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support system to SMEs. The solution 
is a viable and cost-effective option to 
SMEs. We have also been appointed 
as settlement bank for Finexus on 
PayNet’s Real-Time Retail Payments 
Platform. This further enhanced our 
position as a key player in the financial 
industry to accelerate the growth of 
cashless payments in the country.

I am pleased to note that we 
continue to be recognised and 
honoured especially during this 
period. We received three awards at 
the Malaysian e-Payments Excellence 
Awards (MEEA), reflecting the Group’s 
commitment to delivering a seamless 
banking experience for customers 
and partners. Our Islamic banking 
arm, AmBank Islamic was awarded 
Best Islamic Corporate Bank Malaysia 
2020 byGlobal Banking & Finance 
Review. The Group has also been 
acknowledged where it received three 
awards from Minority Shareholders 
Watch Group (MSWG). These awards 
serve as an affirmation of AmBank 
Group’s commitment to maintaining 
good corporate governance practices, 
policies and disclosures.

It was good to see the AmBankers 
participate in the Kelab AmBank 
Group (KAG) Instagram workout. 

2020 has been an unprecedented 
and challenging year to all of us. 
COVID-19 pandemic has affected 
the global economy including the 
financial sector. We have adopted the 
new normal and continue to assist 
our customers in response to the 
pandemic.

Malaysia’s economy will continue 
to improve, albeit at a gradual pace, 
towards the end of the year and into 
2021, after seeing a stronger-than-
expected rebound in the third quarter. 
In an effort to support SMEs and 
Malaysians affected by COVID-19, 
AmBank will be extending its Targeted 
Repayment Assistance Programme 
until 30 June 2021. The extension of 
the repayment assistance programme 
is intended to further aid AmBank 
customers from the B40, M40 and 
micro enterprise segments particularly 
those who are impacted by job loss or 
faced with reduced monthly income 
due to the COVID-19 pandemic. 

On the business front, we have 
recently collaborated with Maxis to 
introduce mTap via Payments Network 
Malaysia Sdn Bhd (PayNet) as part our 

The one-hour workout is to encourage 
our members to continue to exercise 
in the comfort of their home and at 
their convenience during COVID-19 
pandemic.

The recent resurgence in the number 
of COVID-19 cases has reminded 
us to be vigilant and disciplined in 
playing our roles in complying with 
the Government’s SOPs during this 
pandemic.

2020 has been a challenging year 
filled with new norms. Thank you for 
doing your part in keeping everyone 
around you and within the Group 
safe. May this Christmas season and 
the New Year bring an abundance 
of happiness and peace to you and  
your loved ones. Have an enjoyable 
albeit muted New Year celebration  
and let’s usher in a brighter and 
prosperous 2021.
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MARKET CAPITALISATION

RM10.69 Billion
EARNINGS PER SHARE 

20.02 sen (H1FY21)
AS AT 30 SEPTEMBER 2020

TOTAL ASSETS

RM163.0 Billion
SHAREHOLDERS’ EQUITY 

RM19.3 Billion
AS AT 30 SEPTEMBER 2020

NO. OF EMPLOYEES

10,149
BRANCH NETWORK

170
AS AT 30 SEPTEMBER 2020

Tan Sri Azman Hashim
Chairman,
AmBank Group



Dear AmBankers,
I hope you are all keeping well.

This year has passed by very quickly. It 
is unfortunate that the recent resurgence in 
the number of COVID-19 cases impacted our 
economic recovery. As a result, we have had 
to have set aside an additional RM205 million 
to strengthen provision coverage in the second 
quarter of FY21.

Despite this, the Group has delivered resilient 
results. We have just announced our half yearly 
results, as you may have read. Total income was 
up by 5% YoY, supported by strong NoII growth 
of 14%. Expenses were kept in check, while 
CTI improved to 47.3% (from 49.4% in H1FY20). 
Profit before provisions (PBP) grew by 9.8% to 
RM1,184.8 million. Underlying PBP increased by 
13.0%. Our reported PATMI was down 15% to 
RM602 million, while reported ROE was 6.3%. 
After adjusting for the net modification loss and 
additional macro provision, underlying PATMI of 
RM792 million was up 11% YoY, while underlying 
ROE was 8.3%. Gross loans grew 3% to RM110.6 
billion. Our customer deposits increased 2% to 
RM114.8 billion while CASA balances registered 
a robust growth of 18.0%, bringing our CASA mix 
higher to 29.7%.

Operating in the New Norm
We are now operating in the new norm. Globally, 
there is an accelerating trend in the adoption of all 
things digital for consumers and businesses.

At AmBank, post MCO, we have seen 50% 
of customer transactions performed via digital 
channels. Our award winning AmOnline app 
has more than one million customers today. 

DuitNowQR is now available to all our AmBank 
customers via our AmOnline app and is now 
the mode of payment at our cafetarias in 
BAG, MAB and WAF.

We have many exciting digital initiatives. 
Very soon, AmBank will be rolling out our 

first truly contactless solution where account 
opening can be done fully online. We have also 
recently collaborated with Payments Network 
Malaysia Sdn Bhd (PayNet) and Maxis to introduce 
mTap, a secured contactless payment solution that 
uses a mobile device as a payment acceptance 
terminal to process debit card transactions.

As we navigate into 2021, there is a lot to be 
done to execute our Focus 8 strategy and it 
is important that we continue to be focused in 
driving the bank forward, together.

 The path to ROE of ≥10% – We remain resolute 
in delivering an ROE of ≥10% in the long term.

 Sharpening our Segment Play – We will 
sharpen our segment play focusing on key 
segments in Retail and SME, to continue 
delivering superior customer experience.

 Collaborators & Partners – We will continue 
to focus on harnessing collaboration across 
the entire Group to implement more than 40 
initiatives, and these will be discussed and 
tracked at the various taskforces and monthly 
review meetings.

 Connecting People – Our people agenda 
will continue with learning and development 
programmes to grow our internal talent. As the 
organisation grows and evolves, our people 
need to continually learn and adapt to keep 
up with innovation and changes in technology. 
At the same time, it is important to instil and 
inculcate the P²ACE DNA within AmBankers.

The Group has delivered resilient results.  
We have announced our half yearly results 
and with total income up by 5% YoY.

Dato’ Sulaiman Mohd Tahir 
Group Chief Executive Officer, AmBank Group
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 Building capital light revenue – A major focus will 
be to drive capital-light revenue, through differentiated 
and profitable products which includes ramping up 
our foreign exchange (FX) sales and trade finance. 
This is also discussed and tracked closely at the 
various taskforces held monthly.

 AmBank Digital – There will be increasing focus on 
building efficiency through digitalisation of processes 
using automation and robotics. More than 20 
processes have been automated in the first phase of a 
business process optimisation programme which the 
Bank has embarked on last year. The second phase 
which commenced recently will continue with the 
evaluation and implementation of further efficiencies.

 ESG – We will place a strong focus on Environmental, 
Social, and Governance (ESG), as a responsible 
financial institution. Our ability to remain profitable 
and relevant is linked to the long-term well-being 
of the people and communities we serve as well 
as the environment in which we operate. We have 
now established a Sustainability Framework and 
a sustainability department will be set-up to drive 
ESG activities. Group sustainability targets and KPIs 
across the organisation have been formalised.

 Digital Bank – We are also looking into penetrating 
untapped markets to acquire new segment of 
customers through digital and automated platforms. 
This will be an exciting journey towards the revolution 
of the financial landscape in Malaysia.

We are now operating in the new 
norm. Globally, there is an accelerating 
trend in the adoption of all things 
digital for consumers and businesses.

At AmBank, post MCO, we have 
seen 50% of customer transactions 
performed via digital channels.  
Our award winning AmOnline app  
has more than 1 million customers.

Looking Forward to 2021
This year has undoubtedly been unprecedented 
and challenging... but you, my fellow AmBankers 
have continued to be resilient. Together, we have 
continued to perform well against our competitors 
and received industry recognition on multiple 
fronts. We have completed the Compliance 
Transformation Programme after four years, 
which is a remarkable milestone for the Group.

Many of you have worked very hard and 
through weekends to reach out to more than 
500,000 customers since the onset of the 
pandemic to offer repayment assistance and 
process more than 60,000 applications for the 
Repayment Assistance program to support SMEs 
and Malaysians impacted by COVID-19. Since 
the onset of the pandemic, we have extended 
repayment assistance for loans and financing 
amounting to around RM11 billion. The targeted 
Repayment Assistance Programme has now 
been extended until 30 June 2021 and is intended 
to further aid our customers who are impacted by 
job loss or are facing income reductions due to 
the pandemic. It is important that AmBank does 
our part to help our customers cope during these 
trying times.

Thank You all for your hard work and 
contribution.

If you are taking time off, have a good break. To 
those celebrating Christmas, I wish you a joyous 
celebration with your family and loved ones. 
Please stay safe, take good care of yourselves 
and your families.

Let us look forward to a better 2021.

Dato’ Sulaiman Mohd Tahir 
Group Chief Executive Officer,  
AmBank Group
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AMMB Holdings Berhad (AmBank Group or the Group) 
Announced its Financial Results for the Half Year Ended  
30 September 2020 (H1FY21).

Dato’ Sulaiman Mohd Tahir (Dato’ Sulaiman), AmBank Group Chief Executive Officer said,  
“The recent resurgence in the number of COVID-19 cases underscores the highly volatile 
circumstances that are exacerbating the damage already inflicted on the economy while posing 
challenges to swift economic recovery. Against this backdrop, we have set aside an additional 
RM205 million to strengthen provision coverage in the second quarter of FY21, bringing our total 
allowances to RM1.74 billion on our balance sheet. This has raised the Group’s loan loss coverage 
to 99.9% and further increased our credit reserves against the risks posed by the pandemic. 
Amidst the health crisis and macroeconomic headwinds in the first-half of FY21, I am pleased 
that the Group has delivered resilient results with sustained growth in revenue and profit before 
provisions, which were up 5.3% and 9.8% respectively. The Group’s net profit stood at RM602.5 
million as a result of the additional macro provisions taken. Excluding the net modification loss and 
pre-emptive macro provisions, underlying net profit was RM791.9 million, up 11.4%.”

