
SME Bank 

Malaysia 2021 award
by Alpha Southeast Asia
for the third consecutive year

Best SME 
Bank 

Malaysia 2021 award
by Global Banking and Finance
Review for the fourth year

SME Bank 
of the Year 

2021 Malaysia award
by Asian Banking and Finance
for the third consecutive year

AmBank Islamic Berhad was 
awarded with the Best Islamic SME 
Bank Malaysia 2021 award by 
Alpha Southeast Asia for the third 
consecutive year, cementing the bank’s 
position and capabilities as one of 
Malaysia’s leading Islamic banks in 
serving the SME segment.

Meanwhile, AmBank (M) Berhad 
was accorded with the SME Bank 

of the Year 2021 Malaysia award by 
Asian Banking and Finance for the 
third consecutive year, and Best SME 
Bank Malaysia 2021 award by Global 
Banking and Finance Review for the 
fourth year running.

 Dato’ Sulaiman Mohd Tahir, Group 
Chief Executive Officer, AmBank Group 
said, “We are grateful and honoured 
to be accorded with these prestigious 
awards. Supporting SMEs is part of 
our financial inclusion agenda which 
is an integral pillar of our sustainability 
journey, so this win is truly a testament 
of our commitment.”

Christopher Yap, Managing Director, 
Business Banking, AmBank Group 

added, “These awards are a good 
indication that we are serving our  
SME customers well. We are thankful 
for the recognition and will continue 
to serve the SME segment by offering 
innovative products that are relevant 
with the times.”

“I would like to take this opportunity 
to thank our SME customers for their 
support, and we at AmBank Islamic 
will continue to reach our aspiration  
to provide value-based banking 
services to all our customers,” 
Eqhwan Mokhzanee, Chief Executive 
Officer, AmBank Islamic added.

On Friday, 12 November 2021, 
AmBank Group announded it 
has received three awards this 

year for its efforts in serving the small 
and medium enterprises (SMEs) in 
Malaysia.
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AmBank Group receives international 
awards for “Best SME Bank”  
and “Best Islamic SME Bank 2021”

“We are grateful and 
honoured to be accorded 
with these prestigious 
awards.”

Dato’ Sulaiman Mohd Tahir,  
Group Chief Executive Officer,  

AmBank Group 

“These awards are  
a good indication that  
we are serving our SME 
customers well.”

Christopher Yap,  
Managing Director, Business Banking,  

AmBank Group 

“AmBank Islamic will 
continue to reach our 
aspiration to provide value-
based banking services to 
all our customers.”

Eqhwan Mokhzanee,  
Chief Executive Officer, AmBank Islamic 



AmBank (M) Berhad was 
accorded Malaysia’s Best 
Bank for CSR 2021 at the 
Asiamoney Best Bank Awards 
2021. AmBank Group was 
also accorded the “Highly 
Commended” Award under the 
Large Organisation category 
at the Sustainable Business 
Awards (SBA) Malaysia 
2020/21.

Dato’ Sulaiman Mohd Tahir, 
Group Chief Executive Officer, 
AmBank Group said  

“The various environmental and societal 
issues plaguing us has prompted the need for 
corporations and financial institutions to serve 
not only an economic, but an environment and 
social purpose. Today, the COVID-19 pandemic 
is a painful reminder that financial institutions 
are exposed to financial risks stemming from 
potential disruption to the global supply chain and 
customers’ operations.”

“In AmBank Group, sustainability or ‘Integrating 
ESG Considerations into Our Business’ is one 
of the pillars of our Focus 8 Strategy. We believe 
that our ability to sustain our profitability and 
relevance is intrinsically dependent on the long-
term prosperity of the planet and societies which 
we serve.” added Dato’ Sulaiman.

Representing AmBank Group to receive the 
SBA Award was Eqhwan Mokhzanee, Chief 
Executive Officer of AmBank Islamic Berhad, in 
the presence of Dato’ Sri Mustapa Mohamed, 
Minister in the Prime Minister’s Department for 
Economic Affairs during a virtual presentation 
ceremony which was held in September 2021.

Asiamoney Best Bank
Awards 2021

Malaysia’s Best Bank  
for CSR 2021

Sustainable Business Awards (SBA)
Malaysia 2020/21

“Highly Commended” 
Award under the  
Large Organisation

AmBank Group 
received two 
awards this year as 
a recognition for its 

commitment to its groupwide 
sustainability agenda. The 
Group has also shown an 
exceptional track record in 
executing Corporate Social 
Responsibility (CSR) initiatives 
in meeting the needs of the 
underserved.
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AmBank Group 
recognised for 
its sustainability 
agenda

“In AmBank Group, sustainability or 
‘Integrating ESG Considerations into 
Our Business’ is one of the pillars of 
our Focus 8 Strategy.”

Dato’ Sulaiman Mohd Tahir 
Group Chief Executive Officer, AmBank Group 



ASNB 
Starz 
Awards 
2020
Amanah Saham Nasional Berhad (ASNB), the 
wholly-owned unit trust management company 
of Permodalan Nasional Berhad (PNB) held 
ASNB Starz Awards 2020 presentation on 
Monday, 13 December 2021 at Level 
26, Bangunan AmBank Group. 
AmBank won the PNB Award 
and Best Agent of the Year 
Award for the year 2020.

Dato’ Sulaiman Mohd Tahir, 
Group Chief Executive Officer, 
AmBank Group receiving 
the PNB Award from Ahmad 
Zulqarnain Onn, President, 
Permodalan Nasional Berhad.
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Tan Sri Azman Hashim, Chairman, AmBank Group (first row, second from left) and Tun Arifin Zakaria, Group Chairman, Permodalan Nasional Berhad (first row, third from left)  
in a group photo with AmBank and PNB officials.

Tan Sri Azman Hashim 
receiving the Best Agent 
of the Year Award from 
Tun Arifin Zakaria.



Commenting on the win, Ms Goh Wee Peng, Chief 
Executive of AmInvest, said, “Our investment team’s 
ability to apply the appropriate investment strategies 
to respond quickly has cushioned the impact to the 
investment portfolio and enabled us to successfully 
navigate through the volatile market conditions last year. 
We are honoured to be recognised by the EPF as the 
top performing external portfolio fixed income manager 
for domestic mandate which is an affirmation to our 
investment expertise and acknowledging our capabilities 
built over the past 40 years.”

Mr Wong Yew Joe, Chief Investment Officer, AmFunds 
Management Berhad (AmInvest), added, “Last year, we 
adopted dynamic asset allocation investment strategies 
which provided the flexibility to switch between aggressive 
and defensive stances to capitalise on market conditions. 
We continue to be consistent in our approach to be 
selective on credit exposure leveraging on our robust credit 
evaluation, while employing active tactical trading strategies 
based on prevailing market valuations and outlook. We will 
seek out bonds that will benefit from economic recovery on 
the back of easing movement restrictions.”

AmInvest manages assets worth around RM49 billion 
(as at October 2021) comprising both conventional and 
Shariah-compliant investment solutions, both foreign and 
local investments across asset classes. Around 86% of its 
total assets under management comprised fixed income 
investments.

Throughout the years, AmInvest has received various 
awards for its expertise in managing fixed income 
investments, including this year’s Best Bond Fund Family 
Group Over Three Years for the second year at the Refinitiv 
Lipper Fund Awards Malaysia 2021. AmInvest also 
scooped the Best Asset Manager (Fixed Income), Malaysia 
award for the second consecutive year at the Alpha 
Southeast Asia 12th Annual Fund Management Awards 
2021 and Best Bond Manager for Malaysia award at Asia 
Asset Management’s Best of the Best Awards 2021.

At the Refinitiv Lipper Fund Malaysia Awards 2021, 
AmInvest’s AmDynamic# Bond fund clinched two awards, 
namely the Best Bond MYR Fund Over Three Years and 
Best Bond MYR Fund Over Five Years, for 
the second year running. This award-
winning fund is also a unit trust fund 
eligible under the EPF Member’s 
Investment Scheme (“EPF MIS”). EPF 
MIS allows EPF members to transfer 
a portion of their savings from their 
Account 1 for investments through 
appointed fund management 
institutions as an option to enhance 
their retirement savings.

AmInvest Accorded the Best Domestic Fixed Income 
Fund Manager 2020 by the Employees Provident Fund

AmInvest has been honoured as the 
Best Domestic Fixed Income Fund 
Manager 2020 (“Award”) by the 
Employees Provident Fund (“EPF”)  

for the 2021 External Fund Managers Awards  
for its stellar performance in managing the EPF’s 
domestic fixed income mandate last year.

(L-R): Kho Hock Khoon, Senior Vice President (fixed income), AmFunds Management 
Bhd, Raymond Lew Wei Chien, Fixed Income Department Head, Goh Wee Peng, 
Chief Executive Officer and Wong Yew Joe, Chief Investment Officer. AmFunds’s 
parent company, Amlnvest has been recognised as the “Best Domestic Fixed Income 
Fund Manager 2020” by the Employees Provident Fund.
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“ We are honoured to be recognised by the EPF 
as the top performing external portfolio fixed 
income manager for domestic mandate which 
is an affirmation to our investment expertise 
and acknowledging our capabilities built over 
the past 40 years.”

Goh Wee Peng,  
Chief Executive, AmInvest



AmBank is pleased to support Malaysian Fashion 
Industry as the Official Banking Partner. The KLFW 
2021 ran for five days from 3 – 7 November 2021 at 
Pavilion Kuala Lumpur. The event features designs 
and the latest collections from over 48 local designers 
throughout the five daily runway shows.

Dato’ Sulaiman Mohd Tahir, Group Chief 
Executive Officer of AmBank Group said “We are 
honoured to be part of this event as a sponsor, 
supporting and uplifting our talented local fashion 
designers. Throughout the years, KLFW has 
grown to become one of the most prestigious 
events in Malaysia which aims to showcase and 
promote our local heritage, creativity and diversity 
through fashion. It has also become an excellent 
platform to propel the local fashion industry to a 
global reach, especially after a tumultuous year.”

Aaron Loo, Managing Director, Retail Banking 
added “As business sectors are gradually 
opening up while we navigate through the 
National Recovery Plan, it is especially crucial 
to support local business and traders. AmBank 
has been one of the key players in driving the 
growth of Malaysian SMEs. Our efforts go beyond 
providing financial assistance, we also offer SMEs 
opportunities to improve their capabilities and 
help them thrive in the post pandemic economy 
through our strategic partners.

