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message

The COVID-19 pandemic has taken
the world to an unprecedented turn of
events, which has adversely affected
across all sectors globally. Since 2020, the
pandemic has posed a real challenge and
brought substantial changes to Malaysia’s
economic progress as a whole, including
the financial sector.
We at AmBank Group have adapted and
made significant progress in transforming
our operational readiness and digitalisation
on the business front as part of our efforts
to remain ahead particularly in meeting the
needs of the new norm when engaging with
our business partners and our customers.
In providing a safe and healthy
working space and environment for both
our employees and customers, I am
pleased to note we are set to achieve
100% COVID-19 vaccination status for
our branch workforce nationwide by
15 October 2021. At this rate, we are
confident that we are able to serve our
customers in a safer environment, with
strict measures and guidelines in place.
As for our financial standing, we made
an encouraging start for the first financial
quarter ended 30 June 2021 (Q1FY22).
Our total income grew 13.3% to
RM1,237.9 million, driven by higher loan
growth and Net Interest Margin (NIM).
On the business front, we continue
to collaborate with Credit Guarantee
Corporation Malaysia Berhad (CGC)
to provide financing facilities and this
time worth RM400 million through the
SME Portfolio Guarantee (SPG) Revival
Scheme/-i.

AmBank Group
at a Glance

I am also pleased to note that we
continued to be honoured at both the both
domestic and international level, despite
the challenges we faced over the last one
year. The Group won three awards at the
11th Alpha Southeast Asia Treasury & FX
Awards 2021 and another two awards at the
Malaysian e-Payments Excellence Awards
(MEEA). AmBank Islamic also garnered three
awards at the Global Banking & Finance
Awards 2021. Our fund management arm,
AmInvest, continues to be acknowledged
as one of the best in Malaysia by winning
three awards at the Alpha Southeast Asia
12th Annual Fund Management Awards 2021
and two awards at the Institutional Asset
Management Awards 2021.
I also wish to inform with regret
Mr Graham Kennedy Hodges (‘Mr Hodges’),
a Non-Independent Non-Executive Director
(‘NINED’) of AMMB Holdings Berhad
(‘AMMB’) and a Representative of Australia
and New Zealand Banking Group Limited,
had expressed his intention not to seek for
re-election at the Annual General Meeting
(‘AGM’) of AMMB and subsequently retired
at the conclusion of the AGM held on
2 September 2021.
Mr Hodges was appointed to the Board
of AMMB on 30 June 2016. Before his
appointment to the Board of AMMB, he
had also served on the Boards of AmBank
(M) Berhad, AmBank Islamic Berhad and
AmInvestment Bank Berhad as a NINED
for over a year.
On behalf of AmBank Group, I would
like to thank Mr Hodges for his immense
contribution during his tenure with us and
wish him well in his future undertakings.
Staff engagement and inclusiveness
are both key in our efforts in bringing

AmBankers together. So, it was good to
see our AmBankers showing their patriotism
and creativity for the KAG Merdeka Photo
Contest 2021 on Instagram. It is always
heartwarming to see fellow Malaysians
donning our traditional costumes while
waving the Jalur Gemilang with pride.
In keeping abreast with the development
of digital gaming, it is indeed heartening
to note that KAG taken the lead in
organising the first ever KAG eGames
launched recently. Billed as The League
of Champions 2021, the eGames feature
four popular e-games titles: FIFA21, PUBG,
Mobile Legends & Zwift.
There are many success stories of
young people in our country who have
ventured into the world of e-games, I hope
this competition can develop an exciting,
sustainable and inclusive ecosystem for
all AmBank eSports enthusiasts.
In closing, I would like to thank all
AmBankers for your commitment, support
and dedication. As more sectors and
businesses are opening up, I would like
to urge everyone to remain vigilant and
disciplined in public areas and do observe
and comply strictly by the standard
operating procedures. Take care and
be safe.

Tan Sri Azman Hashim
Chairman,
AmBank Group
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Message from Group Chief Executive Officer

Dear AmBankers,

Our Performance
The COVID-19 pandemic disrupted essential industries
and daily lives on a global scale, as a we brave the
unprecedented challenges it brings. Nevertheless, almost
two years into this challenging environment, we are finally
seeing the light at the end of the tunnel.
Despite the challenging backdrop, our first quarter for
FY22 performance has been encouraging. We delivered
revenue above RM1.2 bil with a profit before provision
(PBP) growth of 34.2% driven by improvements in our
operating leverage. Our PATMI grew by 5.9% YoY to
RM386.6 mil and at the same time, we continued to exert
cost discipline as demonstrated by our improved CTI
ratio of 40.0%.
Notwithstanding, our annualised ROE for this quarter
stood at 10%. This is due to the fact that we addressed
the goodwill drag on our balance sheet when we took
a one-time impairment charge of RM1.8 bil last financial
year.
The Group’s long-term transformation efforts rooted
from the Top 4 strategy and now continuing into our
Focus 8 strategy, has positioned the Group well as we
face this challenging environment.

Working in the new normal
The pandemic environment has upended the way we
work on a daily basis, due to social distance and safety
requirements. Almost 18 months into this new work
arrangement, it has since become the new norm, where
we rely heavily on our digital infrastructure and embrace
the digital work arrangement. As such, it has also seen
to the “digitalisation” of our employee, stakeholder, and
shareholder engagements as well.
For the first time, we held a fully digital and virtual
Annual General Meeting. All the Board Members and
senior management were virtually present while our
YBhg Tan Sri Chairman chaired the meeting. The Remote
Participation and Voting facilities were provided by the
Company’s Share Registrar, Boardroom Share Registrars
Sdn Bhd (Boardroom).
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We delivered revenue above
RM1.2 bil with a profit before
provision (PBP) growth of
34.2% driven by improvements
in our operating leverage.
Our esteemed shareholders were invited to register
on the online portal of Boardroom two days before the
meeting for their participation and voting. Participants
were able to view a live stream AGM, pose questions and
submit votes in real time while the meeting is in progress.
We are happy to share that the AGM was conducted
smoothly and successfully.
Remote working in general has dampened the spirit
of employee engagement. Despite this, our Employee
Engagement has seemed to be better than ever. The
Employee Engagement Score has risen from 40% in
2018, to 71% in 2019, to 77% in 2021. Participation for
the EES was also the highest it has ever been at 93%.
I would like to thank and congratulate each and every
single AmBanker for continuing to remain engaged and
work together collaboratively in this new normal.
Additionally, we have seen to the digitalisation of formal
employee engagements as well with our townhalls now
being conducted fully online.
In July, Retail Banking honoured its 3rd GCEO
Challenge Winners the FY20 with a fully digital celebratory
event. 173 winners were awarded and even though it
was a different mode of celebration than the team was
used to, the spirits were high and I was glad to be able to
engage and congratulate each of them individually.
Business Banking and AmREIT similarly had their Sales
Rally and team building virtually in September. Over 400
were present including all Business
Banking, AmREIT staff and
invited guests. The organisers
developed carefully curated
digital team building games
and activities to keep the

Our PATMI grew by 5.9% YoY to RM386.6 mil and at the
same time, we continued to exert cost discipline as
demonstrated by our improved CTI ratio of 40.0%.
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer, AmBank Group
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Message from Group Chief Executive Officer

related functions, she is very passionate about ESGrelated matters and as an advisor, she built ESG plans
for clients and outline steps for implementation. Datin
Zameema will be a great addition to the management
team, as we pursue our Focus 8 Strategy and integrate
ESG Considerations into Our Business.

Recovery
participants engaged and incorporate cohesive and
collaborative team work between workmates. I am
happy to have seen the working relationships evolve and
continue to thrive in a remote working arrangement.
Notwithstanding, departmental and division townhalls
were also conducted digitally as teams continue to
engage with each other and the senior management.
RSME team, MidCorp, Group Internal Audit, Group Risk
and Group HR also had their respective townhalls as we
continue to strive in keeping the collaborative spirit alive
in the bank.
I call to each and every AmBanker to continue to
collaborate and work cohesively together as we not only
weather the storms of the pandemic, but also to position
ourselves to take opportunity of the pending recovery.
Together, we can always do better.