Summary of H1FY21 Results1

•	 Total	income	up	by	5.3%	to	RM2,247.2	million,	
driven	by	higher	trading	and	investment	income.	
Excluding	the	net	modification	loss	of	RM34.5	
million,	underlying	income	increased	by	6.9%

•	 Expenses	stable	at	RM1,062.4	million.	Cost-to-
income	(CTI)	ratio	improved	further	to	47.3%	from	
49.4%	a	year	ago,	delivering	a	positive	JAWS	of	4.6%

•	 Profit	before	provisions	(PBP)	grew	by	9.8%	to	
RM1,184.8	million,	underlying	PBP	increased	by	
13.0%

•	 Net	impairment	charge	of	RM382.4	million	(H1FY20:	
net	impairment	of	RM76.6	million),	mainly	due	to	an	
additional	RM214.8	million	in	pre-emptive	macro	
provisions	taken	in	the	first	half	of	the	financial	year

•	 Gross	impaired	loans	(GIL)	ratio	stood	at	1.57%	
(FY20:	1.73%),	with	loan	loss	coverage	(LLC)	ratio	
at	99.9%	(FY20:	93.4%²)

•	 Net	profit	after	tax	and	minority	interests	(PATMI)	
lower	by	15.3%	at	RM602.5	million.	Underlying	

Note: 

¹ All growth percentages 
computed on year-on-year 
(YoY) H1FY21 vs H1FY20 
basis unless otherwise 
stated. Quarter-on-quarter 
(QoQ) refers to Q2FY21 vs 
Q1FY21.

² Includes regulatory reserve 
of RM387.5 million (H1FY21: 
RM Nil).

³ On an annualised basis.

4 Excluding regulatory reserve.
5 Under observation period.

AmBank Group Sustained Income and 
Profit Before Provisions Growth in H1FY21.  
Makes RM215 Million in Additional  
Pre-Emptive Provision.

PATMI of RM791.9 million up by 11.4% (adjusted 
for the net modification loss and pre-emptive 
macro provisions)

•	 Return on equity³ (ROE) at 6.3% (H1FY20: 7.9%), 
underlying ROE at 8.3%. Return on assets³ (ROA) 
of 0.81% (H1FY20: 1.01%) and basic earnings per 
share (EPS) of 20.02 sen (H1FY20: 23.63 sen)

•	Gross loans and financing grew by 3.1% year-to-
date (YTD) to RM110.6 billion

•	Customer deposits increased by 1.6% year-to-
date (YTD) to RM114.8 billion, current account 
and savings account (CASA) balances grew by 
18.2% (CASA mix higher at 29.7%)

•	 Financial Holding Company (FHC) Common Equity 
Tier 1 (CET1) capital ratio strengthened to 13.5% 
(FY20: 12.4%) and Total Capital ratio stood at 
16.6% (FY20: 15.8%)

•	No interim dividend has been declared for the half-
year ended 30 September 2020
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“In view of the uncertain economic 
environment in the near term 
triggered by the resurgence of 
COVID-19 outbreak, capital and 
liquidity conservation is paramount 
in preserving the Group’s financial 
resilience. To this end, the Group has 
deferred its interim dividend for the 
half year ended 30 September 2020 
as an additional measure of prudence 
while navigating through the current 
economic uncertainties.”

“In line with the Group’s ongoing 
efforts to support SMEs and 
Malaysians impacted by COVID-19, 
we are extending our targeted 
Repayment Assistance Programme 
until 30 June 2021. The extension is 
intended to further aid our customers 
who are impacted by job loss or are 
facing income reductions due to the 
pandemic. As at mid-October 2020, 
we have processed more than 60,000 
applications and have approved close 
to 100% of these applications. Since 
the onset of the pandemic, we have 
extended repayment assistance for 
loans and financing amounting to 
around RM11 billion.”

In terms of its quarterly 
performance, the Group’s total income 
increased by 5.7% compared with 
the preceding quarter (Q1FY21), 
underpinned by recovery in net 
interest margin following the repricing 
of balance sheet and unwinding of 
net modification loss. This was offset 
by lower Markets trading gains and 
softer Insurance income. Net profit 
decreased by 35.0% quarter-on-
quarter (QoQ), mainly due to higher 
macro provisions taken in Q2FY21.

In the first half of FY21, the Group’s 

NII of RM1,353.8 million was stable 
compared to a year ago. Excluding 
the net modification loss, NII increased 
by 2.9%, driven by assets growth. 
Meanwhile, net interest margin (NIM) 
contracted 13 bps to 1.76%, given 
the lower assets yield resulting from 
a cumulative 125 bps reduction 
in Overnight Policy Rate (OPR) for 
the year 2020. Excluding the net 
modification loss, underlying net 
interest margin (NIM) was 1.80%, 
down 9 bps YoY. Non-interest income 
(NoII) grew by 13.8% YoY, contributed 
by strong trading and investment 
income from Group Treasury and 
Markets and General Insurance, as 
well as higher fee income from Fund 
Management and Stockbroking. 
Consequently, total income grew by 
5.3% YoY to RM2,247.2 million.

The Group continues to exercise 
disciplined cost management. 
Operating expenses were broadly 
stable at RM1,062.4 million and 
CTI improved further to 47.3% from 
49.4% a year ago. Consequently, 
PBP increased by 9.8% YoY, with 
underlying PBP up by 13.0%.

The Group recorded a net 
impairment charge of RM382.4 million 
in H1FY21, compared to RM76.6 
million a year ago. The additional 
RM214.8 million in macro provisions 
that was charged during the half 
year, brought the total pre-emptive 
macro provisions to RM382.1 million, 
of which RM167.3 million was taken 
in the previous financial year. The 
provisions were made in relation to 
the Group’s exposures to retail and 
SME customers that are affected by 
COVID-19 as well as the aviation and 

oil and gas sectors. Gross impaired 
loans ratio stood at 1.57% (FY20: 
1.73%), with loan loss coverage 
improving to 99.9% (FY20: 72.5%4). 
The Group is closely monitoring the 
impact of the economic slowdown on 
credit portfolios through stress tests, 
identifying vulnerable borrowers and 
conducting regular portfolio reviews as 
part of on-going credit vigilance.

The Group’s gross loans and 
financing increased 3.1% YTD to 
RM110.6 billion, driven by growth in 
Retail Banking and Business Banking. 
Mortgages grew RM1.6 billion to 
RM38.1 billion and loans to SME 
customers increased by RM1.7 billion 
to RM22.5 billion while Wholesale 
Banking loans fell by RM653.1 million 
from lower corporate utilisation.

Deposits from customers increased 
1.6% YTD to RM114.8 billion. CASA 
balances registered robust growth of 
18.2% YTD to RM34.1 billion, with 
CASA mix higher at 29.7% (FY20: 
25.5%).

The Group continued to maintain 
sound capital and liquidity positions. 
The Group’s FHC CET1 ratio and 
total capital ratio strengthened to 
13.5% and 16.6% respectively from 
capital accretion through profits and 
suspending interim dividend. Based 
on stress testing scenarios, the Group 
has adequate loss absorption capacity 
to maintain capital ratios above both 
internal capital targets and regulatory 
requirements. We remained highly 
liquid, with a liquidity coverage ratio 
(LCR) of 155.4% and net stable 
funding ratios5 (NSFR) of all banking 
subsidiaries above 100% as at  
30 September 2020.

Amidst the health crisis and macroeconomic headwinds in the first-
half of FY21, I am pleased that the Group has delivered resilient 
results with sustained growth in revenue and profit before provisions, 
which were up 5.3% and 9.8% respectively.

H1FY21 Results (cont’d)
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Divisional Performance  
(H1FY21 vs H1FY20)

Wholesale Banking
Income grew by 26.5% 
YoY to RM805.1 million, 

contributed by higher NII from increased 
holding in fixed income securities and 
strong financial markets trading gains. 
Expenses fell by 7.0% YoY to RM134.2 
million. Net profit after tax (PAT) was 
marginally lower by 1.9% YoY, mainly 
due to the net impairment charge of 
RM135.7 million. Gross loans decreased 
by 1.8% YTD to RM34.9 billion due 
to lower corporate utilisation in line 
with subdued business sentiments. 
Customer deposits was 2.4% lower 
YTD, at RM58.6 billion.

Retail Banking
Income increased 2.2% 
to RM742.5 million. NII 

rose 3.4% from good loans growth, 
partially offset by margin compression. 
NoII reduced by3.6%, attributable 
to lower cards related fee income. 
Expenses were broadly stable YoY. Net 
impairment charge of RM28.4 million 
was significantly lower YoY (H1FY20: 
RM95.7 million), reflecting the lower 
delinquency rate during the 6-month 
BNM’s loan moratorium. Thus, PAT 
was up 39.0% to RM217.3 million. 
Gross loans increased by 5.6% YTD to 
RM62.2 billion, mainly from mortgages, 
Retail SME and personal financing. 
Customer deposits increased 5.6% 
YTD to RM48.0 billion, mainly driven by 
CASA.

Business Banking
Income fell by 2.1% 
to RM173.1 million. 

NII decreased by 1.5% on margin 
compression. NoII was down by 4.1%, 
mainly due to lower trade finance 
related fee income. Net impairment 
charge was lower at RM8.5 million, 
compared to RM40.6 million a year ago. 
Consequently, PAT increased by 52.6% 

to RM73.8 million. Gross loans increased 
by 5.8% YTD to RM11.9 billion while 
customer deposits increased by 10.0% 
YTD to RM7.9 billion.

Investment Banking and  
Fund Management
Overall income grew 

strongly by 19.8% to RM166.1 million, 
boosted by higher fee income from 
Fund Management and Stockbroking. 
Operating expenses fell by 2.4% to 
RM88.0 million. PAT of RM66.4 million, 
representing a substantial 74.6% 
increase YoY.

Islamic Banking
Total income reduced by 
2.7% to RM423.2 million 

mainly due to net modification loss. 
Operating expenses reduced by 1.8%, 
while net impairment charge was higher 
at RM160.4 million (H1FY20: RM52.5 
million). As a result, profit after zakat and 
taxation reduced by 36.9% to RM114.4 
million.

General Insurance
Income grew by 6.4% 
YoY to RM381.4 million, 

underpinned by higher investment 
income and lower claims, partially offset 
by lower premiums. Operating expenses 
increased by 22.0% to RM208.4 million 
from higher marketing cost. Profit after 
tax fell by 2.4% to RM146.4 million.

Life Insurance and  
Family Takaful
The Life Insurance and 

Family Takaful businesses recorded 
an improved PAT of RM19.7 million 
compared to RM0.6 million a year 
ago, mainly due to higher investment 
income and premiums, offset by 
higher reserving. The Group has 
equity accounted the results of the life 
insurance and family takaful business 
to reflect the Group’s effective equity 
interests in the joint ventures.

Outlook for FY21
Gross Domestic Products (GDP) for year 
2020 is expected to contract between 
-5.3% and -5.7%. The inflation pressure 
is expected to remain weak with the 
reintroduction of the Conditional MCO 
the Government in October. Upside to 
demand is limited and cost pressures 
continue to be muted. Headline inflation is 
projected to remain subdued, averaging 
around -0.9% to -1.1%. The OPR 
currently stands at 1.75% as the country’s 
economic activity is projected to improve 
further while the world economy contends 
with the resurgence in COVID-19 cases.