For example, our collaboration with organisations 
from various sectors help to ensure SMEs stay 
ahead of the game by actively participating in the 
digital economy and transformation, which will 
open up a larger potential pool of customers.  
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AmBank supports Malaysian Fashion Industry 
at Kuala Lumpur Fashion Week 2021
Front row: Voon Seng Chuan, Chairman, AmBank (M) Berhad (third from left) and Aaron Loo, Managing Director, Retail Banking, AmBank (M) Berhad (second 
from right) at AmBank SIGNATURE Priority Banking ‘The Metal’ Card official launch in conjunction with the Kuala Lumpur Fashion Week (KLFW) which was held at 
Pavilion Kuala Lumpur on 6 November 2021.

Also present in the photo (front row): Adrian Tan, Head, Cards and Alternate Financing, AmBank (far left), Linda Wong, Head, Branch Distribution & Consumer 
Segment, AmBank (second from left), Alia Bastamam, Fashion Designer (fourth from left) Andrew Tan, Founder, KLFW (third from right) and Ng Kong Boon, VISA 
Country Manager for Malaysia (far right).

The Official Launch of ‘The Metal’ Card at Kuala Lumpur Fashion Week.

“We are honoured to be part of this event 
as a sponsor, supporting and uplifting our 
talented local fashion designers.”

Dato’ Sulaiman Mohd Tahir,  
Group Chief Executive Officer, AmBank Group 



We are committed to continuously 
provide avenues and opportunities 
for local businesses to thrive in this 
challenging new era.”

In conjunction with Fashion Night 
Out on Saturday, 6 November 2021, 
AmBank has unveiled “The Metal” 
card exclusively for its Signature 
Priority Banking clientele. “The Metal” 
card offers unparalleled privileges 
and features that meet the financial 
and lifestyle needs as well as feature 
curated experiences that will enhance 
the lifestyle of our Signature Priority 
Banking customers.

“The introduction of “The Metal” card 
is really about recognising our most 
valued customers and ensuring that 
their unique needs are met.” Aaron 
Loo, Managing Director, Retail Banking 
added.

Throughout the duration of KLFW 
2021, AmBank cardholders can 
enjoy attractive deals including a 15% 
discount for curated runway collections 
and pieces, along with fresh new 
collections from various homegrown 
designers which will debut on a 
monthly basis during KLFW’s pop-up 
stores from January 2022 onwards.
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caption and original pix pending.

“The introduction of “The Metal” card is really 
about recognising our most valued customers and 
ensuring that their unique needs are met.”

Aaron Loo,  
Managing Director, Retail Banking, AmBank Group 

In conjunction with AmBank SIGNATURE Priority Banking ‘The Metal’ Card Launch on  
6 November 2021, a pre event dinner was hosted by Tan Sri Azman Hashim, Chairman,  
AmBank Group along with the Senior Management of AmBank exclusively for its valued 
clients. Tan Sri Azman Hashim serenades the priority banking guest at the dinner with 
a delightful rendition of songs, ranging from oldies to current hits. The pre event dinner 
was held at the Pavilion Hotel in Kuala Lumpur, prior to the Metal Card Launch at Pavilion 
Main Concourse.

https://www.youtube.com/watch?v=THQ7YWWjLmw


On Tuesday, 9 November 2021, 
AmMetLife Insurance Berhad 
(“AmMetLife”) and Pantai Premier 
Pathology Sdn. Bhd. (“Pantai Premier 
Pathology”) have signed a Memorandum 
of Understanding (MOU) extending their 
existing collaboration for two more years. 
Through this collaboration, AmMetLife’s 
medical plan customers will be able 
to access preferential rates when 
undergoing genomic testing for cancer 
at Pantai Premier Pathology’s network 
of 14 medical facilities across Malaysia.

The MOU covers 47 different tests, 
including BRCA for breast and ovarian 
cancer as well as EGFR for lung cancer, 
which can help to assist physicians 
in making more informed treatment 
decisions for cancer patients.

The MOU was signed by Lee Jiau 
Jiunn, Chief Executive Officer, AmMetLife 
and Hareeff Muhammed, Chief Executive 
Officer, Pantai Premier Pathology during 

a virtual ceremony attended by senior 
management and employees of both 
companies.

According to Lee, “The pandemic has 
driven greater awareness of people’s 
health and wellbeing. Individuals who 
may have never considered life or medical 
insurance before are now beginning 
to understand how it can support their 
family’s health and financial security. 
At AmMetLife, we are committed to 
supporting our customers navigate this 
health crisis by offering solutions that can 
help them make informed choices and 
seek the most effective treatment available. 
Through our ongoing collaboration with 
Pantai Premier Pathology, genomic testing 
is now easily accessible and affordable to 
many Malaysians suffering from cancer.”

Under this MOU, oncologists, cancer 
specialists and other medical professionals 
under Pantai Premier Pathology are able 
to provide AmMetLife customers with the 

relevant genomic tests and interpretation 
of results at preferential rates.

According to Hareeff Muhammed, “The 
ability to read through the human genome 
to identify specific mutations causing 
cancer will enable doctors to understand 
the presence or severity of a patient’s 
condition and manage their care and 
treatment appropriately.”

“Pantai Premier Pathology is able 
to enhance patient care and clinical 
outcomes as we have state-of-the-
art technology and a comprehensive 
molecular laboratory, which has been 
accredited by the College of American 
Pathologists,” Hareeff added.

This MoU will also further pave the way 
for both AmMetLife and Pantai Premier 
Pathology to work together in raising 
cancer awareness and its associated risk 
factors through educational programmes 
and public health talks.

MoU with Pantai Premier Pathology gives AmMetLife customers 
greater access to affordable genomic testing for cancer
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“At AmMetLife, we are committed to supporting our customers navigate this 
health crisis by offering solutions that can help them make informed choices 
and seek the most effective treatment available.”

Lee Jiau Jiunn,  
Chief Executive Officer, AmMetLife 



AmBank continues to be at the ready to help customers 
in need navigate their financial challenges, be it individual 
customers, microenterprises or Small and Medium 
Enterprises (SMEs).

“Over these past close to two years, we have prioritised 
the needs of our customers in navigating the challenges 
of the pandemic. As at October 2021, we have extended 
approximately RM31 billion in repayment assistance for 
loans and financing and have approved close to 100% of 
these applications. These are still challenging times and 
we are pleased to continue offering assistance through the 
Financial Management and Resilience Programme (URUS). 
URUS provides a targeted scheme that rightly benefits B50 
customers in need with their repayment obligations,” said 
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, 
AmBank Group.

URUS offers a three-month exemption on interest, and/or 
reduction in instalment payment for up to 24 months that will 
include an interest rate reduction for eligible borrowers who 
are in the B50 household category and were affected by loss 
of employment or faced a 50% income reduction.

This programme is in collaboration with the Credit 
Counselling and Management Agency (AKPK). AmBank 
customers may retrieve more information on URUS via 
https://www.ambank.com.my/eng/URUS

Dato’ Sulaiman added, “We are pleased to be part of 
URUS particularly given the fact that the focus is not just on 
financial relief. URUS is a holistic programme that importantly 
places emphasis on much needed financial planning 

assistance for borrowers to allow them take remedial steps 
as they work towards bettering their financial position. It 
is the right step in the sector’s journey towards providing 
sustainable long-term solutions for fiscal challenges.”

AmBank continues to offer its repayment assistance 
programme to affected individual customers, microenterprises 
as well as SMEs whose financial condition has been adversely 
affected by the pandemic, alongside URUS.

For customers who are not eligible for any of the 
abovementioned schemes or would require other 
forms of assistance, the Bank is also providing tailored 
repayment assistance, which suits the financial needs and 
circumstances of these customers, as part of its initiative to 
help alleviate the financial burden of customers in need.

For more information on the repayment assistance,  
we kindly urge our customers to visit https://www.ambank.
com.my/eng/repayment-assistance. 

We would like to encourage our customers to utilise 
our digital banking platform, AmOnline for individuals and 
AmAccessBiz for SMEs. We will continue to serve our 
customers at branches and via our digital platforms as well 
as ATMs nationwide, which are available 24/7.

AmBank Welcomes  
Kick Off of URUS
The pandemic has affected us all.

At AmBank, we are here to 
lend you a helping hand.
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“As at October 2021, we have 
extended approximately RM31 billion 
in repayment assistance for loans 
and financing and have approved 
close to 100% of these applications.”

Dato’ Sulaiman Mohd Tahir,  
Group Chief Executive Officer, AmBank Group 

https://www.ambank.com.my/eng/URUS
https://www.ambank.com.my/eng/repayment-assistance


As the world sees a shift in the demographics 
of investors and customers, their demands 
that business enterprises adopt sustainability-
related practices cannot be ignored any longer. 
Today, it is imperative for financial institutions to 
integrate sustainability into their business due to 
expectations for business enterprises to also serve 
environmental and social purposes.

Environmental and social issues have a 
significant impact on customers’ abilities to meet 
their financial obligations. They can also result in 
the depreciation of collaterals, which exposes the 
financial institution to financial risks.

AmBank Group is taking sustainability seriously 
as it recognises the role of financial institutions in 
the matter. 

AmBank Group’s Focus 8 Strategy includes 
the integration of environmental, social and 
governance (ESG) considerations into its 
strategies, business and operations. The Focus 8 
Strategy and the group’s Sustainability Framework, 
which is underpinned by three sustainability 
themes – responsible banking, conscious self-

conduct and positive societal impact – reflect its 
commitment to the United Nations Sustainable 
Development Goals (UN SDGs) and the higher 
objectives of Shariah (Maqasid Shariah).

Integrating ESG impacts entails, inter alia, 
considering climate change risks, promoting 
financial inclusion, ensuring that procedures in 
relation to anti-bribery and corrupt practices are in 
place, ensuring the well-being and development 
of its workforce, having a clear digital strategy, as 
well as ensuring that its activities contribute to the 
greater good of its communities.

AmBank Group CEO Datuk Sulaiman Mohd 
Tahir emphasises that sustainability is at the heart 
of AmBank Group’s strategy and long-term vision.

“At AmBank Group, our strategy and long-term 
vision are underpinned by our commitment to 
contribute to the greater good of our people and 
planet through responsible banking and business 
practices. This commitment is reflected in our 
Group Sustainability Agenda, where we actively 
consider ESG risks and impacts to create shared 
prosperity for the current and future generations 
without compromising our financial objectives.”

AmBank Group’s sustainability agenda 
The group made good progress in its sustainability 
agenda to future-proof its business. In FY2021, 
the group set up the Group Sustainability Council 
to deliberate on, monitor and drive its sustainability 
agenda. It also identified the relevant sustainability 

AmBank Group  
strengthens its commitment 
to ESG practices
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“At AmBank Group, our strategy and long-term vision 
are underpinned by our commitment to contribute 
to the greater good of our people and planet through 
responsible banking and business practices.”

