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message

As we approach the end of 2020,
I am pleased to share that we
have since strengthened our
footing and made significant
progress on many fronts.
We have recently announced
our H1FY20 results with a higher
net profit of RM711.0 million and
declared a higher interim dividend
of 6 sen per share, underpinned
by the good progress made,
particularly in revenue growth and
cost efficiency.
The Group continues to
embed cost discipline across all
lines of business as we continue
to improve our cost efficiency.
Today, our cost-to-income ratio
has improved significantly to
below 50%, more in line with
our local peers.
We have also regained our
market share for both loans and
deposits, as we continue to
leverage on the AmBank Group
franchise. Amidst the challenging
operating landscape, we need to
remain committed and focused to
deliver on revenue growth, cost

efficiency and capital accretion.
Thank you to all AmBankers
for your contribution.

Staff Engagement
I am pleased to see the many
staff engagement activities taking
place in the Group, organised by
KAG (Kelab AmBank Group) such
as AmBagus 2019, the Health
and Wellness Campaign, KAG
Golf Masters and many more.
These activities are important to
build camaraderie amongst our
staff and allow you to foster
new friendships beyond your
daily work.
We also held the AmBank
Group Health and Wellness Month
2019 campaign in November. This
campaign is a testament of our
commitment to the well-being of
our employees. The campaign
included many interesting and
meaningful weekly activities such
as fitness workout sessions,
blood donation and health
screening programmes. It is
important that we take good care
of ourselves by maintaining a
sustainable, healthy lifestyle.

AmBank Group RM156.3
at a Glance

In December, we presented more
than 160 AmBankers with the Long
Service Award. Congratulations
to these staff on achieving such a
significant milestone of 20 years
and 30 years with AmBank Group.
I would like to express my
appreciation to all recipients for
their commitment, dedication and
loyalty to the Group through the
many years they have been with us.

Moving Forward Into 2020
As we move into the year 2020,
the prospects ahead for Malaysia
in the coming year can be affected
by external headwinds, the
US-China trade dispute and the
Novel Coronavirus. Consumer
industries remain potential areas
of growth, in addition to the
potential rollout of construction
and infrastructure projects which
could provide positive spillover
effects to the manufacturing
and services sectors. The 2020
National Budget is also expected
to act as a catalyst, given its strong
focus on development expenditure
to support growth and improve
sentiments.

TOTAL ASSETS

SHAREHOLDERS’ EQUITY

billion

AS AT 30 SEPTEMBER 2019

RM18.2

billion

AS AT 30 SEPTEMBER 2019

Editor: Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group

Published by AmBank (M) Berhad (Company No. 8515-D)

Contributors: Engku Ili Hanisah Engku Zainal Abidin, Sheila Md Diah, Somesh Naidu and Jeevanaraj Pariyadan.

Design & Production: Duocore Creatives

message
The Group continues to
embed cost discipline
across all lines of business
to improve our cost
efficiency. Our cost-toincome ratio has improved
significantly to below 50%.
As an attractive investment
destination, Malaysia is set to
continue to benefit from Foreign
Direct Investment (FDI). Testament
to this, for the first half of 2019,
approved FDI increased by 97%
to RM49.5 billion from RM25.1
billion in the same period last year,
which is promising.
We are now experiencing a
challenging start to 2020, amid
the ongoing Covid-19 outbreak
which has been declared a global
emergency by the World Health
Organisation.
AmBank Group has been closely
monitoring the developments
surrounding the global spread of
Covid-19. The health and wellbeing
of AmBankers is of utmost priority
and we will continuously take
proactive measures and monitor
the evolving global situation of
Covid-19.
I urge all of you to be vigilant
amidst the spread of Covid-19.
Please be aware of your
surroundings and take the
necessary precautionary
measures to ensure the health
and safety of yourselves, your
family, friends and loved ones.

MARKET CAPITALISATION

RM12.8
AS AT 31 DECEMBER 2019

Introducing Our New
Board of Directors

billion

a mentor in ICAEW’s Women in
Leadership programme and in
the Malaysia Australia Business
Council mentoring programme.

Last but not least, I would like
to introduce three new Board
Members to the Group.
(i) Dato’ Kong Sooi Lin as an
Independent Non-Executive
Director of AMMB Holdings
Berhad and AmInvestment
Bank Berhad. Dato’ Kong is
a seasoned investment banker
and was the Chief Executive
Officer of CIMB Investment
Bank Berhad prior to her
retirement in March 2019.
She has over 27 years
of investment banking
experience and has extensive
equity and debt transaction
expertise.
(ii) Miss Foong Pik Yee as an
Independent Non-Executive
Director of AmBank Islamic.
She has over 35 years of
experience in the banking
sector and accounting
profession (audit and
consultancy). Miss Foong has
worked in Malaysia, Hong
Kong, Singapore, Australia
and Middle East, and was
the Chief Financial Officer
of Hong Leong Bank from
January 2013 to June 2019.
Ms Foong currently sits
on the board of Prudential
Assurance Malaysia Berhad
and Paramount Corporation
Berhad. She serves on the
Industry Advisory Board of
Monash University, Malaysia
from 2016 to now. She is also

SHARE PRICE

RM3.91
AS AT 31 DECEMBER 2019

per unit
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(iii) Mr Hong Kean Yong as an
Independent Non-Executive
Director of AMMB Holdings
Berhad. He has over 30 years
of experience in the Information
Technology industry. He
has also been appointed as
the Chairman of the Group
Information and Technology
Committee. He is currently an
Independent Non-Executive
Director of Time Dot Com
Berhad and a Non-Independent
Director of Taylor’s Education
Pte Ltd.
Each of them possesses vast
experience and deep industry
expertise. I am confident that they
will provide invaluable counsel and
contribute new perspectives to this
organisation.
Thank you for your efforts over
the year. I would like to wish all
AmBankers who will be celebrating
the coming Lunar New Year, ‘Gong
Xi Fa Cai’. May you be blessed with
good health, joy and prosperity in
the year of the Metal Rat.

Tan Sri Azman Hashim
Chairman
AmBank Group

NO. OF EMPLOYEES

BRANCH NETWORK

AS AT 31 DECEMBER 2019

AS AT 31 DECEMBER 2019

10,134

170

4

Message from Group Chief Executive Officer
Dear AmBankers,

Our Performance:
I am pleased to share that AmBank Group has
delivered strengthened results for the first half of the
year. We continue to demonstrate good progress with
improving trends in our income momentum, operating
leverage as well as profitability.
Total income for the Group rose 5.6% year-onyear propelled by consistent net interest income
growth, stronger trading gains and investment
income from Group Treasury and Markets as well as
General Insurance. Our unwavering focus on cost
efficiency has enabled us to deliver improved CTI. As
a result, we were able to achieve a good profit before
provision growth of 7.6%. Despite the progressively
challenging operating environment compounded by
the normalisation of credit costs, the Group recorded
a 2.2% increment in net profit year-on-year.
The Group’s income for the second quarter
(Q2FY20) increased 6.1% compared to a year ago
(Q2FY19), driven by better lending volumes as well as
strong trading and investment income performance.
Total customer deposits stood at RM102.7 billion,
an increase of 1.9%. CASA (current accounts and
savings accounts) was RM23.4 billion, with a higher
mix of 22.8%, as a result of our many initiatives to
drive CASA across the Group.

Our Strategic Initiatives
Over the last quarter, we have continued to drive our
key business segments through various initiatives.
In September, we concluded our final chapter of
BizCONFERENCE Beyond Financing Series with a
session on ‘Building a Green Business’, as part of
the Group’s continuous efforts
in supporting the growth and
development of SMEs. We
will be launching Season

3 of the AmBank BizRACE next year to provide
SMEs in Malaysia with the opportunity to expand
their capabilities in Industrial Revolution (IR) 4.0, the
Halal Industry as well as Green Technology. To help
realise this goal, AmBank Group will be embarking
on a strategic collaboration with various government
agencies, namely The Ministry of International Trade
and Industry (MITI) and the Department of Islamic
Development Malaysia (Jabatan Kemajuan Islam
Malaysia) also known as JAKIM, who will be providing
knowledge sharing, resources and assessments
across these three key areas.
We applaud the Government’s efforts in
spearheading the need for digital transformation,
halal industry growth as well as the adoption of green
technology amongst SMEs. We believe that AmBank
Group’s joint efforts with these ministries will help
SMEs thrive.
Recently, AmBank Islamic collaborated with
Amanah Raya Berhad, to offer legacy planning
solutions to our muslim and non-muslim customers.
This will expand AmBank Islamic’s offerings into a
complete suite of wealth management products and
services to our customers. Now, we can help our
customers create, enhance and preserve their wealth.
It is imperative that legacy or estate planning is done
for the benefit of the next generation.
We also collaborated with GreenTech Malaysia
as part of our efforts to support the Group’s
capacity building exercise for the deployment of
AmBank Group’s Green Financing Plan. This will
further strengthen AmBank Islamic’s vision towards
becoming a value-based intermediary, with the key
focus on financial inclusion and responsible financing.
It will ensure that our banking business continues to
be conducted in a responsible manner. As part of
this collaboration, GreenTech Malaysia will act as a
subject matter expert to support AmBank’s readiness
in support of green financing-related initiative.

The Group achieved a healthy net
profit of RM711.0 million for the half
year review with a 2.2 % increase.

Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer, AmBank Group

Message from Group Chief Executive Officer

In November, teams from Business Banking and
AmInvestment Bank jointly held the inaugural Road
to IPO session, where we shared with our SME
clients on what it takes to prepare their company
for an IPO. As our vision goes beyond providing
banking and financing solutions to SMEs, the Road
to IPO session is one of our SME-centric activities
to grow and nurture SMEs from cradle to IPO. There
will be similar sessions held outside Klang Valley in
the coming year.
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Our People
I am pleased to have met many of you in the last
quarter through the many engagement sessions.
I had lunch with some staff from across the group
during the Lunch with GCEO session. They were
very enthusiastic and raised good suggestions and
feedback on how we can operate better at AmBank.

Our Accomplishments
Overall, I am proud that our efforts continue to be
recognised by the industry. Recently, we received
awards for Best SME Bank in Malaysia from
the Asian Banking and Finance Awards, Alpha
Southeast Asia Awards and Global Banking and
Finance Awards. AmInvestment Bank emerged as
a top 3 winner at Malaysian Rating Corporation
Berhad (MARC) 2018 Lead Managers League Table
Awards. Our credit card team won two awards
by Visa Malaysia for ‘Highest Payment Volume
(PV) Growth for eCommerce Spend’ and ‘Highest
Payment Volume (PV) Growth for Co-Brand Card’.
Well done to the respective teams!
I would like to congratulate Eqhwan Mokhzanee,
our CEO of AmBank Islamic for receiving the Best
Islamic Banking CEO Malaysia Award from Global
Banking & Finance Review (GBAF) and Global
Islamic Finance Awards (GIFA).

A strong culture and cohesive team
are important elements to the
success of our organisation, to
achieve our strategic objectives and
uphold our brand
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Message from Group Chief Executive Officer

We also celebrated Deepavali at departmental
open houses. It was heartening to observe the
close rapport amongst staff. We have many
talented staff in the bank too, as I’ve observed
from the various performances.
Whilst internal staff engagement is important
to build camaraderie and foster collaboration
amongst us, it is equally important to engage and
appreciate our clients.
We hosted close to 200 auto finance dealers
and partners to high tea in appreciation of their
support to AmBank, where the Auto Finance
Challenge FY19/20 was also launched. This
challenge is open to all our empaneled dealers
nationwide where the Grand Prize is a trip to
Japan worth RM50k.