Announcement
Please join me in thanking Penelope Gan (Penny),
our Group Chief Human Resource Officer for all the
contribution and commitment to the bank in these past
7 years, following her decision to step down and pursue
other opportunities.
Penny has been instrumental in the human capital
agenda of our Top 4 Strategy. Her commitment continued
as we laid the foundation for our Focus 8 Strategy and
she drove many key initiatives in realising our vision of
Growing Trust, Connecting People as well as FutureProofing our workforce.
In the interim period, Azaharin Abd Latiff will be the
Administrative Acting Group CHRO effective 1st October
2021 as the search and appointment of the Group CHRO
is finalised. With over 35 years’, Azaharin has experience
across a wide spectrum of HR specialisation in multiple
industries; covering country and regional roles. Join me
in welcoming Azaharin onboard and let’s provide him our
support during these transitory times.
Last but not least, I would like to welcome Datin
Zameema Banu as our Head of Sustainability for the
Group. Over 25 years of experience of capital markets
industry experience mainly in debt, credit and treasury

With the progressive implementation of the fourth and
final phase of the National Recovery Plan and the rapid
vaccinations nationwide, we can hope for the return to
normalcy. In particular, the easing up of restrictions on
economic activity.
We at AmBank are also close to reaching 100%
COVID-19 vaccination status, particularly for our frontline
staff. This is a testament to our commitment in providing
a safe and healthy working space and environment for
both our employees and customers, as their safety and
wellbeing are our utmost priority.
This is made possible with the implementation of
AmBank Corporate Vaccination Programme (ACVP)
which was carried out smoothly in various on-site ACVP
locations nationwide. Over 2,000 AmBank employees
and their dependents have been vaccinated, along with
the Bank’s cleaners and security guards.
Similar vaccination statistics is seen across the nation
and worldwide, and consensus is pointing to the fact
that COVID-19 will soon be an endemic. The widespread
immunity from the vaccinated and natural, will bring
control and a return to some form of normalcy.
A disease becomes endemic when it becomes
manageable, not eliminated, as it is reduced in undue
burden on the health care system. In Malaysia, we are
seeing a declining trend in average daily cases, the
number of clusters and hospital utilisation capacity, while
the country registers a high vaccination rate – as shared
by our Health DG. We are on a road to recovery.
We will continue to be vigilant and exercise good
hygiene practices at home and at work as we strive to
keep ourselves and each other safe. Let’s stand together
as one team as we position ourselves to take advantage
of the pending economic recovery.
I would like to thank each and every single AmBanker
for your continued perseverance, commitment and
resilience in weathering the pandemic environment. There
is still much to do, but we will do it together.
Thank you and stay safe.
Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer, AmBank Group

business
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Encouraging start to FY22
AmBank Group delivers 6% growth in
net profit and annualised ROE of 10%.
Additional RM87.2 million overlay taken.
AMMB Holdings Berhad (AmBank Group or the Group)
announced its financial results for the period ended
30 June 2021 (Q1FY22) on Monday, 30 August 2021.

Summary of Q1FY22 Results
• Total income grew 13.3% to RM1,237.9 million,
driven by higher loans growth and Net Interest
Margin (NIM). Excluding the net modification
loss, adjusted income increased to RM1,205.2
million, up 4.8% year on year (YoY)
• Expenses were well contained at RM494.6
million, down by 8.2%. Cost-to-income (CTI)
ratio improved further to 40.0% from 49.3% a
year ago, delivering a positive JAWS of 21.5%
• Profit before provisions (PBP) increased 34.2%
to RM743.3 million, adjusted PBP grew 16.2%
• Net impairment charge of RM203.2 million
(Q1FY21: RM49.9 million), including an
additional overlay provision of RM87.2 million
• Gross impaired loans (GIL) ratio of 1.56%
(FY21: 1.54%), with loan loss coverage (LLC)
ratio of 138.0% (FY21: 135.6%)
• Net profit after tax and minority interests
(PATMI) increased 5.9% to RM386.6 million

• Return on equity (ROE) at 10.0% (Q1FY21:
7.7%). Return on assets (ROA) of 1.01%
(Q1FY21: 0.97%) and basic earnings per share
(EPS) of 11.9 sen (Q1FY21: 12.1 sen)
• Net assets per share of RM4.81 (FY21: RM4.87)
• Gross loans and financing grew 0.7% year-to-date
(YTD) to RM115.6 billion (FY21: RM114.8 billion)
• Customer deposits decreased by 5.3% YTD to
RM114.1 billion, with time deposits reducing
by 5.6% while current account and savings
account (CASA) balances saw a 4.6% reduction
(CASA mix higher at 29.9%). The Group remains
highly liquid with the liquidity coverage ratio
(LCR) of 198.0% (FY21: 157.5%)
• Financial Holding Company (FHC) Common
Equity Tier 1 (CET1) capital ratio strengthened
to 12.3% (FY21: 11.3%) and Total Capital ratio
of 15.3% (FY21: 14.5%)

AmBank Group Chief Executive Officer, Dato’ Sulaiman Mohd Tahir commented, “Malaysia’s road to economic
recovery continues to be bumpy with the recent resurgence in Covid-19 infections and the reimposition of
movement restrictions impacting many businesses.
Amidst these challenging circumstances, the Group was able to register a solid overall performance. We
delivered a 34.2% growth in PBP to RM743.3 million and a 5.9% growth in PATMI YoY to RM386.6 million on
the back of RM1,237.9 million in revenue. At the same time, we continued to exert cost discipline demonstrated
by AmBank’s improved CTI ratio of 40.0%. Indeed, our long-term transformation efforts, from our Top 4 strategy
and now continuing into our Focus 8 strategy, has placed the Group on a more formidable footing to face the
challenging operating landscape. The Group’s net credit cost for the quarter stood at 65 bps, which would be 35
bps excluding the overlay.
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Q1FY22 Results (cont’d)

Amidst these challenging circumstances, the Group was able to register
a solid overall performance. We delivered a 34.2% growth in PBP to
RM743.3 million and a 5.9% growth in PATMI YoY to RM386.6 million
on the back of RM1,237.9 million in revenue.

34.2%
PBP growth
RM743.3 mil

Our customers are important to the
Group’s continued growth and we are
committed to assisting our customers
by addressing their individual financing
needs. While we foresee increased
impairment risk to our credit portfolios,
this will only become more apparent in
the latter part of FY22. Our mitigatory
efforts continue to be in place. We
are steadfast in our practice of credit
vigilance. Accordingly, our prudent
and proactive stance has seen us set
aside a pre-emptive overlay totalling
RM832.7 million since the very first
Movement Control Order (MCO) in
March 2020.”
NII grew by 33.3% YoY on the back
of 7.6% loans growth on a YoY basis
and higher NIM of 2.08%, coupled
with net modification movement of
RM90.1 million between the two
quarters. Excluding the net modification
impact, adjusted NII grew by 17.0% to
RM785.6 million, with adjusted NIM of
1.99% compared to 1.74% a year ago.
Non-interest income (NoII) decreased
by 12.3% YoY, due to lower trading
and investment income from Group
Treasury and Markets, offset by higher
fee income from Wealth and Fund
Management. Overall, total income was
higher at RM1,237.9 million, up 13.3%
YoY.
As a demonstration of the Group’s
continued cost discipline, operating
expenses dropped 8.2% YoY to

RM494.6 million and CTI improved
further to 40.0% from 49.3% a year
ago, all of which contributed to a
34.2% increase in PBP YoY and a
16.2% increase in adjusted PBP YoY
(excluding net modification impact and
one-off Settlement related professional
expenses).
The Group recorded a higher net
impairment charge of RM203.2 million,
compared to RM49.9 million a year
ago, this was mainly a function of
higher overlays and forward-looking
provisions. Amidst the ongoing
uncertainties, an additional RM87.2
million of overlay was charged this
quarter as a prudent measure against
the Group’s exposure to retail and
SME customers as well as oil and gas
sector. Total pre-emptive overlay stood
at RM832.7 million, of which RM745.5
million was charged in the previous
financial year. GIL ratio stood at 1.56%
(FY21: 1.54%), with LLC increasing
to 138.0% from 135.6% in FY21.
The Group continues to monitor the
impact of the economic slowdown on
the credit portfolios. Stress tests are
conducted periodically and vulnerable
borrowers are identified through regular
portfolio reviews.
The Group’s gross loans and
financing of RM115.6 billion recorded
a growth of 0.7% or RM808.3
million YTD, mainly contributed by a
RM561.5 miliion growth in Mortgages.
Loans demand in Q1FY22 remained
subdued across board due to the
reimplementation of full lockdown
nationwide.
Deposits from customers decreased
5.3% YTD to RM114.1 billion. CASA

balances registered a drop of 4.6%
YTD to RM34.1 billion. However,
CASA mix was higher at 29.9% (FY21:
29.7%). We continue to drive Retail and
Business Banking deposits as well as
CASA to diversify funding and improve
funding resilience.
FHC CET1 ratio and total capital
ratio stood at 12.3% and 15.3%
respectively. Based on stress testing
scenarios, the Group has sufficient
loss absorption capacity to maintain
capital ratios above both regulatory
requirements and internal capital
targets. We also remain highly liquid,
with a liquidity coverage ratio (LCR) of
198.0% and net stable funding ratios
(NSFR) of all banking subsidiaries
above 100% as at 30 June 2021.

Divisional Performance
(Q1FY22 vs Q1FY21)
Wholesale Banking
Income fell 15.6% YoY
to RM343.8 million,
mainly resulting from
lower trading and
PAT fell
investment income.
41.0% YoY
Expenses were
broadly stable YoY.
Net impairments were at RM74.4
million, compared to net recovery of
RM5.2 million a year ago, mainly due
to increase in model-driven forward
looking adjustments. Net profit after
tax (PAT) of RM158.9 million, saw
a 41.0% reduction. Gross loans
increased 0.8% YTD to RM35.9
billion, whilst customer deposits
decreased 11.0% YTD.

business

Retail Banking
Total income of
RM421.8 million,
marked a 23.4% YoY.
PAT grew
NII was 22.5% higher,
86.5% YoY
driven by higher
loans as well as NIM.
NoII increased 29.1%, attributable
to higher cards related fee income
and commission income from Wealth
and Personal Banking. Expenses
fell 3.6% YoY. Net impairments were
higher at RM42.5 million, compared
to RM36.4 million a year ago. Overall,
PAT increased by 86.5% to RM133.1
million. Gross loans increased 0.7%
YTD to RM65.2 billion, mainly from
mortgages and personal financing.
Customer deposits increased 5.7%
YTD, mainly driven by fixed deposits.

Business Banking
Income up by 40.7%
to RM112.7 million.
NII grew 42.8% mainly
on higher NIM as a
result of lower cost
PAT grew
of funds. NoII was
69.7% YoY
33.2% higher, mainly
from higher trade
finance related fee income. Expenses
fell 6.1% to RM31.4 million. PAT of
RM51.8 million, up by 69.7%. Gross
loans remained stable at RM12.7
billion while customer deposits
increased 3.2% to RM8.5 billion.