The pace of the economic growth in 
the near term continues to be subjected 
to the unpredictable course of the 
pandemic and subsequent containment 
measures worldwide. On the back of a 
weak domestic economic outlook, overall 
banking industry loans growth for the full 
year is likely to hover around 4% to 5%, 
primarily supported by the Government 
stimulus measures.

Dato’ Sulaiman said, “We have reached 
out to more than 500,000 customers 
since the onset of the pandemic to offer 
repayment assistance through multiple 
channels. We will continue to make 
available debt rehabilitation support until 
30 June 2021 to assist our customers 
during these trying times. Our relationship 
managers and customer service frontliners 
are ready to lend a helping hand.”

“As this global crisis continues to 
accelerate structural changes to our 
economy, the Group is progressing 
towards the new normal under its 
refreshed Focus 8 strategy which 
is premised on building our digital 
capabilities and driving efficiency through 
automation. To this end, we will be 
rolling out our digital onboarding and 
e-KYC initiatives by end of 2020 while 
developing collaborations with cross-
industry partners. We will continue 
to invest in growth opportunities and 
remain steadfast in protecting the long-
term interests of our stakeholders by 
maintaining a sound balance sheet.”
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AmBank Wins  
Three Awards 
from MSWG-Asean Corporate 
Governance Awards 2019

Appointment of
Chief Executive Officer,  
AmInvestment Bank

8 award

Devanesan Evanson, Chief Executive Officer, Minority Shareholders Watch Group (MSWG) presenting the award to Tan Sri Azman Hashim, Chairman, AmBank Group 
(centre) while being witnessed by Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group (right).



Commenting on the wins, Tan Sri 
Azman Hashim, Chairman, AmBank Group 
said “It is an honour to be recognised 
with these prestigious accolades. These 
awards serve as an affirmation of AmBank 
Group’s commitment to maintaining good 
corporate governance practices, policies 
and disclosures.”

 The 2019 CG assessment was 
conducted based on PLCs’ latest annual 
reports, CG reports and sustainability 
reports published before 31 July 
2019. Other sources of information 

include corporate websites, public 
announcements on Bursa Malaysia, as well 
as other publicly available information such 
as media and analysts’ reports.

Dato’ Sulaiman Mohd Tahir, Group 
Chief Executive Officer, AmBank Group 
added “This recognition is a testament 
to our dedication in upholding corporate 
governance standards and compliance 
while we continue to embody the 
high values of accountability, integrity, 
transparency and governance in our 
business operations.”

AmBank was recently 
presented with three 
awards from Minority 
Shareholders Watch Group 
(MSWG). The awards 
were Excellence Award for 
Overall CG & Performance, 
Excellence Award for CG 
Disclosure and Industry 
Excellence Award – under 
the financial services 
category.

AmInvestment Bank Berhad (“AmInvestment Bank”) 
announced the appointment of Tracy Chen Wee Keng as 
Chief Executive Officer, effective 28 October 2020. Since 
1 July 2020, Tracy has been the person in charge with the 
running of AmInvestment Bank Berhad. Prior to joining us 
in May this year as Deputy CEO of AmInvestment Bank 
Berhad, Tracy was Senior Managing Director & Co-Head 
of Senior Bankers Group at a regional banking group, 
where she led a team to originate, structure and secure 

investment banking mandates from corporate clients 
and government linked companies. She has extensive 
experience in equity and debt transactions, having advised 
on numerous high profile and complex corporate & project 
financing exercises in Malaysia as well as other ASEAN 
countries. Tracy holds a Bachelor of Management (Hons.) 
from University Sains Malaysia. She brings with her more 
than 30 years of banking experience in commercial, 
corporate and investment banking.
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“It is an honour to be recognised with these prestigious accolades. These awards 
serve as an affirmation of AmBank Group’s commitment to maintaining good 
corporate governance practices, policies and disclosures.”

Tan Sri Azman Hashim, Chairman, AmBank Group 

L-R: Jamie Ling, Group Chief Financial Officer, AmBank Group, Voon Seng Chuan, Chairman, AmBank (M) Berhad, Devanesan Evanson, Chief Executive Officer, Minority Shareholders 
Watch Group (MSWG), Tan Sri Azman Hashim, Chairman, AmBank Group, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Dato’ Sri Abdul Hamidy Abdul 
Hafiz, Chairman AmBank Islamic, Jeyaratnam Tamotharam Pillai, Chairman, AmInvestment Bank and Koid Phaik Gunn, Group Company Secretary, AmBank Group at the awards 
presentation ceremony which was held on Wednesday, 7 October 2020 at Bangunan AmBank Group.



AmBank Group Receives Three Awards at  
Malaysian e-Payments Excellence Awards

The MEEA is an annual event 
that recognises the outstanding 
achievements and contributions of 
banks, businesses and government 
agencies that have contributed 
significantly towards the growth of 
the electronic payment industry in 
Malaysia.

AmBank Group was honoured  
with the awards for:
•	 Outstanding Contribution to 

MyDebit – fourth consecutive 
year

•	 Outstanding Contribution to 
JomPAY – fourth consecutive 
year

•	 Top JomPAY Acquirer

The awards were presented 
by Peter Schiesser, Group Chief 
Executive Officer, Payments 
Network Malaysia Sdn Bhd 
(PayNet) to Dato’ Sulaiman Mohd 
Tahir, Group Chief Executive Officer, 
AmBank Group.

In his acceptance speech,  
Dato’ Sulaiman Mohd Tahir, said,  
“We are honoured to be recognised 
for Outstanding Contribution to 
JomPAY and MyDebit for the 
fourth year running and indeed 
it is a privilege to be named Top 
JomPAY Acquirer this year. Indeed, 
this achievement is a testament to 
our commitment and our continual 
effort to encourage customers 
and partners to utilise JomPAY as 
an accessible bill payment eco-

system as well as our continuous 
commitment expanding MyDebit 
payment acceptance via our 
merchant network nationwide.

“The year 2020 has been a 
watershed for businesses and 
consumers alike, as they have 
had to accelerate the digitalisation 
of payments and collections due 
to the COVID-19 pandemic. This 
new norm is set to continue and 
we are keen to do our part to help 
Malaysians propel the growth of 
cashless payments in the country,” 
concluded Dato’ Sulaiman Mohd 
Tahir.

MEEA is organised by PayNet, 
Malaysia’s premier payments 
network and central infrastructure 
for financial markets.

AmBank Group has bagged 
three awards at the Malaysian 
e-Payments Excellence Awards 
(MEEA), reflecting the Group’s 
commitment to delivering a 
seamless banking experience 
for customers and partners as 
part of its digital transformation 
journey.
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“We are honoured to be recognised for Outstanding 
Contribution to JomPAY and MyDebit for the 
fourth year running and indeed it is a privilege to 
be named Top JomPAY Acquirer this year.”

Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group 

L-R: Aaron Loo, Managing Director, Retail Banking, AmBank (M) Berhad, Peter Schiesser, Group Chief Executive Officer, PayNet, Dato’ Sulaiman Mohd Tahir, Group 
Chief Executive Officer, AmBank Group and Raja Teh Maimunah Raja Abdul Aziz, Managing Director, Wholesale Banking, AmBank Group at the MEEA Awards 
presentation ceremony which was held at Bangunan AmBank Group on Friday, 9 October 2020.



AmBank Group Receives Three Awards at  
Malaysian e-Payments Excellence Awards

AmBank Islamic Awarded Best Islamic 
Corporate Bank Malaysia 2020

Eqhwan Mokhzanee, Chief 
Executive Officer, AmBank Islamic, 
said “The award underscores our 
continuous commitment in providing a 
suite of value-added Shariah-compliant 
wholesale banking solutions and 
services, formulated to help our clients 
to evolve in line with market changes. 
These included being a utility bank for 
e-wallet platforms and introduced a 
bespoke solution to facilitate fintech 
player’s online acquisition and on-
boarding of new customers”.

“Islamic banking has grown 
consistently over the years, and AmBank 
Islamic has played a pivotal role to drive 
the growth in this sector. Moving forward, 
we will continue to make further strides 
to achieve our goals and maintain our 
position as one of the nation’s leading 

AmBank Islamic Berhad (AmBank 
Islamic) was awarded Best Islamic 
Corporate Bank Malaysia 2020 by 
Global Banking & Finance Review.

Shariah-compliant bank especially in 
the space of corporate or wholesale 
banking.” added Dato’ Sulaiman Mohd 
Tahir, Group Chief Executive Officer of 
AmBank Group.

GBAF, established in 2011, is a 
UK-based financial portal and print 
magazine. GBAF Awards reflect the 
innovation, achievement, strategy, 
progressive and inspirational changes 
taking place within the Global 
Financial community. The awards 
were created to recognise companies 
of all sizes which are prominent in 
particular areas of expertise and 
excellence within the financial world. 

The awards have evolved and grown 
to include those in Banking, Foreign 
Exchange, Insurance, Hedge Funds, 
Pension Funds, Compliance & 
Advisory, Corporate Governance, 
Brokerage and Exchanges, Project 
Finance, Binary Options, Investment 
Management, Technology, Asset & 
Wealth Management, Islamic Finance, 
Exchange Traded Funds, Real Estate, 
Corporate Social Responsibility and 
other areas. In addition, the publications 
are distributed at major financial events, 
investment road shows and seminars 
which are sponsored by GBAF.
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L-R: Raja Teh Maimunah Raja Abdul Aziz, Managing Director, Wholesale Banking, AmBank Group, Dato’ Sulaiman 
Mohd Tahir, Group Chief Executive Officer, AmBank Group and Eqhwan Mokhzanee, Chief Executive Officer, 
AmBank Islamic with the Best Islamic Corporate Bank Malaysia 2020 Award by Global Banking and Finance Review.

http://www.ambankspot.com/


Commenting on the award, Dato’ Sri Abdul 
Hamidy Hafiz, Chairman, AmBank Islamic said 
“AmBank Islamic is honoured that for the second 
consecutive year, Eqhwan has been named as the 
Best Islamic Banking CEO Malaysia. This recognition 
is a testimony of his leadership in bringing AmBank 
Islamic to the forefront of the industry.

Dato’ Sulaiman Mohd Tahir, Group Chief 
Executive Officer, AmBank Group added, “Most 
recently, financial leaders have been put to the 
test, having forced to pivot in these unforeseen 
circumstances. We are confident that Eqhwan is 
able to steer AmBank Islamic during these uncertain 
economic times.”