In December, the AmInvest team held an
appreciation lunch for 20 AmInvest Institutional
Funds and Retail & Retirement Funds clients. With
the support of our clients, AmInvest is among the
top fund management houses in Malaysia with
an award-winning track record spanning three
decades.

Our Culture
As we progress and grow, it is also important to
have a strong culture in the organisation, where
our staff exhibit the P2ACE values i.e. principled,
proactive, appreciative, collaborative and
experimental. A strong culture and cohesive team
are important elements to the success of our
organisation, to achieve our strategic objectives
and uphold our brand. Over the coming year,
there will be structured activities involving our staff
across the organisation, to build and drive the
P2ACE values as well as the right behaviours.
Lastly, thank you for your hard work and
contributions this year. ‘Gong Xi Fa Cai’ to all
AmBankers who will be celebrating the year of the
Metal Rat soon. May you enjoy a healthy, joyful
and successful year ahead.
Let us hope that the Covid-19
virus can be quickly eradicated.
AmBank Group is implementing
stringent measures to ensure the
health and safety of our staff in
light of the escalating spread of
Covid-19. Please be guided by the
recent directives which have been
communicated groupwide. We have
also activated our business continuity plans. As
part of the AmBank Group family and responsible
Malaysians, we have the responsibility to look out
for each other and do our part to help contain the
spread of Covid-19.
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer, AmBank Group

business
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AmBank Group strengthens footing
with higher net profit of RM711.0 million
for H1FY20

Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer,
AmBank Group (centre) with Jamie Ling, Group Chief Financial
Officer, AmBank Group (left) and Chelsea Cheng, Head,
Investor Relations, AmBank Group (right) at the AmBank Group
Half Year Results announcement which was held at
Bangunan AmBank Group on Friday, 29 November 2019.

AMMB Holdings Berhad (AmBank Group or the Group)
announced its financial results for the half-year ended
29 November 2019 (H1FY20).

Summary of H1FY20 Results
• Total income grew 5.6% to RM2,133.5 million,
with a consistent net interest income (NII) growth
of 4.6%, and stronger fixed income trading and
investment gains

• Return on equity (ROE) at 7.9% (H1FY19: 8.2%),
with return on assets (ROA) of 1.01%2 (H1FY19:
1.06%) and basic earnings per share (EPS) of
23.63 sen (H1FY19: 23.13 sen)

• Expenses remain stable at RM1,054.8 million.
Cost-to-income (CTI) ratio improved further
to 49.4% from 50.4% a year ago, once again
delivering positive jaws

• Gross loans and financing at RM102.0 billion,
remained broadly stable year-to-date (YTD)

• Profit before provision (PBP) increased by 7.6%
to RM1,078.7 million
• Net impairment charge of RM76.6 million
(H1FY19: RM17.9 million) largely due to increased
gross provisions charged for Wholesale Banking
offset by releases and recoveries achieved,
a net increase in Business Banking provisions
and higher expected credit loss on Retail Banking
portfolios
• Net profit after tax and minority interests (PATMI)
grew 2.2% to RM711.0 million

• Loans grew 1.6% YTD, excluding auto loans.
Customer deposits was stable at RM102.7 billion,
decreased 3.9% YTD
• Impaired loans (GIL) ratio stood at 1.77% (FY19:
1.59%), with loan loss coverage (LLC) ratio of
105.8% (FY19: 114.0%)
• Financial Holding Company (FHC) Common Equity
Tier 1 (CET1) capital ratio was higher at 12.6%
(FY19: 11.9%) and Total Capital ratio of 16.1%
(FY19: 15.4%)
• Higher interim dividend of 6 sen (H1FY19: 5 sen)
per share
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H1FY20 Results (cont’d)
Dato’ Sulaiman Mohd Tahir (Dato’ Sulaiman),
AmBank Group Chief Executive Officer said,
“The AmBank Group is pleased to have delivered
strengthened results for the first half of the year. We
continue to demonstrate good progress with improving
trends in our income momentum, operating leverage
as well as profitability. Total income for the Group rose
5.6% year-on-year propelled by consistent net interest
income growth, stronger trading gains and investment
income from Group Treasury and Markets as well as
General Insurance. Our unwavering focus on cost
efficiency has enabled us to deliver improved CTI. As
a result, we were able to achieve a good profit before
provision growth of 7.6%. Despite the progressively
challenging operating environment compounded by
the normalisation of credit costs, the Group recorded
a 2.2% increment in net profit year-on-year. In line with
the Group’s good results, strong capital positions and
our commitment to deliver value to our shareholders,
we are pleased to declare a higher interim dividend of 6
sen per share.”
The Group’s income for the second quarter
(Q2FY20) increased 6.1% compared to a year ago
(Q2FY19), driven by better lending volumes and
strong trading and investment income performance.
Compared with the preceding quarter (Q1FY20),
income was broadly stable quarter-on-quarter (QoQ) as
stronger Group Treasury & Markets trading income and
higher NII were mitigated by softer insurance income.
Meanwhile, net interest margin (NIM) recovered 4bps
to 1.91% (Q1FY20: 1.87%). Quarterly net profit
decreased 18.4% QoQ as credit cost increased and
the absence of large recoveries achieved in the first
quarter.
During the first half of FY2020, the Group’s NII
increased 4.6% year-on-year (YoY) to RM1,348.7
million, driven by consistent assets growth. NIM
contracted 8bps to 1.89%, reflecting lower assets yield
following the Overnight Policy Rate (OPR) cut earlier
this year. Non-interest income (NoII) of RM784.8 million
grew 7.4% YoY, largely contributed by stronger trading
income and investment income from Group Treasury
and Markets and General Insurance, as well as higher

fee income from Funds Management. As a result, total
income was higher at RM2,133.5 million, up 5.6% YoY.
The BET300 efficiency programme allows the
Group to re-invest some of the savings back into
the businesses as well as strengthen our digital
capabilities. Operating expenses remained well
contained, up 4% YoY to RM1,054.8 million. CTI
further improved to 49.4% from 50.4% a year ago, with
a positive jaw of 2%. Consequently, PBP grew 7.6%
YoY to RM1,078.7 million.
The Group recorded a net impairment charge of
RM76.6 million in H1FY20 compared to RM17.9
million in the same period last year. This was mainly
due to provisions on several newly impaired Wholesale
Banking and Business Banking loans offset by
recoveries and releases, as well as higher expected
credit loss charges in Retail Banking, and also lower
recoveries post retail debt sale. The Group’s gross
impaired loans ratio stood at 1.77% (FY19: 1.59%),
with loan loss cover at 105.8% (FY19: 114.0%). We are
cautious and remain vigilant on asset quality given the
challenging economic conditions.
Gross loans increased 2.0% YoY, and broadly stable
YTD at RM102.0 billion, with growth in Mortgages, Mid
Corp, Retail SME and Business Banking loans being
offset by corporate loan repayments and the continued
decline in auto loans. Excluding auto loans, gross loans
expanded 1.6% YTD, more in line with industry growth
rates. Gross loans continued to grow in the targeted
segments; Mortgage loans increased 3.3% YTD to
RM35.2 billion while loans in the Retail SMEs and
Business Banking segments grew strongly by 14.5%
and 4.6% YTD respectively.
Total customer deposits stood at RM102.7 billion,
an increase of 1.9% YoY but down 3.9% YTD. The
Group’s current accounts and savings accounts (CASA)
stood at RM23.4 billion, with higher CASA mix of
22.8%. The lower deposits reflected the Group’s liquidity
management strategy of reducing surplus liquidity and
managing down the costs related corporate and retail
term deposits while we continue to drive for CASA
growth. Retail CASA increased to 50.3% of total CASA
as compared to 46.0% at 31 March 2019.

We continue to demonstrate good progress
with improving trends in our income momentum,
operating leverage as well as profitability.

business

On liquidity and capital, all banking
subsidiaries of the Group have maintained
liquidity coverage (LCR) of above 100%. The
Group remains well capitalised, with the FHC
CET1 ratio improving to 12.6% (FY19:11.9%)
and total capital ratio at 16.1% (FY19:15.4%).
Speaking on the Group’s recent initiatives,
Dato’ Sulaiman shared that, “We recently
launched our AmBank BizM.A.T.E. programme
in collaboration with 17 business partners
including Digi, to provide solutions and
services in accounting and human resource,
communications and Internet, payments and
marketing, operations and administration as
well as logistics and workspace. Through
this partnership, we are able to offer SMEs
products and services at a special rate allowing
them to leverage on savings, which will
potentially help them run their businesses more
efficiently.
He added, “We have reached the final
chapter of our BizCONFERENCE Beyond
Financing Series with a session on ‘Building a
Green Business’. We are pleased to have been
able to provide insights to SMEs on building a
feasible framework for green businesses. With
the present concerns on environmental impact,
SMEs too should play their role and make the
requisite effort to
Go Green in their business operations.”
“In addition, we are honoured to be
collaborating with the Malaysian Green
Technology Corporation (MGTC), also known
as GreenTech Malaysia. GreenTech will act as
a subject matter expert to support the Group’s
readiness to deploy our Green Financing
Plan. With this collaboration, we will further
strengthen our aim to become a value-based
intermediary, with a key focus on financial
inclusion and responsible financing.”

back of provisions and recoveries offsetting
an increase in gross provisions. Gross loans
were lower by 3.0% YTD at RM32.5 billion due
to corporate loan repayments while customer
deposits were stable at RM49.0 billion.
PAT grew
12.7% YoY

PAT fell
17.1% YoY

PAT fell
30.1% YoY

Divisional performance
(H1FY20 vs H1FY19)
PAT grew
19.4% YoY

Wholesale Banking
Income was up 16.3% to RM636.4 million,
supported by higher NII and stronger financial
markets trading gain, partially offset by a
non-repeat of gain from disposal of foreclosed
properties. Profit after tax (PAT) of RM423.2
million was 19.4% higher, with higher write-
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PATZ grew
32.0% YoY

Investment Banking and Fund
Management
Income was up 11.4% to RM138.6 million
mainly led by fee income growth in Corporate
Finance, Private Banking and Funds
Management. Funds management’s assets
under management (AUM) grew 7.6% YTD
to RM43.5 billion. Overall, PAT increased by
12.7% to RM37.9 million.

Retail Banking
Total income was unchanged at RM726.7
million. NII grew 1.5% in line with loans growth,
offset by lower NoII of 5.1%, principally
from lower cards related fee income, which
was partially mitigated by higher wealth
management fee income. Expenses grew by
2.4%, resulting in a slight reduction in PBP to
RM301.2 million. Net impairment charge stood
at RM95.7 million (H1FY19: RM61.1 million),
with increase in gross provisions charged in line
with loans growth as well as lower recoveries
post retail debt sale. PAT fell 17.1% to
RM156.4 million. Gross loans grew marginally
YTD to RM57.6 billion mainly from Mortgages
and Retail SME. Customer deposits decreased
by 8.7% YTD, largely from fixed deposits.

Business Banking
Income increased strongly by 15.4% to
RM176.8 million. NII grew substantially by
17.0%, underpinned by good loans and
deposits growth. NoII grew 10.4% from higher
bank acceptances and banca-assurance fee
income. Net impairment charge was higher at
RM40.6 million, compared to RM3.1 million a
year ago. PAT stood at RM48.4 million. Gross
loans expanded by 4.6% YTD to RM10.4 billion
while customer deposits grew 6.3% YTD to
RM6.2 billion.