Investment
Banking and Fund
Management
Overall income
increased 36.3%
PAT grew
to RM99.5 million,
81.5% YoY
reflecting higher
performance and
management fee income from Fund
Management. Operating expenses
were down 2.4% to RM40.6 million.
PAT of RM47.3 million, up by 81.5%
YoY.

Islamic Banking
Total income up
31.3% to RM259.6
million. Operating
expenses fell by
PATZ up
1.0%, with net
1.8% YoY
impairment charge
of RM93.4 million,
compared to RM32.4 million a year
ago, mainly due to additional overlay
and forward-looking provision and
lower recoveries. Profit after zakat and
taxation up 1.8% to RM73.0 million.

General Insurance
Income reduced by
22.0% YoY to RM162.0
million, reflecting lower
investment income,
partially offset by higher
PAT fell
premiums. Operating
3.0% YoY
expenses decreased
38.6% to RM73.8 million from lower
marketing cost. Profit after tax
reduced by 3.0% to RM72.5 million.

Life Insurance and
Family Takaful
The Life Insurance
and Family Takaful
businesses recorded
PAT of RM25.4 a PAT of RM25.4
million
million compared
to RM21.2 million
a year ago, mainly due to higher
premiums, partially offset by lower
investment income. The Group has
equity accounted the results of the life
insurance and family takaful business
to reflect the Group’s effective equity
interests in the joint ventures.

Outlook for FY22
Dato’ Sulaiman concluded, “As
pandemic-related risks continue
to unfold, an economic rebound is
expected to be reliant on the loosening
of movement restrictions coupled with
the timely completion of the nationwide
vaccination drive. AmBank Group will
continue to place customer needs at
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the forefront while spearheading new
paradigm shifts in an increasingly
dynamic and digital banking
environment, while at the same time
observing good cost discipline.
We have been clear about the
importance of continually reviewing
all aspects of our businesses to
ensure alignment with our strategic
aspirations. This is imperative in order
to strengthen our base and devote
our attention to growing our core
banking businesses. To this end, we
recently announced the disposal of
AmGeneral Insurance Berhad (AGIB)
to Liberty Insurance Berhad (LIB) in
a deal valued at RM2,290 million.
As part of our continuing efforts
to rebuild capital, the deal will see
us receive cash that will contribute
directly to CET1 while at the same
time retaining a 30% equity stake in
the combined businesses of AGIB
and LIB. The combined entity is
expected to become the largest
motor insurer and the number two
property and casualty insurer in the
market with an estimated proforma
premium base of RM2.3 billion in
2022 based on 2020 data.
We are pleased to partner with a
global leader in insurance like Liberty
Mutual. We are confident that this
proposed transaction will set the
stage for us to thrive and compete
better, strengthening our positioning
in the Malaysian insurance market.
More details on the transaction will be
announced in due course.
While we have commenced
FY22 with an encouraging start,
we remain cautious of Malaysia’s
economic outlook for the remainder
of the year as we do our best to
anticipate the impact of the full MCO
and the recently announced sixmonth loan moratorium. With the
continued support of our customers,
shareholders and stakeholders, we
are confident in our ability to remain
resilient, while delivering value for all.”
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AmBank Group Wins Three Awards
at the 11th Alpha Southeast Asia
Treasury & FX Awards 2021
On Wednesday, 7 July 2021,
AmBank Group continued its
winning streak as it bagged
the Best FX Bank for Corporates and
Financial Institutions, for the 10th consecutive year at
the 11th Alpha Southeast Asia Treasury & FX Awards
2021. In addition, AmBank for the third consecutive
year, was awarded the Best FX Bank for Structured
Products: Commodities, Credit, Equity, FX and MultiAssets for FX & Treasury while scoring an inaugural win
with the Best FX Bank for Money Market Products.

2011-2021

10X

Best FX
Bank for
Corporates & FIs
2019-2021

3X

Best FX Bank
for Structured
Products: Commodities,
Credit, Equity, FX and
Multi-Assets
Inaugural

Best FX Bank for Money
Market Products

Jamzidi Khalid, Deputy Managing Director, Wholesale
Banking and Head, Group Treasury & Markets, AmBank
Group commented, “The recognition that comes with these
awards serve as a testament for the commitment and
dedication by the team at AmBank Group, who have been
continuously challenged this past year against a volatile and
uncertain backdrop. Being acknowledged for the 10th time
as the Best FX Bank for Corporates and Financial Institutions
demonstrates the continued trust our clients have in our
ability to deliver what’s best for them. We are especially
grateful to be a trusted partner of our clients and to be able
to provide timely and effective support during a year marked
with disruption, ambiguity and uncertainty posed by the COVID-19
pandemic.”
“This year has truly been a year where we have had to reposition our
action plans where we engage with our clients and keep them informed to
provide sound financial markets solutions amidst market uncertainties. The
team remain committed, while adapting to the new normal of working; thus,
it is especially rewarding to have our solutions recognised. We will continue
to pride ourselves on listening and understanding the unique needs of our
clients, from individuals to large corporates, and this has enabled us to
deliver financial markets solutions with particular emphasis in FX, to a broad
range of clients across all asset classes” said Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group.
Alpha Southeast Asia is a Hong Kong-based regional institutional
investment publication. It has a readership following among pension
funds, asset managers as well as institutional investors across Asia,
Europe and the United States.

“Being acknowledged for the 10th time
as the Best FX Bank for Corporates and
Financial Institutions demonstrates the
continued trust our clients have in our
ability to deliver what’s best for them.”
Jamzidi Khalid,
Deputy Managing Director, Wholesale Banking and
Head, Group Treasury & Markets, AmBank Group
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9

AmInvest is the
Insurance Fund
House of the Year
On Thursday, 1 July 2021, AmInvest has
been honoured for Malaysian fund
management expertise and has received
two acknowledgements as follows:
• Insurance Fund House of the Year, Malaysia for the
fourth consecutive year at the Institutional Asset
Management Awards 2021¹
• Asset Management Company of the Year, Malaysia –
Highly Commended at The Asset Triple A Sustainable
Investing Awards for Institutional Investor, ETF, and
Asset Servicing Providers 2021 (“The Asset Triple A
Sustainable Investing Awards”)²
“We are honoured to receive these acknowledgements
which are a testament of our team’s unwavering commitment
to performance excellence, as well as, the continued
affirmation and trust our clients and investors have in us in
managing their investments. Our dynamic asset allocation
strategies which provided the flexibility to switch between
aggressive and defensive stances to capitalise on market
conditions, coupled with our fund managers’ skills in
executing these investment strategies within a stringent risk
management framework, were instrumental in helping us to
manoeuvre in this challenging environment,” said Ms Tracy
Chen Wee Keng, Chief Executive Officer of AmInvestment
Bank Berhad.
The Institutional Asset Management Awards 2021 by
InsuranceAsia News acknowledge the exceptional work done
by third party asset managers on behalf of their insurance
company clients across the Asia Pacific region. Under
the Malaysia Insurance Fund House of the Year category,
AmInvest was singled out for its best practices, services and
performance in managing its insurance clients’ assets.
At The Asset Triple A Sustainable Investing Awards by
Asset Publishing & Research Limited, AmInvest was highly
commended for having built a comprehensive platform for
investing across different asset classes and servicing the
needs of institutional, corporate and retail clients. In addition,
AmInvest was recognised for consistently achieving abovebenchmark performance and setting the tone for innovation
and industry practice, including Environmental, Social and
Governance (ESG) integration.

2018-2021

2021

Insurance
Fund House
of the Year

Asset
Management
Company of
the Year

AmInvest, which is the brand of the fund management
business under AmInvestment Bank Berhad manages
total assets worth around MYR48 billion (as at May 2021)
encompassing unit trust funds, wholesale funds, institutional
mandates, exchange traded funds and private retirement
scheme funds. Its fund offerings include both conventional
and Shariah-compliant investment solutions, foreign and
local investments across all asset classes.
Commenting on the market moving forward, Ms Goh Wee
Peng, Chief Executive of AmInvest, added, “We are more
confident of seeing a global economic recovery in the second
half of 2021, in line with the progressive pace of developed
countries achieving herd immunity. Despite expected short-term
volatilities from uneven economic data and inflation concerns,
equity markets are expected to see more upside over the
medium term, while fixed income markets may still see support
from anticipated continuation of low interest rate policies.”
The organisers for the annual awards are based in Hong
Kong. InsuranceAsia News provides insights into Asia’s
insurance industry. Asset Publishing & Research Limited is a
financial publishing group in Asia-Pacific whose publications
are targeted at Asian issuers and global institutional investors.
Sources:
¹ InsuranceAsia News , May 2021.
² Asset Publishing & Research Limited, May 2021.

