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message

Our financial results for the first half
H1FY2019 indicate that we as
AmBankers have shown strong resilience
and remain committed to being
competitive in the industry. Although we
are moving in the right direction and
making progress, we have quite some
way to go reducing our cost of funds, in
increasing revenue and achieving a
competitive ROE.
For our AmOnline mobile and
online banking platform, we have been
constantly adding new features to enrich
the functionalities offered online such as
AMY, a first of its kind Virtual Assistant
that represents the next frontier of
customer service. The launch of AMY is
indeed an important milestone for us as
we continue our journey to revolutionise
our customers’ banking experience.
We have recently launched our newly
designed share trading website and
mobile app, AmEquities, which caters for a
seamless customer experience especially
the new generation of millennial investors
and traders. We also been appointed by
(PayNet) as the cash management bank
for its Direct Merchant Settlement (DMS)
services which provides an efficient,
cost-effective and highly automated cash
management and transaction banking
services.
I am pleased to announce the
appointment of Mr Voon Seng Chuan
as the new Chairman of AmBank (M)
Berhad. He has been a Member of the
Board of AmBank and AMMB Holdings
Berhad since June 2015.

AmBank Group
at a Glance

I would like to welcome two new Board
Members:
– Mr Jeyaratnam A/L Tamotharam Pillai who
has been appointed Independent NonExecutive Director of AmInvestment Bank
Berhad on 10 October 2018. A seasoned
banker with over 30 years’ experience in the
financial and investment banking services
industry, his expertise in corporate and
funding structures will add value to our
Investment Bank franchise.
– Mr Ng Chih Kaye has been appointed
Independent Non-Executive Director of
AmBank (M) Berhad with vast experience
in internal audit, credit control and asset
recovery.
I am confident their presence on our Boards
will further enhance the strong focus the
Boards have organically growing many parts of
our business.
Mr Soo Kim Wai has been appointed as
Non-Independent Non-Executive Director of
AmBank (M) Berhad. He has been a NonIndependent Non-Executive Director of AMMB
Holdings Berhad for 15 years.
AmInvestment Bank Berhad has been
appointed Joint Principal Adviser, Joint Lead
Arranger, Joint Lead Manager and Facility
Agent for the Sukuk Wakalah Programmes
while AmBank Islamic Berhad as Joint Shariah
Adviser for Telekom Malaysia Berhad’s
RM4.0 Billion Sukuk Wakalah Programmes.
AmBank Islamic also recently signed a
Memorandum of Understanding (MoU) with
The State Government of Perak to facilitate the
collection of land taxes via JomPAY.
I believe with Season 2 of the AmBank
BizRACE launched in November, we will be
able to continue helping SMEs to scale and
grow with further executive learning experience

aligned to the country’s economic goals. Coupled
with media exposure, these companies will
invariably garner the possibility they deserve and
will assist them in their brand building exercise as
they grow from strength to strength.
On the CSR front, AmBank Group, through
Kelab AmBank Group (KAG) and AmKasih,
organised CSR programmes for Bukit Harapan
Therapy Community in Sabah, The Salvation
Army Children Home in Sarawak, SJKT Ladang
Diamond Jubilee in Malacca and Shan Children’s
Home Association in Penang.
KAG goes on to actively organise events to
promote better staff engagement, such as the
KAG Treasure Hunt 2018, Deepavali celebration
in Northern and Southern Region. For the first
time, KAG also organised Christmas Open House
in Sabah and followed by a similar celebration
in Sarawak. More than 400 Kelab AmBank
Group (KAG) members recently participated
in five running events. The proceeds from the
runs are being channeled to notable charitable
organisations.
A number of key initiatives have been prioritised
to drive and deliver growth, optimise efficiency and
build sustainability. However, positive results can
only continue to be achieved with your full support
and commitment, we will succeed in driving the
Group forward to achieve our goals for 2019.
Wishing all AmBankers a Happy, Healthy
and Prosperous 2019.

Tan Sri Azman Hashim
Chairman
AmBank Group

TOTAL ASSETS

MARKET CAPITALISATION

NO. OF EMPLOYEES

SHAREHOLDERS’ EQUITY

SHARE PRICE

BRANCH NETWORK

AS AT 30 SEPTEMBER 2018

AS AT 30 SEPTEMBER 2018

AS AT 31 DECEMBER 2018

RM148.2 billion
RM17.0 billion

RM12.0 billion
RM4.13 per unit

Editor: Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group
Contributors: Engku Ili Hanisah Engku Zainal Abidin, Sheila Md Diah, Somesh Naidu, Jeevanaraj Pariyadan and Alia Emira Ismail.
Published by AmBank (M) Berhad (Company No. 8515-D)

Design & Production: Duocore Creatives

9,978
174

Message from Group Chief Executive Officer
Dear AmBankers,
We have just announced the financial results for the half
year ended 30 September 2018 (H1FY19) in November.
I would like to congratulate all of you in AmBank for the
impressive results in the first two quarters of FY2019.
I am particularly pleased with the progress we have made
in maintaining income momentum and improving efficiency.
We achieved an income above the RM1 billion mark for
the third consecutive quarter. From the first half of FY2019,
our income was up 4% to close at RM2 billion. PATMI is up
5% YoY to RM696 million. Expenses reduced by 8.7% to
RM1,018.4 million, driven by business efficiency initiatives.
Cost-to-income (CTI) ratio improved to 50.4% from 57.2%
a year ago. Our ROE is higher at 8.2%, up 10bps YoY and I
believe we have the traction to achieve our full year targeted
ROE of 8.5%.
Our loan book has grown close to RM100b. This is
our ninth consecutive quarter of loans growth. We see
good momentum in our targeted segments, for example
Mortgages – up 7%, Mid-Corp – up 4%, Cards – up 11%,
Business Banking and Retail SME up 11% and 26% year-todate respectively.
Our deposits show stronger growth, hitting the RM100b
mark to close at RM100.8b. Our Retail Deposit mix now
stands at 54.6% (FY18: 51.5%) and our CASA composition
has increased to 21.8% (FY18: 21.3%). Nonetheless we need
to do more and I hope all of you are helping to drive deposits
as part of the “Chairman’s Award – Retail CASA Referral
500Mil Challenge”.
On the digital front, we launched AMY, our very own
chatbot or virtual assistant last month. For a start, AMY will
be assisting our customers on credit card services and we
will continue to enhance AMY in the next few releases using
artificial intelligence. Our AmOnline mobile service now has
more than 600,000 customers and we aim to hit 1 million
users by year-end. We have also recently launched our newly
designed share trading website and mobile
app called AmEquities. This platform
was built to create a seamless
customer experience which appeals to
a larger customer base, especially the
new generation of millennial investors
and traders. Nonetheless, we need to
propel our digital agenda in line
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with our Top 4 strategic priorities and be able to compete
effectively with our peers and other fin tech players in the
market by elevating our digital offerings.
The remarkable half yearly performance is truly a testament
of the hard work that we have all invested in. Well done and
thank you all.
Last month, on 23 November was my third year with
AmBank Group. It has been an incredible journey for me. I
would like to thank all of you, including Tan Sri Azman Hashim,
our Chairman as well as the Board of Directors, for welcoming
me to the group and for staying the course with me despite
demanding push for targets and long hours. We have a great
team here at AmBank Group and I am pleased that we are
seeing good collaboration across various divisions. Clearly,
we have also proven our strength as a team to weather
distractions and other challenges.
AmBank Group is also being recognised by the industry in
many fronts from digital to corporate governance. Now, that
doesn’t mean we can now rest on our laurels. We have great
potential to grow and to further solidify our brand. There is
much more that we can accomplish.
I am also glad to announce that we are now back into
FTSE Bursa Malaysia KLCI with effect on 24 December 2018.
Thank you for everything you have done for the group.
Each and every AmBanker’s effort matters. Our people are
indeed our most valuable assets and we will continue to do
our best to grow our people. An organisation cannot do well
without the collective efforts of its employees.
As we are approaching the end of 2018, it is time to
celebrate the past and look forward to a new, exciting year
ahead. We must continue to evolve and stay relevant to our
customers and shareholders. With your continuous support,
I hope that we can continue to achieve great things together
for AmBank Group.
Last but not least, I would like to wish all of you Happy
Holidays and Happy New Year 2019. To those who are
celebrating Christmas, wishing you a very Merry Christmas!
Have a wonderful year ahead filled with happiness, good
health and success.
Thank You
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer, AmBank Group

We have a great team here at AmBank Group and
I am pleased that we are seeing good collaboration
across various divisions.
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer
AmBank Group
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AmBank Group Reports Higher
Net Profit of RM695.7 million
for H1FY19
AMMB Holdings Berhad (AmBank Group or the
Group) announced the financial results for the
half year ended 30 September 2018 (H1FY19).

Summary of H1FY19 Results¹
• Income grew 3.7% to RM2,020.8 million
underpinned by 5.3% increase in net interest
income (NII). Net interest margin (NIM) at 1.97%
• Expenses reduced by 8.7% to RM1,018.4 million,
driven by business efficiency initiatives. Cost-toincome (CTI) ratio improved to 50.4% from 57.2%
a year ago
• Consequently, profit before provision (PBP)
increased 20.3% to RM1,002.4 million
• Net impairment charge remained negligible
• Net profit after tax and minority interests (PATMI)
grew 5.5% to RM695.7 million

• Return on equity (ROE) improved to 8.2%² (FY18: 7.0%),
with return on assets (ROA) of 0.97%² (FY18: 0.83%)
and basic earnings per share (EPS) of 23.13 sen (H1FY18:
21.94 sen)
• Gross loans and financing grew 3.8% YTD to RM99.9 billion.
Customer deposits of RM100.8 billion, up 5.2% YTD
• Gross impaired loans (GIL) ratio at 1.72% (FY18: 1.70%),
loan loss cover³ (LLC) ratio higher at 111.3% (FY18: 100.5%)
• Aggregated banking entities Common Equity Tier 1 (CET1)
capital ratio of 11.5%, total capital ratio of 16.2%
• Interim dividend of 5 sen per share

Dato’ Sulaiman Mohd Tahir (Dato’ Sulaiman), AmBank Group Chief Executive Officer said, “We
continued to build on the good progress made last year with improving trends in our income momentum,
operating leverage and profitability. Moreover, our assertive business efficiency initiatives enabled us to
deliver positive JAWS and achieve a CTI of 50.4%, ahead of plan. Credit costs remained negligible and
our overall asset quality remained resilient. The Group’s ROE improved to 8.2% compared with 7.0% in
FY18. In light of the Group’s performance and our commitment to deliver sustainable dividend payout to
our shareholders, we are pleased to declare an interim dividend of 5 sen per share.”
“For the third quarter in a row, the Group achieved an income of more than RM1 billion. Excluding
the gain on disposal of foreclosed property in the first quarter, underlying income grew 1.5% quarter-onquarter (QoQ) amidst a more cautious market sentiment. PATMI for the second quarter was stable at
RM348 million.”
For the first half of FY2019, the Group’s NII increased 5.3% year-on-year (YoY) to RM1,290.0 million,
driven by consistent loans and deposits growth. Net interest margin fell slightly, with margin compression
from time deposit repricing. Non-interest income (NoII) of RM730.8 million, grew marginally YoY with
underlying NoII up 4.0%, after adjusting for one-off investment gains in the previous year and foreclosed
property gains. Good growth was achieved in Wealth Management, Corporate and Business Banking
fee income, offsetting a lower Financial Markets and Investment Banking revenue outturn. The improved
performance of our General Insurance business driven by lower claims and the actuarial revaluation gains
experienced by our Life Insurance business had a positive impact on this business segment.