Islamic Banking
Islamic Banking income grew by 5.8% to
RM435.0 million, with a 3.0% reduction in
operating expenses. Net impairment charge of
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H1FY20 Results (cont’d)
RM52.5 million, decreased by RM27.5 million
YoY mainly from writeback of provisions on
corporate loans. Profit after zakat and taxation
increased by 32.0% to RM181.3 million.
PAT grew
12.0% YoY

PAT of
RM0.6
million

General Insurance
Income grew 7.4% to RM358.3 million
largely driven by higher investment income
and net earned premium, partially offset by
higher claims. Operating expenses were
well controlled at RM170.8 million, up 1.1%.
Consequently, profit after tax increased by
12.0% to RM150.1 million.

Life Insurance and Family Takaful
The Life Insurance and Family Takaful
businesses recorded a PAT of RM0.6 million
compared to RM17.7 million in the previous
year due to higher actuarial reserves coupled
with decrease in net earned premium and
higher claims. The Group has equity accounted
the results of the life insurance and family
takaful business to reflect the Group’s effective
equity interests in the joint ventures.

Prospect for financial year ending
31 March 2020
Dato’ Sulaiman commented, “While we can expect
challenging external headwinds, the outlook for Malaysia
remains stable with GDP projected to grow circa 4.5%
in 2019 supported by domestic demand with private
consumption taking the lead. Inflation is anticipated to
hover around 0.8% for 2019 whilst the policy interest rate
is expected to remain unchanged at 3.00% for the rest of
the year. In tandem with a moderate economic outlook,
the banking system loans growth is expected to grow
around 4.6%.”
In his closing remark, Dato’ Sulaiman said, “We are
pleased with the Group’s performance in the first half of
FY2020, as demonstrated by the good progress made
particularly in terms of revenue growth and cost efficiency.
Through our BET300 programme, the Group continues to
embed cost discipline across all lines of business as we
continue to improve our cost efficiency. Moreover, notable
progress has been made across targeted segments
and products as part of our Top 4 Strategy to place the
Group on a stronger and more sustainable growth path.
Amidst the softer outlook for the banking sector this year,
the Group is resolute in its strategic focus to deliver on
revenue growth, cost efficiency and capital accretion.”

award
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AmBank Group Wins Four Awards
for Best SME Bank 2019

L–R: Tay Ming Han, Senior Vice President, Portfolio Development, Business Banking, AmBank Group, Christopher Yap, Managing Director, Business Banking, AmBank Group,
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic Berhad with the awards.

AmBank Group has been conferred
with four awards for Best SME Bank
in Malaysia from the Asian Banking
and Finance Awards, Alpha Southeast
Asia Awards and Global Banking and
Finance Awards.
The awards won by the Group are:
• SME Bank of the Year – Malaysia
from Asian Banking & Finance
Awards 2019
• Best SME Bank in Malaysia from
Alpha Southeast Asia Best Financial
Institution Awards 2019
• Best SME Bank Malaysia 2019
from Global Banking & Finance
Awards (for the second consecutive
year)
• Best Islamic Finance SME Bank
from Alpha Southeast Asia Best
Islamic Finance Awards 2019
Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer, AmBank Group
said, “We are honoured to receive
the awards as these achievements
are testament to our commitment in
supporting the growth and development

of the Small and Medium Enterprises
(SMEs) in the country. We would like to
thank our SME clients for their continued
support and will continue to deliver
innovative banking solutions to serve
them better.”
Christopher Yap, Managing Director,
Business Banking, AmBank Group added,
“We believe that the Best SME Bank
must have the ability to create holistic
relationships that go beyond financing.
These awards recognise our efforts to
support SMEs in growing and scaling their
businesses, through financing as well as
knowledge-sharing programmes via our
AmBank BizCLUB platform.”
The AmBank BizCLUB, a business
community and development platform
was introduced as part of AmBank
Group’s continued mission to further
support and nurture Malaysian SMEs
scale their businesses, go international
and reduce failure rates. The platform
offers participating SMEs who are
looking to scale to the next level with
learning and networking opportunities,
as well as media exposure. The initiatives
under the AmBank BizCLUB are the

AmBank BizRACE competition, AmBank
BizCONFERENCES and AmBank CEO
Chat Sessions.
Asian Banking and Finance has been
recognising the most outstanding practices
and the innovative strategies in Asia’s
wholesale banking sector since 2012.
Meanwhile, Alpha Southeast Asia was
established in 2007 and is the first and
only institutional investment magazine
focusing on Southeast Asia (Indonesia,
Malaysia, Philippines, Singapore,
Thailand and Vietnam). Across six issues
published every year, Alpha Southeast
Asia produces articles on Southeast Asia
for Europe and US-based investors and
investors based across Asia Pacific and
Southeast Asia.
The Global Banking and Finance
Awards reflect the innovation,
achievement, strategy, progressive and
inspirational changes taking place within
the Global Financial community since
its inception in 2011. The awards were
created to recognise companies of all
sizes which are prominent in particular
areas of expertise and excellence within
the financial world.
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Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group (left) and
Eqhwan Mokhzanee, Chief Executive Officer,
AmBank Islamic (right) with the Most Promising
Islamic Bank Malaysia Award 2019 and the
Best Islamic Banking CEO Malaysia Award 2019
by Global Banking & Finance Review (GBAF).

The CEO of AmBank Islamic Named as
The Best Islamic Banking CEO Malaysia 2019
The Chief Executive Officer (CEO) of AmBank Islamic Berhad
(AmBank Islamic), Eqhwan Mokhzanee, was named as the Best
Islamic Banking CEO Malaysia 2019 by Global Banking & Finance
Review (GBAF). In addition, AmBank Islamic was conferred with
the Most Promising Islamic Bank Malaysia Award 2019.
“It is indeed an honour to be accorded the Most Promising
Islamic Bank Malaysia 2019 Award. AmBank Islamic has
achieved significant progress from the execution of its strategic
plans, as manifested from its financial performance and
resilience, diversified customer base, competitive product
offerings and organisational capabilities. AmBank Islamic is
now poised for the next level in providing sustainable and
customer-centric Islamic banking and financial solutions. This
award recognises AmBank Islamic’s tremendous potential to
serve its customers in the continuously evolving market place.”
said Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer,
AmBank Group.
“The Most Promising Islamic Bank Malaysia 2019 Award is a
testimony that the foundation which AmBank Islamic has built
will stand it in good stead to be one of the leading Islamic banks
in the future.” said Eqhwan Mokhzanee, Chief Executive Officer,
AmBank Islamic.
In respect of the Best Islamic Banking CEO Malaysia 2019
Award, Eqhwan remarked “I am truly humbled to be named
as the Best Islamic Banking CEO Malaysia 2019. This is a
tribute to the leadership and colleagues at AmBank Islamic and
AmBank Group, and to our customers and other stakeholders

for providing the inspiration to work tirelessly in taking AmBank
Islamic to the next level.”
Eqhwan was also recently awarded with the Islamic Banker
of the Year 2019 Award by Global Islamic Finance Awards (GIFA).
GBAF, established in 2011, is a UK-based financial portal
and print magazine. GBAF Awards reflect the innovation,
achievement, strategy, progressive and inspirational changes
taking place within the Global Financial community. The awards
were created to recognise companies of all sizes which are
prominent in particular areas of expertise and excellence within
the financial world. The awards have evolved and grown to
include those in Banking, Foreign Exchange, Insurance, Hedge
Funds, Pension Funds, Compliance & Advisory, Corporate
Governance, Brokerage and Exchanges, Project Finance,
Binary Options, Investment Management, Technology, Asset
& Wealth Management, Islamic Finance, Exchange Traded
Funds, Real Estate, Corporate Social Responsibility and other
areas. In addition, the publications are distributed at major
financial events, investment road shows and seminars which are
sponsored by GBAF.

“The Most Promising Islamic Bank Malaysia 2019
Award is a testimony that the foundation which
AmBank Islamic has built will stand it in good stead
to be one of the leading Islamic banks in the future.”
Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic
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AmBank Islamic Wins Best Islamic
Finance SME Bank Malaysia 2019 Award

L-R: Mohd Eddiputra Bukhari, Vice President, Partnership Management, Wholesale Banking, AmBank Islamic, Tay Ming Han, Senior Vice President, Portfolio Development, Business Banking,
AmBank Group, Frances Choo Wei Min, Senior Vice President, Mortgage, Retail Products Management, AmBank (M) Berhad, Herizal Zakaria, Head, Wholesale Banking, AmBank Islamic,
Eqhwan Mokhzanee, Haji Mohamad Sabirin Haji A Rahman, Head, Business Banking, AmBank Islamic, Ahmad Faizal Abd Kadir, Vice President, Investment Intermediary Business, Business
Banking, AmBank Islamic and James Khor Jiunn Seong, Vice President, SME Product, Retail Products Management, AmBank (M) Berhad at the ceremony.

AmBank Islamic Berhad (AmBank Islamic)
was conferred with the Best Islamic Finance
SME Bank Malaysia 2019 Award at the
Alpha Southeast Asia Best Islamic Finance
Awards 2019 ceremony held on Saturday,
26 September 2019 in Kuala Lumpur.
Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer, AmBank Group
said, “We are honoured to receive this
award as it is a testament to our role as a
leading financial provider that continues to
support the growth and development of
the small and medium enterprises (SMEs)
in the country. I would like to take this
opportunity to thank our SME customers
for their support and we at AmBank Group
will continue to offer holistic solutions to all
our customers.”
“We are deeply honored to be accorded
this prestigious award, which recognises
AmBank Islamic’s efforts in supporting
the SMEs. As part of our journey towards
becoming a value-based intermediary,
AmBank Islamic’s financial inclusion
agenda goes beyond the provision of
financing, whereby we also provide
platforms for SMEs to network and build
capacity via the AmBank Biz Series.
Drawing inspiration from Shariah, AmBank
Islamic also provides access to financing
to the underserved segments such as

start-up businesses via our SME
Biz Start-up-i Programme and
is exploring to further leverage
on technology to enhance
financial inclusion.” said Eqhwan
Mokhzanee, Chief Executive
Officer, AmBank Islamic.
In one of Asia’s most
dynamic Islamic finance
markets, AmBank Islamic in
Malaysia excels as one of the
most fast-moving and dynamic
banks in serving the SME
Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic Berhad
sector as manifested across
(right) receiving the Best Islamic Finance SME Bank Malaysia 2019
Award from Siddiq Bazarwala, Chief Executive Officer & Publisher,
key metrics including growth in
Alpha Southeast Asia (left) at the Alpha Southeast Asia Best Islamic
financing, assets and deposits
Finance Awards 2019 ceremony.
from the SME segment.
Alpha Southeast Asia was
“This is a testament to our role as
established in 2007 and is
a leading financial provider that
the first and only institutional
investment magazine focusing
continues to support the growth
on Southeast Asia (Indonesia,
and development of the SMEs in
Malaysia, Philippines,
the country.”
Singapore, Thailand and
Dato’ Sulaiman Mohd Tahir,
Vietnam). Across six issues
Group Chief Executive Officer, AmBank Group
published every year, Alpha
Southeast Asia produces articles on Southeast
Asia for Europe and US-based investors
and investors based across Asia Pacific and
Southeast Asia.
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Sabrina Kan, Chief Executive Officer, Malaysian Rating Corporation Berhad (sixth from left) presenting the award to Seohan Soo, Chief Executive Officer,
AmInvestment Bank Berhad (seventh from left) with the representatives from Malaysian Rating Corporation Berhad and Capital Markets Group, AmInvestment Bank
Berhad at Bangunan AmBank Group on Monday, 14 October 2019.

AmInvestment Bank Emerges as Double Winner at
MARC’s 2018 Lead Managers League Table Awards

L-R: Ahmad Feizal, Chief Business Officer, Malaysian Rating Corporation Berhad, Sabrina Kan, Seohan Soo
and Yeoh Teik Leng, Head, Capital Markets Group, AmInvestment Bank Berhad.