Since its inception in 2011, The Global Banking & 
Finance Awards reflect the innovation, achievement, 
strategy, progressive and inspirational changes 
taking place within the Global Financial community. 
The awards were created to recognise companies 
of all sizes which are prominent in particular areas of 
expertise and excellence within the financial world.

The awards have evolved and grown to include 
those in Banking, Foreign Exchange, Insurance, 
Hedge Funds, Pension Funds, Compliance & 
Advisory, Corporate Governance, Brokerage and 
Exchanges, Project Finance, Binary Options, 
Investment Management, Technology, Asset & 
Wealth Management, Islamic Finance, Exchange 
Traded Funds, Real Estate, Corporate Social 
Responsibility and other areas. In addition, the 
publications are distributed at major financial events, 
investment road shows and seminars which are 
sponsored by GBAF.

The CEO of AmBank Islamic 
Recognised as Islamic 
Banking CEO of The Year 2020

For the second consecutive year, the Chief 
Executive Officer (CEO) of AmBank Islamic 
Berhad, Eqhwan Mokhzanee, was named the 
Best Islamic Banking CEO Malaysia 2020 by 
Global Banking & Finance Review (GBAF).

L-R: Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Dato’ Sri Abdul Hamidy Abdul Hafiz, 
Chairman, AmBank Islamic and Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic with the Best Islamic 
Banking CEO Malaysia 2020 Award by Global Banking & Finance Review (GBAF).
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“Our Awards recognise the efforts by eight PRS 
Providers in growing the PRS industry throughout 
2019,” said  
Mr Husaini Hussin, Chief Executive Officer of PPA.

PPA is the central administrator for PRS. PPA is a 
body approved by the Securities Commission Malaysia 
and established to administer and promote the growth 
of the PRS industry, as well as, protect PRS Members’ 
interest.

Under the PRS AUM Growth category, AmInvest 
was awarded for recording the highest AUM growth 
of around 38% among PRS Providers for the one-
year period up to end December 2019. Within the 
PRS Member Growth category, AmInvest was the top 
achiever with a growth in members of about 16% over 
the course of the year.

Commenting on these awards, Ms Goh Wee Peng, 
Chief Executive Officer of AmInvest, said, “It is an 

honour to receive these 
acknowledgements from 
PPA which recognise 
the effectiveness of our 
various initiatives in 2019 
to drive greater awareness 
of PRS in the country. 
Our PRS fund offerings 
have been designed 
with long-term wealth creation in mind to help all 
Malaysians live their retirement dreams. AmInvest offers 
one of the most diverse range of retirement solutions 
in the market in terms of asset classes for Malaysian 
investors to choose from according to their respective 
retirement needs, goals and risk tolerance. We are also 
the only PRS Provider in the country to offer unique 
AmPRS non-core bond fund offerings, AmPRS-Tactical 
Bond and AmPRS-Dynamic# Sukuk, the latter of which 
is a Shariah-compliant fund.”

As at 30 November 2020, two AmInvest funds were 
ranked within the top five best performing PRS funds 
in the market over a one-year performance period. 
AmPRS-Islamic Equity achieved a one-year total return 
(a measure of the fund’s performance comprising 
income distribution and capital gains) of around 36%. 
AmPRS-Islamic Balanced registered a one-year total 
return of about 26%.

AmInvest Recognised with Two Awards 
for PRS Achievements by Private Pension 
Administrator Malaysia

AmInvest has been honoured with two Private 
Retirement Schemes (“PRS”) awards by Private 
Pension Administrator Malaysia (“PPA”), namely the 
Top Achiever for PRS Assets Under Management 
(“AUM”) Growth and Top Achiever for PRS Member 
Growth as part of its Growing PRS Together 2019 
– Recognising Excellence Awards (“Awards”) on 
Wednesday, 9 December 2020.
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38% Growth of  
AUM for 2019

16% Members  
increase in 2019

Ms Valerie Low, Head of Retail & Retirement Funds, AmInvest (left) and Mr Wong Yew Joe, Chief Investment Officer, AmFunds Management Berhad (AmInvest) with 
the two awards presented to AmInvest by PPA.



AmBank 
Repayment  
Assistance 
Exceeds  
RM11 Billion

In an effort to support SMEs and 
Malaysians affected by COVID-19, 
AmBank will be extending its targeted 
Repayment Assistance Programme 
until 30 June 2021. The extension of 
the repayment assistance programme 
is intended to further aid AmBank 
customers who are impacted by job 
loss or are facing reduced monthly 
income due to the COVID-19 pandemic.

Since the beginning of the 
moratorium period in March, AmBank 
has reached out to its lending 
and financing customers through 
SMS blasts, telephone calls and 
engagement with customers, emails, 
website announcements as well as 
social media platforms. Selected 
AmBank branches have also been 
opened to assist customers who are 
facing financial constraints.

Dato’ Sulaiman Mohd Tahir, Group 
Chief Executive Officer, AmBank 

Group, said “We are here to assist 
our customers. To this end, we are 
making available tailored rescheduling 
and restructuring plans to suit and 
meet our customers’ respective 
financial commitments. Our relationship 
managers and customer service 
frontliners are ready to lend a helping 
hand by engaging with our customers.”

“We have reached out to more than 
500,000 customers to offer repayment 
assistance. As at mid-October 2020, 
we have processed more than 60,000 
applications from individuals and SME 
customers and approved close to 
100% of these applications. We are 
pleased to have extended repayment 
assistance for loans and facilities 
amounting to more than RM11 billion,” 
added Dato’ Sulaiman.

Dato’ Sulaiman also stressed that 
the Bank will continue to engage its 
customers who have yet to submit 

their application, especially those in the 
affected industries who are severely 
impacted by the pandemic.

The Repayment Assistance 
application is available on AmBank’s 
website for the ease of customers 
residing in Conditional Movement 
Control Order (CMCO) areas. For 
more information on the repayment 
assistance, customers can visit 
ambank.com.my/RA.
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“We are here to assist our customers. To this end, we are making 
available tailored rescheduling and restructuring plans to suit and 
meet our customers’ respective financial commitments.”

Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group 

Throughout the CMCO period, 
customers are encouraged to utilise 
AmBank’s digital banking platform, 
AmOnline to perform business 
transactions. AmBank will continue 
to serve customers at branches 
and via AmOnline services as well 
as ATMs nationwide, which are 
available 24/7.

https://www.ambank.com.my/eng/repayment-assistance


AmBank  
Launches New  
Cash Rebate  
Credit Card
-To complement the  
partnership with VISA 
as part of its exclusive deals

AmBank and Visa have entered into 
a strategic partnership to elevate its 
credit card propositions and offerings 
to the market, the first among local 
banks in the industry. The first initiative 
to complement its partnership with 
VISA is the launch of the new cash 
rebate credit card.

The AmBank cash rebate credit card 
is launched to meet the new normal 
needs of customers, with a unique 
proposition that rewards cash rebates 
on groceries, pharmacy and online 
spends (including eWallet reloads), 
aimed to address present consumer 
spending behaviours on essentials. 
With this credit card customers get up 
to 8% cash rebate on these categories.

“We are pleased to collaborate with 
VISA in our quest to provide seamless 
spending experience and attractive 
rewards for our customers. With the 
current spending behaviours, we are 
launching a card which would suit our 
cardholders’ needs. Hence the reason 
why we have specifically chosen these 
three categories – groceries, pharmacy 
and online to make essential spend 
more affordable for our customers,” 
said Aaron Loo, Managing Director, 
Retail Banking, AmBank.

Customers can enjoy cash rebate 
on their necessities when they buy 
groceries at various prominent grocers 
such as Jaya Grocer, Giant, Tesco, 
AEON, Village Grocer, Mercato, Cold 

Storage and Econsave. As for spend 
at pharmacies, customers are able to 
enjoy cash rebate at Caring, Guardian, 
Watson and Big Pharmacy, among 
others. In addition, customers will be 
rewarded with unlimited 0.1% cash 
back on all other eligible retail spend.

On top of cash rebate on spending, 
this new card also offers 10% credit 
card interest rebate. Customers can 
enjoy all these attractive features at no 
fee, as the annual fee for this card is 
waived.

“We are extremely excited to 
partner AmBank to introduce this 
new credit card product that reward 
Visa cardholders cashback for any 
essential goods and online purchases. 
The pandemic has accelerated the 
adoption of digital commerce, and 
from our data, we see that one in five 
active Visa cardholders who did not 
previously make an online purchase 
last year, did their first online shopping 
transaction during first half of this year. 

The top categories of spend include 
essential goods, which is aligned 
with the cashback rewards that we 
are giving our cardholders,” said Ng 
Kong Boon, Visa Country Manager for 
Malaysia.

As part of the launch offer, new 
applicants for this card will be eligible 
for an additional 30% cashback when 
they apply, activate and spend a 
minimum of RM500 from now till 31 
December 2020.

To further reward its customers, 
AmBank cardholders will also enjoy 
RM30 cashback, RM30 OFF or 30% 
OFF from Christy Ng, Lazada, Madam 
Kwan’s, Shopee, Shell, ZALORA 
and many more popular merchant 
stores from AmBank’s Amazing 30 
promo campaign which was launched 
recently.

To apply for the AmBank Cash 
Rebate Credit Card, please head to 
ambank.com.my/agr to apply. 
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The AmBank cash rebate credit card is launched to 
meet the new normal needs of customers, with a unique 
proposition that rewards cash rebates on groceries, 
pharmacy and online spends (including eWallet reloads), 
aimed to address present consumer spending behaviours 
on essentials. With this credit card customers get up to 
8% cash rebate on these categories.

L-R: Aaron Loo, Managing Director, Retail Banking, AmBank, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and  
Ng Kong Boon, Visa Country Manager for Malaysia at the official launch of AmBank Cash Rebate Credit Card in partnership with VISA.



AmBank 
Collaborates 
with Maxis 
to Introduce 
mTap via 
PayNet

AmBank in collaboration with Maxis have 
introduced mTap via Payments Network 
Malaysia Sdn Bhd (PayNet) – a secure 
contactless payment solution that uses a 
mobile device as a payment acceptance 
terminal to process debit and credit card 
transactions. The solution is a viable and 
cost-effective option to enabling more 
small and medium-sized enterprises 
(SMEs) to accept card payments.

AmBank and Maxis have worked 
collaboratively to identify potential 
areas of collaboration and synergy and 
have successfully rolled out a number 
of joint client events and bundled 
products. There are total 10 key value 
propositions that this partnership will 
bring to our clients, one of which is 
merchant onboarding via mTAP, a 
mobile phone device application as a 
new tool for merchants to accept credit 
and debit card payments rather than 
using conventional terminals. Maxis will 
be AmBank’s preferred mobile device 
and network provider for mTAP and 

will complement on merchant acquiring 
activities via its own dedicated SME 
team.

