SEPTEMBER 2015
No. 133 ambankgroup.com

AmBank Group
Southern Region
celebrates

Family Day
in

Beautiful Desaru

AmBank Group’s Malaysia Day
2015 Celebration Highlights
the Connectedness of
Being Malaysian (Pg 30)

(Pg 32)

Kumpulan AmBank melancarkan
Program Komuniti AmBank-MyKasih di Johor (Pg 19)

inside
• AmBank Group Recorded Net Profit of
RM368.7 million for Q1FY2016 (Pg3)

2

message

Dear AmBank Group Colleagues,
Our financial results for the first quarter
of FY2016 show the challenging
times that we are operating in. Hence,
As AmBankers, we must strive
harder and face the headwinds in
the marketplace with greater rigour.
Despite the current challenges that
we are facing, I believe that we can
persevere with your full support and
commitment.
In this quarter, AmBank Group
was honoured with two prestigious
awards, the “Best FX Bank for
Corporates and Financial Institutions in
Malaysia” for the fourth time in a row
from Alpha Southeast Asia as well as
the “Website of the Year” award from
Asian Banking and Finance magazine.
Congratulations!

AmBank Group
at a Glance

On 20 August 2015, AmBank
Group held the 24th Annual General
Meeting and 30th Extraordinary
General Meeting at Kuala Lumpur.
The Group has received shareholders’
approval for all the resolutions
tabled at the AGM and EGM. In the
last quarter, we announced that
AmIslamic Bank will now become
AmBank Islamic. In this quarter,
AmInvestment Services Berhad, the
unit trust and funds management
business of AmInvest brand followed
suit and will now be known as
AmFunds Management Berhad,
effective 10 September 2015.
Currently, AmInvest’s total assets
under management (AUM) stands at
approximately RM38 billion.
AmBank (M) Berhad completed
its first PIN & PAY transaction on 14
September 2015. We are amongst
the first banks in Malaysia to deploy
Personal Identification Number (PIN)
enabled cards which are compliant
with global Europay, MasterCard
and Visa (EMV) standards. TRUE by
AmBank, another new innovation from
AmBank (M) Berhad, also launched
its Debit and Credit card at an event
in Bangunan AmBank Group and
give away a total of RM150,000 to 20
Young Professionals who submitted
their ideas and aspirations in the TRUE
Potential Campaign.
We also rolled out new products
to further entice new and old
customers and clients to continue
their relationship with us. AmMetLife
launched its latest product,
ProtectSecure Prime, a whole life
plan with guaranteed premium from
as low as RM150 per month while
AmInvest newly launched Advantage

Global Equity Volatility Focused aims
to provide long term total return from
a combination of income and capital
growth by investing in a portfolio of
global equities.
AmBank Group celebrated Hari
Raya and Malaysia Day together
with our clients, staff and customers.
Activities like AmBank Group Hari
Raya Open House and AmBank
Group and Kelab AmBank Group
Treats Giveaway is in line with our
tagline of “Your Bank. Malaysia’s
Bank. AmBank”. AmBank Group also
organised the Southern Region Family
Day gathering, which was attended by
2,600 staff and their family members
at the Lotus Desaru Beach Resort,
Kota Tinggi, Johor on Saturday,
22 August 2015. Let’s continue to
celebrate these “connected” moments
together!
One bit of advice in this issue is to
remind staff to be professional and
PUNCTUAL. Remember, especially
Senior Management to start on time
at 8.45 am everyday and set a good
example. Remember, by being late
you not only waste your time, but also
the valuable time of people waiting for
you! Time is precious and you cannot
get it back.

Tan Sri Azman Hashim
Chairman
AmBank Group
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AmBank Group Recorded Net Profit
of RM368.7 million for Q1FY2016
AMMB Holdings Berhad (AmBank Group or the Group)
announced its financial results for the first quarter of
financial year ending 31 March 2016 (Q1FY2016) on
19 August 2015.
Q1FY2016 performance1 highlights
• Excluding one-off divestment gains in Q1FY2015 ², PATMI (profit
after tax and non-controlling interests) increased by 3.1% to
RM339.5 million driven by lower provisions and operating expenses
• ROE (return on equity) of 9.3%, ROA (return on assets) at 1.1%
and EPS (earnings per share) at 11.3 sen
• CTI (cost-to-income ratio) rose to 50.6% (+7.8%) on lower income
which was impacted by cautious consumer spending post-GST
implementation and weak business sentiment
• Adjusted customer deposits grew 4.9%, with a stable CASA
composition of 21%
• Net loans contracted 1.8% to RM84.1 billion due to the Group’s
portfolio rebalancing activities, lumpy corporate repayments amidst
a backdrop of soft loan appetite. Adjusted LDR (loans-to-deposits
ratio) was 84.3% compared to 90.0% in Q1FY2015
• Asset quality was stable with GIL (gross impaired loans) ratio at 1.8%
and loan loss coverage at 103.2%, favourable to industry average of
97.5%
• Capital of the aggregated banking entities are above regulatory
requirements with CET-1 (common equity tier-1) capital at 10.7%,
tier 1 capital at 12.0% and total capital ratio of 16.1%, computed
based on Basel III requirements

Datuk Mohamed Azmi Mahmood,
Acting Group Managing Director,
AmBank Group

Note:
1 All growth percentages computed
on year-on-year (yoy) Q1FY2016 vs
Q1FY2015 basis unless otherwise
stated
2 Excludes one-off divestment gain
and related disposal expenses of
AmLife and AmFamily Takaful

Highlights
Divisional performance for Q1FY2016 compared to Q1FY2015
Retail Banking:
Focusing on
segment play,
small business
banking and
main-bank
deposit accounts

Retail Banking’s PAT decreased by 3.7% year-on-year (YoY) to RM118.5 million due to:
(i) gross loans contracting by 4.6% YoY mainly from continued de-risking activities as we shift
towards preferred segments; and
(ii) margin compression.
This was partially mitigated by lower expenses through disciplined cost management driven by
reduction of personnel costs and lower loan loss allowances in line with improved asset quality.
Our primary loans growth focus was mortgage, which grew 6.7% YoY. Excluding the auto finance
segment, gross loans growth was 1.3%. Customer deposits expanded 5.4%, driven by strategic
initiatives targeting small businesses and emerging affluent segments.
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Highlights (cont’d)

Wholesale Banking:
Prioritising growth
on higher flow
business

Insurance:
Sustaining premium
despite GST impact,
steering towards
de-tariffication

Islamic Banking:
Continued growth
in financing
and deposits

Retail Banking will continue to focus on segment plays to strengthen its franchise and promote
cross-selling opportunities. Our efforts in building Small Business Banking (SBB) propositions over the
course of FY2015 have led to commendable growth since its nationwide launch in September 2014.
Our on-going initiatives to augment growth in SBB and young professional segments include
simplified account opening procedures, enhanced approval process and the launch of TRUE
banking products (combination of CASA, debit and credit cards). As part of our efforts to grow
main-bank deposit accounts, we have introduced the AmBank@work payroll solutions, which has
been re-packaged with enhanced features and attractive value propositions.
Together with our insurance division, we aim to grow fee-based income by elevating our
bancassurance offerings via establishment of insurance specialists at branches and a line-up of
innovative insurance solutions.
Digitalisation is also high on our agenda with the upgrade of our internet and mobile banking
platform underway as customers become more technology savvy. Hence, engaging clients
through mobile devices and digital applications is a key focus in enhancing our customers’ banking
experience.
Wholesale Banking experienced a soft quarter where PAT declined 12.6% to RM189.2 million.
This was attributable to:
(i) margin compression;
(ii) subdued capital market activities stemming from weak business sentiments; and
(iii) lower trading income impacted by unfavourable yield curve movements.
However, the impact was partially offset by higher foreign exchange sales capitalising on volatile
USD/MYR exchange rate and personnel cost savings from right sizing programs.
Loans growth was flat YoY notwithstanding higher disbursements, owing to large corporate
repayments during the quarter. Deposits was stable YoY although we shied away from the intense
rate competition in term deposits.
Our priority in FY2016 is to grow higher flow business (foreign exchange, cash management and
trade finance) and build a sustainable income base via higher AUM (asset under management) base.
Our Wholesale Banking business model is making good progress by focusing on strengthening
customer relationships, increasing share of customers’ wallet and attracting new clients with
customised business solutions.
For lending to corporate and commercial sectors, we expect loans growth to gather momentum,
banking on a series of marketing efforts and a tie-up with the Corporate Guarantee Corporation.
General Insurance maintained its net earned premium YoY despite implementation of Goods
and Services Tax and de-risking of Retail Banking’s auto finance loans affecting bancassurance
sales. Claim expenses were lower and combined ratio improved to 89.2%(Q1FY2015: 93.3%). PAT
declined 5.9% YoY as a result of lower investment income.
The division aims to achieve consistent growth through focusing on top line strategic growth
initiatives and preparation for the upcoming de-tariffication in calendar year 2016.
The Group’s share in results of the Life Assurance and Family Takaful businesses was a loss
of RM2.8 million during the quarter caused by lower net premium earned and higher management
expenses. Key initiatives to drive growth in these businesses are:
(i) brand enhancement and wider distribution;
(ii) enhance product processes, and
(iii) drive sales through bancassurance collaboration such as introduction of insurance specialists at
branches.
Islamic Banking business forms an integral part of Retail Banking and Wholesale Banking
divisions’ products and services. The business registered robust double-digit growth in financing
and deposits YoY. Income growth was flat owing to margin compression and repositioning of auto
finance portfolio. Profit after taxation and zakat increased 7.3% YoY largely attributable to proactive
cost management and lower allowances.
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QoQ balance sheet contracted amid weak business sentiment
and selective lending
Net loans growth
hampered by
large repayments
Auto Finance:
Targeting preferred
customer segments

Stable asset
quality

Our net lending decreased 2.4% QoQ, mostly attributed to Wholesale Banking (-3.8%), as a result of
large repayments during the quarter. Retail Banking’s loan portfolio contracted 1.2% QoQ due to auto
finance (-2.4%), partially offset by mortgage loans (+2.0%).
With the aspiration to deliver sustainable growth and risk-adjusted returns, the Group’s portfolio
re-balancing initiatives is guided by gradual reduction in exposures to less preferred segments and
emphasis on growing variable rate loans. To date, we have increased our variable-rate loans from
57% a year ago to 65%, whilst our composition of retail and non-retail loans stood at 54% and 46%
respectively.
The Group’s CASA composition was relatively stable although deposits declined 2.5% QoQ. While
there were some outflows of term deposits in Q1FY2016 due to intense market competition, the
liquidity coverage ratio (LCR) for the Group’s three banking entities were above 100% as at 30 June
2015, well above regulatory requirements.
The Group’s gross impaired loan ratio was within guidance at 1.80%, while loan loss coverage
remained above 100%.

Weaker non-interest income impacted by subdued investment banking
and lending activities
Lower noninterest income

Non-interest income for the quarter was RM347.2 million, constituting 36% of total income. Excluding
one-off divestment gain, non-interest income decreased 8.7% YoY impacted by lower fees from
lending, securities and investment banking activities as well as drop in contributions from the insurance
businesses.

Sound capital levels
Total capital ratio
at 16.1%

The Group’s capital levels for the aggregated banking entities are above its internal targeted range and
Basel III requirements. CET-1 stood at 10.7%, Tier-1 of 12.0% and total capital ratio at 16.1%.
The Group is proactively managing our capital in line with expectations of Basel III Financial Holding
Company requirements which come into effect in 2020.