AmInvestment Bank Berhad
(“AmInvestment Bank”)’s Capital Markets
Group won the 1st runner-up for issue
count and 2nd runner-up for issue value
awards for Malaysian Rating Corporation
Berhad (MARC)-rated debt and sukuk
programmes at MARC’s 2018 Lead
Managers League Table Awards.
The award presentation was held at
Bangunan AmBank Group on Monday,
14 October 2019.
Commenting on the recognitions,
Dato’ Sulaiman Mohd Tahir, Chief
Executive Officer, AmBank Group said,
“Amid the challenging environment that
we are in today, I am pleased that our
investment banking arm has emerged as
a top 3 winner for MARC’s 2018 Lead

Managers League Table Awards. These
achievements underscore our resilience
in adapting to the changes in the market
whilst being committed to providing the
best debt capital market solutions to our
esteemed clients.”
Seohan Soo, Chief Executive Officer,
AmInvestment Bank, said, “AmInvestment
Bank is honoured to be recognised by
a respected agency such as MARC.
We will continue to provide investment
banking solutions to all our clients and
leverage on our strong presence to
maintain and strengthen our investment
banking franchise.”
Noteworthy deals rated by MARC
in 2018 included the first ringgit-rated
bonds issued under the ASEAN Green

Bonds Standards, i.e., Segi Astana
Sdn Bhd’s RM415.0 million ASEAN
Green MTNs where AmInvestment Bank
acted as the Sole Principal Adviser, Sole
Lead Arranger and Sole Lead Manager
and Malaysia’s first corporate green SRI
Sukuk Wakalah, i.e., Sinar Kamiri Sdn
Bhd’s RM245.0 million Green SRI Sukuk
Facility where AmInvestment Bank acted
as the Sole Principal Adviser, Joint Lead
Arranger and Joint Lead Manager.
MARC’s Lead Managers League
Tables which is published annually
provides a meaningful measure of
domestic corporate and project bond
and sukuk issuances in any given year.
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AmInvest Wins Malaysia’s
Best Exchange Traded Fund
(ETF) Provider Award
for the Fourth Time
AmInvest has been recognised as Malaysia’s Best ETF
Provider for the fourth consecutive year at The Asset Triple A
Private Banking, Wealth Management, Investment and ETF
Awards 20191 (“the Award”).
Commenting on the win, Dato’ Sulaiman Mohd Tahir,
AmBank Group Chief Executive Officer said, “We are
honoured that AmInvest has been recognised as Malaysia’s
Best ETF Provider for the fourth year in a row for providing
the most appropriate ETF products for its clients. AmInvest
is the largest ETF provider in the country with around RM1.6
billion worth of assets under its management.”
“AmInvest pioneered the country’s first and only bond
ETF, namely ABF Bond Index Fund (“ABF Malaysia”) in
2005 and the first equity ETF, FTSE Bursa Malaysia KLCI
etf (“FBM KLCI etf”) in 2007. ABF Malaysia’s portfolio
consists of mainly Malaysian government bonds. It tracks
the performance of Markit iBoxx® ABF Malaysia Bond
Index. FBM KLCI etf is designed to follow the performance
of its benchmark index, FTSE Bursa Malaysia KLCI, which

comprises Malaysia’s top 30 largest companies in terms of
market capitalisation”, Mr Seohan Soo, AmInvestment Bank
Bhd Chief Executive Officer explained.
“As such, our investors are able to have easy access to
Malaysian bonds and equities in a cost efficient manner via
our stock exchange, Bursa Malaysia”, he added.
Income distribution, if any, for both these ETFs is made
semi-annually. Recently, ABF Malaysia and FBM KLCI etf
declared an interim income
distribution payout of 2.33 sen
AmInvest is
and 0.50 sen per unit respectively,
the largest ETF
for the financial year ending 31
provider in the
December 2019.
Asset Publishing & Research
country with around
Limited is a financial publishing
RM1.6 billion worth
group in Asia-Pacific based in
of assets under its
Hong Kong, whose publications
are targeted at Asian issuers and
management
global institutional investors.
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AmInvest Named Top Investment House
in Asian Local Currency Bonds
AmInvest’s capabilities and expertise
in Asian local currency bonds have
received three acknowledgements,
including the Top Investment House
in Asian Local Currency Bonds
for Malaysia (“Top Investment
House”) at The Asset Benchmark
Research Awards 2019 (“The Asset
Benchmark Awards”). Under the
most Astute Investors category for
Goh Wee Peng, Malaysia, Mr Kho Hock Khoon,
Chief Executive Officer, AmInvest
AmInvest’s Senior Fixed Income
Manager was ranked second (out
of 23 awardees) and Mr Raymond Lew,
AmInvest’s Head of Fixed Income was
amongst the Highly Commended in its
sub-category.

“These recognitions
are a testament to
the capabilities of
our investment team,
who has consistently
managed to create
value for our clients.”

Commenting on the acknowledgements,
Ms Goh Wee Peng, Chief Executive Officer
of AmInvest, said, “It is an honour to receive
these recognitions which are a testament
to the capabilities of our investment team,
who has consistently managed to create
value for our clients. In addition, we are
grateful to our clients for their trust and
support over the last 38 years, making us
one of the largest fixed income unit trust
fund managers in the country.”
The Asset Benchmark Awards was
organised by Asset Publishing & Research
Limited, which is a financial publishing group
in Asia-Pacific based in Hong Kong with its
publications targeted at Asian issuers and
global institutional investors. The industry
players vote and decide the winners of The
Asset Benchmark Awards.

Mr Raymond Lew, AmInvest’s Head of Fixed Income with AmInvest’s
awards at The Asset Benchmark Research Awards 2019.
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AmBank wins two awards from Visa
L-R: Aaron Loo, Managing Director, Retail Banking, AmBank (M) Berhad, Adrian Tan, Head, Cards and Alternate Financing, AmBank (M) Berhad, Melvin Ooi, Chief Executive
Officer, BonusLink and Ng Kong Boon, Country Manager, Visa Malaysia at the awards presentation ceremony which was held on Monday, 9 December 2019 at Menara AmBank
in Kuala Lumpur.

AmBank (M) Berhad was presented with two awards by
Visa Malaysia for ‘Highest Payment Volume (PV) Growth for
eCommerce Spend’ and ‘Highest Payment Volume (PV)
Growth for Co-Brand Card’. The award presentation was held
at Bangunan AmBank Group on Monday, 9 December 2019.
Commenting on winning the two awards, Aaron Loo,
Managing Director, Retail Banking, AmBank (M) Berhad
said, “These awards are testament to the performance of
AmBank Visa cards which recorded significant growth in
spend. Since the launch of the AmBank BonusLink Visa credit
card in March 2017, this co-brand card between AmBank,
BonusLink and Visa has been very successful as evidenced
by the sharp growth of its adoption and usage year on year.”
“We will continue to focus on rewarding and engaging
AmBank cardholders with card deals covering dining,
shopping, travel, eCommerce and many more categories
which are available via www.ambankspot.com, a one-stop
shop for amazing AmBank card/-i deals. On top of that, our
cardholders are actively engaged through our campaigns
which offer attractive prizes,” added Aaron.
AmBank started with only a handful of marketing
partnerships with eCommerce brands back in 2017. Today,
AmBank is collaborating with prominent eCommerce brands
such as Agoda, dahmakan, Expedia, Hermo, Lazada,
Shopee, ZALORA and more, offering discounts of up to 50
percent for cardholders who make purchases online.
“To further assist our cardholders in making the
most savings from online purchases, AmBank adopts
programmatic marketing when communicating the
eCommerce brands’ offers to its cardholders. We smartly
target specific group of cardholders with relevant offers and
ensure these offers are communicated to cardholders at
the right time,” said Adrian Tan, Head, Cards and Alternate
Financing, Retail Banking, AmBank (M) Berhad.
Melvin Ooi, Chief Executive Officer, BonusLink said “We are
extremely proud to be receiving such an important award from
Visa. It is wonderful to receive recognition for a product that

“These awards are testament to the
performance of AmBank Visa cards which
recorded significant growth in spend.”
Aaron Loo, Managing Director, Retail Banking, AmBank (M) Berhad

we have invested our time and effort in; making the AmBank
BonusLink Visa Card an attractive proposition for all. I would
like to thank AmBank and Visa for this great partnership. We
would continue this collaborative journey together in bringing
more exclusive rewards, deals and offers to our Members as
well as values and insights to Partners.”
Cardholders of AmBank BonusLink Visa Credit Card get
to enjoy 10X BonusLink Points at participating BonusLink
partners such as Shell and Parkson as well as dining,
groceries, online and entertainment purchases for every RM20
spent. In addition, cardholders get to earn extra BonusLink
points whenever they shop overseas with their card. From
now until 31 December 2019, new cardholders who apply for
any AmBank and AmBank Islamic Credit Card can earn up to
RM500 cashback on their Principal and Supplementary card
with a minimum spend of RM2,000.
On the campaign’s front, AmBank is scheduled to launch
the AmBank Visa Tokyo 2020 Cards Usage Campaign from
15 December 2019 till 15 April 2020, where AmBank Visa
cardholders will stand a chance to win an all-expense paid
trip as well as Business Class flight tickets to experience the
Tokyo 2020 Olympic Games, in addition to other exciting
prizes such as RM2,020 Cashback and the all-new Apple
iPad. AmBank Visa cardholders will be in the running to win
by spending a minimum of RM20 via PIN, Visa payWave
(contactless), online and overseas spend transactions. For
new AmBank Visa BonusLink Card approved during the
campaign period, cardholders will also walk away with a
limited edition Tokyo 2020 Olympic Games duffel bag, while
stocks last.
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AmBank Islamic and
Amanah Raya Collaborate to
Offer Legacy Planning Solutions
L-R: Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Datuk Mohd Nasir Ali, Chairman,
Amanah Raya Berhad and Adenan Md Yusof, Group Managing Director, Amanah Raya Berhad at the signing ceremony between AmBank Islamic and Amanah Raya to offer
Legacy Planning Solutions which was held at Bangunan AmBank Group on 11 November 2019.

AmBank Islamic Berhad (AmBank Islamic)
and Amanah Raya Berhad signed an
agreement to collaborate in offering legacy
planning solutions on Monday, 11 November
2019. AmBank Islamic was represented
by its Chief Executive Officer, Eqhwan
Mokhzanee, whilst Amanah Raya Berhad
was represented by its Group Managing
Director, Adenan Md Yusof. The signing
ceremony was witnessed by Dato’ Sulaiman
Mohd Tahir, Group Chief Executive Officer,
AmBank Group and Datuk Mohd Nasir Ali,
Chairman, Amanah Raya Berhad.
The collaboration will enable AmBank
Group customers to conduct their legacy
planning at AmBank Group branches,
including AmBank Signature Priority
Banking centres nationwide. This is in line
with AmBank Islamic’s strategy to offer
a complete suite of wealth management
products and services, including wealth
distribution and legacy preservation.

“We are pleased to collaborate with
Amanah Raya Berhad, an organisation with
over 90 years of experience in the legacy
planning industry via its range of will, trust
and estate management services. We are
indeed honoured to partner Amanah Raya
Berhad in order to offer legacy planning
solutions to our customers,” said Dato’
Sulaiman Mohd Tahir, Group Chief Executive
Officer, AmBank Group.
“As of 31 October 2019, AmanahRaya
has registered over 1 million Wills and with
this collaboration, it is anticipated to increase
significantly further. As a one stop centre for
Legacy Planning, AmanahRaya will certainly
compliment AmBank Islamic in ensuring
individuals wealth and liabilities are properly
managed. Furthermore, this collaboration will
provide leverage for both parties to combine
their expertise and networking infrastructure
to promote Legacy Planning Services.” said
Datuk Mohd Nasir Ali.