Dato’ Sulaiman Mohd Tahir, Group 
Chief Executive Officer, AmBank Group, 
said, “AmBank Group is committed 
to supporting the SME ecosystem by 
leveraging on the fast-changing era of 
digitalisation. We saw that the consumer 
market, which is now dominated by 
Millennials and Gen-Y are expecting 
smarter, faster and more accessible 
financial services. Hence, this is one of 
our efforts to ramp up the next wave of 
digital initiatives for our valued merchants 
and customers.”

“SMEs continue to play a vital role in 
the nation’s economy. As the leading 
converged solutions provider in the 
country, Maxis has been empowering 
SMEs to adapt to the rapidly evolving 
digital landscape by incorporating 
essential digital solutions and reliable 
connectivity for their operations. With 
our continued partnership with AmBank, 

we look forward to not just increasing 
digital adoption across this important 
segment, but to further strengthen their 
position within the digital ecosystem. 
This is driven by our commitment to 
bring together the best of technologies 
to help people, businesses and the 
nation to Always Be Ahead in a changing 
world,” said Gokhan Ogut, Maxis’ Chief 
Executive Officer.

Peter Schiesser, the Group Chief 
Executive Officer of PayNet said, 
“PayNet is pleased to support efforts 
by our participants to offer payment 
products and services that respond 
to their customers’ needs. In addition, 
AmBank’s mTap, which promotes ease 
of access for card payment acceptance 
by SMEs, is also aligned with the 
Government’s Empowering the Digital 
Economy agenda. The initiative would 
contribute towards two of the 15 high-
impact programmes pursued by the 
Government, that is Adoption of Cashless 
Payments and Digitisation of SMEs.”

The mobile-based payment platform, 
mTap can be downloaded and used 
nationwide on Android NFC equipped 
mobile phones beginning October 
2020 via Google Play Store. Payments 
are contactless, and no PIN entry is 
required if the transaction value is 
RM250 and below.
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“AmBank Group is committed to supporting 
the SME ecosystem by leveraging on the 
fast-changing era of digitalisation.”

Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group 
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https://www.ambank.com.my/eng/promotions-page/AmBank-Supplementary-Card-Campaign


AmBank is pleased to announce that it is acting  
as settlement bank to enable Finexus to participate 
in DuitNow, a service on Retail Payments Platform 
(RPP) operated by Payments Network Malaysia  
Sdn Bhd (PayNet).

“AmBank is honoured to be the DuitNow 
settlement bank for Finexus on RPP. This 
collaboration demonstrates our position in being 
one of the key players in the banking industry to 
accelerate the growth of cashless payments in the 
country. Moving forward, we will continue to devote 
resources towards strengthening the digital payment 
and settlement infrastructure and further enhancing 
efficiency in the provision of payment services,” 
said Raja Teh Maimunah Raja Abdul Aziz, Managing 
Director, Wholesale Banking, AmBank Group.

Clement Loh the Group Chief Executive Officer 
of Finexus Group said, “Finexus picked AmBank to 
act as settlement bank on RPP due several reasons. 
Cost-competitiveness, the amazing ability to pull-
out-all-the-stops and its friendly knowledgeable 
team are among them. The most compelling factor 
was its willingness to integrate with our technology 
platform that enabled us to enjoy a better risk-
controlled payment and settlement eco-system. 
Soon, we can offer DuitNow funds transfers, 
DuitNow QR payments and acceptance services  
for our e-wallets members and merchant base”.

He added, “For over 20 years, Finexus has been 
offering secure PCI and Regulatory-Compliant 
infrastructure and technologies to the banking 
and financial industry. We offer white-labelled and 
customisable financial technology platform to suit 
our banking and fintech clients’ needs. This has 
allowed our clients to undergo digital transformation 
of their business models to quickly adapt to rapidly 
changing business environment. We believe 
becoming a participant of PayNet’s RPP is a natural 
progression and fits our vision to provide our 
customers with a seamless experience. Finexus’ 
users can soon conduct DuitNow transactions and 
perform funds transfer with their mobile or bank 
account numbers seamlessly to and from any online 
banking platform in Malaysia.

AmBank Acts as 
Settlement Bank 
for Finexus  
on PayNet’s  
Real-Time  
Retail Payments 
Platform
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“This collaboration demonstrates our position 
in being one of the key players in the 
banking industry to accelerate the growth of 
cashless payments in the country.”

Raja Teh Maimunah Raja Abdul Aziz,  
Managing Director, Wholesale Banking, AmBank Group



AmBank is pleased to announce the selection of  
the Top 30 SMEs for Digitalisation and Halal Quest.  
The 30 companies for each track were chosen from  
a total of 2000 over registrations when the third season 
of the competition was launched in July 2020.

The first session for Digitalisation featured AmBank 
BizRACE’s partners – Malaysia Digital Economy 
Corporation (MDEC), Microsoft Malaysia and Maxis 
– all of whom provided an introductory course on 
digitalisation, including grant application guidelines.  
The top 30 SMEs have also attended digitalisation 
clinics with subject matter experts and are also now 
working closely with Technology Solution Providers 
to explore the best digital solutions to consider for 
deployment.

“We would like to congratulate the top 30 businesses 
in the Digitalisation track for successfully making it to 
this stage of the competition. The competition is getting 
tougher now as we continue in our quest to look for 
a line-up of strong businesses for the next stage of 
the race,” said Christopher Yap, Managing Director, 
Business Banking, AmBank Group.

30 SMEs have also been selected for the AmBank 
BizRACE Halal Quest track. The Top 30 for the Halal 
Quest track are now undergoing training sessions with 
Halal Development Corporation and will then pitch their 
respective business ideas to the panel of judges, from 
which 10 SMEs will be selected to progress to the next 
round of their Halal Certification journey.

The AmBank BizRACE season 3 was launched 
with a series of webinar sessions covering topics 
on Industrial Revolution 4.0, Digitalisation and the 
Halal Sector. The initiative aims to provide SMEs with 
guidance on applying for various grant incentives 
offered by the government in the areas of Industrial 
Revolution 4.0 and Digitalisation. The competition 
also includes the Halal Quest track which focuses on 
guiding participating SMEs to obtain Halal certification.

This initiative is also part of the bank’s efforts to 
help SMEs revive their business during the COVID-19 
pandemic, by providing a timely programme for SMEs 
to maximise the help they can receive.

This year’s AmBank BizRACE official government 
partners include the Ministry of International Trade and 
Industry (MITI), Malaysia External Trade Development 
Corporation (MATRADE), Halal Development 
Corporation (HDC), Malaysia Digital Economy 
Corporation (MDEC) and Jabatan Kemajuan Islam 
Malaysia (JAKIM). Official corporate partners include 
Microsoft Malaysia, Maxis and Bosch Rexroth. AmBank 
has also engaged with PwC Malaysia to work with 
them on the evaluation process of the competition.
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The Top 30 companies for each track 
were chosen from a total of 2000 over 
registrations when the third season of the 
competition was launched in July 2020.

AmBank shortlists 30 SMEs for the AmBank 
BizRACE Season 3: Digitalisation & Halal Quest
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L-R: Aaron Loo, Managing Director, Retail Banking, AmBank,  
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, 
Dato’ Sri Abdul Hamidy Abdul Hafiz, Chairman, AmBank Islamic,  
Wong Mee Mee, Grand Prize Winner of AmBank Islamic’s “Anyone Could 
Be A Millionaire” campaign and Eqhwan Mokhzanee, Chief Executive 
Officer, AmBank Islamic during the prize giving ceremony on Wednesday, 
23 December 2020.

AmBank Islamic’s 
“Anyone Could Be A Millionaire” 
Campaign Grand Prize winner  
takes home RM1 million cash
Ms Wong Mee Mee from Selangor won the  
RM1 million cash, Grand Prize of AmBank Islamic’s 
“Anyone Could Be A Millionaire” campaign which 
concluded recently. Meanwhile, Mr Ho Tien Sion  
and Ms Yap Shu Fang, both hail from Johor, 
emerged as the second prize winners, taking home 
RM100,000 cash each.

The campaign that ran from 1 September 2019 
until 31 August 2020 was aimed at promoting 
AmBank Islamic’s AmWafeeq Savings Account-i by 
offering depositors a chance to win up to RM2.5 
million worth of total prizes throughout the campaign 
period.

“AmBank Group is consistently creating new 
avenues to demonstrate our appreciation to our 
valued customers. My heartiest congratulations to 
all the winners, and we wish to extend our deepest 
gratitude to all our customers for their continuous 
support and trust in banking with us,” said  
Dato’ Sulaiman Mohd Tahir, Group Chief Executive 
Officer, AmBank Group.

“By depositing into the AmWafeeq Savings 
Account-i during the “Anyone Could Be A Millionaire” 
campaign, our customers were able to win various 
prizes including the Grand Prize of RM1 million cash. 
We will continue to run special draw campaigns 
in the future to promote the culture to save for the 
benefit of our customers, because placing more 
deposits over a longer tenor during our campaign 
period would enhance the opportunities to win 
attractive prizes.” added Eqhwan Mokhzanee, Chief 
Executive Officer, AmBank Islamic.

Throughout the campaign period, AmBank Islamic 
has given away 3 rounds of quarterly prizes worth 
RM50,000 each and 330 monthly prizes of RM1,000 
each. Every AmBank branch also gave away 2 sets 
of 50-inch LED television, delighting 330 customers 
in the 2 rounds of special draws.



Global economy began to recover 
in the July–September quarter 
as many major advanced and 
emerging economies eased Covid-19 
containment measures. The 
resumption in production and trade 
activity led to improved labour market 
conditions and consequently private 
sector expenditure. As businesses 
reopened even at a limited capacity, 
consumers slowly began resuming 
some semblance of normal activities. 
But the global economy still faces two 
key risks – a pandemic that continues 
to follow an uncertain trajectory as 
fiscal support is ending in several 
countries, and appetite for further 
support that seems to be diminishing.

USD
The US economy registered a narrow 
decline of 2.9 percent year-on-year 

in the third quarter after private 
consumption rebounded following 
a quicker-than-expected recovery 
in labour conditions. Previously, the 
economy plunged 32.9 percent on 
an annualised basis, the worst drop 
ever, with the closest previously 
coming in during the second quarter 
of 1921 when it shrank 28.6 percent. 
Nonetheless, the rate of improvement 
has slowed significantly in recent 
months as due in larger part to 
the expiration of fiscal stimulus for 
households at the end of July. Support 
for companies that received job funding 
also ended, and major companies 
have already signalled job cuts if no 
additional stimulus measures pass. The 
prospect of continued fiscal support 
looks bleak after recent negotiations 
produced no progress and appeared to 
break down.

