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message

Looking back at our financial results for the half
year ended 30 September 2017, AmBank Group
recorded a modest 2.3% YoY improvement in
total income. Our topline growth momentum
was sustained in Transaction Banking, Business
and MSME (“Micro Small & Medium Enterprise”)
Banking, and Retail Banking. PATMI stood at
RM659.7 million (-2.4% YoY) while ROE was lower
at 8.1% (-60 bps YoY) which are below our targets.
Our loans base expanded by 2.2% year-to-date
(YTD) led by our target growth segments of Mortgage
(+10.0% YTD), MSME (+7.6% YTD) and Cards
(+4.8% YTD).
Deposits from customers and financial institutions
increased RM1.7 billion (+1.8% YTD) benefitting from
higher average balances in current accounts from
our retail and cash management business as well
as higher fixed deposits average balances from our
fixed deposit campaigns. CASA composition stood
at 21% with a target to grow to 27% progressively
over the years through various initiatives focusing
on Transaction Banking, cash management and
JomPAY biller recruitment.
The JomPAY biller recruitment is gaining momentum
and it is my pleasure to share that the Group won the
award for outstanding contribution to JomPAY at the
Malaysian e-Payments Excellence Awards. In addition,
AmInvest bagged three awards from Fundsupermart.
com while three of its unit trust funds have been
shortlisted in Fundsupermart.com’s recommended unit
trusts list for 2017/2018. Commodities Equity, a Shariahcompliant fund, emerged as the most recommended
fund under the Sector Equity-Global Resources category
for the fifth time.

AmBank Group
at a Glance

I believe the MSME community in Malaysia is
harder in managing our costs in order to achieve our
in need of sustained support and a platform to
targeted CTI ratio of below 55%.
allow them to grow and scale upwards. In this
On 8 December 2017, the Group launched its
respect, I am very pleased that we are doing our
Code of Conduct (“CoC”) which represents our
part in bridging this gap by offering them a suite
standards and guiding principles for appropriate
of knowledge, entrepreneurship development,
ethical behavior and decision making as we
networking, media support through our BizCLUB,
operate our business.
BizCONFERENCE and BizRACE programmes. Our
As an example of our Code, in particular page 14
Business Banking team has also been busy setting
of the CoC under the heading “A fair and respectful
up new business centres nationwide to increase
workplace”.
our outreach to the MSME community.
“We are committed to providing a workplace that is
I am a strong believer that excellent service
free from negative and inappropriate behaviours.
drives good business. As a testament, we were
Behaviours in creating a positive and respectful
honoured as the “Best Co-Branded Credit Card”
work environment include:
and “Best Travel Reward Credit Card” at the CMO
• Use respectful, supportive, and encouraging
Asia Smart Card and e-Payment Awards 2017 in
language in all interactions, no matter the
Singapore recently. The Awards were in recognition
subject conversation
of customer service as well as excellence and
• Be direct and constructive while giving feedback
innovation in the Asian card and payments industry.
• From time to time appreciate your colleagues
These are evidence that we are progressing
effort and contribution
towards our strategic Top 4 agenda.
• Maintain a positive attitude and adopt an open
I am very pleased to see that we are the
mind
Malaysia’s first Auto Instant Approval service via the
• Ensure communications are appropriate and do
Mobile Application Terminal. As part of our straight
not contain offensive or abusive language
through processing to our clients, the new app will
• Present a professional image and dress
position ourselves better to meet market needs. We
appropriately at all times.”
need to be ahead from our competitors to improve
the buying experience for our customers and enable
It is absolutely vital that you adhere to the CoC,
differentiated service for our dealer partners.
as it serves as our foundation to build a resilient
On 13 December 2017, AmGeneral Insurance
culture of professionalism, integrity and ethical
Bhd launched a new product, “All Risks 365”
conduct at AmBank Group.
targeted at MSMEs and the commercial market
2017 is drawing to a close and as we start a
with risk less than RM300million Sum Insured. As
new year, I would like to remind everyone to be
an “All Risks” coverage, customers will see value in
conscious of our corporate identity – put on our
a better than basic fire policy and thus willing to pay
corporate ties at all official functions of the Group –
for a high quality product.
as I have observed this was not complied with on
The opening of the new Currency Exchange
many occasions this year.
Services at Kota Kinabalu International Airport is
So let me take this opportunity to urge all
another proof of our commitment to deliver excellent
AmBankers to do your part and do your best in
service to our customers and in getting new business.
the coming months to ensure a good financial
I am pleased to see the quick action by the
performance for FY18.
KAG club to help our staff in Kedah, Penang and
For 2018, let us go beyond expectations and
Kelantan who were affected by the recent floods. It
remain a winning team!
is important that our staff are well taken care of in
Merry Christmas and a Happy New Year
such difficult times.
to you and your family!
As we move forward into New Year, the outlook
is good and, we must prepare ourselves to take on
new and emerging challenges that the future brings.
Although we have done well in some areas, there
are still some gaps in our performance. Our CTI
ratio increased 160bps to 57.2% YoY. The increase
was largely attributable to our investment to grow
the business. Thankfully, this increase was partially
mitigated by the lower spend from our ongoing cost
Tan Sri Azman Hashim
efficiency initiatives. It is imperative that we continue
Chairman
to improve our operational effectiveness and work
AmBank Group
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Message from Group Chief Executive Officer
Dear AmBankers,
This past October, our senior management team
and I had completed our half yearly review, together
with our Board of Directors. It was an excellent
session with robust discussion and great teamwork
– although there is still a lot to be done, we are
seeing good progress. We have also recently
announced our half yearly performance results on
November.
The Group recorded a 2.3% YoY improvement
on net income of RM1,949.1 million for the half year
ended 30 September 2017. Our topline growth
momentum was sustained in Transaction Banking,
Business & SME Banking and Retail Banking. Whilst
markets based revenue was affected by the volatility
in the market.
The Group also recorded an encouraging 9.9%
growth YoY in net interest income supported by
interest income from customer lending and fixed
income securities. Interest income from customer
lending continued to benefit from the robust growth
in our targeted segments, namely mortgages and
the small and medium-sized enterprises (SME)
segments. Interest income from trading securities
grew by RM88.4 million whilst interest income from
investment in unrated corporate bonds and sukuk
had increased by RM36.0 million.
Our loans and financing base grew 2.2% YTD
since 31 March 2017 to RM93.0 billion underpinned
by an increase of RM2,187.7 million (10.0% growth
YTD) in mortgage loans and RM1.1 billion (7.6%
growth YTD) in SME loans. As a result of our
targeted card usage programs, our cards
receivables contributed RM80.7 million to our loans
base, marking an encouraging YTD growth of 4.8%.
As a testament to the effectiveness of our cards
strategy and our strong drive to provide excellent
value to our cardholders, I am pleased to share that
we have been recognised by the industry at the
regional level for our BonusLink Visa card
programme. We were also recently honoured as the
“Best Co-Branded Credit Card” and “Best Travel
Reward Credit Card” at the CMO Asia Smart Card
and e-payment Awards 2017 in Singapore. The
awards were in recognition of our customer service
as well as excellence and innovation in the Asian
card and payments industry.
Deposits from our customers and financial
institutions increased to RM1.7 billion (1.8% growth
YTD) benefitting from higher average balances in
current accounts from our retail and cash
management business as well as higher fixed
deposits average balances from our fixed deposit
campaigns. Our current accounts and savings
accounts (CASA) composition stands at 21% with a
target to grow 27% progressively through various
initiatives focusing on Transaction Banking, cash
management and JomPay biller recruitment.
Our CTI ratio increased slightly to 57.2% from
55.6% a year ago. Our ongoing cost efficiency
initiatives resulted in lower spend for establishment,
commission and other marketing expenses. The
increase was attributable to our investment in
growing the business. In line with our focus to
expand on our SME business, we have made close
to 300 strategic hires for the business and SME
Banking segment, and implemented 17 new
business centers nationwide. We are confident that
this will continue to drive the growth in SME loans.
We have also expanded our Priority Banking team,
particularly for the Relationship Managers with an
additional 50 hires in line with the growing segment.
We will continue to focus on building better
capabilities through our investment in quality talent
for our core growth segments. Furthermore, the
Group’s investment in our digital capabilities has
allowed us to further improve our online and mobile
offerings.
SMEs together with the digital economy are the
key growth drivers. To complement the development
of our business centers, we have also launched the

“AmBank BizRace” campaign as part of our
long-term strategy to provide additional support
to SMEs. The AmBank BizRace campaign is a
nationwide entrepreneurship challenge which
aims to help SMEs scale their businesses
upwards. Through this campaign we also offer
SMEs a series of informative events as a platform
where renowned business leaders can share
their knowledge and experience. We are
optimistic that these events can not only benefit
the SMEs, but also the public – to whom we
offer at no cost. I look forward to attracting a
strong participation rate. Given the strong growth
potential of the digital economy, we have
enhanced our online portal and mobile banking.
We will continue to introduce cutting edge Digital
Banking capabilities to provide us with the added
competitive advantage in today’s digitalised
environment.

Our Channels

We have also just launched our new AmBank
Signature Priority Banking Centre at Bangunan
AmBank Group, Jalan Raja Chulan, on
8 December 2017. With a fresh and modern
design, we offer a private and conducive
environment exclusively for our Priority
customers to conduct their banking. We have
also piloted our fist corporate banking branch at
Menara Dion last month, with more corporate
banking branches to be unveiled at a later date.
These new concepts of corporate branches
serve as a one-stop solution to meet the banking
needs of our corporate customers, which
includes dedicated counters.
I recently visited 4 branches in Klang Valley
and 5 in Negeri Sembilan. I enjoyed the
interaction with our staff and continued to stress
on the importance of compliance. Overall I’m
very pleased with the energy at these branches.
There was good feedback from the staff, which I
have looked into. The branch in UIA is particularly
clean and Mantin branch is quite beautiful. I have
also visited 2 branches in Kuching and
conducted a town hall with staff from various
lines of businesses.

Creating an Innovation Culture

As we grow our business in this competitive
environment, it is important that we not only stay
in competition but beat our competitors as well.
To do that, we must continuously innovate and
improve. Jeff Bezos the founder, chairman, and
CEO of Amazon.com, once said, “One of the
only ways to get out of a tight box is to invent
your way out.”
My visit to UIA was in conjunction with the
launch of the ‘AmBank Islamic - IIUM Credit Card
and IIUM Endowment Fund (IEF) JomPAY’. This
collaboration with IIUM was intended to facilitate
the university’s fund-raising activities.
Cardholders under this programme can convert
their AmBonus points into cash for donation to
the fund. On top of that, members of the public
who wish to contribute to the endowment fund
can do so online via JomPAY. As we grow, we
also want to create value to our customers
through creative card usage programmes and
privileges.
We now have Garage sessions which are
conducted by the WB, RB and GIOD teams.
GIOD has also started the “SEE (Simple,
Energise, Economical) Ideas” Campaign for
GIOD employees. This campaign began in
September and will run until the end of February
2018. As the campaign title suggests, it seeks to
encourage GIOD members to voice out any
ideas they might have in the areas of simplifying
work processes, energising the workplace and
producing a more economical approach of doing
things. Some of the top submissions that were
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received included solutions to increase the
efficiency and productivity in debit card
disbursements and credit card payments, which
in turn will improve customer experience and
delivery and potential long-term solutions that
encourage cost savings. Congratulations to the
Top 3 September winners and also the Top 3
October winners! I understand that work is now
underway to implement their ideas. Well done!
Besides that, Group Strategic Transformation
Office, in collaboration with GIOD, ran a
group-wide contest in October called “Ideathon”.
This was the first in a series of contests to come,
with the first round focusing on two streams:
Worklife@AmBank and AmOnline, our all-new
online banking platform. The contest was to
encourage ideas specifically on improving work
environment in AmBank and AmOnline. Over
200 entries were received at the end of the
contest. One of the entries which caught my
attention suggested gamifying the AmOnline
mobile app to increase the number of site visits.
As for Worklife@AmBank, one entry proposed
that employees should be given virtual cards
which would allow them to access authorised
locations within the company by using their
registered information. We certainly aren’t short
of innovative AmBankers! Do stay tuned for the
announcement of winners.