Dato’ Sulaiman Mohd Tahir,  
Group Chief Executive Officer, AmBank Group 



AmBank Dual Currency Investment (AmBank DCI) 
is a short term non-principal protected structured 
investment where you invest a cash amount for a 
fixed tenure, potentially earning a higher yield than 
traditional deposits. AmBank DCI offers you the 
flexibility of choosing your preferred investment 
currency and alternate currency. Upon maturity of the 
investment, you will receive the principal plus interest 
earned in either your investment currency, at the 
pre-agreed exchange rate. This video will help you 
understand our AmBank DCI better. Visit ambank.
com.my for more info about AmBank DCI or get in 
touch with our AmBank SIGNATURE Priority Banking 
Relationship Manager to know more.

AmBank – 
Dual Currency 
Investment

sponsors to accelerate key strategic initiatives, driven 
by sustainability-related KPIs.

In addition, the group has introduced Environmental 
and Social Risk Grade (ESRG) as part of its credit 
evaluation process and established robust policies and 
guidelines that address key sustainability matters.

AmInvest, AmBank Group’s fund management 
arm, launched two sustainable and responsible 
investment funds in its sustainable series line-up — 
the Positive Change Fund and Climate Tech Fund.

Through AmBank Group’s small and medium 
enterprise (SME) customer base, the group aims 
to unlock the potential of the SME sector while 
contributing to socioeconomic development. Through 
the AmBank BizClub, the group has engaged more 
than 12,000 SMEs to provide education, training and 
networking opportunities to help businesses scale.

AmBank Group’s zakat distribution strategy has 
also been recalibrated from providing sustenance to 
creating longterm impact by widening the scope for 
capacity-building and capital for micro businesses.

AmBank Group is the first Malaysian financial 
institution to install solar panels on one of its buildings, 
enabling it to generate clean energy, offset its carbon 
emissions and lower operational costs.

Externally, AmBank Group actively participates in 
industry efforts to develop the sustainability market. 
For example, AmBank Islamic was appointed as the 
Chair of the first VBI Sectoral Guide Working Group 
to help develop sectoral guidelines for the palm oil, 
renewable energy and energy efficiency sectors.

AmBank Group is also a member of the Joint 
Committee on Climate Change (JC3), a platform 
established by Bank Negara Malaysia and the 
Securities Commission Malaysia, to pursue 
collaborative actions for building climate resilience 
within the country’s financial sector.
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https://www.youtube.com/watch?v=MVECZOCGRsQ


AmBank Coin Smash Campaign offers up to 
RM233,000 Cashback to its cardholders

AmBank is pleased to introduce its first 
Gamified Usage Campaign, exclusively 
for its credit card customers. This 
campaign allows its credit cardholders 
(AmBank Visa Credit Card / AmBank 
Islamic Visa Credit Card-i) to stand a 
chance to be rewarded with cashback 
of up to RM233,000.

“This Coin Smash Campaign was 
introduced as part of our commitment 
to create value and engage our 
cardholders through gamification in 
the spirit of the year end festive cheer,” 
said Aaron Loo, Managing Director, 
Retail Banking, AmBank.

Adrian Tan, Head, Cards and 
Alternate Financing, AmBank added, 
“There are a total of RM233,000 worth 
of cashback prizes to be given away, 
where winners will stand a chance to 
win up to RM1,000. This new value-
added proposition from AmBank allows 

us to engage and strengthen our 
relationship with our customers as well 
as creating excitement towards our 
credit cardholders with something new, 
fun and interactive.”

With a minimum spend of RM100 in 
a single transaction or receipt, eligible 
credit cardholders will receive an SMS 
link on their mobile to enrol in the Coin 
Smash game throughout the campaign 
period. Running from 1 November 
2021 until 31 December 2021, eligible 
cardholders will stand achance to win 
up to RM1,000 cashback, for each 
time customers play the game.

On top of this campaign, AmBank 
is also offering many more attractive 
rewards to their esteemed credit 
cardholders, namely; exclusive dining 
deals at Shangri-La Hotels in Malaysia 
from now until 31 August 2022. 
Customers will enjoy 1 FOR 1 daily 
dining deals exclusively for AmBank Visa 
Infinite Credit Card as well as 2 FOR 2 
daily dining deals exclusively for AmBank 
SIGNATURE Priority Banking Metal Card 
which was launched recently in addition 

to discounts on  
food bills.

For more information on the 
Coin Smash campaign and  
1 FOR 1 daily dining deals 
with Shangri-La Malaysia, 
kindly visit https://www.

ambank.com.my/eng/promotions-page/1-FOR-1-
Promo.
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https://www.ambank.com.my/eng/promotions-page/1-FOR-1-Promo


AmBank Islamic Re-thinking Zakat Strategy  
Creates Entrepreneurial Stewardship for 
Amanah Ikhtiar Malaysia Members

AmBank Islamic Berhad (AmBank Islamic) recently 
contributed RM498,000 of business Zakat to Amanah 
Ikhtiar Malaysia (AIM) to alleviate the burden of the low-
income group who were severely impacted following 
the outbreak of the COVID-19 pandemic.

The Chairman of AmBank Islamic, Dato’ Sri Hamidy 
Abdul Hafiz said, “As part of our journey to become 
a value based intermediary (VBI), AmBank Islamic is 
committed to assist the affected groups during these 
unprecedented times. Hence, the institutionalisation of 
our zakat mobilisation would help to ease the burden of 
the low-income group in a more sustainable manner.”

The Zakat will be distributed to close to 300 AIM 
members consisting of asnaf from low-income group. 
Each recipient will receive cash assistance of up to 

RM300 per month for six months to support their daily 
expenses or business needs.

Dato’ Sulaiman Mohd Tahir, Group Chief Executive 
Officer, AmBank Group said, “In addition to meeting 
their daily expenses, we understand that AIM members 
whose business were affected by the pandemic, would 
use the contribution to support their businesses.”

Eqhwan Mokhzanee, Chief Executive Officer, 
AmBank Islamic, added “As we navigate through the 
post-pandemic period, social finance as advocated by 
VBI principles would create a greater impact towards 
community empowerment and this can be driven by 
our constant efforts in re-thinking our zakat strategies.”

“This contribution is one of AmBank Islamic’s efforts 
in creating stewardship for ‘entrepreneurs’ amongst 
the underserved segment, such as hawkers and petty 
traders.”

As a caring and responsible financial institution, 
AmBank Islamic has played its role in not only assisting 
affected customers but also the community at large 
through various contributions throughout the COVID-19 
pandemic.
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(L-R): Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Dato’ Sri Abdul Hamidy Abdul Hafiz, Chairman, AmBank Islamic, Mohamed Shamir 
Abdul Aziz, Managing Director, Amanah Ikhtiar Malaysia and  Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic.

“As part of our journey to become a VBI, AmBank 
Islamic is committed to assist the affected groups 
during these unprecedented times.”

Dato’ Sri Hamidy Abdul Hafiz,  
Chairman, AmBank Islamic 



AmBank has allocated an additional RM200 million 
financing facility under the second tranche of its SPG 
Revival Scheme to further assist SMEs in reviving and 
expanding their businesses throughout the recovery period. 
The first and second tranches of the SPG Revival Scheme 
are made possible with a strategic collaboration with CGC, 
with RM400 million allocated for the first tranche.

Aaron Loo, Managing Director, Retail Banking, AmBank 
said “This additional allocation would certainly lend a 
helping hand for SMEs to regain momentum towards 
the recovery of their businesses. The additional support 
AmBank and CGC have put together on e-commerce 

further strengthens our SME-in-a-
Box proposition which have all the 
necessary ingredients to help SMEs 
enter and succeed in the e-commerce 
space. AmBank has always supported 

our SMEs that are the engine of growth for Malaysia. 
During the pandemic, AmBank has ensured that our 
SME clients have easy access to repayment assistance 
programmes so that they can better manage their cash 
flow and weather the storm.”

CGC Chief Business Officer, Leong Weng Choong 
emphasised that CGC remains focused on its role of 
assisting viable MSMEs to gain access to financing, with 
the financial inclusion agenda remaining its top priority. 
Leong said, “In 2021, our efforts pivoted towards recovery 
and rehabilitation of businesses, CGC constantly engaged 
with our MSMEs and provided them with access to 
financing. In support of MSMEs during the challenging 
Covid-19 pandemic, CGC extended a 6-month Moratorium 
besides allowing them to Reschedule & Restructure their 
loan obligations. From April 2020 to December 2021, CGC 
committed to providing guarantees amounting to RM10.0 
billion to MSMEs affected by the pandemic and is confident 
of achieving this by the end of the year.

As CGC strengthens its focus and efforts to ensure 
the recovery of MSMEs, we are constantly reviewing 
and re-aligning our strategies and operational readiness 
to ensure that we support our MSMEs in their business 
recovery phase and the subsequent phases as they 
adjust to the new normal. Through collaboration 
with AmBank Retail Banking, CGC has availed 
Portfolio Guarantees worth over RM2.346 billion from 
September 2016 until October 2021. This additional 
RM 200 million financing facility is the second tranche 
of the AmBank SPG Revival Scheme which offers 
MSMEs financing of working capital which include 
e-commerce customers.” Leong further reiterated that 
in 2022, CGC will increase its momentum with AmBank 
to support MSMEs involved in e-commerce as this 
segment is new and has vast potential for growth.

The first tranche of the SPG Revival Scheme 
commenced in July 2021 was fully taken up. The 
additional RM200 million allocation for the second tranche 
will be allocated for conventional and Islamic facilities.

As majority of SMEs have embarked on 
digitalisation, SMEs undertaking e-commerce can 
apply for loan facilities of up to RM1 million and 
financing tenure of up to 7 years. Those that are 
interested to apply would simply be required to provide 
evidence of their respective e-commerce platform 
registration.
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AmBank Group SME Portfolio Guarantee 
(SPG) Revival Scheme in collaboration with 
CGC supports e-Commerce

“AmBank has always supported our SMEs 
that are the engine of growth for Malaysia. 
During the pandemic, AmBank has ensured 
that our SME clients have easy access to 
repayment assistance programmes.”

Aaron Loo, Managing Director, Retail Banking, AmBank 
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AmBank Group will roll out targeted 
assistance for customers affected by 
the floods nationwide.

Dato’ Sulaiman Mohd Tahir, Group Chief 
Executive Officer, AmBank Group, said,  
“This is indeed a challenging time for our fellow 
Malaysians. The Bank is committed to providing 
flood assistance to all our affected customers 
through our Flood Relief Programme. Our 
thoughts and prayers here at AmBank Group  
go out to those affected by the floods.