Euro
GDP growth in the Eurozone contracted 
by 5.5 percent year-on-year in the third 
quarter, versus a bigger contraction 
since record began in 1995 at -15.5 
percent year-on-year in the second 
quarter. Household consumption 
picked up gradually as most European 
governments eased the lockdown 
restrictions, allowing more shops, 
restaurants and other services-providing 
businesses resumed. The German 
economy shrank by 4.0 percent, Italy by 
4.7 percent; France by 3.9 percent; and 
Spain by 8.7 percent, relatively better 
than in the second quarter.

Yen
Japan’s economy exited recession 
caused by the pandemic fallout in 
the quarter under review, growing 
by an annualised 21.4 percent, after 
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recording the worst contraction in 
the post-war era by an annualised 
26.3 percent in the previous quarter. 
It was also the fastest growth since 
1968, supported by government 
stimulus which fuelled a sharp jump in 
consumer spending and a strong pick-
up in trade.

Yuan
Meanwhile, China reported its GDP 
growth at 4.9 percent year-on-year 
during the quarter under review after 
expanding 3.2 percent in the second 
quarter. The figures confirmed that the 
country is on track for an economic 
recovery after the first wave of the 
Covid-19 pandemic.

Asia
Asean countries also performed better 
during the quarter under review, 
recording marginal decline versus the 
previous quarter. Singapore’s economy 
contracted by 5.8 percent year-on-year 
in the third quarter as compared to 
-12.6 percent in the second quarter. 
The Philippine GDP was registered at 
-11.5 percent after plunging by 16.5 
percent on an annual basis in the 
second quarter. Thailand’s economy 
growth declined around 6.4 percent 
year-on-year after recording the largest 

economic contraction in 22 years of 
12.1 percent in the second quarter. 
Indonesia’s GDP slowed down by 3.49 
percent after suffering its sharpest 
downturn since the first quarter of 1999 
of -5.32 percent in the second quarter.

Ringgit
Malaysia’s economy in 3Q improved 
with a slower contraction of 2.7% y/y, 
after reporting the worst contraction 
in 2Q by 17.1% y/y as a result of 
lockdowns and the movement control 
order (MCO) to contain the spread of 
the pandemic. The slower contraction 
in 3Q was well within expectations. 
It was partly due to the relaxation of 
the restrictive measures. At the same 
time, consumer spending gained 
momentum, supported by pent-up 
demand. Besides, the RM305 billion 
stimulus measures also provided 
support to both the business and 
consumer spending.

Nevertheless, this improving trend 
is likely to be short-lived. The rising 
number of new Covid-19 cases since 
October has resulted in the imposition 
of a more restrictive measure i.e. the 
CMCO. Such measure is already 
impacting the domestic economy. 
Forward-looking indicators are 
presenting signs of cooling off in the 

month of October. Should that happen, 
4Q2020 GDP is expected to contract 
more compared to 3Q’s -2.7%. 
This would translate to a full-year 
contraction of 5.3% to 5.7% from our 
earlier projection of -3.6% to -5.6%.

Fiscal stimulus around the world 
has gobbled up 15% of the global 
GDP and multiple times more than 
that put forward in the aftermath 
of the global financial crisis 10 year 
ago. Taking a cue from the potential 
challenges, the government announced 
the additional Kita Prihatin economic 
stimulus package worth RM10 billion. 
This brings the cumulative stimulus 
measures to RM305 billion, providing 
support via quantitative easing, direct 
cash payments and loans. Besides, the 
central bank maintained the statutory 
reserve requirement (SRR) at 2.00 
percent by allowing financial institutions 
to use MGS and MGII papers. The 
flexibility was estimated to release 
RM16 billion into the financial system 
with the aim of bringing stability to the 
local financial market.

This year, the world economy is 
set to sink into its worst recession 
since World War II as the coronavirus 
forced half the world’s population 
to remain indoors, virtually shutting 
global businesses, trade and travel. 

Source: Bloomberg/AmBank Research
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Encouraging developments in the race 
to deliver safe and effective coronavirus 
vaccines raised hopes the world could 
soon return to some semblance of 
normality.

Global Manufacturing and Services 
Purchasing Managers Index (PMI) 
reached 52.4 and 52.0 in September 
from a low of 50.6 and 50.7 in July, 
respectively. Europe experienced 
improving consumer demand and 
PMIs. Although further behind in 
recovery, the US Manufacturing PMI 
for September was 53.2 from 50.7 
in July while Services PMI rose to 
54.6 in September from 50.0 in July. 
Retail sales grew 1.5 percent m/m in 
September after coming at 0.8 percent 
m/m gain in July. The Asean region’s 
manufacturing PMI improved to 48.3 in 
September from a low of 46.5 in July. 
In contrast, Malaysia’s manufacturing 
PMI slid to 49.0 in September from 
50.5 in July.

With only one quarter remaining, the 
exact path forward for the rest of the 
year remains unclear. In the near term, 
Malaysia will require continued fiscal 
and monetary policy to help support 
the economy. If societies can keep the 
pandemic at manageable levels, the 
global economy should perform relative 
well. If the pandemic intensifies, the 
economy faces a tougher road with 
possible shutdowns and consumers 
staying out of certain economic 
activities. Growth looks set to continue 
but at a slower pace, far from the 
robust third quarter with CMCO still in 
place in major parts of Malaysia.

Financial markets – Sustained 
buying but diverging performance
Buying in global equities were 
sustained in the third quarter but 
regional performances diverged with 
Asia and the US outperforming Europe 
and the UK. The MSCI’s flagship 
global equity index, which represents 
performance of large- and mid-cap 
stocks across 23 developed and 27 
emerging market, rose 7.7 percent, 
supported by signs of economic 

recovery and ongoing stimulus 
measures.

The US equity climbed in the third 
quarter with the widely watched Dow 
Jones Industrial rising 7.6 percent 
while the S&P 500 grew 8.5 percent 
following the ongoing recuperation 
of the US economy, and the Federal 
Reserve’s highly accommodative 
monetary policy. However, the US 
market witnessed a pullback in 
September amid a resurgence in 
European Covid-19 cases, as well as 
questions over refreshed fiscal stimulus 
measures. Adding to the worries was 
uncertainty over the possibility of a 
contested US presidential outcome.

Interest was mainly seen among 
the consumer discretionary stocks – 
particularly restaurants and appliances 
or apparel retailers. Distribution 
companies were stronger and helped 
to lift the industrial sector, at odds with 
the performance of several airlines still 
facing headwinds from lacklustre air 
travel. Similarly, energy names were 
broadly weaker on expectations of 
subdued fuel demand.

European equities were virtually 
flat or lower on a quarterly basis. The 
Euro Stoxx 50 index, which represents 
leading blue chips stocks in the 
Eurozone, fell by 1.3 percent as worries 
took hold over sharply rising Covid-19 
infections in many European countries. 
This led to many government imposing 
higher restrictions which subsequently 
dampened the economic recovery 

pace. The energy and financials sectors 
saw the sharpest falls while material 
and consumer discretionary advanced. 
Automotive and luxury goods stocks 
performed well.

UK equities lagged behind other 
regions under the quarter review – 
down 4.9 percent and extending its 
year-to-date underperformance at 
-22.9 percent. The drag mainly came 
from the poor performance in the oil 
and financial sectors. Renewed fears 
around a disorderly Brexit and worries 
over the implications of a second wave 
in Covid-19 infections weighed on the 
overall sentiment.

Japanese equities continued its 
uptrend with the Nikkei posting a 4.0 
percent gain during the quarter. This 
was despite the gradual strengthening 
of the yen against the US dollar under 
the period review. Apart from gradual 
reopening of the economy that helped 
boost sentiment, the quarter was 
dominated by the change in Japan’s 
prime minister. Shinzo Abe announced 
his resignation as prime minister, 
citing long-standing health problem. 
He was replaced by Yoshihide Suga, 
who successfully emerged as the 
frontrunner after winning the LDP’s 
leadership election on 14 September.

Asia ex-Japan recorded a strong 
return in the third quarter with the 
MSCI Asia ex-Japan rising 9.8 percent. 
The gains were led by Korea (10.4 
percent) underpinned by the surge in 
IT sector stocks. China also posted 

Source: BNM/CEIC/AmBank Research
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double-digit growth and outperformed 
the MSCI Asia ex-Japan with CSI300 
index climbing 10.2 percent. The 
attractiveness in Chinese stocks was 
supported by the ongoing recovery 
in the economy and positive second 
quarter corporate earnings. However, 
the resurgence in US-China tensions 
scaled back some risk appetite.

India’s Sensex posted a robust 
9.2 percent gain in the third quarter. 
Buying interest in India was supported 
by relatively good monsoon rains 
followed by the government’s efforts 
to pass agricultural and labour reforms 
towards the end of the quarter. This 
helped offset the worries on the rising 
Covid-19 infections and Himalayan 
border tensions with China.

Vietnam’s Ho Chi Minh Index was 
the outperformer in the Asean region, 
up 9.7 percent – receiving a positive 
impetus after the signing of the Vietnam-
EU Free Trade Agreement (EVFTA), 
which came into effect 1 August. On 
a contrary, Indonesia (-0.7 percent), 
Singapore (-4.8 percent), the Philippines 
(-5.5 percent), and Thailand (-7.6 
percent) underperformed. In Indonesia, 
Covid-19 cases rose and had an 
increasing impact, especially in rural 
areas while in Thailand, the conundrum 
in the tourism sector remained a drag in 
the economy.

In Malaysia, the local bourse 
managed to register a modest gain of 
0.3 percent at 1,504.8 as it continued 
to be supported by domestic liquidity. 
Although the local bourse started on a 

strong footing and briefly touched  
a year-to-date high of 1,611, 
momentum faded towards the quarter 
due to the resurgence of Covid-19 
cases both globally and domestically. 
Nevertheless, the healthcare and 
tech sectors were the outperformers, 
recording high double- digit gains 
while plantation and industrial product 
& services posted decent gains. The 
broader cyclical sectors generally 
remained laggards with construction 
and energy indexes among the 
weakest. During the quarter review, 
foreign outflows persisted, amounting 
RM6.0 billion and bringing the 
cumulative outflow to RM22.3 billion 
in the first three quarters of 2020. 
Retail participation on the other hand, 
commanded market buying, posting  
a net buying of RM5.2 billion from 
RM3.5 billion in the quarter prior. 
Meanwhile, buying from institutional 
investors tapered to RM0.8 billion versus 
RM5.2 billion in the previous quarter.

