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message

Dear AmBank Group Colleagues,
A Happy New Year 2015! AmBank Group
is looking forward to sustaining our
progress for the year ahead.
Our financial results for the first
half H1FY2015 indicate that we as
AmBankers have shown strong effort
in being competitive in the industry.
A number of key initiatives have been
prioritised to drive and deliver growth,
optimise efficiency and build sustainability.
However, positive results can only
continue to be achieved with your full
support and commitment, and I truly
believe that all of us will succeed in driving
the Group forward.
I am happy to note that AmBank and
our staff have been honoured with a
number of awards this quarter. I would
like to congratulate AmBank Group’s
Chief Information Officer, Mr Charles Tan,
for winning the 2014 PIKOM CIO of the
Year Award, and Ms Koid Phaik Gunn
for her Asian Company Secretary of the
Year Award for Malaysia from Corporate
Governance Asia. AmInvest cemented
its position with two awards as the “Best
Islamic Fund Manager” at GIFA 2014
and “Most Outstanding Islamic Fund

AmBank Group
at a Glance

Product” at KLIFF 2014. Continuing on
this positive note, AmTrustee Berhad
garnered six awards at the Bond
Pricing Agency Malaysia Bond Market
Awards, while AmBank Group received
double recognition at the 10th Corporate
Governance Asia Recognition Awards
2014, winning icon on Corporate
Governance – AmBank Group and Asian
Corporate Director of the Year – Ashok
Ramamurthy. Congratulations to all,
and I hope the year 2015 will grant more
awards and accolades that all of us can
be proud of.
I launched my biography on 17
November 2014, “The Entrepreneur
Banker”, which tells the history of the
AmBank Group and my association with
the bank. Working on the book brought
back many memories, and the book also
provided an opportunity to share my
experiences as a Malaysian banker. The
profits from the books will be donated to
selected charitable organisations.
This quarter also brought new
product launches in the market. In line
with AmMetLife ‘Live Ready’ brand
positioning, an affordable life insurance
plan called WealthSecure Max was
launched to the public. Within the first
day of launch, AmBank Northern Region
managed to achieve the highest sales
for WealthSecure Max. Congratulations!
TRUE by AmBank - a new value
proposition and solution which targets
the Young Professionals – also launched
its first offering called the TRUE Lab. With
TRUE Lab, we will be the first to embrace
the concept of crowd sourcing and cocreation of banking solutions in Malaysia.
As a Group, we aim not only to help
our customers grow, but to also lend a
helping hand to those in need. As you
are all aware, several regions in Malaysia

suffered devastating floods that caused
thousands of victims to lose their home
and possessions. In an effort to help
those affected, Kelab AmBank Group
(KAG) set up five collection centres for
staff and the public to donate items to
those in need. Together with KAG, I went
to the affected areas in Kelantan to join in
the Group’s efforts for food distribution.
It was heart breaking to witness the
devastation of the affected areas, and
I hope that our contribution and the
RM1million funds donated and shared
equally by the Group and myself will help
ease the suffering in the East Coast.
AmBank Group also organised “Back
to School” campaigns in five locations
across the country, including Sabah
and Sarawak, to provide disadvantaged
school children with new uniforms, books
and stationery to help them start the
school year.
On the sports side, high profile
sponsorships such as Langkawi
International Mountain Bike Challenge
2014 and our partnership with SportExcel
for junior golf development demonstrate
our commitment to excellence in sports.
Lastly, I would like to thank all AmBank
staff for your strong show of commitment
to excellence in 2014, and here’s to a
Connected, successful, and profitable
year ahead of us. Happy New Year and
to all my Chinese colleagues, customers
and friends, Gong Xi Fa Cai!

Tan Sri Azman Hashim
Chairman
AmBank Group
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AmBank Group H1FY15 PAT up 10.9%
to RM1,048.6 million
Stronger QoQ performance reflecting ongoing transformation

AMMB Holdings Berhad (“AmBank Group” or “the Group”)
on 19 November announced financial results for first half
ending 31 March 2015 (H1FY15). PATMI increased 8.9% to
RM982.8 million and ROE at 14.3%.
H1FY15 performance¹ highlights
• PATMI (profit after tax and non-controlling interests)
increased 8.9%2 to RM982.8 million, ROE of 14.3%2
underpinned by non-interest income
• ROA (return on asset) at 1.65% (+0.18%) and basic EPS
(earnings per share) at 32.7 sen (+8.8%)
• CTI (cost to income ratio) improved 4.5% to 43.3%2 with
expense management supporting ongoing investments
• CASA (current account savings account) composition
stable at 20%, CASA grew 3.6%
• Net lending at RM84.7 billion (+1.4%) as the Group
focused growth on target segments. LDR (loans to
deposits ratio) at 89.3%
• Asset quality within expected level with gross impaired
loans ratio improving 16bps to 1.79% and loan loss
coverage above industry average at 117.7%
• Capital of the aggregated banking entities are above
regulatory minima with CET-1 (common equity tier-1) at
10.3%, tier-1 at 11.7% and total capital ratio at 16.1%,
when computed in compliance with Basel III requirements

Mr Ashok Ramamurthy, Group Managing
Director, AmBank Group.
Note:
1 All growth percentages computed
on year-on-year (yoy) H1FY15 vs
H1FY14 basis unless otherwise
stated.
2 Includes one-off divestment gain
of AmLife and AmFamily Takaful.
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Highlights by Mr Ashok Ramamurthy, Group Managing Director
Mr Ashok Ramamurthy, Group Managing Director, AMMB Holdings Berhad said, “Our first half performance
reflects ongoing transformation initiatives. PATMI increased 8.9% while ROE was 14.3%. Quarter-on-quarter (QoQ),
momentum has picked up with underlying PATMI up 35.4% compared to Q1FY15.
“Our new consolidated wholesale banking model has been implemented and is gaining momentum in preferred
sectors and segments. Our focus is on increasing our customers’ share of wallet and building new relationship in
targeted sectors.
“We are rebalancing our loans portfolio with stronger growth in targeted segments. Net loans grew 1.4% reflecting
the impact of our cautious credit risk appetite in selected segments in Retail and as we reprioritise coverage by
segment and sector in wholesale (non-retail loans).
“Our regulatory capital levels are being managed in line with our expectations on future Holding Company Basel III
requirements. The Board has proposed an interim dividend of 12.0 sen.”

Progressively delivering on our strategic agenda
Strategic priorities
for FY2015 – 2017
1. Deliver on
focused organic
growth

2. Leverage strategic
partnerships
and deliver on
acquisitions

3. Continue to
optimise efficiency
4. Build
sustainability

Commenting on the Group’s progress in executing to its Strategic Priorities for FY15 to FY17, Mr Ramamurthy
said, “We are progressively delivering on our strategic agenda along the key themes of focused growth, leverage
investments and optimise enablers.
“Firstly, deliver on focused organic growth. Under Retail Banking, we have recently rolled out our new Small
Business Banking (SBB) solutions nationwide offering a refreshed and an extended suite of solutions for small
business owners. SBB’s tagline, “In Partnership, We Grow”, aptly represents the heart of our value proposition to
customers. We aim to be a ‘partner’ to our SBB customers, closely understanding their business as well as personal
financial needs, and thereby matching these needs with tailored solutions.
“The consolidation of our wholesale banking operating model has been completed. Our aim is to (1) enhance
customers’ experience by referring to our Relationship Managers as a single point of contact across sales, product
solutions and services; and (2) achieve product excellence through dedicated product specialist teams.
“We have also commenced Phase 2 of our core banking system implementation with target completion within 18
months.
“Secondly, leverage strategic partnerships and deliver on acquisitions. We are at the tail end of system
integration for both MBF Cards and Kurnia, anticipating completion by end of this year. For H1FY15, with MBF Cards,
we achieved cost synergies of RM13.8 million and revenue synergies of RM2.9 million while with Kurnia, we have fully
delivered expected cost synergies.
“In General Insurance, a new CEO from our strategic partner in general insurance, IAG (Insurance Australia Group
Limited), has been appointed while our partnership with MetLife has seen progress in the leadership space. We
recently appointed a new CEO for life assurance, and made several other key appointments to the leadership team
and the board.
“Thirdly, continue to optimise efficiency. We have issued a USD400 million senior notes programme to
strengthen our funding position. We are rationalising our subsidiaries and non-core operations to release dormant
capital. While, for greater operational efficiency, the streamlining of our internal organisation structure is ongoing.
“Fourthly, build sustainability. Our focus is on governance and compliance, our customers and our people. We
are investing in significant governance and compliance projects. For better customer experience, we are upgrading
our digital (internet and mobile) banking platforms. Just yesterday, we launched an all new ambankgroup.com
website which is more mobile and tablet responsive.
“Our people agenda is also being strengthened with various initiatives around building leadership and increasing
talent mobility. More recently we embarked on a Total Target Remuneration Project to align and enhance rewards and
recognition throughout the organisation.”

Divisional performance YoY led by stronger profit growth in insurance division
Retail Banking:
Targeted growth
Wholesale Banking:
Diversified
contribution across
businesses
General Insurance:
Delivered stronger
investment income

The Group’s PAT (profit after tax) grew 10.9% to RM1,048.6 million underpinned by non-interest income. Divisional
performance for H1FY15 compared to H1FY14:
Retail Banking PAT contribution of RM232.3 million with margin compression and higher provisions, offset
by lower expenses from cost management and productivity initiatives. Loans growth reflects more cautious credit
appetite and targeted growth. Customer deposits growth was underpinned by segment led initiatives. The division
remained focused on expanding fee based income via bancassurance and wealth management.
Wholesale Banking PAT contribution of RM470.6 million supported by diversified contributions and cost
management initiatives, partially offset by moderate loans growth focused on preferred sectors and normalised
recoveries. Broking, fixed income, funds management and private banking delivered improved performance while
assets under management had good growth.
General Insurance’s PAT rose 57.8% to RM132.5 million from stronger investment income, lower expenses and
improved claims management. With integration activities at a tail end, focus is shifting towards business acquisition
activities using a dual brand strategy.
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Life Assurance and
Family Takaful:
New corporate
website launched
Islamic Banking:
Strong financing
growth

5

Life Assurance and Family Takaful’s strategic partnership with MetLife International Holdings Inc was
completed on 30 April 2014. A new corporate website has since been launched together with a series of ‘Live
Ready’ campaigns. Moving forward, key focus will be placed on strengthening distribution channels; investing
in IT to support growth; aligning policies and processes in human resources, risk management/compliance and
actuarial/finance; developing core organisational talents; and strengthening leadership teams.
Islamic Banking, which forms an integral part of the Group’s business divisions, had PAT of RM120.6 million.
Profits were impacted by lower income and higher provision, partly offset by lower expenses from continued cost
management initiatives. Income reflects realignment of loans portfolio and continued margin compression. Islamic
Banking delivered double-digit strong wholesale financing growth while retail financing remained focused on
targeted growth.

Stronger income contributions from trading and general insurance

Disciplined cost
management to
support ongoing
investment

Total income increased 9.2% to RM2,590.3 million supported by non-interest income growth (+41.6%) to
RM1,178.1 million. Higher non-interest income contributions came from General Insurance (+10.8%) along with
trading and investment gains(+100%) which includes gross divestment gain on AmLife and AmFamily Takaful.
Net interest income was RM1,412.1 million (-8.3%), impacted by moderate loans growth. NIM (net interest
margin) was 2.49% while COF (cost of funds) increased to 3.14% as deposits were re-priced on the back of OPR
(overnight policy rate) hike.
CTI improved to 43.3% as the Group maintains disciplined cost management to support ongoing investments.
Over the next 12 to 18 months, key investments underway to deliver growth, optimise efficiency and build
sustainability include Phase Two of the Group’s core banking system upgrade, retail application scorecards
enhancement, branch investment and network expansion, GST readiness, de-tariff risk selection and pricing
engine, along with ongoing “Save-to-Invest” programme to enhance organisational efficiency.

Modest loans growth reflects realignment of portfolios and segments

Asset quality within
expected level

Net loans growth moderated to 1.4% with total loans portfolio of RM84.7 billion supported by expansion in
wholesale loans and mortgage.
Total loans is now composed of 55% retail loans and 45% non-retail loans.
Asset quality remains within expected levels. Gross impaired loans was 1.79%, loan loss charge at 0.20% while
loan loss coverage of 117.7% is above industry average.

Stable CASA composition
Customer deposits was RM94.8 billion supported by CASA growth(+3.6%) to RM17.1 billion. CASA constitutes
20% of total customer deposits.
The Group set up a USD2 billion Euro Medium Term Note (EMTN) programme and issued at RM400 million
post Q1FY15. This programme diversifies the Group’s funding base and provides ability to raise term funding at
competitive rates regionally.

Capital within internal targeted range
Capital levels within
Basel III levels

The Group’s capital levels for the aggregated banking entities are above Basel III requirements and internal
targeted range. CET-1 at 10.3%, Tier-1 of 11.7% and total capital ratio at 16.1%. Overall Group capital levels are
being managed in line with our expectations of Basel III Holding Company requirements by 2020.
Key measures underway to optimise capital structure and efficiency include rationalising subsidiaries and noncore operations, releasing dormant capital, streamlining internal organisation structure for greater efficiency and
building advanced internal rating based (AIRB) capabilities.

Prospects for financial year ending 31 March 2015
Malaysia’s GDP to
grow circa 5.9% in
2014

The Malaysian economy registered a strong growth of 6.3% year-on-year in first half 2014 (4.4% year-on-year
growth in first half 2013), mainly supported by trade. For full year 2014, the Group expects Malaysia’s gross
domestic product to grow circa 5.9%.
Moving into 2H2014, trade will continue to support Malaysian economic growth, spurred by demand from our
major trading partners and new markets. Domestic economic activities will further support growth.
In the banking sector, lending growth is anticipated to be driven by a broader base of both consumer and
corporate demand. Moving forward, rising cost from the ongoing rationalisation of subsidy, impact of the goods
and services tax and further upward pressure on borrowing costs are expected to weigh down household
spending while some pressure on asset quality is anticipated.
“The business and economic environment is becoming increasingly challenging, while compliance requirements
continue to rise. Looking ahead, we will remain dynamic and responsive to drive growth. We are committed to our
FY15-17 strategic agenda,” Mr Ramamurthy concluded.
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The
– Biography of Tan Sri Azman Hashim is launched
The biography of AmBank Group’s
Chairman, Tan Sri Azman Hashim was
officially launched on Monday, 17 November
2014 at an event held at MPH Nu Sentral in
Kuala Lumpur. Aptly titled “The Entrepreneur
Banker” the book gives an insight to
AmBank Group Chairman’s extraordinary life
as one of Malaysian banking industry’s most
prominent and enduring personalities.
Readers will discover Tan Sri Azman’s
sense of adventure, both in his business
endeavours and hobbies, as well as
his unflinching optimism in the face of

L-R: Tunku Arishah Tunku Maamor, Tan Sri Azman Hashim, and Datuk Dr. Paddy Bowie unveiling
“The Entrepreneur Banker” book during the launch at MPH Nu Sentral, Kuala Lumpur.

challenges in his steady guidance of
AmBank Group as a major banking group
in the Malaysian financial landscape. Rare
photos, cartoons by Malaysian cartoonist
Datuk Mohammad Nor Khalid, more
famously known as Lat, and not forgetting
the omnipresent icon for the Group, the
camel, add colour to the narrative, giving
life to the pages of this revealing story of a
remarkable life.
Tan Sri Azman Hashim said, “I am
delighted to unveil my official biography,
‘The Entrepreneur Banker’ finally. This

L-R: Datuk Dr. Paddy Bowie, Syed Anuar Syed Ali, Puan Fauziah
Yacob, and Tan Sri Azman Hashim posing for the camera during
the “The Entrepreneur Banker” book signing session.