This Programme provides targeted assistance 
to eligible customers who are struggling with 

the aftereffects of the floods. Customers are 
offered a moratorium of up to six months for 
all loans and financing facilities including credit 
card facilities, with no late or penalty charges 
imposed during the moratorium period.

Further to that, customers who are seeking 
replacement of passbooks, cheque books, 
fixed deposit certificates, ATM, Credit and 
Debit cards will be waived of all incidental 
and replacement charges to help ease their 
burden.”

Customers of AmBank who have 
experienced difficulties and disruptions as a 
direct result of the flooding can contact their 
nearest branch or the AmBank’s 24-hour 
Contact Center at 03-2178 8888.

In addition to assisting its customers, the 
Bank through Kelab AmBank Group, will be 
providing financial assistance to its staff who 
are impacted by the floods in order to alleviate 
the  hardship faced by them during this 
challenging and harrowing times.

“The Bank is committed to providing 
flood assistance to all our affected 
customers through our Flood Relief 
Programme.”

Dato’ Sulaiman Mohd Tahir,  
Group Chief Executive Officer, AmBank Group

Customers affected by floods 
are our priority now



AmBank is set to achieve 100% 
COVID-19 vaccination status for all its 
branch workforce nationwide by 15 
October 2021. This includes counter 
staff, relationship managers and other 
customer-facing employees.

Dato’ Sulaiman Mohd Tahir, Group 
Chief Executive Officer of AmBank 
Group, said “We are committed to 
providing a safe and healthy working 
space and environment for both our 
employees and customers, as their 
safety and wellbeing are our utmost 
priority at this time.

The ACVP was rolled out in July 
2021 and over 2,000 AmBank 
employees and their dependants 
have been vaccinated, along with the 
Bank’s cleaners and security guards. 
Meanwhile, the rest were vaccinated 
through their own appointments made 
via MySejahtera.

Aaron Loo, Managing Director, Retail 
Banking added, “We are committed to 
the safety of our customers and staff 
hence ensured that all personnel at 
our branches are fully vaccinated. In 

addition, we have put in place all the 
necessary SOPs in accordance with 
the Government’s regulations to better 
serve our customers.”

Throughout the National Recovery 
Plan period, we would like to 
encourage our customers to utilise 
our digital banking platform, AmOnline 
for individuals and AmAccessBiz for 
SMEs. This includes account opening 
for individuals and SMEs which can 
be made digitally on the respective 
digital platforms. We will also continue 
to serve our customers at branches 

and via our digital platforms as well as 
ATMs nationwide, which are available 
24/7.

As we are on the verge of reaching 
full vaccination status for all our staff, 
we are confident that we can serve 
our customers in a safer environment, 
with strict measures and guidelines in 
place. This is made possible with the 
implementation of AmBank Corporate 
Vaccination Programme (ACVP) which 
was carried out smoothly in various  
on-site ACVP locations nationwide.”

AmBank set to achieve 
100% COVID-19 Vaccination 
rate for its customer facing 
workforce nationwide

“ We are committed to providing a safe and healthy working space and 
environment for both our employees and customers, as their safety 
and wellbeing are our utmost priority at this time.”

Dato’ Sulaiman Mohd Tahir,  
Group Chief Executive Officer, AmBank Group

“	We	have	put	in	place	all	the	necessary	
SOPs	in	accordance	with	the	
Government’s	regulations	to	better	
serve	our	customers.”

Aaron Loo,  
Managing Director, Retail Banking, AmBank Group
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Global economies were once again 
stirred by the new variant outbreak, the 
highly transmissible Delta variant, after 
more than one year since the pandemic 
started, heavily affecting those with 
limited vaccination access. Countries 
imposed lockdowns to prevent further 
outbreaks as their public health 
capacity was stretched. It was also a 
wake-up call for authorities to swiftly 
alter their policies to quickly inoculate 
the population rather than continuously 
imposing new restrictions which 
are taking a heavy toll on the local 
economy. Added with the high inflation 
notion that has been permeating 
every part of the world induced by 
surging commodities and supply chain 
disruptions, economic performances 

were mostly weaker during that time.
However, most major economies 

could cope with the Delta variant. The 
US economy grew 4.7 percent during 
the third quarter of 2021, much lower 
than previous period’s 12.6 percent 
while the euro area posted a 3.9 
percent growth, compared to 14.3 
percent in the second quarter. Also, the 
UK expanded 6.6 percent, much lower 
than the 24.9 percent in the previous 
quarter. Despite a slower vaccination 
rate, the Japanese economy achieved 
positive a growth of 1.2 percent, down 
from 7.2 percent. Due to weak fixed 
asset investments, a property slump, 
policy uncertainty and energy crisis – 
which forced some manufacturers to 
shut down production – the Chinese 

economy disappointed with a mere 
4.9 percent growth, falling short of an 
expected 5.2 percent.

The situation was different in the 
Asean region. The Singapore economy 
grew 7.1 percent on a year-on-
year basis, down from 15.3 percent 
while the Philippines registered a 7.1 
percent expansion after a stunning 
12 percent growth in the second 
period. Indonesia’s growth slowed to 
3.5 percent from its highest quarterly 
growth since 2004 of 7.0 percent. 
However, Thailand’s economy 
contracted by 0.3 percent, down from 
the 7.5 percent rise in the second 
quarter.

Compared to end-June, global 
economies have made significant 

Source: CEIC/AmBank Research
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progress in inoculating their 
populations during the third quarter 
of 2021 albeit the growing gap of 
vaccination rates among different 
countries. By 30 September, the share 
of people at least partially vaccinated 
shot up to 46 percent from 24 percent. 
This offered some slight relief to the 
outlook although uncertainty remained.

Malaysia was among the countries 
that had a negative performance due 
to the reimposition of a lockdown. After 
recording a strong double-digit growth 
of 16.1 percent year-on-year during the 
second quarter of 2021, the economy 
posted a 4.5 percent contraction due 
to the severe movement control order 
(MCO) 3.0. On the supply side, all major 
sectors declined; services, the main 
contributor to the Malaysian economy, 
slumped 4.9 percent, manufacturing 
slipped by 0.8 percent, agriculture 
declined by 1.9 percent, mining & 
quarrying contracted by 3.6 percent and 
construction tumbled 20.6 percent.

Meanwhile, private final consumption 
expenditure slid by 4.2 percent on annual 
basis, dragged by significantly lower 
consumption of transport, restaurants 
& hotels, and clothing & footwear. Also, 
public consumption rose 8.1 percent, 
driven by higher spending on supplies and 
services. Private investment contracted 
4.8 percent while public investment 
dropped 28.9 percent. Foreign trade 
remained healthy with exports posting a 
slower growth at 5.1 percent compared 
to 37.4 percent in the previous quarter. 
Imports continued to record double-digit 
growth at 11.7 percent from 37.6 percent. 
The current account surplus narrowed 
to 3.1 percent of GDP in 3Q21 from 3.9 
percent in 2Q21.

Financial Markets: Investors’ selective 
risk appetite
Investors’ risk appetite for equities 
remained healthy during the first two 
months of the third quarter of 2021. But 
market players immediately reassessed 
their portfolios in September following 
the Federal Reserve’s announcement 
to start tapering in November 2021 due 

to surging inflation. The MSCI’s flagship 
global equity index, the MSCI ACWI 
Index, which represents the performance 
of large- and mid-cap stocks across 23 
developed and 27 emerging markets, 
trimmed last quarter’s return of 6.9 
percent, declining by 1.5 percent. Due 
to rising Delta-induced cases, and 
the hawkish Fed’s stance, the MSCI 
Developed Market Index fell 0.4 percent 
while the MSCI’s emerging market nose-
dived by 8.8 percent.

By the end of September, US equities 
were lukewarm following the Fed’s 
tapering move announcement. The Dow 
Jones erased earlier gains and fell by 1.9 
percent to close at 33,844, the S&P 500 
rose marginally by 0.2 percent to 4,308, 
and the tech index Nasdaq slipped 0.4 
percent to 14,448.

Sector-wise, financials and 
utilities outperformed but industrials 
and materials struggled, although 
September’s sell-off hit almost all sectors. 
However, energy outshone others, 
benefitting from surging Brent prices, 
driven by the great supply and demand 
mismatch. On the political side, the 
quarter period was probably among 
the busiest for US legislators faced with 
deadlines to raise the debt ceiling to fund 
the government and ensure the continuity 
of the “Build Back Better” agenda.

European equities lost their ground 
in the third quarter of 2021. The Euro 
Stoxx 50 Index, which represents leading 
blue-chip stocks in the Eurozone, fell 0.4 
percent to 4,048. In the early months, 
the index was supported by a strong 
corporate earnings season and positive 
Covid situation, but concerns were 
renewed due to higher inflation caused by 
supply chain bottlenecks, compounded 
with rising energy prices. Also, Germany 
held a general election which was won by 
the centre-left Social Democrats (SPD).

The UK equities continued to trade 
in the green as the FTSE 100 posted 
a small gain of 0.7 percent to 7,086. 
Earlier gains were shaved in September 
in response to concerns over the high 
inflationary pressures and a more hawkish 
Bank of England’s stance.  

Japan’s Nikkei 225 posted significant 
gains in the third quarter, rising 2.3 
percent to 29,452, chalking up of the 
biggest gains among developed nations. 
The index rebounded in September 
following the falling new daily Covid-19 
cases and improving economic outlook, 
amidst dissipating political stir following 
Prime Minister Yoshihide Suga’s 
resignation.

Excluding Japan, the MSCI Asia 
ex-Japan Index tumbled 9.9 percent to 
801 in the third quarter following growing 
concerns sparked by the inability of 
China’s Evergrande to service its debt 
and spillover effects on other countries. 
Added with the surging cases in the 
region, the economic situation was clearly 
tilted towards the downside as business 
sentiment faded. China’s market took the 
brunt amidst a regulatory crackdown by 
authorities and a power outages crisis. 
The Shanghai Composite slipped 0.6 
percent to 3,568 while the Hong Kong 
bourse dropped 14.7 percent to 24,575.

The South Korean KOSPI took a hit 
as it registered a 6.9 percent decline to 
3,068, followed by a 4.7 percent loss in 
Vietnam’s VN Index at 1,342 by the end 
of the quarter. Other than that, Taiwan’s 
TAIEX erased last quarter’s gains as 
it declined by 4.6 percent to 16,394, 
while Singapore’s STI lost 1.4 percent to 
24,575.

India was the strongest market in 
that three-month period after it posted 
a double-digit gain of 12.6 percent 
to 59,126. The Jakarta Composite 
Index rose 5.0 percent to 6,286, while 
Thailand’s SET gained 1.1 percent to 
1,605. In addition, the Philippines’ PSEI 
rose 0.7 percent to 6,952.