Note:
¹ All growth percentages
computed on year-onyear (YoY) H1FY19 vs
H1FY18 basis unless
otherwise stated. Yearto-date (YTD) refers
to H1FY19 vs FY18
and quarter-on-quarter
(QoQ) refers to Q2FY19
vs Q1FY19.
² On an annualised basis.
³ Includes regulatory
reserve.
4
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For the third quarter in a row, the Group achieved an income
of more than RM1 billion.
Expense control and business efficiency remained
the Group’s key focus, with overall expenses falling
8.7% YoY to RM1,018.4 million. Cost savings flow
through from the earlier Mutual Separation Scheme
and the ongoing BET300 efficiency programs were
partly reinvested to further strengthen the Group’s
infrastructure particularly via new digital initiatives.
The Group recorded a net impairment charge
of RM17.9 million in H1FY19 compared with net
recovery of RM48.0 million in the same period last
year. Gross impaired loans ratio remained stable at
1.72% and loan loss cover improved to 111.3%.
Gross loans grew consistently in the targeted
segments. On the retail front, mortgage loans grew
8.1% year-to-date (YTD) to RM28.5 billion whilst
card receivables grew 8.7% YTD to RM2.2 billion.
Reflecting our focus on our Top 4 strategy, the
Group’s overall loans to small and medium enterprises
(SME) grew 8.3% YTD to RM18.1 billion.
Customer deposits grew 5.2% YTD to RM100.8
billion while current accounts and savings accounts
(CASA) increased by 8.0% YTD to RM22.0 billion.
Retail deposit mix increased to 54.6% of total
customer deposits as compared to 51.5% at 31
March 2018. CASA composition stood at 21.8%
and the Group remains focused on driving CASA to
improve its funding costs.
On liquidity and capital, all banking subsidiaries of
the Group have maintained liquidity coverage (LCR)
and net stable funding ratios (NSFR4) above 100%.
The Group remained adequately capitalised, with
its financial holding company CET1 higher at 11.7%
(FY18: 11.1%).
Speaking on the Group’s strategic initiatives,
Dato’ Sulaiman said, “In line with our Top 4 strategic
priorities on propelling our digital agenda, our
enhanced digital offerings to customers with a focus
on optimising customer experience provides us with
an advantage in the fast-changing financial market.
We have recently launched our newly designed
share trading website and mobile app, AmEquities,
which caters for a seamless user experience.
AmEquities offers functions such as push notifications
for matched orders, stock alerts and the “first-inmarket” corporate action function which is based on
customers’ portfolio and watchlist. It also features

multi-dimensional views and multi-tabs for stock
monitoring, real time streaming as well as market
data and news. Users may also personalise their
layouts with integrated trading tools. This user friendly
platform will enable us to appeal to a larger customer
base, especially the new generation of millennial
investors and traders.”
““For our AmOnline mobile and online banking
platform, we have been constantly adding new
features to enrich the functionalities offered online.
Most recently, we introduced AMY, a first of its kind
Virtual Assistant that represents the next frontier of
customer service. The launch of AMY is indeed an
important milestone for us as we continue our journey
to revolutionise our customers’ banking experience.
AMY’s first release will incorporate assistance
to customers on credit card services as well as
Smart Alerts to provide useful credit card related
notifications. We will continue to enhance AMY in the
next few releases via artificial intelligence.”
He added, “We are not just focused on how we can
make everything that is available at a branch or contact
centre also available online, we are also interested in
creating an order of magnitude improvement in the
customers’ banking experience. Our objective is to see
AmOnline on the phones of more and more Malaysians
from our compelling propositions. It is all about creating
optimal financial services that are tailored to helping
customers derive the best value.”

Divisional performance
(H1FY19 vs H1FY18)¹
Wholesale Banking
Income grew 10.3% to RM525.8 million, driven
by higher NII (up 9.1%) and NoII (up 13.4%) with
income growth in transaction banking and lending,
partially offset by lower trading gains. A gain on
disposal of foreclosed property of RM21.7 million
was also achieved. Operating expenses reduced
by 8.4% and net impairment recoveries and write
backs contributed to a 31.3% increase in profit
after tax (PAT) of RM339.4 million. Gross loans grew
2.3% YTD to RM33.3 billion whilst
Income grew 10.3%
customer deposits were down by
to RM525.8 million
2.7% YTD to RM39.9 billion.
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H1FY19 Results (cont’d)
Investment Banking and Fund Management
Income from investment banking and fund
management reflected the more subdued market
conditions in the first half, with overall income of
RM124.5 million, 22.0% lower. PAT fell by
Income stood at
29.6% to RM34.0 million primarily due to
RM124.5 million
lower corporate activity levels.

Business Banking
Income grew 22.9% to RM153.0 million. NII
increased 20.6% on the back of strong loans
and deposits growth. Higher cross-selling also
led to higher NoII, up 30.4%, mainly from foreign
exchange and derivatives sales. Net impairment
charge stood at RM3.1 million, with higher gross
impairment charge offset by recoveries. PAT
increased by 77.9% to RM71.3 million.
Income grew
Gross loans grew to RM8.6 billion, up
22.9% to
11.4% YTD, and customer deposits grew
RM153.0 million to RM5.0 billion, up 19.6% YTD.

Retail Banking
Income reduced slightly by 3.1% to RM726.4
million impacted by lower NoII due to the nonrepeat of a one-time investment gain of RM42.5
million in the previous year. Excluding this one-time
gain, the underlying income grew 2.7% with NII up
4.2%. Expenses was 15.2% lower, driving PBP
up 19.5% to RM310.9 million. Net impairment
charge of RM61.1 million, reflecting both the
lending volume increase as well as the impact from
the adoption of MFRS 9. PAT increased 3.6% to
RM190.1 million. Gross loans grew 3.5%
income was
YTD from mortgages, retail SME and
recorded at
cards. Customer deposits increased by
RM726.4 million 11.6%, largely from fixed deposits.

Islamic Banking
Islamic Banking income grew by 1.3% to
RM411.4 million, with operating expenses reduced
significantly by 30.5% from the cost reduction
exercise and a change in cross entity recharges.
Net impairment charge of RM80.0 million, reflecting
a YoY increase of RM57.0 million primarily due
to a handful of corporate accounts, lower retail
recoveries and the absence of a release
Profit after zakat
of the general macroeconomic provision
and taxation
in the previous year. Profit after zakat
increased by 8.2%
and taxation increased by 8.2% to
to RM137.3 million RM137.3 million.

General Insurance
General Insurance recorded a higher PAT of
RM134.0 million (+7.4%) despite lower net earned
premium of RM679.2 million (-3.8%) as
Higher PAT
this was mitigated by a 12.7% reduction
recorded at
in net claims. Operating expenses also
RM134.0 million decreased 3.3% to RM168.9 million.

Life Insurance and Family Takaful
Life Insurance delivered PAT of RM36.7 million
compared to a loss in the same period last year
as net earned premium increased to RM215.0
million (+18.8%), further supplemented by lower
claims and actuarial revaluation gains. Family
Takaful recorded a lower loss after tax of RM1.4
million compared to a loss of RM4.8 million. The
Group has equity accounted the results of the life
insurance and family takaful business
PAT stood at
to reflect the Group’s effective equity
RM36.7 million
interests in the joint ventures).

Prospects for financial year ending
31 March 2019
Dato’ Sulaiman commented that the outlook for
Malaysia remains positive, albeit economic growth
may be slower in the near term, with a projected
GDP growth of 4.6% for 2018. Inflation and
unemployment levels are also expected to remain
moderate. Hence, this should underpin a loans
growth of about 5.5% for the banking industry in
2018.
In his closing remark, Dato’ Sulaiman said,
“AmBank Group performed well in the first half of
FY2019 with encouraging progress particularly
in terms of revenue growth and cost take out.
We achieved a CTI below 55%, delivering on this
KPI for the year. Amidst the emerging market
sentiment and heightening external geopolitical
tensions which have given rise to some near term
uncertainties, the Group is resolute in its strategic
focus to deliver on our FY19 financial agenda that
entails delivering efficiencies and propelling growth.
In line with our commitment to deliver value to
our shareholders, we will continue to reinvest the
savings generated from our BET300 initiatives in
order to increase our capabilities, more specifically
on digital initiatives, payment services and
customer experience.”
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Samuel Paul Winston, Head, Wholesale Banking Operations, AmBank (M) Berhad (centre) posing for a group photo with the Treasury Operations team.

2018 J.P. Morgan Quality Recognition
Award for AmBank
Treasury Operations under Wholesale Banking
Operations of AmBank (M) Berhad won the 2018
J.P. Morgan Quality Recognition Award, which
recognises clients who have achieved best-inclass straight through processing (STP) rates.
Since 1997, this award acknowledges the
consistently high-quality performance of fund
transfer operations management and staff.
There were less than 1% of the total funds
transfer clients who were qualified for this Quality
Recognition Award.
The strong commitment and hard work shown
by the team in AmBank (M) Berhad in improving
the performance standards, enabled them to
achieve an STP rate of 99.96% for 2017 and
99.94% for 2018. As the team exceeded the
stringent STP performance standards, they
received the MT202 Elite Quality Award for the
years 2017 and 2018.
The award ceremony took place on Thursday,
25 October 2018 in Bangunan AmBank Group.
The awards were presented by Tai Chern Lin,
Malaysia Client Service Head & APAC Client
Service and Delivery Treasury Services from
J.P. Morgan to Samuel Paul Winston, Head,
Wholesale Banking Operations, AmBank (M)
Berhad.

Samuel Paul Winston, Head, Wholesale Banking Operations receiving The 2018 Elite Quality
Recognition Award from Tai Chern Lin, Malaysia Client Service Head & APAC Client Service
and Delivery Treasury Services from J.P. Morgan.

Also present from J.P. Morgan were Tan Siew
Liang, Vice President, Financial Institutions Group,
Treasury Services and Janice Lim, Manager APAC
Client Service and Delivery, Treasury Services.
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AmGeneral Insurance wins award
for Excellence in Brand Strategy
Kurnia Insurance took home a bronze award for
its Liberalisation campaign in the recent Marketing
Excellence Awards held at Sheraton Hotel Imperial
Kuala Lumpur on Friday, 19 October 2018. The
Distribution Marketing Team at AmGeneral
Insurance bagged the award under the
Excellence in Brand Strategy category.
Judged by esteemed industry leaders
and senior marketeers, A+M’s Marketing
Excellence Awards has become a platform
that highlights brand marketing excellence
in Malaysia. Winners of the prestige awards
set the benchmark for the marketing
communications services industry and are
recognised as the top performers in Malaysia.

L-R: Halmie Azmi, Senior Executive, Distribution Marketing, Benedict Rozario, Vice President,
Distribution Marketing, Gerard Lye, Senior Manager, Distribution Marketing and Yang E-Laine, Manager,
Distribution Strategic Planning, posing with the Bronze Award for Excellence in Brand Strategy received
at the A+M Magazine Marketing Excellence Award 2018.