“We are pleased to
collaborate with
Amanah Raya Berhad,
an organisation
with over 90 years
of experience in
the legacy planning
industry via its range
of will, trust and
estate management
services.”
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer,
AmBank Group
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AmBank Islamic Berhad collaborates with Malaysian Green
Technology Corporation in support of green industry initiatives
Yang Berhormat Pn. Yeo Bee Yin, Minister of Energy, Science, Technology, Environment and Climate Change (third from right) and Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group (third from left) witnessing the exchange of documents of the Memorandum of Understanding (MoU) between AmBank Islamic Berhad
and the Malaysian Green Technology Corporation (MGTC) at the International Greentech & Eco Products Exhibition & Conference Malaysia (IGEM2019) which was held at
the Kuala Lumpur Convention Centre on Wednesday, 9 October 2019. AmBank Islamic was represented by its Chief Executive Officer, Eqhwan Mokhzanee (far right) while
GreenTech Malaysia was represented by its Acting Chief Executive Officer / Chief Operating Officer, Tuan Syed Ahmad Syed Mustafa (second from left). Also present were
Dr. Nagulendran Kangayatkarasu, Deputy Secretary General, Environment and Climate Change, Ministry of Energy, Science, Technology, Environment and Climate Change
(far left) and Prof. Dato’ Ir. Dr. A Bakar Jaafar, Chairman, MGTC (second from right).

AmBank Islamic Berhad (AmBank Islamic) is collaborating with
Malaysian Green Technology Corporation (MGTC), also known
as GreenTech Malaysia, as part of its effort to support AmBank
Group’s capacity building exercise for the deployment of
AmBank Group’s Green Financing Plan.
MGTC is an organisation under the purview of the Ministry of
Energy, Science, Technology, Environment & Climate Change,
which was established in 2010 to spearhead the development
and promotion of green technology as a strategic engine for
socio-economic growth in line with the Green Technology
Master Plan 2017-2030.
Through this collaboration, GreenTech Malaysia will provide
AmBank Group with training programmes on green technology
and green business, besides having AmBank Group to support
the National Low Carbon Cities programme where it is within
AmBank Group’s risk appetite and business strategy.
The exchange of documents of the Memorandum of
Understanding (MoU) between AmBank Islamic and MGTC
was witnessed by Yang Berhormat Pn. Yeo Bee Yin, Minister of
Energy, Science, Technology, Environment and Climate Change
and Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer,
AmBank Group. AmBank Islamic was represented by Eqhwan
Mokhzanee, Chief Executive Officer, AmBank Islamic while
GreenTech Malaysia was represented by Tuan Syed Ahmad
Syed Mustafa Acting Chief Executive Officer / Chief Operating
Officer, GreenTech Malaysia. Also present were the senior
management of AmBank Group and GreenTech Malaysia.

“We are honoured to be part of this collaboration with MGTC
who will act as a subject matter expert to support AmBank
Group’s readiness in support of green financing-related
initiatives,” said Dato’ Sulaiman Mohd Tahir.
“With this collaboration, it would further strengthen AmBank
Islamic’s vision towards becoming a value-based intermediary,
with the key focus on financial inclusion and responsible
financing, to ensure that our banking business continues to be
conducted in a responsible manner,” added Eqhwan.
Last month, AmBank Group has reached the final chapter of
its BizCONFERENCE Beyond Financing Series which covered
the topic ‘Building a Green Business’ with the objective to
provide insights for SMEs in the country to apply a feasible
framework in building a green business.
The collaboration between AmBank Islamic and GreenTech
Malaysia was held in conjunction with the International
Greentech & Eco Products Exhibition & Conference Malaysia
(IGEM2019) in Kuala Lumpur Convention Centre.
IGEM is a platform for solution providers and green energy
businesses to tap into the fast expanding ASEAN market by
showcasing the latest innovations to policy makers, government
organisations, investors and market. Over the years, IGEM has
successfully generated over RM23 billion in business leads since
its initiation in 2010. To date, IGEM has attracted attendance
of over 420,000 visitors including delegates, dignitaries and
companies from over 50 countries.
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Luno has appointed AmBank
as primary banker for
its exchange in Malaysia
Luno, the first regulator approved
cryptocurrency exchange in Malaysia has
appointed AmBank as its primary banker
to support operations of its exchange.
Luno received approval from the
Securities Commission Malaysia (SC) on
14th October 2019 allowing Malaysian
investors to now trade Bitcoin (BTC) and
Ethereum (ETH) in Malaysian Ringgit.
Luno is one of the leading
cryptocurrency exchanges in the region
with an end-to-end platform that caters
to all types of customers. The Luno
app has an instant purchase option
that gives customers a simple way to
buy, sell and store cryptocurrencies
– Bitcoin (BTC) and Ethereum (ETH).
Through the same application, more
sophisticated traders are able to use
the order book exchange feature to
trade cryptocurrencies. Additionally,
general Educational content on
cryptocurrencies is available via the
online learning portal and mobile
application.
AmBank has invested in developing
an infrastructure in accordance with
regulatory requirements that allows for
transaction monitoring and customised
reconciliation that facilitates the seamless
operations of the Luno exchange.
Luno customer funds are maintained
in an AmBank Trust Account, per SC
requirements, coupled with a cash
management solution that allows Luno

customers easy access to trade on the
exchange. Luno customers are able to
seamlessly top up their Luno wallet and
withdraw funds through online banking
or through the Luno mobile app.
David Low, Luno General Manager for
Southeast Asia said, “We are very proud
to announce this historic partnership
in Malaysia. As cryptocurrency is
increasingly becoming accepted into
not just the local but global financial and
investment landscape, this partnership
will benefit many Malaysians looking
to embrace new forms of financial
transactions or diversifying their
investment portfolios. Luno will continue
to strengthen its processes and controls
to ensure Malaysians navigate the
cryptocurrency ecosystem in a safe and
reliable way, complying to all regulatory
requirements.”
“This arrangement is a significant
breakthrough for AmBank in being the
first conventional bank to offer banking
services to a regulated cryptocurrency
exchange. This highlights our
progressive journey in the digital and
financial technology revolution to
showcase our customised services
and solutions as we continue to work
with customers like Luno,” said Dato’
Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group.
“We are seeing that cryptocurrency
has become an attractive investment

“This highlights our
progressive journey in
the digital and financial
technology revolution to
showcase our customised
services and solutions as
we continue to work with
customers like Luno.”
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group

opportunity for those looking to
diversify their risk portfolios. Coupled
with the growth of mobile users in
Malaysia, the market is ripe for the
services of a trustworthy exchange
such as Luno, for Malaysians to have
access to the cryptocurrency market.”
said Raja Teh Maimunah Raja Abdul
Aziz, Managing Director, Wholesale
Banking, AmBank Group.
Established in 2013 and headquartered
in London, Luno has proactively worked
with banks and authorities throughout
the region. As part of the guidelines
imposed by the Securities Commission
of Malaysia, Luno will have approved
know-your-customer (KYC) and Anti
Money Laundering (AML) checks in
place and report suspicious transactions
to both Bank Negara Malaysia and the
Securities Commission.
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bond market and foreign exchange review

Global Foreign Exchange
Review in 3Q2019
USD
The US dollar exerted its dominance in
the currency market, strengthening by 2.6
percent to 99.337 largely underpinned by
safe-haven flows in view of the escalating
trade spat. During the quarter under
review, the US announced tariffs of 30
percent and 15 percent on US$250
billion and US$300 billion, respectively,
on goods imported from China, and
labelled China as a currency manipulator.
In response, China retaliated with 10
percent tariff on US$45 billion worth of
imports from the US. Apart from that, the
dollar also received further impetus owing
to its resilient economic growth versus
the rest of the world, and experienced
dollar liquidity tightening. However, the
gains in dollar were capped on the back
of the Federal Reserve’s decision to slash
interest rates for the first time since 2008.
The Fed reduced its policy rate twice
during the quarter, with a total of 50 basis
points to 1.50 percent – 1.75 percent.
The Fed also emphasised that the cut
was more of a “mid-cycle adjustment”
rather than a series of cuts, which in turn
boded well for the dollar’s ascending
trend during the quarter.

Euro
The euro plunged by 3.4 percent to
1.090, marking a two-year low against
the stronger dollar. The sell-off was

primarily due to the European Central
Bank’s (ECB) decision to inject another
round of monetary stimulus on the
back of political tensions in Italy due to
the prospect of a snap election, nodeal Brexit risk, and weak economic
conditions. The ECB’s monetary
stimulus includes a reduction of the
main deposit rate by 10 basis points to
a record a low at -0.50 percent besides
restarting its asset purchase programme
at a monthly volume of €20 billion
beginning November.

Pound
The British pound fell by 2.8 percent
to 1.229 against the dollar dragged
by growing concerns over the original
Brexit date, weak demand and euro
sceptic Boris Johnson becoming the
prime minister in July and his move
to suspend parliament. Fears started
flaring that PM Johnson might pull
Britain out of the European Union (EU)
on 31 October without a deal in order to
appease hardline anti-EU members of
his party. During the quarter, the Bank of
England held firm on the policy rate at
0.75 percent.

2020. However, the central bank said
it will make the necessary adjustment
if necessary. Meanwhile, tariff dispute
intensified between Japan and South
Korea when the former dropped the
latter as a preferred trading partner –
threatening the global supply chain for
smartphones and electronic devices.

Asia
Most of the major Asia ex-Japan
currencies were weak against the
dollar during the quarter under review.
The biggest loser was the Chinese yuan
which tumbled 4.3 percent to 7.148.
The currency breached its psychological
7.00 level in early August driven by the
trade tension between China and the
US. Other currencies that fell during the
quarter are: (1) the South Korean won
by 3.2 percent to 1,196); (2) the Indian
rupee by 2.8 percent to 70.87); (3) the
Singaporean dollar by 1.9 percent to
1.382; (4) the Philippine peso by 1.6
percent at 51.84; and (5) the Indonesian
rupiah by 0.6 percent to 14,196.
Meanwhile the Thai baht continued to
appreciate by 0.2 percent to 30.20.

Ringgit
Yen
The Japanese yen rose 0.3 percent to
108.1 largely supported by its safe-haven
status. During the quarter, the Bank of
Japan held its policy rate unchanged
at -0.10 percent and intends to keep
rates at least until the next spring in

The Malaysian Ringgit slid 1.3
percent to 4.188 dragged by external
headwinds and domestic challenges.
During the quarter under review, the
local equity market reported a net
outflow of foreign funds amounting to
RM3.2 billion compared to RM3.3 billion

Performance of Asian Currencies against USD since July 2019
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in the second quarter. However, the
foreign holdings on our sovereign bond
space saw a net inflow of RM5.8 billion
compared to an outflow of RM5.6bil
in the second quarter, which provided
some comfort to the ringgit. Selling
pressure on the bonds eased after FTSE
Russell decided to maintain Malaysia’s
rating in its World Government Bond
Index (WGBI) although it was still on the
watch list until the next review in March
2020. The ringgit also benefitted from
the interest rate differential against the
US Fed as BNM maintained the policy
rate at 3.00 percent.