On the local side, the FBM KLCI 
added 0.3 percent to close the quarter 
at 1,537, trading between a high and 
low of 1,601 and 1,489. The lacklustre 
performance was driven by the 
reimposition of a full lockdown from June 
and the persistent rise in Covid-19 cases. 
Looking at the details, Bursa Malaysia’s 
transactions showed a weaker appetite 
from institutional investors in the second 
quarter, posting a net selling of RM2.6 
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billion. But both local retail and foreign 
investors filled the gap, with net buying 
amounting to RM2.2 billion and RM450 
million, respectively.

Meanwhile, trading activities further 
contracted with the average daily value 
traded (ADVT) slowing down to RM2.9 
billion in the third quarter (vs. RM3.8bil 
in the second quarter) while turnover 
velocity fell to 40 percent in third quarter 
(vs. 51.4 percent in the previous quarter). 
Sector-wise, out of 12 sectors, 6 sectors 
managed to gain an upper hand led 
by technology with a whopping 20.3% 
increase followed by industrial products 
& services (9.6%), transportations 
& logistics (3.3%), property (2.8%), 
consumer products & Services (2.2%), 
and financial services (0.7%). The other 
5 sectors posted losses with healthcare 
taking the biggest hit, registering an 
11.7% contraction, followed by energy 
(-5.9%), telecommunication (-2.6%), 
construction (-1.9%), plantation (-1.1%), 
and utilities (-0.3%).

Crude oil prices hit three-year high
The upswing in the crude oil market 
continued well into the third quarter. By 
the end of September, Brent settled 
at US$78 per barrel, its highest since 
October 2018, supported by the 
sustained higher demand from the rapid 
reopening of oil-consuming economies, 
matched with a persistent shortage 
supply due to low OPEC+ supply level. In 
July, OPEC agreed to increase production 
by 400,000 barrels per day each month, 
which was much lower than 855,000 
barrels per day agreed in June. Added 
with Hurricane Ida in the Gulf of Mexico, 
the much needed commodity found 
solid support to propel its prices further. 
According to reports, the hurricane’s 
damage to US offshore energy 
production made it one of the most costly 
since 2005 which could cut annual US 
oil output by up to 30 million barrels. The 
average Brent’s price in the third quarter 
2021 (US$73 per barrel) recorded a 69 
percent year-on-year growth compared 
to the third quarter 2020 (US$43 per 
barrel), and a 6.1 percent growth quarter-

on-quarter (US$69 per barrel in second 
quarter of 2021).

Subdued demand for gold
Gold was rather muted during the third 
quarter of 2021 as it closed at US$1,757/
oz, which was 0.7 percent weaker 
compared to the start of the third quarter. 
Throughout the three-month period, the 
precious metal ranged from US$1,726/oz 
and US$1,829/oz, much less volatile than 
the previous period (between US$1,707/
oz and US$1,908). Towards the end of 
September, gold was outweighed by 
the increasing bets of the Fed starting 
to pull its accommodative bond-buying 
programme. This ultimately caused the 
dollar to strengthen and US Treasury 
yields to rise, making gold unattractive.

Fixed Income: Diverging performance
The sovereign fixed income market saw 
its yield making a partial U-like shape 
following the Delta variant outbreak early 
in the quarter, weakening yields in most 
markets albeit still higher compared to 
the start of the pandemic in 2020. But 
it quickly rebounded towards the end 
of September after Fed chair Jerome 

Powell said after September’s meeting 
that the central bank could begin scaling 
back asset purchases by November and 
complete the process by mid-2022.

However, Powell warned that the 
tapering timing should not be treated as a 
signal for an interest rate lift-off. The Fed’s 
decision followed the US labour market 
recovery while the PCE inflation has been 
above Fed’s target of 2 percent for quite 
some time due to the rising crude oil 
prices and supply chain bottlenecks.

Furthermore, the Fed had reduced its 
2021 median GDP to 5.9 percent from 
7.0 percent and raised its unemployment 
rate from 4.5 percent to 4.8 percent. The 
“transitory inflation” notion had probably 
dissipated slightly as the PCE inflation 
was projected at 4.2 percent, much 
higher than the previous projection of 
3.4 percent. The Fed members also 
essentially indicated through their “dot 
plot” projections that interest rates will 
likely rise earlier than expected, a more 
hawkish point view compared to the 
previous meetings. Surprisingly, when the 
debt ceiling issue resurfaced, investors 
seemed to shrug it off as bond markets 
remained calm.

Source: CEIC/AmBank Research
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After the 10-year US Treasury yield 
dropped to 1.17%, the lowest throughout 
the quarter in early August, it slowly 
started to climb to the 1.30% level, 
surging to 1.50% and finishing the quarter 
at 1.48%, up by a mere 1.9 basis points 
post-Fed’s announcement. Long-term 
interest rates were typically mainly driven 
by estimates of economic growth and 
inflation. The shorter term yields climbed 
as well following the meeting, shifting the 
yield curve upwards and steepened the 
curve. For the quarter, the 2- to 10-year 
yield spread narrowed to 97.3 basis 
points in July before widening back to 
121.2 basis points, relatively unchanged 
from the previous quarter.

European government bonds echoed 
their US counterparts. Amidst growing 
optimism about the region’s recovery, 
accelerating vaccination programme, 
combined with high inflationary pressure 
concerns, the German 10-year yield 
increased 0.9 basis point to -0.20%. The 
Italian and Spain 10-year yields jumped 
3.9 basis points to 0.85% and 4.8 basis 
points to 0.46%, respectively.

On the monetary front, the 
European Central Bank (ECB), during 

its September meeting, kept its 
interest rates unchanged at -0.50%, 
and reaffirmed that it will continue 
to conduct net asset purchases 
under the Pandemic Emergency 
Purchase Programme (PEPP) but 
with a moderately lower pace than in 
the previous two quarters with a total 
envelope of €1,850 billion until at least 
the end of March 2022. Meanwhile, 
the ECB became more tolerant in rising 
inflation environment as it changed its 
inflation target during July’s meeting 
from “below but close to 2%” to a 
symmetric 2% target on the medium-
term outlook, which allowed consumer 
prices to reach beyond the target when 
deemed necessary.

Throughout the quarter, the Bank 
of England maintained the benchmark 
interest rate at 0.10% and quantitative 
easing programme at £875mil. The 
10-year UK gilt saw a massive sell-off, 
as it closed the quarter higher by 30.6 
basis points to 1.02% in the third quarter 
(0.71% in the second quarter) with the 
significant rise in late September due to 
the hawkish stance shift by the central 
bank, owing to the energy price-driven 

inflation. According to data, July inflation 
surged 2.0 percent. Also, the central 
bank downgraded its economic growth 
projections for the third quarter 2021 
partly due to supply chain disruptions.

During the quarter, the Japanese  
10-year yield added 1.4 basis points 
quarter-on-quarter to close at 0.06%, 
trailing the US Treasury yields as well. 
During both meetings in July and 
September, the Bank of Japan kept its 
benchmark interest rate unchanged 
at -0.10% and continued to purchase 
Japanese government bonds (JGBs) 
in order to keep the 10-year JGB at 
around 0.00%. The decisions came 
amid muted price pressures and 
fragile recovery progress and as such, 
the central bank took the dovish and 
accommodative approach.

The demand for safe papers was 
mixed in the Asia ex-Japan region 
following the emergence of Delta which 
pushed Asian nations into lockdowns 
and causing a hawkish pivot by major 
central banks. The 10-year Singapore 
yield gained by just 1.7 basis points 
to 1.58% and the 10-year Thailand 
yield rose 11 basis points to 1.86%. 
Meanwhile, the high-yielding 10-year 
India surged 17.5 basis points to 
6.22% but Indonesia bonds nose-dived 
32.4 basis points to 6.24%. Similarly, 
China’s 10-year yield slipped 21 basis 
points to 2.87% respectively.

In Malaysia, market participants 
remained cautious in the third quarter due 
to rising domestic Covid-19 cases and 
the nationwide lockdown extended into 
July and August. The MGS curve slightly 
flattened with a mixed performance 
across the benchmark tenures. The 3-, 5-, 
7-, 10- and 15-year MGS yields soared 
7–38 basis points while the 20- and 
30-year MGS fell 0.1–10bps. The closely 
watched 10-year MGS yields rose 10 
basis points to 3.38 percent while trading 
between a high and low of 3.45 percent 
and 3.10 percent. The violent Delta variant 
effect may have been cushioned by 
the introduction of another government 
assistance package. After the extension 
of MCO 3.0 into July, the government 

Source: CEIC/AmBank Research
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followed through with a stimulus package 
(Pemulih) worth RM150 billion or 10% of 
2020 GDP, which also includes RM10 
billion of direct fiscal injection.

On the monetary front, BNM kept 
its benchmark interest rate at 1.75% 
as expected during its meeting in July 
and September. These were within 
expectations considering the resurgence 
of the Covid-19 outbreak during the 
quarter and there was no urgency to 
cut rates as the then monetary policy 
setting remained accommodative 
and complemented by the sustained 
government stimulus measures.

Meanwhile, foreign buying in our debt 
market was subdued during the quarter. 
Foreigners bought a cumulative RM3.6 
billion for ringgit debt (public + private), 
bringing it to RM251 billion or 14.9% of 
share of total outstanding papers. The 
MGS segment saw an outflow of RM2.8 
billion in the third quarter, bringing the 
cumulative inflow during the first three 
quarters of 2021 to RM12 billion. At 
the same time, we saw a net inflow of 
RM5.8 billion over the same three months 
period ending September. For the first 
nine months in 2021, the inflow in GII 
amounted to RM11.8 billion.

Forex: Greenback outshines cyclical 
currencies
The dollar index, the value of the US 
dollar relative to a basket of US trade 
partners’ currencies, fell by 0.2 percent 
to 92.174 by the end of August before 
slowly regaining its upside momentum in 
August due to the Delta variant pandemic 
globally, triggering a flight-to-safety that 
pushed US Treasury yields lower. It then 
further accelerated in late September 
after the Fed’s hawkish announcement. 
On a quarterly basis, the greenback rose 
by as much as 1.9 percent at 94.23, 
hitting its highest level since September 
2020. Positive data released throughout 
the week, signalling solid recovery 
progress made by the US economy, also 
helped to propel the dollar.