“We are honoured to receive
these acknowledgements which
are a testament of our team’s
unwavering commitment to
performance excellence.”
Ms Tracy Chen Wee Keng
Chief Executive Officer, AmInvestment Bank Berhad
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awards
2018-2021

Best Overall
Asset & Fund
Manager

2020-2021

Best Asset
Manager
(Fixed Income)

2021

Best Fund with
the Optimal
Information Ratio

AmInvest Takes Pole Position as Malaysia’s
Best Overall Asset & Fund Manager for
Fourth Year

AmInvest has secured three pole positions
in Malaysia at the Alpha Southeast Asia
12th Annual Fund Management Awards
2021, under the following categories:
• Best Overall Asset & Fund Manager, Malaysia for
the fourth consecutive year
• Best Asset Manager (Fixed Income), Malaysia for
the second consecutive year
• Best Fund with the Optimal Information Ratio, Malaysia

Commenting on the wins, Dato’ Sulaiman Mohd
Tahir, Group Chief Executive Officer of AmBank Group,
said, “Our investment teams’ ability to apply the
appropriate investment strategies to quickly respond to
market volatility brought on by the Covid-19 pandemic,
enabled us to add value to our investors’ portfolios
while meeting their immediate needs. We are truly
honoured to be recognised for our fund management
expertise against this backdrop and would like to thank
our clients for staying invested with us as we navigate
an unprecedented investment landscape.”
The awards conferred by Alpha Southeast Asia
acknowledge AmInvest as a leading multi-asset fund
management company that provides among others,
solid and transparent investment processes, secured
risk management, proper investment accounting
systems, quality investment research, advanced
portfolio management and diversification, above
par risk-adjusted returns, and overall long-term
outstanding fund performance.
Ms Goh Wee Peng, Chief Executive of AmInvest,
added, “AmInvest has been managing funds for 40
years now. Looking ahead, we remain focused on
seeking out the best investment opportunities in all
market conditions and providing investment solutions
to help our investors achieve their investment goals.”

AUM

AmInvest’s Assets Under
Management (“AUM”) stands at
around RM48 billion (as at June
2021) comprising both conventional
and Shariah-compliant investment
solutions, foreign and local
investments across asset classes.
Its AUM growth has been on an
uptrend throughout the years and
has increased by 6% over the past
year (as at June 2021).
“The challenging investment environment
has seen asset managers looking for ways to
diversify their offerings, while AmInvest has
continued to strengthen and expand its multi-asset
products and strategies. As a result, it now enjoys
a position of strength to maximise diversity and
create further resiliency,” said Mr Siddiq Bazarwala,
Publisher, Alpha Southeast Asia.
Hong Kong-based Alpha Southeast Asia is
a regional institutional investment publication.

RM48b
AUM
%
6 Growth

“ Our investment teams’ ability to apply
the appropriate investment strategies to
quickly respond to market volatility brought
on by the Covid-19 pandemic, enabled us to
add value to our investors’ portfolios while
meeting their immediate needs.”
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group

awards

AmBank Group Receives
Two Awards for
Excellence in e-Payments
Solution and Innovation
AmBank Group has bagged
two awards at the Malaysian
e-Payments Excellence
Awards (MEEA), reflecting the
Group’s commitment and holistic
effort in driving usage, acceptance,
reliability, customer engagement and
experience in propelling e-Payments
in Malaysia to greater heights.
AmBank Group was awarded:
• Best Bank Award
– Best JomPAY Bank
• Special Recognition Award
– DuitNow Bank Innovation

Commenting on the awards,
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer
of AmBank Group, said, “These
accolades reaffirm the strength
of our platform capabilities in
providing a seamless and secure
avenue for our customers to
utilise JomPAY as an e-Payment
eco-system. We at AmBank have
witnessed a significant growth of
e-Payment adoption especially
during the pandemic and we will
continue to play our part to propel
the growth of cashless payments
in the country for the benefit of our partners and customers.”
The MEEA is an annual event that recognises the outstanding achievements
and contributions of banks, businesses and government agencies that have
contributed significantly towards the growth of the electronic payment industry
in Malaysia.
MEEA is organised by PayNet, Malaysia’s premier payments network
and central infrastructure for financial markets.

“ These accolades reaffirm the strength
of our platform capabilities in providing
a seamless and secure avenue for our
customers to utilise JomPAY as an
e-Payment eco-system.”
Dato’ Sulaiman Mohd Tahir,
Group Chief Executive Officer, AmBank Group
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AmBank Islamic Recognised at the
Global Banking & Finance Awards 2021

(L–R): Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Dato’ Sri Abdul Hamidy Abdul Hafiz, Chairman, AmBank Islamic and Eqhwan Mokhzanee,
Chief Executive Officer, AmBank Islamic with the Global Banking Finance Awards 2021.

On Monday, 20 September 2021 AmBank Islamic Berhad (AmBank Islamic) garnered three awards at the
Global Banking & Finance Awards 2021 whereby for the second consecutive year, AmBank Islamic has
been named as the Best Islamic Corporate Bank Malaysia and the Best Islamic SME Bank Malaysia, whilst
the Chief Executive Officer (CEO) of AmBank Islamic, Eqhwan Mokhzanee, was awarded Islamic Banking
CEO of the Year Malaysia for the third consecutive year.
Commenting on the winnings,
the Chairman of AmBank Islamic,
Dato’ Sri Abdul Hamidy Abdul Hafiz
said, “We are truly honoured to be
conferred with these prestigious awards
which reflect our commitment towards
customers, especially as we face the
COVID-19 pandemic. We are also
indeed heartened for the continuous
recognition accorded to the role played
by Eqhwan in leading AmBank Islamic
and in the Islamic banking industry.”
“These accolades are a testament
to our relentless effort in supporting
2020, 2021

Best
Islamic
Corporate Bank
Malaysia

our customers with banking solutions
to meet their specific needs, which
are even most pertinent during these
challenging times,” added the Group
Chief Executive Officer of AmBank
Group, Dato’ Sulaiman Mohd Tahir.
Since its inception in 2011, The
Global Banking & Finance Awards
reflect the innovation, achievement,
strategy, progressive and inspirational
changes taking place within the Global
Financial community. The awards were
created to recognise companies of all
sizes which are prominent in particular
2021

Best
Islamic
SME Bank
Malaysia

areas of expertise and excellence within
the financial world.
The Awards have evolved and
grown to include those in Banking,
Foreign Exchange, Insurance, Hedge
Funds, Pension Funds, Compliance
& Advisory, Corporate Governance,
Brokerage & Exchanges, Project
Finance, Binary Options, Investment
Management, Technology, Asset &
Wealth Management, Islamic Finance,
Exchange Traded Funds, Real Estate,
Corporate Social Responsibility and
other areas.
2019, 2020, 2021

Islamic
Banking
CEO of the Year
Malaysia
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AMMB Holdings Berhad
thAnnual General
Meeting

30
Tan Sri Azman Hashim
Chairman, Non-Independent Non-Executive Director

Dato’ Sulaiman Mohd Tahir
Group Chief Executive Officer

AmBank Group recently held its 30th Annual General Meeting virtually through live streaming, at Bangunan AmBank Group,
Kuala Lumpur on Thursday, 2 September 2021. This was AmBank Group’s second virtual AGM which allowed shareholders
and proxies to pose questions on the Group’s financial performance, obtain immediate responses from the Board of Directors
and also vote online on the resolutions in real time. By holding the AGM virtually, the Group was able to safeguard the health
and well-being of all our shareholders, proxies and those involved in the proceedings against the threat of COVID-19.

Soo Kim Wai
Non-Independent Non-Executive Director

Voon Seng Chuan
Senior Independent Non-Executive Director

Seow Yoo Lin
Independent Non-Executive Director

Farina binti Farikhullah Khan
Independent Non-Executive Director

Hong Kean Yong
Independent Non-Executive Director

Dato’ Kong Sooi Lin
Independent Non-Executive Director

Graham Kennedy Hodges (left)
Non-Independent Non-Executive Director
Robert William Goudswaard (right)
Non-Independent Non-Executive Director

Jamie Ling
Group Chief Financial Officer

Koid Phaik Gunn
Group Company Secretary
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AmMetLife Insurance Berhad
announces affordable,
market leading limited-pay
term life plan

Lee Jiau Jiunn, Chief Executive Officer, AmMetLife launched the Flexi TermLife
at the company’s virtual annual agency awards ceremony which was attended
by AmMetLife agents and Senior Management.

On Monday, 5 July 2021, AmMetLife Insurance Berhad
(“AmMetLife”) launched Flexi TermLife, a new insurance
solution that offers customers the flexibility to customise their
plan according to their needs and budget, with optional add
on benefits or riders to increase their savings.
Lee Jiau Jiunn, Chief Executive Officer, AmMetLife
Insurance Berhad, launched the new product to AmMetLife
agents and Senior Management at the company’s virtual
annual agency awards ceremony. Speaking at the launch,
Lee said, “The pandemic has further highlighted the
importance of financial and health protection. Flexi TermLife
gives customers 20 years of coverage for five or 10 years
of payments and allows customers to flex their savings
needs by giving them options for additional benefits and
cash, ensuring our customers can confidently lead a wellprotected life.”
Flexi TermLife is a traditional non-participating term life
plan, which provides coverage in the event of death and
total and permanent disability. With a limited premium
payment term of either five years or 10 years, customers are

“ Flexi TermLife gives customers 20 years of
coverage for five or 10 years of payments
and allows customers to flex their
savings needs by giving them options for
additional benefits and cash.”
Lee Jiau Jiunn,
Chief Executive Officer, AmMetLife Insurance Berhad

assured coverage for 20 years. Customers additionally have
the option to add two different “riders” to their plan:
1.	 An Income Rider which pays out a yearly guaranteed
cash payment starting from the end of the second
contract year of the rider.
2.	A Maturity Rider, which provides a guaranteed maturity
benefit upon the expiry date of the rider, can also be added
to the term life plan to further increase the policy value.
Both riders have a “booster” feature that provides further
savings potential to customers through
non-guaranteed incremental enhancements, depending on
prevailing market conditions.
Please visit www.ammetlife.com or call 1300 88 8800 for
more information on Flexi TermLife.
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AmBank extends financing facility through
SME Portfolio Guarantee Revival Scheme
in collaboration with CGC
AmBank in collaboration with CGC has extended its
financing facilities worth RM400 million through the SME
Portfolio Guarantee (SPG) Revival Scheme/-i on Monday,
12 July 2021. This is part of the on-going strategic
collaboration between AmBank and CGC to assist the
small and medium sized enterprises (SMEs) in providing
working capital to revive and support their business
growth.
Dato’ Sulaiman Mohd Tahir, Group Chief Executive
Officer of AmBank Group said “Despite the challenging
domestic and global environment, SMEs remain as a
substantial backbone of the Malaysian economy. Having
said that, it is crucial for financial institutions to work
closely with this sector to support them in restarting their
businesses and gearing towards recovery.”
CGC President/Chief Executive Officer Datuk Mohd
Zamree Mohd Ishak highlighted that the health and
economic crises have affected everyone, threatening
lives and economies in such magnitude with the SME
sector being hit the hardest. He said, “At
CGC, we are continuously aligning our
strategies and intensifying our support to
SMEs. This RM400 million SME Portfolio
Guarantee Revival Scheme is a coordinated
collaboration with AmBank to support SMEs
weather these crises by providing timely
guarantee to entrepreneurs in need.”