Tan Sri Azman Hashim, Chairman, AmBank Group giving an inspirational speech
at “The Entrepreneur Banker” book launch in MPH Nu Sentral, Kuala Lumpur.
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Datuk Dr. Paddy Bowie, Tan Sri Azman Hashim and
Tunku Arishah Tunku Maamor at “The Entrepreneur Banker”
book launch.

book is a recollection of the history of the
AmBank Group and my association with
the bank. Working on the book brought
back many memories and also provides
an opportunity to share my experiences
as a banker with new generations of
professionals for their benefit too. I would
like to express my sincere thanks to
Datuk Dr. Paddy Bowie OBE, for her
commitment and effort in helping me with
this project. I am also glad to announce
that the proceeds from the book sales will
be channeled to charity.”
The author of the book, Datuk Dr.
Paddy Bowie OBE, Managing Director,

Paddy Schubert Sdn Bhd was also present
at the launch. Datuk Dr. Paddy Bowie is a
writer, speaker and political analyst. Born in
England, she was educated at Manchester
and Oxford Universities. Domiciled here for
59 years, she is a Malaysian citizen. She first
taught at Singapore University before joining
Shell for 20 years and becoming Trade
Relations Director on the main board of the
Shell Group of Companies in Malaysia and
Singapore. In her current role, she facilitates
strategic corporate services, including
government relations, issues management,
strategic public affairs, communications
needs for a wide range of clients and

business entry with investment advice.
Datuk Dr. Paddy Bowie was conferred Order
of the British Empire (OBE) in 2007.
“While being faithful to the professional
ethics of banking, Tan Sri Azman has always
possessed a natural entrepreneurial instinct
– seizing opportunities and moulding them
into notable milestones in the industry,
yet maintaining the qualities of modesty,
kindness and care,” said Datuk Dr. Paddy.
The Entrepreneur Banker is available at
major bookstores including MPH, Popular,
Kinokuniya, Borders and Times at RM35
per copy. All profits from the book will be
donated to Diabetes Malaysia.

Tan Sri Azman Hashim (seated) and Tan Sri Datuk
Clifford Francis Herbert (left) during “The Entrepreneur
Banker” book signing session.

L-R: Tan Sri Azman Hashim signing copies of “The
Entrepreneur Banker” for Mr Johari Low Abdullah and
Mr Soo Kim Wai.

L-R: Mr Ashok Ramamurthy, Mr Ramzi Toubassy and
Datin Maznah Mahbob during “The Entrepreneur Banker”
book signing session.

Tan Sri Azman Hashim (seated) and Mr Thein Kim Mon (left)
sharing a laugh during the book signing session.

Syed Anuar Syed Ali (standing, left) and Mrs Heida Hew (standing, fourth from left)
listening intently to Tan Sri Azman Hashim’s speech. The front row seats consists
of Puan Shalina Azman (seated, far left), Datuk Mohamed Azmi Mahmood (seated,
third from left), joined by (L-R) Mr Soo Kim Wai, Tan Sri Datuk Aris Othman,
Dato’ Azlan Hashim, Tan Sri Datuk Clifford Francis Herbert, Dato’ Rohana Tan
Sri Mahmood, Mr Ashok Ramamurthy. Also present are Datin Maznah Mahbob
(seated on the second row, third from left), Mrs Pushpa Rajadurai and Raja Farah
Jasmine Raja Bahrum (fourth and fifth from left respectively).
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AmBank Group’s Charles Tan Wins
2014 PIKOM CIO of the Year Award
AmBank Group’s Chief Information
Officer, Mr Charles Tan has been
honoured with the award for Chief
Information Officer of the Year at the
PIKOM ICT Leadership Awards 2014
held on Friday, 14 November 2014
in Petaling Jaya, and organised by
PIKOM, the National ICT Association
of Malaysia. The award was presented

by Dato’ Sri Abdul Rahim Mohamad
Radzi, Secretary-General, Ministry of
Communications and Multimedia and Mr
Cheah Kok Hoong, Chairman, PIKOM.
“I am very honoured to receive this
recognition as it is testament to AmBank
Group’s innovative and effective use of
ICT in support of our strategic initiatives.
We are making every effort to realise the

L – R: Mr Cheah Kok Hoong, Chairman, PIKOM, Dato’ Sri Abdul Rahim Mohamad Radzi, Secretary-General,
Ministry of Communications and Multimedia, Malaysia, Mr Charles Tan, Chief Information Officer, AmBank
Group and Mr C S Chin, Deputy Chairman, PIKOM at the PIKOM ICT Leadership Awards 2014.

fullest potential of ICT to create better
connections between the Group and
all our customers to deliver our brand
promise of being Your Bank. Malaysia’s
Bank. AmBank,” said Mr Charles Tan.
The PIKOM ICT Leadership Awards
2014 honour the individuals and
companies that have demonstrated
best ICT practices in their industry,
commending the diligence,
commitment, and innovative business
strategies required to advance in the
global marketplace. The awards are
also conferred to recognise those
that have pushed the boundaries
of excellence – demonstrating
outstanding performance and
contributing to the growth of Malaysia’s
ICT industry.
The CIO of the Year Award is
presented to the outstanding head
of ICT in a user organisation that has
been instrumental in the adoption of
ICT in the organisation.

AmBank Group’s Koid Phaik Gunn honoured at the 2nd Asian Company
Secretary of the Year Award from Corporate Governance Asia

Ms Koid Phaik Gunn, Group Company Secretary,
AmBank Group (right) receiving the award from Mr Aldrin
Monsod, Publisher and Managing Director, Corporate
Governance Asia during the prestigious award ceremony.

Ms Koid Phaik Gunn, the Group
Company Secretary, AmBank Group,
has received the Asian Company

Secretary of The Year Award in Malaysia.
The award was presented by Mr Aldrin
Monsod, Publisher and Managing
Director, Corporate Governance Asia
at a prestigious ceremony hosted by
Corporate Governance Asia in Hong
Kong on 10 December 2014.
The Group Company Secretarial
Department provides company secretarial
services to the entire AmBank Group
which, besides the ultimate holding
company includes banking and insurance
entities, funds management, unit trusts,
trustee and private equity companies.
The Group Company Secretary reports
directly to the Board and is the source of
guidance and advice to the Directors on
areas of corporate governance, relevant

legislations, regulations and policies,
besides ensuring compliance with the
Main Market Listing Requirements of
Bursa Malaysia and other regulatory
requirements.
Corporate Governance Asia is a
regional journal specialising in corporate
governance and recognises companies in
the region who continue to lead the way
in initiating best practices in corporate
governance. This year marks the second
year of them hosting in the Company
Secretary of The Year Award, and the
event witness corporate secretaries from
major corporations, including financial
institutions from across Asia recognised
for being the forefront of championing
corporate governance.
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AmBank Group Receives Double Recognition
at 10th Corporate Governance Asia Recognition Awards
– 2014 Best of Asia

Mr Nigel Denby, Chief Risk Officer, AmBank Group (left)
receiving the awards for Icon on Corporate Governance –
AmBank Group, and Asian Corporate Director of the Year
on behalf of AmBank Group and Mr Ashok Ramamurthy,
Group Managing Director, AmBank Group respectively.

AmBank Group recently received
two awards at the 10th Corporate
Governance Asia Recognition Awards
– 2014 Best of Asia and 5th Asian
Corporate Director of the Year Award
2014. The awards were, namely, Icon
on Corporate Governance – AmBank
Group, and Asian Corporate Director of
the Year which was conferred on
Mr Ashok Ramamurthy, Group Managing
Director, AmBank Group.

Held on Friday, 24 October in
Hong Kong, the ceremony saw major
corporations, including financial
institutions from across Asia recognised
for their contributions in good corporate
governance. Mr Nigel Denby, Chief Risk
Officer, AmBank Group received the two
awards on behalf of AmBank Group.
Corporate Governance Asia is a regional
journal specialising in corporate governance
and has, for the past 11 years, recognised
companies in the region who continue to
lead the way in initiating best practices in
corporate governance and who continue to
dialogue with stakeholders.
The AmBank Group has also previously
received the following accolades for
excellence in corporate governance and
investor relations:
Corporate Governance Asia
Fourth Asian Excellence Recognition
Awards 2014
• Asia’s Best CEO (Investor Relations),
Ashok Ramamurthy
• Best Investor Relations Professional
(Malaysia), Ganesh Kumar Nadarajah

• Best Investor Relations by
Company (Malaysia)
Ninth Corporate Governance Asia
Recognition Awards 2013
• Asia’s Outstanding Company on
Corporate Governance
Corporate Governance Asia
Second Asian Excellence Recognition
Awards 2012
• Best Investor Relations Companies
in Malaysia
Corporate Governance Asia
First Asian Excellence Recognition
Awards 2011
• Best Investor Relations by
Company (Malaysia)
Malaysian Investor Relations
Association – Malaysia Investor
Relations Awards 2011
• Best Chief Financial Officer for
Investor Relations – Large Cap
awarded to Ashok Ramamurthy,
then Deputy Group Managing Director
and then Chief Financial Officer,
AmBank Group

Appreciation and Awards Night for 6th NIAM Convention
On Tuesday, 28 October 2014, 21 Top Contributors for Bancassurance
under Retail Distribution were celebrated for their outstanding sales
achievements in an Appreciation and Awards Night before they flew
to Paris, France to attend the Sixth National Insurance Association of
Malaysia (NIAM) Convention.
At the Sixth NIAM Convention, AmBank and AmMetlife were
awarded the First Runner Up under Bank and Insurer’s Category. This
has been the third year running for AmBank to receive the award as one
of the Top 3 Distributors during the annual NIAM convention.
AmBank participated in this annual convention which was organised
and sponsored by NIAM as Insurer’s Partner Banks or Distributors. It
provided a platform for AmBank and other local banks or distributors to

share best practices and success stories with the objective of elevating
the sales performance of regular premium insurance i.e. Bijak Malaysia
and Ceria Malaysia, to a higher level. It also motivated and encouraged
the distributors of Bijak Malaysia and Ceria Malaysia to continue
promoting and educating the public on the importance of life insurance.
Puan Suraya Hassan, Executive Vice President and Head of Retail
Distribution who attended the Appreciation and Award Night also
presented the Top Contributors with Certificates of Excellence in
recognition of their commendable success in the recent Suraya’s Bijak
Malaysia Challenge. This challenge had run from October 2013 to
July 2014 with the objective of driving the regular premium insurance
business in Retail Banking.

Puan Suraya Hassan, Executive Vice President & Head, Retail Distribution, AmBank (M) Berhad (seated sixth from left) with the Top Contributors (in red shirts) and
other invitees during the event.
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Award Cements
AmInvest’s Position
as a Leading Global
Islamic Fund Manager
AmIslamic Balanced (“the Fund”), managed by
award-winning AmInvest, was honoured as
‘Most Outstanding Islamic Fund Product’ at the
Kuala Lumpur Islamic Finance Forum (“KLIFF”)
Islamic Finance Awards Presentation 2014 on
Tuesday, 11 November 2014.
AmIslamic Balanced has given returns of 8.71%
and 39.07% over a 1-year and 3-year period as at
30 September 2014, outperforming its benchmark’s
returns of 5.08% and 27.04% respectively. Earlier
this year, the Fund was also named ‘Best Islamic
MYR Allocation Fund’ at the Morningstar Fund
Awards 2014.
The Fund aims to grow the value of investments
in the longer term with lower volatility through asset
diversification, which conforms to principles of
Shariah. It invests generally according to a balanced
mix between equities and debt securities that all
conform to principles of Shariah with a tactical equity
exposure range between 40% and 60%. AmInvest
employs active tactical asset allocation between
assets and sectors that is determined by analysis of
economic factors.
The KLIFF Islamic Finance Awards is to honour
and acknowledge the significant efforts and
contributions by individuals and institutions in
developing the Islamic finance industry.

Datin Maznah Mahbob, Chief Executive Officer, AmInvest (right) receiving the
‘Most Outstanding Islamic Fund Product’ at the KLIFF Islamic Finance
Awards Presentation 2014 from Dato’ Sri Abd Wahid Omar, Minister in
Prime Minister’s Department.

AmInvest Wins
International
Accolades

Datin Maznah Mahbob, Chief Executive Officer, AmInvest (right) receiving the award
for “Best Islamic Fund Manager 2014” from H.E. Mr Shahid Malik, Former British
Minister for International Development for the second consecutive year at the Global
Islamic Finance Awards 2014 in Dubai.

For the second consecutive year, AmInvest was named
the Best Islamic Fund Manager 2014 at the Global Islamic
Finance Awards (GIFA) 2014 by Edbiz Consulting, an
international Shariah advisory firm based in London. The
awards ceremony was held in Dubai.
Additionally, The Asset Benchmark Research ranked
AmInvest as the first runner-up in its Top Five Investment
Houses in Asian Local Currency Bonds 2014, Malaysia and
recognised one of AmInvest’s senior fund managers as one
of the Most Astute Investors in Asian Local Currency Bonds
in Malaysia 2014. Both recognitions were acknowledged by
The Asset, one of Asia’s leading financial publications based
in Hong Kong.
“To receive worldwide recognition of this stature at Global
Islamic Finance Awards 2014 truly exemplifies our global
Shariah-compliant funds management capabilities and
proven track record spanning more than 30-years within
the industry. It is an honour that our capabilities of growing
our investors’ investments in the area of active equities and
active sukuk are now being recognised to be on par with
global market players,” said Datin Maznah Mahbob, Chief
Executive Officer, AmInvest.
The award given by GIFA was based on an objective
proprietary methodology developed by Edbiz Consulting
which includes criterias such as innovation of products and
services, quantity and quality in terms breadth and depth of
product/service offered and performance where applicable,
cross border products/services and the promotion of the
growth of the industry. Social responsibility practices,
Shariah authenticity and commitment to Islamic banking and
finance also formed an integral part of the judging process.

awards / accolades
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AmTrustee Berhad Wins Six Awards at the Bond
Pricing Agency Malaysia Bond Market Awards

Mr Tan Kok Cheeng, Chief Executive Officer,
AmTrustee Berhad (left) receiving the awards from
Datuk Seri Dr K Govindan, Chairman, Bond Pricing
Agency Malaysia (BPAM).

AmTrustee Berhad has won six
awards under Top Trustee category
in the inaugural Bond Pricing Agency
Malaysia (BPAM) Bond Market
Awards which was held in Kuala
Lumpur recently.
The BPAM is the world’s first
agency to specialise in Ringgitdenominated debt instruments.
As the leading source and market
standard for Malaysian bond data
worldwide, BPAM offers professional
fixed income evaluated pricing
services, providing reliable valuations
for Ringgit bonds, sukuk and short
term instruments on a daily basis.

The BPAM Bond Market Awards is
the very first Bond Market Awards to
recognise outstanding achievements
and innovations in the local market for
the year 2014. The criteria for selection
is based on BPAM League Tables for
the year ended 31 December 2013.
AmTrustee’s awards won under the
Top Trustee category are as follows:
• By Amounts Issued – Conventional
• By Number of Issuance
– Conventional
• By Number of Issuance – Islamic
• By Amounts Issued – All
• By Number of Issuance – All
• By Facility Limit – Islamic

AmBank Group Climbs Up 65 Places in
Graduate Employers Awards
Puan Fauziah Yacob, Chief Human Resource Officer, AmBank Group (fifth from right) and Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate Communications
and Marketing, AmBank Group (fourth from right) with other attendees from AmBank Group at the 2014/2015 Malaysia’s 100 Leading Graduate Employers Awards ceremony.

AmBank Group has been ranked 33rd in the 2014/2015
Malaysia’s 100 Leading Graduate Employers Awards, a
significant jump from last year’s placing of 98th. The jump
speaks volumes of the Group’s brand positioning among the
key talent market segment of university graduates, as the
award was based on the thousands of votes collated from
undergraduates and school-leavers from all over the country.
The significant jump can be largely attributed to the
series of seven articles of the “Employer Brand Stories”

that were published in The Star’s MyStarJob supplement
pullout earlier this year. These articles, developed together
with Leaderonomics and published on alternate Saturdays
beginning February, outlined AmBank Group’s brand
charter, employee value proposition, career success stories,
community outreach programmes and more. The articles
were targeted at readers who are keen to continually
develop themselves and interested to take their career to a
new level with AmBank Group.

12

awards

AmInvestment Bank bags two awards at the
8th Annual Alpha Southeast Asia Deal & Solution Awards 2014

L-R: Tuan Haji Mohamad Sabirin Haji A Rahman, Mr Siddiq Bazarwala and Dato’ Mohd Effendi Bin Abdullah at
the 8th Alpha Southeast Asia Deal & Solution Awards 2014.