Staff Engagement

Recently, Retail Banking held a convention for
the Mobile and Direct Sales team. The theme
was “Delivering Service Excellence”, a phrase
that should always be in our minds when serving
our customers. It was a good town hall indeed
with Jade, Alice and their teams. I addressed
more than 100 questions and concerns raised
that evening, ranging from CAA approval
process, products interest rates to the condition
of their workplace. Thanks to the team for their
active participation and honest feedback. We will
address your concerns promptly.
There have been quite a number of cross
business unit gatherings recently including festive
Deepavali and Christmas get-togethers. Such
gatherings are good to foster camaraderie
amongst us as colleagues. Many departments
have also conducted their inter-department team
building sessions recently. I hope these activities
bring us all closer together. To reach Top 4, we
must certainly work together towards the same
vision.
We have recently launched the PEP
(Politically Exposed Person) Campaign. This
campaign intends to educate us on how to
accurately identify and manage the onboarding
of PEPs. I would like to emphasise that it is
important for all of us as professional bankers, to
be conversant with compliance matters in the
banking industry.
Thank you to each and every one of you for
your hard work and contributions this past year.
I believe that as a team, we will get better and
stronger as we work towards achieving our
Top 4 aspirations.
Last but not least, I would like
to wish all fellow colleagues
who are celebrating Christmas,
a very Merry Christmas and
happy holidays everyone.
Do enjoy your time off with your
family and loved ones. Let’s look
forward to an even better 2018.
Happy New Year AmBankers!
Thank you.
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer
AmBank Group
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AmBank Group Records
Net Profit of RM659.7 million
for H1FY2018
AMMB Holdings Berhad (“AmBank Group”
or “the Group”) announced the financial results
for the half year ended 30 September 2017
(H1FY18) on 28 November 2017.

Summary of H1FY18 Results¹
• Income up 2.3% YoY to
RM1,949.1 million
supported by higher net
interest income (NII)
(+9.9%) and improved net
interest margin (NIM)
(+6bps) to 1.99%
• Profit before provision
(PBP) at RM833.3 million
(-1.4%)

• Net profit after tax and
• Gross loans and financing
minority interests (PATMI)
grew 2.2%
at RM659.7 million (+1.0%
year-to-date (YTD) to
QoQ)
RM93.0 billion with SME
loans growth at 7.6% YTD
• Return on equity² (ROE) of
8.1%, return on assets²
(ROA) of 1.06% and
earnings per share³ (EPS)
of 21.94 sen
• Cost-to-income (CTI) ratio
at 57.2%, up 1.6%

• Gross impaired loans (GIL)
ratio at 1.88% (+2bps)
• Common Equity Tier-1
(CET 1) Capital
ratio at 11.5%

Dato’ Sulaiman Mohd Tahir (Dato’ Sulaiman), AmBank Group Chief Executive Officer said,
“The Group recorded a modest 2.3% YoY improvement in total income of RM1,949.1 million
for the half year ended 30 September 2017. Our topline growth momentum was sustained
in Transaction Banking, Business & SME Banking and Retail Banking whilst markets based
revenue was affected by the volatility in the market.”
“The Group recorded an encouraging 9.9% growth YoY in NII supported by interest
income from customer lending and fixed income securities. Interest income from customer
lending continued to benefit from the robust growth in our targeted segments namely
mortgages and the small and medium-sized enterprises (SME) segments. Interest income
from securities grew mainly from trading securities and investment in unrated corporate
bonds and sukuk.”

Note:
¹ All growth percentages computed on
year-on-year (YoY) H1FY18 vs H1FY17
basis unless otherwise stated.
Quarter-on-quarter (QoQ) refers to
Q2FY18 vs Q1FY18
² On an annualised basis
³ Reference made to basic earnings
per share

business
H1FY18 Results (cont’d)

We remain committed to our FY18 strategic priorities and
will continue to grow quality assets, improve our deposit
mix, maximise our fees, optimise our risk-adjusted returns
whilst improving our service delivery. We remain steadfast
in achieving our Top 4 aspirations while delivering optimal
returns to our shareholders.
Dato’ Sulaiman added that, “Our loans and
financing base grew 2.2% YTD since 31 March
2017 to RM93.0 billion underpinned by an
increase of RM2,187.7 million (+10.0% YTD)
in mortgage loans and RM1.1 billion (+7.6%
YTD) in SME loans. As a result of our targeted
card usage programmes, our cards receivables
contributed RM80.7 million to our loans
base, marking an encouraging YTD growth
of 4.8%. As a testament to the effectiveness
of our cards strategy and our strong drive to
provide excellent value to our cardholders, I am
pleased to share that we have been recognised
by the industry at the regional level for our
BonusLink Visa Card programme. We were
honoured as the “Best Co-Branded Credit
Card” and “Best Travel Reward Credit Card”
at the CMO Asia Smart Card and e-Payment
Awards 2017 in Singapore recently. The
Awards were in recognition of customer service
as well as excellence and innovation in the
Asian card and payments industry.”
“Deposits from customers and financial
institutions increased RM1.7 billion (+1.8%
YTD) benefitting from higher average
balances in current accounts from our retail
and cash management business as well as
higher fixed deposits average balances from
our fixed deposit campaigns. Our current
accounts and savings accounts (CASA)
composition stands at 21% with a target to
grow to 27% progressively through various
initiatives focusing on Transaction Banking,
cash management and JomPAY biller
recruitment. As part of the Group’s funding
costs management, we settled all short-term
borrowings and redeemed debt securities on
the first call date. Collectively, these efforts

resulted in an overall marginal increase
of RM16.6 million (+0.9% YoY) in interest
expense. Our NIM improved 6bps to 1.99%
as we continue to reduce our average cost of
funds.”
“Our CTI ratio increased slightly to 57.2%
from 55.6% a year ago. Our ongoing cost
efficiency initiatives resulted in lower spend
for establishment, commission and other
marketing expenses. The increase was
attributable to our investment in growing the
business. In line with our focus to expand our
SME business, we have made close to 300
strategic hires for Business & SME Banking
segment and implemented 17 new business
centres nationwide. We are confident that
this will continue to drive growth in SME
loans. We expanded our Priority Banking
team, particularly in terms of Relationship
Managers with an additional 50 hires in line
with the growing segment. We will continue
investing in building better capabilities through
our investment in quality talent for our core
growth segments. Furthermore, the Group’s
investment in our digital capabilities has
allowed us to further improve our online and
mobile offerings.”
“The Group’s credit cost continued to
normalise with lower write-back in this
financial period due to higher allowance for
individually assessed borrowers and lower
corporate recoveries which were mitigated by
lower allowance provided on collective basis.
GIL was contained at 1.88% with loan loss
coverage of 101.4%. The Group maintained
adequate capital with CET 1 ratio at 11.5%,
and remains watchful of corporate loans
impairment in select sectors.”

5

6

business

H1FY18 Results (cont’d)
Divisional Performance¹
Profit after tax
came to
RM315.3 million
(356.5 - 41.2)

Profit after tax
stood at
RM41.2 million

Profit after tax
was stable at
RM172.9 million

Wholesale Banking
Total income reduced 6.5% YoY to RM646.1
million as non-interest income (NOII) declined
18.4% YoY attributable to lower fixed income
sales and mark to market gains as the
corresponding period benefitted from the
BREXIT event as well as the overnight policy
rate cut in July 2016. This decline was partially
mitigated by the increase in NII of 5.5% YoY
which was attributable to the higher volume in
Corporate and Mid-Corporate business.
Net impairment was higher at RM7.4 million
due to deterioration in asset quality and lower
recoveries.
Operating expenses increased by a marginal
0.9% YoY as a result of personnel related costs
following Mid-Corporate’s business expansion.
Gross loans contracted 3.2% YTD to
RM35.2 billion.

Business Banking
Business Banking continued on its formidable
growth trajectory with an increase in total
income of 20.8% YoY to RM123.6 million
supported by higher NII (+20.9% YoY) and NOII
(+20.3% YoY).
Operating expenses grew in tandem with
the business, the bulk of which was hiring
related. Impairment and profit after tax stood at
RM16.9 million and RM41.2 million respectively.
Gross loans and financing grew an
encouraging 13.8% YTD from 31 March 2017
to RM6.7 billion.

Loans base was at RM51.1 billion up by
RM2.3 billion (+4.8% YTD) from 31 March
2017 largely from mortgage financing. CASA
improved 0.6% YTD from higher averages
balances in retail current accounts.
Profit after tax
was up to
RM124.7 million

General Insurance

Net earned premium from
General Insurance business
recorded a marginal 1.6%
reduction YoY to RM705.9 million following the
liberalisation of motor insurance on 1 July 2017
and decreasing car sales. General insurance
claims saw a corresponding reduction of 1.6%
YoY to RM412 million. Operating expenses
rose 2.5% YoY mainly attributable to higher
amortisation charges. Profit after tax was up
4.6% YoY to RM124.7 million from lower tax.

Loss after tax
stood at
RM4.8 million

Life Insurance and
Family Takaful

Life Insurance recorded a
marginal increase of 1.1%
YoY in net earned premium to RM181.0 million.
Loss after tax stood at RM32.0 million due to
higher actuarial valuations and lower NOII.
Family Takaful saw a marked increase in
net earned premium of 45.4% YoY to RM32.3
million. Loss after tax stood at RM4.8 million.
The Group has equity accounted the results
of the life insurance and family takaful business
to reflect the Group’s effective equity interests
in the joint ventures. The Group’s share of
losses from the joint ventures stood at RM13.6
million compared to share of profits of RM15.7
million for the same period last financial year.

Retail Banking
Total income grew 9.7% YoY to RM741.2
million on the back of higher volume impact
from mortgages and higher wealth fee income.
NII was up 2.9% YoY while NOII grew a
commendable 41.8% YoY.
Operating expenses increased by 6.8%
YoY from higher administrative and general
expenses. PBP improved 16.0% YoY. Net
impairment increased by RM34.3 million
from higher provision made for cards and
lower recoveries. Profit after tax was stable at
RM172.9 million.

Profit after tax
recorded at
RM127.1 million

Islamic Banking

The Group’s Islamic Banking
business forms an integral
part of the Wholesale
Banking, Business & SME Banking and Retail
Banking divisions. It aspires to add further
value to the Group by offering differentiated
shariah-compliant financial solutions. The
business recorded profit after taxation and
zakat of RM127.1 million, an increase of 9.7%
YoY following higher income derived from
Islamic Banking Funds.

business

Prospects for financial year ending
31 March 2018
Malaysia’s Gross Domestic Product (GDP)
is anticipated to grow at a credible 5.9% in
2017 (2016: 4.2%) fortified by healthy private
consumption benefitting from healthy wages
and income support measures, impact from
infrastructure spending, strong exports on the
back of improving global demand and firm
commodity prices as well as improving private
investment. The economy is poised to continue
with sustainable growth in 2018, projected to
grow around 5.5% on the back of improving
global growth and solid domestic activities.
The headline inflation which averaged at
4.1% in 1H of 2017 is poised to ease in the
2H17. Supported by firmer Malaysian Ringgit
against the US Dollar, stable oil and commodity
prices added with fading of the cost-push
factors and the low base effect, the overall
inflation is envisaged to hover around 4.0%
in 2017 (2016: 2.1%). Inflationary pressure
will remain contained in 2018 barring no
unforeseen circumstances.
In the banking system, we anticipate decent
growth in retail loans namely in mortgage loans
for affordable homes as well as in business loans
especially from infrastructure and exports segment
which is benefitting from improving global growth
and firmer commodity prices. Based on our 5.9%
GDP growth projection for 2017, we project the
loans to grow circa 5% in 2017.
In 2H17, we expect the mild pressure on
banks’ NIM to continue. However, it will be
of lesser extent since the implementation of
net stable funding ratio requirement has been
postponed to no earlier than 1 January 2019.
Banks have sufficient liquid assets with an
industry liquidity coverage ratio of 133.0% as
at end August 2017, well above the regulatory
requirement of 100.0%. Funding profiles of
banks have been well diversified with the
industry’s loan-to-fund ratio and loan-to-fund
and equity ratio standing at 83.4% and 73.2%
respectively as at August 2017.
We anticipate the overnight policy rate (OPR)
will likely be maintained at 3.00% and we believe
the normalisation rate for OPR is around 3.50%,
suggesting there could be 2 rate hikes with the

first possibly in 1Q18 and second either in 2H18
or 1H19. The GIL ratio for banks is anticipated to
be at similar levels in 2H17. We expect an in credit
cost for the sector in 2017 compared to 2016.
Speaking on the Group’s earnings outlook
for the second half of FY18 (H2FY18), Dato’
Sulaiman guided that, “NII continues to deliver
steady growth while NOII from investment
banking and money market activities is
expected to be lumpy. Wealth Management,
Cards and Corporate Banking continue to
drive NOII in H2FY18. We expect credit cost to
continue to normalise with reduced recoveries
relative to FY17. Impairment allowances are
expected to be at levels that are reflective of
our loans growth. Our asset pricing continues
to be refreshed as we improve our capability to
price for risk for sustainable NIMs.”
Dato Sulaiman said, “SMEs together with
the digital economy are key growth drivers. To
capitalise on the growth potential in the SME
segment, our Business Banking team is in the
process of setting up new business centres.
To complement the upcoming business
centres, we have also launched the “AmBank
BizRACE” campaign as part of our longterm strategy to provide additional support
to SMEs. The AmBank BizRACE campaign
is a nationwide entrepreneurship challenge
aimed at helping SMEs scale their businesses
upwards. We are confident that SMEs will
find the series of knowledge-sharing events
which we are offering at no cost to the public
to be highly beneficial and I look forward to
a strong participation rate. Given the strong
growth potential of the digital economy, we
have enhanced our online portal and mobile
banking. We will continue to introduce cutting
edge Digital Banking capabilities to provide
us with the added competitive advantage in
todays’ digitalised environment.”
“We remain committed to our FY18 strategic
priorities and will continue to grow quality
assets, improve our deposit mix, maximise
our fees, optimise our risk-adjusted returns
whilst improving our service delivery. We remain
steadfast in achieving our Top 4 aspirations
while delivering optimal returns to our
shareholders,” concluded Dato’ Sulaiman.
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AmBank BizRACE offers
RM2 million worth of
Global Entrepreneurship
Opportunities

(L–R): Tan Sri Azman Hashim, Chairman, AmBank Group, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and Christopher Yap, Managing
Director, Business Banking, AmBank Group at the AmBank BizRACE media launch.