Global Fixed Income
Review in 2Q2019
Demand for sovereign papers in the
third quarter of 2019 was supported
by external headwinds, in particular the
trade tension between the US and China,
global central banks’ easing cycle and a
slower global growth outlook that raised
concerns of a possible recession.
The US Treasury yields fell across the
curve by 28.2 basis points on average.
The 10-year US Treasury yields dropped
by 35.9 basis points to 1.665 percent
during the quarter under review. And the
US Treasury curve during the quarter
under review showed an inversion with
the yield spread between the 10-year
tenure and 3-months bill falling to as
low as -52 basis points while the spread
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between the 10- and 2-year notes
was -5 basis points. It raised fears of
an impending recession 12 months
ahead. However, the inverted yield curve
tapered after the US Federal Reserve
lowered its benchmark interest rate
during the quarter by a total of 50 basis
points to 1.75 percent – 2.00 percent
– reducing 25 basis points each in the
July and September FOMC meetings.
Meanwhile, during the quarter under
review, there was a strong spike in
US repo rates. Interest rates in this
“overnight” market are supposed
to stay within the range set by US
Federal Reserve interest rates, which
was 2 percent – 2.25 percent before
the September rate cut. The sudden
shortage of liquidity pushed the repo
rate as high as 10 percent at one point.
The jump prompted the US Federal
Reserve to intervene directly in the
market for the first time in a decade. It
pumped more than US$200 bil into the
system to alleviate the squeeze.
The 10-year German bund yield in
the third quarter of 2019 slipped by
21.5 basis points to -0.573 percent.
During the quarter under review, it
traded between -0.212 percent and
-0.716 percent, which is an all-time low.
Appetite for the bunds was driven by
the ECB’s decision to introduce another
round of monetary stimulus. The new
round of monthly bond purchase will
start in November 2019 by €20 billion.

At the same time, the ECB reduced the
deposit interest rate further by 10 basis
points to -0.50 percent.
Likewise, the 10-year Japanese
sovereign yields dipped 6.9 basis points
to -0.220 percent. It briefly touched the
lowest level since August 2016 due to
the softening global growth added with
global monetary easing cycle. During
the quarter, the Bank of Japan (BoJ)
maintained its monetary policy at -0.1
percent and continued to guide 10-year
government bond yields around zero
percent. Yet, the central bank signalled
the chances of expanding stimulus in
the near term, citing stronger overseas
risk spilling into its domestic economy.
Meanwhile, the UK 10-year gilt dived
32.9 basis points to 0.483 percent and
briefly touched an all-time low of 0.403
percent. The plunge in British borrowing
costs was primarily due to the fears of
a chaotic Brexit deal as newly-elected
Prime Minister Boris Johnson was
willing to leave the European Union
without a deal on 31 October.
In the Asia ex-Japan region, buying
momentum in the 10-year sovereign
yield extended across the board due to
global central banks’ easing monetary
cycle. Thailand’s 10-year yields fell 63.2
basis points to 1.468 percent following
an unexpected interest rate cut by 25
basis points to 1.50 percent by the
Bank of Thailand (BoT). It was the first
rate cut in more than four years. The
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Philippines central bank also reduced
its benchmark interest rates by 50
basis points to 4.50 percent. Hence,
the 10-year yield fell by 44.8 basis
points to 4.633 percent. The Reserve
Bank of India (RBI) cut its policy rate
by 35 basis points to 5.40 percent
which saw its 10-year sovereign
yield drop 17.9 basis points to 5.702
percent. Meanwhile, Bank Indonesia
were more aggressive. It cut the
7-day reverse repo rate by 75 basis
points to 5.25 percent that pulled
down the 10-year yield by 8.2 basis
points to 7.264 percent. In the case
of China and Singapore, their 10-year
yield fell by 8.9 basis points to 3.136
percent and 25.8 basis points to
1.730 percent, respectively during the
quarter under review.
Malaysia’s 10-year MGS yield
during the quarter fell by 31.1 basis
points to 3.328 percent supported
by the easing global monetary cycle
plus FTSE Russell’s decision to
maintain Malaysia rating in its World
Government Bond Index (WGBI)
while keeping us on its watch list for
a potential review in March 2020 on
the initiatives taken to further improve
liquidity and accessibility for market
participants. During the quarter under
review, it traded between 3.199
percent and 3.640 percent. During the
quarter, foreign buying into sovereign
bond recorded a net increase of
RM5.8bil compared to an outflow
of RM5.6bil in the previous quarter.
Issuance activities were healthy with
gross issuances amounting to RM25.5
billion, bringing a total of RM93.0bil
until September 2019. Demand for
government papers improved with the
“bid-to-cover” ratio rising to 2.82 times
compared to 2.74 times in the second
quarter of 2019. Corporate issuances
also improved further by 14.3 percent
quarter-on-quarter to RM25.2bil from
RM22.0bil in the prior quarter. During
the quarter, Bank Negara Malaysia
maintained its benchmark policy rate
at 3.00 percent

REVIEW
OF THE
MALAYSIAN
ECONOMY

Reported by Prof Dr Anthony Dass,
Chief Economist, AmBank Group

Economic Review
in 3Q2019
Global growth continued to drift
in the third quarter of 2019 owing
to ongoing external headwinds. It
resulted in weakness in trade and
manufacturing activities and also
global investment. Underpinned by
the growing economic slack and
weak inflation as well as the rising
fear of a recession, central banks
around the world embarked on a
monetary easing cycle.
During the quarter under review,
fears emerged that the US economy
could be heading into a recession
spooked by the inversion of the
US yield curve. Concerns over the
strength of the US economy emerged
on the back of escalating trade
tension between the US and China
that dented business confidence
from expanding and investing in new
buildings and equipment. The USChina trade tension fuelled financial
market volatility, especially after the
US announced a tariff of 30 percent
and 15 percent on US$250bil and
US$300bil, respectively, on goods
imported from China, and labelled
China as currency manipulator.
China retaliated with 10 percent
tariff on US$45bil worth of imports
from the US.

However, the hard US economy
data defied expectations of the
economic performance in the third
quarter. The economy grew slightly
faster by 2.1 percent quarter-onquarter, seasonally adjusted, when
compared to 2.0 percent quarteron-quarter, seasonally adjusted, in
the second quarter of 2019. Growth
was primarily supported by a surge in
residential investment thanks to the
drop in mortgage rates, added with
sustained consumer spending in view
of a robust labour market. But the
drag came from business investment,
down 2.7 percent during the quarter
review from -1.0 percent in the
quarter prior as a result of the fading
fiscal support and higher business
uncertainty due to the trade dispute
with China. Against this backdrop,
the US Federal Reserve reduced its
fund rate by 50 basis points to 1.75
percent – 2.00 percent, with a 25
basis point cut each in the July and
September meetings.
The Eurozone economy stabilized
at 0.2 percent quarter-on-quarter
during the quarter under review,
matching the pace of the previous
quarter. Growth was broadly
supported by the services sector,
mitigating the protracted slump in
the industrial sector. Importantly,
Germany avoided recession in the
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third quarter with a marginal growth
of 0.1 percent quarter-on-quarter
following a contraction of 0.2 percent
in the previous quarter. Meanwhile,
France grew at the same pace as in
the second quarter by 0.3 percent
quarter-on-quarter while Italy grew
0.1 percent quarter-on-quarter. Spain
and the Netherlands, each rose
by 0.4 percent quarter-on-quarter,
respectively.
Despite a positive third quarter
growth, the outlook remains
challenging in view of the ongoing
external headwinds. As a result,
the ECB approved a fresh stimulus
package to prop up Eurozone’s
growth against the external
headwinds. The deposit rate was cut
by 10 basis points to -0.50 percent
and approved a new round of bond
purchases, with a monthly purchase
of €20bil starting from November.
Brexit uncertainties continued to
take a toll on the UK’s economic
performance. More so with the
newly-elected Prime Minister Boris
Johnson’s willingness to leave the
European Union without a deal on
the 31 October. The economy
during the quarter slowed down
to 1 percent – the weakest annual
growth rate since the first quarter
of 2010, from 1.3 percent in the
previous period.

Japan’s economic performance
saw an acceleration in the third
quarter to 1.7 percent from 0.9
percent in the quarter prior, marking
an 18-month high. Growth was
mostly driven by a surge in capital
expenditure added with private
consumption spending ahead of
the planned VAT tax hike, which
commenced in October. With
domestic demand still holding up
relatively well, the Bank of Japan
maintained its monetary policy in the
quarter under review.
Against the backdrop of slowing
global growth and ongoing trade
spat with the US, the Chinese
economy eased to 6.0 percent in
the third quarter from 6.2 percent
in the previous quarter, marking
the weakest growth in nearly three
decades. Evidence of a softening
trend was seen by the growth of
fixed asset investment (5.4 percent
in the third quarter from 5.8 percent
in the second quarter), industrial
production (5.0 percent from 5.6
percent), and retail sales (7.6 percent
from 8.6 percent). The downside to
the Chinese economy was somewhat
contained by stimulus measures.
India grew at a slower pace,
reporting a 26-quarter low of 4.5
percent in the second quarter of the
fiscal year 2020 (FY20) compared
to 5 percent in the first quarter. The
slowdown came from the industrial
sector and subdued investment
spending and inventory rundown.
During the quarter, policymakers
delivered a steep cut in corporate
tax to 22 percent from 30 percent
while the monetary policymakers
cut another 35 basis points to 5.40
percent. Cumulatively, the Reserve
Bank of India (RBI) has slashed
135 basis points in the benchmark
interest rates to 5.15 percent in 2019
(including October’s cut).
The Philippine economy
accelerated in the third quarter by
6.2 percent from 5.5 percent in
the second quarter. Growth was
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boosted by heavyweight household
consumption, added with a
resurgence in government spending.
Meanwhile, investment remained an
overall drag to economic growth.
Thailand’s economy expanded 2.4
percent in the third quarter compared
to 2.3 percent in the second quarter.
Three months after its general
election, politics remained a key
overhang on the economy and at the
same time, taking the heat from the
slowing external demand beside slow
implementation of fiscal stimulus. The
Bank of Thailand injected monetary
stimulus with a 25 basis point cut
to 1.50 percent on the policy rate to
support growth.
During the quarter under review,
Indonesia’s economy continued
to slow down albeit at a gradual
pace of 5.02 percent versus 5.05
percent in the second quarter. Weak
investment and low government
spending, as well as low commodity
prices that have exacerbated weak
global demand, dragged down
growth in the third quarter. On
the other hand, Singapore edged
higher to 0.5 percent with signs of
stabilization from 0.2 percent in the
prior quarter – supported by finance
and insurance, other services and
information and communications
sectors.
Malaysia’s third quarter growth
was much slower at 4.4 percent
after growing at 4.9 percent in
the previous quarter. There was
a broad slowdown across the
services, manufacturing and
agriculture sectors, with mining and
construction contributing negative
growth. However, the economy
was supported by sustained private
sector activities. Private consumption
remained the main growth anchor
to absorb the slack in investment.
Besides, the positive contribution
from net exports helped support
growth. During the quarter, BNM left
the policy rate unchanged.
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A Night of Superstars at

Grand Final
Julaiha Nor Hassan from AmBank Metropolis Tower
Johor Bahru branch sang her way to winning the 18th
AmBagus edition and made her mark by bagging
the overall Grand Final Tan Sri Azman Hashim
AmBagus Challenge Trophy in two consecutive
AmBagus editions, with having won it in the 2017
edition as well.
Organised by Kelab AmBank Group (KAG),
the 18th AmBagus edition was held at Dewan
Tunku Canselor, Universiti Malaya on Saturday,
16 November 2019 and saw performances by
20 finalists in the Final round, with four subsequently
vying for the coveted Challenge Trophy in the Grand
Final later in the evening. This year, the finalists’
performances were accompanied by the renowned
UM Big Band from Universiti Malaya with its
exceptional musical arrangements.