AmInvestment Bank has been awarded with the
Most Innovative Deal of the Year in Southeast Asia for
AmIslamic Bank’s RM200 million Basel III Sukuk and
Best Islamic REIT Deal of the Year in Southeast Asia for
KLCC REIT’s RM3 billion Sukuk Murabahah Programmes
at the 8th Annual Alpha Southeast Asia Deal & Solution
Awards 2014 ceremony on Thursday, 29 January 2015
in Kuala Lumpur.
The Most Innovative Deal of the Year in Southeast
Asia award was presented by Mr Siddiq Bazarwala,

Mr Seohan Soo (left) with Mr Siddiq Bazarwala.

Publisher, Alpha Southeast Asia to Dato’ Mohd Effendi Bin
Abdullah, Senior Vice President/Head, Islamic Markets,
AmInvestment Bank, who accepted the award on behalf
of the bank. The Best Islamic REIT Deal of the Year in
Southeast Asia award was presented to Mr Seohan Soo,
Executive Vice President, Markets, AmInvestment Bank
who accepted the award on behalf of the bank. Tuan Haji
Mohamad Sabirin, Senior Vice President, AmIslamic Bank
was also present to accept the award on behalf of the
issuer, AmIslamic Bank.

Service Compliment Recognition Award FY14/15

Top Five Winners of Round Two

Mohd Amirul Abdullah
Kuching, Jalan Abell Branch

Dian Shukri Baharuddin
Retail Collections Department

We are proud to announce the list of
“Service Champions” who have been
role models and went the extra mile
in their efforts to exceed customers’
expectations.
Out of the 44 Service Champions that
were identified in Round 2, the panel of

Tan Ping Ping
Jalan Raja Chulan Branch

Siti Nurain binti Suratman
Contact Centre

judges has selected the above recipients
as the Top Five Winners of the Service
Compliment Recognition Award. Once
again, congratulations to all the winners!
For those who missed the chance to
be our “Service Champion”, not to worry
as FY 14/15 Round Three of the Service

Cyndia Saw
KK, Jln Sagunting Branch

Compliment Recognition Award is here!
For more information on the Service
Compliment Award, please refer to our
Retail Banking portal at: Connected
Portal>Functions>Retail Banking>Service
Compliment Programme

business
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AmGeneral Insurance launches

AmAssurance Express
for Policyholders
Mr Ramzi Toubassy,
Chief Executive Officer,
AmMetLife.

AmMetLife Introduces
WealthSecure Max
AmMetLife Insurance Berhad (“AmMetLife”) announces
the launch of WealthSecure Max, a non-participating
limited premium endowment plan which offers
guaranteed cash payments, which is affordable from as
low as RM150 monthly.
WealthSecure Max assures a maturity benefit
equivalent to the total premium paid. It also provides
customers with the flexibility to choose the amount
they wish to save monthly as well as the duration of the
savings and protection to match their financial goals
and budget. Whilst offering protection benefits, the
product provides longer coverage with shorter premium
payments.
Mr Ramzi Toubassy, Chief Executive Officer, AmMetLife
said, “In line with our new brand positioning ‘Live Ready’,
we are determined to help our customers live confidently
today and be ready for tomorrow. With this in mind, we
designed WealthSecure Max, an affordable life insurance
plan that not only provides protection but also offers
guaranteed cash payments amounting to 6% of the initial
sum assured every two years, starting after the second
policy year. In the unfortunate event of death or total and
permanent disability due to accidental or natural causes
during the policy period, the beneficiary will receive a lump
sum payment of up to 600% of the initial sum assured.
At the end of the policy term and upon survival, you will
get a guaranteed amount of the total premium paid. As a
customer-centric company we endeavour to respond with
suitable financial solutions. This plan combines protection
and savings benefits of guaranteed cash payments, giving
our customers certainty in planning for their future.”
WealthSecure Max is a bancassurance product and
will be distributed through AmBank branches nationwide.
The entry age for WealthSecure Max starts from 30 days
old up to 55 years old.
For more information, contact the AmBank Contact
Centre at 1 300 88 8000 or visit ambank.com.my.

L-R: Ms Grace Quah, Senior Vice President, Agency Distribution, AmGeneral
Insurance, Mr Derek Roberts, Chief Executive Officer, AmGeneral Insurance
and Mr Arron Mann, Executive Vice President, Claims Department, AmGeneral
Insurance launching the AmAssurance Express.

AmGeneral Insurance Berhad (“AmGeneral Insurance”)
launched the AmAssurance Express (AE), an express motor
claims settlement service exclusively for AmAssurance motor
policyholders under the Private Car Comprehensive (PCC) cover
on Thursday, 9 October 2014.
AmAssurance Express is an express motor claims settlement
service that enables policyholders to make a Private Car – Own
Damage claim in a fast and hassle-free manner.
After lodging a police report, policyholders can drive up
to any AmGeneral Insurance branch for an assessment of
damages. Immediate approval shall be granted upon full
documentation and payment of the claim shall be made directly
to our policyholder’s account via online. Policyholders may claim
an amount of up to a maximum of RM3,000.
Mr Derek Roberts, Chief Executive Officer, AmGeneral
Insurance said, “The general insurance industry is very much
about service delivery. We at AmGeneral Insurance are
constantly looking to simplify our claim processes and to settle
our customers’ claims quickly and fairly, which is why we have
launched AmAssurance Express exclusively for our motor
policyholders.
The primary objective of AmAssurance Express is to offer our
customers personalised service with smooth and speedy motor
claims settlement. This service offering, provides convenience,
with significant savings in time and cost, especially when it
comes to smaller claims.”
The AmAssurance PCC insurance is distributed through
multiple distribution channels such as AmAssurance and Kurnia
branches, AmBank branches as well as AmAssurance agents.
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Income Distributions for Nine AmInvest’s
AmInvest announced income
distributions for nine of its
conventional and Shariahcompliant funds during the third
quarter of 2014 across all asset
classes.
Commenting on AmInvest’s
outlook on the domestic equity
market, Mr Andrew Wong,
Chief Investment Officer,
Equity, AmInvest said, “Post
second quarter 2014 results,
consensus earnings growth for
2014 have been downgraded
to a low single digit. Earnings
expectation for 2015 has been
maintained at 10% but visibility
remains uncertain due to the
implementation of Government
Service Tax (GST). Current

valuation of the market is neither
cheap nor expansive based on
the past three year’s average.
We are of the view that there
is a 10% market upside over
the next 12 months based on
earnings growth, assuming there
is no change in our valuation of
price-earnings ratio. What we are
comforted with is the continued
focus on Economic Transformation
Programme with regards to the
oil/gas and construction sectors.
It was reported that there would
be seven new highways worth a
combined RM20 billion, expected
to commence next year”.
The net income distributions
declared for the period under
review are as follows:

Fund Name
Equity

Fund Category/Type

AmIttikal

Equity (Islamic)/Income and
to a lesser extent growth

AmCommodities Equity Feeder Fund (Global Equity)/
Growth
AmAsia Pacific REITs
Plus

Real Estate (REITs)/
Income & Growth

AmAsia Pacific REITs

Funds-of-Funds/Income & Growth

AmAsia Pacific Equity
Income

Feeder Fund (Equity)/
Income & Growth

Fixed Income

AmBond

Bond/Income

AmBond Islam

Bond (Islamic)/Income

AmConstant Select

Wholesale (Close-Ended Bond)/
Income

Mixed Assets

Global Multi-Asset
Income (RM Class)

Wholesale (Feeder Fund)/
Income & Growth

AmBank Wealth Management’s
AmBank Wealth Management, together
with AmInvest has launched a joint
nationwide drive for AmIttikal, an
innovative fund managed by AmInvest,
Best Islamic Fund Manager for the past
two years at Global Islamic Finance
Awards (GIFA) in 2013 and 2014. The
event on Tuesday, 18 November 2014
signals the start of a five-month long
campaign which runs from November
2014 to March 2015. The launch was
officiated by Puan Suraya Hassan,
Executive Vice President & Head of
Retail Distribution, AmBank,
Mr Ganesh Kumar Nadarajah,
Executive Vice President, Financial
Solutions, AmBank and Mr Gary
Yong, Senior Vice President, Wealth
Management, AmBank.
Within these five months, AmBank is
organising plenty of non-stop exciting
customer activities at nationwide
branches. Amongst the many activities
planned are roadshows, staff training

Puan Suraya Hassan, Executive Vice President & Head, Retail Distribution, AmBank (M) Berhad (sixth from right)
and Mr Ganesh Kumar Nadarajah, Executive Vice President, Financial Solutions, AmBank (M) Berhad (seventh
from right) with the Senior Management team from AmBank Group at the AmIttikal Nationwide Drive kick-off.

coupled with customer-facing events,
special promotions, exclusive AmIttikal
giveaways, as well as sales staff
incentives; all aimed at promoting
AmIttikal.
As a prelude leading to the kick-off,
two successful customer investment
talks on AmIttikal were held. The
first session at Alor Setar had an

overwhelming turnout of 158 guests.
This was closely followed by another
fruitful session at Kota Bharu, hosted
by En Mohd Nawi, East Coast Regional
Director of AmBank on 13 November
2014. Both sessions were graced by
Puan Suraya Hassan as well as Mr Ng
Chze How, Senior Vice President, Retail
& Retirement Funds, AmInvest who

business

Funds
Type of Income
Distribution

Net Income Distribution
per Unit (sen)

Final

1.50

Final

2.50

Final

1.60

Interim

0.85

Quaterly

5.00

Interim

1.00

Final

1.50

Final

4.50

Quaterly

0.80
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AmInvest Merges Funds Management Business
AmInvest has merged its unit trusts
management and funds management
companies, AmInvestment Services
Berhad (“AIS”) and AmInvestment
Management Sdn Bhd (“AIM”), which
will be housed under a single entity,
AmInvestment Services Berhad.
This merger was officiated on Monday,
1 December 2014.
This merger exercise has been
approved by the Securities Commission
Malaysia.The vesting order has been
granted by the High Court of Malaysia
for the transfer of AIM’s business to AIS.
AmInvest will now comprise two
entities – AmInvestment Services Berhad
and AmIslamic Funds Management Sdn
Bhd (“AIFM”), which currently offers and
manages institutional mandates and

100 conventional and Islamic investment
solutions for unit trusts, private
retirement schemes, exchange traded
funds and wholesale funds.
To date, AmInvest manages
approximately over RM38.1 billion of
investments, the highest assets under
management (AUM) in the 32 years of
managing funds across asset classes.
AmInvest has received a total of 14
awards this year, most recently being
the ‘Best Islamic Fund Manager 2014’
for the second consecutive year at the
Global Islamic Finance Awards (GIFA)
2014 and ‘Most Outstanding Islamic
Fund Product’ for AmIslamic Balanced
at the Kuala Lumpur Islamic Finance
Forum (“KLIFF”) Islamic Finance Awards
2014.

Nationwide AmIttikal Drive

provided an insight of the current market
outlook and opportunities on investing in
Malaysia.
AmIttikal has recorded a five-year
total returns of 68.72%, outperforming
its benchmarks, peers and even
the Kuala Lumpur Composite Index
market returns. Over the past five
years, AmIttikal has consistently paid
out a semi-annual income distribution
to its unitholders. In fact, the income

distribution yield has been increasing
from 4.70% p.a. to 6.60% p.a. since
2010. To top it off, AmIttikal will be
looking at declaring potential quarterly
income distribution in 2015 instead
of its previous semi-annual income
distribution payout.
AmInvest is a multiple award-winning
fund management house which was
conferred the Best Mixed Asset Fund
Group award by The Edge-Lipper

Malaysia Fund Awards 2014. It also
retained its Best Islamic Fund Manager
2014 award at the Global Islamic
Finance Awards (GIFA) 2014 for the
second consecutive year. On top of
that, AmInvest was recently accorded
Best Investment Management
Company at the World Finance
Management Awards 2014 (Awards)
for the third year running, making it
the only company in the history of the
Awards worldwide to have received
and consistently maintained such high
standards.
Puan Suraya Hassan said, “This
is an initiative which features a
strong product, managed by a highly
decorated fund house and further
sweetened by attractive nationwide
promotions and activities. We look
forward to seeing enthusiastic
response from valued customers
and fellow colleagues in the next five
months.”
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AmBank Group is the
Supporting Partner in
the Risk Management
Conference 2014

Tan Sri Azman Hashim, Chairman, Asian Institute of Chartered Bankers (right) and
Mr Tay Kay Luan, CEO, Asian Institute of Chartered Bankers (left) shaking hands
during the Risk Management Conference 2014 in Kuala Lumpur.

AmBank Group was the supporting partner in the Risk
Management Conference (RMC) 2014 organised by the
Asian Institute of Chartered Bankers (AICB), previously
known as Institute of Bankers Malaysia (IBBM). The
event was held on Wednesday, 26 November 2014
in Kuala Lumpur and this year, the conference gives
a focus on “Bolstering Risk Management Amidst a
Challenging Landscape”. Tan Sri Azman Hashim,
Chairman, AICB, thanked all participants in attendance,
speakers, and organisers for their efforts in organising
the conference. The Annual Conference, which was
the fourth in its series, was a great opportunity for
participants to review risk management for banks from
a variety of fresh perspectives.

AmBank Group Sponsors
Malaysia Australia Business
Council Gala Dinner
AmBank Group was the Corporate Platinum
Sponsor for Malaysia Australia Business Council
Annual Gala Dinner which was held on Friday,
31 October 2014 in Kuala Lumpur. This annual
gala dinner event brings together top corporate
business leaders and industry players to provide
a platform to expand business network.
Mr Ashok Ramamurthy, Group Managing Director,
AmBank Group, YB Dato’ Sri Mustapa Mohamed,
Minister of International Trade & Industry Malaysia,
Australian High Commissioner to Malaysia, H.E.
Mr Rod Smith and Mr Leigh Howard, Chairman,
MABC were present at the event.
MABC is a non-profit organisation that provides
a range of services to its members relating to
businesses in Malaysia and Australia. MABC is a
platform for forums for discussion and exchange
of views on bilateral business conditions and
also deals with domestic and international issues
affecting Malaysian/Australian companies and
their personnel.

L-R: Mr Leigh Howard, Chairman, Malaysian Australian Business Council, H.E. Mr Rod
Smith, Australian High Commissioner to Malaysia, YB Dato’ Sri Mustapa Mohamed, Minister
of International Trade and Industry Malaysia, and Mr Ashok Ramamurthy, Group Managing
Director, AmBank Group at the Malaysian Australian Business Council Annual Dinner Gala.

business
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AmBank Participated in the Payment
Systems Forum and Exhibition 2014

AmBank Group is the
Official Bank for the
Fifth OIC WORLD BIZ 2014
AmBank Group was the Official Bank for the
Fifth OIC WORLD BIZ 2014 which was held
from Monday-Friday, 10-14 November 2014 at
Putra World Trade Centre, Kuala Lumpur.
Recognised as one of the most efficient
and powerful means in effectively providing a
trade platform, The Fifth OIC World BIZ is a one
of its kind trade activity organised by the OIC
International Business Centre, in cooperation
with the Islamic Centre for Development of
Trade (ICDT), envisioned to be the biggest
Exhibition & Conference in the region by 2015
and the biggest in the world by 2020.
The main aim objective of this event is to
enhance intra-trade among Muslim countries
while providing an ideal generation platform
for governments, corporations, international
investors, industry players and entrepreneurs
from all parts of the world to explore joint
ventures, investment and trade opportunities in
the Muslim World.

On Thursday, 27 November
2014, AmBank came on
board as one of the twenty
participating financial
institutions at the Payment
Systems Forum and Exhibition
2014 which was jointly
organised by Bank Negara
Malaysia and the National
Cards Group. The event was
Dato’ Muhammad bin Ibrahim, Deputy
graced by Dato’ Muhammad
Governor, Bank Negara Malaysia (left) and
Perry Ong, Senior Vice President, Cards,
bin Ibrahim, Deputy Governor
Unsecured Lending and International
of Bank Negara Malaysia.
Solutions and CEO AmCard Services at the
AmBank booth during the Payment Systems
Themed “Migration to
Forum and Exhibition 2014.
E-payments: Payment Cards
Acceptance”, the event aimed at building awareness and promoting
the acceptance of payment cards among businesses, targeting
small and medium enterprises (SMEs) in particular.
Perry Ong, Senior Vice President, Cards, Unsecured Lending and
International Solutions, and CEO AmCard Services, in his capacity
as Chairman of National Cards Group, joined a distinguished panel
of speakers in sharing his thoughts on “Redefining the Way to Pay”,
which outlined the industry’s revolution roadmap towards year 2020.
The event also hosted the final session of the THINK ONLINE
SAFETY, THINK C.A.R.D. campaign roadshow, which helped
consumers gain better understanding on the security measures and
safe practices while conducting online cards transactions.