Prospects for financial year ending 31 March 2016
Malaysia’s GDP
growth moderate
to 4.7%

For calendar year 2015, the Group forecasts a modest annual Gross Domestic Product growth of
4.7% (2014 actual: 6.0%) due to softer consumer demand and lower commodity prices, mitigated by
a resilient export sector and continuation in public investments. Private consumption is expected to
grow moderately this year as household spending is adapting to the implementation of the Goods and
Services Act (GST) on 1 April 2015.
Over the longer term, business and economic conditions are expected to remain challenging
against the backdrop of increasingly stringent compliance requirements. In the near to medium-term,
the banking sector is expected to experience slower loans growth and narrowing net interest margins
while asset quality may come under pressure. On the external front, the recent yuan devaluation, ringgit
depreciation and potential hike in US interest rates could lead to further market volatility.
Datuk Azmi concluded, “Despite a soft quarter with slowing economic growth, our Group remains
committed to deliver risk-adjusted returns with key initiatives in place to drive sustainable growth,
supported by ongoing investments to improve our capabilities and customer experience. We remain
focused on our FY2015-2017 strategic agenda to deliver on focused organic growth and continue
to leverage on our strategic partnerships, deliver on acquisitions, optimise efficiency and build
sustainability.”
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AmBank Group
Hosts Farewell
Dinner

Tan Sri Azman Hashim, Chairman, AmBank Group (left) presenting Tan Sri Datuk Clifford Francis Herbert
(right) with a portrait painting of Tan Sri Datuk Clifford and wife, Puan Sri Datin Coleen Herbert during the
farewell dinner hosted by AmBank Group.

for Tan Sri Datuk
Clifford Francis
Herbert,
Tan Sri Datuk Dr Aris
Othman and
Dato’ Azlan Hashim

A farewell dinner was held in honour of Tan Sri Datuk Clifford Francis Herbert,
Tan Sri Datuk Dr Aris Othman and Dato’ Azlan Hashim at Nobu Restaurant,
Kuala Lumpur on Tuesday, 1 September 2015.
Tan Sri Datuk Clifford has served the Board of AMMB Holdings since his
appointment on 16 April 2004. Tan Sri Datuk Dr Aris Othman was appointed in
the same year on 1 April 2004 while Dato’ Azlan Hashim was appointed to the
board on 12 February 1992 and has served as the Deputy Chairman since 1992.

Tan Sri Azman Hashim, Chairman,
AmBank Group (left) presenting
Tan Sri Datuk Dr Aris Othman (right)
with a portrait painting of Tan Sri
Datuk Dr Aris and wife, Puan Sri Datin
Sherina Leong during the farewell
dinner hosted by AmBank Group.

Tan Sri Azman Hashim, Chairman, AmBank Group (left) presenting a portrait painting of Dato’ Azlan Hashim
(right) during the farewell dinner hosted by AmBank Group.

appointment / awards
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Welcome
AmBank Group Appoints Mr Voon Seng Chuan
as a Member of the Board of Directors
AmBank Group is pleased to announce the appointment of Mr Voon
Seng Chuan as its Independent Non-Executive Director and member
of the Board of AMMB Holdings Berhad on 18 June 2015. He is a
Member of the Company’s Group Information and Group nomination and
Remuneration Committee. Mr Voon also sits on the board of Ambank
(M) Berhad, a subsidiary of the Company and is currently a director of
Mesiniaga Berhad (an IT company listed on the Main Market of Bursa
Malaysia Securities Berhad), Silverlake International Pte ltd and Corporate
Learning Consortium Sdn Bhd.
Mr Voon has been part of the Information Technology industry for about
three decades. In April 2008, he joined the IBM Quarter Century Club
reflecting his 25 years of service in IBM. He has retired from IBM effective
March 2010. In his 27 years of service with IBM, he held a number of
roles delivering all aspects of IT products and services for clients in all
industry segments, in Malaysia and the Asia Pacific region. In 2013, Mr
Voon was recognised with the “Outsourcing Leader of the Year” award by
Outsourcing Malaysia. He was also a Council Member of PIKOM (National
IC Association of Malaysia) from 1994/1995 and 1999/2000.

AmBank WAH Compliment Programme

Top Five Winners of Round Two

Anne A/P Emmanuel Anthony
Menglembu Branch

Barathi A/P Munisamy 
Johor Jaya Branch

Noreen Bt. Mohd Hashim
Customer Support Unit

We are proud to announce the list of “Service Champions”
who have been role models and went the extra mile in their
efforts to exceed customers’ expectations.
Out of the 224 External compliments submitted in Round
Two (Apr-Jun 2015), the panel of judges has selected the
following recipients as the Top Five Winners of the AmBank
WAH Compliment Programme.

Nor Alina Bt. Omar
Customer Support Unit

Yamena A/P Govindasamy
Jalan Raja Chulan Branch

Congratulations to all the winners! You have made
AmBank proud by extending exceptional service to build
long-term business relationships with our customers. Thank
you for your support and dedication.
For those who missed the chance to be our “Service
Champion”, not to worry as Round Three of the AmBank
WAH Compliment Programme is here!
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AmBank (M) Berhad Wins

‘Website of the Year
– Malaysia’

L-R: Mr Tim Charlton, Chief Editor Asian Banking and Finance, Mr Anthony Chin, Acting Head, Retail Bank,
AmBank (M) Berhad, and Encik Syed Faizal Syed Mohsen, Head, Digital Banking, AmBank (M) Berhad.

AmBank (M) Berhad won the ‘Website of the Year – Malaysia’ award for its
Retail Banking website, ambank.com.my at the 2015 Asian Banking and
Finance Retail Banking Awards held recently in Singapore.
A first for AmBank, the Asian Banking and Finance Retail Banking Awards
honours Asian banks that rise above the rest with groundbreaking strategies
and unparalleled services in retail banking. Launched only in January last
year, ambank.com.my has also won the ‘Order of Excellence for Best
Innovative Idea or Concept’ award at the 2014 PMAA Dragons of Malaysia
Awards.
“In our efforts to drive innovation and digitalisation of retail banking
services at AmBank, we will continuously strive to enhance the bank’s
current digital banking capabilities and services (both web and mobile
channels) to better engage with customers by offering them a holistic
banking experience via different channels,” said Datuk Mohamed Azmi
Mahmood, Acting Group Managing Director, AmBank Group.

AmInvest win
Malaysia’s Be
Management
Award for the

Datin Maznah Mahbob, Chief Executive Officer,
AmInvest

AmInvest has been awarded its fourth
consecutive award as ‘Malaysia’s Best
Investment Management Company’
at the World Finance Investment
Management Awards 2015 (Awards)
based in United Kingdom, making it the
only investment management company
in the history of the Awards worldwide
to have received and maintained such
high standards.
Winners were chosen through a
two-tiered exercise: firstly, a peer
voting system and followed by a panel
of independent industry experts.
Performance, service, leadership,

awards

s
st Investment
Company
Fourth Time
consistency, targets and objectives
in both the equities and fixed income
spaces were among the judging criteria
taken into account for the year ending
31 March 2014.
World Finance is a bi-monthly print
and online magazine that provides
comprehensive coverage and analysis
of the financial industry, international
business and the global economy.
“Receiving this acknowledgement
for our funds management capabilities
and commitment to excellence
for the fourth year and being the
only company in the world to have
achieved this is truly gratifying. We
have always kept our eye on the
ball which is consistent returns, the
preferred outcome required by our
investors and we believe that we can
provide a compelling value proposition
in the global marketplace, both the
conventional and Shariah-compliant
investment spaces in terms of risk and
return across all asset classes,” said
Datin Maznah Mahbob, Chief Executive
Officer, AmInvest.
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AmBank Group Wins Award for
Best FX Bank for Corporates
and Financial Institutions in
Malaysia for the Fourth Time in
Four Consecutive Years
AmBank Group has won the award for Best FX Bank for Corporates
and Financial Institutions in Malaysia at the Ninth Annual Alpha
Southeast Asia Best Financial Institution Awards 2015 at a special
presentation ceremony held in Kuala Lumpur on Tuesday,
8 September 2015.
The award was presented by Mr Siddiq Bazarwala, Publisher,
Alpha Southeast Asia to Encik Jamzidi Khalid, Executive Vice
President, Markets Division, AmBank Group.
Mr T C Kok, Managing Director, Wholesale Banking Products,
AmBank Group said, “We are honoured to be recognised as the best
FX bank for corporates and financial institutions in Malaysia. To win
the award for the fourth time in a row is a milestone for us, and we
would like to thank our clients for their continued trust and confidence
in our ability to provide the best foreign exchange solutions for them,
especially during this period of great volatility.”

“ Being the only
company in the
world to have
achieved this is
truly gratifying.”
Datin Maznah Mahbob,
Chief Executive Officer, AmInvest.
Encik Jamzidi Khalid, Executive Vice President, Markets Division, AmBank Group (right) receiving the award from
Mr Siddiq Bazarwala, Publisher, Alpha Southeast Asia.
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24th Annual General Meeting &
30th Extraordinary General Meeting
All Resolutions Approved
L-R: Datuk Mohamed Azmi Mahmood, Acting Group Managing Director, AmBank Group and Ms Mandy Simpson, Chief Financial Officer, AmBank Group.

AMMB Holdings Berhad (“AmBank Group” or “the Group”) held the 24th Annual General Meeting (“AGM”) and 30th Extraordinary
General Meeting (“EGM”) at Kuala Lumpur. The Group has received shareholders’ approval for all the resolutions tabled at
the AGM and EGM. These resolutions were set out in the Notice of AGM sent to shareholders and are available on AmBank
Group’s corporate website.

FY15 performance¹ highlights:
• PATMI (profit after tax and noncontrolling interests) increased by
7.6%² to RM1,918.6 million lifted
by non-interest income and lower
allowances, translating to a ROE of
13.8%².
• Customer deposits³ grew 5.0%,
CASA (current account savings
account) now comprises 20% of
total customer deposits.
• CTI (cost to income ratio) maintained
at 45.7%² through emphasis on cost
discipline.
• Net lending contracted by 1.1% to
RM86.2 billion due to the Group’s
de-risking policies which maintained
focus on target segments to
rebalance its portfolio in favour of
better quality assets. Adjusted LDR

(loans to deposits³ ratio) improved to
83.8% from 88.7%.
• Asset quality improved with gross
impaired loans ratio falling from
1.88% to 1.79% and loan loss
coverage was above industry at
104.9%.
• Proposed final dividend is 15.3 sen
per share. Combined with the interim
dividend of 12.0 sen per share paid
earlier on 16 December 2014, this
makes a total dividend payout of
43%, up from 41% in FY14.
• After the proposed dividends,
CET-1 (common equity tier-1)
is at 10.5%, tier-1 at 11.8% and
total capital ratio at 15.8%,
when computed in compliance
with Basel III requirements.

FY15 KPIs On target
PATMI (yoy growth) Circa 8%

7.6%

ROE

Circa 14%

13.8%

CTI

≤45%

45.7%

Gross impaired

≤1.9%

1.79%

40 – 50%

43%

loans ratio
Dividend payout

1 All growth percentages computed year-on-year
(yoy) FY15 vs FY14 basis unless otherwise stated.
2 Includes one-off divestment gain of AmLife and
AmFamily Takaful.
3 Customer deposits include term funding with
original maturity period of above 3 years.
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AmInvest
Launches
New Global
Equity Fund
AmInvest newly launched Advantage
Global Equity Volatility Focused (“the
Fund”) aims to provide long term total
return from a combination of income and
capital growth by investing in a portfolio
of global equities. The Fund, a wholesale
fund feeds into HSBC Global Investment
Funds – Global Equity Volatility Focused
(“Target Fund”).
“Investors who want to reap the
benefits of equity investing and are
worried about market uncertainty may
consider investing strategies aimed at
reducing volatility in a portfolio, while still
capturing global market opportunities. We
identified this demand gap and this Target
Fund addresses investors’ concerns
by investing in a combination of lower
and higher volatility securities that are
less correlated resulting in diversification
to reduce overall portfolio risk,” Datin
Maznah Mahbob, CEO, AmInvest.
Historical data from MSCI Indices has
shown that low volatility strategies can
outperform in the long run. Specifically,
the MSCI All Country World Minimum
Volatility Index nearly doubled the riskadjusted returns compared to MSCI All
Country World Index.
The Target Fund focuses on quality
stocks by investing in companies with
high profitability, attractive valuation
and sustainable cash flow for potential
capital appreciation over long term.
Stock selection criteria of the Target
Fund includes high return on capital
and profitability, strong cash generation,
attractive valuation, strong balance
sheet and good management quality. In
a low interest rate environment, quality
companies generating high profitability
and attractive valuation have the potential
to pay dividend and deliver a higher yield
in a low interest rate environment.
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AmMetLife introduces
ProtectSecure Prime,
a Whole Life Plan offering
Double Coverage for
Malaysians
Mr Ramzi Toubassy, Chief Executive Officer, AmMetLife.

AmMetLife Insurance Berhad (“AmMetLife”) today launched its latest
product, ProtectSecure Prime, a whole life plan with guaranteed
premium from as low as RM150 per month.
ProtectSecure Prime offers three premium payment term
options – 10 years, 20 years or up to age 60 after which no further
payments will be required to keep the policy in force. In addition,
customers will enjoy an annual 10% increase of the initial sum
assured upon completion of policy year one up until policy year 10.
The best part about ProtectSecure Prime is the unique double
coverage feature for extra protection which takes effect between
policy year 11 to age 61, in the event of death, total permanent
disability or any of the 36 critical illnesses depending on the plan
selected. ProtectSecure Prime also offers four different plans with a
premium waiver when one of the 36 critical illnesses is diagnosed.
“I am delighted that the name of the product itself –
“ProtectSecure Prime” is a testament to the importance we have
placed in designing the features to protect one’s prime years.
ProtectSecure Prime is designed to protect and secure your prime
years as these are the years which matter most to you and your
loved ones,” said Mr Ramzi Toubassy, Chief Executive Officer,
AmMetLife.
ProtectSecure Prime is a bancassurance product and will be
distributed through 172 AmBank branches nationwide from 10
August 2015. ProtectSecure Prime is available to individuals aged
from 30 days old to age 50 only, depending on the plan selected.