On Wednesday, 1 November 2017,
AmBank Group under its Business
Banking Division hosted AmBank
BizRace media conference at the
Kuala Lumpur Convention Centre.
This programme offers small-tomedium enterprises (SMEs) a range
of entrepreneurship growth-focused
initiatives and the potential to become
a major international player.
“We have launched BizCLUB
community nationwide to offer a suite
of knowledge, networking, and media
support for every SME who is eager to
move past their pain points and scale
their business to the next level,” said
Tan Sri Azman Hashim, Chairman,
AmBank Group.
A series of five exciting AmBank
BizCONFERENCEs were held in

Penang (19th Sept), Johor Bahru
(5th Oct), Sabah (10th Oct), Sarawak
(12th Oct) and Kuala Lumpur (1st Nov).
Each session saw Malaysia’s most
successful entrepreneurs and thought
leaders from a range of sectors
including Piktochart, Mindvalley,
IHS Markit, Valiram Group and
FashionValet among others.
The highlight of activities comprised
of an entrepreneurship development
programme in a prestigious global
university worth RM1.2 million, a
year-long subscription to Harvard

ManageMentor worth over RM500,000,
two seats at the European School of
Management & Technology worth over
RM100,000, media packages that will
brand their company – worth up to
RM595,000, a Culture & Leadership
development programme for their SME
worth up to RM350,000, a field trip to
China to learn from an internationally
renowned organisations, and coaching
opportunities with experienced
entrepreneurs who can help them
identify what is needed to scale their
business.

“ We have launched BizCLUB community nationwide to offer a suite of
knowledge, networking, and media support for every SME who is eager to
move past their pain points and scale their business to the next level.”
Tan Sri Azman Hashim, Chairman, AmBank Group
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(L–R): Dato’ Sulaiman Mohd Tahir, Tan Sri Azman Hashim and Christopher Yap present at the AmBank BizRACE
media launch announcing that there are over RM2 million worth of Global Entrepreneurship Opportunities to be
won by participating SMEs.

“ Having people who’ve been there and done it and can share the challenges
– that’s almost as important as having money in your account. These
sharing sessions that have taken us to five key states in Malaysia
represent a step towards Malaysia’s aim to foster entrepreneurship.”
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group

“Having people who’ve been
there and done it and can share the
challenges – that’s almost as important
as having money in your account. These
sharing sessions that have taken us to
five key states in Malaysia represent a
step towards Malaysia’s aim to foster
entrepreneurship,” said Dato’ Sulaiman
Mohd Tahir, Group Chief Executive
Officer, AmBank Group.
In Malaysia, the SME sector had
registered a nominal GDP of RM463.2
billion in 2016, increasing its contribution
as a share to Malaysia’s GDP to

36.6% from 36.3% in 2015. AmBank’s
Managing Director of Business Banking,
Christopher Yap strongly believes that
SMEs are the future of Malaysia hence
the focus on creating platforms and
opportunities that empower every SME
to grow and tap the vast openings in the
global market.
“Beyond financing options, AmBank
wants to create a vibrant ecosystem
for SMEs in Malaysia. This will also
enable us to cater to entrepreneurs at
the root level with specific knowledge
and guidance from our partners,

(L–R): Mr Ramzi Toubassy, Chief Executive Officer, AmMetLife Insurance,
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank
Group, Datuk Mohd Zamree Mohd Ishak, President / CEO of Credit
Guarantee Corporation Malaysia Berhad, Tan Sri Azman Hashim,
Chairman, AmBank Group, Christopher Yap, Managing Director,
Business Banking, AmBank Group, Mr Ignatius Lee, Head, Enterprise,
Digi and Mr RA Thiagaraj, Chief Executive Officer, K-Pintar.
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thereby strengthening the industry as a
whole. We see that lean resources and
outdated organisational structures and
systems are some factors that hinder
the ability to innovate, and we want to
support SME leaders in overcoming
these obstacles,” explains Christopher
Yap.
The AmBank BizRACE is cosponsored by AmMetLife Insurance,
Credit Guarantee Corporation, DiGi,
Human Resources Development Fund
(HRDF) and K-PINTAR.
The Top 100 applicants will then
be selected based on their plans for
scalability and growth, and invited to
attend a series of pitching sessions
with an esteemed panel of judges
including Managing Director of Google
Malaysia, Vietnam, Philippines and New
Emerging Markets, Sajith Sivanandan,
CEO of Credit Guarantee Corporation,
Datuk Mohd Zamree Mohd Ishak, CEO
of IOI Group, Dato’ Lee Yeow Chor,
CEO of Digi, Albern Murty, and Cofounders of FashionValet, Vivy Yusof
and Fazdarudin Shah.

“ Beyond financing options, AmBank
wants to create a vibrant ecosystem
for SMEs in Malaysia.”
Christopher Yap, Managing Director,
Business Banking, AmBank Group
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AmBank Cards
Win Two Awards at
CMO Asia Smart Card
and e-Payment
Awards 2017
AmBank (M) Berhad (AmBank) won
two awards at the recent CMO Asia
Smart Card and e-Payment Awards
2017 which was held in Singapore
on Monday, 9 October 2017. Both
the awards were awarded for the
AmBank BonusLink Visa Card which
was launched in April this year.
The two awards won by AmBank are:
• Best Co-Branded Credit Card
• Best Travel Reward Credit Card
(Travel Points Credit Card without
Annual Fee)

The Smart Card &
e-Payment Awards
recognises customer
service, excellence
and innovation in
the Asian card and
payments industry.

“These awards serve as an
endorsement for AmBank’s continuous
commitment in keeping our valued
customers at the heart of our business.
I would also like to take this opportunity
to thank BonusLink and Visa Malaysia
for their support in making the AmBank
BonusLink Visa Card a great success,”
said Jade Lee, Managing Director of
Retail Banking, AmBank (M) Berhad.
The Smart Card & e-Payment
Awards recognises customer service,
excellence and innovation in the Asian
card and payments industry.
“We are pleased that our efforts
are recognised by the industry at the
regional level. This will drive us to
continue creating more value for our
cardholders through our card usage
programmes and privileges,” added
Jade.
The AmBank BonusLink Visa Card
is a co-branded card available in
Gold, Platinum and Signature, which
offers cardholders with BonusLink
Points when they spend. The card
allows cardholders to accelerate the
accumulation of their BonusLink Points

with the 10X BonusLink Points offer
when they shop at Parkson or fuel-up
at Shell as well as on their everyday
spending on dining, groceries, online
purchases and entertainment.
The Card also eases the need to
carry too many pieces of cards, as
this is a 2-in-1 card, where it is not just
a Credit Card but also a BonusLink
Card, hence cardholders will no longer
need to hold two separate cards.
Cardholders will earn two sets of
points when they use the card at any
BonusLink Partner outlets; one set
granted by the Partner and another set
by the Bank.
For the avid travelers, they can also
enjoy Travel Insurance Coverage up
to RM2 million, 2X BonusLink Points
on their overseas purchases and five
complimentary Plaza Premium Lounge
visits for Signature cardholders.
New-to-Bank cardholders who apply
for the AmBank BonusLink Visa Card
before 31 December 2017 will also
enjoy an additional 10,000 BonusLink
Points upon their first swipe within
30 days from their card approval date.
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AmBank Group Receives
National Annual Corporate Report Awards
(NACRA) 2017 Certificate of Merit

Jamie Ling, Group Chief Financial Officer, AmBank Group (third from left) receiving the NACRA 2017
Certificate of Merit from Second Finance Minister Datuk Seri Johari Abdul Ghani (second from left)
accompanied by Loh Lay Choon, Adjudication Committee Chairperson (left), Ahmad Zahirudin Abdul
Rahim, Organising Committee Chairman (second from right) and Datuk Seri Tajuddin Atan, Chief Executive
Officer, Bursa Malaysia Berhad (right).

AmBank Group received the
Certificate of Merit from the
National Annual Corporate
Report Awards (NACRA) in
recognition of our Annual
Report which was selected
as one of the finalists at the
NACRA Awards Presentation
Dinner held on Thursday, 23
November 2017 at Hilton
Kuala Lumpur. Jamie Ling, Group Chief Financial
Officer, AmBank Group received the award on
behalf of AmBank Group. The guest of honour
for the event was the Second Finance Minister
Datuk Seri Johari Abdul Ghani.

NACRA is the collaborative effort of Bursa
Malaysia Berhad, Malaysian Institute of
Accountants (MIA) and The Malaysian Institute
of Certified Public Accountants (MICPA). The
objective of the Award is to promote greater and
more effective communication by organisations
through the publication of timely, informative,
factual and reader-friendly annual reports.
This recognition is a testament to AmBank
Group’s commitment in presenting excellent
financial and business information with
greater transparency and accountability
that would enhance the level of trust and
confidence amongst AmBank’s customers and
shareholders.
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Azaharin Bin Abd Latiff, Senior Vice President, HR Operations & Projects, Group Human
Resource, AmBank Group (centre) receiving the MIHRM Bronze Award for Team Excellence
award from Dr Marzuki Ujud, Vice President 1, MIHRM (left) looking on Jackson Peters,
Chief Financial Officer, Jobstreet.com (right).

AmBank Group receives the Malaysian
Institute of Human Resource Management
Bronze Award for Team Excellence
AmBank Group’s Group Human
Resource was awarded the Team
Excellence Award – Bronze Category
by the Malaysian Institute of Human
Resource Management (MIHRM)
at the MIHRM HR Awards Dinner
which was held on 10 November
2017 at the Dorsett Grand Subang
Hotel in Subang Jaya, Selangor. This
is in recognition of AmBank Group
as one of the organisations that
has contributed significantly to the
human resource and talent landscape
in Malaysia. The award which was

accepted on behalf of the Group
by Azaharin Abd Latiff, Senior Vice
President, HR Operations & Projects,
Group Human Resource, AmBank
Group was presented by Dr Marzuki
Ujud, Vice President 1, MIHRM
accompanied by Jackson Peters,
Chief Financial Officer, Jobstreet.com.
The Team Excellence Awards are
given to organisations with teams
or groups that have successfully
implemented new or re-engineered
initiatives or transformed any
traditional practices or concepts that

contribute to higher productivity,
efficiency and reduced cost within the
organisation. Receiving this award
following the recent transformation
journey that Group Human Resource
has embarked on is a testament
to the Group’s commitment in
providing all our stakeholders a Fly
High experience through continuous
business and process improvements
in our drive towards realising the Top
4 Aspiration as a preferred employer
of choice.
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14th Kuala Lumpur Islamic Finance Forum (KLIFF) 2017 –

Real Finance For Real Economy”

“

Eqhwan Mokhzanee Muhamad, Chief Executive Officer, AmBank Islamic Berhad (fourth from left) as a moderator.

Recently held at Hotel Istana Kuala Lumpur from Tuesday to Thursday, 3 – 5 October 2017,
this yearly forum aims at gathering scholars, practitioners, industry players and anyone who
has an interest in Islamic banking and finance at a common platform.
With the theme “Real Finance For Real Economy”, KLIFF 2017 would like to address
challenges like:
• lack of human capital who are skilled in both Islamic finance and Shariah
• product development and diversification are not fast enough to meet the aggressive
demands of the globalised market
• growth sustainability and corporate social responsibility concerns
Our participation in this forum, saw Eqhwan Mokhzanee Muhamad, Chief Executive
Officer, AmBank Islamic Berhad moderate a session on ‘Global Sukuk Outlook – Trends
and Prospects’. We also had Ms Jagjit Kaur Ranjit Singh, Co-Head, Transaction Banking,
AmBank (M) Berhad as a panelist on the topic of ‘Digitalisation Islamic Finance’.