Perry Ong, Senior Vice President, Cards, Unsecured Lending and International Solutions and
CEO AmCard Services (fifth from right) and Ms Yee Chee May, Manager of Payment Systems
Policy Department, Bank Negara Malaysia (sixth from right) with the team members from
Merchant Business Solutions, Small Business Banking, Transaction Banking and Digital Banking
at the AmBank’s booth which provided a one stop financial and ePayment solutions for SMEs
that visited the exhibition.

AmBank Group Sponsors The Australian Alumni Gala Dinner
The Australian Alumni Gala Dinner is an annual event organised by the Malaysian Australian Alumni Council (MACC).
This year, the dinner was held on Thursday, 4 December 2014 in Kuala Lumpur and was graced by the Australian High
Commissioner to Malaysia, H.E. Mr Rod Smith.
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bond market and foreign exchange review

Global Foreign
Exchange Market
The US dollar (DXY) strengthened to its 5-year high
at 89.55 on the back of bullish US economic data,
speculation on next Fed rate hike and falling commodity
prices. The diverging macroeconomics between
the US and the rest of the world, where US showed
positive economic momentum while Euro, Japan and
China were fighting to curb low inflation and slowing
economies also contributed to the strong US dollar.
Winning majority seats in the Senate and the House by
Republicans also helped to remove one more feeling of
uncertainty, which resulted in the rally of US equities,
hence the currency.
Meanwhile, EUR fell to its 2-year low of 1.2247
against US dollar parity in response to expectation
of quantitative easing by the European Central Bank
(ECB) as inflation expectation fell further. The rising
risk of deflation was well reflected with CPI fell from
0.7% in April to an average of 0.3%-0.4% in recent
months which is far from the central bank’s inflation
target of 2.0%. Politically, the Eurozone was affected by
the political uncertainty in Greece that the showdown
will be played out all over Europe as the anti-austerity
movements gain traction. Meanwhile, the downgrading
of Italy’s sovereign rating by Standard & Poor’s added
another uncertainty nail to the Eurozone.
Japanese Yen depreciated to a high of 121.85
against US dollar – the highest since July 2007 before
retreated to around 117.34. The surprise additional
stimulus from Bank of Japan (BoJ) of an increase at the
monetary base to JPY80 trillion at 31 October 2014
from JPY60-70 trillion drove further depreciation of
the currency. Besides that, as Japan fell into recession
after the country’s economy shrank for two consecutive
quarters, this intensified calls for more stimulus
including to weaken the currency further to support
exports. In response, Japan’s PM Shinzo Abe decided to
delay the sales-tax increase for 18 months from October
2015. The snap election on December that saw Abe’s
Liberal Democratic Party won big as widely expected is
likely to strengthen support for Abenism into 2015.
During the review period, Asian currencies with an
exception of Philippine Peso depreciated across the
board against the US dollar. Korean won was the worst
performing currency in response to the depreciation
of Japanese Yen after the Bank of Japan’s surprise
additional stimulus. Korea has the highest export
similarity to Japan, which resulted to higher exposure of
Korean won to Japanese yen than before. As a result of
this, there was speculation on the interest cut from Bank
of Korea in response to the BoJ’s action to compete
for the export sector. The net foreign equity outflow in
Asian countries during October on the back of fears of
deflation as a result of dropping crude oil price of more
than 30% also contributed to the weak performance in
Asian currencies.
Ringgit Malaysia depreciated 6.72% against the
US dollar during the quarter on confluence of sharp
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On the local front, the lower crude oil prices and the
weakening of the Ringgit have caused some concerns for
market players in the local bond market. Selling pressure
was seen across all maturities with the focus remaining on
the front end of the curve caused the yield curve to bearflattened. According to the latest statistics by Bank Negara
Malaysia (BNM), foreign shareholdings of debt securities
have been on the downtrend in recent months. Investors
trimmed their holdings of Malaysian Government Securities
(MGS) by RM3.07 billion to RM146.7 billion as at end
October 2014. In percentage terms, foreign holdings of
MGS stood at 45.9% of outstanding MGS compared to
46.9% in the preceding month. Drastic sell down was seen
for discount bills with foreign shareholding at 67.25% in
October 2014 compared to its peak of 85.23% in June
2014. Similarly, foreign holdings in Government Investment
Issues (GII) have also decreased from its peak of 3.9% in
June 2014 to 2.8% in its latest statistic.
BNM also held its final monetary policy committee
(MPC) meeting for the year on 6 November 2014 and
decided to maintain the Overnight Policy Rate (OPR) at
3.25%. The committee has also approved the schedule
of MPC meetings for 2015, which will convene six times
during the year. BNM has recently announced the 2015
auction calendar. There are a total of 29 tenders of MGS
and GII in 2015 as compared to 28 tenders in 2014.
Existing MGS and GII benchmarks will be replaced except
for the 15- and 30-year benchmark MGS.
Total gross issuance for the local corporate bond
market came in at RM75.2 billion from January to
November 2014, about 17% higher compared to RM63.9
billion in the same period last year. The highest monthly
gross issuance was recorded in the month of September,
raising a total of RM10.8 billion, lifted by increases in
private placements and unrated government-guaranteed
bonds. Issuance in the private placement segment was
led by Bumi Armada Capital Malaysia with an issuance
amount of RM1.5 billion.

decline in oil prices, influence of strong US dollar, and
equity-related outflows. Both Brent and WTI crude prices
started a free fall after the Organisation of the Petroleum
Exporting Countries (OPEC) decided to leave its production
growth unchanged at 30 million barrels per day. It has
been argued by many economic observers that decreased
in oil prices will have significant impact on government’s
oil revenue which will raise concern about government’s
ability to meet the budget deficit target of 3.0% of GDP
in 2015. During the quarter, we observe that foreign
funds were net sellers of RM1.79 billion at the time of
writing and year-to-date, foreign institutions have sold net
RM2.15 billion which drove KLCI to 1,671.82, the lowest
since August 2013, hence Ringgit Malaysia.
Fixed Income
The US Treasuries have been under selling pressure in
the third quarter from upbeat US economic data and
rising stocks. News of Bill Gross’s departure from the
world’s biggest bond fund also helped to spur selling in
the Treasury market, stemming from uncertainty over the
future investment strategy at Pimco. However, the US
Treasuries market took a turn after the global oil prices
fell below $65 bbl, the lowest since July 2009, in wake
of the Organization of the Petroleum Exporting Countries’
(OPEC) refusal to cut its production after meeting on 27
November. Tumbling oil prices have reduced inflation
pressure and inflation expectations which supported the
rally in US Treasuries. 10-year US Treasuries yield fell to
2.16%, lowest level since May 2013.
While the Federal Reserve ended quantitative easing,
he European Central Bank (ECB) is just about to start.
The ECB has been stepping up monetary easing by
purchasing covered bonds and buying asset-backed
securities as part of their stimulus programme.
Expectations of quantitative easing have increased since
then. European sovereign yields plunged to record lows
as the economy continued to stagnate and deflation risks
continued to rise. Yields on 10-year
German bunds have dropped below
RM’mil
1% while the 2-year German yields
180,000
have gone negative. The Bank of
160,000
140,000
Japan’s unanticipated decision to
120,000
expand its annual asset purchases to
100,000
80,000
JPY80 trillion from the previous target
60,000
40,000
range of JPY60-70 trillion by buying
20,000
more Japanese bonds has also sent
0
the benchmark two year yield to the
negative region.
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review
Global economy appears to be settling into a new normal of
modest growth in third quarter of 014. Developed economies
seem to be heading for a modest growth, while the growth in the
emerging economies stabilised. Also, there has been a decline in
systemic risks coming from policy mistakes.
However, the geopolitical risks rose with troubles in Ukraine, Iraq,
and the South China Sea. It raised concern about the potential
impact on economic outcomes. Still, financial market volatility
remained relatively low, indicating that the global investment
community remains less worried about the potential risks or they
are less tired by the events.
Although the US economy took a hard hit in the first quarter,
it was mainly due to very bad weather. We found the positive
economic fundamentals supported the longer-term growth.
The economy grew at its quickest pace in 11 years in the third
quarter with an estimated growth of 5.0 percent annual pace
driven by stronger consumer and business spending. We believe
the economy has reached an inflection point. Still there are signs
the economy is far from full health with low inflation from falling
oil prices, sagging commodities prices due to weak underlying
demand, particularly overseas, sluggish wage growth and slow
labour productivity gains.
The Eurozone is sending mixed signals. While the overall
sentiment is improving, still the deflation risk remains and
growth is clearly insufficient. The Eurozone grew at a modest
0.2% in the third quarter. Germany and France, the two largest
economies, have narrowly avoided recession – Germany
scraping past with 0.1% growth and France recording 0.3%,
mainly due to public spending. Both these economies contracted
by 0.1% respectively in second quarter of 2014. But Italy, the
third largest economy in the bloc shrank 0.1% during the quarter
under review, marking the 13th quarter without any growth.
Following a 0.2% contraction in the second quarter, this means
Italy is in its third recession since the 2008 financial crisis
struck. The sluggish growth will continue to add pressure on
the authorities to find ways and means to boost the economic
growth.
The Japanese economy skids back into recession after
it shrank in the third quarter by 0.4%. The surprise decline
in business investment sapped the strength of the economy,
compounding damage from a slump in consumer spending
after a sales-tax rise in April. The upshot is that we believe the
economy is likely to return to growth in the following quarter.
China’s economy grew at its slowest pace in more than
five years in the third quarter, with a growth of 7.3 percent. It
is the slowest reading since the first quarter of 2009, when
China’s growth rate slumped to 6.6 percent amid the depths
of the global financial crisis. The economic slowdown was due
to structural reforms, a sagging housing market and higher
comparison figures from a year ago. Still we are of the view that
the economy remains resilient, benefitting from the stimulus
measures which were introduced recently to boost confidence.
Barring a major further slowdown, we expect the policy to remain
relatively restrained.
India’s economy grew at a slower 5.3% during July to
September under the new government than the June`s quarter
outcome of 5.7%. But it is the second consecutive quarter
of above 5% growth. Growth was dragged down by the poor
performance of the manufacturing sector which nearly came
to a grinding halt. The pick-up in project clearances by the
Government over the last six months did not show up in the
growth numbers. We believe the pace of India’s recovery will
largely be determined by the rapidity at which the government
is able to push through key reforms including contentious ones
such as the raising the FDI cap in the insurance sector to 49%
from 26%, easing land buying rules for industry and modernising
India’s labour laws.
Indonesia’s gross domestic product grew 5.01% in the
third quarter of 2014 turned out to be the slowest in five years.
Growth in manufacturing and several services sector slowed
down during the quarter under review, most notably trade,
transport and communication, and financial services. The growth
data post a serious challenge to the new President to turnaround
the economy and regain investors’ confidence through reforms
of the bureaucracy to cut red tape. We doubt that growth will
slow much further from here, but we do not expect it to rebound
either, adding that exports are likely to remain weak.
The Philippine’s economic hit the road in the third quarter
of 2014. The economic growth faltered to 5.3% during the
quarter under review, turning out to be a disappointment and
quieting talks of an “economic miracle.” The main culprits for
the slower growth came from the contraction in agriculture
and weak government consumption as well as imports. The
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third-quarter growth – the slowest in nearly three years – placed
the Philippines behind China, Vietnam and Malaysia among
the region’s fastest-growing major economies. Admittedly,
even hitting the low end of the target growth rate for the year
would pose a big challenge. Still it is among the fastest-growing
economies in Emerging Asia.
Thailand’s economy avoided a technical recession but
the pace of recovery has been slow. The economy grew 0.6
percent in the third quarter as exports contracted. The weak
economic performance has raised new doubts whether the
junta can quickly turn the economy around even after pledging
to roll out infrastructure spending and other measures to boost
consumption. The relatively soft momentum in the third quarter
economic of 2014 will add further weight to greater possibility of
looser monetary policy. But we are not sure whether such loose
monetary policy would drive the economic growth. We continue
to look for government spending to support growth momentum,
alongside a modest turn up in exports.
Singapore grew 2.4 per cent in the third quarter of 2014,
unchanged from the previous quarter. Electronics has not made
a convincing recovery yet, and it is really the volatile segments
like biomed holding the sector up. Construction is also seeing
a slowdown. In the past, we had public infrastructure projects
holding up the sector, offsetting the weakness in private
residential side. But given that the Government has also shelved
S$2 billion of its projects in light of the manpower situation,
we are seeing more apparent weakness in private sector
construction activities. We expect a bit of a levelling off in growth
going forward.
Malaysian economy grew 5.6 per cent in the third quarter of
2014 supported by private sector demand and continued positive
growth in net exports of goods and services. Private consumption
was supported by stable labour market conditions and continued
wage growth, while private investment grew slower due to
declines in spending on machinery and equipment, particularly in
the transportation segment. Public consumption turned positive
following higher Government spending on supplies and services,
while public investment fell further due to the near completion
of a few projects by public enterprises and the continued
contraction in the Federal Government development expenditure.
On the external front, the economy registered positive
growth in net exports of goods and services although trade
surplus narrowed to RM16.8 billion during the quarter under
review. Gross exports grew at a slower pace of 1.5 percent in the
third quarter of 2014 arising from a higher base. Gross imports
also moderated, registering a growth of 2.6 percent in the third
quarter.
On the supply side, the services sector recorded sustained
growth from consumption- and production-related subsectors.
Construction remained favourable driven by the residential and
non-residential sub-sectors. After a strong performance in the
second quarter, manufacturing grew at a more moderate pace
amid slower domestic-oriented activity. Agriculture grew at a
slower pace due to weaker output of palm oil and rubber. Mining
sector grew at a more moderate pace amidst lower production of
natural gas and condensates.
Inflation, measured by the Consumer Price Index (CPI),
averaged lower at 3.0 percent in the third quarter. The decline
was due to lower inflation in the transport category, rose by
3.7 percent resulting from the lapse in the impact of the price
adjustment made in September 2013 for RON95 petrol and
diesel.
Foreign reserves amounted to RM416.9 billion (equivalent
to USD127.3 billion) as at 30 September 2014. This reserves
level has taken into account of the quarterly adjustment for
foreign exchange revaluation changes. As at 31 October 2014,
the reserves position amounted to RM419.7 billion (equivalent
to USD128.1 billion), sufficient to finance 8.8 months of retained
imports and is 1.2 times the short-term external debt.
On 10 July 2014, the Monetary Policy Committee (MPC)

raised the Overnight Policy Rate (OPR) by 25 basis points (bps)
to 3.25%. Hence, the interbank rates rose in the third quarter
with the daily weighted average overnight interbank rate (AOIR)
traded to a higher range of 3.18% to 3.25% from 11 July to
30 September. Other maturities of the interbank rates also rose.
Average quoted fixed deposit (FD) rates of commercial banks
for the 1 to 12 months tenures rose between 15 to 25 bps to a
higher range of 3.07% to 3.30% as at end-July.
Likewise, the average base lending rate (BLR) of commercial
banks increased 25 bps to 6.79%, while the weighted average
lending rate (ALR) on outstanding loans trended higher to 5.52%
as at end-September. However, the overall cost of borrowing
remained supportive of economic activity and overall lending
rates continued to be below the levels prior to the Global
Financial Crisis.
Total gross financing raised by the private sector through the
banking system and the capital market stood at RM302.1 billion
in the third quarter. On a net basis, the outstanding banking
system loans and private debt securities (PDS) rose 8.9% as at
end-September. Net funds increased slightly lower at RM17.1
billion during the quarter under review.
Meanwhile, ringgit appreciated against most major and
regional currencies during the earlier part of the quarter driven
by higher demand for Malaysian bonds following the release
of strong data on the domestic economy. However, the ringgit
reversed its trend towards the end of the quarter due to external
developments, in tandem with most other regional currencies
following expectations for a faster-than-expected policy rate
hike by the US Fed following the release of strong US economic
data and an outflow of funds from regional financial markets,
particularly from equity markets. On the whole, the ringgit fell
1.9 percent against the US dollar but appreciated against the
Japanese yen (5.9 percent), the Australian dollar (5.6 percent),
euro (5.5 percent) and the pound sterling (2.8 percent). Ringgit
showed a mixed performance against regional currencies.
The financial system remained resilient despite continued
volatility in the domestic financial market arising from
uncertainties in the external environment in the latter half of
September. Financial soundness indicators of banks and insurers
remained strong reflected by higher capitalisation, profitable
business and ample liquidity. Common equity tier 1 (CET1)
capital ratio, tier 1 capital ratio and total capital ratio of the banks
were well above the minimum regulatory levels, at 12.8%,
13.5% and 15.5% respectively. More than 80% of the banks’
total capital consists of high quality capital, as represented by
the strong CET1 level in the form of paid-up capital, retained
earnings and reserves. Total capital buffers for banks, which are
in excess of the minimum total regulatory capital requirement
stood at more than RM90 billion. The Capital Adequacy Ratio
of insurers stood at 246.9% with an excess capital buffer of
RM24.4 billion..
Going forward, global growth is poised to remain moderate
with growth across the advanced economies expected to remain
uneven while Asia will be supported by domestic demand and
exports. Still there remains a considerable downside risk to
global growth, which includes prolonged weakness in domestic
demand and low inflation in a number of major economies,
uncertainty over monetary policy adjustments in the key
advanced economies and persistent geopolitical tensions that
could heighten financial market volatility.
While risks to growth have increased, the domestic economy
is expected to remain on a steady growth path. While exports will
benefit from the recovery in the advanced economies and from
regional demand, the trend is likely to moderate reflecting both
the high base effect from 2013 and lower commodity prices.
Private consumption is also expected to moderate. Investment
activity will be supported by continued flow of ongoing and new
projects by the private and public sectors. While the period ahead
is expected to remain challenging, the outlook for domestic
financial stability continues to be positive.
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Kumpulan AmBank anjur program
Kumpulan AmBank melalui kelab sukannya, Kelab AmBank Group
(KAG) telah menganjurkan program amal “Back to School” dan
Hari Natal sepanjang bulan Disember.