AmMetLife Takaful
Wins Best Family Takaful
Operator Award
AmMetLife Takaful Berhad was
presented with the Best Family
Takaful Operator Award at the
Islamic Business & Finance
Southeast Asia Awards 2018
organised by Islamic Business & Finance
Magazine at the InterContinental Hotel,
Kuala Lumpur on Tuesday, 4 December 2018. AmMetLife Takaful
Berhad was the sole award recipient in the Family Takaful category
out of four nominations.
This is the second year this event was held for Southeast Asia to
honour pioneers in Islamic finance in the region with the theme of
“Excellence through innovation”.
Congratulations to AmMetLife Takaful Berhad!
Noor Azam Mohd Yusof, Chief Executive Officer, AmMetLife Takaful Berhad
with the Best Family Takaful Operator Award received at the Islamic Business
& Finance Southeast Asia Awards 2018.
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AmBank Secures Top-Tier International Certification
for Occupational Health and Safety
First financial institution in Malaysia to be awarded with ISO45001:2018

Tan Sri Azman Hashim, Chairman, AmBank Group (seventh from right), Tan Sri Lee Lam Thye, Chairman, National Institute of Occupational Safety & Health (NIOSH) (eighth
from right) and Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic (sixth from right) who is also the Group OSH Chairman for AmBank Group along with the Senior
Management of AmBank Group, Senior Management of NIOSH and Group OSH Committee.

AmBank Group is the first financial
institution in Malaysia to receive the
ISO45001:2018 certification, a standard
established by the International
Organization for Standardization (ISO)
in March 2018, for the management
systems of occupational health and
safety (OSH). The goal of ISO45001
is to reduce occupational injuries and
diseases, whilst creating a safe and
healthy workplace.
“We are pleased to receive this award
as it signifies our commitment in being a
responsible and caring employer, as we
inculcate the OSH culture and promote
a safe and healthy work environment
within our premises,” said Tan Sri
Azman Hashim, Chairman, AmBank
Group.
The certificate for ISO45001:2018
was presented by Tan Sri Lee Lam
Thye, Chairman of the National Institute
of Occupational Safety & Health
(NIOSH) to Tan Sri Azman Hashim at a
ceremony which was held at Bangunan
AmBank Group. The ceremony was
also attended by Eqhwan Mokhzanee,
Chief Executive Officer, AmBank Islamic,
who is also the Group OSH Chairman
for AmBank Group.

“The improvement in the standards
of occupational safety and health at
work depend largely on the awareness
of safety culture amongst employers
and employees. Hence, our ongoing
training programmes and safety training
activities play a vital role in instilling this
awareness and contributing to the overall
improvement of OSH-related matters in
AmBank Group.” added Tan Sri Azman.

“We are pleased to receive
this award as it signifies
our commitment in being
a responsible and caring
employer.”
Tan Sri Azman Hashim, Chairman, AmBank Group

Tan Sri Azman Hashim (centre) receiving the certificate for ISO45001:2018 from Tan Sri Lee Lam Thye (left)
at a ceremony held at Bangunan AmBank Group recently. Looking on is Eqhwan Mokhzanee (right).

10

business

L-R: Jagjit Kaur, Executive Vice President, Wholesale Digital Payment Solutions, AmBank Group, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Tan Sri
Azman Hashim, Chairman, AmBank Group, Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group and Jade Lee, Managing Director, Retail Banking, AmBank (M)
Berhad at the media launch of AMY for AmOnline held at IBIS Hotel Kuala Lumpur on Monday, 29 October 2018.

AmBank launches AMY, Malaysia’s first
virtual financial assistant for customer service
AmBank Group officially launched its
virtual financial assistant – AMY on
Monday, 29 October 2018, as part
of the banks initiative to enhance
the digital banking experience of its
valued customers. AMY, an acronym
of AmBank Malaysia, is integrated into
AmBank’s AmOnline mobile banking
app which is available on App Store and
Google Play.
“We are pleased to introduce AMY,
the next frontier of customer service. The
launch of AMY is indeed an important
milestone for us as we continue our
journey to revolutionise our customers’
banking experience. AmOnline has
delivered the promise of “Easy. Simple.
Fast.” to our online banking customers
and AMY takes this to greater heights,”

said Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer, AmBank Group.
Since the all-new AmOnline was
launched to customers beginning June
2017, its registered user base has more
than doubled and financial transactions
performed online has multiplied by
approximately 100 times. AmOnline
is also the first online banking service
available in three languages (English,
Bahasa Malaysia and Chinese) on
both the web and app versions. Over
the past year, AmOnline has evolved
from a transacting channel, to enabling
application for new products or addon services. For example, AmOnline’s
Quick Apply capability allows application
for Credit Card and Supplementary
Cards, Balance Transfer and Quick Cash

advance and more. Early next year,
AmOnline’s DIY Wealth capability will be
introduced to allow customers to invest
and manage their Unit Trust portfolio
online.
AMY’s first release will see her
assisting customers on credit card
services. She can help activate a new
card, reset a forgotten pin, arrange a
temporary or permanent credit card
limit increase, block a lost card and
help customers pick the right credit
card, amongst other card related
services. AMY also features Smart Alerts
to provide useful credit card related
notifications.
“If you exclude information-only
type queries that an FAQ can address,
customers also call our contact center

business
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“ AmOnline has delivered the promise
of ‘Easy. Simple. Fast.’ to our online
banking customers and AMY takes
this to greater heights.”
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group

Click here if your are using smart devices.

or visit our
branches seeking
service resolution. These
require a human to perform simple to
complex processing. When we designed
the first release of AMY, we picked the
most frequent reasons that credit card
customers need service fulfilment from
a human. Customers can expect to see
AMY’s repertoire expand to more credit
card and non-credit card services in
upcoming releases of AmOnline,” said Jade
Lee, Managing Director, Retail Banking,
AmBank (M) Berhad.
“AmOnline sees at least one major
release every three months to enrich the
breadth of capabilities offered online.
We are not just focused on how we can

make everything that is available at a
branch or contact center also available
online, we are interested in creating
an order of magnitude improvement
in the customers’ banking experience.
We will also launch “challenger”
financial solutions that are exclusively
available online. Our objective is to see
AmOnline on the phones of more and
more Malaysians from our compelling
propositions. In this first release, AMY
will make it possible for customers to
get things done in half the time or less.
In the next few releases, AMY will get
smarter with artificial intelligence” said
Datuk Iswaraan Suppiah, Group Chief
Operations Officer, AmBank Group.

Registered AmOnline customers can
download the latest version of the app
to experience AMY.

AmOnline is also the
first online banking
service available in three
languages (English,
Bahasa Malaysia and
Chinese) on both the web
and app versions.
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AmBank Group Launches New Redesigned
Website & Mobile App – AmEquities
A Brand New Intuitive Digital Trading Platform That Makes Investing
Convenient and Easy For the Mobile Era
L-R: Leo Ong Chin Liang, Senior Vice President, Retail Business, Equity Markets, AmInvestment Bank, Seohan Soo, Chief Executive Officer, AmInvestment
Bank, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group and Gan Kim Khoon, Head, Equity Markets, AmInvestment Bank at the
official launch of the newly redesigned AmEquities website and mobile app held at Bangunan AmBank Group on Wednesday, 10 October 2018

“The all-new website serves as a central platform for
comprehensive investment experience for our customers.
Amongst the key features of this website is our userfriendly trading platform, which enables users to track real
time movements of their investments, while our diverse
platforms with trading and analysing tools allow them to
trade with ease,” said Seohan Soo, Chief Executive Officer,
AmInvestment Bank.
“To make investing accessible for the millennial
generation of traders, it is important to design for a less
intimidating trading experience for them. Our new and
enhanced AmEquities platform is eager to serve you across
all your investment needs regardless of your investing
experience and background,” added Seohan.
AmEquities is designed to cater for a seamless user
experience for customers. The website offers functions
such as push notifications for matched orders, stock alerts
and the “first-in-market” corporate action function which
is based on customers’ portfolio and watchlist. Besides
that, it also features multi-dimensional views and multitabs for stock monitoring, real time streaming as well as
market data and news. Users may also
personalise their layouts with integrated
trading tools.
On the education front, users get
to experience empowering services
by industry experts via seminars and
webinars that provide current market
analytics for free.
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group

On Wednesday, 10 October 2018, AmBank Group launched
its new share trading website, www.amequities.com.my
with a new, clean design, equipped with an easy, intuitive
and consistent site-wide navigation. The new website
gives improved usability for PC users and is fully mobile
responsive. It can also be accessed through the AmEquities
app which is available for both iOS and Android users via
smartphones, tablets, and smart watches.
“The newly redesigned AmEquities platform allows
customers who are increasingly digital savvy, to manage
their investments anytime, anywhere on desktop or
mobile. It is rich in functionalities including a “first-inmarket” push notification for corporate actions which is
based on customers’ portfolio and watchlist. This further
complements the Group’s digital offerings and we hope
to attract the millennials who are fast emerging as a new
generation of investors,” said Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group.
The AmEquities platform will be further developed in the
upcoming second phase with a built in “live chat” feature which
provides real time response from our helpdesk support team.

“The newly redesigned AmEquities platform is
rich in functionalities including a “first-in-market”
push notification for corporate actions which is
based on customers’ portfolio and watchlist.”
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AmInvest targets millennials
to save for retirement through
its new digital channel
L-R: Alex Tan, Senior Vice President, Retail & Retirement Funds of AmInvest, Goh Wee Peng, Chief Executive Officer of AmInvest, Seohan Soo, Chief
Executive Officer of AmInvestment Bank, Gan Hui Ping, Chief Executive Officer of Easicircle Sdn Bhd, Husaini Hussin, Chief Executive Officer of Private
Pension Administrator Malaysia and Chan Eng Lim, Chief Executive Officer of Dynafront Systems Bhd at the official launch of the AmInvest PRS Digital
Channel held on 24 October 2018 at Bangunan AmBank Group.

AmInvest, the seven-time winner of Malaysia’s Best
Investment Management Company award makes
retirement savings easy, accessible and affordable for
millennials and tech-savvy prospects with the launch
of its online Private Retirement Scheme (PRS) fund
subscription channel on Wednesday, 24 October 2018.
Potential subscribers can now sign-up for AmPRS
funds (both conventional and Shariah-compliant funds)
at www.easicircle.com with zero sales charge through
its fully optimised digital experience, with accessibility
across all devices.
With this digital foray, AmInvest
offers a swift opportunity for the
young subscribers (aged 20 to 30)
to capitalise on the government’s
one-off PRS Youth Incentive
of RM1,000 (with a minimum
contribution of RM1,000) which
ends this year on 31 December
2018. For those in the job market,
they can also enjoy the maximum
tax incentive of RM3,000, upon successful PRS
subscription. AmInvest is confident of achieving 10,000
new sign-ups by 31 December 2019.
“Customer experience has always been the core of
our retail strategy and thus, we have taken the first step
to digitise our front-end customer interaction process.