Ms Jagjit Kaur Ranjit Singh, Co-Head,
Transaction Banking, AmBank (M)
Berhad presenting as a panelist.

Dato’ Sri Abdul Hamidy Abdul Hafiz, Chairman, AmBank Islamic Board of Directors (fifth from left) with Eqhwan Mokhzanee Muhamad, Chief Executive Officer, AmBank Islamic
Berhad (sixth from left) and AmBank Group staff at our booth.
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AmBank Islamic Partners IIUM to Launch

AmBank Islamic-IIUM Credit
Card and IEF JomPAY
(L-R): Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic Berhad, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and
Prof Dato’ Sri Dr Zaleha Kamaruddin, Rector, IIUM at the launch of AmBank Islamic-IIUM Credit Card and IEF JomPAY.

AmBank Islamic Berhad (AmBank
Islamic) and International Islamic
University of Malaysia (IIUM) officially
launched the AmBank Islamic-IIUM
Credit Card at the IIUM campus in
Gombak on Wednesday, 4 October
2017. Under this programme, AmBank
Islamic cardholders can convert their
AmBonus Points into cash contribution
towards the IIUM Endowment Fund from
a minimum of 3,000 AmBonus Points.
In attendance were Prof Dato’ Sri
Dr Zaleha Kamaruddin, Rector, IIUM,
Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group and
Eqhwan Mokhzanee, Chief Executive
Officer, AmBank Islamic.
AmBank Islamic and IIUM also teamed
up with JomPAY to provide added
convenience, accessibility and flexibility to
the public and corporate sector to make
contributions to the IIUM Endowment
Fund (IEF). JomPAY electronic payment

enables payments via internet banking,
mobile banking and ATMs of banks
in Malaysia anytime, anywhere, which
provides added convenience, accessibility
and flexibility to the contributors.
“The AmBank Islamic-IIUM credit
card is our first credit card launched
in collaboration with a higher learning
institution in Malaysia. With this
collaboration, we are hoping to support
the growth in the educational sector, in
line with our value-based intermediation
aspirations,” said Eqhwan Mokhzanee,
Chief Executive Officer, AmBank Islamic.
“With this collaboration with IIUM and
JomPAY, we are pleased to embark on
another initiative to offer more products
to our customers whilst concurrently
help to raise funds for the IEF, which will
be used to assist needy IIUM students
in their studies,” said Dato’ Sulaiman
Mohd Tahir, Group Chief Executive
Officer, AmBank Group.

IEF is responsible to give financial
support for IIUM students who are
academically excellent but having
financial difficulties. The critical need
for financial assistance usually affects
their academic performance and hence,
the financial assistance is important to
support their studies. In 2016, IEF has
disbursed RM10.5 million in the form of
scholarships and financial assistance
to 4,323 recipients. Some programmes
were initiated since its establishment
in 1999 including receiving donations
and Zakat payment from individuals
and organisations, both locally and from
abroad.
IIUM’s participation in JomPAY
is powered by AmBank Group’s
Transaction Banking which provides
one-stop wholesale banking solution in
cash management, trade finance and
remittances.

business

15

InvestSmart Fest 2017
@ Kuala Lumpur Convention Centre

Alex Tan Cheng Leong, Head, Retail & Retirement
Funds, AmInvest with some of the AmInvest staff at
the InvestSmart Fest 2017 (ISF 2017).

InvestSmart Fest 2017 (ISF 2017)
was recently held at Hall 5, Kuala
Lumpur Convention Centre from Friday
to Sunday, 13 – 15 October 2017.
The three-day investor education fair
aimed at equipping investors with
the fundamentals in making sound
investment decisions, which included
learning about investment opportunities
and protecting investors against scams
was officiated by YB Khairy Jamaluddin
Abu Bakar, Minister of Youth and
Sports on 13 October 2017.
AmInvestment Bank’s Funds
Management and Stock broking teams
were at the exhibition to promote
investment products to the public. Alex
Tan Cheng Leong, Head of Retail &
Retirement Funds, AmInvest was at the
event to share on the topic of “Making
Saving For Your Retirement a 2017
Goal with AmInvest PRS” on the first
day while Lim Sae Wai, Head, AmBank

YB Khairy Jamaluddin Abu Bakar, Minister of Youth and Sports signing the guest book at AmInvestment Bank’s
exhibition booth, accompanied by Tan Sri Dato’ Seri Ranjit Ajit Singh, Chairman, Securities Commission Malaysia
looking on (standing, left).

Retail Research, AmInvestment Bank
was at the event to share on the topic
of “Market Outlook and Stock Picks
– is the Bull Run still intact?” on the
second day.
Since the launch of the inaugural
InvestSmart fest in 2014, it has
managed to reach over a million
Malaysians through seminars,
roadshows and engagement sessions
with community leaders across the
country.

Alex Tan educating the public on the importance of
saving for your retirement.
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(L-R): David Yeoh, Head, SME Banking, AmBank (M) Berhad, Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad, Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer, AmBank Group, Datuk Mohd Zamree Mohd Ishak, President / Chief Executive Officer, CGC, Leong Weng Choong, Chief Business Officer, CGC,
Nazleena Nordin, Chief Operations Officer, CGC and Wong Keet Loong, Senior Vice President, Marketing & Sales, CGC at the launch of SME Biz Property Extra.

AmBank Introduces SME Biz Property Extra

A continuation of strategic collaboration with CGC to further assist Malaysian
SMEs with access to asset financing
AmBank launched the SME Biz Property
Extra on Tuesday, 21 November 2017,
a financing solution which is aimed at
assisting qualified SMEs on property
purchasing (asset financing) as well
as to gain access to higher margin of
financing in funding their working capital
requirement (working capital financing) by
using the same collateral.
The SME Biz Property Extra is
positioned as a partially secured
financing package that comes with
70% of CGC’s portfolio guarantee
(PG) coverage. With CGC’s guarantee,
AmBank SME Banking is able to provide
applicants with higher term loan facilities
and faster financing approval.
“This strategic partnership provides
the opportunity for SMEs to access
higher margin of financing which is a
unique collaboration between AmBank
and CGC and it is the first of its kind in
the market,” said Dato’ Sulaiman Mohd
Tahir, Group Chief Executive Officer of
AmBank Group.
“With greater margin of financing of
up to 148% and high working capital
limit of up to RM3 million, we are
optimistic that this product will be able
to reach a broader segment of the SME
community in the country,” added Jade
Lee, Managing Director, Retail Banking,
AmBank (M) Berhad.
AmBank SME Banking has allocated
an initial portfolio size worth RM100

million to reach out to all
eligible SME customers for
this product. Since January
2015, AmBank Group
has commenced seven
(7) tranches of Portfolio
Guarantees (PGs) with CGC
(L-R): Leong Weng Choong, Datuk Mohd Zamree Mohd Ishak,
totalling RM1.35 billion, of
Dato’ Sulaiman Mohd Tahir and Jade Lee at the launch of SME Biz
Property Extra.
which RM750 million is under
Meanwhile, CGC’s Chief Business
SME Banking sector. The fund size
surpasses AmBank SME Banking’s initial Officer Leong Weng Choong said: “The
PG scheme has proven to be a success,
target of RM550 million for FY17.
not only in serving our business partner’s
“It has been a very successful
needs, but also for their customers with
collaboration with CGC and we will
certainty in approval which is almost
continue to develop more attractive
100% due to the efficiency of the
financing facilities with CGC to grow the
process as well as hassle-free online
SME community,” added David Yeoh,
application submission and approvals.”
Head of SME Banking.
Present at the Launch of SME Biz
“We recognise the vital role of SMEs
Property Extra were Dato’ Sulaiman
to Malaysia’s sustainable economic
Mohd Tahir, Group Chief Executive
development. In this regard, we are
Officer of AmBank Group, Datuk
committed to collaborate with AmBank
Mohd Zamree Mohd Ishak, President
to ensure that the SMEs are given the
/ Chief Executive Officer of CGC,
opportunity to expand their business
Jade Lee, Managing Director, Retail
without much difficulties in gaining
Banking, AmBank (M) Berhad, CGC’s
access to financing,” said CGC’s
Chief Business Officer, Leong Weng
President/Chief Executive Officer Datuk
Choong and David Yeoh, Head of SME
Mohd Zamree Mohd Ishak.
Banking, AmBank, along with the senior
“I look forward to many more
management from AmBank and CGC.
opportunities and successful
The SME Biz Property Extra is opened
collaboration between both AmBank
for applications at all 175 AmBank’s
and CGC to further enhance our SME
branches nationwide.
outreach nationwide through timely yet
effective products and services in years
to come,” added Zamree.
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Market Outlook Talk &
Customer Networking Session
in Kota Kinabalu, Sabah
AmBank’s corporate customers in Sabah
enthusiastically took part in the Market
Outlook Talk & Customer Networking
Session on Thursday, 19 October 2017.
Initiated on a collaborative effort between
Transaction Banking, Group Treasury
and Markets teams, it targeted to crosssell trade finance, cash management,
foreign exchange products and solutions
to our corporate customers in Sabah.
The event which was held at the Little
Italy restaurant, Kota Kinabalu, Sabah
saw the attendance of more than 40
corporate customers from across the
region which included Carl Ronnow
Malaysia Sdn Bhd, Sabah Softwood
Berhad and WHS Sterilisation Service
Sdn Bhd.

The session commenced with a
welcome remark by Joshua Ho, Head
of Business Banking, Sabah, followed
by a Market Outlook talk which was
presented by Anthony Dass, Head,
AmBank Research, AmBank Group. At
the same time, implementing cross-sell
and up-sell strategies during face-toface networking made the session more
effective and enjoyable for both the Bank
and its customers.
The event was supported by
Joshua Ho Yee En, Business Banking
– Commercial 2, Quek Ser Tyan and
John Jayasuriya, Wholesale Banking
Coverage – Sabah, John Guang Wei
Ming, Distributions – Retail Banking,
Sucie Chong Su Me, Cards – Regional

Anthony Dass, Head, AmBank Research,
AmBank Group

Sales Management, Chelsea Choong
Xin Yi, Global Markets – Corporate
Client Group, Yvonne Chan Yee Kwan,
Wholesale Banking Coverage – Large
Corp 4, Cheah King Soon, Transaction
Banking – Trade Sales, Guang Chin
Tung, Transaction Banking – Sales
(Sabah) and Gary Lee Kok Hoong,
Transaction Banking – Marketing.

New AmBank Currency
Exchange Services
at Kota Kinabalu
International Airport
AmBank is pleased to announce the
opening of its new Currency Exchange
Services at Kota Kinabalu International
Airport (KKIA). The Currency Exchange
Services which is conveniently located
at Level 3, started their operation on
Wednesday, 25 October 2017.
“With the opening of this Currency
Exchange Services, we are hoping to
serve local as well as foreign travellers
at the airport with enhanced service
offerings on currency exchange service
for up to 29 currencies, besides
extending the operating hours from
6.00 am to 11.00 pm daily,” said Dato’
Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group.

Located at Level 3 Airside of the
airport, the AmBank Currency Exchange
Services will be able to cater both
departing and arriving passengers.
“The Kota Kinabalu International
Airport would serve as a strategic
placement for our Currency
Exchange Services to serve our
potential customers as the airport

recorded 7.2 million passengers in
2016,” added Dato’ Sulaiman.
Details of the Currency Exchange
Services location are as follows:
AmBank Currency Exchange Services
No. L3A (C10), Level 3 (Airside)
Kota Kinabalu International Airport
88740 Kota Kinabalu, Sabah
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AmBank Launches Auto Finance Instant Approval
with Mobile Application Terminal (MAT)
Malaysia’s first Digital Auto Finance Instant Approval service
On Monday, 27 November 2017, AmBank launched its latest
innovation that provides Auto Finance Instant Approval in the
Malaysian auto industry market at Shangri-La Hotel, Kuala Lumpur.
Mobile Application Terminal (MAT) allows users to submit
loan applications, capture documents’ images as well as obtain
immediate approval within 30 minutes if all required conditions
are fully met.
The launch of MAT is sales-on-the-go. At our preferred dealer
locations, auto financing applications are submitted digitally.
The whole process is paperless and qualified applicants will
be able to get instant approval. “Our aim was to improve the
buying experience for our customers and enable differentiated
service for our dealer partners. The Pilot for MAT was immensely
successful with customers driving out with their new cars within
the very same day,” said Jade Lee, Managing Director, Retail
Banking, AmBank Group.
“We are rounding out our propositions across the retail
ecosystem; MAT for automotive dealers and consumers, our
merchant portal that provides real-time billing visibility and
early settlement to our credit card merchants, and the all-new
AmOnline for a fast and easy mobile and online banking for
customers, with more coming soon,” said Datuk Iswaaran
Suppiah, Group Chief Operations Officer, AmBank Group.
“One of the major criteria customers seek from online or
mobile banking is the ability to pay a wide range of billers. We
have teamed up with PayNet
to enable our customers’
“ The Pilot for MAT was
immensely successful with access to JomPAY on the
new AmOnline, as this opens
customers driving out
with their new cars within up access to thousands of
billers and merchants whose
the very same day.”
Jade Lee, Managing Director, numbers continue to grow,”
Retail Banking, AmBank Group added Jade Lee.