“Ever since we entered into the partnership with CGC
in year 2016, AmBank has entered total agreement
tranches of more than RM3.8 billion. We are now
working on upcoming tranches that are targeting different
segments of SMEs to help them survive the economic
repercussions arising from the unprecedented COVID-19
pandemic,” added Aaron Loo, Managing Director, Retail
Banking, AmBank.
Under this scheme, eligible SMEs can apply for
financing facilities of up to RM1 million with a loan tenure
of 7 years, where 70% of the principal financing amount
is guaranteed by CGC.
“We are also working with CGC to eliminate pain
points in the existing process as well as enable our
systems to link seamlessly to CGC’s digital submissions
& approvals. By working together with CGC to
digitalise this process, we hope to create a seamless
experience for SMEs. CGC has been a supportive
partner of AmBank throughout the years and we hope to
strengthen this partnership further with forward-thinking
initiatives for the betterment of SMEs in Malaysia,” said
Christopher Yap, Managing Director, Business Banking,
AmBank.
AmBank is also exploring another upcoming tranche
totalling RM300 million namely the Extended SPG
Revival, together with the sub program of Merchant
segment.

“It is crucial for financial institutions to work closely
with SME sector to support them in restarting their
businesses and gearing towards recovery.”
Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group
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AmInvest’s New Fund
to Capture Growth of
Chinese Technology Giants
On Tuesday, 27 July 2021 AmInvest launched its new Hong
Kong Tech Index Fund (“Fund”) that will enable investors to
catch the growth brought on by the fast-growing technology
sector and the increasing number of technology companies
that are listed in Hong Kong. The Fund will feed into the
world’s first and largest Exchange Traded Fund (“ETF”) which
tracks the performance of the Hang Seng TECH Index
(“HSTECH Index”), namely, CSOP Hang Seng TECH Index
ETF (“Target Fund”).¹
HSTECH Index represents the 30 largest Greater China
technology companies listed in Hong Kong. It consists of
companies that have high business exposure to selected
technology themes, including internet, fintech, cloud,
e-commerce and digital activities.² As at 30 June 2021, the
top 10 constituents comprise companies such as Meituan,
Alibaba, Sunny Optical, Tencent and Xiaomi.² Since its
inception in July 2020, the HSTECH Index has delivered
returns of around 20%.³
Commenting on the launch, Ms Tracy Chen Wee Keng,
Chief Executive Officer of AmInvestment Bank Berhad,
said, “The growth of the technology sector has been on an
uptrend accelerated by the pandemic, which has required
companies to rely on technology and speed up their digital
transformation strategies. Touted as the Nasdaq of the
East, the HSTECH Index which the Target Fund tracks, is
expected to drive capital flows with Chinese technology
companies, including Chinese unicorns and start-ups
choosing to list closer to home. Furthermore, trade tensions
between the United States (“US”) and China have also
increased the number of US-listed Chinese giants listing in
Hong Kong.”
Ms Goh Wee Peng, Chief Executive Officer of AmInvest,
added, “The Fund offers investors an easy, transparent
and efficient investment tool to replicate the performance
of the fast-growing Chinese technology sector, all through
a single transaction. AmInvest is excited to partner with
CSOP Asset Management Limited (“CSOP”) as the Target
Fund Manager, which is a leading ETF manager and
Exchange Traded Product (“ETPs”) issuer in Hong Kong.
With close to half of Hong Kong’s top traded ETPs during

this year having been issued by CSOP,4 the company has
established its brand as a reliable ETF issuer for the past
nine years. In addition, the Target Fund has been awarded
the Top Performing ETP-Net Cash Flow, Top Breakthrough
ETP-Average Daily Turnover and Top New ETP ListingNew Cash Flow for 2020 by Hong Kong Exchanges and
Clearing Limited.5”
HSTECH Index is designed for eligible stocks to be
filtered by criteria of whether they operate via a technologyenabled platform, their research and development
expenses to revenue ratio, and their revenue growth. The
qualified largest 30 stocks in terms of market capitalisation
are selected as index constituents and are reviewed on
a quarterly basis. In consideration of upcoming sizable
technology companies, a rule is also applied to ensure a
timely inclusion of these qualified potential constituents for
possible investment appreciation opportunities.
The Fund’s base currency is Hong Kong Dollar (“HKD”). It
is being offered for subscription to sophisticated investors in
HKD and Ringgit Malaysia (“RM”) and in RM-Hedged classes
at an initial offer price of HDK1 and RM1 per unit respectively,
during the initial offer period until 16 August 2021.
Notes and Sources:
1 Bloomberg, CSOP Asset Management Limited, 30 June 2021. Largest ETF is
based on total assets under management.
2 Hang Seng Indexes Ltd, Bloomberg, 30 June 2021.
3 The Target Fund was incepted on 27 July 2020. Past performance figures are
not indicative of future performance. Bloomberg, 30 June 2021.
4 Based on data compiled by Bloomberg for the period 31 December 2020 to
30 June 2021.
5 Hong Kong Exchanges and Clearing Limited (HKEX), March 2021.
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AmInvest Launches
Climate Technology Fund
to Capitalise on
Sustainability
Theme
On Tuesday, 28 September 2021, AmInvest has
introduced its second sustainable fund, Sustainable
Series-Climate Tech Fund (“Fund”). It offers investors
potential long-term capital growth by investing into
global companies with solutions that mitigate climate
change and its effects or help to adapt to it, via DWS
Invest ESG Climate Tech (“Target Fund”). The Fund is a
qualified Sustainable and Responsible Investment (“SRI”)
fund.
The Target Fund focuses on climate technology
related companies that are likely to profit from rising
climate commitments. The four areas that the Target
Fund currently invests in are power generation,
transport, real estate and agriculture sectors.
Power generation, transport and real estate areas
encompass companies which are involved in mitigating
climate change implications by moving away from fossil
fuels, such as harnessing solar and wind technology,
hybrid and electrical vehicles, and insulation materials.
Agriculture sector involves companies that are
providing solutions to adapt to the consequences of
climate change through developments and research
breakthroughs in areas like irrigation systems and
livestock nutrition.
These four sectors traditionally have contributed to
the highest greenhouse emissions, and companies that
are involved in their solutions are expected to see annual
double-digit Earnings Per Share (“EPS”) growth until year
2023. For example, green transport has forecasted its
EPS to grow annually by 36%.
Commenting on the launch, Dato’ Sulaiman Mohd
Tahir, Group Chief Executive Officer of AmBank Group,
said, “In line with AmBank Group’s commitment to
sustainability across our businesses, this new offering is
a qualified SRI fund.
This is the second fund in our “Sustainable Series”
as we have recently launched our Sustainable SeriesPositive Change Fund. The Fund targets investors
who view climate change as a key factor for future
investments and expect rising opportunities that
complement both returns and sustainability objectives.”
Ms Goh Wee Peng, Chief Executive Officer of

AmInvest, said, “Through the Fund, investors can
now capitalise on a diversified portfolio of global ESGcompliant companies that have optimum risk-return
trade-offs. Since its inception in October 2018, the
Target Fund has delivered returns of around 87.3%.
AmInvest is delighted to partner with DWS, which has
an impressive 65-year heritage of funds management
experience with a head start in climate technology
investment.”
The Fund’s base currency is United States
Dollar (“USD”). It is being offered for subscription to
sophisticated investors in USD and Ringgit Malaysia
(“RM”) and in RM-Hedged classes at an initial offer price
of USD1 and RM1 per unit respectively, during the initial
offer period until 18 October 2021.