AmInvest Announces
Company Name Change
AmInvestment Services Berhad, the unit trust and funds management
business of AmInvest brand, is now known as AmFunds Management
Berhad, effective 10 September 2015.
AmInvest, the brand, will now comprise two entities; AmFunds
Management Berhad and AmIslamic Funds Management Sdn Bhd
that manage conventional and Islamic investment solutions respectively
for unit trusts, private retirement schemes, separately managed funds,
wholesale funds and exchange traded funds.
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AmGeneral
Insurance
Launches
Enhanced
AmDrive Plus
and Product
Benefits

L-R: Ms Grace Quah, Senior Vice President,
Agency Distribution & Operations, AmGeneral
Insurance Berhad, Mr Derek Roberts,
Chief Executive Officer, AmGeneral Insurance
Berhad and Mr William Oh, Senior Vice
President, Bancassurance, AmGeneral
Insurance Berhad.

AmGeneral Insurance Berhad
(AmGeneral) today launched its
new AmDrive Plus policy for its
AmAssurance policy holders. This
enhanced personal accident protection
plan provides coverage against
accidents as well as 24-hour vehicle
breakdown assistance and towing
services within Malaysia.
The AmDrive Plus provides coverage
for the driver and passengers in the
event of injury, death or disablement
resulting from accidents relating to a
named vehicle. The AmDrive Plus is an
enhancement of the current AmDrive
Shield with improved features to its
vehicle breakdown assistance.

For RM70 per annum, the enhanced
benefits of AmDrive Plus includes:
• 24-hour vehicle breakdown assistance
and FREE towing service up to
450 km roundtrip within Malaysia
(including unlimited toll charges)
• Medical expenses, corrective
dental and/or cosmetic surgery and
ambulance fees (up to RM1,000 per
accident)
• Hospital income per person
up to 60 days per year
• Compassionate flood expenses
(up to RM1,000)
• Double indemnity during a national
public holiday in Malaysia

To complement AmDrive Plus,
two key product benefits have been
unveiled namely AmAssurance
One Touch and our new Specialist
Windscreen Repairers.
The AmAssurance One Touch is
the latest Android and ios application
which provides convenient access to
Auto Assist services at the touch of a
button. By tapping the SOS button, an
emergency signal and GPS coordinates
are sent to the KAA call centre.
Customers utilising our Specialist
Windscreen Repairers will not only get
fast and quality service but also a written
two-year guarantee on the workmanship
relating to repairs or replacement.

Small Business Banking Partnership Talk

Ong Gaik Leng, Northern Regional Director of AmBank (centre) with the AmBank SBB Northern 2
team led by Gevari Devi (fifth from left) and AmBank Group staff at the SBB Partnership Talk.

The Small Business Banking (SBB) team at Northern
Region 2 headed by Gevari Devi and AmBank
Taiping Branch headed by Chiew Siew Beng, recently
organised an SBB Partnership Talk on 15 September
2015 at Hotel Taiping Perdana. Approximately 90 SME
members from the North Perak Chinese Chamber of
Commerce and Industry (NPCCCI) attended the talk.
The talk began at 3.00pm kicked off with a
welcome speech by Ong Gaik Leng, Regional Director,
Northern Region, AmBank (M) Berhad. The team

business
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AmBank Cards
amongst First to
Complete PIN &
PAY Purchase

L-R: Mr Anthony Chin, Acting Head, Retail Banking,
AmBank (M) Berhad and Mr Perry Ong, Chief
Executive Officer, AmCard Services Berhad/
Senior Vice President, Cards, Unsecured Lending
& International Solutions, AmBank (M) Berhad
completing the first PIN & PAY purchase in
Popular Bookstore, Avenue K in Kuala Lumpur.

AmBank (M) Berhad completed its first PIN & PAY
transaction on 14 September 2015 to be amongst the
first banks in Malaysia to deploy Personal Identification
Number (PIN) enabled cards which are compliant with
global Europay, MasterCard and Visa (EMV) standards.
The transaction was conducted in Popular Bookstore,
Avenue K, Kuala Lumpur which was attended by Anthony
Chin, Acting Head, Retail Banking, AmBank (M) Berhad;
Perry Ong, Chief Executive Officer, AmCard Services
Berhad/Senior Vice President, Cards, Unsecured Lending
& International Solutions, AmBank (M) Berhad and
Ms Chuah Mei Lin, Executive Director, The Association
of Banks in Malaysia.

This is following an industry wide requirement for all
domestic card issuers and acceptors to migrate from
signature to PIN as the standard for verifying customers for
all domestic point of sale transactions by 1 January 2017.
All credit, debit, charge and prepaid cards in Malaysia
which currently support signature, will be replaced with
new cards programme to support PIN. This industry-wide
transition had commenced since July this
year and will be completed by 1 January
2017. This migration is in tandem with a
consumer education campaign identified by
the PIN & PAY logo.

from AmBank SBB shared some of the SBB solutions that AmBank is
offering, namely lendings products, deposits and cards. Amongst other
AmBank Group staff who took turns to share and promote AmBank
Group’s products and services with the SME members were Alex
Yeoh Oon Jin from SBB, Northern Region1, Ivan Oh Eng Lim from
Merchant Business Centre, Northern Region, Chang Hooi Fern from
Regional Sales, AmMetLife Insurance and Jamie Lim Bee Luan from
Bancassurance, AmGeneral Insurance.
After the insightful and productive sharing sessions from each line of
business, the talk ended at 6.00pm with a high-tea.

From left: Dato’ Chuah Hai Swee, Vice-President of NPCCCI, Dato Ong
Chin Choon, Hon. President of NPCCCI, Miss Ong Gaik Leng, Regional
Director of Northern Region, Mr Ang Poh Tit, President of NPCCCI and
Mr Teh Cho Chun, Deputy President of NPCCCI.
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bond market and foreign exchange review

Global Foreign
Exchange Market
US dollar continued to adjust in terms of market
positioning since 1Q2015. However, the setback
on US dollar became less severe as the US dollar
index (DXY) increased 0.04% in 3Q2015 compared
to 2.75% drop in the preceding quarter along with
the thematic rotation on strength in US economic
news, perceived delay in US Fed hiking cycle on
one hand and fear of emerging market meltdown
on the other hand. US growth was revised higher
to 3.9% in 2Q2015, confirming the economy
was enjoying sustained tailwinds on the back of
improved consumer spending that aided by cheap
petrol prices, stronger labour market conditions and
relatively higher house prices.
For quarter under review, Euro appreciated
0.96% against US dollar as Greece’s uncertainty
eased and Eurozone’s economy showing sign of
improvement thanks to consumption and exports.
Greece’s ruling Syriza party won the recently
concluded elections, and this provides some certainty
that terms of the third bailout agreement will be
adhered. Real GDP growth of Eurozone has stabilized
around 1.0-1.5%.
Japanese Yen strengthened 2.81% against
US dollar for the first time since 2012 to be top
gainer among G-3 currencies riding on the rising
importance of the JPY’s safe haven status due to
heightened deflationary pressure and China’s FX
regime change. Equity-market declines since August
led to significant risk aversion as the currency has
the highest correlation to Nikkei. At the same time,
the narrowing of interest rate differentials with Japan
has discouraged long USD-JPY positioning.
China’s central bank shocked markets on 11
August when it devalued Renminbi (RMB) by lowering
its daily mid-point trading price to 1.87% weaker
against the US dollar. A day later, the central bank
sent another shockwave with a second devaluation,
pushing down the price by another 1.62% against
the US dollar to a four year low. This unexpected
RMB devaluation was also criticized as the source of
market volatility.
Asian currencies ended the quarter on
depreciation bias against the greenback due to
persistent selling on Asian equities and the concern
about health of China’s economy. Foreign selling
on Asian equities was at the fastest pace on record
with overseas funds unloaded a net US$7.1 billion of
Indonesia, Malaysia, Thai and Philippines shares in
3Q2015 as the MSCI Southeast Asia sank 21% as
these economies are being hurt by slowing economic
growth momentum and spurring a commodity
rout. Indonesian rupiah has fallen to 17-years low,
Thailand economic indicators have weakened as
exports shrink and struggling to spur local demand
and the Philippines saw a net drop of foreign direct
investment of 40% in the first six months of this year.

Performance of Asian Currencies against USD since June 2015
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Ringgit Malaysia broke the 3.80 psychological level
and touched a high of 4.48, the highest since January
1998, due to the decline in global crude oil prices,
along with the foreign exchange reserves dropping
below US$100 billion which further sapped investor
confidence. The credit default swap (CDS) rate,
which partly measuring term premium of the country
remained higher than historical average and still see
no clear sign that it is likely to moderate. Excessive
credit risk premium is being applied to Malaysia, even
higher than countries like Thailand with a relatively
lower sovereign rating. Malaysia’s five-year credit
default swap stands above 230 basis points compared
with Thailand’s equivalent of about 164 basis points.

Fixed Income
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Japanese government-bond were little changed
despite the news of Standard and Poor’s downgraded
Japan’s sovereign debt rating from AA- to A+ as
most Japanese government debt is held by Japanese
institution such as Government Pension Investment
Fund. Nevertheless, Governor Kuroda had reassured
that “the bank will make necessary adjustments on
monetary policy, while examining both upside and
downside risks on the economy and prices”. During
the 10th monetary policy meeting, Bank of Japan
(BoJ) decided that it will continue to maintain the pace
of quantitative easing at an annual pace of about 80
trillion yen.
Fear metric in Malaysia local bonds rates have
been trending upward than previous second quarter.
Local yield curve shifted upward on an average of
47 basis points while trading volume was mild as
most players are in a wait and see mood due to
the uncertainties in Fed rate hikes. Total outflow of
Malaysia Government Bond (MGS) and Government
Investment Issue (GII) have amounted to RM13.0 billion
in the third quarters partly due to rising concerned on
Ringgit Malaysia volatility and plunging oil prices. At
the same time, investors are now demanding for more
risk premium given that Malaysia’s credit default swap
(CDS) of 240.9 basis points compared to Thailand’s
CDS of 177.0 basis points. In the case of corporate
bond trading, we observed a mild trading volume
mostly focused on the AAA and AA rating segments,
mostly for yield pickup along selected names.
Meanwhile, Bank Negara held the Overnight Policy
Rate (OPR) steady at 3.25%, and continued to sound
neutral whilst saying the current level of interest
rate is accommodative and supportive for growth.
Policy maker also stated while global and domestic
development have continued to affect the Ringgit
Malaysia but domestic financial markets, overall
domestic liquidity condition remained stable.