AmInvest is
confident of
achieving 10,000
new sign-ups by
31 December 2019

During the PRS online subscription process, investors
will be educated on the key features of AmPRS by our
virtual fund managers”, said Ms Goh Wee Peng, Chief
Executive Officer (CEO), AmInvest.
To encourage potential subscribers, who include
millennials to save for retirement via the online platform,
Easicircle Sdn Bhd (Easicircle) will be rewarding
investors who are members of www.easicircle.com
with e-vouchers worth up to 8% of the contribution
amount made for PRS. The e-vouchers can be
redeemed for purchase of lifestyle goods at www.
easimall.com.
“At Easicircle, we aspire to make savings for
retirement a fun and rewarding experience. Members of
www.easicircle.com will be rewarded with e-vouchers
upon approval and activation of their respective PRS
accounts with AmInvest. This allows our members to
earn more value for each ringgit invested into AmPRS
funds,” said Gan Hui Ping, CEO, Easicircle Sdn Bhd.
“AmInvest is aligned with AmBank Group’s digital
transformation initiatives and we will continue to spark
the change in AmInvest whilst growing our customer
base. This launch is just the beginning of our venture
into the e-business and we are looking forward to win
over online investors with our unit trusts funds very
soon,” Ms Goh enthused.
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AmBank appointed as cash management bank for
PayNet’s Direct Merchant Settlement services

L–R: Tay Gim Soon, Group Chief Operating Officer, PayNet, Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group, Peter Schiesser, Group Chief
Executive Officer, PayNet, Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Raja Teh Maimunah Raja Abdul Aziz, Managing Director,
Wholesale Banking Coverage, AmBank Group, Ken Yon Kian Guan, Director, Risk & Compliance, PayNet, Jagjit Kaur, Executive Vice President, Wholesale Digital
Payment Solutions, AmBank Group, Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group and Ho Chee
Mun, Acting Head, Transaction Banking, AmBank Group at the media launch of Direct Merchant Settlement.

Payments Network Malaysia Sdn Bhd
(PayNet) has appointed AmBank (M)
Berhad as the cash management bank
for its Direct Merchant Settlement (DMS)
services. DMS is made possible using
AmBank’s Electronic Invoice Presentment
and Payment (EIPP) system.
With the implementation of DMS,
FPX and MyDebit merchants’ daily sales
proceeds can now be paid directly,
without passing through the acquirers’
bank accounts; thereby reducing the
merchants’ risk exposure to acquirers.
According to Peter Schiesser, Group
Chief Executive Officer of PayNet,
“PayNet conceptualised DMS to
mitigate settlement risks arising from
non-bank Acquirers participation in
FPX and MyDebit. Our intent was to
safeguard public confidence in our

FPX and MyDebit eco-systems by
ensuring that payments from customer
purchases are directed to merchants
correctly and on a timely basis.”
Additionally, DMS has improved both
PayNet and acquirers’ risk monitoring
through thresholds and alert mechanisms.
Besides benefiting the merchant, PayNet
will be able to complement the acquirers’
own risk monitoring by setting daily
merchant crediting thresholds and alert
the acquirers should an abnormally large
amount is detected. Over time, both
PayNet and acquirers would be able to
build a pattern of merchant payment
proceeds, and unusual deviations from
these patterns can be flagged for review
and investigation.
The official launch ceremony was
held Wednesday, 3 October 2018 at

L-R: Peter Schiesser, Dato’ Sulaiman Mohd Tahir and Raja Teh Maimunah Raja Abdul Aziz at the media launch
of Direct Merchant Settlement held at VE Hotel & Residence in Bangsar South on Wednesday, 3 October 2018.

VE Hotel and Residence, Bangsar
South with the presence of Dato’
Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group,
Peter Schiesser, Group Chief Executive
Officer, PayNet, Raja Teh Maimunah
Raja Abdul Aziz, Managing Director,
Wholesale Banking Coverage, AmBank
Group, Ho Chee Mun, Acting Head of
Transaction Banking, AmBank Group
along with the senior management of
AmBank Group and PayNet.
“I would like to congratulate PayNet
for introducing DMS which allows them
to centrally manage TPA payments
to merchants and at the same time
enhances merchants’ collections
process. AmBank is delighted to have
been appointed as the sole cash
management bank for DMS,” said
Dato’ Sulaiman.
“We are extremely pleased to
collaborate with PayNet to successfully
integrate AmBank’s corporate banking
solution with DMS to provide an efficient,
cost-effective and highly automated cash
management and transaction banking
services,” added Dato’ Sulaiman.
The TPAs under the DMS programme
are ManagePay Services Sdn Bhd,
Mobility One Sdn Bhd, MOLPAY Sdn
Bhd, Revenue Harvest Sdn Bhd,
Revenue Solution Sdn Bhd, Ipay88
Sdn Bhd, GHL CardPay Sdn Bhd and
GHL ePayments Sdn Bhd.
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Signing Ceremony for Telekom Malaysia Berhad’s
RM4.0 Billion Sukuk Wakalah Programmes
On Thursday, 4 October 2018,
AmInvestment Bank and Maybank
Investment Bank (“Maybank IB”)
and Telekom Malaysia (“TM”) signed
the transaction documents for the
establishment of a 7-year Islamic
Commercial Papers Programme (“ICP
Programme”) and a 30-year Islamic
Medium Term Notes Programme
(“IMTN Programme”) with a combined
limit of RM4.0 Billion in nominal
value based on the Shariah principle
of Wakalah Bi Al-Istithmar (“Sukuk
Wakalah Programmes”).
AmInvestment Bank is the appointed
Joint Principal Adviser, Joint Lead
Arranger, Joint Lead Manager, and
Facility Agent for the Sukuk Wakalah
Programmes, while AmBank Islamic acts
as a Joint Shariah Adviser.
AmBank Group’s longstanding
relationship with TM goes way back to

more than 20 years ago when ArabMalaysian Merchant Bank listed TM
on the Main Board of Bursa Securities
in 1990. In 2009, AmInvestment Bank
was the Principal Adviser, Lead Arranger
and Facility Agent for the RM1.0 billion
Commercial Papers and Medium Term
Notes Asset Backed Securitisation
Programmes where TM’s Employee
Mortgage portfolio is outsourced to
AmBank under AmMortgage One
Berhad. In 2011, AmInvestment Bank
were appointed as the Joint Principal
Adviser, Joint Lead Arranger, Joint
Lead Manager and Facility Agent for
the establishment of the RM2.0 billion
Sukuk Ijarah Programmes, and have also
participated in TM’s various fund-raising
exercises ever since.
This year, AmInvestment Bank is
honored to be appointed again as one
of the relationship banks and is proud

to add the RM4.0 billion Sukuk Wakalah
Programmes to our existing deal portfolio.
The transaction will further solidify
AmInvestment Bank’s Top 3 position in
Bloomberg League Table for Malaysia
Corporate Bonds/Sukuk. As at 30
September 2018, AmInvestment Bank
was ranked No. 3 with a market share of
18.56%.
The document was signed by Nor
Fadhilah Mohd Ali, Group Chief Financial
Officer of TM, together with Seohan Soo,
Chief Executive Officer of AmInvestment
Bank and Fad’l Mohamed, Chief
Executive Officer of Maybank IB. It was
witnessed by Datuk Bazlan Osman,
Acting Group Chief Executive Officer of
TM, Dato’ Sulaiman Mohd Tahir, Group
Chief Executive Officer of AmBank Group
and Dato’ Muzaffar Hisham, Group Chief
Executive Officer of Global Banking,
Maybank Group.

L–R: Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Seohan Soo, Chief Executive Officer, AmInvestment Bank, Datuk Bazlan Osman, Acting
Group Chief Executive Officer, Telekom Malaysia, Nor Fadhilah Mohd Ali, Group Chief Financial Officer, Telekom Malaysia, Dato’ Muzaffar Hisham, Group Chief Executive
Officer, Global Banking, Maybank Group, Fad’l Mohamed, Chief Executive Officer, Maybank Investment Bank Berhad, Dato’ Mohamed Rafique Merican, Chief Executive
Officer, Maybank Islamic Berhad and Datuk Iswaraan Suppiah, Group Chief Operations Officer, AmBank Group, at the signing ceremony for Telekom Malaysia Berhad’s
establishment of RM4.0 Billion Sukuk Wakalah Programmes.
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Rewards worth RM2 Million
await Malaysian SMEs in the
AmBank BizRACE Season 2

AmBank BizRACE to also include bilingual knowledge-sharing sessions
within the AmBank BizCONFERENCE series, held nationwide from
10 November onwards
AmBank Group under its Business Banking division is
aligned to the development goals of a new Malaysia,
by increasing GDP growth through strategic support
of Small and Medium Enterprises (SMEs) with Season
2 of the AmBank BizRACE – a business challenge
designed to enable SMEs to scale and grow with further
executive learning experiences and media exposure.
The competition is open to businesses with more than
one year in business and annual turnover of less than
RM100 million.
Participating SME winners in their respective stages
of the AmBank BizRACE will stand a chance to gain
media exposure for their business, experience Executive
Development programs worth RM310,000, a China
learning field trip worth RM340,000, a UK-based
executive development programme worth RM265,000,

“We started the AmBank BizRACE and its
knowledge-sharing components recognising
that we are in a position to support SMEs
in stages four and five of their business
growth in a way that goes beyond financial
accessibility’ portfolio and watchlist.”
Christopher Yap, Managing Director, Business Banking, AmBank Group

the UTM-Azman Hashim International Business School
(AHIBS) Executive Education Award worth RM21,000,
Media Prima Marketing Strategy Award worth
RM30,000, and Microsoft Digital Transformation Award
worth RM50,000. The Top 100 finalists will also get
to experience the internationally-renowned immersive
leadership simulation which is InsideRisk.
“SMEs now make up 98.5% of businesses in
Malaysia and as one of the leading banks in the country,
we started the AmBank BizRACE and its knowledgesharing components recognising that we are in a
position to support SMEs in stages four and five of their
business growth in a way that goes beyond financial
accessibility,” says Christopher Yap, Managing Director
of Business Banking at AmBank Group.
“The level of participation we witnessed in the first
season and the data we collected proves that we are
on the right track. We will continue to enhance the
experience each season, following the strategic needs of
local SMEs and our stakeholders.”
Following the standard BizRACE format, Top 100
applicants will be selected based on their plans for
scalability and growth, and invited to attend a series of
pitching sessions with an experienced panel of judges.
Each pitching session will be audited by EY, where
the judges will narrow down the winning pool to Top 30,
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Tan Sri Azman Hashim, Chairman, AmBank Group (third
from right), Dato’ Sulaiman Mohd Tahir, Group Chief
Executive Officer, AmBank Group (fourth from right)
and Christopher Yap, Managing Director, Business
Banking, AmBank Group (second from right) along with
the esteemed panel of judges who are also partners for
AmBank BizRACE season 2 at the official launch which
was held at Connexion Nexus on 27 November 2018.
Panel of judges from left – Perry Ong, Country Manager,
Mastercard Malaysia & Brunei, Dato’ SY Cheah,
President, Baskin Robbins Malaysia, Prof. Dr Nur Naha,
Dean, Azman Hashim International Business School,
UTM, Dato’ Kamal Khalid, Group Managing Director,
Media Prima Berhad and Datuk Ahmad Izham Omar,
Chief Executive Officer, Primeworks Studio (far right).

Top 10, and Top 3. This year’s AmBank BizRACE official
partners include Media Prima, the UTM Azman Hashim
International Business School, Microsoft Malaysia, EY and
MasterCard. The programme will be further supported
by media partners NSTP, Media Prima TV Networks
(MPTN), Ripple and Rev Asia. Interested business owners
may register to participate from 10 November until 24
December 2018.
AmBank will also continue the BizCONFERENCE series
from its first launch, consisting of five FREE nationwide
conferences this time to be held in Penang, Kuala Lumpur,
Klang, Melaka, and Johor. Each event will feature local
entrepreneurs from various industries who will share how
they have successfully grown their businesses. AmBank
BizCONFERENCE held in Kuala Lumpur, was graced by
AmBank Group Chairman, Tan Sri Azman Hashim who

shared his entrepreneurship journey via an interactive
interview session moderated by Roshan Thiran, CEO of
Leaderonomics. Three of the BizCONFERENCE sessions
will be catered to bilingual Malaysians, enabling a more
inclusive learning environment than before.