“Through the Fund, investors can
now capitalise on a diversified
portfolio of global ESG-compliant
companies that have optimum
risk-return trade-offs. Since its
inception in October 2018, the
Target Fund has delivered returns
of around 87.3%.”
Goh Wee Peng,
Chief Executive Officer, AmInvest
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AmBank ‘Amazing 30’ Campaign
introduces all new Daily Deals
with Prominent Retailers

AmBank credit and debit card customers
are now able to enjoy savings for a variety
of categories such as groceries, dining,
online shopping and petrol via AmBank
‘Amazing 30’ promotional campaign with
daily rewards including RM30 cashback
or enjoy RM30 discount or 30% off.
Aaron Loo, Managing Director, Retail
Banking, AmBank said, “The ‘Amazing
30’ campaign was a tremendous
success last year and enabled us to
sharply grow our debit and credit card
usage. Clients found our campaigns
relevant especially during the pandemic
and I am confident that this year’s
‘Amazing 30’ will be as, if not more
successful than the previous one. This
campaign has not only benefited our
card holders but our merchant partners
as well with many seeing significant
increase in sales to AmBank customers.”
Since its launch in September 2020,
the campaign has over 30 participating
merchant partners, including F&B

outlets and online retailers. Customers
can enjoy special deals from Mondays
to Sundays from a variety of merchants
such as Foodpanda, HappyFresh,
CARiNG Pharmacy, Madam Kwan’s,
Dunkin’ Donuts, Lazada and Shopee.
During the promotion periods of
each respective special deals,
AmBank cardholders can either earn
RM30 cashback, or enjoy RM30
discount or 30% off at the respective
merchants. To find out more on the
AmBank ‘Amazing 30’ Campaign
and for other great deals, visit
ambank.com.my/amazing30.
Along with this campaign, we are
also offering new-to-bank cardholders
a 30% cashback upon card approval,
activation and achieving a minimum
spend amount. To enjoy this perk,
customers may apply for a credit card
at ambank.com.my/AGR.
For more information, kindly visit
ambank.com.my.

“This campaign has not only
benefited our card holders
but our merchant partners
as well with many seeing
significant increase in sales
to AmBank customers.”
Aaron Loo,
Managing Director,
Retail Banking, AmBank

promotions

DEALS THAT
MAKE EVERY
DAY AMAZING!

Enjoy RM30 Cashback or
RM30 OFF or 30% OFF on
promotions of the day!
Terms and conditions apply.
For more information,
visit ambank.com.my/amazing30

Promotion Period: 11 September 2021 till 31 December 2021.
Terms and conditions apply.
For more information, visit ambank.com.my/V10
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AmBank refreshes its
SIGNATURE Priority
Banking Visa Infinite
Credit Card-i

AmBank has refreshed its SIGNATURE Priority Banking
Visa Infinite Credit Card-i, exclusively for its Signature Priority
Banking customers on Monday, 6 September 2021.
Aaron Loo, Managing Director, Retail Banking, said,
“The new AmBank Signature Priority Banking Visa Infinite
Credit Card-i provides our valued Priority Banking clients
with enhanced lifestyle offerings that commensurate with
the level of relationship they have with us. As we grow

“We recognise the shift in spending behaviour
of our priority banking customers and have
redesigned the card benefits to cater to the
present norm and lifestyle.”
Aaron Loo,
Managing Director, Retail Banking, AmBank

AmBank Signature Priority Banking, we will continue to
evolve our offers that will attract and engage our customers.
We recognise the shift in spending behaviour of our priority
banking customers and have redesigned the card benefits
to cater to the present norm and lifestyle”.
AmBank Signature Priority Banking members are now
able to enjoy cashback of up to 5% of their monthly spends
using the new AmBank Signature Priority Banking Visa
Infinite Credit Card-i.
Clients with Asset Under Management with AmBank will
benefit from a higher cashback. The higher the Asset Under
Management the customer has with AmBank, the greater
the cash reward will be awarded.
For current AmBank Signature Priority Banking Visa
Infinite Islamic Card Holders, their AmBonus Points and
Lounge Access privileges will be converted into cashbacks,
on top of other exclusive benefits that the card entails.

Get RM30 Cashback
with minimum spend of RM200
when using AmBank Visa or
Mastercard credit card/-i

Campaign Period: 1 September 2021 – 30 November 2021.
Terms and conditions apply.
For more information, visit ambankspot.com/JG
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Global recovery
diverged during
2Q21
Reported by Dr Anthony Dass, Chief Economist, AmBank Group

By the end of March, only 4.4 percent
of total global population had been
partially vaccinated against Covid-19.
And global growth recovery is envisaged
to be uneven, primarily being influenced
by the pace of vaccination. Recognising
the importance of vaccination and
management of the pandemic as well as
concerns over new variants, the pace of
vaccination surged to 23 percent of total
global population by the end of June.
Efforts to achieve herd immunity
and the resumption of real economic
activities by governments across
the globe pointed towards greater
confidence amongst businesses and
households in the second quarter of
2021. This was reflected by the betterthan-expected economic performance.

The strong second quarter growth
was also influenced by low base
comparison.

USD
The US economy surged by 12.5
percent in 2Q, the highest growth on
record, following a 0.3% growth in the
first quarter. A low base, the reopening
of the economy, the easing of restrictive
measures and increasing vaccination
were amongst the major contributors to
strong growth.

Euro
Similarly, strong growth trend was
evident in the Eurozone. Following
five consecutive quarters of negative
growth, the euro area chalked up a 14.3

percent during 2Q on a yearly basis
from a contraction of 1.2 percent in
the previous quarter, thus marking the
fastest expansion on record.
In parallel, the UK economy advanced
significantly by 22.5 percent annually
from a 5.2 percent contraction in the
previous quarter, ending the streak of five
quarters of contraction.

Yen
Meanwhile, the Japanese economy grew
7.6 percent annually in 2Q, from a 1.3
percent contraction in the first quarter.
Growth was supported by private
consumption and capital expenditure
although the vaccination pace was slow
and a recurring state of emergency to
contain the virus spread.

Regional GDP Performance (Y/Y %)
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Yuan
China grew by 7.9 percent on an annual
basis in 2Q of 2021 after a strong 18.3
percent growth in 1Q. However, the
economic performance was rather
mixed with strong retail sales but easing
industrial production.

Asia
Other than that, the growth trajectory
in Asean countries was positive on an
annual basis. Singapore’s economy grew
by 14.7 percent from a mere 1.5 percent
in the previous quarter. The Philippine’s
economy rebounded by 11.8 percent
after a decline of 3.9 percent in the
previous quarter. Thailand registered a
decent growth of 7.5 percent from the
previous period’s -2.6 percent. Likewise in
Indonesia, growth expanded 7.1 percent,
compared with -0.7 percent in the
previous period.

Ringgit
Malaysia reported a strong double-digit
growth of 16.1 percent year-on-year
during the second quarter of 2021 from
a decline of 0.49 percent in the previous
quarter. This is the first positive growth
following four consecutive quarters of
contraction. Manufacturing (31.5%) was
the main growth engine supported by
exports (44%). Besides, services (14.2%),
construction (42.7%), mining (52.9%) and
agriculture (30.9%) also posted healthy
growth during the quarter.
On the demand side, private
consumption, which accounts for 59.5
percent of GDP, climbed 11.6 percent on
an annual basis during the quarter (1Q21:
-1.5 percent) with spending seen across
necessities and discretionary goods.
Meanwhile, private investment rose by
17.4 percent. Foreign direct investment
recorded a net inflow of RM8.2 billion
during the quarter after reporting an
inflow of RM9.1 billion in the previous
quarter, while portfolio investment saw a
solid inflow of RM20 billion. Also, public
consumption climbed by 9.0 percent. The
current account surplus widened to 3.9
percent of GDP in 2Q21 from 3.3 percent
in 1Q21, supported by a larger trade

good surplus (2nd quarter 2021: RM40.7
billion) and lower secondary income
deficit (2nd quarter 2021: -RM1.4 billion).

Financial Markets: Investors’
selective risk appetite
Investors’ appetite for equities remained
healthy in the second quarter, supported
by the accelerating rollout of Covid-19
vaccines, stimulus measures and
the reopening of economies. MSCI’s
flagship global equity index, the MSCI
ACWI Index, which represents the
performance of large- and mid-cap
stocks across 23 developed and 27
emerging markets, rose 6.9 percent.
Investors’ appetite continued to favour
developed markets while the emerging
& developing markets trailed due to
unequal vaccine access. The MSCI
Developed Market Index climbed 7.3
percent while the MSCI’s emerging
market climbed higher by 4.4 percent.
US equities recorded strong
performance in the second quarter with
the S&P 500 and Nasdaq hitting record
highs. The S&P 500 and Nasdaq jumped
8.2 percent to 4,298 and 9.5 percent
to 14,504, respectively, while the Dow
Jones lagged behind, recording a gain of
4.6 percent to 34,503. The overall market
continued to be driven by progress
on vaccine rollouts, accommodative
monetary policies, fiscal stimulus, strong
corporate earnings growth and the
reopening of the economy. Tech giants
like Apple, Alphabet and Microsoft made
strong gains over the quarter. By sector,
energy, IT, communication services and
real estate were amongst the strongest
areas of the market. Utilities and
consumer staples lagged.
In late June, President Joe Biden
secured a deal on an infrastructure
package worth about US$1 trillion to
upgrade roads, bridges and broadband
networks over the next eight years. The
agreement fell short of the US$2.3 trillion
infrastructure spending plan announced
in March, and did not address the social
safety-net spending proposed in April.
European equities gained in the
second quarter of 2021. The Euro Stoxx