Kiri ke kanan: Tuan Haji Abd Rahman bin Salleh, Syed
Anuar Syed Ali, Encik Shaiful Bahri Mohd Yaacob
memberikan beg hadiah dan sumbangan wang tunai
kepada kanak-kanak.
Tuan Haji Abd Rahman bin Salleh, Yang Dipertua, Majlis Perbandaran Kulai (tengah),
Syed Anuar Syed Ali, Presiden, Kelab AmBank Group dan Naib Presiden Kanan/
Ketua, Komunikasi Korporat dan Pemasaran Kumpulan, Kumpulan AmBank (di
sebelah kanan Tuan Haji), Encik Shaiful Bahri Mohd Yaacob, Pengarah Kawasan,
Kawasan Selatan, AmBank (M) Berhad (di sebelah kiri Tuan Haji).

Syed Anuar Syed Ali, Presiden, KAG, dan Naib Presiden
Kanan/Ketua, Komunikasi Korporat & Pemasaran Kumpulan
AmBank dan ahli-ahli KAG menganjurkan program ini di
Kulai, Johor pada hari Selasa, 2 Disember 2014, Subang,
Selangor pada hari Isnin, 8 Disember 2014, Raub, Pahang,
pada hari Rabu, 10 Disember 2014, Arau, Perlis, pada hari
Rabu, 17 Disember 2014, Lahad Datu, Sabah pada hari
Sabtu, 20 Disember 2014 dan Miri, Sarawak pada hari Isnin,
22 Disember 2014.
Program ini bermula di Kulai, Johor bersama 66 kanakkanak dan belia berumur enam sehingga 16 tahun daripada
23 buah sekolah. Seterusnya, ahli-ahli KAG beralih ke
Subang Jaya di mana 82 kanak-kanak dan belia dari Rumah
Syed Anuar Syed Ali (tengah) bergambar
bersama kanak-kanak dan ahli KAG.

Kiri ke kanan: Encik Wei Fu Kui, Pengurus Daerah 2, Kawasan Pantai Timur, AmBank
(M) Berhad, Dato’ Ir Azinudin Abd Rahim, Guru Besar, Rumah Kanak-Kanak Tengku
Ampuan Afzan dan Puan Shiah Lee Lee, Pengurus Daerah 1, Kawasan Pantai Timur,
AmBank (M) Berhad memberikan beg hadiah dan sumbangan wang tunai kepada
kanak-kanak.

Shalom, Rumah Charis, City Revival Children’s Home dan
Rumah Amal Kasih Bestari di sekitar Lembah Klang dibawa
ke sesi membeli belah.
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amal “Back to School” dan Hari Natal

Puan Shiah Lee Lee (tengah) dan Encik Wei Fu Ku (kedua di sebelah kanan Puan Shiah) bergambar
bersama kanak-kanak dan ahli KAG.

Program ini diteruskan di
Raub, Pahang bersama 37
kanak-kanak perempuan dan
18 kanak-kanak lelaki daripada
Rumah Kanak-Kanak Tengku
Ampuan Afzan, Sekolah Jenis
Kebangsaan Tamil Raub dan
Sekolah Jenis Kebangsaan
Cina Sempalit, 50 kanak-kanak
dari Pertubuhan Kebajikan
Anak Yatim Perlis dan sekolahsekolah sekitar Arau, Perlis, 45
kanak-kanak dari Sekolah Jenis
Kebangsaan Cina Sin Wah dan
Sekolah Jenis Kebangsaan Cina
Kiau Shing di Lahad Datu, Sabah,
dan 50 kanak-kanak berumur
diantara 5 hingga 12 tahun dari
Gereja Methodist Tudan 2 di Miri,
Sarawak.
Selain daripada sesi membelibelah kelengkapan sekolah dan
keperluan untuk Hari Natal,
Kelab AmBank Group juga

Encik Sunny Lim, Pengurus Kawasan, Wilayah
Utara, AmBank (M) Berhad (kanan) menyampaikan
cek kepada Datin Seri Noraswana Binti Omar, Yang
Dipertua, Pertubuhan Kebajikan Anak Yatim Perlis
(kiri) sambil diperhatikan oleh Encik Mohd Fisal
Mohd Noon, Pengurus Cawangan Kangar, AmBank
(M) Berhad.

Encik Aloysius Lai King Teck, Pengurus Daerah,
Kawasan Sabah, AmBank (M) Berhad (tengah)
dan Puan Yang Chern Yin, Pengurus Cawangan
Lahad Datu, AmBank (M) Berhad Berhad (kiri)
memberikan beg hadiah dan sumbangan wang
tunai kepada kanak-kanak.

Encik Aloysius Lai King Teck (duduk empat dari kiri), Puan Yang Chern Yin (duduk lima
dari kiri) bersama kanak-kanak dan ahli KAG.

Kiri ke kanan: Encik Alvin Chua, Pengurus Cawangan Miri Boulevard,
AmBank (M) Berhad, Encik Peter Hii Shiu Ming, Pengurus Daerah,
Kawasan Sarawak, AmBank (M) Berhad, Encik Bernard Wong,
Pengurus Cawangan Miri Beautiful Jade, AmBank (M) Berhad,
Encik Simon Su Hiong Ting, Pengarah Kawasan, Kawasan Sarawak
Region, AmBank (M) Berhad dan Syed Anuar Syed Ali.

menganjurkan majlis makan tengahari serta
menghulurkan wang tunai dan cenderahati
kepada setiap kanak-kanak yang termasuk di
dalam program ini.
Pada masa yang sama, Kumpulan AmBank
juga telah menyumbang keperluan seperti lampin
dewasa dan keperluan harian bernilai RM4,000
kepada wakil-wakil Yayasan Kiwanis Sindrom
Down dan Rumah Sejahtera Kulai yang terletak di
Kulai, Johor.
Kumpulan AmBank turut menderma RM5,000
kepada Gereja Methodist Tudan 2 yang terletak
di Miri, Sarawak bagi menyokong kerja-kerja
amal dan inisiatif mereka untuk masyarakat yang
kurang bernasib baik di sekitar kawasan mereka.
Program amal “Back to School” dan Hari
Natal ini jatuh di bawah Program AmKasih
yang merupakan platform bagi inisiatif-inisiatif
pembangunan berterusan Tanggungjawab Sosial
Korporat (CSR) Kumpulan. Program AmKasih
memberi tumpuan “mendekati masyarakat” dan
berfungsi sebagai payung untuk semua usaha
CSR Kumpulan AmBank untuk membantu
masyarakat.

Syed Anuar Syed Ali (tengah) menyampaikan cek kepada Puan Tracy Agol, wakil
Methodist Church Tudan 2 bersama Encik Simon Su Hiong Ting (di sebelah kanan
Syed Anuar) dan Encik Peter Hii Shiu Ming (lima dari kiri).
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L-R: Tan Sri Azman Hashim, Chairman, AmBank Group, Encik Mohd Nawi Mohd Yusof, Regional Director, East Coast, AmBank (M) Berhad and Syed Anuar Syed Ali,
Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group and President, KAG contributing essential items to residents of Kawasan
Guchil Luar 7 in Kuala Krai, Kelantan.

KAG Flood Relief Team assembled at Bangunan AmBank Group before heading off to Kelantan.

Syed Anuar Syed Ali flagging off the convoy to Kelantan.

The AmBank Group flood relief team helping to transport the boxes containing the
essential items in Kampung Badang, Kota Bharu.

Group Provides Flood
The flood devastation that hit the East
Coast Region in December inspired
AmBank Group to provide assistance to
the victims and AmBank Staff affected
by the flood in Kelantan. AmBank Group
through its sports club, Kelab AmBank
Group distributed food and essential
items to several areas in Kelantan on
Friday and Saturday, 2 and 3 January
2015 and continued its effort on Saturday,
10 January 2015.
On Saturday, 2 January 2015, Tan
Sri Azman Hashim, Chairman, AmBank
Group, accompanied by Syed Anuar
Syed Ali, President, Kelab AmBank Group
(KAG) and Senior Vice President/Head,
Group Corporate Communications and
Marketing, AmBank Group, Encik Shahrul

Hisham Tahir, Vice-President, KAG, the
KAG Flood Relief Team, and volunteers
visited and present essential items to 320
flood stricken families in Kampung Pasir
Era, and Kawasan Gushil Luar 7 in Kuala
Krai, Kelantan. Tan Sri Azman Hashim
also announced a contribution of RM1
million to Kampung Pasir Era where half
of the money comes from his personal
contribution and the balance from the
Group. The flood assistance mission was
also joined by popular artistes Dato’ Ramli
Sarip and Noh Saleh.
On day two, 3 January 2015, the
Group continued its flood assistance
programme to affected victims in Taman
Sireh, Kampung Sireh and Kampung
Badang in Kota Bharu, Kelantan where

Syed Anuar Syed Ali (centre) helping to transport the boxes containing the essential items in Kampung Pasir Era,
Kuala Krai, Kelantan.

Syed Anuar Syed Ali distributing school bags and stationery to children
in Kampung Temangan, Kuala Krai, Kelantan.

they distributed food and essential
items to around 200 families. Leading
the AmBank Group team was Syed
Anuar Syed Ali, Mohd Nawi Mohd Yusof,
Regional Director, East Coast, AmBank
(M) Berhad and Mr Wei Fu Kui, District
Manager, District 2, East Coast, AmBank
(M) Berhad.
AmBank Group continued its flood
assistance programme on Saturday,
10 January 2015. This time, the Flood
Relief Team travelled to Kelantan in a
convoy of 12 four-wheel drive vehicles,
one bus load of volunteers from KAG and
five lorries filled with food and essential
supplies to Kampung Limau Kasturi, Gua
Musang, Kelantan. The convoy then head
to Kampung Pasir Era and Temangan

L-R: Mr Wei Fu Kui, District Manager, District 2, East Coast,
Syed Anuar Syed Ali contributing essential items to residents

Syed Anuar Syed Ali contributing essential items to residents of Kampung Pasir Era,
Kuala Krai, Kelantan.

Syed Anuar Sye
Limau Kasturi,

Assistance in Kelantan
areas, Kuala Krai and Kampung Laut,
Kota Bharu where they distributed food
and essential items to 500 families and
cleaned up a school in Kota Bharu.

L-R: Tan Sri Azman Hashim, Encik Mohd Nawi Mohd Yusof and Syed Anuar Syed Ali contributing essential
items to residents of Kawasan Guchil Luar 7 in Kuala Krai, Kelantan.

“ As “Your Bank, Malaysia’s Bank, AmBank”, we are sympathetic to
the plight of our customers, staff and the public, hence we have
decided to bring in more food and supplies aid for flood victims
to ease their burden. We are also looking into the welfare of our
staff who are affected by the floods, including cleaning up work
at their houses. This is following my visit last weekend where we
delivered food and essential items to a total of 500 families in
Kuala Krai and Kota Bharu.”
Tan Sri Azman Hashim
AmBank (M) Berhad, Encik Mohd Nawi Mohd Yusof and
in Kampung Badang, Kota Bharu.

ed Ali contributing essential items to residents of Kampung
Gua Musang, Kelantan.

Chairman, AmBank Group

Mr Derek Roberts, Chief Executive Officer, AmGeneral Insurance (centre), Syed Anuar Syed Ali, and KAG members at
the flood collection centre in Menara Kurnia, Petaling Jaya.

B
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Syed Anuar Syed Ali (left) and Tan Sri Azman
contributing essential items to the representative
of Kampung Pasir Era, Kuala Krai, Kelantan.

AmBank Group Flood Collection Centre
More than 82 AmBank Group employees in the areas of Kelantan,
Pahang, and Terengganu were among the victims displaced as
a result of the floods in the East Coast region. To help alleviate the
hardship and difficulties faced by the staff, Kelab AmBank Group
set up flood collection centres in Menara AmBank, Bangunan

AmBank, Menara AmMetLife, Menara Kurnia, and Tropicana
Fairway 3 from 31 December 2014 until 9 January 2015.
The responses were overwhelming and the centres received
plenty of goods ranging from food and water supplies, baby
items, and electrical items.
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AmMetLife Celebrates Top Region for Highest Sales
of WealthSecure Max on First Day of Launch
Puan Suraya Hassan, Executive Vice President and Head, Retail Distribution, AmBank (M) Berhad (centre), Mrs Ong Gaik Leong, Northern Regional Director (to
Puan Suraya’s left), AmBank (M) Berhad, and Encik Firozdin Wahab, General Manager, Bancassurance Sales, AmMetLife Insurance Berhad (to Puan Suraya’s
right) with the Northern Region team.

AmBank Northern Region was recently celebrated at a
dinner hosted by AmMetLife for achieving the highest sales
for WealthSecure Max, an insurance product by AmMetLife,
on the first day of its launch. The dinner was held on
Wednesday, 3 December 2014 at Hotel Jen Penang.
The success of the Northern Region was attributed to
weeks of pre-sales activities carried out by the region in
promoting WealthSecure Max to potential clients. Sales staff
effortlessly continued their sharing of the M.O.N.E.Y concept
to customers, where the WealthSecure Max plan serves as
an old age fund, necessity (for protection) and Education
fund. Customers were attracted to the Guaranteed Cash

Payments of 6% of the initial sum assured payable every two
years. On top of that, they would enjoy Death/TPD coverage
of up to 300%. Best of all, the total premium paid will be
refunded 100% on maturity.
Puan Suraya Hassan, Executive Vice President and Head,
Retail Distribution, AmBank (M) Berhad and Encik Firozdin
Wahab, General Manager, Bancassurance Sales, AmMetLife
Insurance Berhad took time off to join the dinner, where
trophies and certiﬁcates were awarded to the top sales
contributors during the night’s event. Aptly themed “Night of
Superstars”, the dinner was made merrier with Karaoke and
Best Dressed contests.