China
Learning
Field Trip
worth

RM340,000

Microsoft
Digital
Transformation
Award
worth

RM50,000

worth

RM265,000

The AmBank BizRACE
is an exciting a business
competition to help you
grow your SME with
RM2 million worth
of prizes to be won!

UTM-AHIBS
Executive
Education
Award
worth

RM21,000
Click here if your are using smart devices.

UK-based
Executive
Development
Programme

Media Prima
Marketing
Strategy Award

UTM-AHIBS
Executive
Education
Award
worth

RM21,000

worth

RM30,000
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Perak State Government
Forms Strategic Collaboration
with AmBank Islamic
for JomPAY
The State Government of Perak and AmBank
Islamic Berhad (AmBank Islamic) entered into
a Memorandum of Understanding (MoU) on
Wednesday, 7 November 2018 to facilitate the
collection of land taxes via JomPAY.
Present at the signing ceremony were
Yang Amat Berhormat Dato’ Seri Ahmad Faizal
bin Dato’ Azumu, Menteri Besar of Perak,
State Executive Councillors, Senior Officers
of the State Government of Perak, Eqhwan
Mokhzanee, Chief Executive Officer, AmBank
Islamic and senior management of AmBank
Group.
JomPAY enables payments via internet
banking, mobile banking and ATMs of 40 banks
in Malaysia anytime, anywhere, and this provides
added convenience, accessibility and flexibility to
bill payers. JomPAY is Malaysia’s largest online
bill payment service with more than 3,000 billers.

The appointment of AmBank Islamic as
the collection bank for JomPAY by the State
Government of Perak would promote the use
of digital payment channels for the customers
of the State Government of Perak as well as
the public. This collaboration would also ease
the reconciliation of land taxes by the State
Government of Perak.
Perak has 12 district land offices where land
taxes can be paid. This initiative with AmBank
Islamic would allow customers to perform
their transactions via JomPAY as an additional
payment platform.
Perak State Government’s participation in
JomPAY is powered by AmBank Group which
also provides one-stop solutions in cash
management, trade finance and remittances.

Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic exchanging the Memorandum of Understanding (MoU) document with Dato’ Abu Bakar Haji Said, State
Financial Officer while being witnessed by Yang Amat Berhormat Dato’ Seri Ahmad Faizal Dato’ Azumu, Menteri Besar of Perak at a Signing Ceremony to facilitate
the collection of land taxes via JomPAY which was held at the Office of Menteri Besar of Perak on 7 November 2018. Also present at the signing ceremony were State
Executive Councillors, Senior Officers of the State Government of Perak and senior management of AmBank Group.
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bond market and foreign exchange review

Global Foreign Exchange
Review in 3Q2018
USD
The dollar witnessed a see-saw
trend in the third quarter largely but
managed to close higher by 0.70%
to 95.13 on the back of looming
uncertainties on the trade war as
President Trump announced to
renegotiate all trade agreements with
its major trade partners, which include
NAFTA’s Canada & Mexico, the EU
and China. While the NAFTA deal
was later rebranded to USMCA, trade
tensions escalated to new heights with
China after the Trump administration
slapped 10% tariffs on China’s imports
worth US$200 billion effective 24
September and expected to increase
to 25% on 1 January 2019. Hence,
the dollar’s gain was supported by
safe haven bids. In addition, the flight
to safe haven intensified following
geopolitical tensions with Turkey,
triggering the lira crisis. Nonetheless,
by the end of the month, the
greenback was supported after the
Fed increased its benchmark rate by
another 25bps, which brings the rate
up to 2.20%-2.25% in third quarter
while raising the 2018 GDP projection
from 2.8% y/y to 3.1% y/y.

Euro
In the second quarter, the euro fell by
0.68% to 1.16 dragged by regional
political unease such as the UK Brexit

dilemma and the ECB’s rejection of
the Italian populist government’s deficit
budget. Besides, the euro was seen
vulnerable during the lira crisis as
investors were concerned with euro
banks’ exposures to Turkey. However,
on the bright side, the EU successfully
avoided trade tension from intensifying
after the first round of US steel import
tariff.

as 0.20% in an attempt to steepen
the yield curve and provided some
comfort for struggling local banks,
even as it continued to push forward
with its extraordinary monetary easing.
However, a continuous dovish stance
in the subsequent months weighed on
the currency. Besides, news surfacing
on BoJ may be on “stealth tapering”
by trimming its exposure in bonds and
stock market has accelerated the selloff in its market.

Pound
The pound slid 1.33% to 1.30 against
the dollar largely due to negative
Brexit headlines. Despite the UK
and EU making progress, negative
headlines such as possibilities of a “no
deal” Brexit and reports that a group
of about 50 UK lawmakers met to
discuss forcing Prime Minister May out
of the office, raised concern over the
potential leadership challenge, which
largely dragged the pound lower. On
the other hand, the BoE raised interest
rate the second time since the 2008
financial crisis by 25bps to 0.75% on
the back of a tight labour market and
as a measure to contain inflationary
pressure.

Asia
In the third quarter of 2018, the majority
of Asia ex-Japan currencies softened
against the stronger dollar amid
concerns on the emerging market (EM)
debt crisis, the rising tension between
the US and China and aggressive
Fed rate hikes. Economies with twin
deficit issue as well as high inflationary
pressure such as India, Indonesia and
the Philippines witnessed a strong selloff. The Indian rupee plunged 5.87% to
72.49, the worst performance among
its Asian peers that we are tracking.
As such, India’s central bank raised its
benchmark policy rates by 25bps to
6.50% in August in its effort to combat
the inflationary pressure. Apart from
that, Bank Indonesia raised another
50bps to 5.75% in 3Q2018 while
the central bank of the Philippines
increased 75bps to 5.00%, in order
to contain the volatility in the financial
markets. Both the Indonesian rupiah
and Philippine peso depreciated

Yen
The Japanese yen plunged by 2.65%
to 113.7 as monetary divergence
offset its safe haven status. Despite
the Bank of Japan (BoJ) announcing
it would tolerate a wider band of
fluctuations in the benchmark yield
and allow more flexibility in bond
operations, the 10Y yield rose as high

Performance of Asian Currencies against USD since July 2018
INDIAN RUPEE
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by 1.24% and 4.00% to 54.03 and
14,903 respectively. The Chinese yuan
fell 3.74% to 6.868 induced by the
escalation in the trade war. Lastly, the
Thai baht appreciated by 2.16% to
32.323 with Bank of Thailand (BoT)
gradually turning hawkish amid a
strong current account surplus.

Malaysia
The ringgit depreciated by 3.5%
against the dollar to 4.138. The local
currency experienced downward
pressure following a combination of
external and domestic noises. On
the external front, the EM debt crisis
induced some volatility in the MYR
but it was largely contained due to the
low inflation environment and current
account surplus. Meanwhile, on the
domestic front, concerns on high
public debt has largely kept the MYR
vulnerable. The local bourse continued
to experience foreign fund outflows as
a total of RM1.7 billion was recorded
in this quarter. Moreover, foreign
reserves fell to US$103.3bil at the
end of September.

Global Fixed Income
Review in 3Q2018
In the third quarter, the US Treasury
witnessed a bear flattening with the
US Treasury 2-year rising 29.3bps to

Sep-17
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May-18

MGS Foreign Holdings (RMbil)
As at 30 September 2018

2.82% level while the 10-year UST
gained by 20.0bps to 3.06%, which led
the UST 10/2-year spread narrowing
to 24bps from 33bps in 2Q2018. The
surge in the front-end of the curve
was largely due to the Fed raising
rates by 25bps as expected to 2.00%
to 2.25%, added with an improving
risk appetite following the improving
trade relationship between the US
and China amid rising crude oil prices.
However, fears on trade re-escalated
after the Trump administration slapped
10% tariffs on China’s imports worth
US$200 billion effective 24 September
and expected to increase to 25% on
1 January 2019.
In Europe, the UK Brexit and Italian
budget deficit fiasco still dominated all
regional noises. The Italian government
softened the tone and reconsidered
cutting budget deficit, lifting BTP bond
yield 66.0bps to 3.33%. Meanwhile,
the German 10-year bund gain by
7.5bps to 0.37% during the quarter.
Brexit finally received some form of
clarification after the passing of the
UK Parliament vote. The UK’s 2-year
gilt eased by 10.0bps to 0.718% while
the 10-year gilt gained by 11.5bps to
1.39%.
The bond market in Asia remained
bearish as countries with current
account deficit continued to see

government yield sky rocketing due
to concerns on the EM debt crisis.
Countries with twin deficit witnessed
a strong sell-off i.e. the 10-year bond
from Indonesia and the Philippine
rose 74.3bps to 7.80% and 157.8bps
to 8.00%. Meanwhile, Thailand and
Singapore saw their respective 10-year
yields rise 20.6bps to 2.83% and ease
6bps to 2.48%. As for South Korea
and China, their respective 10-year
yields fell by 32.8bps to 2.23% and
3.3bps to 3.51% in 3Q2018.
In the local market, capital outflow
picked up pace in the third quarter
underpinned by a combination of
external and domestic noises. While
the EM debt crisis kept foreign
investors away from our local market,
the outflow intensified after the PH
government revealed a high debt
level amid the removal of the GST,
igniting the risk of a downgrade from
international rating agencies. This led
to foreign holdings in MGS falling by
RM2.6bil to RM148.3bil while in terms
of percentage, their holdings dropped
a full percentage point to 39.5% by the
end of the third quarter. As a result,
local govvies saw yields closing about
17bps to 30bps higher across the
curve. The 10-year MGS yields dipped
2bps to the 4.18% level.
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Economic Review
in 3Q2018
The US GDP rose albeit slowly by
3.50% q/q in 3Q2018 from 4.20%
in 2Q2018. Growth continued to
be supported by real personal
consumption, up 3.0% q/q in 3Q2018
from 2.4% q/q in 2Q2018 as well as
business investment, which gained
1.4% q/q from 6.4% with federal
government outlays up 2.6% q/q from
2.5%. During the quarter, exports fell
4.4% q/q from an increase of 9.3%.
Meanwhile, growth in unemployment
dropped further below the average
5.77% to a 49-year low of 3.7% while
wages expanded to 2.8% y/y from
2.7% y/y in 2Q2018. A robust labour
market and strong inflation convinced
the central bank to raise its policy rate
by 25bps to 2.00% – 2.25% by the end
of the third quarter.
In the meantime, the euro economy
slowed down to 1.6% y/y from 2.2% y/y
in 2Q2018 with a slower performance
from France and Italy witnessing a
weaker growth of 1.4% y/y and 0.2% y/y,
respectively. Despite the ECB president
announcing the central bank will start to
reduce the bond-purchasing in fourth
quarter of 2018 to €15 billion and ending
the programme completely by end-2018,
the overall tone was rather dovish as
he planned to maintain interest rates
throughout the summer of 2019.
Great Britain’s GDP in the third
quarter expanded 1.5% y/y from 1.2%
on the back of a tight labour force of
4.1% unemployment. With household
spending (1.8% y/y from 1.6% in 2Q)
continuing to power the UK’s economy,
government spending bounced 0.8%
y/y. By contrast, fixed investment
shrank 0.6% y/y as business investment
contracted the most since the first
quarter of 2016. Consumers held backed
on spending, leading the CPI to fall to
2.4% in September. Nonetheless, the
BoE hiked the interest rate to 0.5% to
0.75% with the expectation of a strong
labour force to generate price growth in
the short term.