50 Index, which represents leading
blue-chip stocks in the Eurozone, edged
up 3.7 percent to 4,064 supported by a
strong corporate earnings season and an
acceleration in the pace of vaccine rollout
in the region. Many European countries
saw Covid-19 infections easing over
the quarter and subsequently loosened
restrictions on social and economic
activity.
UK equities saw healthy flows with the
FTSE 100 posting a gain of 4.8 percent
to 7,037 albeit some upside was shaved
due to a rise in Covid-19 infections in
June and falling inflation expectations.
Nonetheless, markets were largely
driven by lower value and economically
sensitive sectors during April and May,
continuing a trend since November which
has benefitted the UK. Amid improving
sentiment, global fund managers reported
being “overweight” on the country for the
first time since 2014.
Japan’s Nikkei 225 however, underperformed in the second quarter, falling
1.3 percent to 28,792 due to a persistent
rise in Covid-19 cases which led to the
government delaying lifting the state of
emergency until 20 June. This, together
with an initial slow progress in the vaccine
rollout, further damaged the credibility
of the Suga administration and later
led to the resignation of Prime Minister
Yoshihide Suga.
The MSCI Asia ex-Japan Index
closed firmer by 3.0 percent at 890 in
the second quarter following growing
investors’ optimism for a return to
economic normality. However, optimism
faded towards the end of the quarter as
a resurgence of Covid-19 infections amid
concerns on the Delta variant and the
reintroduction of lockdown measures.
A stronger US dollar also weighed on
returns in June, while a more hawkish
tone from the US Federal Reserve and
growing concerns over inflation further
weakened sentiment.
Vietnam was the strongest market
in the quarter, posting a double digit
gains of 18.2 percent to 1,409. Taiwan,
the Philippines and India’s Nifty 50 also
achieved positive gains during the quarter,
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up 8.1 percent to 17,755, 7.1 percent
to 6,902, and 7.0 percent to 15,722,
respectively. China and Hong Kong
bourses achieved modest gains in the
second quarter, up 4.3 percent to 3,591
and 1.6 percent to 28,828.
By contrast, other Asean nations
underperformed as the region faced
rising rates of Covid-19 towards the
end of June and its slow vaccination
rate which led to fears that the countries
could be hit by another wave of the virus.
Thailand and Indonesia were flat, closing
the second quarter at 1,588 and 5,985.
Singapore fell 1.1 percent to 3,130 as the
country reimposed stringent movement
control measures.
In Malaysia, the local bourse underperformed. The FBM KLCI dropped by
2.6 percent to 1,574, trading between
a high and low of 1,623 and 1,553. The
lacklustre performance was driven by the
reimposition of a full lockdown throughout
June and the persistent rise in Covid-19
cases. Meanwhile, Bursa Malaysia’s
transactions showed a weaker appetite
from institutional and foreign investors in
the second quarter, posting a net selling
amount of RM2.5 billion and RM0.3
billion, respectively. Local retail investors
filled the gap, posting a net buying
amounting to RM2.8 billion.
Meanwhile, trading activities eased
with the average daily value traded (ADVT)
slowing down to RM3.8 billion in the
second quarter (vs. RM5.1 billion in the
first quarter) while turnover velocity slipped
to 51.4 percent in second quarter (vs.
69.7 percent in the previous quarter). Also,
out of the 12 sectors, 11 posted a decline
with the energy sector underperforming.
Plantation, construction, property,
consumer and technology posted sharp
single-digit declines. Telecommunication,
industrial, financial and healthcare
reported narrow losses. Meanwhile, only
transport and logistics gained 7.5 percent
under the quarter review.

gained 18.2 percent to US$75.1 per
barrel, briefly touching a near three-year
high of US$76.2 per barrel. Meanwhile,
Brent at US$69.0 per barrel in the second
quarter of 2021 versus US$61.3 per
barrel. The increase in economic activities
and the easing of the Covid-19 pandemic
supported higher oil demand and in turn,
pushed the Brent crude oil price higher.
As agreed in April, OPEC opened the
taps in the second quarter of the year
to meet a rebound in global oil demand,
boosting crude production by 855,000
barrels per day in June, the largest output
hike in a year.

Decent appetite for gold
Gold was rather volatile in the second
quarter with a wide quarter high and
low of US$1,908/oz and US$1,728/oz.
By the end of the second quarter, gold
had posted a narrow gain of 3.7 percent
to US$1,770/oz. Gold prices tracked
the weaker dollar trend and falling US
Treasury yields. In addition, the hawkishtilted Fed monetary policy kept investors
from the gold asset.

Fixed Income: Diverging
performance
The sovereign fixed income market saw
divergent performance due to uneven

The bull-run sustained in the commodity
market in the second quarter. Brent crude

reopening efforts and vaccine access
amid the emergence of the Delta variant,
forcing several countries to reintroduce
lockdown measures. The closely
watched 10-year UST fell while yields
rose in Europe. The Emerging Markets
Bond Index Global Diversified (EMBI
GD) tightened 14 basis points during the
quarter to end at 339 basis points.
One of the surprises during the quarter
was the decrease in the 10-year Treasury
yield. After reaching an all-time low of
0.51% in August 2020, the 10-year yield
increased to 1.74% at the end of the first
quarter before declining to 1.47% at the
end of 2Q, down 20.3 basis points. Longterm interest rates were typically mainly
driven by estimates of economic growth
and inflation.
Broadly, there was a continued
pronounced rebound in economic
activities with annualised inflation rates
rising well above the target to levels not
seen in over a decade. This was at least
in part reflective of very low base effects
comparisons, and as investors began to
speculate as to whether current levels
would continue or prove to be transitory.
As the quarter continued, US activity data
started to moderate from elevated levels.
The Federal Reserve (Fed) policy
meeting in June was closely monitored
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and in the event, we saw a hawkish shift
in tone. The Fed members essentially
indicated through their “dot plot”
projections that interest rates will likely
rise earlier than expected. This provided
insight to the Fed’s tolerance to an
inflation overshoot, removing the market’s
assumption of infinite policy support.
Furthermore, the Fed had revised its
economic outlook figure with median
PCE inflation jumping by a full percentage
point to 3.4 percent and median GDP
to 7 percent (vs. 6.5 percent on March).
Unemployment was projected at 4.5
percent.
The 2-year yield rose following the
meeting while the 10-year yield fell, with
the curve flattening. For the quarter, the
2 to 10-year yield spread narrowed to
122 basis points from 158 basis points in
the previous quarter.
European government bonds
underperformed the US, amid
growing optimism about the region’s
recovery and accelerating vaccination
programme. Data points, particularly
for manufacturing, were strong with the
Eurozone Manufacturing PMI hitting a
record high of 61.4 in June (May: 63.1).
The German 10-year yield increased 12
basis points to -0.21 percent. The Italian
and Spain 10-year yields jumped 18.9

Public
Investment

Exports
1Q 2021

Imports
2Q 2021

basis points to 0.82 percent and 10.4
basis points to 0.41 percent, respectively.
On the monetary front, the European
Central Bank (ECB) pushed back
expectations to slow down the pace of
the emergency bond-buying programme.
Nonetheless, as widely expected, the
ECB kept its interest rates unchanged
at -0.50%, and reaffirmed that it will
continue to conduct net asset purchases
under the Pandemic Emergency
Purchase Programme (PEPP) with a total
envelope of €1,850 billion until at least the
end of March 2022.
Meanwhile, the ECB also became
somewhat more optimistic on the
outlook, which was illustrated in higher
growth and inflation forecasts for this
year and next as well as saying risks to
the growth outlook were now roughly
balanced. However, inflation forecasts for
2023 remained low and the ECB retained
the view that higher inflation numbers
remained transitory.
The 10-year UK gilt saw decent
demand, closing lower by 7.9 basis
points to 0.72 percent in the second
quarter due to the early concerns over
a potential delay on the UK’s reopening
plans as well as rising uncertainties
over the EU-UK trade developments.
On the monetary front, the Bank of

England (BoE) kept mum on the future
direction in monetary policy in June
but upgraded its GDP and inflation
forecast. Throughout the quarter, the
BoE maintained the benchmark interest
rate at 0.10% and quantitative easing
programme at £875 million.
During the quarter under review, the
Japanese 10-year yield slid 5.5 basis
points quarter-on-quarter to close at
0.05 percent amid the imposition of
state of emergencies in Aichi, Fukuoka,
Tokyo, Osaka, Hyogo and Kyoto
prefectures to curb the rising Covid-19
cases. In June, the Bank of Japan kept
its benchmark interest rate unchanged
at -0.10% and decided to extend its
emergency programmes to funnel funds
to businesses by six months, through the
end of March, as the central bank stayed
on alert for a possible Covid resurgence
that could throw the nation’s economic
recovery off track.
The demand for safe papers was
strong in the Asia ex-Japan space as
the emergence of the Delta variant
pushed Asian nations into lockdowns.
The 10-year Philippines yield was the
outperformer in the region, rallying 49.5
basis points to 3.71 percent, followed
by the 10-year Thailand yield, which
shed 21.6 basis points to 1.75 percent.
Meanwhile, the high-yielding 10-year
India and Indonesia bonds fell 11.9 basis
points to 6.05 percent and 10.5 basis
points to 6.57 percent, respectively.
The 10-year Singapore and China yield
slipped 14 basis point to 1.56 percent
and 10.7 basis points to 3.09 percent,
respectively.
The appetite for local bonds was
softer in the second quarter as market
participants adopted a cautious stance
due to concerns over rising domestic
Covid-19 case and the subsequent
nationwide lockdown in June amid
growing risk of fiscal slippage.
The MGS curve flattened with a mixed
performance across the benchmark
tenures. The 3-, 10- and 20-year MGS
yields jumped 8–13 basis points while
the 5-, 7-, 15-, and 30-year MGS fell
1–5bps. The closely watched 10-year
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MGS yields rose 8.3 basis points to 3.28
percent while trading between a high and
low of 3.32 percent and 3.03 percent,
respectively.
Following the reintroduction of a
nationwide lockdown, the government,
as expected, followed through with a
stimulus package (Pemerkasa+) worth
RM40 billion or 2.6% of GDP. Selling
pressure in the bond market was
limited as the direct fiscal injection was
only RM5 billion. Market players later
breathed a sigh of relief after Moody’s
reaffirmed Malaysia’s credit profile with an
“A3” rating. Although the rating agency
maintained Malaysia’s GDP projection at
5.6% in June, it noted the growth was still
subject to downside risk with heightened
uncertainty.
On the monetary front, BNM kept
its benchmark interest rate at 1.75%
as expected during its meeting in May.
There was no real urgency for BNM to
cut rates in May as the current monetary
policy setting remained accommodative
and complemented by the sustained
government stimulus measures.
Meanwhile, foreign buying in our debt
market was sustained for 15 consecutive
months. Foreigners bought a cumulative
of RM8.0 billion for ringgit debt (public
+ private), bringing it to RM233.9 billion
or 14.9% of share of total outstanding
papers. The MGS segment attracted
RM7.5 billion in the second quarter, to
bring the 1H2021 cumulative inflow of
RM14.8 billion. We saw no change from
the previous quarter as the outflow in
May was offset by the inflow in April and
June. For the 1H2021, the inflow in GII
amounted to RM6.0 billion.