Dato’ Sulaiman Mohd Tahir
unveilled the game changer
MAT device during the launching ceremony
which was attended by AmBank
senior management, participating dealers
and members of the press.

Amongst the key features of MAT are:
• It is embedded with biometric reader which allows customer
to perform thumbprint verification.
• It allows users to access EPF website for EPF i-Akaun
information.
• It is embedded with calculator to gauge with the estimated
calculation of monthly instalment.
• It is equipped with built-in camera to capture required
documents upon submission.
• It is equipped with function to auto populate info and
generate e-forms with digital signature/s.
• It is equipped with Optical Character Recognition (OCR)
capability – a software to capture info from documents such
as Driving Licence, Vehicle Ownership Certificate (VOC),
Registration Card, Business Card as well as Salary Slip and
auto populate them at specific fields in the MAT.
MAT has been successfully deployed since 1 July 2017 to
138 AmBank Sales Advisors and has received more than 2,400
hire purchase applications via the terminal nationwide.

From left – Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group,
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and Jade Lee,
Managing Director, Retail Banking, AmBank (M) Berhad at the launch of Auto Finance
Instant Approval with Mobile Application Terminal (MAT), Malaysia’s first Digital Auto
Finance Instant Approval service at Shangri-La Hotel, Kuala Lumpur.
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Karnival
Kewangan
Kuching
(L-R): Anthony Chin, Deputy Managing Director, AmBank (M) Berhad, Datuk Dr Sim Kui Hian,
Minister of Local Government and Housing, Tan Sri Azman Hashim, Chairman, AmBank Group,
Datuk Amar Abang Johari Tun Openg, Sarawak Chief Minister, Datuk Muhammad Ibrahim,
Governor, Bank Negara, Tan Sri Mohd Morshidi Abdul Ghani, Sarawak State Secretary and
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group.

Some of our visitors during the Karnival Kewangan Sarawak
at CityOne Exhibition Centre.

Tan Sri Azman Hashim and Dato’ Sulaiman Mohd Tahir
(sixth from left) visited AmBank booth during the
Karnival Kewangan Sarawak at CityOne Exhibition Centre.

Karnival Kewangan Sarawak was recently held at
CityOne Exhibition Centre, Kuching from 24-26
November 2017. Themed “Your Financial Needs
Matters”, the Karnival aims to inform and educate
the public on financial matters, including available
services that can help individuals and businesses
manage their financial affairs more effectively.
AmBank Group participated in the exhibition
and shared the latest financial products and
services during the three-day event.
Grace Wong (centre),
gold medalist at the
recent Kuala Lumpur
Sea Games 2017 in
women’s hammer
throw event visited
AmBank booth during
the Karnival Kewangan
Sarawak at CityOne
Exhibition Centre.
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AmBank Opens New Signature Priority Banking Centre
AmBank (M) Berhad (AmBank) opened its
latest Signature Priority Banking Centre at
Bangunan AmBank Group in Jalan Raja
Chulan, Kuala Lumpur on Friday,
8 December 2017, with a refreshed branch
model designed as a one stop centre
catered to its Priority Banking Customers.
The new Signature Priority Banking
Centre would enable our customers to
conduct their banking or have a financial
portfolio created and reviewed in a
conducive environment by their dedicated
AmBank Relationship Manager together
with its team of investment consultants.
“The opening of our seventh
Signature Priority Banking Centre further
demonstrates our commitment to serving
our customers’ banking needs and
bringing it to a new level of customer
experience,” said Tan Sri Azman Hashim,
Chairman, AmBank Group.
“We are witnessing a significant growth
in the number of priority customers as the
customer base grow and we are certainly
looking forward to serve them in a pleasant
and conducive banking environment,” said
Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group.
“We are looking at building a strong
franchise by focusing on the Priority
segment and have witnessed a significant
growth in less than a year. Our AmBank
Signature Priority Banking customer base
has increased with a growth percentage
of 383% from 13,301 priority customers

in December 2016, to 64,313 as at
October this year. Out of 175 AmBank
branches nationwide, at least 10 branches
have a base of more than 1,000 priority
customers,” said Jade Lee, Managing
Director, Retail Banking, AmBank (M)
Berhad.
“We realise that a strong and loyal
customer database in the priority customer
segment can increase the bank’s business
and revenue. Hence, our customer value
proposition includes a full suite of wealth
management products and Portfolio tool to
provide a differentiated investment strategy
as well as to increase the customers’
asset under management. On top of that,
our Relationship Managers (RMs) and
our Investment Consultants will assist
Priority customers in meeting their financial
needs,” added Jade.
In addition to that, AmBank Priority
Banking customers will be eligible for the
AmStar account promotion, which is a
specially designed current account where
customers can earn up to 3.18% on their
daily transaction account. The promotion
is open for all AmBank Priority Banking
customers nationwide until 31 December

“The opening of our
seventh Signature
Priority Banking Centre
further demonstrates our
commitment to serving
our customers’ banking
needs and bringing it to
a new level of customer
experience.”
Tan Sri Azman Hashim,
Chairman, AmBank Group
(L-R): Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Tan Sri Azman Hashim,
Chairman, AmBank Group and Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad at the
opening of AmBank New Signature Priority Banking Centre on Friday, 8 December 2017.

2017, whereby priority customers are
required to open the AmStar account with
an initial deposit of RM10,000 and maintain
monthly average balance of RM10,000 to
receive RM88 cash back.
As part of AmBank’s digital journey, the
centre will be equipped with teller tablets
which will enable financial transactions to
be performed efficiently and paperless. The
teller tablet initiative will significantly reduce
the overall turnaround time and improve
customers’ experience. The usage of
Mobile Application Terminal (MAT) will also
be available which will enable customers
to apply for auto loans and get instant
approval for their applications.
The new and modern designed
Signature Priority Banking Centre
was officially opened by Tan Sri
Azman Hashim, accompanied by
Dato’ Sulaiman Mohd Tahir, Jade Lee
along with the AmBank Group Senior
Management and staff.
The operating hours of AmBank
Signature Priority Banking Centre at
Bangunan AmBank Group are from 9.00
am to 4.30 pm from Monday to Thursday
and 9.00 am to 4.00 pm on Friday.
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Tan Sri Azman Hashim receiving the Honorary Doctorate in Management Leadership from Her Majesty Raja Zarith Sofiah ibni Almarhum
Sultan Idris Shah, Chancellor of Universiti Teknologi Malaysia at UTM’s 59th Convocation Ceremony in Skudai, Johor.

Tan Sri Azman Hashim conferred Honorary
Doctorate in Management Leadership
by Universiti Teknologi Malaysia (UTM)

Tan Sri Azman Hashim (right) with Prof Datuk Ir Dr Wahid Omar,
Vice Chancellor, UTM at UTM’s 59th Convocation Ceremony.

Tan Sri Azman Hashim, Chairman, AmBank Group
has been conferred an Honorary Doctorate in
Management Leadership by Universiti Teknologi
Malaysia. The Chancellor of Universiti Teknologi
Malaysia, Her Majesty Raja Zarith Sofiah ibni
Almarhum Sultan Idris Shah, presented
Tan Sri Azman with the Honorary Doctorate
at UTM’s 59th Convocation Ceremony held on
Saturday, 28 October 2017.
The conferment is in recognition of Tan Sri
Azman’s sterling contribution and leadership in the
banking industry, the economy and the country.

This is the sixth honorary
• 1985: Honorary Doctorate in Philosophy, UUM
doctorate that Tan Sri Azman
• 2004: Honorary Doctorate in Business
Administration, UKM
has received, having previously
•
2013:
Honorary Doctorate in Management, UM
been conferred an Honorary
• 2013: Honorary Doctorate of Philosophy in
Doctorate in Philosophy from
Finance, IIUM
Universiti Utara Malaysia in
• 2016: Honorary Doctorate in Management, USM
• 2017: Honorary Doctorate in Management
1985, an Honorary Doctorate
Leadership, UTM
in Business Administration by
Universiti Kebangsaan Malaysia
in 2004, an Honorary Doctorate in Management from
University Malaya and an Honorary Doctorate of Philosophy
in Finance from the International Islamic University Malaysia
both in 2013 and an Honorary Doctorate in Management
from Universiti Sains Malaysia in 2016.

Tan Sri Azman Hashim (second from left) and wife, YM Tunku Arishah Tunku Maamor (left) with
Prof Datuk Ir Dr Wahid Omar (second from right) and his wife, Datin Laili Nordin (right).
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bond market and foreign exchange review

Global Foreign
Exchange Review
in 3Q2017

Foreign Holdings of MGS
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Geopolitical tensions between North Korea and US,
allegations of Russian interference in the 2016
US elections, uncertainty surrounding Trump’s tax
reform, worries surrounding Hurricane Irma and the
rally of the euro took a toll on the dollar in 3Q2017,
which dipped 2.7% to as low as 91.35. At its
September FOMC meeting, the Fed held interest
rates at 1.00% – 1.25% while also detailing
its plan for their US$4.5 trillion balance sheet
unwinding to begin in October 2017. The dollar
then gained some traction leading up to the reveal
of Trump’s tax plan and growing expectations of a
25bps December rate hike.
Speculation of a QE tapering by the ECB in
October 2017 and faster inflation kept the euro
buoyant, leading it to appreciate by 3.4% against
the dollar, reaching a two-year high. During the
quarter, Angela Merkel’s Christian Democrats Union/
Christian Social Union managed to secure 33% of
the votes. However, uncertainty began as Merkel
then had to form a Jamaica coalition with the Free
Democrats and the Greens after the AfD or the Left
were ruled out by Merkel as coalition partners.
During the quarter, the pound reached a one-year
high amid hints by the BoE of a rate hike in 2017 as
inflation accelerated to its fastest rate in more than
5 years. At September’s monetary policy meeting,
interest rates and government bond purchasing
programme were held at 0.25% and £435 billion,
respectively. Meanwhile, progress on Brexit talks
following its commencement in Brussels in July had
also bolstered optimism and the sterling.
The yen performed relatively poorer compared
to the G10 currencies save for the Swiss franc
and Kiwi, weakening by 0.11% against the dollar.
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September saw the yen strengthening against
the greenback following the detrimental effects of
Hurricane Irma. Subsequently, the yen softened
as recovery from the disaster went underway and
growing expectations of a US Fed rate hike in
December 2017.
All Asia ex-Japan currencies with the exception
of offshore Chinese renminbi – Chinese renminbi,
Thai baht, Malaysian ringgit, Singapore dollar and
Taiwanese dollar – had depreciated against the US
dollar. The offshore Chinese renminbi strengthened
the most by 2.01%, reaching a 17-month high,
driven by the weaker dollar and robust 2Q GDP
yearly growth of 6.9%. This was followed by the
Thai baht which rose by 1.89% due to the nation’s
expanding current account surplus and strong
economic fundamentals. Indonesian rupiah was the
weakest performing Asian currency, falling by 1.07%
predominantly weighed down in September by the
hawkish comments from the Fed’s Yellen and the
release of Trump’s tax plan.
The ringgit (MYR) appreciated again in the
3Q2017 by 1.72% against the softer greenback,
bolstered by BNM’s optimism, citing predictions
of earlier-than-expected firmer growth to the
economy despite having left its overnight policy rate
unchanged at 3% in September. Supporting the

Performance of Asian Currencies against USD since July 2017
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ringgit was also strong economic fundamentals
seen in the quarter such as robust 2Q2017
GDP of 5.8% YoY, higher exports of 30.9% YoY
and industrial production which climbed 6.1%
YoY. Inflation meanwhile accelerated to 4.3%
in September, its fastest rate since April due
to increase in cost of food and non-alcoholic
beverages, transport and cost of housing. The
FTSE Bursa Malaysia KLCI Index was at a twomonth low as of end-September due to a net
foreign outflow of RM131.8 million and RM737.4
million in August and September, respectively.