Front row, from left –
Syed Anuar Syed Ali, President,
Kelab AmBank Group,
Tan Sri Azman Hashim, Patron,
Kelab AmBank Group, Julaiha Nor
Hassan, AmBagus 2019 Champion,
Abd Majid Idris, Vice President,
Kelab AmBank Group and
Heida Hew, Vice President, Kelab
AmBank Group during the prize
presentation of AmBagus 2019.
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Dato Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group (eighth from
right) and Syed Anuar Syed Ali (sixth from right)
with the 20 finalists of AmBagus 2019.

Julaiha, with her rendition of Ku Bersuara
by Ernie Zakri and Killing Me Softly by Jessie J,
bagged the Tan Sri Azman Hashim AmBagus Challenge
Trophy along with RM5,000 cash prize. Second place went to
Shahrulniza Subir from AmMetLife Seremban branch and Ng Pix
Xie from Wholesale Banking Coverage, Johor claimed the third
place, while Saiful Azan Atan from Tampoi Branch, Johor placed
fourth. The second, third and fourth place winners were presented
with RM3,000, RM2,000 and RM1,000 cash prizes respectively
and a trophy each. The top four winners were also presented with
Universiti Malaya Maestro Programme worth RM5,000 as well as a
single album recording.
The other 16 finalists were presented with RM500 cash prize
and a two-day talent workshop package each. They were Adrina
Julius Gidong from Auto Finance, Sabah, Alvin Tsok Tze Fong from
Merchant Business Solution, Sarawak, Brad Muhammad Isnin
from AmGeneral Insurance, Dony Junki from Merchant Servicing,
Cards, Saba h, Esther Veronica from Mobile Direct Sales, Sabah,
Hasman Hassim from Retail Banking, Hidayah Kadri from Retail
Banking, Koh Poh Ching from Business Banking, Miri, Lynda
Karen from AmInvestment Bank, Sabah, Marneyluis Monnye from
Cards, Mobile and Direct Sales, Sabah, Mohammad Nasiruddin

Mohd Hashim from Group Finance, Mohd Shah Wareman, from
Kota Tinggi Branch, Johor, Norfaizah Ismawi from AmGeneral
Insurance, Shaun Anthony from AmGeneral Insurance, Wei Fu
Kui, from Kota Bharu Branch, Kelantan and Ziad Aziman Zaid from
Group Compliance.
Tan Sri Azman Hashim, Chairman, AmBank Group, who is
also the patron of KAG was present to grace the Grand Final of
AmBagus 2019, along with Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer, AmBank Group, who is the advisor of KAG,
Syed Anuar Syed Ali, President of KAG, the Senior Management
and staff of AmBank Group.
Tan Sri Azman Hashim delighted the audience with his
performance of eight songs and all finalists delightedly joined
him on stage when he sang the song ‘Sway’. He ended the
memorable night with a medley of the
legendary Elvis Presley’s rock-an-roll
numbers, with the audience joining
him on stage with their rock-an-roll
and twist moves.
Congratulations to all the winners!
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Seated from left – Prof. Dr. Farid Sufian Shuib, Dean, Ahmad Ibrahim Kulliyyah of Laws, IIUM, Encik Mohd Razif Mamat, Director, IIUM Endowment Fund, Prof. Dr. Hassanuddeen
Abd. Aziz, Dean, Kulliyyah of Economics and Management Sciences, IIUM, Dato’ Haji Ahmad Zailan Shaari, Executive Director, Finance Division, IIUM, Tan Sri Azman Hashim,
Chairman, AmBank Group, Datuk Dr. Mohd Daud Bakar, President, International Islamic University Malaysia, Prof Emeritus Tan Sri Dato’ Dzulkifli Abdul Razak, Rector, International
Islamic University Malaysia and Prof. Dr. Nor Faridah Hasan, Deputy Rector, Internationalisation & Global Network, IIUM with the scholarship recipients of the Azman Hashim – IIUM
Ummatic Scholarship after the presentation ceremony which was held at Bangunan AmBank Group on Tuesday, 1 October 2019.
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IIUM Students receive Azman Hashim
– IIUM Ummatic Scholarship

Tan Sri Azman Hashim, Chairman, AmBank Group presented
twenty undergraduate students from the International Islamic
University of Malaysia (“IIUM”) with the Azman Hashim – IIUM
Ummatic Scholarship at a ceremony held on Tuesday,
1 October 2019 at the Banquet Hall of Bangunan AmBank
Group, Jalan Raja Chulan, Kuala Lumpur.
The 20 recipients, 15 Malaysian and five international
students, were selected from various faculties or Kulliyyahs,
ranging from the fields of Law, Economics and Management
Sciences, Information and Communication Technology as well
as Islamic Revealed Knowledge and Human Sciences after a
rigorous and stringent screening process.
The prestigious Azman Hashim – IIUM Ummatic Scholarship
provides each recipient with a monthly allowance of RM600,
annual book allowance of RM500 and a notebook worth
RM2,500 for their use throughout the four years of their
undergraduate studies. In addition, the scholarship also covers
the tuition and hostel fees for each recipient. To date, there are
60 recipients of which 35 have graduated excellently.
“I would like to congratulate all of the deserving recipients
and it gives me great pleasure to present this scholarship to
them this afternoon. It is my hope that this scholarship will serve
as a motivation for them to achieve greater excellence in their
studies. The scholarship is made possible through an innovative
concept of the IIUM Perpetual Endowment Property Fund,
which provides a sustainable method to generate scholarship
funds for poor students who excel in their studies,” said Tan Sri
Azman Hashim.
The ceremony was also attended by Datuk Dr. Mohd Daud
Bakar, President, International Islamic University Malaysia
and Prof Emeritus Tan Sri Dato’ Dzulkifli Abdul Razak, Rector,
International Islamic University Malaysia.

Datuk Dr. Mohd Daud
Bakar in his speech conveyed “It is my hope that
the University’s appreciation
this scholarship will
for Tan Sri Azman’s
serve as a motivation
generous contribution for
for them to achieve
the programme, which has
benefitted IIUM’s deserving
greater excellence in
students as the scholarship
their studies.”
holders. “This assistance has
Tan Sri Azman Hashim,
brought the standard of living
Chairman, AmBank Group
of these deserving students to
a better level which they would have never imagined. With the
financial constraints they faced before, they might not be able to
complete their degree studies with high merit and honours. One
of this scholarship recipients has received the Rector’s Award
during our Convocation Ceremony last year, and now she is
pursuing her master programme in Islamic Economics and
Finance at the Social Science University of Ankara, Turkey. This
may be an inspiring story, especially for the new recipients who
are with us today,” he added.
The scholarship award, which was first initiated in 2012, is
funded by the net rental proceeds from the Azman Hashim
Complex, located at the main IIUM Gombak campus. The
development of the building was sponsored by Yayasan
Azman Hashim in 2008 and is currently managed by the IIUM
Endowment Fund (“IEF”) of the University along the principles of
endowment where only the proceeds from the rental income is
channeled into the scholarship.
The Azman Hashim Foundation was established primarily
focusing on sustainability in the field of education, welfare of the
hardcore poor and alleviate human suffering.
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AmBank collaborates with MYDIN to introduce E-Wallet
Food Aid Programme for Urban Hard-Core Poor Families
Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group (sixth from right) presenting the mock card to Encik Ahimmat Mydin,
Executive Director, Mydin Mohamed Holdings Berhad (fifth from left) to signify the official launch of AmBank E-Wallet Food Aid Programme for Urban Hard-Core Poor Families in
collaboration with MYDIN. Also present were Cik Hajah Alimah Salam, Vice President, PERTIWI (fifth from right) and Encik Yaacob Omar, Director, Corporate Communications, Amanah
Ikhtiar Malaysia (third from left) along with the staff of AmBank Group and MYDIN.

Syed Anuar Syed Ali (third from left) with Encik Ahimmat Mydin (far left), Encik Yaacob Omar (second from left)
and Cik Hajah Alimah Salam (fourth from right) presenting goodie bags to the recipients of the AmBank E-Wallet
Food Aid Programme for Urban Hard-Core Poor Families.

AmBank Group in collaboration with
MYDIN launched an E-Wallet Food Aid
Programme for the urban hardcore poor
families in the Klang Valley on Monday,
7 October 2019 at Mydin USJ, Subang
Jaya.
The sole objective of this Corporate
Social Responsibility (CSR) programme
is to serve as a platform to reach out
to the community and provide food aid
initiatives to targeted groups, providing
them an allowance to help offset the
cost of essential daily food items.
100 needy families, comprising single
mothers and housewives were identified
in collaboration with Amanah Ikhtiar
Malaysia and PERTIWI, where they were
screened against a list of criteria and
assessed independently. Each family will
receive monthly allowances of RM100
for a duration of one year, which would
be credited into their MyKad and used to
shop at participating MYDIN outlets.
“We are honoured to launch this noble
initiative in collaboration with MYDIN and

take a leading role in reaching out to the
society, while demonstrating our care,
love and commitment in addressing a
wide range of issues ranging linked to the
development of sustainable communities,”
said Dato’ Sulaiman Mohd Tahir.
“MYDIN believes this meaningful
collaboration with AmBank is one soft
approach in reaching out to the Urban
Hard-Core Poor community. This two way
relationship has proven that corporate
sectors care, and we will continuously play
our roles in fulfilling the prime objective of
helping the Urban Hard-Core community.
We are optimistic that this noble gesture
will be an exemplary move for other
industry players to exercise their roles
towards a shared prosperity nation,” said
Datuk Wira (Dr.) Haji Ameer Ali Mydin.
Besides the food aid programme,
a series of women empowerment,
entrepreneurship, financial literacy
programmes and motivational talks
will be carried out to further assist and
improve the families. In addition, free

tuition and English proficiency classes will
be conducted to enhance the education
standard of the underprivileged children.
This programme falls under AmKasih
Programme which is a new platform
for the Group’s Corporate Social
Responsibility (CSR) sustainable
development initiatives. The AmKasih
Programme focuses on “reaching out
to the community” and serves as an
umbrella for all AmBank Group’s CSR
efforts to help the community.
AmBank Group continuously plays
a CSR role for the community at large,
irrespective of race, creed or religion
as we contribute to the sustainable
development of the community within
which we operate. This approach has
been and will continue to be the mainstay
in our approach to community care
programmes. A project such as this helps
to meet our objective to play an effective
corporate role as a socially responsible
corporate citizen.
AmBank via its AmGroup Foundation
has spent about RM2.3 million from the
year 2009 to 2016, benefitting more
than 2,000 families all over the country
through the food aid CSR Programme in
collaboration with MyKasih.

Syed Anuar Syed Ali (in the middle) assisting one the
recipients in purchasing the daily necessities.
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Deputy Prime Minister, YAB Dato’ Seri Dr. Wan Azizah binti Dr. Wan Ismail (second from left)
visited our digital-themed booth and given a brief by En.Eqhwan Mokhzanee, Chief Executive
Officer, AmBank Islamic (right).

Putrajaya Literacy in Financial Technology
(LIFT) Festival 2019
Putrajaya Literacy in Financial Technology (LIFT) Festival was held on
28 & 29 December 2019 at three locations within Precinct 2, Putrajaya
– Menara Perkeso, Bangunan Suasana PjH, and the Finance Ministry
Complex. The festival featured art performances, seminars, workshops,
exhibitions, and even a themed marketplace for visitors. AmBank Group
participated in the exhibition and shared
the latest products offerings.

One of the lucky draw winners receiving AmBank
bag at the Putrajaya Literacy in Financial
Technology (LIFT) Festival.
AMY with some of the visitors during the Putrajaya Literacy
in Financial Technology (LIFT) Festival.

Our virtual assistant AMY
is just one great reason to
sign up for AmOnline.