REVIEW OF THE
MALAYSIAN ECONOMY

Reported by Mr Anthony Dass, Chief Economist, AmBank Group

In the third quarter, Japan’s economy
shrank 2.5% q/q annualised from a 1.3%
expansion in the prior quarter, mainly due
to the effect of natural disasters during
the quarter on personal consumption and
capital expenditure. Capital expenditure
fell 10.6% on an annual basis while the
private consumption decreased 0.7%.
It is the steepest contraction since the
second quarter of 2014 despite the
growth in private residential investment
and government spending. Furthermore,
Japan posted a ¥552bil trade deficit in this
quarter, compared with a ¥756bil surplus
in the prior quarter.
China recorded a GDP growth of 6.5%
y/y in 3Q2018 from 6.7% y/y in 2Q2018.
It was the slowest growth since the first
quarter of 2009 during global financial
crisis amid escalating trade war against
the US and the alarming off balance sheet
borrowings by the local governments.
Industrial production was at 5.8% y/y
in September from its previous month’s
reading of 6.1% y/y. It is the weakest
reading in 2 years, partly due to the
slowdown in manufacturing output as it
rose 5.7% y/y in September from 6.1% y/y
in the prior month. However, retail sales
continued to support the growth in this
quarter as it increased 9.2% y/y, following
a 9.0% y/y rise in previous month and the
nation recorded a US$85.4bil surplus in
trade during this quarter from US$90.9bil.
Regional-wise, the Thai economy
posted a growth of 3.3% y/y GDP in
the third quarter which was slower than

its prior record of 4.6% y/y. It is mainly
due to exports decelerating from 6.8%
y/y to -0.1% y/y and a drag from the
tourism sector. Nonetheless, private
consumption continued to grow at a
faster pace, a 5.0% y/y increased, due to
the higher farm income (+average 2.7%)
during this quarter. At the same time,
the Singaporean economy slowed down
to 2.2% y/y in the third quarter. It is the
slowest growth in eight quarters as the
slowdown in manufacturing, up by 3.5%
y/y versus 10.7% y/y, while construction
sector contracted albeit at a slower pace
of 2.3% y/y from 4.2% in 2Q2018. The
Indonesian economy growth rate eased
to 5.2% in the third quarter from 5.3% in
previous quarter. The subdued growth was
partly due to the slowdown in household
consumption to 5.0% from 5.1% in prior
quarter amid the central bank raising
rates by 50bps to 5.75% during the third
quarter. Lastly, the Indian economy also
posted a weaker growth of 7.2% y/y in
3Q2018 from 8.2% y/y in 2Q2018 as the
drag came from manufacturing growth
of 7.5% y/y from 13.5% y/y in 2Q2018,
added with a contraction in the mining
sector, down 2.4% y/y from 0.1% y/y.
The Malaysian economy expanded at a
slower pace of 4.4% annually in the third
quarter as the weak agriculture and mining
sectors continued to weigh despite the
robust domestic demand and rebound in
the public investment. Domestic demand
continued to expand in third quarter with
a rate of 6.9% from 5.6% in prior quarter,
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Kuala Terengganu Branch
Bags the Winner’s Title
for the Over The Counter
Bank Guarantee (OTCBG)
Branch Campaign
for August 2018
underpinned by the abolishment of the
GST and continuous growth in income and
employment. Meanwhile, inflation eased to
0.5% mainly due to the effect of the zeroGST and the limited impact from the SST
implementation during the quarter.
On the other hand, the financial market
rebounded strongly by 6.0% during the
quarter, driven by the positive domestic
sentiments and the rise in crude oil
prices. The improved clarification on
major infrastructure projects and positive
corporate earnings has contributed to
the recovery of the local market as well.
Although external factors such as the
rising tension between China and the US
continued to affect the investors sentiment,
the improved external debt-to-GDP ratio
during the quarter reduced the exposure to
external factors.
Loans in the banking system experienced
a growth of 5.74% y/y as at end-September.
It was underpinned by the continuous
growth in household and non-household
loans, especially the purchase of passenger
cars and the purchase of fixed assets other
than land and building. Meanwhile, the
banking industry loan-to-deposit ratio was
at 88.6% at the end of September, with the
average lending rate at 5.76% while the base
rate edged up slightly to 3.90%. Moreover,
the base lending rate also rose to 6.91%
while the interest spread between average
lending rate and 3-month FD rate widened
to 2.6%. The impaired loans were lower by
3.08% at the end of the third quarter while
the industry’s GIL was down to 1.5%.

A big congratulations to our Kuala Terengganu branch who came up
top for the month of August in the OTCBG campaign. The campaign
has been ongoing since June this year to encourage branches in
selling this product which was introduced in 2017. The branch did
well by registering a total of three transactions for the month.
When asked about his recipe for success, the Branch Manager,
Mohd Nasir bin Mohd Noor named his close rapport with the
existing business community within the vicinity. Whenever an
opportunity arose, he would approach them and offer the product
to them. He also mentioned that the Kuala Terengganu branch
is continuously aims to be the winners of the upcoming OTCBG
Campaign with RM300,000 to be issued. Representing the
Transaction Banking team to personally hand over the prize was
Yeoh Kheng Kim, Senior Manager, Transaction Banking Sales.
Congratulations again to the Kuala Terengganu branch team!

L–R: Yeoh Kheng Kim, Senior Manager, Transaction Banking Sales, presenting the prize to
Mohd Nasir bin Mohd Noor, Branch Manager, Kuala Terengganu Branch and Roslina Bte Muda,
Operations Executive, Kuala Terengganu Branch at AmBank Kuala Terengganu Branch.
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Front row (L-R): Datuk Seri Mohamed Iqbal, Vice-President, MAJECA, Tan Sri Azman
Hashim, President, MAJECA, Mr Mikio Sasaki, President, JAMECA, YAB Tun Dr Mahathir
Mohamad, Prime Minister, Malaysia, Dr Toshiko Abe, State Minister for Foreign Affairs,
Japan, Mr Hiroyuki Ishige, Chairman and CEO, Japan External Trade Organization
(JETRO), Mr Kazuo Ohmori, Vice-President, JAMECA and Dr Sato, JETRO.

Tan Sri Azman Hashim, President,
MAJECA delivering his opening speech
during in the press conference.

The 36th Japan-Malaysia Economic Association (JAMECA)
– Malaysia-Japan Economic Association (MAJECA) was
held on Tuesday, 6 November 2018 in Tokyo, Japan.
This conference is intended to provide a vehicle for the
forging of close and harmonious economic relationships
between the two countries – thus translating into
practice what the two Governments have been striving
to achieve in their bilateral relations.

Click here if your are using smart devices.

About 600 participants packed the hall at the 36th Japan-Malaysia Economic Association (JAMECA)-Malaysia-Japan Economic Association (MAJECA)
Joint Conference and Malaysian Business Forum.

happenings
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Back row (L-R): Datuk Jason Tai Hee, Vice-President, MAJECA, Mr Yeonhang Chuah, EXCO Member,
MAJECA, Dato’ Yeoh Seok Kian, EXCO Member, MAJECA, Tan Sri Rastam Mohd Isa,
EXCO Member, MAJECA, Dato’ Seri Ibrahim Haji Ahmad, EXCO Member, MAJECA,
Tan Sri Dato’ Dr Michael Yeoh, Honorary Secretary, MAJECA and Dato’ Md Taib Abdul
Hamid, Vice-President, MAJECA.

MAJECA (Malaysia-Japan Economic Association) is a bilateral
association formed for the purpose of promoting a closer economic
relationship between the private sectors of Malaysia and Japan
through mutual discussions at an annual economic forum, and other
related activities. With the encouragement of the Prime Ministers
of Japan and Malaysia at the time, MAJECA was formed at a Joint
Conference in Kuala Lumpur on 14 November 1977.
This economic forum is intended to provide a vehicle for the
forging of close and harmonious economic relationships between
the two countries – thus translating into practice what the two
Governments have been striving to achieve in their bilateral relations.

Mr Mikio Sasaki, President, JAMECA presenting a momento to
YAB Tun Dr Mahathir Mohamad, Prime Minister, Malaysia.

Speakers at the press conference (L-R): Tan Sri Azman Hashim, President, MAJECA, Mr Mikio Sasaki, President, JAMECA, YAB Tun Dr Mahathir Mohamad, Prime Minister, Malaysia,
Dr Toshiko Abe, State Minister for Foreign Affairs, Japan and Mr Hiroyuki Ishige, Chairman and CEO, Japan External Trade Organization (JETRO).
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AmBank Islamic Participation at the
Global Islamic Finance Forum 2018

R–L: YBhg Datuk Nor Shamsiah Mohd Yunus, Governor of Bank Negara Malaysia, Eqhwan Mokhzanee, Chief Executive Officer, AmBank Islamic, Joyce Phang,
Senior Manager, Business Banking, AmBank Islamic, Mohd Ridzuan Saleh, Vice President, Retail Banking Partnership Management, AmBank Islamic and Azian
Meor Hamzah, Vice President, Operational Risk & Regulatory Control, AmBank Islamic at Global Islamic Finance Forum (GIFF) 2018.

The Global Islamic Finance Forum (GIFF) 2018 – a biennial
event organised by the Association of Islamic Banking and
Financial Institutions Malaysia (AIBIM) under the auspices
of Bank Negara Malaysia (BNM) – was held on Wednesday
and Thursday, 3 and 4 October 2018 in Kuala Lumpur. The
two-day event was graced by YB Dato’ Ir Haji Amiruddin
Hamzah, Deputy Minister of Finance and YBhg Datuk Nor
Shamsiah Mohd Yunus, Governor of BNM.
Themed “Value Based Intermediation (VBI) : Beyond
Profit”, GIFF 2018 was intended to promote the vision to
strengthen the roles and impact of Islamic finance by the

adoption of VBI practices. A total of 29 prominent banking
and financial leaders, and industry experts took part in
11 panel sessions discussing on various topics such as
integrating sustainability and responsible financing into the
financial sector, roadmap to sustainability and technological
disruption impacting sustainable finance.
AmBank Islamic actively participated in GIFF 2018 by
becoming one of the organising committee members.
Eqhwan Mokhzanee, Chief Executive Officer, AmBank
Islamic was one of the panellists during the GIFF 2018 Wrap
up panel session.

L-R: Mohd Muazzam Mohamed, Acting Chief Executive Officer, Bank Islam Malaysia Berhad, Eqhwan Mokhzanee, Datuk Shaik Abdul Rasheed bin Abdul Ghaffour,
Deputy Governor of Bank Negara Malaysia, Rafe Haneef, Chief Executive Officer, CIMB Islamic and Arsalaan Ahmed, Chief Executive Officer, HSBC Amanah during
the GIFF 2018 Wrap up panel session.
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L–R: Brian Boey, Senior Vice President, Card Product Usage & Portfolio Management, AmBank (M) Berhad, Lenon Cheong, Head of Cards & Merchant Services,
AmBank (M) Berhad, Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad, Stephy Wong, Partner Relationship Manager, Agoda International, Cheong
Kay Wai, Second Prize Winner, Law Ling Sheau, Grand Prize Winner, Sereen Teoh, Acting Chief Executive Officer, AirAsia BIG Loyalty and Victor Kaw, Chief
Commercial Officer, AirAsia BIG Loyalty at the Prize Giving Ceremony which was held in Kuala Lumpur.