Both 10-year US Treasury and 10-year German Bund
saw yield declining between 13 to 26 basis points
in the third quarter. This reaction was an opposite
reaction against the sell-off in second quarter where
average 10-year yield of G7 economies rose by 100
basis points. Investors are now concerned over the
slowing down of global economy after China economy
show signs of deceleration at a slower pace.
On the other hand, Fed funds rate remain
unchanged at 0.25% created more uncertainties in the
market. Fed Chairwomen Janet Yellen said that “it will
likely be appropriate to raise the target range of fed
fund rate sometime later this year to continue boosting
short-term rates at a gradual pace thereafter as the
labor market improves further and inflation moves back
to the objective rate of 2%.” Despite Yellen and others
Fed officials’ speeches on rate hike by 2015, markets
still priced in a low probability for a rate hike by end of
this year. As at 07 Oct, the implied probability of a rate
hike of in October now stands at 5%.
Meanwhile, European Central Banks has cut its
inflation and growth forecasts for 2015 and the next
two years amid to threats of
Foreign Holdings of MGS
slowing economic growth and fear
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review
Economic Performance
Following the 2008 Global Financial Crisis (GFC), the
world economy has been expanding at a moderate
and uneven pace. It appears to us that the prolonged
recovery process from the 2008 GFC remains saddled
with unfinished post-crisis adjustments. The current
global economic performance is being hampered by new
challenges and unexpected shocks like the heightened
geopolitical conflicts in various areas of the world
together with growing uncertainties and downside risks.
While the near-term economic growth still looks
better in advanced economies compared with the recent
past, it is the weaker emerging market and developing
economies, which account for a sizeable share of
world output, which seem to be weighing on the global
economic performance. The fading legacies from the
recent crisis from the advanced economies supported
by a prolonged monetary policy and a return to fiscal
neutrality have somewhat accelerated growth while
lowering unemployment, although deflationary pressures
remain. Recovery in the US and UK suggests their
monetary policy will soon be normalised, but not so in the
case of the euro area and Japan.
Looking at countries outside of the advanced
economies, the sources of slower growth appears to be
diverse, ranging from weak commodity prices to issues
like large overhangs from past rapid credit growth to
topics like political turmoil. Countries hit with multiple
issues like Brazil and Russia for instance are faring
worse. We expect the growth outlook for emerging
market and developing economies as a whole will
continue to weaken for the fifth consecutive year.
What appears to be happening now following six
years after the GFC is that the economic growth for a
majority of the world economies has shifted to a lower
growth path compared to pre-crisis levels. And it remains
unclear to us if the shift to a lower path of growth in most
countries will become entrenched for prolong period.
Looking at the second quarter of 2015 economic
performance, we noticed evidences of varying economic
performances on the global front. Looking at the
world’s top two economies, we see the U.S. economy
is gradually picking up while the Chinese economy is
gradually powering down. The US economy recovered in
the second quarter by 3.7 percent annual pace following
the harsh weather conditions experienced at the start of
the year, while the euro area, which has been benefitting
from the fall in energy prices as well as the quantitative
easing by the ECB, grew by 1.2 percent annual pace.
Meanwhile, both the U.K. and India are posting
healthy growth rates of 2.4 percent and 7.1 percent,
respectively on annual pace unlike Brazil and Russia,
where both are in deep recession, contracted by 2.4
percent and 4.6 percent annual pace. However, the
Japanese economy shrank at an annualized pace of 1.6
percent in April-June as exports slumped and consumers
cut back spending.
In the case of the Chinese economy, it maintained 7
percent annual pace growth during the second quarter
of 2015 despite a series of evidences of stress to the
key data and stimulus measures implemented by the
Government to support the economic growth. Slowdown
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REVIEW OF THE
MALAYSIAN ECONOMY
Reported by Mr Anthony Dass, Chief Economist, AmBank Group

in the Chinese economy did have some dampening
impact on the exports of key ASEAN economies. Weaker
exports, coupled with softening domestic demand did
weigh on some of the ASEAN countries like Singapore
(+1.4 percent annual change), Indonesia (+4.67 percent
annual change), Philippines (+5.55 percent annual
change), Thailand (+2.77 percent annual change), and
Malaysia (+4.95per cent annual change)
As for the Malaysia economy, it grew at its slowest
pace in the second quarter of 2015 since the third
quarter of 2013. After maintaining growth in the region
of 5 – 6 percent range since 1Q2014 the economy
dipped below the 5 percent mark during the quarter to
4.95 percent based on annual change. Moderate growth
was due to slower domestic demand, particularly private
consumption affected from the goods and services tax
(GST) added with rising living cost and softer overall
confidence.
At the same time, gross fixed capital formation
slowed sharply dragged by a sharp drop in capital
expenditure on machinery and equipment namely in the
transportation segment alongside slower investment in
dwelling services, plus near completion of a few projects
by public enterprises which more than offset the growth
of capital expenditure by the Federal Government.
However, public consumption remained healthy
supported by higher spending on supplies and services
as well as emoluments.
Also, the lacklustre exports weighed on the economic
growth. Exports fell for the second consecutive quarter
following contraction in the exports of commodities and
resource based manufactured products. Adding on,
imports too fell and in turn dampened the economic
activities during the quarter. This comes about following
poor imports for intermediate and capital goods as
opposed to consumption imports.
On the supply side of the Malaysian economy, growth
was moderate across most of the major economic
sectors. Services sector grew at the slowest pace since
the third quarter of 2009 from slower expansion in most
of its sub-sectors activities. Likewise the manufacturing
sector slowed owing to weaker export-oriented
industries, while moderate construction growth was
supported by the residential, non-residential and civil
engineering sub-sectors. Performance of the mining
sector fell due to lower production of natural gas while
agricultural turned around following higher production of
palm oil.
Looking ahead at the global prospect, it can be fairly
less encouraging. The reason being, global trade volume
is growing at a slower pace and is below the global
economic growth which is currently hovering around
3%. This trend contradicts with its past performance in
2000-07 when it grew faster than the global economic

performance. Risk for the advanced economies slipping
into secular stagnation cannot be ruled out. Policymakers
in China are looking at a new low growth of 7.0–7.5
per cent for its economy compared with the average
growth of 10 per cent achieved in the previous three
decades. Many other emerging economies are likely to
see a much slower growth trajectory underpinned by
either domestic weaknesses or challenging international
conditions or both.
Inflation remains at low levels, even in the U.S. and
other countries where domestic demand is relatively
firm and skilled labour shortages are evident. In China,
producer prices have been consistently contracting
in recent years. Deflationary shocks are continuing to
pressure commodity prices, nominal earnings, and yields
on interest-bearing securities, in addition to longer-term
inflation expectations. Risk assets, such as luxury real
estate, art work and other collectibles for example, have
posted stronger gains internationally which is also the byproduct of the record expansion of central bank balance
sheets needed to resuscitate and sustain activity in many
of the large industrial nations.
The compression of growth and earnings is forcing
many businesses around the world to rationalize and
consolidate their operations. Asset sales and mergers
& acquisitions are on the rise, particularly in the hard
pressed resource sectors. Business investment has
slowed, and the ratcheting up in financial and currency
market volatility since mid-year will likely exacerbate the
uncertainty surrounding the economic environment, and
reinforce the current caution in capital spending.
The persistent sub-par performance of the global
economy largely reflects the multiple structural
imbalances that have been slow to recede, but also the
dampening of growth triggered by frequent geopolitical
events as well as the temporary interruptions caused
by factors such as strikes and bad weather. Despite
the significant deleveraging efforts on the part of
some segments of the global economy including both
the private and public sectors, aggregate levels of
indebtedness have continued to rise and remain a
headwind to stronger growth.
In the case for Malaysia, we expect the economy
to register moderate growth in the coming quarters.
Domestic demand will continue to support the economic
growth. Investment will be supported by capital
expenditure in the manufacturing and services sector
as well as infrastructure projects. Private consumption
will continue to remain moderate, while exports should
improve in 2H2015 from stable demand from the
selected major trading partners namely China, US and
India. We are maintaining our 2015 growth projection
of 4.7%, which falls within the government’s target of
4.5%-5.5%.
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Tan Sri Azman Hashim, Chairman,
AmBank Group delivering his speech.

L-R: Mr Anthony Chin, Acting Head, Retail Banking, AmBank (M) Berhad, Tan Sri Azman Hashim, Chairman,
AmBank Group and Datuk Mohamed Azmi Mahmood, Acting Group Managing Director, AmBank Group at the
official launch of the TRUE Debit MasterCard and TRUE Visa Credit Card.

AmBank Rewards RM150,000 to Help Young Professionals
Realise Their TRUE Potential
On Friday, 25 September 2015, AmBank (M)
Berhad (“AmBank”), awarded RM150,000 to
20 Young Professionals who submitted their
ideas and aspirations in the TRUE Potential
Campaign which was held from 6 January to
31 March 2015.
TRUE by AmBank is a banking solution
targeting Young Professionals (YPs) aged
between 25 to 34 years old delivering a simple
and relevant banking experience.
As part of the proposition, customers are
able to access TRUE Lab, the first banking
crowd sourcing platform in Malaysia where
the online community are empowered to
collaborate and shape the future of banking
with AmBank.
The fully digital TRUE Potential campaign
was held online via TRUE Lab whereby
contestants had to submit ideas on how they
can live up to their TRUE potential if they were
given funds to make their dream a reality.
Alina Amir, 27, was selected as the top
winner after presenting her idea of building a

structured after school programme as a tool
to motivate under privileged students in the
country. The second place went to Azra Atiqka
Md Rasid, 28, who received RM30,000 for
her dream of setting up a bohemian-themed
fashion brand that offers items sourced from
various communities around the world. The
third place was awarded to Joshua Chew
Shern Ern, 26, who received RM20,000 for his
Queing Notification App idea whilst the fourth
place went to Heidi Quah, 21, the founder and
director of Refuge for Refugees who aspires to
own a premise to be used as a school.
At the same event, Tan Sri Azman Hashim,
Chairman, AmBank Group, officially launched
the second offering from TRUE by AmBank,
the TRUE Debit MasterCard and TRUE Visa
Credit Card with features that are tailored to
the young professionals segment.
“As Your Bank. Malaysia’s Bank. AmBank.,
we continually strive to further innovate
our brand to reach an even wider range of
customers and clients. TRUE Lab, a digital

crowd sourcing platform, resonates well with
the YPs who are more technically savvy.
With TRUE by AmBank, we identify and
recognise the needs and expectations of
young professionals today by presenting an
easy and customer-centric banking solutions
using a digital platform that is easily accessible
anytime, anywhere,” said Tan Sri Azman
Hashim.
The TRUE Debit MasterCard comes
with the TRUE Transact Account and TRUE
Savers Account. The TRUE Transact comes
with features such as free unlimited online
Interbank GIRO (IBG) transactions and
five MEPS withdrawals per month at any
banks’ ATM while the TRUE Savers Account
has a high interest flat rate of 2.8% p.a. to
encourage a healthier savings habit. The
TRUE Visa Credit Card helps to maximise
spending with its Flexi Payment Plan, low initial
7.99% interest rate and 3% cash rebate for
online transactions, including flight tickets.

L-R: Mr Anthony Chin, Acting Head, Retail Banking, AmBank (M) Berhad, Heidi Quah, Third Prize Winner, Tan Sri Azman Hashim, Chairman, AmBank Group, Alina Amir, the
Grand Prize Winner, Joshua Chew Shern Ern, Second Prize Winner, Azra Atiqka Md Rasid, First Prize Winner and Datuk Mohamed Azmi Mahmood, Acting Group Managing
Director, AmBank Group.
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Kumpulan AmBank
Sebagai Penaja Utama di
Art Expo Malaysia Plus 2015

AmBank Deposit for Gold
Contest Rewards Winners
Mr Patrick Lee the second prize winner with Mr Anthony Chin, Acting Head,
Retail Banking, AmBank (M) Berhad.

Madam Dahniar, a 44-years old housewife from Perak has
won the Grand Prize of 1.8kg pure gold in the AmBank
Deposit for Gold Contest with Mr Patrick Lee winning second
prize of 800g pure gold and Mr Sakvindagi Singh winning the
third prize of 300g pure gold.
Speaking at the prize presentation ceremony, Mr Anthony
Chin, Acting Head, Retail Banking, AmBank (M) Berhad said,
“On behalf of AmBank Group, I would like to congratulate
the winners and thank all valued customers for participating
and banking with AmBank. We appreciate the opportunity to
continue providing relevant financial solutions and services
by innovating and listening to our customers. The response
to this Gold for Deposit Contest has been overwhelming and
we are delighted to reward our loyal customers. We are Your
Bank, Malaysia’s Bank, AmBank.”
Eligibility to participate was based on depositing a
minimum of RM1,000 in a Savings or Current Account or
RM10,000 in a Fixed Deposit with AmBank. The contest
was carried out via short message service (SMS) without the
hassle of forms or slogans.
In addition to the Grand, Second and Third Prize, there
were 180 lucky Monthly Prize winners who received 3g pure
gold coins throughout the contest period

L-R: Mr Lee Soon Peng, District Manager, Northern Region, District 4,
AmBank (M) Berhad, Ms Ong Gaik Leng, Regional Director, Northern Region,
AmBank (M) Berhad, and Madam Dahniar, the Grand Prize winner,
Madam Dahniar’s husband, Madam Dahniar’s daughter , Mr Albert Khoo,
Senior Vice President, Customer Experience, AmBank (M) Berhad and
Michelle Lai Yaw Lee, Menglembu Branch Manager, AmBank (M) Berhad.

Kiri-Kanan: Sim Pojinn, Pengarah Pameran, Art Expo Malaysia Plus 2015,
Datuk Mohamed Azmi Mahmood, Pemangku Pengarah Urusan Kumpulan,
Kumpulan AmBank, YB Dato’ Seri Mohamed Nazri bin Abdul Aziz, Menteri
Pelancongan dan Kebudayaan, Malaysia, Dato’ Mahadzir Lokman,
Pengerusi, National Visual Arts Development Board of Malaysia dan
Datuk Vincent Sim, Pengasas, Art Expo Malaysia.