Strong quarter for gold
On the commodity front, oil prices 
declined slightly during the quarter. 
Brent shed 0.5 percent to USD40.95 
per barrel over worries about the 
outlook for fuel demand as a surge in 
new coronavirus infections permeated 
major economies. A rise in Opec’s 
September output, up 160K barrels per 
day from August, also pressured prices.

Gold prices during the quarter 
gained 5.9 percent to close at 
USD1,886 per ounce on renewed 

hopes for US stimulus that could help 
ease the economic pain from the 
coronavirus, while a weaker dollar also 
boosted gold’s appeal.

Fixed income – Second-wave 
infections reignites appetite for 
bonds
The risk-on sentiment permeated global 
market under the quarter review owing 
to widespread monetary and fiscal 
measures, the gradual reopening of 
economies and, to some extent, hopes 
of a Covid-19 vaccine development. 
However, the positive risk sentiment was 
slightly muted in September amid the 
start of the second wave of Covid-19 
infections and rising restrictions in some 
countries. Besides, the uncertainty over 
the US election began to build due to 
concerns over a potential contested 
outcome.

Sovereign bond yields were rather 
mixed. The closely watched 10-year 
US yield closed at 0.68 percent or 
2.8 basis points higher albeit briefly 
touching an all-time low of 0.52 percent 
under the quarter review (Quarter high: 
0.74 percent). Meanwhile, the US 
Treasury yield curve steepened with the 
front to the belly part of the curve (2 to 
7-year yield) fell 1–3 basis points while 
the back end (10 to 30-year yield) rose 
3–5 basis points. The Federal Reserve 
(Fed) announced a new monetary 
regime, saying it would now target 
an average 2 percent inflation rate, 
allowing periods of overshoots. This 
was well received by investors.

Source: BNM/CEIC/AmBank Research
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The 10-year EU yield fell 6.7 basis 
points to -0.52 percent after the EU 
announced a €750 billion pandemic 
recovery fund and subsequently helped 
improved the broader sentiment in 
the bloc. Likewise, a similar trend was 
seen in other EU members’ 10-year 
sovereign yields with Italy, Spain, and 
Greece yield falling 39.1 basis points, 
21.8 basis points and 18.1 basis 
points, respectively.

The 10-year UK gilts, however, 
witnessed a rollercoaster trend, trading 
on a high and low of 0.34 percent and 
0.08 percent (the lowest on record), 
respectively. By the end of the third 
quarter, it closed 5.8 basis points 
higher at 0.23 percent. The buying in 
UK papers came during mid-August as 
Brexit uncertainty resumed and there 
was further discussion of negative 
interest rates from the Bank of England.

During the quarter under review, 
the Japanese 10-year yield fell 0.9 
basis points to 0.01 percent and 
briefly touched a high of 0.05 percent. 
Meanwhile, the China’s 10-year yield 
rose 29.6 basis points to 3.13 percent 
reflecting the broader recovery in its 
domestic economy. This led to the 
widening between spread between 
US and Chinese bonds to the 
highest since 2002 at around 249 
basis points. Still, the Chinese bond 
market garnered strong interest from 
global investors after FTSE Russell 
announced its decision to include 
Chinese sovereign bonds into its 
flagship World Government Bond 
Index, effective October 2021.

Likewise, India’s 10-year Indian 
yields closed 13.3 basis points higher 
to 6.02 percent albeit briefly spiking 
to a quarter high of 6.19 percent 
due to rising inflationary pressure at 
6.9 percent year-on-year in the third 
quarter from 6.6 percent year-on-year 
in the quarter prior. The Reserve Bank 
of India announced new measures to 
maintain stability in the financial system 
by including two more tranches of 
special OMOs in its Operation Twist 
and some easing of held-to-maturity 

(HTM) limits for bond holdings by 
banks.

The yield movement in the Asean 
region was rather mixed with the 
Indonesia 10-year bond yield emerging 
as the winner. It slipped 25.3 basis 
points to 6.93 percent as the central 
bank cuts its policy rate by 25 basis 
points to 4.00 percent in the third 
quarter of 2020. Bond yields moves 
inverse to bond prices. The Singapore 
10-year bond fell 3.4 basis points to 
0.86 percent. Meanwhile, the 10-year 
Philippines yields rose 18.9 basis 
points to 2.82 percent with the central 
banking keeping its monetary policy 
rate unchanged at 2.75 percent under 
the quarter review. Likewise, the 10-
year Thailand sovereign yields edged 
higher by 13.2 basis points to 1.32 
percent as the economy was gradually 
recovering.

The appetite for the local bond 
market sustained for sixth consecutive 
quarters, with the benchmark MGS 
curve easing lower by 18–25 basis 
points. The closely watched 10-year 
MGS yield slid 17.5 basis points 
to 2.68 percent with a high of 2.84 
percent and hitting an all-time record 
low of 2.40 percent. The appetite 
for local government papers was 
supported by:
•	 Bank	Negara’s	policy	rate	cut	in	July	

by 25 basis points to 1.75 percent, 
bringing a cumulative of 125 basis 
points in 2020;

•	 Recovery	in	crude	oil	prices;	and
•	 FTSE	Russell’s	decision	to	retain	

Malaysia under its watch list,  
for possible reclassification from 
Market Accessibility Level 2 to 1.

Although FTSE Russell acknowledged 
the additional initiatives by BNM 
over the last 12 months to improve 
the liquidity and accessibility of the 
government bond market for foreign 
investors, it wants to see long-term 
impact of these measures. Meanwhile, 
foreign buying into the local bond 
market extended further by RM11.9 
billion versus an inflow of RM9.3 billion 
in the quarter prior.

Sustained USD weakening  
pushes currency market stronger
On the foreign exchange market, the dollar 
index posted a continuous decline under 
the quarter review. It fell with a bigger 
momentum, down by 3.6 percent to 93.89 
due to a confluence of factures including: 
•	 Fresh	hopes	of	US	fiscal	stimulus	as	

well as healthy economic data release 
– reinforcing sequential economic 
recovery which fuelled investor’s risk 
appetite;

•	 Rising	coronavirus	cases	in	the	US;	and
•	 The	Federal	Reserve’s	move	to	keep	

the interest rates unchanged at 0.00–
0.25% as expected, its dovish stance 
not to raise rates until the end of 2023 
as well as emergency measures to 
boost dollar liquidity. However, the 
Covid-19 relief agreement still lacked 
progress in several key areas with 
Democrats proposing a USD2.2 
trillion package, while Republicans 
suggested a USD1.6 trillion response.

During the quarter, the euro appreciated 
4.3 percent to 1.17 while trading between 
a high and low of 1.19 and 1.12. 
Likewise, the pound rose by 4.2 percent 
to 1.29 while trading between a high 
and low of 1.34 and 1.24. But the yen 
remained volatile, trading in a range of 
104.6–107.9, following the pendulum 
swing on investor’s risk sentiment.

The weakening of the USD has 
benefitted Asian currencies like:
•	 The	yuan	which	appreciated	by	 

3.9 percent against the dollar to 6.79; 
•	 The	Indian	rupee	gaining	2.3	percent	

to 73.77; and
•	 The	Korean	won	which	rose	 

2.7 percent to 1,170.
Asean currencies which appreciated 
against the USD are the Philippine peso, 
which surged significantly by 2.7 percent 
at 48.49; and the Singapore dollar, up 
2.0 percent to 1.37. In contrast, both  
the rupiah and baht depreciated by  
4.3 percent to 14,880 and 2.2 percent 
to 31.6, respectively. In the local scene, 
the ringgit strengthened 3.0 percent to 
4.16 supported by the USD weakening 
amidst the resurgence of coronavirus 
cases towards the end of the quarter.
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AICB Building Handover 
Ceremony

On Thursday, 19 November 2020, Tan Sri Azman Hashim, Chairman, 
AmBank Group attended the new Asian Institute of Chartered 
Bankers (AICB) building handover ceremony. Tan Sri Azman Hashim 
who is also the Chairman of AICB Council said, “The new building 
aims to base various affiliate institutions involved in education and 
training within a single world-class facility and the preferred training 
venue for the financial industry. The building is designed with an 
office tower and state of the art training facilities will support efforts in 
talent development across all levels in the industry.”

(L-R): Front row: Mr Wong Kim Choong, Chief Executive Officer, United Overseas Bank (Malaysia) Berhad, Datuk Yvonne Chia, Chairman and Independent Non-Executive 
Director, Standard Chartered Bank Malaysia Berhad, Tan Sri Azman Hashim, Chairman, AmBank Group, Datuk Abdul Farid Alias, Group President & Chief Executive Officer, 
Malayan Banking Berhad and Ms Lum Soo Yan, STF Resources

(L-R): Back row: Dato’ Howard Choo Kah Hoe, Managing Director/Chief Executive Officer, IBH Investment Bank Limited, Ms. Lee Jim Leng, Chief Executive Officer/ Group 
Managing Director, Hong Leong Investment Bank Berhad, Dato’ Ong Eng Bin, Chief Executive Officer, OCBC Bank (Malaysia) Berhad, Datuk Mohamed Azmi Mahmood, 
Former Deputy Group Chief Executive Officer, AmBank Group,and Mr Prasad Padmanaban, Chief Executive Officer, AICB
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As part of AmBank Group’s initiatives 
in supporting the national agenda of 
promoting e-payments and cashless 
transactions, Retail Banking through 
its Retail Digital Business arm, had 
launched our very first AmOnline 
DuitNow QR Staff Campaign which 
ran from 3 August 2020 until 29 
August 2020.

This campaign was aimed at 
encouraging the usage of DuitNow 
QR by AmBankers at the food courts 
and participating vendors such 
as cafe, florist and convenience 
store at Bangunan AmBank Group 
and Menara AmBank. Those who 
participated in the campaign stood a 
chance to win attractive prizes during 
the month-long campaign.

The prizes offered were two grand 
prizes of Samsung S20 and 50 weekly 
prizes of RM50 AEON Cash Vouchers. 

At the end of the campaign, the lucky 
grand prize winners who walked 
away with the Samsung S20 were our 
colleagues from Bangunan AmBank 
Group, Tho Pei Yuan, Senior Manager, 
Private Banking, AmInvestment 
Bank and Kavi Arasu, Assistant 
Manager, Strategic Governance 
and Control, Group Information and 
Operations Department, AmBank 
Group. Congratulations to both of the 
winners!

Prior to the launch of the campaign, 
Retail Banking had embarked on 
educating AmBankers by issuing a 
series of internal communications 
to guide all staff on how to activate 
DuitNow QR and how to generate 
their personalised QR Code.