On the other hand, cyclical currencies 
were subdued by the rising dollar. The 
euro fell 2.3 percent to 1.158 from 1.186 

in end-June, while the pound lost 2.6 
percent to 1.347 from 1.383. The higher 
vaccination rate in the European region, 
including the UK, has helped to list most 
restrictions, fuelling for more growth in 
the economy. But concerns were shifted 
towards the high inflation, prompted by 
the ongoing supply chain disruptions 
and higher commodity prices, although it 
became a more focused topic in the UK 
rather than in the Eurozone.

The adoption for vaccination was 
a tad late in Japan compared to the 
other major economies, causing new 
daily Covid cases to reach a record 
high of more than 22,000 in August, 
after the Tokyo Olympics ended. The 
sentiment in the market was also rattled 
when the Prime Minister Yoshihide 
Suga announced his intention to resign 
without contesting for the election 
following the fall in Suga’s cabinet 
approval rate to the lowest level since 
he took office. But the safe-haven yen 
was partly sustained by Delta fears and 
therefore, by the end of September, 
the yen was only 0.2 percent weaker 
compared to the start of the quarter. 
Meanwhile, the Australian dollar tumbled 
3.6 percent to 0.722, after touching 
0.713 due to reimposed lockdown 
measures in several parts of Australia.

The majority of Asia ex-Japan 
currencies depreciated against the dollar 

as Delta concerns dragged the recovery 
momentum. Delays to vaccine rollouts 
and persistently high new cases and 
deaths have hindered reopening plans 
and put excess pressure on economies. 
Many economies were still struggling in 
containing Delta while straining the public 
health capacity at the same time.

Yet, the Chinese yuan retained its 
upper hand in the region for the second 
consecutive quarter, appreciating by 
0.2 percent to 6.444 amidst the strong 
greenback. The demand for Chinese 
yuan was supported by the healthy 
current account surplus and strong 
exports. In parallel, the Indonesian 
rupiah managed to gain 1.3 percent 
to 14,313, and the Vietnamese dong 
firmed 1.1 percent to close the quarter 
at 22,761, the strongest since 2018.

The baht came in as the 
underperformer for the second straight 
quarter, depreciating by as much as 5.2 
percent to 33.07, the weakest level since 
2017, while the Korean won weakened 
by 5.1 percent to 1,184. Meanwhile, the 
Philippine peso eased 4.5 percent to 
51.01 and the Singapore dollar closed 
softer by 0.9 percent to 1.357. Similarly, 
the ringgit was 0.9 percent weaker to 
close the third quarter at 4.186 compared 
to 4.149 by the end of the second 
quarter, taking the brunt of the severe 
effects from the reimposition of MCO 3.0.

Source: CEIC/AmBank Research
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Tan Sri Azman Hashim’s Engagements: 

October – December 2021

AICB 4th Chartered 
Bankers Conferment 
Ceremony
The event was held virtually 
on Saturday, 2 October 2021  

and broadcasted from Flexi Hall, 
Bangunan AICB. Tan Sri Azman Hashim, 
AICB Chairman led the Chartered Banker 
conferees to take the oath of commitment 
to the Code of Professional Conduct. 
Close to 300 individuals attended the 
ceremony, including the AICB Council.

Perdana Leadership 
Foundation Virtual  
CEO Forum 2021
Tan Sri Azman Hashim as 
Chairman of Perdana 

Leadership Foundation delivered 
welcoming remarks at Perdana 
Leadership Foundation Virtual CEO Forum 
2021. The virtual forum hosted more than 
30 speakers as they discussed issues 
that are pertinent to the Malaysian 
economy facing old and new challenges 
in the post-pandemic landscape. AmBank 
Group sponsored RM10,000 for the event 
which attended by more than 300 people.

O C T

2

O C T

20

Webinar on Cybersecurity
On Monday, 4 October 2021, 
Tan Sri Azman Hashim as 
President of Malaysia South-
South Association (MASSA) 

delivered opening remark for webinar 
on Cybersecurity. The webinar is jointly 
organised by Malaysian Autonomous 
Intelligence & Robotic Association 
(MyAIRA), Expertise Resource Association 
(ERA) and Malaysia-Japan Economic 
Association (MAJECA).

O C T
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Tan Sri Azman Hashim presented 
AmBank Group’s LAT cartoons 
collection book to YB Dato’ Shahrul 
Zaman Datuk Yahya (left).

Courtesy Visit by  
YB Dato’ Shahrul 
Zaman Datuk Yahya
On Thursday,  
11 November 2021, 

YB Dato’ Shahrul Zaman Datuk 
Yahya as Chairman of Committee 
on Industry, Investment & Corridor 
Development, Perak State 
Government paid courtesy visit to 
Tan Sri Azman Hashim to discuss  
on strengthening relationship 
between Japan and Perak State 
Government.

N O V
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Tan Sri Azman Hashim 
Conferred Doctorate by 
UPSI
Tan Sri Azman Hashim 

was conferred an Honorary Doctorate 
of Management by Raja Permaisuri 
Perak Tunaku Zara Salim, Chancellor 
of Sultan Idris Education University 
(UPSI) at the 22nd UPSI Convocation 
Ceremony on Saturday, 20 November 
2021. The conferment is in recognition 
of Tan Sri Azman Hashim’s contribution 
and leadership in the banking industry, 
the economy and the country.

N O V
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AmBank Group Bids Farewell to  
Mr Robert Tan and Mr Raymond Fam
AmBank Group held a farewell lunch to  
Mr Robert Tan and Mr Raymond Fam at 
the banquet hall on Level 26, Bangunan 

AmBank Group. During the lunch, Tan Sri Azman 
Hashim, Chairman, AmBank Group, presented a token 
of appreciation and thanked Mr Robert Tan and  
Mr Raymond Fam for their contribution and services  
to the Group.
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(L-R): Raymond Fam Chye Soon, Tan Sri Azman Hashim, Chairman, AmBank Group 
and Robert Tan Bun Poo at the farewell lunch.

Tenure of Directorships

Robert Tan Bun Poo
1. AmInvestment Bank Berhad  

– 5 June 2015 up to 4 June 2021
2. AmMetLife Takaful Berhad  

– 1 Oct 2013 to 15 June 2021
3. AmMetLife Insurance Berhad  

– 15 June 2012 to 30 Apr 2014

Raymond Fam Chye Soon
1. AmBank (M) Berhad  

– 15 Jan 2015 to 25 Sept 2021
2. AmGeneral Insurance Berhad 

– 23 Sept 2008 to 23 Sept 2017
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How AI & Robotics Impacts Your Life
On Thursday, 25 November 2021,  
Tan Sri Azman Hashim, President, 
Malaysia South-South Association 
(MASSA) delivered an opening remark 

for webinar on How AI & Robotics Impacts Your Life. 
This webinar is jointly organised by MASSA, MyAIRA, 
ERA and MAJECA in association with Selangor 
Human Resource Development Centre (SHRDC).

* MyAIRA (Malaysian Autonomous Intelligence & Robotic Association) 
ERA (Expertise Resource Association) 
MAJECA (Malaysia - Japan Economic Association)

Discussion on Strategic Collaboration with Yayasan Wakaf Malaysia
On Monday, 29 November 2021, Tan Sri Azman Hashim held a discussion with YB Senator Tuan Haji Idris bin 
Ahmad, Minister in the Prime Minister’s Department for Religious Affairs for a strategic collaboration with Yayasan 
Wakaf Malaysia.

(L-R): Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Zulkifli Ishak, Executive Director and CEO, Kenanga Islamic Investors Berhad, Tan Sri 
Jemilah Mahmood, Founder, MATCH Foundation, YB Senator Tuan Haji Idris bin Ahmad, Minister in the Prime Minister’s Department, Tan Sri Azman Hashim, Chairman, 
AmBank Group, Associate Professor Dr. Amir Shaharuddin, CEO, Yayasan Waqaf Malaysia, Puan Nur Syaffina Ab Rahim, Manager, Yayasan Waqaf Malaysia and 
Eqhwan Mokhzanee, CEO, AmBank Islamic.
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MoU Signing Between AICB and Yayasan Peneraju Pendidikan Bumiputera
Memorandum of Understanding between Yayasan Peneraju Pendidikan Bumiputera and the Asian Institute 
of Chartered Bankers (AICB). The MoU is to build a sustainable pipeline of Bumiputera talent with industry-
ready skills and capabilities to thrive in the ever-evolving global banking environment.

N O V
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(L-R): Kolonel Bersekutu (PA) Ts. Mohd Muzzammil Ismail, Chief Executive Officer, Yayasan Peneraju Pendidikan Bumiputera, Datuk Mastura binti Tan Sri Dato’ Mohd Yazid, 
Deputy Minister in the Prime Minister’s Department for Special Functions, Tan Sri Azman Hashim, Chairman, AmBank Group and Edward Ling, Chief Executive Officer, Asian 
Institute of Chartered Bankers at the Memorandum of Understanding between Yayasan Peneraju Pendidikan Bumiputera and the Asian Institute of Chartered Bankers (AICB).

32 happenings



Tan Sri Azman Hashim 
shares his views on 
Banking Industry

Tan Sri Azman Hashim shared his views on the 
challenges facing the banking industry in an 
exclusive interview with The Edge via Zoom on 

Monday, 4 October 2021. Tan Sri Azman Hashim spoke in  
his capacity as Chairman of the Asian Institute of Chartered 
Bankers (AICB).

Read the full interview by clicking on the newsclipping.

“ Banking is a very honourable profession as it contributes to the 
well-being of the country. It’s a fast-changing industry and the 
future is digital.”

Tan Sri Azman Hashim, 
Chairman, AmBank Group 

Tan Sri Azman Hashim was one 
of the five Malaysians conferred 
the Order of the Rising Sun, Gold 
and Silver Star from Japanese 

Government in a statement release by Japanese Embassy on 
Wednesday, 3 November 2021. The Order of the Rising Sun, 
Gold and Silver Star was established by Emperor Meiji in 1875 
and was Japan’s first national decoration and it is the third highest 
order bestowed by the Japanese government. Tan Sri Azman 
Hashim has made  “outstanding contributions to strengthen 
the economic relationship between Japan and Malaysia” and 
encouraged the Malaysian government and private sector to 
revitalise the Look East Policy with his strong initiative.

MAJECA (Malaysia-Japan Economic Association) is a bilateral association formed for the purpose of promoting a closer economic relationship 
between the private sectors of Malaysia and Japan through mutual discussions at an annual economic forum,  
and other related activities. Tan Sri Azman Hashim is currently MAJECA’s President.
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Tan Sri Azman Hashim 
honoured by Japanese 
Government for 
enhancing bilateral ties

https://www.theedgemarkets.com/article/azman-hashim-banking-industrys-changing-climate


The Financial Industry Collective 
Outreach (FINCO), a collaborative 
initiative pioneered by the financial 
industry in Malaysia with the guidance 
of Bank Negara Malaysia, announced 
today that it has pledged RM1 million 
to provide relief for families adversely 
impacted by COVID-19 and for the safe 
return of students to schools on Tuesday, 
16 November 2021.