Kumpulan AmBank merupakan Penaja Utama sekali lagi untuk
edisi kesembilan Art Expo Malaysia Plus 2015 dari 10 hingga
13 September.
Ekspo ini diadakan di Pusat Pameran dan Konvensyen
Matrade Centre (MECC) di mana 70 galeri seni ternama dari
30 negara akan mempamerkan 2,000 keping karya seni mereka
(termasuk lukisan, arca, pemasangan, seni digital dan fotografi)
semua di bawah satu bumbung.
Kumpulan AmBank, sebagai penaja dan penyokong kukuh
pergerakan seni, mempunyai koleksi lukisan yang meluas hasil
daripada pengumpulan selama tiga dekad. Kebanyakan hasil
seni ini merupakan koleksi artis-artis tempatan dan Tan Sri
Azman Hashim, Pengerusi, Kumpulan AmBank merupakan
penggemar dan pengumpul hasil seni.
“Kami bangga untuk menaja pesta seni terkemuka di
Asia Tenggara ini kerana ia memberikan kami satu platform
antarabangsa untuk mempromosi seni dan mencetuskan minat
dengan penggemar seni bagi golongan muda dan tua, dari
Malaysia dan luar negara.
“Kami mempamerkan empat karya seni, dua daripada
Datuk Ibrahim Hussein dan dua dari Kartika Affandi, dan kami
berharap semua orang akan menikmati dan menghargai karya
seni ini dari Kumpulan AmBank,” kata Tan Sri Azman.
Beliau pernah berkhidmat sebagai Pengerusi, Balai Seni
Lukis Negara (kini dikenali sebagai Balai Seni Visual Negara)
selama enam tahun dari 1984–1990.
Art Expo Malaysia Plus 2015 adalah di bawah naungan
Diraja daripada Raja Muda Perlis dan Raja Puan Muda Perlis,
DYTM Tuanku Syed Faizuddin Putra Ibni Tuanku Syed
Sirajuddin Jamalullail dan DYTM Tuanku Hajjah Lailatul
Shahreen Akashah Khalil.
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Syed Anuar Syed Ali (tengah) bergambar bersama wakil penerima dan kakitangan Kumpulan AmBank.

Kumpulan AmBank Menganjurkan Program Amal
Hari Raya Aidilfitri di Masai, Johor

Syed Anuar Syed Ali, Ketua, Komunikasi Korporat Kumpulan dan Pemasaran
Kumpulan, Kumpulan AmBank/Presiden, Kelab AmBank Group (kedua dari kanan)
menghulurkan cek contoh kepada Puan Rasyidah Marsan, wakil Pertubuhan
Kebajikan Baitul Maghfirah. Turut hadir ialah Encik Saiful Bahri Mohd Yaacob,
Pengarah Kawasan, Wilayah Rantau Selatan, AmBank (M) Berhad (kanan),
Datuk Yahya Hj. Jaafar, Ketua Whip, Majlis Bandaraya Johor Bahru (MBJB)
(kedua dari kiri) dan Encik Yong Kok Leong, Ahli MBJB Zon Rinting (kiri).

Kumpulan AmBank melalui kelab sukannya, Kelab AmBank Group
(KAG) meraikan Hari Raya Aidilfitri dengan menyampaikan duit raya
dan hamper kepada 60 kanak-kanak dan belia yang kurang
bernasib baik dari Yayasan Bandaraya Johor Bahru pada hari
Khamis, 13 Ogos 2015. Kumpulan AmBank juga menyumbangkan
keperluan harian kepada Pertubuhan Kebajikan Baitul Maghfirah dan
Raudhatul Maryam.
Dalam bulan Syawal ini, KAG mengadakan majlis amal untuk
membawa senyuman dan keceriaan kepada 60 kanak-kanak
berumur di antara enam hingga 16 tahun dan terdiri daripada 31
budak lelaki dan 29 budak perempuan. Barang-barang keperluan
harian seperti garam, susu, gula, minyak masak dan telah
disumbangkan kepada Pertubuhan Kebajikan Baitul Maghfirah dan
Raudhatul Maryam. Selain itu, sebuah peti sejuk beku juga telah
disumbangkan kepada Raudhatul Maryam.
Turut hadir di majlis sambutan Hari Raya Aidilfitri adalah Syed
Anuar Syed Ali, Ketua, Komunikasi Korporat Kumpulan dan
Pemasaran Kumpulan, Kumpulan AmBank / Merangkap Presiden,
Kelab AmBank Group, Encik Saiful Bahri Mohd Yaacob, Pengarah
Kawasan, Wilayah Selatan, AmBank (M) Berhad, Pengurusan dan
kakitangan dari Wilayah Selatan AmBank.
Dalam ucapannya, Syed Anuar berkata,“Menyambut Hari Raya
dengan mereka yang kurang bernasib baik adalah salah satu aktiviti
yang kami nantikan setiap tahun di bulan Syawal ini. Ini adalah salah
satu cara untuk kami memberi sumbangan kepada mereka yang
kurang bernasib baik, sejajar dengan ajaran Islam iaitu prihatin,

Syed Anuar Syed Ali (kedua dari kanan) menghulurkan cek replika kepada
Encik Mohd Nasir Mohd Nor, Yang DiPertua, Raudhatul Maryam. Turut hadir
ialah Encik Saiful Bahri Mohd Yaacob (kanan), Datuk Yahya Hj. Jaafar, (kedua
dari kiri) and Encik Yong Kok Leong (kiri).

Syed Anuar Syed Ali (tengah) memberi duit raya kepada kanak-kanak bersama Encik
Saiful Bahri Mohd Yaacob (kedua dari kanan) dan Datuk Yahya Hj. Jaafar (kanan).

disiplin, pengorbanan dan simpati kepada mereka yang kurang
bernasib baik.”
Syed Anuar dan pengurusan Wilayah Selatan turut menyampaikan
duit raya dan hamper kepada penerima-penerima.
Majlis yang diadakan ini merupakan program kebajikan tahunan
Kumpulan AmBank. Kumpulan AmBank sentiasa berusaha untuk
memainkan peranan yang penting dalam memberi sumbangan
kepada masyarakat umum melalui inisiatif seperti ini. Pada tahuntahun lalu, banyak organisasi kebajikan telah mendapat manfaat dari
program tanggungjawab sosial korporat Kumpulan AmBank.
Program di bawah naungan Program AmKasih yang merupakan
platform baru bagi Tanggungjawab Sosial Korporat Kumpulan (CSR)
inisiatif pembangunan berterusan. Program AmKasih memberi
tumpuan kepada ‘mendekati masyarakat’ dan berfungsi sebagai
payung untuk semua usaha CSR Kumpulan AmBank untuk
membantu masyarakat.
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Kumpulan AmBank
Melancarkan
Program Komuniti
AmBank-MyKasih
di Johor
Kumpulan AmBank pada hari Sabtu,
22 Ogos 2015 telah melancarkan Program
Komuniti AmBank-MyKasih buat kali
pertama di Johor, memperuntukkan
RM104,000 setahun yang akan memberi
manfaat kepada seramai 100 keluarga.
Kumpulan AmBank memperuntukkan
sejumlah RM1 juta setiap tahun untuk
program ini dan sehingga kini, Kumpulan
AmBank telah memberi komitmen untuk
menyokong 15 lokasi dan 2,291 keluarga.
Lokasi yang disokong adalah Sentul dan
Cheras, Kuala Lumpur, Rifle Range dan
Bayan Baru, Pulau Pinang, Pandan Jaya,
Klang, dan USJ, Selangor, Tambun, Perak,
Ayer Keroh, Melaka, Kuala Krai dan Kota
Bharu, Kelantan, Kuala Terengganu,
Terengganu, Menggatal dan Sandakan,
Sabah, dan Kuching, Sarawak.
“Projek seperti ini membantu untuk
mencapai objektif kami untuk memainkan
peranan yang berkesan sebagai warga
korporat yang bertanggungjawab. Kumpulan
AmBank sangat gembira untuk diberi
peluang sebegini untuk menyertai dalam
projek komuniti yang menyedari keperluan
sebenar, mempunyai nilai sebenar yang
pada masa yang sama memberikan manfaat
yang berkekalan,” kata Tan Sri Azman
Hashim, Pengerusi, Kumpulan AmBank.

(Kiri - Kanan): Syed Ali Syed Abdullah, Direktor, Mydin Hypermarket, Taman Rinting, Tan Sri Azman Hashim,
Pengerusi, Kumpulan AmBank dan Datuk Yaacob Md Amin, Pemegang Amanah, Yayasan MyKasih bergambar
bersama cek replika sumbangan Kumpulan AmBank.

Beliau ditemani oleh Datuk Yaacob Md Amin,
Pemegang Amanah, Yayasan MyKasih.
Penerima bantuan makanan ini akan
menggunakan MyKad mereka yang telah
didaftarkan untuk berbelanja sebanyak
RM40 sebulan di peruncit-peruncit terpilih.
Manakala bagi pelajar yang menerima
bantuan dari MyKasih, mereka akan
menggunakan MyKad mereka untuk
membeli makanan di kantin, kedai buku
dan kedai alat-alat tulis di sekolah.
Program Komuniti AmBank-MyKasih telah
menjadi kejayaan dan peserta-peserta berbesar
hati mendapat peluang untuk membuat
keputusan membeli secara mutlak. Dengan
pelancaran di Rifle Range dan Bayan Baru,
Pulau Pinang, Ayer Keroh, Melaka; Kuching,
Sarawak; Kota Bharu, Kelantan; Tambun,
Perak; Kota Kinabalu dan Sandakan, Sabah;

Subang Jaya, Selangor dan Lembah Klang
sebelum ini, dan yang terbaru di Masai, Johor
dianggarkan lebih daripada 2,200 isi rumah
telah mendapat manfaat dari program ini.
Kumpulan AmBank bekerjasama dengan
Yayasan MyKasih buat kali pertama pada
November 2009, di mana mereka telah
menaja 100 keluarga
berpendapatan rendah
di Sentul, Kuala Lumpur.

Tan Sri Azman Hashim, Pengerusi, Kumpulan AmBank
(tengah) dan Datuk Yaacob Md Amin, Pemegang
Amanah, Yayasan MyKasih (sebelah kanan Tan Sri)
bersama penerima-penerima sumbangan dan
pengurusan kanan AmBank di majlis pelancaran
AmBank-MyKasih.
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Tan Sri Azman Hashim, Chairman, AmBank Group (left)
welcoming clients at the AmBank Group’s Raya Open House.

AmBank Group hosts
AmBank Group held its Hari Raya Open House
for clients, guests and members of the media at
The Majestic Hotel, Kuala Lumpur on Tuesday,
5 August 2015.
The AmBank Hari Raya Open House was
hosted by Tan Sri Azman Hashim, Chairman,
AmBank Group. The event was attended
by more than 1,200 guests and the senior
management in attendance were Datuk
Mohamed Azmi Mahmood, Acting Group

Tan Sri Azman Hashim, Chairman,
AmBank Group performing his
evergreen hits at AmBank Group’s
Raya Open House recently.

Managing Director, Board Members and Chief
Executive Officers from the Group’s subsidiaries
such as Retail Banking, Investment Banking,
Wholesale Banking and Insurance.
“The Hari Raya Open House is certainly an
opportune moment for all of us at AmBank
Group to meet our clients to celebrate Aidilfitri.
We have this Open House for our valued
clients to show our appreciation for their
support and custom.
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Tan Sri Azman Hashim, Chairman, AmBank Group (third from left) posing for a photo with (L-R) Syed Anuar Syed Ali, Head, Group Corporate Communications & Marketing,
AmBank Group, Puan Uji Sherina Abdullah, Chief Human Resource Officer, Group Human Resources, AmBank Group and Ms Koid Phaik Gunn, Group Company Secretary,
AmBank Group.

Hari Raya Open House
Being multi-racial, festive occasions
such as this bring together Malaysians
of all races to celebrate in peace and
harmony,” said Tan Sri Azman, who also
sang evergreen hits at the open house.
Other than enjoying the traditional
Hari Raya delicacies such lemang,
ketupat and rendang, traditional

culinary delights from each state,
stretching from Perlis to Johor, were
also prepared.
The guests were also entertained
by a Gamelan performance together
with modern hits performed by The
Singing Shop and Hari Raya songs
by AmBagus’ champion and runners-

up. AmBagus is AmBank’s talent time
competition.
There was also a staff performance
from the AmBank East Coast region
team consisting of staff from Kelantan,
Terengganu and Pahang who performed
ulek mayang and dikir rambong, an
upbeat version of dikir barat.