The response received during 
the campaign period was very 
encouraging as a gradual increase 

in the number of transactions was 
witnessed from day to day as staff 
became more familiar with the service. 
Needless to say, making contactless 
payments through AmOnline DuitNow 
QR is not only convenient, but it is 
also a safer payment option, especially 
during this current pandemic situation.

Stay tuned as more exciting 
AmOnline DuitNow QR promotions are 
coming your way soon!

AmBank Promotes e-Payments and 
Cashless Transactions through AmOnline 
DuitNow QR Staff Campaign
L-R: Remy Khoo, Head of Retail Digital Business, Retail Banking, Kavi Arasu and Tho Pei Yuan, the Grand Prize Winners, Syed Anuar Syed Ali, Executive Vice President, Group 
Corporate Communications & Marketing, Heida Hew, Senior Vice President, Group Corporate Communications & Marketing, during the prize presentation to the Grand Prize Winners.

The prizes offered 
were two grand prizes 
of Samsung S20 and  
50 weekly prizes of 
RM50 AEON Cash 
Vouchers.
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Retail Banking gave due recognition for Exceptional 
Compliant Behaviour to three staff who played an 
important role in diligently discharging their duties 
by preventing a premature Fixed Deposit withdrawal 
and fund transfer due to a scam call. Their diligence 
and commendable act had definitely helped protect 
the Bank from financial loss and reputational risk. 
It is hoped that the exemplary conduct by these 
diligent AmBankers will be emulated by other  
Retail Banking team members, in particular, and  
all AmBank Group staff, in general, in ensuring  
that compliance remains on top of the priority list  
of our working life as AmBankers.

Simon Su, Regional Director, Sarawak Region (left) presenting Hu Hong Ching, 
Customer Service Officer (above picture) and Lim Ming Chu, Customer Service 
Assistant (left picture) with a Certificate of Excellence and gift vouchers at the 
Jalan Pedada Sibu Branch in Sarawak.
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Retail Banking Awarded Branch Staff 
for Exceptional Compliant Behaviour

Shaiful Bahri Mohd Yaacob, Regional Director, Southern Region 1 (right), 
presenting Nabihah Bt Jamal, Assistant Branch Manager, with a Certificate of 
Excellence and gift vouchers at Sungai Rengit branch, Johor.



On Monday, 23 November 2020, Tan Sri Azman Hashim, Chairman, AmBank Group presented awards and certificates to 
Financial Sector Talent Enrichment Programme (FSTEP) Batch 19 graduates. The event was held virtually by Asian Banking 
School (ABS). Tan Sri Azman Hashim, in his keynote address advised the graduates to continue to seek new knowledge or 
skills to get ahead in life.
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Welcoming Remarks by  
Tan Sri Azman Hashim to AHIBS New Students

FSTEP Batch 19 Virtual Graduation Ceremony

Dr Paramsothy Vijayan, Director of Graduate Training & FSTEP giving token of appreciation to Tan Sri Azman Hashim.

https://www.facebook.com/utmahibs/posts/4104610936238289


Financial Industry Collective Outreach (FINCO), 
a collaboration between all financial institutions 
in Malaysia with the guidance of Bank Negara 
Malaysia, announced a new financial literacy 
programme to be launched in selected primary 
schools in early 2021.

The programme will build on current efforts 
of individual financial institutions to address low 
levels of financial literacy, particularly amongst 
students from underprivileged communities, 
and will support Malaysia’s National Strategy for 
Financial Literacy. CEO of FINCO, Clare Walker 
,explained, “FINCO sees an opportunity to build 
on existing financial literacy programmes and 
address the ‘knowing-doing gap’ by providing 
students with the opportunity to apply financial 
literacy concepts to real-life situations. To do 
this FINCO will bring together members of the 
financial industry and subject experts, draw on 
existing knowledge and resources and work 
closely with the Ministry of Education Malaysia to 
ensure we are supporting, rather than duplicating, 
efforts in this subject area”.

In his welcome speech to FINCO’s members, 
Tan Sri Azman Hashim, Chairman of FINCO 
said, “Financial institutions have been supporting 
financial education in schools for many years 
because they recognise that exposure to financial 

concepts at a young age allows children to acquire 
the knowledge and skills to make financial decisions 
responsibly throughout their life. This is especially 
important if parents are unable to teach their children 
about money or to act as good role models”.

Opening remarks by Abu Hassan Alshari Yahaya, Assistant Governor of Bank Negara Malaysia.
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“FINCO sees an opportunity to build on existing 
financial literacy programmes and address 
the ‘knowing-doing gap’ by providing students 
with the opportunity to apply financial literacy 
concepts to real-life situations.”

Tan Sri Azman Hashim, Chairman, FINCO 

Financial Industry to Launch Financial 
Literacy Programme for Schools In 2021
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https://ambankspot.com/campaign/amazing30/
https://www.youtube.com/watch?v=tYOvYd9jnik


As part of Kelab AmBank Group effort in supporting the “No Single-Use Plastic” 
initiative, which is part of our Group’s Sustainability Agenda, KAG has given out a 
set of relevant gifts given to its members. The set of gifts consist of La Gourmet 
food container, stainless steel water tumbler, ceramic mug, stainless steel cutlery 
set, stainless steel straw set and a canvas shopping bag. This is meant to 
encourage our members to bring “their own containers” whenever they pack their 
lunch or drink, playing our part to be environmental-friendly.
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KAG 2020 Gifts Distribution



In conjunction with Deepavali, Kelab AmBank 
Group (KAG) held Deepavali Kolam Decorating 
Competition on Instagram. The contest that 
ran from 1 November 2020 to 14 November 
2020 garnered over 50 submissions. 
Participants were able to choose from three 
Kolam designs, decorating it using the 
Instagram Story design tool as creatively as 
they can. Some went above and beyond by 
adding interesting animations and music!

Kolam which means “Beauty” in Tamil, 
is a symbol of auspiciousness. It is usually 
drawn using coloured rice flour & chalk during 
Deepavali.

Be sure to follow KAG on Instagram 
and keep a look out for more contests 
to win attractive prizes!

KAG Deepavali 

Kolam
winners

Prizes/
Winners Design 1 Design 2 Design 3

1st Prize Mohd Norman, 
Contact Centre

Amanina Zakaria,  
Retail Business

Harith Fahmi,  
Group Information 
Services

2nd Prize Henry A/L 
Gobalkrishnan, 
MDSPenang

Nor ldayu Mat Rifin, 
Credit Initiation

Henry A/L 
Gobalkrishnan,  
MDS Penang

3rd Prize Sam Chooi Fun,  
Retail Distribution

Nurul Amalina, 
Group Corporate 
Communications  
& Marketing

M. Rashma Thevi, 
Contact Centre

4th Prize Nur Azila Roslan, 
MDS Sarawak

Ranjeni A/P 
Subramaniam,  
Retail Banking

Sam Chooi Fun,  
Retail Distribution

5th Prize M. Rashma Thevi, 
Contact Centre

Junainah Sakim,  
Pasir Gudang  
Branch

Nurul Amalina, 
Group Corporate 
Communications  
& Marketing

Consolation 
Prizes

Nurul Amalina, 
Group Corporate 
Communications  
& Marketing

Goh Jia Ling, 
Balakong Branch

Muhammad  
Aliff Ikmal,  
AmCorp Mall Branch

Norsalwa  
Mohd Salleh,  
Credit Initiation

Nurul Zakiah Rustam,  
Kepong Baru Branch

Mah Chean Yi,  
Lahad Datu Branch

Mah Chean Yi,  
Lahad Datu Branch

Grace Choo, 
Client & Employee 
Engagement

Nurul Aida Khaidzi, 
Operations

Congratulations to all the winners of

#DeepavaliBersamaKAG2020
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https://www.instagram.com/ambank.kag/


Kelab AmBank Group shared the joy of the festival of lights with our KAG members with 
Deepavali Treats distribution at all our corporate offices namely Bangunan AmBank Group, 
Menara AmBank, Wisma AmFIRST, Tropicana Fairway 3, AmGeneral Insurance @ Menara 
Shell, AmMetLIfe/AmMetLife Takaful @ Menara 1 Sentrum and all the regions nationwide.

KAG Deepavali Treats Distribution
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Tis’ the season  
to be jolly!
Wishing you Merry Christmas 
and a Happy New Year from 
Patron, Advisor, President, 
Vice Presidents, Honourary 
Secretary, Honourary Treasurer 
and Exco Members of Kelab 
AmBank Group.
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https://www.instagram.com/p/CJH9PP4hyCVWHSUlK7jEaY6KuXCKXLgEbAeB1A0/
https://www.instagram.com/p/CIcK1kihbTFK2s5xo2lCp_AwhIaiY6x9FDf1rM0/
https://www.instagram.com/p/CIQI7tOB8vsNHvWfLtYZCGJPoaMt0VkbrQZ9lo0/
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Terms and conditions apply.

https://ambankspot.com/deal/5393/rm30-off/
https://www.ambank.com.my/eng/promotions-page/Club-Marriott-Malaysia


Born and raised in Kuala Lumpur, Zulhairy 
Ithnain is known for his drawing and painting 
skills. Also an established painter, Zulhairy 
was educated at Universiti Teknologi 
Malaysia (UTM), where he obtained his 
diploma and degree in architecture. Zulhairy 
applied his knowledge and honed his 
artistic skills throughout his career. Not 
limited to just watercolours and canvas, he 
is also a talented photographer, with micro 
photography being one of his main interests. 
He loves capturing closeups of floral and 
fauna shots. Zulhairy regretfully mentions he 

is now more active in photography 
these days and is painting leisurely. 
Nevertheless, Zulhairy hopes to 
create more art pieces actively 
through digital arts as he believe 
this will make an impact on the arts 
industry in Malaysia.

Zulhairy 
Ithnain
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Title:  
Masjid Jamek II

Medium: 
Pen Drawing

Measurement:  
W42cm x H30cm

Location: 
Lounge Area  

Bangunan AmAssurance

Title:  
Masjid KLCC

Medium: 
Ink Sketch

Measurement:  
W46cm x H56cm

Location: 
Branch Banking Hall 
Menara AmBank



 A miniature dark silver metal 
camel with saddle meant for 
two over a patterned body.

Size: 
7.5cm (H) x 8cm (L)

Location:  
Banking Hall, Ground Floor 
Bangunan AmBank Group 
Jalan Raja Chulan 
Kuala Lumpur

 A miniature gold coloured 
bronze camel in a sitting 
position with a single hump, 
heavy for its size.

Size: 
4cm (H) x 6cm (L)

Location:  
Conference Room 
Level 48, Menara AmBank 
Jalan Yap Kwan Seng 
Kuala Lumpur

41camel	collection
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