AmBank Group Out of Home Ads
In line with AmBank Group’s Brand Repositioning which introduced the new positioning
line of “Your Bank. Malaysia’s Bank. AmBank.”, many exciting deliverables have been lined
up and one of them was the launch of our out of home advertisements. Recently, the
Group unveiled a brand new gantry advertisement at KLIA which features three kids
smiling happily above the company tagline. The advertisement is aimed to further spread
AmBank’s fresh brand repositioning to the public, and at the same time create awareness
towards our branch at KLIA2. On the other side of the gantry ad is AmMetLife’s “Live
Ready” advertisement, which features a family laughing together. The same “Live Ready”
advertisement is also wrapped around the Tropicana Tower in Petaling Jaya and can be
seen from miles away. This innovative and unique form of advertisement is a step forward
for the Group in its efforts to be more prominent in the industry.
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AmBank Group
celebrates Christmas
with Customers and Staff
The AmBank Group, through its sports club,
Kelab AmBank Group (KAG), brought to life
the cheers and good tidings of Christmas
especially the spirit of caring, sharing and
harmony amongst Malaysians through its
Christmas Treats celebration held today
in the lobby of Bangunan AmBank Group
(BAG), Jalan Raja Chulan in Kuala Lumpur.
KAG led by its President, Syed
Anuar Syed Ali who is also the Senior
Vice President/Head, Group Corporate
Communications and Marketing, AmBank
Group distributed Christmas candy which
were packed by Persatuan Kanak-Kanak
Istimewa, Ampang, Selangor to AmBank
Group customers and AmBank employees
starting from 12.30pm.

“We would like to wish all our customers
and also colleagues who celebrate
Christmas, a very Merry Christmas. This is
one way for us to join in the festivities as we
are “Your Bank. Malaysia’s Bank. AmBank.”
because our customers come from all
religions and races so we are happy to
celebrate with them,” said Syed Anuar.
A total of 6,000 Christmas candy cane
pieces were given out across the Group’s

buildings i.e. Bangunan AmBank Group
(Jalan Raja Chulan), Menara AmBank (Jalan
Yap Kwan Seng), Menara AmMetLife (Jalan
Lumut), Menara Kurnia (Petaling Jaya),
Tropicana Fairway 3, Menara MBf and
Menara Dion (both in Jalan Sultan Ismail)
and Wisma AmBank (Jalan Pudu). Also
present were Christmas carolers to
usher in the Christmas spirit.

Syed Anuar Syed Ali, President, Kelab AmBank
Group and Senior Vice President/Head, Group
Corporate Communications and Marketing,
AmBank Group (in red tie and white shirt) together
with customers, staff and “Santa Claus” showing
off their christmas treats in front of the Christmas
tree in the lobby of Bangunan AmBank Group.
20-foot Christmas tree at
Menara AmBank’s entrance.

Xmas Tree Deco at BAG and MAB
This year, guests, customers, employees and passers-by at Menara AmBank
Jalan Yap Kwan Seng and Bangunan AmBank Group, Jalan Raja Chulan
were captivated by the tall Christmas tress placed at both buildings.
The 20-foot tall Chistmas tree in Menara AmBank was placed outside the
entrance of the building and decorated with white lighting, and frosty silver and
white baubles that reminds passers-by of a white winter wonderland. Similarly,
the 14-foot Christmas tree at Bangunan AmBank was placed at the lobby
just off the main entrance and decorated with colourful gift boxes of various
shapes and sizes, white poinsettias, frosty silver and white baubles and pearly
garlands symbolising a traditional winter Christmas season.

14-foot Christmas
tree in Bangunan
AmBank’s lobby.
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Colours, tastes and sounds of
AmBank Group’s Deepavali celebration
foster closer ties amongst Malaysians
Encik Shahrul Hisham Tahir, Vice President/Head, Auto Finance, AmBank (M) Berhad (standing fourth from left) and Syed Anuar Syed Ali, Senior Vice President/Head,
Group Corporate Communications and Marketing, AmBank Group (standing fifth from left) at the AmBank Group’s Deepavali celebration.

Deepavali, or the “festival of lights”
symbolises the triumph of good over evil
in Hindu belief, and it also signals a time
for reaffirmation of hope and a renewed
commitment to friendship and goodwill.
AmBank Group, through its Sports Club,
Kelab AmBank Group (KAG), brings to life
these same ideals in its festive Deepavali
celebration that was held on Wednesday,
29 October 2014 at the foyer of Menara
AmBank, Jalan Yap Kwan Seng.
A distribution of traditional and mixed
muruku, as well as sweet ghee balls began
at 12.00 noon, with recipients including
AmBank Group customers and AmBank
employees present in eager anticipation.
The delightful and tasty snacks were
prepared by Pusat Jagaan Rumah
Kebajikan Rita, managed by Madam
Ritanamala Rajagopal, a charity home
caring for the mentally challenged, the
disabled, orphans, old folks and abused
children. A total of 7,000 packs of the
Indian delicacies were given out across the
Group’s buildings i.e. Bangunan AmBank
Group (Jalan Raja Chulan), Menara AmBank
(Jalan Yap Kwan Seng), Menara AmMetLife
(Jalan Lumut), Menara Kurnia (Petaling
Jaya), Tropicana Fairway 3, Menara MBf and
Menara Dion (both in Jalan Sultan Ismail)
and Wisma AmBank (Jalan Pudu).
The foyer of Menara AmBank was
transformed into a kaleidoscope of

Syed Anuar Syed Ali (right) is all smiles as he gives
away the traditional Indian treats to staff and
customers.

colours in a form of kolam, or traditional
Indian decoration. Indian classical dances
which featured the Peacock Dance and
Bharatanatyam Dance captivated the
visitors with their performances during the
event.
Tan Sri Azman Hashim, Chairman,
AmBank Group, said, “I am pleased that
AmBank Group is continuing our thematic
celebration of the festivals and cultures of
Malaysia – this time with Deepavali. Our
distribution of delicacies and bringing Indian
art form to everyone in this event represents
our belief that we must continue to preserve
the spirit of unity and the openness with
which we embrace all cultures, all of which
are truly Malaysian traits. With this belief
too, our celebration helps us live our brand
promise of being ‘Your Bank. Malaysia’s
Bank. AmBank.’”

Mr Ganesh Kumar Nadarajah, Executive Vice President,
Financial Solutions, AmBank Group (right) and Syed
Anuar Syed Ali (second from right) giving away the
traditional Indian treats to customers and staff.

Encik Shahrul Hisham Tahir (left) wishing staff and
customers a Happy Deepavali while he gives away the
yummy Indian treats.

Staff posing in front of the traditional Indian
decoration or kolam at Menara AmBank.
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Kelab AmBank Group Brings
Deepavali Joy to Pusat Jagaan
Rumah Kebajikan Rita

Datin Wira Dr Hajah Siti Hawa Mohd, Director, Mydin
Mohamed Holdings Berhad (left) looking on as
Ganesh Kumar Nadarajah, Executive Vice President,
Financial Solutions, AmBank Group (in coat and tie)
chats with the children.

AmBank Group through its sports club,
Kelab AmBank Group (KAG) recently
organised a Deepavali treat for 140
recipients from Pusat Jagaan Rumah
Kebajikan Rita, Klang in Mydin Wholesale
Hypermarket Subang Jaya.
In line with the festival of lights which is
about sharing, KAG initiated this sharing
event to bring happiness to 68 children,
youths and adults aged between one to
45 years old; eight single mothers between
the ages of 23 to 46 years old; eight senior
citizens aged between 51 to 79 years old
and 56 disabled and mentally challenged
recipients, aged between seven months to
91 years old.
The event started off in the morning
where the recipients were ushered to the
Mydin Wholesale Hypermarket Subang
Jaya to shop for their new Deepavali
clothing followed by a sumptuous lunch.

Group photo at the conclusion of the event.

The charity event brought joy and smiles
to the recipients as they were all presented
with cash contribution and an AmBank
Group signature camel coin box by
Mr Ganesh Kumar Nadarajah, Executive
Vice President, Financial Solutions, AmBank
Group.
“We are honoured to organise today’s
Hari Deepavali celebration for these 140
recipients from Pusat Jagaan Rumah
Kebajikan Rita. It is certainly nice to be
here and to celebrate Deepavali with our
honoured guests today,” said Ganesh.
He also stressed that projects such as
these are important in bringing awareness
for the charity homes and also help foster

closer relationship between KAG members
and the less privilege, in line with the
AmBank Group’s and club’s objective of
contributing to the society.
The AmBank Group continuously plays
a CSR role for the community at large,
irrespective of race, creed or religion as we
contribute to the sustainable development
of the community within which we operate.
This approach has been and will continue
to be the mainstay in our approach to
community care programmes. A project
such as this helps to meet our objective
of playing an effective corporate role as a
socially responsible corporate citizen.

L-R: Datin Wira Dr Hajah Siti Hawa Mohd, Director, Mydin Mohamed Holdings Berhad, Ganesh Kumar Nadarajah,
Executive Vice President, Financial Solutions, AmBank Group (in coat and tie) and Datuk Wira (Dr) Ameer Ali
Mydin, Managing Director, Mydin Mohamed Holdings Berhad chatting with the senior citizens of the home.
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Team “Saya Anak Malaysia” is the Grand Prize Winner
for AmBank Group’s Malaysia Day “Wefie” contest
Datuk Mohamed Azmi Mahmood, Deputy Managing Director, AmBank Group (fifth from right), Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate
Communications and Marketing, AmBank Group, (far right), Mr Anthony Chin, Acting Head, Retail Banking, AmBank (M) Berhad (far left), and the grand prize winner
team S.A.M during the prize presentation.

AmBank Group congratulates Team S.A.M.
(Saya Anak Malaysia) for winning the Grand
Prize for AmBank Group’s Malaysia Day
“Wefie” contest, held in conjunction with
the Malaysia Day celebrations in the Group.
The top team was awarded the Grand Prize
of RM1,000.
The captivating and inspiring “wefie”
pose from Team S.A.M. was a team effort
consisting of members Remy, Aizat, Irra,
Aja, Aein, Noor, Kocha, Vini, Dayah, and
Paan from AmGeneral Insurance Berhad.

Their winning slogan, Life’s better when
we’re Connected – with Connectivity, we
strengthen the Connection embodies the
spirit of AmBank Group and its employees.
Datuk Mohamed Azmi Mahmood,
Deputy Group Managing Director, AmBank
Group presented the Grand Prize of RM
1,000 to the winning team at a prize
presentation held recently at Bangunan
AmBank Group. “I am very happy to see
such active participation and I would like
to congratulate all the winners. Let’s keep

the connectivity strong amongst AmBank
Group employees!” said Datuk Azmi.

AmBank is now connected via Instagram
Instagram fans can now
take pleasure in following
AmBank on Instagram via
the handle @AmBankMY.
In a recent internal
launch in December, staff
were invited to the foyer of
Menara AmBank in Jalan
Yap Kwan Seng in Kuala
Lumpur to participate in a
fun campaign entitled
#LifeGetsFun. All had the
opportunity to get their
Mr Anthony Chin, Acting Head,
photo snapped in front
Retail Banking, AmBank (M)
Berhad (right) strutting his
of the #LifeGetsFun
style during the @AmBankMY
mural, incorporating
Instagram launch at Menara
“fun” elements – these
AmBank, Jalan Yap Kwan Seng,
Kuala Lumpur.
ranged from cheeky
disguises using
masquerade ball masks, and acrobatic poses to
extreme group smiling sessions. All photos were posted
on a vibrantly coloured photo wall for all to enjoy and to
figuratively shout a sense of being connected to a fun
community via @AmBankMY on Instagram.

Encik Syed Faizal Syed Mohsen, Vice President, Digital Banking, AmBank
(M) Berhad (far left), Syed Anuar Syed Ali, Senior Vice President/Head, Group
Corporate Communications and Marketing, AmBank Group (second from
right) posing with other attendees during the @AmBankMY Instagram launch at
Menara AmBank, Jalan Yap Kwan Seng, Kuala Lumpur.

Four other Instagram launch
campaigns (both internal and external)
will follow #LifeGetsFun and these are
#GiveALittle (random acts of kindness),
#NewYearPowWow (new year/
fireworks/love/happiness/family-related),
#TRUE byAmBank (related to finding
your true calling), #WhatsInYourBlank
(snaps of items in your pocket, purse,
handbag, bag, coat, car, train).
#LifeGetsFun photos submission.
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Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group/President of KAG (third from right) presenting a mock cheque
to Dato’ Sr. Zaharin Md Arif, President, Malaysia Zoological Society (fourth from left) together with (L-R) Encik Shahril Shariff, Director of Administration, Zoo Negara, Encik Haseran
Jawan, Vice President, Kelab AmBank Group, Encik Rosly@Rahmat Ahmat Lana, Deputy President, Malaysian Zoological Society, Encik Zairulnizad Shahrim, Vice President, Kelab
AmBank Group and Dr Mat Naim Haji Ramli, Director, Zoology, Hospital & Veterinary Services & Giant Panda Conservation Centre.

AmBank Group Camel Sponsorship at Zoo Negara
Enters its Twenty Ninth Year

Syed Anuar Syed Ali flagging off the treasure hunt participants during the second KAG Zoo Negara family outing.

AmBank Group entered its 29th year of
sponsoring Zoo Negara’s Dromedary camels
with a contribution of RM40,000 for year
2014. This year, the Group has involved its
sports club, Kelab AmBank Group (KAG)
and also brought in the Savers’ G.A.N.G.
accountholders to participate in the
sponsorship programme activities. A mock
cheque presentation and a series of activities
were held on Saturday, 22 November 2014
at Zoo Negara Malaysia.
The cheque was presented to Dato’ Sr.
Zaharin Md. Arif, President of Malaysian
Zoological Society by Syed Anuar Syed

Ali, President of Kelab AmBank Group
and Senior Vice President/Head of Group
Corporate Communications and Marketing,
AmBank Group witnessed by 1060
participants including members of KAG and
their families as well as 80 Savers’ G.A.N.G.
account holders from ages eight to 12 years.
In his speech, Syed Anuar said, “Camels
are closely related and have always been
celebrated as an iconic emblem that has
been associated with the AmBank Group
throughout the years. Hence, the Group is
pleased to renew its sponsorship for year
2014 at a total amount of RM40,000.

Syed Anuar Syed Ali feeding a camel at the camel’s lair. Looking on is Encik Rosly@Rahmat Ahmat Lana
(extreme left).

“Besides participating in the treasure
hunt and colouring contest, this year the
participants who are also KAG members
will have the chance to meet
Xing Xing and Liang Liang, at
the Giant Panda Conservation
Centre.” he added.
It has been an annual
practice of the Group since
1985 to assist Zoo Negara in
its upkeep of the camels.
The Group has in total
for the last 29 years
contributed more than
RM745,000.
The programme at Zoo Negara is one
of many social activities that the Group
organise in its effort to play a sustainable
and proactive role as a caring corporate
citizen. This CSR role has a direct impact
on the Group operations especially in area
where we operate, targeting everyone in
the community, irrespective of race, creed
or religion. In this regard, AmBank Group
intends to contribute to the sustainable
development of the community within which
it operates and this approach has been and
will continue to be the mainstay in AmBank’s
approach to
community care
programmes.
The sports
club organised
another KAG family
outing for its members on
Sunday, 21 December 2014
which saw an overwhelming
response.

28

happenings

Congratulations to Winners of People’s Choice Awards!

The top three winners of People’s Choice Awards (centre) with (from left) Encik Muhammad Imran Abd Halim, Senior Vice President, Group Operations Design &
Development, AmBank Group, Puan Fauziah Yacob, Chief Human Resource Officer,AmBank Group, Mr Ashok Ramamurthy, Group Managing Director, AmBank
Group, Datuk Mohamed Azmi Mahmood, Deputy Group Managing Director, AmBank Group, Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate
Communications and Marketing, AmBank Group and Mr Charles Tan, Chief Information Officer, AmBank Group.

The top three winners of People’s
Choice Awards have been
chosen! People’s Choice Awards
was a contest which ran from
4-6 November 2014. During this
period, AmBank Group employees
voted for their top five favourite
profiles from a pool of 198 lucky
staff that were randomly selected
from the list of completed People
Search profiles. A Nokia Lumia
mobile phone and two Apple iPad
Minis awaited the top three profiles
with the most votes.
Mr Ashok Ramamurthy, Group
Managing Director, AmBank
Group presented the prizes to the

winners at a prize presentation
held at Bangunan AmBank Group
on Friday, 5 December 2014. Also
present at the ceremony were
Datuk Mohamed Azmi Mahmood,
Deputy Group Managing Director,
AmBank Group and members of
the Project Steering Committee
(PSC); Puan Fauziah Yacob, Chief
Human Resource Officer, AmBank
Group, Syed Anuar Syed Ali,
Senior Vice President/Head, Group
Corporate Communications and
Marketing, AmBank Group, and
Mr Charles Tan, Chief Information
Officer, AmBank Group as well as
the project leads.