Standing R-L: Syed Anuar Syed Ali, Head, Group Corporate Communications and Marketing, AmBank Group, Datuk Mohamed Azmi Mahmood, Acting Group
Managing Director, AmBank Group and Tan Sri Azman Hashim, Chairman, AmBank Group taking a photo with clients and staff.
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Ramzi Toubassy,
Chief Executive Officer,
AmMetLife Insurance, (center)
posing for a group photo with
dancers and AmMetLife staff.

Mohamad Salihuddin Ahmad, Chief Executive Officer, AmMetLife Takaful,
giving away Hari Raya Treats to staff and customers.

Encik Mohd Nawi Mohd Yusof, Senior Vice President Regional Management East Coast (centre, with the AmBank
corporate tie), AmBank staff and dancers posing for a group photo during the Raya celebration in Kuantan, Pahang.

AmBank Group cele
Aidilfitri with Custom
The AmBank Group, through its sports club,
Kelab AmBank Group (KAG), celebrated Hari
Raya Aidilfitri with its customers and staff at the lobbies
of Bangunan AmBank Group (BAG), Jalan Raja Chulan;
Menara AmBank, Jalan Yap Kwan Seng; Menara Dion
and Menara MBF, Jalan Sultan Ismail; Wisma AmBank,

Jalan Pudu; Menara AmMetLife, Jalan Lumut; Tropicana
TF3, Damansara and Menara Kurnia in Petaling Jaya by
distributing treat packs containing melt-in-your-mouth kuih
semperit on Thursday, 6 August 2015.
The same was also celebrated in the Northern Region
at the Lebuh Pantai branch in Pulau Pinang, East Coast

Syed Anuar Syed Ali, President, KAG/Head, Group Corporate Communications and Marketing, AmBank Group distributing kuih semperit,
a Raya delicacy to AmBank Group customers and employees at Menara AmBank.

AmBank staff and dancers posing for a group photo
during the Raya celebration in Pulau Pinang.

lebrates Hari Raya
omers and Staff

Syed Anuar Syed Ali distributing Raya delicacy
to AmBank Group customers and employees at
Bangunan AmBank Group.

Region at the Jalan Beserah branch in Pahang and
Southern Region at the Metropolis branch in Johor on
11 August.
Kelab AmBank Group led by its President, Syed
Anuar Syed Ali who is also the Head, Group Corporate
Communications and Marketing, AmBank Group

distributed this Raya delicacy to AmBank Group customers
and AmBank employees starting from 12.30pm.
During the distribution, AmBank Group’s staff accompanied
by KL Art Dancers performed a medley of traditional Malay
dance performances to entertain the crowd at the respective
venues in the Klang Valley offices.
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Syed Anuar Syed Ali watching AmBank Group’s staff accompanied by KL Art Dancers, perform a medley of traditional Malay dance performances
from the stairs of the traditional Malay kampung house Raya decoration at Bangunan AmBank Group.

Hari Raya Aidilfitri Decorations in BAG and MAB
In conjunction with the Hari Raya
Aidilfitri month, Bangunan AmBank
Group in Jalan Raja Chulan and
Menara AmBank in Jalan Yap
Kwan Seng were decorated with a
traditional Malay wooden kampong

house in each building. The front
entrance of the house brings warm
memories of ‘balik kampung’
with pelitas to greet those visiting
relatives in their hometown. These
houses were also decorated with an

assortment of cooking utensils to
signify the end of the fasting month,
and of course, to bring to mind
the delightful and sumptuous Raya
dishes and cookies.

Syed Anuar Syed Ali (inside the kampong house,
far right) posing in the traditional Malay kampong
house with AmBank staff and dancers.
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Tan Sri Azman Hashim posing for a group photo with guests,
which includes (from left to right) Encik Firozdin Abdul Wahab,
Dato’ Effendi Abdullah, Encik Mohd Fazil Abdul Hamid and
Encik Shamsul Bahrom bin Mohamed Ibrahim.

at Tan Sri Azman
Hashim’s Residence
Ramadan is the month of fasting and a time for inner reflection,
but most importantly, this holy month brings people together
and connected with one another.

During this auspicious month, Tan Sri Azman Hashim,
Chairman, AmBank Group and YM Tunku Arishah Tunku
Maamor held a Buka Puasa event at their residence on

YM Tunku Arishah Tunku Maamor (centre) and her guests which include Dato’ Rohana Mahmood (fifth from right), Puan Uji Sherina Abdullah (eighth from right),
Toh Puan Hamidah Abdul Hamid (sixth from right) and Puan Sri Datin Sherina Leong (far right).
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Tan Sri Azman Hashim (centre), Encik Eqhwan Mokhzanee
Muhammad (right) and Dato’ Dr Adnan Alias (left).

L-R: Syed Anuar Syed Ali, Tan Sri Azman Hashim, Encik Mohd Fazil Abdul Hamid,
Encik Mustafa Mohd. Nor and Tun Mohammed Hanif Omar.

20 June, 27 June and 4 July 2015 to bring family, friends and
members of the Group together to celebrate the month of
Ramadan.

L-R: Tun Mohammed Hanif Omar, Datuk Mohamed Azmi Mahmood
and Syed Anuar Syed Ali.

Among the attendees include friends, family members
and the senior management of AmBank Group.

L-R: YM Tunku Arishah Tunku Maamor greeting Puan Sri Datin Sherina Leong
and and Tan Sri Datuk Dr Aris Othman (far right).
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Tan Sri Azman Hashim and YM Tunku Arishah Tunku Maamor
posing together at the open house.

Tan Sri Azman Hashim Holds

Hari Raya
Aidilfitri
Open House
To celebrate the joyous
month of Hari Raya Aidilfitri,
Tan Sri Azman Hashim,
Chairman, AmBank Group
and YM Tunku Arishah
Tunku Maamor recently
held an Open House on
Sunday, 2 August 2015
at Grand Hyatt Hotel,
Kuala Lumpur.
Adding to the jubilant
atmosphere were the
guests consisting of
members and senior
management of the
AmBank Group,
family members,
clients and friends.

Tan Sri Azman Hashim entertaining
guests at the open house.

YM Tunku Arishah Tunku Maamor (centre) posing with Dato’ Rohana
Mahmood (right) and Dato’ Seri Ahmad Johan Mohammad Raslan (left).

Tan Sri Azman Hashim (far right) having a conversation with
Datuk Dr. Paddy Bowie (centre) and Mr Anil Pillay (left).

L-R: Tan Sri Azman Hashim with Mr Wong Khim Chon and his wife.
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Yang di-Pertuan Besar of Negeri Sembilan Tuanku Muhriz Tuanku Munawir (right)
and Tuanku Aishah Rohani Tengku Besar Mahmud (centre) were present at
Tan Sri Azman’s Hari Raya Aidilfitri open house in Grand Hyatt Kuala Lumpur.
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Datin Sabariah Mohd Yusof (left) and Datuk Mohamed Azmi Mahmood (centre)
posing with Datin Shahimah Abd Majid (far right) at the open house.

Guests at the open house include (from left to right) Dato Lim Kong Wai, Tan Sri Lee Shin Cheng, Mrs Pushpa Rajadurai, Tan Sri Ir Muhammad Radzi bin Hj Mansor,
Tan Sri Datuk Clifford Francis Herbert, Puan Sri Datin Coleen Herbert and Puan Sri Aizah Mahmood.

Tan Sri Azman Hashim (centre) together with Tan Sri Zarinah Anwar (to Tan Sri’s left) and
Mr Tan Kheng Soon (to Tan Sri’s right) with his wife.

Mr Nigel Denby (left) and Encik Huzaime Abdul Hamid
at the Hari Raya open house.

L-R: Dato’ Effendi Abdullah and his wife, Datin Juita Asmah Tahir together
with YM Tunku Arishah Tunku Maamor and Syed Anuar Syed Ali.

L-R: Tun Mohammed Hanif Omar and wife, Toh Puan Hamidah Abdul Hamid,
YM Tunku Arishah Tunku Maamor and Tan Sri Azman Hashim.
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Yayasan Azman Hashim and AmBank Group
Contributes Additional RM250,000 for Kampung Pasir Era
Homes in Kuala Krai, Kelantan
Syed Anuar Syed Ali, President of Kelab AmBank Group and Head, Group Corporate Communications & Marketing, AmBank Group and popular cartoonist Dato’ Lat
in a group photo with children from Kampung Pasir Era, Kuala Krai, Kelantan after Hari Raya shopping.

Yayasan Azman Hashim and AmBank
Group announced on Thursday,
9 July 2015 an additional contribution
of RM250,000 to repair another 40
homes in Kampung Pasir Era, Kuala
Krai, Kelantan where half of the funds
will come from Yayasan Azman Hashim
and the balance from the AmBank
Group.
This is on top of the previous
contribution of RM1 million which was
used to construct 17 new homes and
repair 27 existing homes in Kampung
Pasir Era, Kuala Krai, Kelantan on 16
June 2015. The funds for the RM1
million was also contributed equally
between Yayasan Azman Hashim and
the AmBank Group.
This was announced by Syed Anuar
Syed Ali, Head, Group Corporate
Communications & Marketing, AmBank
Group and President of Kelab AmBank
Group (KAG) at a Buka Puasa treat
in Kampung Pasir Era, Kuala Krai
organised by AmBank Group through
its sports club, Kelab AmBank Group
(KAG). The Group invited the village’s
156 residents for Baju Raya shopping
and distributed Duit Raya to them.
In line with the spirit of Ramadhan,
KAG initiated this charity event to bring
happiness to 112 children, 21 senior
citizens, 21 single mothers and two

disabled persons. Starting off in the
morning, 56 children, aged between
5 to 17, were ushered to Mydin
Wholesale Hypermarket in Kubang
Kerian, Kota Bharu for Raya shopping.
Later in the day, AmBank Group
hosted “Buka Puasa” together with
the villagers and recipients at Masjid
Kampung Pasir Era, Kuala Krai. The
dishes were prepared and cooked
together by the villagers and volunteers
from Kelab AmBank Group.
Another group of 56 children, 21
senior citizens, 21 single mothers
and two disabled persons were all

presented with cash contribution and
goodies.
“The Buka Puasa session is one
activity we look forward to every
year in the holy month of Ramadhan.
This is one way for us to contribute
to the less fortunate, in line with
the Islamic teachings of caring, self
discipline, sacrifice and sympathy to
the less fortunate.” said Syed Anuar
Syed Ali, Head, Group Corporate
Communications & Marketing, AmBank
Group who is also the President of
Kelab AmBank Group.

Syed Anuar Syed Ali, President of Kelab AmBank Group and Head, Group Corporate Communications &
Marketing, AmBank Group and popular cartoonist Dato’ Lat in a group photo with children from Kampung
Pasir Era, Kuala Krai, Kelantan after Hari Raya shopping.
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AmBank Group Hosts
Majlis Berbuka Puasa with
Pusat Dalam Komuniti
Kota Lama Kiri and Lempor
in Kuala Kangsar, Perak

Ms Ong Gaik Leng, Regional Director, Northern Region, AmBank (M) Berhad
(second from left) and Tuan Haji Abdullah Amin Haji Abdul Ghani, Chairman,
Pusat Dalam Komuniti, Kota Lama Kiri, Kuala Kangsar (extreme right) posing
for a photo with recipients showing their new Baju Raya at the event.

Ms Ong Gaik Leng, Regional Director, Northern Region, AmBank (M) Berhad
(standing,centre) presenting goodie bags to the recipients before Buka Puasa
with Tuan Haji Abdullah Amin Haji Abdul Ghani, Chairman, Pusat Dalam
Komuniti, Kota Lama Kiri, Kuala Kangsar (left) and Mr Beh Leong Joo, District
Manager, District 3, Northern Region, AmBank (M) Berhad (right).

In line with the spirit of Ramadhan, KAG initiated this
charity event to bring happiness to 35 disabled persons
with 14 boys and 19 girls, ages seven to 26 years old,
six orphanages with a boy and five women whose ages
range from 11 to 18 years old, five single mothers, ages
45 to 60 years old and 13 guardians.

AmBank Group through its sports club, Kelab AmBank
Group (KAG) invited 59 disabled persons, orphanages,
guardians and single mothers from Pusat Dalam Komuniti
(PDK) Kota Lama Kiri and Pusat Dalam Komuniti (PDK)
Lempor on Monday, 13 July 2015 for a Buka Puasa treat
and bought new ‘Baju Kurung’ and ‘Baju Melayu’ to
celebrate Hari Raya Aidilfitri on this Friday.

Ms Ong Gaik Leng, Regional Director, Northern Region, AmBank (M) Berhad
(centre) presenting the electrical appliances to Puan Mimah Mat Satar,
Supervisor, Pusat Dalam Komuniti, Permata Indah, Kuala Kangsar.