Global Fixed Income Review
in 3Q2017
Yield curves in the US and UK continued to flatten
in 3Q2017 while the opposite was seen for
Germany and France where yields on the shorter
end were falling faster compared to the longer
end. Yields in the US rose across the board
with the 2-year yield climbing by 10bps due to
expectations of a December rate hike and talks
of the Fed starting its balance sheet shrinking.
The 10-year yields were weighed down by
heightened geopolitical tensions between North
Korea and the US and concerns about Hurricane
Irma but ended 3bps higher after the Senate
passed the 2018 Republican-backed budget
blueprint, faster inflation and moderated appetite
for safer assets as intensity of Hurricane Irma
and geopolitical jitters had abated.
As for the UK, the yield curve lifted with both
the 2-year and 10-year rising by 11bps as the
odds increased on a 25bps BoE rate hike at its
November monetary policy meeting. The 10-year
Bund yield was relatively flat over the quarter as
the climb in bond yields after earlier speculation
of a QE tapering was pared due to rising tensions
between the US and North Korea in August.

review
In the case of Asia, 10-year bond
yields rose in China, India, South Korea
and Singapore while yields in Indonesia,
Philippines and Thailand fell. Indonesia’s
10-year yield dropped by 33bps after
Bank Indonesia cut its benchmark interest
rate by a total of 50bps in August and
September to 4.25%. Meanwhile, inflows
into the Thai bonds led to a 19bps drop in
the yields due to weak inflation, suggesting
no change to the monetary policy, the
upward revision of 2017 GDP growth to
3.8% and the stronger baht. Bond yields
in Philippines slipped by 4bps amid faster
economic growth and unchanged interest
rates despite faster inflation and economic
growth.
As for India, the 10-year bond yields
increased 15bps driven by inflation which
accelerated to a five-month high of 3.36%
on an annual basis as well as news that
the Indian government is considering
spending US$7.7 billion stimulus to
combat its economic slowdown, managing
to offset lower yields seen after Reserve
Bank of India lowered its benchmark
interest rate by 25bps to 6.00% in August.
South Korea’s 10-year yields were 16bps
higher amid geopolitical tension between
North Korea and the US as well as faster
inflation which reached a five-and-a-halfyear high of 2.6% in August. In Singapore,
yields were up by 16bps tracking the rise
in US Treasury yields.
In the third quarter, the MGS yield
curve continued to flatten as the spread
between the short-term and long-term
yields had narrowed. The 10-year yield
was relatively flat where fall in yields seen
in August due to the stronger ringgit,
political jitters in the US and risk-off
sentiment after the North Korea crisis had
been offset by a rise in yields in September
following hawkish FOMC minutes and
speculation surrounding Trump’s tax
bill. Foreign MGS holdings improved to
42.8% or RM156.7bil in September and
healthy external reserves continued to
improve for the ninth consecutive month,
surpassing the US$100bil mark, reading at
US$101.2bil as at end-September 2017
from US$98.9bil as at end-June.
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REVIEW OF THE
MALAYSIAN ECONOMY
Reported by Mr Anthony Dass, Chief Economist, AmBank Group

Third Quarter Economic Review
The US economy expanded in the third quarter of 2017 to 3.3%
on a seasonally adjusted annualized basis (3.1% in 2Q of 2017),
its fastest growth since the third quarter of 2014. Growth was
led by improved gross private domestic investment, a rebound in
government consumption expenditure and investment as well as
resilient personal consumption expenditure. Higher private domestic
investment was supported by equipment and intellectual property
products. During the quarter, the US Federal Reserve kept its policy
rate at a range of 1.00%–1.25% during their September FOMC
Meeting. The Fed had also reiterated its plan to start its balance
sheet normalisation process in October 2017.
Meanwhile, the economic performance in the euro area had
improved for the fourth consecutive quarter to an annual growth
of 2.5% during the quarter (2.3% in the second quarter of 2017).
During the quarter under review, the European Central Bank
(ECB) left its interest rate unchanged 0% with the deposit rate
at -0.4% and signaled a stimulus slowdown, set to decide the
fate of quantitative easing in October. Its monthly bond-purchase
programme, which amounts to €60 billion, is due to run until
the end of December 2017, or beyond, if necessary. Meanwhile,
Angela Merkel’s Christian Democrats Union/Christian Social Union
managed to secure 33% of the votes at the German federal
election on 24 September 2017.
The U.K. economy was steady in the third quarter with an
annual change of 1.5% (1.5% in the second quarter of 2017)
on the back of higher household and government consumption
expenditure. Overall inflation rose to 2.8% during the quarter under
review (2.7% in the second quarter of 2017). The central bank
during the Monetary Policy Committee (MPC) meeting left the key
policy rate unchanged at 0.25% and maintained the quantitative
easing (QE) programme.
As for the Japanese economy, it moderated at an annualised
rate of 1.4% in the third quarter of 2017 (2.6% in the second
quarter of 2017), its slowest growth since the first quarter of 2017.
Slower economic activity during the quarter came was due to
personal consumption, government consumption and gross fixed
capital formation while export growth had improved. During the
quarter, the central also kept its key policy interest rate unchanged
at -0.1% and continued with its target on the 10-year JGB yield at
around 0% while kept the key settings for its yield-curve control
policy unchanged. It also maintained the annual pace of JGB
purchases at more or less 80 trillion yen annually.
China’s GDP during the quarter under review registered a
growth of 6.8% but was a tad lower than the second quarter’s
6.9% expansion. Growth was led by improving external demand
and bank lending although the government continues to cool the
property market and deleveraging.
Looking at the ASEAN countries, Indonesia’s economic growth
rose to 5.1% (5.0% in the second quarter of 2017), it is fastest
growth since second quarter of 2016. The economic activity
during the quarter under review was supported by government
consumption, gross fixed capital formation and exports. Likewise,
the Philippine’s economy growth rose to 6.9% on an annual

change (6.7% in the second quarter of 2017) making this its
highest reading since third quarter of 2016. The overall economic
activity during the quarter came from government expenditure and
resilient export growth. Thailand’s economic growth expanded for
the third consecutive quarter to 4.3% on annual basis (3.8% in the
second quarter of 2017) during the quarter under review, its fastest
pace in more than four years. Private consumption, government
consumption expenditure, gross fixed capital formation as well
as exports were the growth drivers. Singapore’s economy surged
to 5.2%, the strongest growth since the fourth quarter of 2013
(2.9% in the second quarter of 2017) buoyed by the private and
government consumption expenditure as well as exports.
Coming to Malaysia, the economy grew 6.2% in the third
quarter of 2017, making this its fastest growth since 2Q of 2014.
The economy was supported by investment, consumption and
strong exports while the overall supply side remained favourable.
Meanwhile, the overall inflation moderated to 3.8% (second quarter
2017 is 4.0%) mainly due to lower domestic fuel prices.
The growth of net financing moderated to 6.4% during the
quarter (second quarter 2017 is 7.0%) due to lower growth for
both outstanding loans (third quarter of 2017 is 5.0%; second
quarter of 2017 is 5.6%) and corporate bonds (third quarter of
2017 is 10.9%; second quarter of 2017 is 11.8%). The lower
loan growth was due mainly to the slower growth in outstanding
loans of businesses other than SMEs (third quarter of 2017 is
4.0%; second quarter of 2017 is 6.3%), which partly reflected
the higher repayment by a few large firms (third quarter of 2017
is RM115.3 billion; second quarter of 2017: RM112.9 billion).
Loan growth to SMEs, however, was stable at 7.0% (second
quarter of 2017 is 7.0%), with higher loans disbursed during the
quarter (third quarter of 2017 is RM76.8 billion; second quarter
of 2017 is RM69.3 billion). Household loans grew at a slightly
slower pace of 4.9% during the period (second quarter of 2017
is 5.1%), mainly reflecting the moderation in loans for passenger
cars; personal financing; and purchase of non-residential property.
Business borrowings grew annually at 7% in the third quarter of
2017 (second quarter of 2017 is +9%). This was driven by fund
raising in the corporate bond and sukuk markets which grew
by 10.2% (second quarter of 2017 is 9.6%). Corporate external
borrowings remained relatively stable as the positive exchange rate
valuation effects from a stronger ringgit off set new borrowings.
Financing by banks and development financial institutions (DFIs) to
businesses continued to grow moderately with an annual growth
of 5.4% (second quarter of 2017 is +6.6%), due to slower growth
in financing to all sectors. The growth of total financing by banks
and DFIs to SMEs remained unchanged at 7% (second quarter of
2017 is +7%).
Bank Negara Malaysia (BNM) left the overnight policy rate (OPR)
unchanged at 3.00% as the Malaysian economy continued on a
positive growth momentum, amid further strengthening of global
growth conditions. Growth was higher than anticipated, leading to
an improved outlook for the domestic economy. More importantly,
BNM cited the need to review the current accommodative policy on
the back of the present growth momentum.
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Front row: Tan Sri Azman Hashim, Chairman, AmBank Group (centre), Dato’ Sulaiman Mohd Tahir Group Chief Executive Officer, AmBank Group (sixth from right),
Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group (fifth from right), Jamie Ling, Group Chief Financial Officer, AmBank Group (fourth from right),
Goh Mei Lee, Chief Group Strategic, AmBank Group ( third from right), Shamsul Baharom, Group Chief Internal Auditor, AmBank Group (second from right) ,
Anthony Chin, Deputy Managing Director, Retail Banking (right), Azaharin Abdul Latiff, Senior Vice
President, Group Human Resource (left), Anthony Dass, Head of AmBank Research,
AmBank Group (second from left), Syed Anuar Syed Ali, Head, Group Corporate
Communications and Marketing, AmBank Group ( third from left), Jeroen Thjis,
Group Chief Risk Officer (fourth from left), Faradina Mohammad Ghouse, Group Chief
Compliance Officer, AmBank Group (fifth from left) and Uji Sherina Abdullah, Group
Chief Human Resource Officer, AmBank Group (sixth from left).

AmBank Group Senior
Management welcomes
the Second Batch of the
AmGraduate Programme

Tan Sri Azman Hashim, Chairman, AmBank Group (third from right) and Uji Sherina
Abdullah, Group Chief Human Resource Officer, AmBank Group (right) looking on as
Chan Zhen Feng, a member of AmGraduate Programmes’s Cohort 2 (left), receives
his starter kit from Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer,
AmBank Group (second from right).  

AmGraduate Programme is a collaboration between
AmBank Group and the Asian Banking School which was
launched on 17 October 2016 by Tan Sri Azman Hashim,
Chairman, AmBank Group, Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group and
Professor Colyn Gardner, Chief Executive Officer, Asian
Banking School. The AmGraduate Programme supports
both the needs of the Group in providing a targeted,
fast-track graduate programme for the
Gen Ys as well as readying talents for
critical positions at entry level for business
continuity while meeting the needs of the
workforce in the banking industry.
This 18-month programme looks at supporting the
AmGraduates from all aspects of the employee lifecycle,
providing them with the best-in-class practices to ensure
that they are ready for leadership roles in the shortest
time span. In addition, the AmGraduates are placed in
various projects and assignments to ensure that they
are exposed to the depth and breadth of banking and
finance while providing them with a wholesome and
holistic overview of the AmBank Group.
The first cohort consisting of 16 bright young talents
from reputable universities in the United Kingdom,
Australia and Malaysia joined the Programme in October

This 18-month programme looks at supporting the AmGraduates
from all aspects of the employee lifecycle, providing them
with the best-in-class practices to ensure that they are
ready for leadership roles in the shortest time span.

2016. Recently, on 6 October 2017, the second batch
of another 27 fresh graduates or those with less than
a year experience joined the AmGraduate Programme,
growing the total number to 41.
Both the batches of AmGraduates were given
the opportunity to gather for a “Coffee with Senior
Management” Session recently on 8 November 2017.
Amongst the Senior Management present were Tan
Sri Azman Hashim, Chairman,
AmBank Group, Dato Sulaiman
Mohd Tahir, Group Chief Executive
Officer, AmBank Group, Uji Sherina
Abdullah, Group Chief Human
Resource Officer, AmBank Group, as well as other
members of the Senior Management.
Other than to welcome the new batch of
AmGraduates, the “Coffee with Senior Management”
was also a casual networking session where the
AmGraduates were given first-hand insights on the
Group’s overall strategic directions, aspirations and
happenings directly from the Senior Management
themselves.
Held at the Banquet Hall, Level 26 of Bangunan
AmBank Group, Jalan Raja Chulan in Kuala Lumpur,
all present were shown a few videos which revolved
around the theme of Employer Branding that were
produced by the AmGraduates of Cohort 2. During the
session, members of the new batch of AmGraduate
Programme were also presented with a learning journal
as well as a starter kit each to equip them in their
18-month journey with the Group.
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Occupational Safety and Health (OSH)
Awareness Campaign 2017
by OSH Committee of Menara MBF
Eqhwan Mokhzanee Muhammad, Chief Executive Officer, AmBank Islamic who
is also the Group OSH Chairperson (eighth from left), posing for a group photo
with the OSHA committee of Menara MBF.