The top three profiles with the most votes were:
1st Prize Winner (1 X Nokia Lumia)
Puteri Hamidah Binti Abu Hanifah

(474 Votes)

2nd Prize Winners (2 X iPad mini)
Abdullah Saidi Mohamed

(363 Votes)

Farrah Maslina Umar

(339 Votes)

The People’s Choice Awards was organised
in conjunction with People Search, the search
tool on Connected portal which was launched
on Tuesday, 23 September 2014. This initiative
was a joint collaboration by Group Operations
Design & Development, Group Information
Services, Group Human Resource and Group
Corporate Communications & Marketing.

MultiChannel Switch Project
platforms. These switch systems will be nearing its end of
Group Information Services and Retail Banking have officially
support and opting for continuous extended support would
launched the Multichannel Switch project on Wednesday,
incur high maintenance cost.
15 October 2014 in Kuala Lumpur. The project, which is a
In order to address the above
joint initiative by Group
challenges, AmBank, through
Information Services and
the Multichannel Switch Project,
Retail Banking, will be rolled
is procuring a modern payments
out in two phases and is
multichannel switch, which generally
expected to fully complete
encompasses the following:
by December 2015.
• A central switch to support
AmBank is currently
multiple delivery channels
operating on three switches;
L-R: Mr Danny Tan, Country Manager, NCR Alaric, Asia Pacific, Mr Perry Ong,
• A central switch to handle all
a legacy mainframe OCM24,
Senior Vice President, Cards, Unsecured Lending & International Solutions,
payments authorisation
CardPro from SunGard and
AmBank (M) Berhad, Ms Cynthia Wan, General Manager, APAC Operations,
NCR Alaric, Asia Pacific, Ms Margaret Koh, Programme Director,
• A central switching engine
a Tandem-based switch
MultiChannel Switch Programme, Mr Paul Griffin, Director, NCR Alaric, Asia
connecting to all of AmBank’s
inherited from MBf, which
Pacific, Mr Anthony Chin, Acting Head, Retail Banking, AmBank (M) Berhad
external payment networks
are running on different
and Mr Charles Tan, Chief Information Officer, AmBank Group.
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AmInvestment Bank is Overall Champion in MIBA Games 2014

Mr Kok Tuck Cheong, Managing Director, Wholesale Banking Products, (second row, in a red tie) Ms Pushpa
Rajadurai, Managing Director, Wholesale Banking Coverage (second row, tenth from left) with the AmInvestment
Bank sportsmen and women.

YBhg Datuk Ranjit Ajit Singh, Chairman,
Securities Commission Malaysia presented
the Overall Champion Challenge trophy to
Mr Kok Tuck Cheong.

The 35th Malaysian Investment Banking Association (MIBA) Annual Dinner was held on
Friday, 31 October 2014 at the Grand Ballroom, Hilton Kuala Lumpur once again saw
AmInvestment Bank crowned as the Overall Champion for the MIBA Games 2014.
AmInvestment Bank secured 62 points and was awarded the title of Overall
Champion for the MIBA Games 2014. It has now won a record of 27 times since 1980,
when the MIBA Games started. CIMB Investment Bank was second with 58 points
and Maybank Investment Bank was third with 29 points. YBhg Datuk Ranjit Ajit Singh,
Chairman, Securities Commission Malaysia presented the prizes to the winners.

Inner Central Region AmPro Sales Challenge Recognition Night
Puan Suraya Hassan, Senior Vice President & Head, Retail Distribution, AmBank (M) Berhad (sixth from left), Encik Syed Zairus bin Syed Zainul Khooki,
Regional Director, Inner Central Region, AmBank (M) Berhad (fifth from left), Encik Roslan Rais, District Manager, Inner Central Region, AmBank (M) Berhad
(seventh from right), Puan Hazmawati Mohamad, Branch Manager, AmBank (M) Berhad, and fellow colleagues from Customer Service Motor Insurance at
the Inner Central AmPro Sales Challenge Recognition Night.

Exceeding sales targets definitely calls for a grand celebration
to honour the triumphant achievers! AmPro is a personal
accident insurance product offered by AmGeneral Insurance
Berhad, and in just three weeks during the AmPro Sales
Challenge, AmBank Yap Kwan Seng set an impressive record
with a whopping 403% achievement. The overall performance
achievement of Inner Central Region was 116%, which is
more than 100% of the target.
The outperforming branches and individual staff from
Inner Central Region were celebrated at the Inner Central
Region AmPro Sales Challenge Recognition Night on

Wednesday, 10 September 2014 at Grand Seasons Hotel
Kuala Lumpur. Among the guests present at the dinner were
Puan Suraya Hassan, Executive Vice President & Head,
Retail Distribution, AmBank (M) Berhad, Mr Spencer Nyam,
Senior Vice President, Sales & Service Quality, AmBank (M)
Berhad, Mr Teh Kiang Chye, Senior Vice President, Branch
Support, AmBank (M) Berhad and Ms Jessica Yong, Regional
Manager, Retail Bancassurance, Central Region.
During the appreciation dinner, Puan Suraya delivered an
impactful speech that motivated the team to continue to do
better and strive harder in the future.
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Launch of TRUE Lab for
AmBank Group Staff
Mr Ashok Ramamurthy, Group Managing Director, AmBank Group (front row, centre);
Datuk Mohamed Azmi Mahmood, Deputy Group Managing Director, AmBank Group
(to Mr Ashok’s right), Mr Derek Roberts, Chief Executive Officer, AmGeneral Insurance
Berhad (to Mr Ashok’s left), Puan Fauziah Yacob, Chief Human Resource Officer,
AmBank Group and Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate
Communications and Marketing, AmBank Group and President, Kelab AmBank Group.

TRUE walkabout by the Retail Banking Leadership Team, led by
Mr Anthony Chin, Acting Head, Retail Banking, AmBank (M) Berhad.

In line with Retail Banking’s FY15 aspiration to build new value
segments namely Small Business and Young Professionals,
Project Ronin was set-up to launch a new value proposition
and solution called TRUE, which targets the Young
Professionals segment.
On Wednesday, 3 December 2014, the first TRUE Offering
– TRUE Lab was launched internally for AmBank Group staff.
TRUE Lab is the first ever banking crowd sourcing platform in
Malaysia and is designed to crowdsource ideas from Young
Professionals with the intention to co-create innovative and
relevant banking solutions by harnessing the insights, concepts
and ideas contributed to the Lab.
To mark the launch, a walkabout by the Retail Banking
Leadership Team (RBLT) was organised at several
departments in Menara AmBank to create awareness and gain
support from staff. During the walkabout, the RBLT and project
team members briefly shared the salient features of the TRUE
Lab with staff and encouraged them to sign up and participate
in the TRUE Lab staff campaign.
TRUE road shows were also organised at five locations
across AmBank Group from 3-9 December 2014. These road
shows were intended to provide AmBank Group staff with a
first-hand experience of TRUE Lab - to be the first to embrace
the concept of crowdsourcing and co-creation at AmBank
Group. The road shows received excellent responses from
staff with a total of 622 sign ups to TRUE Lab. TRUE Lab is
expected to enable a thriving and active digital community
that will engage modern Malaysians to bank with ‘Your Bank.
Malaysia’s Bank. AmBank’.

AmBank Group Safety and
Wellness Campaign 2014
In an effort to further enlightened AmBank staff on safety
regulations and wellness programs, AmBank Group Operational
Safety & Health (OSH), Kelab AmBank Group (KAG), Group Human
Resource (GHR) and Group Corporate Communications and
Marketing (GCCM) jointly organised the AmBank Group Safety and
Wellness Campaign 2014. This campaign entails a series of events
consisting of exhibition,
talks, and free health
screening that were
scheduled in eight
AmBank building
throughout Kuala
Lumpur from
3 November to
15 December 2014.
To kick off the
Campaign, the
AmBank Group Safety
& Wellness Week
2014 was successfully
held from 3 until 7
November 2014 at
the lobby of Menara
AmBank, Jalan Yap
Kwan Seng, Kuala
Lumpur. Following
this, similar events
Visitors seeking information at various booths
were also held at other
during the AmBank Group Safety and Wellness
AmBank Group main
Week 2014 exhibition at Menara Ambank, Jalan
buildings as follows:
Yap Kwan Seng, Kuala Lumpur.
Location

Dates

Menara Kurnia

20-21 November 2014 (2 days)

Menara MBf

1-2 December 2014 (2 days)

Menara AmMetLife

3-4 December 2014 (2 days)

Wisma AmBank

8-9 December 2014 (2 days)

Plaza See Hoy Chan

10 December 2014 (1 day)

AmBank Group Leadership Centre 11 December 2014 (1 day)
TRUE Roadshows @ Menara AmBank, Bangunan AmBank Group, Menara
AmMetLife, Menara MBf and Menara Kurnia.

Menara Dion

15 December 2014 (1 day)
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AmBank is Main Sponsor for Utusan Malaysia Snooker Tournament 2014

Encik Shahrul Hisham Mohd Tahir, Vice President/Head, Auto Finance, AmBank (M) Berhad (fourth from left) posing with the Utusan Malaysia Snooker Tournament 2014 participants.

AmBank Group was the Main Sponsor for Utusan
Malaysia Snooker Tournament which was held on the
Saturdays of 27 September and 11 October 2014 in
Cheras, Kuala Lumpur.
More than 30 staff from Utusan Malaysia took part in
this tournament which included the singles, doubles and
team categories. Marketing Department emerged as the
biggest winners with the Singles title going to Mifta Hidayat

who defeated department colleague Nor Mohd Saiful Adzri
while Nor Mohd Saiful made amends for his Singles defeat
to clinch the Doubles title with Rodelio Junjun from the
Editorial department. The team event went to the Newbies
team whose members comprised mainly from the Finance
department.
Encik Shahrul Hisham Mohd Tahir, Vice President/Head,
Auto Finance, AmBank (M) Berhad gave away the prizes.

AmBank Group Participated in the Bursa Bull Charge 2014

L-R: Soh Beng Teong, Zed Hasrizal Zainal Abidin,
James Yong Chee Keong and Erwan Hilmee Esham
raring to take on the Bursa Bull Charge challenge.

AmBank Group participated in the Bursa Bull Charge 2014 run on Tuesday,
21 October 2014. Representing the Group were James Yong Chee Kiong, Zed
Hasrizal Zainal Abidin, and Soh Beng Teong from AmInvestment Bank Berhad,
and Erwan Hilmee Esham from AmBank (M) Berhad. They participated in the
Corporate & Youth/Young Executive Relay Category, and ran for 2.5km, starting
and finishing at the Exchange Square. To support the runners and make AmBank
Group’s presence felt at the event, merry band of supporters consisting of
AmBank group staff gathered in front of Bangunan AmBank Group, Jalan Raja
Chulan and cheered them on while donning the ping-pong sticks and eva hands.
The sporting event was organised by Bursa Malaysia Berhad, and the funds
raised from the run will benefit various charity organisations in Malaysia.

National Awareness & Education Campaign for Online Safety
As part of efforts to create a safe online transaction environment, AmBank have joined the National Cards Group (NCG)
and the Association of Banks in Malaysia (ABM) in launching the THINK ONLINE SAFETY, THINK C.A.R.D. campaign
in October 2014. The on-going nationwide campaign is aimed at educating consumers on the security measures they
can and should take when banking, shopping or conducting other transactions online.
To cultivate a secure e-payment environment, the campaign use simple four-letter acronym C.A.R.D., which will help
users to remember four simple steps to safe online transactions – Confirm, Authenticate, Re-verify, and Detect.
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AmBank Group Dominates at the Inter-Financial
Institutions Table-Tennis Tournament 2014

From right: Yeoh Lip Khoon and Wong Jee Seng, winners of the
Double Masters category receiving their trophies from Tuan Haji
Saliman Zainal, President of National Bank Sports Council and
Ramzy Jaffar, Secretary of National Bank Sports Council.

AmBank Group table tennis players who participated in
the Inter-Financial Institutions Table-Tennis Tournament
2014 are as below:
Player

Company

Department

The AmBank Group players who emerged as Champions in the Team Event category posing
with their trophies.

Wong Jee Seng
(Team Advisor)

AmBank

Group Corporate Strategy

AmBank Group table tennis players bagged two out of the three main titles
at the Inter-Financial Institutions Table-Tennis Tournament 2014 which was
held from 7 to 9 November 2014 at Dewan Serbaguna Tan Sri Sheikh Ahmad
in Kuala Lumpur. The team was declared the Champion in the Team Event
category after beating Bank Simpanan Nasional 3-0, making it the fifth
consecutive year since 2010 for AmBank Group to win the title in this category.
In the Double Masters category, a victory for AmBank Group was guaranteed
when both the teams which entered the final were from AmBank Group. In the end,
Wong Jee Seng and Yeoh Lip Khoon emerged as the Double Masters Champions
while Ng Sock Khim and Tan Hoe Eng took home the First Runner Up trophies.

Mohd Fadli Bachik
(Team Captain)

AmBank

Group Operations

Ong Poi Seng

AmBank

Ipoh Regional Office

Tan Hoe Eng

AmBank

Teluk Intan Branch

Ng Sock Khim

AmBank

Group Corporate Strategy

Yeoh Lip Khoon

AmBank

Wealth Management

Nasir Ahmad

AmInvestment Bank

Broking

Lim Boon Sun

AmBank

Group Information Services

Harizal Abu Bakar

AmBank

Lending Operations

Abdul Rahman Mukti AmBank

Group Compliance

Girls Power Malaysia to AmBank SportExcel International
Junior Golf Championships 2014 titles

Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group (extreme left) posing with the winners from the
AmBank SportExcel International Junior Golf Championships 2014. Siti Zulaikhaa (green shirt) and Zulaika Nurziana (red shirt)are in the middle.

Malaysia emerged triumphant in the Girls
category of the AmBank SportExcel
International Junior Golf 2014
tournament held at the Kota Permai
Golf and Country Club in Shah Alam,
Selangor from Tuesday, 16 December to
Thursday, 18 December 2014.
Siti Zulaikhaa and Zulaika Nurziana
ensured Malaysia came out with their
heads held high with wins in the Girls 1518 and 11-12 categories respectively.
Siti Zulaikhaa who was laying three
strokes behind China’s Dong Linyu in
the second round, managed to overturn
the deficit to clinch the title by two
strokes with a total score of 230 in the
final round. Zulaika on the other hand,
held her calm to clinch the title with a
final round score of 78 for a total of 230
to win the title ahead of her Thai rival

Unyamanee Wongaroon. Both golfers
were locked on the same score in the
second round.
There was heartbreak though for
overwhelming favourite Daeng Abdul
Rahman who led for the first two rounds
in the Boys 13-14 age category only to
see his game falter in the final round to
lose Parathakorn Suyasri of Thailand by
two strokes.
The overall best players for Boys
and Girls category who won the Tan Sri
Dato’ Azman Hashim trophy, were Leon
D’Souza from Hong Kong, the Boys 1518 champion and Siti Zulaikhaa.
A total of 67 international players
from Thailand (29), India (10), Singapore
(7), China (8) Hong Kong (4), Japan
(3), South Korea (5) and Brunei (1)
competed in this tournament.