Ms Ong Gaik Leng, Regional Director, Northern Region, AmBank (M) Berhad
(centre) presenting the electrical appliances to Puan Sabiah Ibrahim,
Supervisor, Pusat Dalam Komuniti, NurHikmah, Kampung Lempor, Manong,
Kuala Kangsar. Looking on is Mr Beh Leong Joo, District Manager, District 3,
Northern Region, AmBank (M) Berhad.

In attendance at the Majlis Berbuka Puasa were
Ms Ong Gaik Leng, Regional Director, Northern Region,
AmBank (M) Berhad and staff from AmBank Northern
Region.
AmBank Group contributed essential items such
as book rack, kitchen cabinet, refrigerator, rice cooker
and cooking stove among others worth RM5,200 to
the residents at PDK Kota Lama Kiri and PDK Lempor.
Besides that, the Group also sponsored the water supply
installation for PDK Lempor worth RM2,000.
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AmBank Group’s
Malaysia Day 2015 Celebration
Highlights the Connectedness
of Being Malaysian
In conjunction with Malaysia Day this year,
AmBank Group for the second year has put
the spotlight on some traits and traditions
in a celebration that demonstrated true
“Malaysianess” while at the same time
promoting the spirit of Connectivity to staff and
customers.
Commencing 12 noon on Wednesday,
17 September 2015, a distribution of
“Malaysian Treats” was held concurrently in
seven buildings across the AmBank Group
in Kuala Lumpur. A total of 4,800 specially
designed Malaysia Day caps and mini national
flags were distributed to both customers and
staff alike on a first-come-first-served basis, to
the excitement of all the recipients.
The treats were given out across the
Group’s buildings i.e. Bangunan AmBank

Group (Jalan Raja Chulan), Menara AmBank
(Jalan Yap Kwan Seng), Tropicana Fairway
3 (Petaling Jaya), Menara MBf and Menara
Dion (both in Jalan Sultan Ismail), Bangunan
AmGLC (Jalan Punchak) and Wisma AmBank
(Jalan Pudu).
On top of the distribution in Klang Valley,
2,000 caps and flags were distributed to
customers and staff at our branches across
the regions. The participating branches were
AmBank branch in Jalan Munshi, Melaka,
Menara Liang Court, Pulau Pinang, Jalan Haji
Abdul Aziz, Kuantan, Jalan Sagunting, Kota,
Kinabalu, Sabah and Jalan Haji Taha, Kuching,
Sarawak (18 September).
Organised by Kelab AmBank Group,
the Group’s sports club, the distribution of
treats at Bangunan AmBank Group saw

Datuk Mohamed Azmi Mahmood, Acting Group Managing Director, AmBank Group (fourth from
left) and Syed Anuar Syed Ali, President, Kelab AmBank Group and Head, Group Corporate
Communications and Marketing, AmBank Group (fifth from left) with the AmBank Group Singers and
Sekolah Menengah Kebangsaan Seafield Choir Group, members of the Young Choral Academy.

Datuk Mohamed Azmi Mahmood, Acting Group Managing
Director, AmBank Group (second from right) and Syed Anuar
Syed Ali, President, Kelab AmBank Group and Head, Group
Corporate Communications and Marketing, AmBank Group
(right) distributing the specially designed Malaysia Day caps
and mini national flags to customers and staff at Bangunan
AmBank Group, Jalan Raja Chulan, Kuala Lumpur.

“This is truly a celebration of the spirit
of oneness of the people of Malaysia”
Tan Sri Azman Hashim, Chairman, AmBank Group
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Roslan Mohd Noor, Branch Manager, Jalan Munshi Abdullah Branch, Melaka (seventh from left), Mohd Azman Tajuddin, District Manager 2, Southern Region, AmBank (M)
Berhad (sixth from right), Ronald Hendricks (sixth from left), and Soh Li Ping (fifth from right), teachers from Sekolah Menengah Kebangsaan Bukit Baru Melaka with the
Sekolah Menengah Kebangsaan Bukit Baru Melaka choir group at AmBank-Jalan Munshi Abdullah Branch in Melaka.

Datuk Mohamed Azmi Mahmood,
Acting Group Managing Director,
AmBank Group and Syed Anuar
Syed Ali, President, Kelab AmBank
Group and Head, Group Corporate
Communications and Marketing,
AmBank Group were on hand to do
the distribution.
Tan Sri Azman Hashim, Chairman,
AmBank Group said, “It was a
delight for us to be able to share
a few special moments with our
customers and staff, through the
distribution of this AmBank Group
limited edition Malaysia Day caps and
mini national flags, highlighting the

firmly entrenched spirit of Malaysian
generosity and sharing. In addition,
customers walking into AmBank
Group’s branches and offices across
the nation will be greeted by a
palette of colours as staff dressed in
Malaysian traditional costumes.
A group of talented AmBank
Group staff and Sekolah Menengah
Kebangsaan Seafield Choir Club, who
are also members of the Young Choral
Academy, assembled in the foyer
of Bangunan AmBank Group and
Menara AmBank to sing “Gemilang”
and “Di Sini Lahirnya Sebuah Cinta”,
our famous patriotic songs.

Aloysius Lai, District Manager, Sabah Region, AmBank (M) Berhad (in the centre wearing white shirt)
with the Sunflower Choir Group from Tshung Tsin Secondary School, Sabah at AmBank,
Jalan Sagunting, Kota Kinabalu.

AmBank Group staff posing in various Malaysian traditional costumes
at AmBank, Jalan Taha branch in Kuching.

The Sekolah Menengah Kebangsaan Seafield Choir Group
performing during the Malaysia Day celebration at Menara AmBank,
Jalan Yap Kwan Seng, Kuala Lumpur.

Madam Shiah Lee Lee, District Manager, East Coast Region, AmBank
(M) Berhad (fourth from right in white cheong sam) posing with the
Kuantan AmBank Group Kuantan in front of AmBank-Jalan Haji
Abdul Aziz branch in Kuantan.

AmBank Group staff singing patriotic songs in Malaysian traditional costumes at AmBank, Menara
Liang Court branch in Pulau Pinang.
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Tan Sri Azman Hashim, Chairman, AmBank Group (left with gong)
launching Southern Region Family Day accompanied by Michael Tan,
Organising Chairman (right with gong). Looking on are Senior Management
from AmBank Group and management from AmBank Johor.

AmBank Group Southern Region Celebrates

Family Day in Beautiful Desaru
AmBank Group organised the Southern
Region Family Day gathering attended
by 2,600 staff and their family members
at the Lotus Desaru Beach Resort, Kota
Tinggi, Johor on Saturday, 22 August
2015.
Southern Region comprises the States
of Johor, Melaka and Negeri Sembilan
and the last Southern Region Family Day
in 2011 was held in Melaka and attended
by 3,140 staff and family members.
The presence of AmBank Group

Chairman, Tan Sri Azman Hashim and
senior management from the Group’s
Head Office in Kuala Lumpur, made
the Family Day gathering all the more
meaningful.
In his speech, Tan Sri Azman said the
Southern Region Family Day presented
an excellent opportunity for all staff to
mingle outside the office environment
whilst getting to know one another better
and also spending time with their family
members.

Tan Sri Azman Hashim (centre) enjoying family day with senior management and staff from Southern Region.

“The AmBank Group Family Day
also gives us the opportunity to get to
know our colleagues, particularly those
in different departments, companies
and Regions. This way, we will be able
to learn more about the Group as a
whole as well as inculcate the culture
of connectivity and family spirit of
AmBank Group in all of us.
The AmBank Group Family days
held at the various Regions help to
bring about better rapport amongst
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Tan Sri Azman Hashim singing evergreen hits accompanied by The Singing Shop.

Staff from Southern Region putting on their best performance.

Tan Sri Azman Hashim signaling the start of the telematches.

staff of the Group,” added Tan Sri Azman.
The main activities for the Family
Day included among others, four
performances by AmBank Group staff
and management, a special performances
by The Singing Shop and AmBagus
Talentime Runner-up Winner, Ng Pix Xie,
telematches, games stalls, fireworks
display and various fun-filled activities for
the staff and their families.

Tan Sri Azman Hashim (centre) in a group photo and also ‘wefie’ with staff from Southern Region.
Staff in action at the family day.
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Amanie Unitar Islamic Finance 2015
L-R: Tuan Haji Ibrahim Hasan, Chief Executive Officer, RHB Islamic Bank, Mr Hussam Sultan, Manager, HSBC Amanah, Datuk Dr. Mohd Daud Bakar, Chairman, Amanie
Group of Companies, Encik Mohd Izani Ghani, Chief Finance Officer, Khazanah Nasional Berhad, Dato’ Effendi Abdullah, Senior Vice President/Head, Islamic Markets,
AmInvestment Bank, and Prof. Dr. Engku Rabiah Adawiah Engku Ali, Professor, IIUM Institute of Islamic Banking and Finance (IIiBF).

On Thursday, 17 September 2015, Amanie and UNITAR organised the Amanie Unitar Islamic Finance Forum 2015 in Kuala
Lumpur. One of invited speakers at the event was Dato’ Effendi Abdullah, Senior Vice President/Head, Islamic Markets,
AmInvestment Bank, who shared his ideas and insights on the theme “Unlocking the Critical Eco-system of Islamic
Finance”. The one day gathering was attended by senior industry figures, global investors, practitioners, IT, academicians
and parties interested in the development of Islamic Finance.

AmBank Group Donates Proceeds of
WAH Appreciation Week to Rumah Victory
AmBank Group recently donated the proceeds from the
WAH Appreciation Week totalling RM8,000 to Rumah
Victory at a cheque presentation ceremony held on
Tuesday, 7 July 2015 at Menara AmBank, Jalan Yap
Kwan Seng. WAH, which stands for Warm & Caring,
Approachable & Attentive, Helpful & Able, was developed
to train AmBank service leaders and staff to portray the
WAH Service Persona.

Among those present at the cheque presentation
ceremony were Mr Anthony Chin, Acting Head, Retail
Banking, AmBank (M) Berhad, Tuan Syed Anuar Syed Ali,
Head, Group Corporate Communications and Marketing,
AmBank Group, Mr Albert Khoo, Head, Customer
Experience, AmBank (M) Berhad, Mr Roger Ling, Head,
Distribution Services & Support, AmBank (M) Berhad as
well as representatives from Rumah Victory and AmBank
WAH Appreciation Week volunteers.
WAH Appreciation Week, a jointly
organised initiative by Distribution Services
& Support and Customer Experience, was
held from 24 till 26 March 2015.
The initiative received an overwhelming
response from staff, whereby 9,416 pieces
of appreciation cards were sold during the
Appreciation Week. In staying true to the
WAH spirit, all revenue gained from this
initiative was donated to Rumah Victory.
Established in 1988, Rumah Victory is
a non-profit organisation which provides
L-R: Albert Khoo, Head of Customer Experience, Syed Anuar Syed Ali, Head of Group Corporate
Communications and Marketing, Nicholas and Loh, representatives from Rumah Victory, Roger
community services especially in the area
Ling, Head of Distribution Services & Support and Anthony Chin, Acting Head of Retail Bank at
of drug eradication and rehabilitation.
the cheque presentation ceremony.
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Syed Anuar Syed Ali, Head, Group Corporate Communications and Marketing, AmBank Group (second from right) giving a hand in preparing the Rendang.

Semarak Ramadhan

Syed Anuar Syed Ali (third from right) presenting goodies to
recipients in their home at Kampung Felda Lembah Klau, Raub.
Looking on is Madam Shiah Lee Lee, District Manager, District 1,
East Coast Region, AmBank (M) Berhad (second from left).
Syed Anuar Syed Ali (right) presenting the mock cheque to Encik Mahfar Ali, Group Editor, Berita Harian.

Syed Anuar Syed Ali (third from left) overseeing the preparation of the food for the event.

Syed Anuar Syed Ali (second from left) joining the KAG volunteers
in preparation of the meat.
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AmBank Group Sponsors Bernama
All-Ladies Treasure Hunt 2015

R-L: Syed Anuar Syed Ali, Head, Group Corporate
Communications and Marketing, AmBank Group,
Datuk Zulkefli Salleh, General Manager, Bernama
and Puan Lat Zaharah Abd Mutalib, Chief Sub-Editor
(BM), Bernama.