Win a Holiday Campaign
– Lucky AmBank Customers win trips to
Australia and Japan and AirAsia BIG Points
Mr Law Ling Sheau from Petaling Jaya,
Selangor emerged as the Grand Prize
winner for the recent Win a Holiday
Campaign organised by AirAsia BIG
Loyalty in collaboration with AmBank (M)
Berhad and Agoda. Law, a 38-year-old
architect, was presented with a 3-day
2-night stay at PARKROYAL Darling
Harbour Hotel in Sydney Australia.
He also received 120,000 AirAsia BIG
Points, which is equivalent to a pair of
return flight tickets to Sydney.
Second prize was won by Mr Cheong
Kay Wau, a 28-year old executive from
Kuala Lumpur. He was presented with
a 3-day 2-night stay at Hilton Hotel
in Tokyo, Japan along with 120,000
AirAsia BIG Points, which is equivalent
to a pair of return flight tickets to Tokyo.

Present at the prize giving ceremony
were Jade Lee, Managing Director,
Retail Banking, AmBank (M) Berhad,
Lenon Cheong, Head, Cards and
Merchant Services, AmBank (M)
Berhad, Syed Anuar Syed Ali, Executive
Vice President, Group Corporate
Communications & Marketing, AmBank
Group and Brian Boey Seng Loong,
Senior Vice President, Card Product
Usage, AmBank (M) Berhad.
The campaign which was opened
to all AmBank and AmBank Islamic
Principal Cardholders, also saw eight
consolation prizes worth 20,000 AirAsia
BIG Points given away to each winner.
The winners were selected by entries
earned from retail transactions spent
with their cards, with one entry earned

when they spend a minimum of RM50 in
a single receipt at any merchant, whilst
for every RM50 spent in single receipt at
Agoda or AirAsia, they were entitled to
three entries and five entries earned for
every conversion of 1,000 AirAsia BIG
Points from AmBonus Points. The threemonth campaign ran from 1 May 2018
to 31 July 2018.
“We would like to congratulate all the
winners and are pleased to be part of
this campaign by AirAsia BIG Loyalty,
as we look forward to many more
collaborations in the future and continue
rewarding our customers for their loyalty
and support towards us,” said Jade
Lee, Managing Director, Retail Banking,
AmBank (M) Berhad.
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AmBankers Run for
A Good Cause

Mind Run & Carnival 2018
Saturday, 6 October 2018
@ APU New Campus,
Technology Park Malaysia, Bukit Jalil

The Mind Run which was held at night offers 5km and 10km options. Runners
were also given neon t-shirts and glow bands. The 2018 Mind Run & Carnival
was organised by Malaysian Mental Health Association (MMHA) in conjunction
with World Mental Health Day, aims to promote community involvement in
raising awareness of mental health.

AmBankers posing for a group photo for 2018 Mind Run and Carnival at APU New Campus, Technology Park Malaysia, Bukit Jalil on Saturday, 6 October 2018.

ScamBuster Run 2018
Saturday, 14 October 2018
@ Laman Pinang,
Kuala Lumpur

The ScamBuster Run 2018 powered by Securities Commission Malaysia was organised in
conjunction with InvestSmart Fest (ISF) 2018, offers 4km and 6km category. The run aims
to create awareness among Malaysians about the rise in illegal investment schemes and
subsequently develop resistance among investors towards scams and ultimately lead them
to invest in approved investment products in the Malaysian capital market.

AmBankers posing for a group photo for ScamBuster Run 2018 at Laman Pinang, KL on Sunday, 14 October 2018.

happenings

Sila Lari, Jangan Duduk
Fun Run 2018
Sunday, 4 November 2018
@ Padang Merbok, Kuala Lumpur
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Organised by news portal Twentytwo13 with the support of Federal Territory
Kuala Lumpur Athletics Association (FTKLAA), the 5km fun run was meant
to get more people to participate in an active lifestyle and encourage families
and friends to spend time together in a healthy and happy environment.

AmBankers posing for a group photo for Sila Lari, Jangan Duduk Fun Run 2018 at Padang Merbok, Kuala Lumpur on Sunday, 4 November 2018 with Syed Anuar
Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group who is also the President of Kelab AmBank Group (back row,
centre, standing) and Heida Hew, Vice President of Group Shared Services, KAG (back row, seventh from right).

 alaysian Retail Chain
M
Association (MRCA) Charity
Run 2018
Sunday, 18 November 2018
@ One City, Subang Jaya

The MRCA Charity Run was organised to raise funds for the MRCA Branding
Education Charity Foundation to investing in local communities by paying it forward
through various CSR initiatives. For this year’s run, 25 trophies were up for grabs for
runners from categories such as Men’s Open (10.8km), Men’s Veteran (10.8km),
Women’s Open (10.8km), Women’s Veteran (10.8km) and Team Run.

Christopher Yap, Managing Director, Business Banking, AmBank Group (fourth from left) and Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications
and Marketing (third from right) showing their support to one of the AmBank team that took part in the team event.

Danajamin Mighty Run 2018
Saturday, 24 November 2018
@ Perdana Botanical Gardens

Danajamin Mighty Run 2018 is organised to increase public awareness of
autism. The event attracted about 2500 participants and successfully raised
RM110,000 in aid of the National Autism Society of Malaysia (Nasom).

Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing, AmBank Group and Seohan Soo, Chief Executive Officer, AmInvestment
Bank Berhad with AmBankers at the Danajamin Mighty Run 2018 on Saturday, 24 November 2018 at Perdana Botanical Gardens.
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Kelab AmBank Group Hosted
AmBank Group through its sports club
Kelab AmBank Group (KAG) celebrated
the festivity of Deepavali with its staff
from Northern and Southern Region. For
Northern celebration, the event was held
on Friday, 13 October 2018 in Weil Hotel,
Perak while the Southern celebration
took place on Friday, 26 October 2018 in
Hatten Hotel, Melaka.

The celebration with the Northern
and Southern Region was part of Kelab
AmBank Group’s outreach programmes
in reaching out to its KAG members
outside the Klang Valley. The members,
both men and women, were in joyous
and celebratory mood as they turned up
dressed in their best Deepavali outfits and
costumes. Programmes such as this will

help to promote better connectivity whilst
fostering and enhancing the camaraderie
amongst fellow AmBankers.
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Deepavali Open House
The winners for the Karaoke Competition with Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group (sixth from left),
Syed Anuar Syed Ali, President of KAG (sixth from right), Jade Lee, Managing Director, Retail Banking, AmBank (M) Berhad (third from right),
Lim Kok Beng, Regional Director Northern Region (second from right), Abd Majid Idris, Vice President of AmGeneral Insurance, KAG (first from right),
and Heida Hew, Vice President of Group Shared Services, KAG (first from left).

Dato’ Sulaiman Mohd Tahir (fourth from left), Syed Anuar Syed Ali (fourth from right),
Jade Lee (third from right), Lim Kok Beng (second from right), Abd Majid Idris (first from right)
and Heida Hew (first from left) posing for a group photo with top three winners for
Best Dress Competition – Female Category.

Dato’ Sulaiman Mohd Tahir (fourth from left), Syed Anuar Syed Ali (fourth from right), Lim Kok Beng (third from right), Abd Majid Idris (second from right),
Jade Lee (first from right) and Heida Hew (first from left) posing for a group photo with top three winners for Best Dress Competition – Male Category.
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AmBank Group Gives Back to Community
AmBank Group through its sports club, Kelab AmBank Group (KAG) organised four charity events to celebrate Deepavali
and Christmas consist of underprivileged children and residents with disabilities and special needs. This charity programme
falls under the AmKasih Programme which is the Group’s platform for its Corporate Social Responsibility (CSR) sustainable
development initiatives. The AmKasih Programme focuses on “reaching out to the community” and serves as an umbrella
for all AmBank Group CSR efforts to help the community.

Malacca
SJKT Ladang Diamond Jubilee
Friday, 26 October 2018

 Syed Anuar Syed Ali, President of KAG with the students
on SJKT Ladang Diamond Jubilee, Malacca.
Syed Anuar Syed Ali shared a light moment with 
the students who performed during the CSR event
at SJKT Ladang Diamond Jubilee, Malacca.

Penang
Shan Children’s Home Association
Friday, 11 November 2018

 Syed Anuar Syed Ali,
President of KAG posing
for a group photo with
the children from
Shan Children’s Home
Association in Penang.

Syed Anuar Syed Ali
meeting some of the
children at the Shan
Children’s Home
Association in Penang.
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Sabah
Bukit Harapan Therapy Community
Friday, 7 December 2018

 AmBankers singing together with the children of Bukit Harapan Therapy Community.
 L-R: Syed Anuar Syed Ali, President of KAG (left) and John Guang, Regional Director,
Retail Banking, AmBank (M) Berhad (right) presented a new television for the Bukit
Harapan Therapy Community.

Sarawak
The Salvation Army Children Home
Friday, 14 December 2018
 L-R: Aaron Tan, Vice President, Business Banking,
Tong Yen, Senior Vice President, Business Banking
and Syed Anuar Syed Ali, Executive Vice President,
Group Corporate Communications and Marketing
(fourth from left) presented a new refrigerator for
the Salvation Army Children Home.

AmBankers and children from The Salvation 
Army Children Home joined together for a dance
performance during the CSR programme at The
Salvation Army Children Home, Sarawak
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AmBankers from Sabah Region posing for a group photo with Syed Anuar Syed Ali, Executive Vice President, Group Corporate Communications and Marketing,
AmBank Group (back row, fifth from right, standing), Zairulnizad Shahrim, VP of Wholesale Banking, Kelab AmBank Group (back row,
sixth from right, standing), John Guang, Regional Director, AmBank (M) Berhad, Sabah Region (back
row, seventh from right, standing) and Heida Hew, VP of Group Shared Services, Kelab AmBank
Group (back row, seventh from left, standing) at KAG Sabah Region Christmas Open House 2018.

Dance performance from the Sabah KAG members.

Kelab AmBank Group
Hosts its Christmas
Open House for Sabah
and Sarawak Region

Winners of Best Dress Competition with Heida Hew (far left) and
Syed Anuar Syed Ali (fourth from right) at KAG Sabah Region
Christmas Open House 2018.
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For the first time, AmBank Group through
its sports club Kelab AmBank Group (KAG)
celebrated the festivity of Christmas with
its members from Sabah and Sarawak
Region. For Sabah Region celebration,

the event was held at the Le Meridien,
Kota Kinabalu on Friday, 7 December
2018 while the Sarawak Region
celebration was held at the Pullman
Kuching on Friday, 14 December 2018.

Christmas carol performance from the Sarawak KAG members

KAG members, both men and women,
were in joyous and celebratory mood
as they turned up dressed in their best
Christmas outfits and costumes in line
with “Magical Christmas” theme.
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Participants’ group photo before the Kelab AmBank Group Bowling Tournament 2018 at Sunway Megalanes, Sunway Pyramid.