Results (Malaysians unless stated): Final Round Scores
Boys
15-18:
215: Leon D’Souza (HK) 72-72-71
(playoff on second hole); 215:
Naoki Sekito (Jpn) 67-74-74; 218:
Amarin Kraivixien (Tha) 71-75-72

13-14:
219: Parathakorn Suyasri (Tha)
76-72-71; 221: Daeng Abdul
Rahman 71-70-80; 228: Yuji
Sekito (Jpn) 77-74-77

11-12:
228: Kim Gyeong Min (Kor)
72-76-80; 229: Harshjeet Singh
(Ind) 72-77-80; 231: Nattabutara
Sornkaew (Tha) 74-76-81

10 and Below:
242: Weerawish Narkprachar (Tha)
81-81-80 (playoff on first hole);
242: Chanachon Chokprajakchat
(Tha) 82-85-75; 244: Tunyapat
Sukkoed (Tha) 82-83-79

Girls
15-18:
230: Siti Zulaikhaa 76-78-76; 232:
Dong Linyu (Chn) 73-78-81; 240:
Callista Chen (Sin) 79-82-79

13-14:
233: Jenny Ham (Tha) 78-77-78;
238: Pan Shan (Chn) 79-76-83;
242: Noramol Nuchsila (Tha)
90-76-76

11-12:
230: Zulaikah Nurziana 76-76-78;
232: Unyamanee Wongaroon
(Tha) 76-76-80; 241: Panchalika
Arphamongkol (Tha) 80-80-81

10 and Below:
248: Kokoro Ouchi (Jap) 79-8188; 255: Phannarai Meesom-us
(Tha) 84-85-86; 263: Sarah Madzri
86-93-84
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AmBank Group as Sponsor for
Langkawi International Mountain Bike
Challenge (LIMBC) 2014
Y.A.Bhg Tun Dr Mahathir Mohamad flagging-off the Jamboree Ride. A total of 2000 participants took part in the event.

AmBank Group was one of the sponsors for the prestigious Langkawi
International Mountain Bike Challenge (LIMBC) 2014, which was held
in Pulau Langkawi, Kedah from Saturday, 11 October to Saturday,
18 October 2014.
The LIMBC is a Mountain Bike race event recognised and
sanctioned by the world governing body, Union Cycliste International
(UCI) as a world class Mountain Bike event, providing riders with
hard-to-gain world ranking points as well as offering participants the
chance to compete shoulder to shoulder with world class cyclists.
The LIMBC 2014 sees the participation of top international riders
which include Kohei Yamamoto of Japan, Asia’s current Mountain
Bike champion and defending champion in the women’s category,
Lea Davison of Team Specialized Racing, USA.
Guest of Honour, former Prime Minister Y.A.Bhg Tun Dr Mahathir
Mohamad and his wife, Y.A.Bhg Tun Dr Siti Hasmah Mohd Ali graced
the flag-off ceremony which was held on Saturday, 11 October 2014.

Puan Sharifah Hassan, Branch Manager, AmBank Langkawi (first row, first from
left) with Kelab AmBank Group’s mountain bike riders after the jamboree ride.

As part of the LIMBC 2014, a 40km Jamboree ride was also
held last Saturday, 11 October which was open to all members
of the public and social mountain bikers. A total of 30 Kelab
AmBank Group members took part in the event and all successfully
completed the race.

New Straits Times and RTM triumphant in
AmBank Group-NST Inter Editorial Football
and Netball Tournament 2014

Syed Anuar Syed Ali, Senior Vice President/Head, Group Corporate Communications and Marketing, AmBank Group (back
row, fourth from left), Datuk Abdul Jalil Hamid, Group Managing Editor, News Straits Times Press Group (back row, sixth
from left) with members of the victorious NST football team at Tenaga Nasional Berhad in Bangsar, Kuala Lumpur.

New Straits Times emerged
champion after 14 years at the
AmBank-NST Inter Editorial
Football Tournament 2014 with
a 1-0 victory against Utusan
Malaysia in the final.
Held at the Kelab Kilat Club
field on Saturday, 22 November
2014, the tournament saw
ten teams from the editorial
departments of New Straits
Times, Berita Harian, Harian
Metro, Bernama, Astro, Berita
Publishing, TV3, Blu Inc Media,
Karangkraf and the Malaysian
Press Photographers
Association. In the netball
tournament, RTM defeated
Kosmo to win the title.
AmBank Group sponsored
a total of RM15,000 for this
inter-media event.
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Kelab AmBank Group Blood Donation Drive
in Pulau Pinang and Johor Bahru 2014
Following the successful Blood Donation
Drive in the Klang Valley, Kelab AmBank
Group (KAG) continued their mission
to educate and encourage the public
on blood donation in Malaysia. The
team head to the AmBank branches

in Menara Liang Court, Georgetown,
Pulau Pinang and Metropolis Tower,
Johor Bahru, Johor, on Monday, 13
October 2014 and Thursday, 9 October
2014 respectively to conduct the event.
The Blood Donation Drive in both

Puan Suraya Hassan, Senior Vice President & Head, Retail Distribution, AmBank (M) Berhad
(seated) lending a helping hand at the Blood Donation Drive held at the AmBank Branch in
Metropolis Tower, Johor Bahru.

places gained plenty of support from
the branch staff and customers. The
event managed to attract a total of 102
successful donors, 55 of which came
from Johor Bahru and 47 from Pulau
Pinang.

Mrs Ong Gaik Leong, Northern Regional Director, AmBank (M) Berhad,
volunteering at the Blood Donation Drive held at the AmBank Branch
in Menara Liang Court, Pulau Pinang.

Kelab AmBank Group Inaugural Photo Contest 2014
For the very first time, Kelab AmBank
Group (KAG) organised its inaugural
Photo Contest among the KAG members.
The photography challenge was held on
Saturday, 13 December 2014 at Haji Dorani
Home Stay in Sungai Besar, Selangor. The
photo contest consisted of two categories,
namely the Open and Micro category,
where the latter required the budding

photographers to capture an artistic shot of
an object in a close-up manner.
A total of 60 budding KAG members
took part in this contest, but the shutter
click that stuns the judges and selected
as the champion in the Open Category
belongs to Encik Wan Muhamad Wan
Hamzah of Group Treasury. His winning
photo depicts a candid shot of two workers

First Placing – Wan Muhamad Bin Wan Hamzah, Open Category.

working hard and battling the heat in the
paddy field nearby. The workers determined
expressions contrasted perfectly with
the calm blue sky and green field. In the
Micro Category, the winner goes to Mohd
Anas Ahmad from Group Information
Services and his captivating micro shot of
a well-preserved seashell that was nestled
amongst million grains of sand.

First Placing – Mohd Anas Bin Ahmad, Micro Category.
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Kelab AmBank Group Weekly Fun Run
As part of the AmConnective initiatives,
AmBank Group through its sports
club, Kelab AmBank Group (KAG)
has organised four Weekly Fun Run
activities throughout November and
December 2014 at Taman Tasik
Titiwangsa, Kuala Lumpur. Held on
Saturdays, participants are encouraged
to bring their family members to come
along and join in the fun while at the
same time encouraging the whole
family to stay fit and healthy. A total of
268 KAG members and their families
embraced the Fun Run events and
had a blast working out a sweat before
enjoying light breakfast and drinks
provided by KAG.

Kelab AmBank Group Fishing Competition 2014

The three happy winners (from left), Encik Azhar Maseri, Operations Department, AmInvestment Bank, Puan
Sarina Md Nor, Claims Department, AmGeneral Insurance, Encik Khanizam Ibrahim, Distribution and Service
Support, AmBank (M) Berhad proudly showcasing their winners’ certificates and prizes.

A total of 130 Kelab AmBank Group Anglers
packed their fishing gears and participated in
the annual KAG Fishing Competition held at
Sea Lion Fishing Pond, Port Klang, Selangor
on Sunday, 14 December 2014. Victory
roar and claps can be heard each time a
contestant caught a fish, which elevates the
mood of the event even further.
After a satisfactory day, Encik Azhar
Maseri of Operations Department,
AmInvestment Bank who caught a 5.7kg
Barramundi, emerged as the champion.
Puan Sarina Md Nor from the Claims
Department, AmGeneral Insurance with
her 5.2kg Barramundi won the second
place and Encik Khanizam Ibrahim
from Distribution and Service Support,
AmBank (M) Berhad who caught the 5.2kg
Epinephelus won the third place.
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Insurance/Takaful Specialists
Graduation Day

Mr Ramzi Toubassy, Chief Executive Officer, AmMetLife (fifth from left) and Puan Suraya Hassan, Executive Vice President & Head, Retail Distribution,
AmBank (M) Berhad (fourth from left) with Senior Management of AmBank and AmMetLife, and Branch Managers as well as the second batch graduating
Insurance/Takaful Specialists.

AmBank, together with AmMetLife
and AmMetLife Takaful, have been
collaborating to establish a new sales
force called the Insurance/Takaful
Specialists in Retail Distribution. This
is one of the key Bancassurance
initiatives in growing the Emerging
Affluent segment which is the focus
of AmBank in FY14/15. The objective
of the Insurance/Takaful Specialists
model is to help further elevate the
penetration of Emerging Affluent
segment by distributing flexible and
customised protection solutions for
higher fee based income and creating
better persistency experience.
On Tuesday, 2 December 2014,
a Graduation Ceremony was held
at the Pacific Regency Hotel Suites,
Kuala Lumpur for the second batch
of the Insurance/Takaful Specialists
comprising 17 participants from
Central Region. The Graduation
Ceremony for the first batch involving
six participants was successfully held

earlier on Tuesday, 7 October 2014.
The Graduation Ceremony was
the result of a one month intensive
training that the 17 participants had
to go through with the aim of honing
and sharpening their skills before
they could be called Insurance/
Takaful Specialists. The training
modules involved mindset change,
product knowledge, selling skills and
operational guidelines familiarisation
which included claims, new business
and underwriting. The participants
were also drilled through goal setting
where each participant was required
to present his or her individual “dream
board”. The preparation was definitely
challenging as it involved meticulous
planning, detailed action plan and
timeline setting in achieving their
dreams.
The second batch of the
Insurance/Takaful Specialists consists
of two groups; the Visiting or Mobile
Team and the Branch Based Team.

There are 13 members in the Mobile
Team which is headed by two Team
Leads, Encik Anwarul Firdhaus
and Tay Chin Yun. Following the
graduation, this team will be assigned
to two domicile branches and at the
same time, the team members will
also be assisting other branches in
Central Region during Bancassurance
roadshows. Meanwhile, the four
members in the Branch Based Team
will be reporting to their respective
Branch Managers in Central Region.
At the Graduation Ceremony,
the participants were inspired
by the speeches and words of
encouragement given by Mr Ramzi
Toubassy, CEO, AmMetLife and also
Puan Suraya Hassan, Executive Vice
President & Head, Retail Distribution,
AmBank (M) Berhad. In recognition
of their achievement, each participant
was presented with a Certificate
of Achievement at the Graduation
Ceremony.
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MyLMS UPDATES

Group Learning & Development have launched four
e-learning courses via MyLMS between November and
December 2014. The e-learning courses are:

• Personal Data Protection Act (PDPA)
This e-learning course was launched on 10 November 2014 with the objective of
providing an overview of the PDPA and to create awareness of how the PDPA affects
AmBank group and the dos and don’ts under the PDPA. It is important that all staff
within AmBank Group comply with the PDPA, as failure to do so will expose AmBank
Group to the risk of non-compliance resulting in penalties through regulatory action
and significant reputational loss.
• Essential Operational Risk Management 2014/15
This is an annual mandatory e-learning course for all AmBank Group staff that was
launched to enhance employees’ awareness and understanding of the Operational
Risk Management’s fundamentals and practices and its applications in AmBank
Group. Learners will also be introduced to the operational risk management tools and
system as critical knowledge to recognize potential loss resulting from inadequate or
failed internal processes, people, systems, governance or from external events.
• Treating Customers Fairly 2014
This is an annual mandatory e-learning course for AmMetlife that was launched
for the third year on 10 December 2014. This course aims to ensure AmMetlife’s
employees and its sales force from the various distribution channels are equipped
with more in-depth knowledge on Treating Customers Fairly (“TCF”), its application
and implication to the life insurance business.
• Essential Business Continuity Management 2014/15
This e-learning course aims to introduce learners with basic understanding of Business
Continuity Management, which encompasses emergency responses to multiple
life-threatening scenarios that could potentially occur at their workplaces. The useful
techniques and skills imparted are essential for each AmBank Group’s employee to
ensure their occupational safety while safeguarding the organisation’s interest.
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Technical Support
If you are facing any technical
problems accessing the
MyLMS and/or launching the
e-learning courseware, kindly
log the issue with Am1Centre
(http://am1center.ambg.com.
my/) or contact AmBank Group
IT Helpdesk (email: hlpdsk@
ambankgroup.com or
03-7883 7113). The issue will
be escalated to the relevant
IT technical team to assist you
accordingly.
E-learning Content
For enquiries on
E-Learning content,
kindly contact:
• Kevin J Samuel at
03-2032 3969 ext 3009 or
kevin-jeyaseelan
@ambankgroup.com
• Siti Nadiah at
03-2032 3969 ext 3001 or
nadiah-mansor
@ambankgroup.com

AmBank Group Toastmasters Club News
Reflections
As we draw to the close of 2014, we wish to thank the
AmBank Group Management, our committee and club
members for their commitment and support throughout this year.
The special highlights for this year includes our
Vice President of Education, Annette Wong, getting
1st Runner up for Division P Evaluation Contest at
Berjaya Universiti College of Hospitality.
Below is the list of all our past meetings for this
current term and the meeting themes:
Meeting No Meeting Dates Meeting Theme
104th
19-Jun-14
Football Fever
th
105
17-Jul-14
The Power of Giving
106th
21-Aug-14
Hope, Joy & Love
th
107
18-Sep-14
Malaysia Day... the day we began
108th
16-Oct-14
Virtually Connected
th
109
20-Nov-14
Raise Me Up
110th
18-Dec-14
Looking Back @ 2014

AmBank Group
Toastmasters Club
Our meetings are held every third
Thursday of each month.
For those interested in finding
out more, come join us in our next
meeting by contacting our club
officers:
• Annette Wong Lee Fong
(Vice President, Education)
03-2032 3969 ext 7026
• Kala Devasundram
(Vice President, Public Relations)
03-2032 3969 ext 3004
You can also check us out at
AmConnected at http://connected/
Community/ToastMasterClub/
SitePages/Home.aspx
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paintings gallery

Rafiee Ghani
Artist:
Rafiee Ghani
Title:
Interior Scene
Medium:
Watercolour
Measurement:
27.5cm (W) x 36cm (L)
Location:
Level 16,
Bangunan AmBank Group,
Jalan Raja Chulan,
Kuala Lumpur

Born in Kulim, Kedah in 1962, Rafiee Ghani is one of Malaysia’s most prominent
fine artists. He started learning art at the De Virge Academie Voor Bildeende
Kunst at the Hague in the Netherlands before furthering his craft at Institute
Teknolog Mara in Dungun. It was in Europe that Rafiee gained his inspiration
and exposure in art where he visited all the great spaces and museums.
Consequently, Rafiee drew his inspirations through old masters like Vincent Van
Gogh and Henri Matisse and their works.
His works are known for their loud and dynamic colours and brush strokes
where his intimism styles are very well established. He is known to produce
paintings of still-life that depicts all types of objects of everyday life including the
likes of vases, stools, chairs, mugs, flower, food and fruits. Aesthetics form an
important part of Rafiee’s paintings where he uses balance and composition
to their fullest potential, often producing artwork which are both aesthetically
pleasing and artistic. Rafiee was formally trained in the arts and techniques
of print-making but it is his mastery in oil painting which sets him apart from
other artists where he is known to fully utilize the limited use of colours known
in printmaking techniques. As known by many, Rafiee’s artwork produces an
imaginary illusion of images and objects which are submerged below his mastery
in playing with colours which are vibrantly mixed and integrated. This is where one
would be able to clearly see the objects which are portrayed amidst the sea of a
strong tone of colour scheme which epitomises Rafiee’s body of work.
Source: Arts.com.my

camel collection

39

 A wooden camel desktop
paper clip.
Size:
10cm (H) x 17.5 cm (L)
Location:
The Camel Collection,
Level 49, Menara AmBank,
Jalan Yap Kwan Seng,
Kuala Lumpur

 A soft toy camel golfer wearing
a “Golf in the Gulf” green cap,
white long-sleeved shirt and
striped green pants holding
a silver coloured golf stick.
Purchased by Sarah Shahaz,
granddaughter of Tan Sri Azman
Hashim, while in Dubai.
Size:
33cm (H) x 12cm (L)
Location:
The Camel Collection,
Level 49, Menara AmBank,
Jalan Yap Kwan Seng,
Kuala Lumpur