Facilitated by primary and secondary 
schools participating in FINCO’s 
education programmes and volunteers 
from the financial industry, 1157 families 
across Malaysia recently received 
the first of a three-month supply of 
groceries. Working in close collaboration 
with teachers and school counsellors, 
beneficiaries identified include students’ 
families from the B40 group as well as 
households whose monthly income 
continues to be severely impacted 
by the pandemic. ‘Back to school 
kits’ containing face masks, sanitiser, 
oximeters and self-test kits worth 
approximately RM500,000 will soon be 
distributed to selected schools.

“This unprecedented crisis clearly 
extends beyond health, and continues 
to impact education, jobs, mental 
health, food security and more. As the 
pandemic continues to affect lives, the 
financial industry is collectively committed 

to directing critical resources to those 
who need it most. Working closely with 
schools to identify community needs 
we are able to deliver food relief to even 
the most remote families as well as 
assess the emerging needs of schools,” 
said FINCO Chairman, Tan Sri Azman 
Hashim.

The pledge builds on ongoing 
COVID-19 relief efforts by financial 
institutions which, in addition to 
extending loan moratoriums to those in 
need, have partnered with government 
agencies, non-profits and community 
partners to stock food banks, distribute 
daily necessities and cash aid, provide 
devices for online learning as well as 
funding the purchase of hospital beds 
and equipment.

According to FINCO CEO, Clare 
Walker, the collective RM1 million 
pledge aligns with FINCO’s disaster 
relief commitment to provide timely and 
appropriate support to improve resilience 
and the capacity for self-recovery. “From 
education to employment, schools play 
an essential role in a child’s educational 
achievement, health and well-being. If 
basic needs are not met, young people 
face increased physical and mental 
health issues and are more likely to 
deprioritise their education which can 
have long term consequences for 

their future. Timely and relevant aid 
potentially alleviates some of this stress, 
accelerating a student’s recovery, and 
bringing the focus back to learning and 
fulfilling their future potential.”

In its fourth year of operation, FINCO 
aims to harness the collective resources 
of the financial industry to provide 
underprivileged children and youth with 
the guidance and educational tools 
they need to achieve their life goals. 
Programmes are centred on the financial 
industry’s shared goals of improved 
English proficiency, life aspiration, 
financial literacy and disaster relief. Last 
year, the non-profit’s quick response 
to logistical challenges posed by the 
pandemic enabled support to more 
students than ever, with programmes 
directly impacting some 7,800 students, 
326 teachers and counsellors from 302 
schools across nine states and federal 
territories in 2020.

FINCO Pledges RM1 Million to Support Families 
and Schools as part of Financial Industry’s 
Ongoing Covid-19 Community Relief  

“As the pandemic continues 
to affect lives, the financial 
industry is collectively 
committed to directing 
critical resources to those 
who need it most.”

Tan Sri Azman Hashim,  
Chairman, FINCO 
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AmBank Group has donated a total of 
69 digital tablets with one-year internet 
subscription and food aid consisting of 
basic necessities for a period of three 
months from October to December 
2021 to a total of 69 students from the 
B40 families in Pulau Pinang.

This initiative is part of AmBank 
Group’s corporate social responsibility 
efforts in reaching out to the under-
privileged communities and at the 
same time, easing their burden and 
commitment.

 The digital tablets and food aids 
were presented to students from SMK 
Sungai Ara and SMK Tun Sheh Syed 
Barakbah. The handover ceremony 
was officiated by Tn Syed Anuar  
Syed Ali, Executive Vice President, 
Group Corporate Communications  
& Marketing, AmBank Group together 
with staff from the headquarters  
and branches of AmBank from  
Pulau Pinang.

AmBank contributes  
digital tablets and  

food aid for B40 students 
in Pulau Pinang

Tn Syed Anuar Syed Ali, Executive Vice President, 
Group Corporate Communications & Marketing, 
AmBank Group (second from left) and Ong Gaik 
Leng, Northern Region Director, AmBank Group  
(far right) at the handover ceremony of tablet and 
food aid contribution to the parents and students 
from B40 families at SMK Sg Ara in Pulau Pinang on 
Tuesday, 16 November 2021.

Digital tablets and food aid contribution to parents from SMK Tun Sheh Syed Barakbah in Pulau Pinang.

A total of 69 tablets with one-year internet 
subscription and food aid consisting of basic 
necessities (for three months) have since been 
donated between October to December 2021.

35community investment



These are our fellow AmBankers 
who shared their passion for 
cooking and baking during 

the month of October 2021. 
Members featured in KAG IG  

will receive RM100.

#KAGCOOKNBAKE2021
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Kelab AmBank Group 37

https://www.instagram.com/p/CVrg2D_Fqv0/
https://www.instagram.com/p/CVsf8cUBpei/
https://www.instagram.com/p/CVskgbxjJVC/
https://www.instagram.com/p/CVnkprNArgQ/
https://www.instagram.com/p/CWDCsX6BHPiVmQ9w6A16aRt76M7aDgNQzdFyos0/ 
https://www.instagram.com/p/CWDDCIABK59lGS0wPH7_MGS0buzPJPa9KEvn_g0/
https://www.instagram.com/p/CWDDx65hvGmO_B7WI_Kl2lydFMGV3yeHEs497c0/


Deepavali Greetings  
@ KAG IG Contest

These are the Top 10 comments with the  
highest likes between 1 and 5 November 2021, 

for KAG members who commented on  
KAG Deepavali IG Post and  

tagged five colleagues.  
They will receive RM50 each.
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 @rajeswary 
_bhaskaran

Hello everyone! From all of us 
here at The Mind, we want 
to wish you all a very Happy 
Deepavali. May this festival of 
lights brighten up your days in 
the year to come! Best regards, 
and have fun everyone!
@princess_____v
@magdeleneprabu
@stevefjx
@maslaila
@sivabalansubramaniam
14 likes

 @fen717
 

Happy Diwali • Happy Working 
in Ambank • Good Health • 
Good Fortune • Prosperity 
Happiness
@ahmadjamil77 
@noraida568 
@diniejamal 
@teo.boonlnee 
@sflow0826
13 likes

 @sara0thman
 

Happy happy happy depavali… 
***Singing in the monsoon rain.
@elainexyi25 
@prissylee37  
@azitaabdulrani  
@cindychoo0511  
@jv3lyn  
@lenggggggggg_  
@rozaida_rusman  
@rachelymt @kyra_amir
11 likes

 @nurulun
 

Deeepavali... deeepavali… hey…
deepavali… happy deepavali. Deepavali 
valthukkal. Happy holiday n stay safe.
@cindychoo0511  
@sara0thman  
@azitaabdulrani  
@elainexyi25  
@siokyin1028  
10 likes

 @zamatikah
 

Wishing u guys happy Diwali 
with your loved ones! Enjoy and 
stay safe!
@saraarumugam  
@nurfagha  
@zalikarazman  
@amirashahiraa  

@_nurfathiahsj  
6 likes

 @umisahirah
 

Happy Diwali to all my colleagues who celebrate. 
May Diwali cast out all the darkness plaguing in 
your life.
@qimirasid  
@janetlausf  
@adieya  
@mass_hqueen  
@nrsyhd.tmrn  
5 likes

 @mala6755
 

An occasion to celebrate 
victory over defeat, light 
over darkness, awareness 
over ignorance, an occasion 
to celebrate life. May this 
auspicious occasion light 
up your life with happiness, 
joy and peace… “Happy 
Deepavali everyone”

@sara_lactchumi  
@suranpalle  
@shejayne  
@devendranindiran  
@ksel11  
5 likes

 @bommeyyy_r
 

Happy Diwali may the light 
brighter our future.
@sara_lactchumi  
@mala6755  
@ginaa_chandrelekkah  
@sashi_knnn  
@shejayne  
5 likes

 @nadhkamil
 

Happy Diwali all.   
Enjoy ur diwali.
@nitakumariparekh  
@puvaneswaridevi  
@thanaletchumysundaram  
@shweta.manisegaran  
@_ppritikaa06_  
4 likes

 @eqmalkun
 

May the divine light of Diwali spread 
into your life and bring peace, 
prosperity, happiness, good health 
and grand success. Happy Diwali 
AmBankers!
@norsuhanayusof  
@socotra83  
@chocolic_pie  
@nfarahsuhaimi  
@hidayah.didy  
4 likes

 @chunsiongtoh
 

Happy Deepavali.
@kowachunherk  
@tokjewkiang  
@_maisaghah  
@julyhassan  
@aelida121  
4 likes

 @ginaa_
chandrelekkah

Happy Deepavali.
@mogana5305  
@rhatikakunasekaran  
@bommeyyy_r  
@sashi_knnn  
@sarmila_mohan_raj  
4 likes



5th Place
4 Maskateers: 
Isaac Low Wai Ming, Ahmad Khusoyri 
Pohan bin Tarmizi Pohan, Rubeinthiran A/L 
Gunasagaram and Shirley Ng Geok.

4th Place
V Fun Hunter: 
Lim Kian Seng, Leong Chee Foong,  
Jacky Wong Yean Khong and Foo Wai Lun.

6. Travelling Moms
7. Team ICAEW
8. Conqueror
9. 3D +1
10. Old & Dangerous
11. King of Mario
12. Happy Camperz
13. F4
14. XRP to the Moon
15. Momster

16. AMPLE
17. The Mask Hunters
18. Indiana Joy Ah
19. PKP Hunters
20. French Onion Soup
21. Hunt 2 Do It
22. PB PNG
23. Jom Jalan Jalan
24. Squid 4
25. Pinky Lady

6th – 25th Places Team

Champion
AmAteur Hunters: 
Alexander Hoh, Suresh Venugopal Menon, Cheah Wei Koon and 
Shireen Liu Mei Mei.1st Runner Up

Cool Hunters: 
Lim Say Chye, Chan Kah Sing, Haryati Binti Abdul Wahab and Omar bin Abdul Rahman. 2nd Runner Up

Budak Baru Belajar: 
Bashier Bin Baba, Sharifah Norima binti Wan Sahari, Muhammad 
Dazlyreza bin Jamaluddin and Nik Ilani binti Nik Annuar.

KAG Exclusive T-Shirts, Oximeter and Thermometer
In supporting our members to stay safe, stay healthy and stay fit, Kelab AmBank Group 

will be giving each paying member an oximeter, thermometer and KAG exclusive T-Shirts 
(red and white colour). Gifts will be delivered to either office or home based on 
members’ preference sometime in January and February 2022.