An Occupational Safety and Health
(OSH) Awareness Campaign 2017
was organised recently by the OSH
Committee of Menara MBF from
Tuesday to Thursday, 10 – 12 October
2017 at Menara MBF, Jalan Sultan
Ismail, Kuala Lumpur.
The campaign which aimed at
raising awareness and understanding
on the importance of occupational
safety and health amongst the AmBank
Group staff, tenants and visitors
at Menara MBF was launched by
Eqhwan Mokhzanee Muhammad, Chief
Executive Officer, AmBank Islamic and
Chairperson of Group OSH.
The Campaign’s organising
partners comprised Nadin Group,
the Building Management of
Menara MBF, Pertubuhan Pencegah
Kebakaran Wilayah Persekutuan,
Department of Occupational Safety
and Health (DOSH) Malaysia, Jabatan
Keselamatan Jalan Raya Kuala Lumpur
(JKJR), Malaysian Institute of Road
Safety Research (MIROS), National
Kidney Foundation (NKF), Fire &
Rescue Department (BOMBA) Jalan
Hang Tuah and several vendors in
the areas of fire equipment as well as
health food and products.

Some of the key
events held during the
three-day Campaign
were the series of Fire
Prevention briefings to
all the AmBank Group
staff at Menara MBF by
Eqhwan Mokhzanee Muhammad (right) presenting token of appreciation to
Pertubuhan Pencegah
Fire & Rescue Department (BOMBA) personnel.
Kebakaran, hands-on
training with fire prevention equipment
with nominal charges by NKF received
by BOMBA and special training
very good response from the staff and
sessions with BOMBA Jalan Hang Tuah tenants at Menara MBF.
and DOSH for the Fire Marshalls and
In line with the Group OSH directive
Committee members to better equip
to all OSH Committees Group-wide
to support and help inculcate the
them in carrying out their duties. At
OSH culture in the organisation, the
the same time, tips on car safety and
OSH Committees at various AmBank
free inspections on some of the staff
Group buildings have lined up several
cars were also given by MIROS. The
campaigns which are scheduled to take
health checks which were conducted
place before the end of
the year. These include
the Occupational
Safety and Health
Awareness Campaign,
Awareness Campaign
Quiz Competition,
OSHA Play & Fun,
OSHA Creative Digital
Photo Contest and
Guess Your Committee
Medical check-up booth during the Occupational Safety and Health (OSH)
Awareness Campaign 2017.
Members Contest.

26

happenings

AmBank Menara Dion
Branch Sets New Record

with Consecutive Wins of Challenge 2 & 3 for the Over-The-Counter
Bank Guarantee (OTCBG) Branch Contest
Congratulations to AmBank Menara Dion
Branch for consecutive wins of Challenge 2
& 3: The Branch with The Highest Number
of OTCBG Transaction for The Month
(9 issuances for period: 16 August – 15
September 2017 & 10 issuances for period:
16 September – 15 October 2017) & The
Branch with The Highest OTCBG Value for
The Month (Aggregate Amount of RM676,144
for period: 16 August – 15 September 2017
& Aggregate Amount of RM681,929 for
period: 16 September – 15 October 2017)
in the OTCBG Branch Contest! The prize
presentation ceremony was held recently at
the branch on Monday, 30 October 2017.

On hand to present the prizes which
comprised two Winner Certificates and
AEON Shopping Vouchers worth RM1,300
was Daraman Anak Jack, Senior Manager,
Trade Product Management, Transaction
Banking, AmBank (M) Berhad. Haslina binti
Ali, Branch Manager, AmBank Menara Dion
proudly received the prizes on behalf of the
branch, witnessed by Jagjit Kaur, Co-Head,
Transaction Banking and the whole branch
staff.

Highest OTCBG Transaction
• 16 Aug – 15 Sept:
9 issuances
• 16 Sept – 15 Oct:
10 issuances
Highest OTCBG Value
• 16 Aug – 15 Sept:
RM676,144
• 16 Sept – 15 Oct:
RM681,929

Daraman Anak Jack, Senior Manager, Trade Product Management, Transaction Banking, AmBank (M) Berhad
(front row, first from left) and Tan Ooi Lee, Head, Trade Product Management, Transaction Banking, AmBank
(M) Berhad (front row, third from right) holding prizes in their hands posing together with Jagjit Kaur, Co-Head,
Transaction Banking, AmBank (M) Berhad (front row, centre), Haslina binti Ali, Branch Manager, AmBank
Menara Dion (front row, fourth from right) and the rest of Menara Dion staff.
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FINCO Sponsors Third Reading Hunt
at SK Rampayan, Menggatal in Sabah
Seated Middle Row – Syed Anuar Syed Ali, Deputy Chairman, FINCO (second from left), Mohd Fadzli Abdul Rozan, Principal Assistant Director, Sabah State Education
Department (3rd from left), Masnah Bidin, Headmistress, SK Rampayan (fourth from left), Francine Rajah, President-Elect, Soroptimist International Kota Kinabalu (fifth
from left) along with the volunteers from AmBank Group, Prudential, Maybank and Soroptimist International Kota Kinabalu.

On Saturday, 4 November 2017, The
Financial Industry Collective Outreach
(FINCO) sponsored the third and
final Reading Hunt programme, i.e.
Reading Hunt 3, at SK Rampayan,
Menggatal, Sabah. The Reading Hunt
programme at SK Rampayan was a
pilot project initiated by Soroptimist
International Kota Kinabalu (SIKK) with
the cooperation of the Sabah State
Education Department and Sabah
State Library to raise the pupil’s level of
English proficiency.
The objective of the Reading
Hunt is to provide teachers with the
resources to make reading in English
a fun activity for students, thereby
increasing their engagement with
English reading materials and widening
their access to knowledge in English
both in print and online. The year-long
programme runs during the English

class curriculum and culminates in the
three Reading Hunt events. Present at
the event were Mohd Fazli Abd Rozan,
Principal Assistant Director, Sabah
State Education Department and Syed
Anuar Syed Ali, Deputy Chairman,
FINCO Steering Committee and Head,
Group Communications and Marketing,
AmBank Group.
A total of 43 standard four students
participated in the pilot project, while 19
students participated in an English activity
run by Sabah State Library concurrently.
Volunteers from AmBank, Prudential,
Maybank and Soroptimist International
Kota Kinabalu assisted the teachers
in running the activities. The Reading
Hunt programme was developed by the
English teachers of SK Rampayan with
support from Soroptimist International
Kota Kinabalu volunteers, namely Hanaa
Abdullah and Audrey Fung.

FINCO will be developing modules to
expand the programme to 14 schools
in seven districts of Sabah in 2018.
The expansion plan has been developed
with the advice of Sabah State Education
Department.

FINCO which stands for Financial Industry Collective
Outreach was set up by 107 Malaysian financial
institutions and Tan Sri Azman Hashim appointed as
Chairman of FINCO. FINCO is the largest collective
impact initiative in Malaysia.
FINCO will focus on increasing English proficiency levels
and life aspiration among children and youth through
sustainable, scalable projects.
FINCO is the outcome of a focus group on community
empowerment at the Bank Negara Malaysia Inaugural
Future Finance Conference in September last year. The
focus group members were AmBank, Citibank, Maybank
and Prudential.
Bank Negara Govenor Tan Sri Datuk Muhammad bin
Ibrahim officially launched FINCO at Karnival Kewangan
Sabah on 4 August 2017 together with Chief Minister
of Sabah Datuk Seri Panglima Haji Musa bin Haji Aman
and FINCO Chairman Tan Sri Azman Hashim.
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On Monday, 20 November 2017,
12 Financial Industry Collective
Outreach (FINCO) board members
signed an agreement to collaborate
to implement programmes for
sustainable community at Bangunan
AmBank Group. This Initiative is
to focus on to enhance literacy
development in the English language
and provide life aspiration for the
underprivileged children and youth
especially in the B40 (bottom 40%)
household group.

(L to R): Lee Lung Nien, Chief Executive Officer,
Citibank Malaysia, Zafri Ab Halim, Chief Executive
Officer, Etiqa Takaful Malaysia, Antony Lee Fook
Weng, Chief Executive Officer, AIG Malaysia
Insurance Bhd, Dato’ Mohd Redza Shah Abdul
Wahid, Chief Executive Officer, Bank Muamalat,
Datuk Abdul Farid Alias, President and CEO,
Maybank, Tan Sri Azman Hashim, Chairman,
AmBank Group, Abu Hassan Alshari Yahaya,
Assistant Governor, Bank Negara Malaysia, Dato’
Razman Mohd Noor, Chief Operating Officer,
Operations & Group Corporate Management,
SME Bank, Toi See Jong, CEO, Tokio Marine Life
Insurance Malaysia Bhd, Gan Leong Hin, Chief
Executive Officer, Prudential Assurance Malaysia
Berhad, Dato’ Sulaiman bin Mohd Tahir, Group
Chief Executive Officer, AmBank Group.

Agreement on Collab

Members
Dialogue Day

FINCO Members Dialogue Day was held on Tuesday, 5 December
2017 at Bangunan AmBank. Around 100 members from various
Group discussion during the FINCO Members Dialogue Day.

happenings
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aborative (FINCO) Framework

financial institutions participated in this session to understand
better on FINCO’s objectives. By coming together as an industry,

this collective initiative hope to provide powerful tools and increased
access for the children and youth of Malaysia to reach their dreams.

Syed Anuar Syed Ali, Head, Group Corporate Communication & Marketing, (seated in centre) with rest of the members during the FINCO Members Dialogue Day.
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All Smiles for Adam Arif and Jenny Ham as they
capture the Boy’s and Girl’s 15-18 Titles at the

12

AmBank Group-SportExcel
International Junior Golf
Championship 2017

th

(L-R): YAM, Tunku Tan Sri Imran Tuanku Ja’afar, Chairman, SportExcel, Jenny Ham, Winner for Girl’s 15-18 Category, Adam Arif, Winner for
Boy’s 15-18 Category and Syed Anuar Syed Ali, Head, Group Corporate Communications & Marketing AmBank Group at the 12th AmBank
SportExcel International Junior Golf Championship 2017 prize presentation ceremony.

A prize presentation ceremony for the 12th AmBank
SportExcel International Junior Golf Championship
2017 was held on Thursday, 7 December 2017 at
Glenmarie Golf & Country Club, Shah Alam. Adam
Arif Madzri of Malaysia won the Boy’s 15-18 category
of 12th AmBank SportExcel International Junior Golf
Championship 2017 while the Girl’s 15-18 title went to
Jenny Ham of Thailand.
Adam clinched this year’s title with a two strokes win
over last year’s champion Zubair Firdaus, with fellow
Malaysians, Rhaarikanesh Kanavathi and Sheikh Abd
Razak Sheikh Rawof settling for joint third place.
“I played really well throughout the tournament
except on the first day where I blew few shots, but
overall it was a good game for me. The turning point

Adam Arif (center), Winner for Boy’s 15-18 Category flanked by YAM,
Tunku Tan Sri Imran Tuanku Ja’afar (left) and Syed Anuar Syed Ali.

was when I managed to come back from 2 under in the
second and third round, and my driving which I think
helped my game the most,” said ecstatic Adam Arif.

Jenny Ham (center), Winner for Girl’s 15-18 Category flanked by YAM,
Tunku Tan Sri Imran Tuanku Ja’afar (left) and Syed Anuar Syed Ali.

Meanwhile, Jenny Ham overturned the leaderboard
by two strokes in the final day as she overcomed
Liyana of Malaysia who led since day one.
“I am grateful for winning the title today, and
I would like to thank AmBank Group and other
sponsors for organising such a fantastic tournament.
It was tough and challenging and I learnt a lot of new
things throughout the tournament,” said Jenny.
Jenny Ham received a one-year scholarship from
Hills Golf Academy, Gold Coast, Australia worth
approximately RM150,000 or $45,000 Australian
Dollar (AUD).

happenings
The 12th AmBank Group–SportExcel
International Junior Golf Championship
is a counting event for the World
Amateur Golf Ranking. This annual
international event was particpated by
120 junior golfers from 9 countries.
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The Best Player from the Blue Tee (Boys 13-14 and 15-18 age group category)
also went to Adam Arif while the White Tee (Girls 13-14 and 15-18 age group
category) winner was Jenny Ham. For their efforts, they each won the Tan Sri
Azman Hashim challenge trophy, named after the AmBank Group Chairman.
The best team category was won by Malaysia B, which consist of Adam Arif
and Liyana Durisic where they were presented with the Tunku Imran Trophy.
The prizes were presented by Tunku Tan Sri Imran Tuanku Ja’afar, Chairman,
SportExcel and Syed Anuar Syed Ali, Head, Group Corporate Communications
and Marketing, AmBank Group.