Kelab AmBank Group
AmBank Group’s top bowlers, Michael
Stephen Ooi from Cards Services were on
his roll as he retained the Men’s Individual
championship he won in 2017 and 2015.
Nor Baini Sabudin from AmAra Reit
won the Ladies Individual at the recent
Kelab AmBank Group (KAG) Bowling
Tournament 2018.
The two-day bowling tournament which
was held from 13 till 14 October 2018 at

Michael Stephen Ooi, the Men’s Individual Champion (second from left) and
Nor Baini Sabudin the Ladies Individual Champion (third form left) received the
challenge trophy from Syed Anuar Syed Ali, President, KAG (first from left) and
Shahrul Hisham Mohd Tahir, Vice President of KAG.

Sunway Megalanes, Sunway Pyramid held
in conjunction with ‘Hari Sukan Negara’,
attracted 551 participants. The tournament
was divided into two categories: the team
events and individual events.
In the team events category, team
“The President” amassed 1970 pinfalls
over three games emerged as the team
Champion.
Congratulations to all the winners!
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Participants posing together for a group photo before the Team Final event.

Bowling Tournament 2018

Bowlers in action!

Team “The President”, Champion in the team category, receiving the Challenge Trophy from Syed
Anuar Syed Ali (third from left). Team members: Narul Azman Mahamad Yusof of Retail Broking,
AmInvestment Bank (first from left), Abdul Razak of GIOD, Nurhaliza Ramli of Group Finance,
Mohamed Radzi Mohamed Ali of GCCM, AmBank Group and end right, Shahrul Hisham Mohd Tahir.

Abd Majid Idris, Vice President, KAG, AmGeneral Insurance
giving away the luck draw prizes to one of the winner.
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Kelab AmBank Group kicks off
its first Penalty League Competition

Syed Anuar Syed Ali, President, Kelab AmBank Group (fourth from left) with the winner of Men’s Cup Category, Sawadee FC.

AmBank Group’s sports club, Kelab AmBank Group (KAG)
organised its first ever KAG Penalty League competition for its
members on Sunday, 30 September 2018 at the MSN Sports
Complex in Setiawangsa.
Over 180 staff participated in the competition with a total
of 36 teams comprising 29 men teams inclusive of two teams
from Melaka and Batu Pahat, Johor and seven women teams.
“The KAG Penalty League competition is part of KAG’s
initiatives in reaching out to its members to foster greater
teamwork and relationship amongst AmBankers off working
hours,” said Syed Anuar Syed Ali, President, Kelab AmBank
Group.
“I am very pleased with the encouraging response from
our members, considering that this is the first time we are
organising this event. I was made to understand that the
penalty league competition is presently being widely organised

and is gaining popularity and
“The KAG Penalty League
traction, especially among
competition is part of
the youth and football lovers,”
KAG’s initiatives in reaching
added Syed Anuar.
out to its members to
The competition saw
foster greater teamwork
Sawadee FC emerge as the
and relationship amongst
first prize winner for Men Cup
AmBankers.”
category and Netster FT won
Syed Anuar Syed Ali
the first prize for Women Cup
President, Kelab AmBank Group
category, while Free Doping
finished top in the Men Plate
category. The first prize winners for Men and Women Cup
categories received cash prize of RM900, while the champion
for Men Plate category received RM500. Cash consolation
prizes were also presented to the top eight teams in the
respective categories.

Syed Anuar Syed Ali (fourth from left) with the winner of Women’s Cup Category, Netster FT.

Syed Anuar Syed Ali (fifth from left) with the winner of Men’s Plate Category, Free Doping.

sports

L-R: Datuk Ishak Mohd Esa, General Manager, Malaysian Golf
Association, Nor Afendi Mohd Razlan, Club Manager, Glenmarie Golf &
Country Club, Sivanandan Chinnadurai, Executive Director, SportExcel
Malaysia, Tan Sri Dato Setia Mohd Anwar Mohd Nor, President,
Malaysian Golf Association, Syed Anuar Syed Ali, Executive Vice
President, Group Corporate Communications & Marketing, AmBank
Group, Dato’ Zulkifli Dato’ Ismail, Honorary Secretary, Malaysian
Golf Association and Shaiful Kamar, Deputy President, Selangor Golf
Association at the official opening ceremony of the 13th AmBank
Group-SportExcel International Junior Golf Championship 2018 which
was held from 4 – 6 December at Glenmarie Golf and Country Club.

All Smiles for China camp
as they capture the Boy’s
and Girl’s 15-18 Titles, with
Malaysia Golfers dominate
the Girls 13-14 category
Lin Jia Hao of China won the Boy’s 15-18
category of 13th AmBank Group-SportExcel
International Junior Golf Championship
2018 while the Girl’s 15-18 title went to
his compatriot from China, Zhang Yue.
Malaysia’s Winnie Ng finishes second,
with only two strokes behind the leader.
Syed Anuar Syed Ali (centre) with Mirabel Ting (right)
and Maisarah Hezri (left) from Malaysia who dominated
the top two spots on the Girl’s 13-14 category.

The Overall Champion (Blue Tee), Lin Jia Hao from
China (second from right) and the Overall Champion
(White Tee), Mirabel Ting Ern Hui from Malaysia
(second from left) were presented with Tan Sri Azman
Hashim Challenge Trophy by Syed Anuar Syed Ali (far
right) and Sivanandan Chinnadurai (far left).

Girl’s 13-14 category saw two junior
golfers from Malaysia; Mirabel Ting Ern
Hui and Maisarah Hezri claimed the top
two spot. Meanwhile, China’s Liu Enhua
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topped Boy’s 13-14 category followed
by Jonathan Hartono of Indonesia and
Hsuan-An Yu from Chinese Taipei.
“It was a hard fought tournament,
which I didn’t expect to finish first in
the group. I am so happy with my
achievement, and I hope to keep the
momentum going for my upcoming
tournament,” said a jubilant Mirabel.
“It has been a while since I performed
this well, and finishing second was one
of my best achievement. The preparation

Winners for respective category along with titled sponsor and officials taking group photo during the prize
presentation and closing ceremony of the 13th AmBank Group-SportExcel Junior Golf Championship 2018.
Syed Anuar Syed Ali (3rd from left),
Engku Ili Hanisah Engku Zainal
Abidin, Vice President,
Communications & Media
Relations, AmBank Group (4th
from left) along with the
participants of Golf Clinic which
was held for AmBank Priority
clients’ children on 3 December
2018 in conjunction with AmBank
– SportExcel International Junior
Golf Championship at Glenmarie
Golf and Country Club.

prior to the tournament was pretty intense,
and I am pleased it was well paid off with the
result even with the challenging weather,”
expressed Maisarah.
Another junior golfer from Malaysia,
Anson Yeo topped in the Boy’s 10-12
category, with Thailand’s Pimpisa Rubrong
dominated the Girl’s 10-12 category.
The Best Overall Player (Blue Tee) went
to Lin Jia Hao of China while Best Overall
Player (White Tee) went to Malaysia’s
Mirabel Ting Ern Hui. For their efforts,
they each won the Tan Sri Azman Hashim
challenge trophy, named after the AmBank
Group Chairman.
The Inter Country Team Champion was
won by China where they were presented
with the Tunku Imran Trophy. All the prizes
were presented by Syed Anuar Syed Ali,
Executive Vice President, Group Corporate
Communications and Marketing, AmBank
Group.
Five players were also presented with
scholarships offered by the renown Hills
Golf Academy. The winners of the 2018
Hills Golf Academy Scholarships were
selected by a selection panel based on
their respective performance.
1. Mirabel Ting Ern Hui (Malaysia)
– 1 year 2018 Hills Golf Academy
Scholarship
2. Jeevanraj (Malaysia) – 1 month
2018 Hills Golf Academy Scholarship
3. Malcolm Ting Siong Hung (Malaysia)
– 1 month 2018 Hills Golf Academy
Scholarship
4. Maisarah Hezri (Malaysia) – 1 month
2018 Hills Golf Academy Scholarship
5. Suttinon Panyo (Thailand) – 1 month
2018 Hills Golf Academy Scholarship
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Participants pose for a group photo
with Syed Anuar Syed Ali, President,
KAG and Executive Vice President,
Group Corporate Communications and
Marketing, AmBank Group (centre).

Kelab
AmBank Group
members go

Zairulnizad Shahrim, Vice President, KAG flagged off one
of the cars at the Pusat Sains Negara, Kuala Lumpur.

Syed Anuar Syed Ali, President, KAG and Executive Vice President,
Group Corporate Communications and Marketing, AmBank Group
(right) sharing a high five with a KAG Treasure Hunt 2018 participant.

Kelab AmBank Group (KAG) organised
its KAG Treasure Hunt 2018 which saw
a total of 800 participants in two different
sessions. The first Treasure Hunt was held
on Saturday, 10 November 2018 and due
to overwhelming response from AmBank
staff, the second Treasure Hunt was held
on Saturday, 1 December 2018. The KAG
members participated in an exciting journey
from Kuala Lumpur to Penang.

41

Syed Anuar Syed Ali (third from right) with the winners of Treasure Hunt 1.

Syed Anuar Syed Ali (second from right) with the winners of Treasure Hunt 2.
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painting gallery
Title:
Anak Cucuku Pasti Pulang
– Rambutan
Medium:
Watercolour on Canvas
Measurement:
W50cm x L63cm

Zaharuddin Sarbini
Zaharuddin Sarbini is a Malaysian fine
artist who was born from Sekinchan
in Selangor in 1966. He is a graduate
in Mechanical Engineering from the
University of Technology Malaysia.
However, due to his interest in art since

childhood, he has ventured into this
area and is popularly known to use
fruits in his paintings. Zaharuddin has
come a long way as an artist and he has
since held numerous shows while also
winning awards along the way.

In 1966, he took home the Initiative
Young Artist Award given by the Shah
Alam Gallery while in 1997, his work
received Honourable Mention from
the National Art Gallery. A year after
that, his ‘Jambu Air’ work took home
the Painting of the Year award where
it then travelled to London and Paris
to be showcased. Apart from hat, he
has also been involved with numerous
shows like the Open Shows at the
Galeri Shah Alam numerous times as
well as in the Philip Morris Asean Art
Award competition. His works were also
exhibited at the APS Exhibition at the
Petronas Galeri while in 2000, he was
involved with the Bank Negara Malaysia
organised ‘Malaysia Tanahairku’
show as well as the ‘National Day Art
Exhibition’ at the City Art Gallery.

Title:
Belimbing
Medium:
Postercolour
Measurement:
W44cm x L58cm

camel collection

43

 A Bedouin astride a camel and holding an
eagle. This time, a more magnificient piece – an
obviously old Bedouin sits astride a bright gold
coloured heavy bronze camel, with a facetted
white glass crystal in the mid section of the
camel’s body. The rider is holding on his left
hand an eagle with wings spread out and on
his right, a whip held by gold coloured chain
with dangling white conical glass, decorated
in the same way as the seven pieces hung on
the blanket edge. All these are mounted on a
round glass plate with stars and ribbed ribbon
designs all around the edge of the plate.
Size:
24cm (H) x 20cm (L)
Location:
Tan Sri Azman Hashim’s Guest Lounge
Level 26, Bangunan AmBank Group
Jalan Raja Chulan
Kuala Lumpur

 A gold coloured metal camel
with facetted white crystal in
mid body topped by a gold
coloured four-angled canopy
on its hump.
Size:
4.5cm (H) x 6cm (L)
Location:
Banking Hall, Ground Floor
Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

ambankgroup.com
@AmBankMalaysia
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