KAG  
First Virtual 
Treasure Hunt
6 November 2021
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KAG first virtual treasure hunt concluded on 
6 November 2021 and here are the winners! 
Well done everyone and thanks for making 
the event a success. #kagvth2021

https://www.instagram.com/explore/tags/kagvth2021/


207 KAG Members and their immediate 
family members took part in the 

inaugural KAG e-Games Tournament held in 
October and November 2021.

Final whistle was blown 
for our FIFA tournament 
on 24 October 2021! 
Congratulations to the 
winners and thank you  
for your participation!

Congratulations to the winners of 
our Mobile Legend e-Tournament 
which ended on 31 October 2021.
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The finals were held 
on 13 November 2021 
for PUBG and Zwift. 
Congratulations to all 
the winners, and that’s 
a wrap for inaugural 
KAG E-Games 
Tournament 2021!
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Christmas
Greeting Card Contest 

(6 to 27 December 2021)

It’s the most wonderful time of the year.  
These are our members who got crafty and 

created an e-greeting card with their team mates!  
Santa Claus is proud with their creativity.

#KAGCHRISTMASPHOTOCONTEST2021

Grand 
Prize

RM500

Fourth 
Prize

RM350

Fifth 
Prize

RM300

Consolation 
Prize x5

RM100

Second 
Prize

RM450

Third 
Prize

RM400

vivienpeien: May the 
light of love shine 
upon you, and may 
your life be filled 
with blessings in this 
Christmas season!

No Christmas tree in 
office? No worries! 
We create our own 
handmade AmBank 
Christmas tree 
ourselves.

This Christmas is 
special because 
this is the first time 
that we have the 
chance to complete 
this Christmas card 
project as a Team 
with high team spirit. 
We laugh, we think, 
and we share the joy 
of creation together. 
Thanks to KAG!

Third Prize Winner: Vivien Yong Pei En
Teammates:
1. Vivien Yong Pei En 
2. Elaine Kang Yeu Yien
3. Chai Pau Chin 
4. Jenny Kho Siew Chen 
5. Adeline Wistevina bt Stephen Ah Chai

Dept/LoB: 
AmBank Miri Boulevard Branch

Second Prize Winner: Muhammad Aliff Ikmal
Teammates:
1. How Ching Ling
2. Sadida Nain
3. Kamalrolzaman Garip
4. Chai Yun Qiong
5. Suryawahida Harun

Dept/LoB:  
Amcorp Mall PJ Branch

eqmalkun: Christmas is one of the most 
popular celebrations in the world, and people 
look forward to celebrating it every year with 
tremendous fervour and passion.

So, wishing you a wonderful Christmas season. May 
your holidays be filled with joy and great memories.

Have a wonderful holiday season!

Sincerely, AmCorp Warriors!

Grand Prize Winner: Khairul Amri bin Aznan
Teammates:  
1. Khairul Amri
2. Amalina
3. Ashiqin Anuar

Dept/LoB:  
Group Corporate Communications

khairulamri7: This Christmas is special as it brings 
comfort in knowing Malaysians stay united even 
after almost two rough years in the pandemic and 
recent flood tragedy. The spirit of togetherness still 
fills the air despite it all.
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Consolation Prize Winner:
Nurul Syazwani
Teammates:
1. Nurul Syazwani 2. Alicia Mok
3. Melissa Ee 4. Nik Mazliani

Dept/LoB: AmGeneral Insurance Berhad

syazsubhan: There is no greater gift this 
festive season than spending time with 
family, friends and your loved ones.

Consolation Prize Winner:
Guganeswari Palaniandy
Teammates:
1. Guganeswari Palaniandy
2. Ng Lee Woon
3. Nanthiny Ulaganathan
4. Goh Geok Lan

Dept/LoB: Auto Finance & Direct Sales

aisnuteru: If you ask people what 
Christmas means to them you would get 
many different answers. It is indeed a 
special time to be thankful and grateful 
for the gift of life. lt is a time to cheer and 
enjoy your time with family and friends. 
It’s time to enjoy the festive season and 
the cool weather to have a great time and 
celebrate the festival of peace, joy, love 
and happiness.

“Merry Christmas and Happy Holidays!!”

Consolation Prize Winner: Aswad b Nor Azlan
Teammates:
1. Aswad b Nor Azlan
2. Low Poey Poey
3. Sam Chooi Fun
4. Lim Sze Ooi

Dept/LoB:  
Retail Distribution

loozzbi7: 
Mr A: Why is this Christmas special for you?
Ms P: X’mas is here. Time for Sharing. Caring, 

loving for all AmBankers! Ho.. Ho.. Ho..
Ms E: Santa claus with face mask  

is coming to town, follow SOP please.
Ms S: Wishing peace to be your gift at Xmas  

+ blessings all year through!

Consolation Prize Winner:
Kalai Mathi a/p Sagarans
Teammates:
1. Kalai Mathi a/p Sagarans
2. Taarany a/p Asaithamby

Dept/LoB: Retail Collection  
& Recovery Management

kalai_mathi25: What I like 
about Christmas is that you 
can make people forget 
the past with the present. 
And also in this beautiful 
celebration, we could finally 
band together after a year of 
roller coaster ride.

Wishing you all a very merrier 
Christmas. If a big, jolly guy 
grabs you and puts you in a 
bag, don’t worry: I told Santa 
I wanted a Good Friend for 
Christmas.

Fifth Prize Winner: Lee Kwok Fung
Teammates:
1. Rita Bala 2. Tan Kim Ying 3. Lee Kwok Fung 
4. Then Jie Eng 5. Jenny Wong Siew Jing

Dept/LoB: AmBank Miri Boulevard Branch

virgolee83: This Christmas is special because we still 
strive to do our very best ever in the most difficult time 
that we ever encountered!

Swipe left to see our handmade card front page!  
Have a blessed Christmas Eve everyone!

Fourth Prize Winner: Lim Phiang Wei
Teammates:
1. Lim Phiang Wei 2. Thinagaran a/l Ramasamy
3. Azah Abu Yamin 4. Surech a/l Kuppusamy
5. Choo Pui Fun 6. Mohd Syarezan b Baharrudin
7. Teo Ching Yann 8. Gerard Lye Tuck Cheong

Dept/LoB: AmGeneral Digital

franchescalim510: This Christmas is special because 
of the wonderful strength and kindness that Malaysians 
have shown especially in times of need during this year. 
The pandemic may have forced us to be apart, but in 
Digital team and in AmGeneral, we still maintain our 
strong team spirit and continuously support each other 
to overcome any obstacles.

From all of us at Digital team, we want to wish everyone 
a Merry Digital-ious Christmas and Happy New Year 
during this season of goodwill and cheer! May the new 
year bring everyone joy, hope and peace.

Consolation Prize Winner: Mohd Namizam b Muda
Teammates:
1. Mohd Namizam b Muda
2. Shahrizan b Mohamad Zamri
3. Muhamad Khairil b Rosli
4. Syaratul Ain bt Abd Aziz
5. Siti Nadiah bt Abu Mansor
6. Natashah bt Murad

Dept/LoB: GHR AmBank

miezcraft: All we want for Christmas us 
that we must always take good care of 
our employees first & they will, in turn, 
take very good care of our customers.

It’s been an incredibly challenging year. 
Sending everyone love, unwavering 
support this holiday season and wishing 
you and your family brighter days ahead.
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Coach Mark 
Six 6s Workout

Join Mark with his intense body 
workout to burn off some calories.

Coach Marvis 
Yoga Workout

Stay fit at home with this 
stretching workout.

Coach Sharina
Total Body Workout

It’s time to get fit! Grab a chair, 
dumbbell and your sports shoe.

ONLINE FITNESS  
WORKOUT CLASS
3 Workout Coaches are with you on our IGTV! Stay healthy and 

keep fit with our Online Fitness Workout routines. Be sure to 
check out our IGTV and follow along our awesome coaches for 

a good sweat! #stayfit #staysafe
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KAG  
Flood Relief

Kelab AmBank Group (KAG) provided a helping hand 
to some of KAG members affected by flood.  
On Saturday, 25 December 2021, KAG visited four 
staff families in Shah Alam and distributed items such 
as mattresses , pillows , stoves , cleaning detergents  
and towels . On Thursday, 30 December 2021, more 
than 30 volunteers took part in cleaning assistance to 
four staff houses in Taman Sri Nanding, Hulu Langat. 
Kelab AmBank Group has also contributed an initial 
sum of RM3,000 to the affected staff.
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Ajis, a self-taught artist, started out 
painting portraits and other subjects  
at the Conlay art colony in the Kuala 
Lumpur cultural complex. Although he  
had had his scuba-diving certificate 
by PADI (Professional Association of 
Diving Instructors), he started painting 
underwater in 2000, devising his own 
modus operandi. He had been in the 
forefront of conservation campaigns and 
awareness campaigns on sea corals. 
Among others, he was involved  in the 
Inspirational Science Camp in Pulau 
Tiga in Sabah, Shell World Coral-
Transplant Project, the Pulau Perhentian 
Earth Day beach clean-up and the 
Pulau Sibuan Darwin Project (with the 
Bajaus, on dangers of explosive fishing).

Ajis Mohamad

48 painting gallery48

Title:  
Portrait of Lion Fish

Medium: 
Oil Paint

Measurement:  
W44cm x H29cm

Title:  
Marine Paradise II 
– Green Turtle

Medium: 
Acrylic on Canvas

Measurement:  
W109cm x H81cm

Location: 
Langkawi, AmBank (M) Berhad

Location: 
Corridor L25, Bangunan AmBank Group 
Jalan Raja Chulan, Kuala Lumpur



 A laughing camel figurine made in 
Italy in 24 carat gold-plated in a 
kneeling position with a felt pedestal 
over its hump and adorned with 
a blanket painted brightly in red, 
purple and green with tassles. The 
rein and saddle are of jade green.

Size: 
48cm (H) x 65cm (L)

Location:  
Tan Sri Azman Hashim’s Guest Room 
Bangunan AmBank Group 
Jalan Raja Chulan 
Kuala Lumpur

 A “Sultana” camel designed by  
Jay Strongwater in cast iron with  
tapestry embellished with multicoloured 
semi precious stones and bronze 
coloured dangling bells at the neck  
(a gift from Dato’ Desmond Lim,  
Malton Bhd).

Size: 
16cm (H) x 20cm (L)

Location:  
Tan Sri Azman Hashim’s Guest Room 
Bangunan AmBank Group 
Jalan Raja Chulan 
Kuala Lumpur

49camel collection
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