A total of 160 women in 42 vehicles took
part in the All-Ladies Treasure Hunt to
Perak on Saturday, 5 September 2015.
The event was the third edition
organised by the Association of Women
and Wives of Bernama Employees
(Benita) and was divided into the Open
Category (for the public) and Closed
Category (Benita/Puspanita members).
The hunt was flagged off by
Datin Abidah Sani, Chairperson,
Communications and Multimedia
Ministry’s Association of Wives of Civil
Servants and Women Civil Servants
(KKMM Puspanita) at Wisma Bernama

AmGeneral Insurance Berhad
Sponsors KL City Grand Prix
AmGeneral Insurance Berhad (AmGeneral) was the proud
sponsor of the Kurnia AmAssurance Racing Team for the
inaugural KL City Grand Prix which was held from Friday,
7 August until Sunday, 9 August 2015. The 3.2km circuit
with 16 turns begins at Suria KLCC and turned towards
Jalan P.Ramlee, Jalan Ampang, Jalan Sultan Ismail, and
Jalan Pinang before ending the final round at Suria KLCC.
Together with the Kurnia AmAssurance Racing Team, a safety
campaign featuring the Kurnia AmAssurance Mercedes SLS
GT3 race car and professional tips on road safety was launched.
Kurnia AmAssurance Racing Team Driver, Josh Hunt has
won the 2004 Toyota Atlantic Champ Car Championship and
has also broken the lap record at Sepang F1 Circuit Malaysia
while testing for Formula BMW team Meritus.
Derek Roberts, Chief Executive Officer,
AmGeneral Insurance Berhad (left) and
Josh Hunt, Kurnia AmAssurance Racing
Team Driver posing by the GT3 race car.

with the presence of Datuk Zulkefli
Salleh, General Manager, Bernama and
Datuk Zakaria Abdul Wahab, Editor-inChief, Bernama. AmBank Group was
represented by Anthony Chin, Acting
Head, Retail Banking.
At the cheque presentation ceremony
held previously on Monday, 24 August
to mark the Group’s sponsorship of
the Hunt, Syed Anuar Syed Ali, Head,
Group Corporate Communications and
Marketing, AmBank Group presented
a mock cheque to Datuk Zakaria Abdul
Wahab, Editor-in-Chief, Bernama.

Double Delight for
Ryan and Wong in
Kelab AmBank
Group Badminton
Tournament 2015

Men Singles and Doubles
champion, Ryan Tan,
in action during the KAG
Badminton Tournament.

Ryan Tan from Group Information Services, Retail
Banking and Wong Yunn Chee from AmFunds
Management made it a grand double for themselves
when they won the Kelab AmBank Group (KAG)
Badminton Tournament 2015 title.
In the Men Singles final, Ryan defeated Mustafa
Kamal Ahmad from Transaction Banking Operations
and in the Men’s Doubles, he and fellow department
mate Raja Ahmad Safuan beat the Veteran Doubles
champion, Md Zain Majid from Jalan Dato Lee Fong
Yee Branch, Negeri Sembilan and Mahmud Buang
from Jalan Munshi Abdullah Branch, Melaka.
Yunn Chee partnered Sim Yin Chuan, also from
AmFunds Management to win the Mixed Doubles title
while in the Women’s Doubles, she combined with
another department colleague, Masfizah Bahri to win
the title to make it two out of two.
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AmBank Group Participates
in the Bursa Bull Charge 2015

Wan Seong Clinches
Bronze in BWF World
Seniors Badminton
Championship 2015
Chan Wan Seong (left) with his bronze medal, together with Poul-Erik Hoyer Larsen,
President, Badminton World Federation.

AmBank Group badminton player Chan Wan Seong,
Executive Vice President, Wholesale Banking Coverage
made AmBank Group proud by bagging a Bronze
Medal in the Men’s Singles 60-64 age group category at
the Badminton World Federation (BWF) World Seniors
Badminton Championship 2015 which was held from 20-26
September 2015 in Helsingborg, Sweden.
Wan Seong lost 21-15, 21-8 to eventual champion and
ex-Thomas Cupper, Claus Andersen from Denmark in the
semi-finals. AmBank Group was the official sponsor for the
Malaysian Senior team t-shirts and track suits. Wan Seong
was also the Team Manager for the team.
Overall, Malaysia won one gold and one bronze and the
tournament attracted approximately 1,300 players from 48
countries in this biennial tournament which consisted of age
groups from 35-70 years old.

The Malaysian Senior Badminton team posing for group photo .

Following the successful Bursa Bull Charge 2014,
AmBank Group once again participated in Bursa
Malaysia’s The Bursa Bull Charge 2015, which took
place on Thursday, 20 August 2015.
The runners representing the Group were Tai Terk
Lin, Non-Executive Director from AmInvest, Hanisah
Hashim from Group Information Services, Lim Yi
Ding from Group Finance, Rudran Sivayanapoopathy
from Group Internal Audit and Adam Johari from
AmGeneral Insurance.
The Bursa Bull Charge started at 3.00pm and
follows Kuala Lumpur’s Capital Market Trail along
Jalan Raja Chulan, Jalan Ceylon, Jalan Sultan Ismail,
and Jalan Ampang, among others. AmBank Group
runners, whom participated in the 1.5km CEO Run and
5km Corporate Run, were supported and cheered on
by a throng of AmBank staff from Bangunan AmBank
Group as they run passed the building.

AmBankers from Bangunan AmBank Group gathered in front of the
building at Jalan Raja Chulan to cheer on the AmBank runners.

The event attracted more than 1,800 runners
and raised RM1.5 million of charity fund, benefitting
various charity organisations in Malaysia.

L-R: Rudran Sivayanapoopathy from Group Internal Audit, Adam Johari
from AmGeneral Insurance, Tai Terk Lin, Non-Executive Director from
AmInvest, Lim Yi Ding from Group Finance and Hanisah Hashim from
Group Information Services posing at the Bursa Bull Charge 2015 event.
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Asian Institute of Chartered Bankers Graduation
& Awards Ceremony 2015
A total of 57 staff across AmBank Group have successfully completed various Asian Institute of Chartered Bankers (AICB)
qualifications in year 2014. In commemorating their hard work and efforts, the graduates were honoured at the 18th AICB
Graduation & Awards Ceremony 2015 held on 23 May 2015 at The Majestic Hotel, Kuala Lumpur. The ceremony was
graced by Tan Sri Azman Hashim, in his capacity as the Chairman of the Asian Institute of Chartered Bankers (AICB). In his
opening address, Tan Sri Azman expressed his heartiest congratulations to all graduates and prize winners in recognition of
their commitment, dedication and determination in completing the professional qualification programmes.

Seated front row: Ms Yong Bee Eng, Head Human Resource, Wholesale Banking Coverage, AmBank Group (sixth from left); Pn Fauziah Yacob, the then Chief
Human Resource Officer, AmBank Group (seventh from left), Datuk Mohamed Azmi Mahmood, Acting Group Managing Director, AmBank Group (eighth from
left); Mr Thein Kim Mon, Chief Internal Audit Officer, AmBank Group (ninth from left), Mr Jeyashanker R. Kandasamy, Head Compliance, AmBank (M) Berhad
(tenth from left) with AmBank’s graduates.

Tan Sri Azman Hashim (centre) posing with the Executive Banker’s Graduates.

On 22 May 2015, a day before the 18th AICB
Graduation & Awards Ceremony 2015, Group Learning
& Development organised an “Appreciation Hi-Tea”
event to commemorate the graduates’ stellar
achievements. The event was held at Level 6, AmBank
Group Leadership Centre (AmGLC). The event was
graced by Tan Sri Azman Hashim who was present to
personally congratulate the graduates and to present
token gifts to the graduates.

Egyptian Banking Institute – Study Visit
On 5 June 2015, AmBank Group hosted a Study Visit for 21 delegates from the Egyptian Banking Institute. The purpose of
the study visit was for the delegates to get acquainted with the Small Medium Enterprise (SME) banking in AmBank Group
and to learn its latest and best practices, as well as the success stories and experiences in enhancing SME banking.

Tan Sri Azman Hashim (second row, third from left), Mr Anthony Chin (third row, extreme left), Acting Head,
Retail Banking, Mr Yeow Swee Yun (fourth row, sixth from left), Senior Vice President, Wholesale Banking
Coverage and Ms Winnie Khong (first row, extreme right), Senior Vice President, Small Business Banking, Retail
Banking posing with the delegates from Egyptian Banking Institute.

Mrs Pushpa Rajadurai (right), Managing
Director, Wholesale Banking Coverage
presenting the token to Ms Nihal Hassan
Ali Hassan, representative from Egyptian
Banking Institute.
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As part of our ongoing commitment to your continuing development and to
encourage self-directed continuous learning by leveraging on technology platform
via MyLMS (Learning Management System), Group Learning & Development
(Group L&D) have launched the following initiatives targeted for learners within
AmBank Group.

• Foreign Exchange Administration
(2015/16) E-Learning
This e-learning course was launched
on 30 June 2015 with the aim to
enhance awareness on the Foreign
Exchange Administration (FEA) Rules
and Notices issued by Bank Negara Malaysia.
Upon completing the e-learning course,
learners will be able to
• Recognise the rules relating to the FEA and able
to apply the rules when performing day-to-day
business functions
• Recognise that one FEA notice may relate to
another FEA notice and apply when performing
day-to-day business functions
• Identify permitted activities for foreign currency
dealings, borrowings, guarantees, investment,
fund transfers, and foreign currency/external
account transactions.
• Understand the role of the bank and specific
directions from BNM
• Realise the consequences of non-compliance
The e-learning course is targeted for all AmBank
Group staff (excluding staff from AmGeneral,
AmMetlife and AmMetlife Takaful).
• Skillsoft IT &
Desktop Videos

Are you maximising the value of the tools
at your fingertips?
How many times have you said
“there’s got to be an easier way?”
Your computer and its applications were designed to
give you flexibility and power, so unlock their secrets.
Success is only a few clicks away.
Group L&D wishes to announce that we have launched
the Skillsoft IT & Desktop videos for staff who subscribed
to the Skillsoft IT & Desktop E-Learning courses. The
bite-sized video content covers a variety of desktop and
IT topics to complement the e-learning courses. The
video content can be launched directly from your mobile
devices (smartphone and tablet).

• Learn on-the-go
• Support busy professionals
• 3-5 minutes in length, covering a variety of
desktop and IT topics
• Intended for users that are familiar with the
software or hardware applications
• Available on mobile devices, including tablets
and smartphones
• Enable learning whenever and wherever it’s
needed.
• Short length and device options provide
learners with a flexible way to get quick
answers to daily challenges
For more information or to subscribe, kindly
contact the Learning & Development Team.
• Leadership Insights
As part of Group L&D
initiatives to support
continuous learning
within the organisation,
we’re pleased to
announce the launching of Leadership Insights
that enables access to learning anywhere,
anytime from mobile devices, including tablets and
smartphones.
Through the monthly Leadership Insights,
learners are provided with inspiring and thoughtprovoking articles, gathered from reputable
sources around the globe, that are central to the
challenges faced by leaders in AmBank Group.
In addition, the learners will have access
to leading management thinking through the
Leadership Library. The purpose of the online
leadership library is to support continuous learning
by providing new ideas and inspiration to enable the
learners to better tackle some of the many business
challenges they are facing.
For more information or to subscribe, kindly contact
the Learning & Development Team.
If you have any enquiries on E-Learning content,
kindly contact:
• Noorazura at 03-2032 3969 ext 3007
or noorazura-ambak@ambankgroup.com
• Siti Nadiah at 03-2032 3969 ext 3001
or nadiah-mansor@ambankgroup.com
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Keng Seng Choo

Born in 1945 from Alor
Setar in Kedah, Keng Seng
Choo is a Malaysian artist
whose works have been
showcased in many private
and public galleries both
from within and outside of
Malaysia. Graduated from
the prestigious Nanyang
Academy of Fine Arts in
Singapore in 1965, Keng
Seng Choo is known for
his exemplary and brilliance
techniques in Batik Art. With
a career in the art scene
that spanned across 45
years, his works is known
to have encircled around
still life and object which he
paints with much passion
and expression.
Artist:
Keng Seng Choo
Title:
Companion
Medium:
Poster colour
Measurement:
96cm (W) x 75cm (L)
Location:
Islamic Markets, AmInvestment Bank
Level 21, Bangunan AmBank Group
No.22, Jalan Raja Chulan, Kuala Lumpur

camel collection

41

 A nephnite stoned camel of
grey and brown, mounted on
a slab of the same material.
Purchased in Minfeng, another
stopover on the Silk Road.
Size:
15cm (H) x 13cm (L)
Location:
Receptionist Area, Level 15
Bangunan AmBank Group
Jalan Raja Chulan
Kuala Lumpur

 A set of six pieces of camel
carved in Langkawi marble
– a gift from Captain Omar
Tar Sai.
Size:
3.5cm (H) x 5.5cm (L)
Location:
The Camel Collection
Level 49
Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