Results (Malaysians unless stated):
Final Round Scores
Boys
15-18: 216: Adam Arif Madzri 76-70-70;
218: Zubair Firdaus 70-74-74;
219: Rhaasrikanesh Kanavathi 79-72-68;
219: Sheikh Abd Razak Sheikh Rawof 74-72-73
13-14: 233: Gabriel Hansel Hari (Indonesia) 76-82-75;
233: Wit Pitipat (Thailand) 77-79-77;
233: Xiong Tian Yi (China) 77-75-81
U-12: 223: Pongsapak Laopakdee (Thailand) 78-72-73;
234: Rizq Adam Rohizam 84-76-74;
235: Aksel Moe (Thailand) 82-77-76
Girls
15-18: 220: Jenny Ham (Thailand) 71-74-75;
222: Liyana Durisic 69-73-80;
225: Ashley Lau Jen Wen 75-74-76
13-14: 241: Pimmada Wongthanavimok (Thailand) 80-81-80;
246: Angel Hii 83-78-85;
247: Grace Chin Jun Li 83-81-83
U-12: 216: An Tong (China) 72-71-73; 166:
234: Suttinee Ngam-Khun (Thailand) 77-79-78;
236: Mirabel Ting Ern Hui 87-73-76

YAM Tunku Tan Sri Imran Ibni Almarhum
Tuanku Ja’afar (left) and Syed Anuar Syed Ali
launched the 12th AmBank Group-SportExcel
International Junior Golf Championship 2017
on Monday, 4 December 2017.

(L-R): Mr Muralidharan, Principal Assistant Director, Sports Division, Ministry of Education, YAM Tunku
Tan Sri Imran Ibni Almarhum Tuanku Ja’afar, Syed Anuar Syed Ali, Nor Afendi Mohd Razlan, Club
Manager, Glenmarie Golf & Country Club at the 12th AmBank Group-SportExcel International Junior Golf
Championship 2017 cheque presentation ceremony on Wednesday, 15 November 2017.
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AmBank Transformers: “The Last Knight Campaign”
Lucky AmBank Customer wins the Grand Prize
Mr Thomas Ho from Cheras, Kuala Lumpur walked away with
a brand new Mercedes-AMG A45 as the Grand Prize winner
of the AmBank Transformers: The Last Knight Campaign.
Hereceived the prize at the prize presentation ceremony held
in Kuala Lumpur on Friday, 17 November 2017.
Present at the prize giving ceremony were Dato’ Sulaiman
Mohd Tahir, Group Chief Executive Officer, AmBank Group,
Jade Lee, Managing Director, Retail Banking, AmBank (M)
Berhad, Anthony Chin, Deputy Managing Director, Retail
Banking, AmBank (M) Berhad and Syed Anuar Syed Ali,
Head, Group Corporate Communications & Marketing,
AmBank Group.
The AmBank-Transformers Spend and Deposit Campaign
was introduced to reward all existing and new AmBank
credit card, debit card and deposit customers. Every spent
of RM50 in a single receipt via a debit or credit card entitled
customers to 10 entries, while every new approved card and
every incremental deposit of RM2,000 in Current or Savings
account or Fixed deposit account earned them 50 entries.
Customers were only required to register their interest to
participate via a one-time SMS.
“AmBank is consistently creating new avenues in
demonstrating our appreciation to our valued customers.
We believe in rewarding our valued customers and we
are delighted to share this joyous occasion with all of our
winners for their continuous support towards AmBank. Our
heartiest congratulations to everyone and a big gratitude to
all our customers for their overwhelming response during the
AmBank’s Transformers: The Last Knight Campaign,” said
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer,
AmBank Group.

The first prize winner was presented to Ms Tang Chui
Lang, who won a five-day and four-night VIP tour for
four persons to Los Angeles’ Paramount Studios which
includes an iconic ‘Bumblebee’ driving experience, while
the second prize of a four-night theme park experience for
four persons in Osaka, Japan won
by Ms Lu Yuen Seah.
“AmBank is consistently
“I am very excited with this
creating new avenues
win and it was an unbelievable
in demonstrating our
experience when I was informed
appreciation to our
by AmBank that I had won a brand
valued customers.”
new Mercedes-AMG A45,” said a
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer,
very contented Thomas Ho.
AmBank Group
An excited Ms Tang who won the
first prize said,’ I didn’t believe that I
won until I actually came here to receive the prize and we
are planning to travel to Los Angeles in March 2018. I will
definitely continue to bank with AmBank”.
“I am very happy to win this prize from AmBank, a
trip for four persons to Osaka, Japan. I have been using
AmBank services for more than 15 years”, said a visibly
excited Ms Lu Yuen Seah, the second prize winner.
Weekly prizes worth of RM100 as well as Daily prizes of
a pair of movie tickets were also presented to the winners
throughout the campaign period which ran from 15 May
till 31 August 2017. The winners were selected based on
an automated randomisation system where shortlisted
customers who successfully answered simple questions
were accorded with the prizes.

Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group (eighth from left) along with Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad (fifth
from left), Anthony Chin, Deputy Managing Director, Retail Banking, AmBank (M) Berhad (sixth from right) and Syed Anuar Syed Ali, Head, Group Corporate Communications
and Marketing, AmBank Group (second from right) with the winners of AmBank – Transformers Spend and Deposit Campaign, Tommy Ho, Grand Prize Winner (seventh from
left), Tang Chui Lang, First Prize Winner (sixth from left) and Lu Yuen Seah, Second Prize Winner (fifth from right) at the prize giving ceremony.
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Kelab AmBank Group
Bowling Tournament 2017
Some of the participants posing together for a group photo
before the Kelab AmBank Group Bowling Tournament 2017
at Sunway Megalanes, Sunway Pyramid.

Some of the participants getting ready before the event began.

Michael Stephen Ooi, the Men Single Champion,
in action.

Annie Elyza Dollah (third from left), receiving her Women
Single Champion Challenge Trophy from Shahrul Hisham
Mohd Tahir (second from right), Vice President, KAG.

Team “The President”, Champion in the team category, receiving the Challenge Trophy from Shahrul Hisham
Mohd Tahir, Vice President, KAG (second from right). Team members: Narul Azman Mahamad Yusof, Retail
Broking, AmInvestment Bank (third from left), Nor Baini Sabudin, AmAra REIT (fourth from left), Syamsul
Bahril Kassim, Branch Manager, AmBank Jasin (fifth from left) and Mohamed Radzi Mohamed Ali, GCCM,
AmBank Group (sixth from left).

AmBank Group’s top bowlers, Michael
Stephen Ooi from Cards Services
and Annie Elyza Dollah from Retail
Banking Operations were on a roll
as they reclaimed the championship
titles in the Men and Ladies Single
category respectively, at the recent
Kelab AmBank Group (KAG) Bowling
Tournament 2007. Michael bagged
the title in 2015 while Annie was the
champion in 2009. Both Michael and
Annie also won the Men and Ladies
High Game with 225 and 201 pinfalls
respectively.
The two-day bowling tournament
which was held from Saturday to
Sunday, 14 – 15 October 2017 at
Sunway Megalanes, Sunway Pyramid
in conjunction with ‘Hari Sukan
Negara’, attracted 706 participants.
The tournament was divided into
two categories: the team events and
individual events.
In the team events category, team
“The President” amassed 1962 pinfalls
over three games to emerge as
Champion, followed by team
“The Natural” in second place and
team “Behemoth” in third place.
Congratulations to all the winners!
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Syed Anuar Syed Ali, President, Kelab AmBank Group (KAG)
and Head, Group Corporate Communications and Marketing,
AmBank Group (second from right) handing over some tokens
to Nurul Shazlin Binti Nedzri (fifth from right), one of the staff
affected by the floods, during a visit to her house. Looking on
are representatives from Northern Region, KAG & KEPPA.

The team posed for a group photo after visiting
Muhammad Hilmi’s (third from right) house in
Seberang Perai Utara.

Kelab AmBank Group
deploys aid to AmBank Group
The massive flood which had struck
Penang recently, causing the temporary
closure of our Sungai Dua branch that
lasted for two days, had also affected
33 of our staff. Understanding the
predicament of our fellow colleagues who
suffered losses as a direct result of the
floods, Kelab AmBank Group (KAG) had
provided monetary assistance in the form
of an immediate emergency contribution
of RM2,000 in cash to each affected staff.

Syed Anuar Syed Ali, President of
KAG and Head of Group Corporate
Communications and Marketing, AmBank
Group, accompanied by Shahrul Hisham
Tahir and Haseran Jawan, Vice Presidents
of KAG, Mohammad Hazri Kasbi,
Secretary of Kesatuan Pekerja-Pekerja
AmBank (KEPPA), and representatives
from Northern Region comprising Ivan
Oh, Senior Manager, Regional Sales
Management, Cecilia Ng, Manager,

KAG’s
little token
to help lift
the burden

Service Operations, Customer Care,
Suhaimi Sirat, Assistant Branch Manager,
AmBank Sungai Dua, Lisa Wong, Unit
Head of Regional Operations Centre,
Yeap Chong Leong, Manager, Operational
Assurance, Distribution, Vengkadesh
Kenision, Branch Manager, AmBank
Lebuh Pantai and Yeong Siew Tat,
Branch Manager, AmBank Menara Liang
Court spent the whole weekend from
Saturday, 11 November 2017 till Sunday,
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A visit to the house of
Nelson Ban Wan Teng
(fourth from right)
in Bukit Mertajam.

staff affected by floods in Penang
12 November 2017 visiting the homes of
some of the staff affected by the floods.
Other than to meet up with the
affected staff and their family members,
the purpose of the visit was also for the
team to ascertain the extent of damage
and losses suffered by our staff, additional
monetary aid required and other necessary
assistance needed such manpower to help
in cleaning up the houses and surrounding
areas as well as to carry out repairs, if any.

At the height of the floods, AmBank
Group had also provided accommodation
at the nearest available homestays and
hotels for affected staff and their family
members who had to evacuate their
homes.
Highest appreciation and a big
thank you to Tan Sri Azman Hashim,
Chairman of AmBank Group and Patron
of Kelab AmBank Group as well as
Dato’ Sulaiman Mohd Tahir, Group Chief

Executive Officer of AmBank Group and
Advisor of Kelab AmBank Group for their
support and commitment in assisting all
the affected staff.

KAG had provided immediate
monetary assistance of
RM2,000 in cash to each
affected staff in the recent
Penang flood.

Kelab AmBank Group (KAG) provided monetary assistance
to Mohamad Azlee Ahmad Mahiudin whose house in Bandar
Tasek Mutiara, Simpang Ampat, Pulau Pinang which he
occupies with his wife and two children aged six and 12,
caught fire due to a faulty electrical appliance on Wednesday,
29 November 2017. Azlee is an Executive who is attached with
the Mobile Sales Team, Retail Banking in Pulau Pinang. His
total loss is estimated at about RM40,000 due to the incident.
Syed Anuar Syed Ali, President, Kelab AmBank Group (KAG) and Head,
Group Corporate Communications and Marketing, AmBank Group
(third from left) handed monetary assistance to ease the burden faced by
Azlee (second from left) and his family.
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paintings gallery

Asmadi
Masri
Born in 1970 from Johor, Asmadi Masri
or Adeputra was a cartoonist and
illustrator for a publishing house before
he decided to become a full-time artist.
Adeputra has an illustrious career
having held many solo exhibitions
both locally and abroad. He is also
involved in various art projects
that have left a distinct mark on
the environs of paediatric wards
in Hospitals as well as at Dewan
Filharmonic Petronas, KLCC.

Title:
Kawan
(Mud Water Series)
Medium:
Pastel Colour
Measurement:
W20cm x L20cm

Title:
Senja
(Mud Water Series)
Medium:
Pastel Colour
Measurement:
W20cm x L20cm

camel collection

 Brass camel from
Encik Mohd Anis Ahmad,
Pan Pacific Hotel with
a dangling bell at mouth and
arched saddle on an oval plate.
Size:
18cm (H) x 25cm (L)
Location:
Chief Executive Officer’s Room
Level 49, Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

 A floor height casted bronze camel,
beautifully crafted with a saddle for two
and its blanket intricately designed.
The saddle has two sets of stirrups
and the rein is a heavy and thick metal
chain. Made in India.
Size:
73cm (H) x 71cm (L)
Location:
Board Room, Level 49
Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur
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