Download now!
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AmMetLife launches fundraising campaign in aid of
Pink Ribbon Wellness (L) Foundation
Proceeds from campaign to fund breast cancer educational programmes
Ramzi Toubassy, Chief Executive Officer, AmMetLife (right) and Datuk Dr Devanad, Founder and Chairman of Pink Ribbon (left) at the launch of the CSR campaign.

AmMetLife Insurance Berhad (“AmMetLife”) has launched a
fundraising campaign to support breast cancer awareness
programmes undertaken by the Pink Ribbon Wellness (L)
Foundation (Pink Ribbon) on Tuesday, 3 December 2019.
The money raised from the campaign will help Pink Ribbon
provide supportive care and information for all women and
cancer survivors through its educational programmes.
The fundraising drive was launched at AmMetLife offices
by Ramzi Toubassy, Chief Executive Officer, AmMetLife and
Datuk Dr Devanand, Consultant Breast Surgeon, Beacon
Hospital, Petaling Jaya, who is also the Founder and
Chairman of Pink Ribbon. Senior Management and staff
of AmMetLife together with Pink Ribbon Council Members
were also present to kick-start this nation-wide campaign.
According to Ramzi Toubassy, Chief Executive Officer,
AmMetLife, “We believe philanthropy must align with our
corporate values, hence it’s important to us that we work to
improve the health of our customers and the communities
we serve. As such, we are pleased to support Pink Ribbon in
their crusade against breast cancer by educating the public
about early detection and the preventive measures in place.”
During the campaign period, AmMetLife will contribute
RM30 to Pink Ribbon for every new policy issued (for
the first 1,000 policies issued)* for one of the company’s
two medical plans that provide genomic testing after an
individual is diagnosed with cancer. The tests that are
covered under the HCC BoostUp Rider and HCC BoostUp
plans allow doctors to define the most appropriate treatment
options based on the individual’s genetic makeup.

“We believe philanthropy must align with our
corporate values, hence it’s important to us
that we work to improve the health of our
customers and the communities we serve.”
Ramzi Toubassy, Chief Executive Officer, AmMetLife

Toubassy notes, “Our job, as protectors and partners
in navigating life’s twists and turns is to support our
customers with solutions that help them live better, longer.
At AmMetLife, we offer a combination of insurance and
health services to directly address our customers concerns
about serious illness. Plans such as the HCC BoostUp Rider
and HCC BoostUp give our customers access to the latest
diagnostic tools and the support needed throughout their
health journey.”
According to Datuk Dr Devanand, “Every day women are
diagnosed with breast cancer, some in the early but many
in advanced stages. The disease, in its advanced stages,
is not only life threatening but surgeries and treatments are
difficult and emotionally frightening. Women need to know
how to prevent it and be empowered to undergo regular
screening, because early detection can truly save lives.”
In conjunction with this campaign, AmMetLife and Pink
Ribbon will work together in raising cancer awareness and
its associated risk factors through educational programmes
for AmMetLife staff and public health talks.

sports
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Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic Berhad (centre), Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications & Marketing,
AmBank Group (far left) and Sivanandan Chinnadurai, Executive Director, SportExcel (far right) with the overall winners of Boy’s and Girl’s categories - Malcolm Ting (second
from right) from Malaysia and Eagle Ace Superal from Philippines (second from left) at the prize presentation ceremony of the 14th AmBank SportExcel International Junior Golf
Championship 2019 which was held at Glenmarie Golf and Country Club on Thursday, 17 October 2019.

Malaysia’s Malcolm Ting and Philippines’s Eagle Ace Superal
capture the overall Boy’s and Girl’s Titles at the 14th AmBank
SportExcel International Junior Golf Championship 2019

Eqhwan Mokhzanee (sixth
from right), Syed Anuar
Syed Ali (fifth from left) and
Sivanandan Chinnadurai
(far left) with the respective
winners of Boy’s and Girl’s
categories as well as the
recipients of academic
golf scholarships from
Hills International College
at the prize presentation
ceremony.

Malcom Ting of Malaysia won the
Best Player from the Blue Tee (Boys 1314 and 15-18 age group category) while
the White Tee (Girls 13-14 and 15-18 age
group category) winner was Eagle Ace
Superal from the Philippines. For their
efforts, they each won the Tan Sri Azman
Hashim challenge trophy, named after the
AmBank Group Chairman.
Malcolm also received a one-year
full academic golf scholarship from Hills
International College, Gold Coast,
Australia worth approximately
RM100,000 or $31,000 Australian
Dollar (AUD). The other three players
namely Eagle Ace Superal, Mirabel Ting
and Poon Jia Hao were presented
with a one month scholarship from the
same academy.
The best team category was won by
SportExcel Malaysia A where they were
presented with the Tunku Imran Trophy.

Rank Name

Country

Rnd Rnd Rnd Total
1
2
3 Score

BOYS A (15-18 years old)
1 Malcolm Ting

Country

Rnd Rnd Rnd Total
1
2
3 Score

BOYS C (11-12 years old)

Malaysia

74

68

70

212

2 Supakit Seelanagae Thailand

69

74

74

217

3 Kyosuke Yoshida

70

73

75

218

Japan

Rank Name

1 Charongrat
Jitnavasathien

Thailand

68

71

72

211

2 Lo Yung-Cheng

Taiwan

73

73

69

215

72

74

71

217

3 Ingtawan
Thailand
Wangrungwichaisri

GIRLS A (15-18 years old)
1 Samantha Dizon

Philiphines 70

73

75

228

2 Su Wen Lu

China

75

82

74

231

1 Chutimon Rujiranan Thailand

75

74

71

220

3 Ashley Chin

Malaysia

78

78

75

231

2 Pimpisa Rubrong

Thailand

72

77

73

222

3 Namo Luangni

Thailand

77

73

82

232

BOYS B (13-14 years old)
1 Poon Jia Hao

Malaysia

71

77

77

225

2 Nateeshvar
Anatha Ganesh

India

75

75

76

226

3 Aksel Moe

Thailand

75

75

77

227

Philippines 71

2 Mirabel Ting Ern Hui Malaysia
3 Maisarah
Muhammad

Malaysia

BOYS D (9-10 years old)
1 Andrew Yap

Malaysia

75

77

75

227

2 Joshua Lim

Malaysia

75

74

78

227

78

74

83

235

1 VikasniLaakshithaa Malaysia

90

91

87

268

2 Hwang Jingying

China

89

93

94

276

3 Ngo Yi Belle

Malaysia

99

96

87

282

3 Arshvant Srivastav India

GIRLS B (13-14 years old)
1 Eagle Ace Superal

GIRLS C (11-12 years old)

72
79

74

67

212

77

67

216

84

73

236

GIRLS D (9-10 years old)

The prizes were presented by Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic
Berhad, Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and
Marketing, AmBank Group and Sivanandan Chinnadurai, Executive Director, SportExcel.
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AmBankers posing for a group phowto
for KAG Bowling Tournament in Sunway Megalanes
in Sunway Pyramid, Subang Jaya.

AmBankers Roll and Strike, and Aim for Perfection at

KAG Bowling Tournament 2019
Kelab AmBank Group (KAG) has
successfully organised its KAG Bowling
Tournament on the 12th and 13th October
2019 which was participated by our
fellow AmBankers in the Klang Valley.
The annually held tournament is
aimed to encourage AmBankers to be
involved in a healthy and fun activity
which will help in cultivating healthy
lifestyle amongst the staff. Besides
that, the bowling tournament was also
organised to foster better engagement
and closer relationship between the
staff from various Lines of Business and
Departments across the Group, as well
as to demonstrate greater camaraderie
amongst all AmBankers.

Michael Stephen Ooi emerged as the
overall winner for the Men’s category,
with Mohd Nasir Abu Bakar and Osman
Elias settled for the second and third
place respectively. Besides taking the
Champion title, Michael also won himself
the iPad Pro for his Perfect Game in this
tournament. As for the Ladies’ category,
Nurhaliza Ramli topped the chart, with
Salmi Mohamed Osman and Nor Baini
Sabudin placed second and third.
The Group category saw ‘40 sen’
emerged as the champion, with ‘Member
Meeting Window’ and ‘Semanis Madu’
were the runners up.
The prizes were presented by
Tuan Syed Anuar Syed Ali, President,

Kelab AmBank Group who is also
the Executive Vice President, Group
Corporate Communications and
Marketing, AmBank Group. Also present
were Abd Majid Idris, Vice President,
Kelab AmBank Group along with the
committee of Kelab AmBank Group.
The two days tournament saw
a participation of 155 teams which
consisted of 4 members per team,
which is amongst the highly participated
yearly activities organised by KAG with
total number of 623 participants. The
bowling tournament was held in Sunway
Megalanes in Sunway Pyramid, Subang
Jaya.

Michael Stephen Ooi emerged as the overall winner for
the Men’s category and also won himself the iPad Pro
for his Perfect Game in this tournament.

The two days tournament saw a
participation of 155 teams which
consisted of 4 members per team,
which is amongst the highly
participated yearly activities
organised by KAG with total number
of 623 participants.

Syed Anuar Syed Ali, KAG President, (standing second from right) with the champion for Men’s category, Michael Stephen Ooi,
Ladies’ category, Nurhaliza Ramli, and champion for Group category, ’40 sen’.
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KAG Masters 2019

Participants of KAG Masters 2019 posed for a group photo.

Voon Seng Chuan, Chairman, AmBank (M) Berhad (left) presented the Tan Sri Azman Hashim Golf Challenge Trophy
to Tommy Lim Yo Han (second from left) for winning the KAG Masters 2019. Also in the picture are Syed Anuar Syed
Ali, KAG President (second from right) and Abd Majid Idris, Vice President, KAG (right).

Tommy Lim Yo Han from Group IT & Operations
Division (GIOD) clinched his first KAG Golf title
after emerging as the overall champion in the
KAG Masters 2019 which was held at Impian Golf
& Country Club, Kajang, Selangor on Saturday,
9 November 2019.
Tommy Lim, a 11 handicapper holed two
(2) birdies to scored a total of 38 points in the
modified system 36 format to win the title.
A total of 47 golfers including Board Members
and Senior Management participated in this
annual golf tournament.
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painting gallery
Title:
Old Shophouses
(Jalan Sultan, KL)
Medium:
Watercolour & Pencil Sketch
Measurement:
W35cm x L53cm

Zulhairy Ithnain

Title:
KTM Building
(Jalan Tun Perak, KL)
Medium:
Watercolour & Pencil Sketch
Measurement:
W35cm x L53cm

Born and raised in Kuala
Lumpur, Zulhairy Ithnain
is known for his drawing
and painting skills. Also
an established painter,
Zulhairy was educated
at Universiti Teknologi
Malaysia (UTM), where he
obtained his diploma and
degree in architecture.
Zulhairy applied his
knowledge and honed his
artistic skills throughout
his career. Not limited
to just watercolours
and canvas, he is also a
talented photograper, with
micro photography being
one of his main interests.
He loves capturing closeups of floral and fauna
shots. Zulhairy regretfully
mentions he is now more
active in photography
these days and is painting
leisurely. Nevertheless, Zulhairy hopes to create more art pieces
actively through digital arts as he believe this will make an impact on
the arts industry in Malaysia.

camel collection
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 A running long-legged
brass camel transporting
precious stones.
Size:
6cm (H) x 7.5cm (L)
Location:
The Camel Collection
Level 49, Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

 A brass gold camelshaped ashtray with
a three groove depression
in centre, floral motifs
chiselled over its entire
body with a raised hump
and its two legs tucked
underneath.
Size:
9cm (H) x 13.5cm (L)
Location:
The Camel Collection
Level 49, Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

ambankgroup.com
@AmBankMalaysia

@AmBankMY

@AmBankMY