93.02 and closed at 92.44 at end-June.
Although the dollar’s direction was closely
tied to the 10-year US Treasury yield
movement, the greenback regained
momentum towards the end of 2Q
following concerns over the global spread
of the Delta variant, improving US activity
data and a hawkish-tilted Fed.
Cyclical currencies outperformed in the
second quarter. The euro appreciated by
1.1 percent to 1.19 albeit briefly hitting
a five-month high of 1.23 levels. The
British pound posted a decent gain of 0.3
percent to 1.38, also touching a high of
1.42 levels during the quarter. Both the
euro and pound benefited from growing
optimism about the region’s recovery and
accelerating vaccination programmes.
The low-yielding Japanese yen
weakened by 0.4 percent to 111.1,
marking the weakest level in 15 months
due to a slow vaccination programme
and widening interest rate differential
against the US. Meanwhile, the Australian
dollar depreciated by 1.5 percent to
0.75 due to the reimposed lockdown
measures in Melbourne amid diverging
central bank policy measures.
The majority of the Asia ex-Japan
currencies depreciated against the dollar
due to lagging recovery momentum.
Delays to vaccine rollouts and persistently
high new cases and deaths have
hindered reopening plans and put excess
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pressure on economies. The emergence
of the Delta variant is another impediment
to a quick recovery for many economies
in the Asia ex-Japan space.
Nevertheless, the Chinese yuan
was the outperformer in the region,
appreciating by 1.5 percent to 6.46
albeit briefly touching a three-year high of
6.37. The demand for Chinese yuan was
supported by the strong recovery in the
Chinese economy. The rupiah gained 0.2
percent to 14,500.
The baht came in as the underperformer in the region, depreciating by
2.6 percent to 32.06, the weakest level in
13 months due to virus fears. The Indian
rupee fell 1.6 percent to 74.33, marking a
two-month high while the Philippine peso
slipped 0.6 percent to 48.81. The Korean
won weakened by 0.3 percent to 1,130.
Meanwhile, both the Singapore dollar
and ringgit closed softer by 0.1% to 1.35
and 4.15, respectively.
The ringgit was relatively unchanged
as it weakened only by 0.10 percent
to close the second quarter at 4.149
compared to 4.145 by the end of the first
quarter. Looking at the trend throughout
the quarter, the ringgit took advantage of
positive sentiment in the market in April
and May when pandemic restrictions
were targeted instead of broad-based.
However, the trend reversed during June
due to the reinstatement of the MCO.
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The overall currency performance against
the dollar was mixed with interest rate
volatility and several idiosyncratic stories
driving the market’s performance. The
trade weighted dollar index weakened by
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happenings

Tan Sri Azman Hashim’s Engagements:

August – September 2021

4
A U G

East Asia Business Council
– Regional Comprehensive
Economic Partnership
(EABC-RCEP) Webinar

On Wednesday, 4 August
2021, Tan Sri Azman Hashim as
Chairman of East Asia Business Council
delivered welcoming remarks at the
East Asia Business Council – Regional
Comprehensive Economic Partnership
(EABC-RCEP) Webinar – Trade Tool for
Business Recovery in East Asia. The
webinar is to address the benefits of RCEP
to Malaysian SMEs and MNCs.

18

MAJECA-PIKOM
Webinar on
Cyber Security

Tan Sri Azman Hashim
as Chairman, MalaysiaJapan Economic Association
(MAJECA) delivered a welcoming
speech at the MAJECA-PIKOM
Webinar on Cyber Security on
Wednesday, 18 August 2021.
A U G

8

FINCO 7th Members’
Dialogue Day

Tan Sri Azman Hashim
Chairman of FINCO
S E P
delivered a welcoming
speech at FINCO 7th Members’
Dialogue Day on Wednesday,
8 September 2021. The session was
held to discuss FINCO’s roadmap for
2022-2024.

happenings

10
S E P

17
S E P
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China-ASEAN Business Leaders Forum & Special Meeting
Tan Sri Azman Hashim was invited to share Regional Comprehensive Economic Partnership (RCEP) role in
promoting cross-border trade and investment in the region and how the ratification of RCEP will promote
industrial restructuring and innovative development at the China-ASEAN Business Leaders Forum & Special
Meeting. The virtual forum was held on Friday, 10 September 2021.

S17A MACC Training
On Friday, 17 September 2021, Tan Sri Azman Hashim as Chairman of Asian Institute of Chartered Bankers
(AICB) attended S17A MACC Training for AICB & ABS Directors. This training is part of compliance for
S17A MACC Act as all Directors are required to attend training annually. The training is to provide a better
understanding on their roles in solving the corruption equation in business.
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community investment

AmBank assists
underprivileged community through
The Lost Food Project
On Friday, 2 July, 2021, AmBank
has teamed up with The Lost Food
Project (TLFP) in a collective effort
to eliminate hunger among the
underprivileged community arising
from the pandemic, which is in
line with the Group’s sustainability
initiative.
“The pandemic turmoil has
caused a huge impact on the
Tan Sri Azman Hashim, underprivileged community, many
Chairman, AmBank Group
of whom are daily wage earners.
Having access to basic food is
vital for health and well-being. We hope that by working
hand in hand with TLFP, we can reach out to the vulnerable
members of the community and help ease their burden by
contributing food aid to those in need,” said Tan Sri Azman
Hashim, Chairman, AmBank Group.
This programme falls under AmKasih Programme
which is a new platform for the Group’s Corporate Social
Responsibility (CSR) sustainable development initiatives.
The AmKasih Programme focuses on “reaching out to the

“We hope that by working
hand in hand with TLFP,
we can reach out to the
vulnerable members of
the community and help
ease their burden by
contributing food aid to
those in need.”

community” and serves as an umbrella for all AmBank
Group’s CSR efforts to help the community at large.
“As a caring corporate citizen, we at AmBank
stand united to spread kindness and do what we
can to give back to the society. With our contribution,
TLFP is able to increase their food surplus collection
to 18,000 kg per month for a year while reaching
out to over 50 charity organisations including charity
homes, community centres and Program Perumahan
Rakyat (PPR) in the Klang Valley for a start,” added
Dato’ Sulaiman Mohd Tahir, Group Chief Executive
Officer, AmBank Group.
AmBank Group continuously plays its role
for the community at large, irrespective of race,
creed or religion as the Group contributes to the
sustainable development of the community within
which it operates. This approach has been and will
continue to be the mainstay in the Group approach
to community care programmes. A project such as
this helps to meet its objective to play an effective
corporate role as a socially responsible corporate
citizen.

(L-R): Dato’ Sulaiman Mohd Tahir, Group Chief Executive Officer, AmBank Group, Tan Sri Azman Hashim, Chairman,
AmBank Group and En Mohd Syazwan Mokhtar, General Manager, TLFP in support of collective effort to eliminate
hunger among the underprivileged community arising from the pandemic.
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AmMetLife Insurance Berhad
collaborates with Food Aid Foundation
in providing food supplies to families
affected by COVID-19
AmMetLife Insurance Berhad
(AmMetLife) has collaborated with
Food Aid Foundation to provide
food supplies to families who
are affected by the COVID-19
pandemic on Tuesday, August 24, 2021. The
Foundation works with charities in Penang,
Kedah, Negeri Sembilan and Sarawak through
its “Food Bags for the Needy” programme, which
reaches the underserved communities from rural
areas, charity homes, and homeless shelters.
Lee Jiau Jiunn, CEO, AmMetLife said, “A large
number of families across Malaysia have been
impacted by the latest wave of COVID-19. Many
of them are under severe financial stress and are
unable to afford basic food staples. We hope that
by teaming up with Food Aid Foundation, we can
reach out to these affected families and help ease

their burden by contributing vital food supplies.
Our support will help over 6,000 people get
access to the food they need.”
In thanking AmMetLife for the contribution,
Founder of Food Aid Foundation, Rick Chee said,
“COVID-19 has created enormous challenges
for the underserved community in Malaysia.
Having access to basic food is vital for them to
be able to maintain their health and wellbeing.
We are grateful to AmMetLife for the much
needed financial aid to help us continue our work
in feeding the needy during these testing times.”
AmMetLife continues to support its customers
and the communities it operates in during the
COVID-19 pandemic. For more details
about our support for customers, please visit
www.ammetlife.com

Employees from Food Aid Foundation with the food supplies for distribution to the needy families.
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AmBank Group contributes to Yayasan
Raja Zarith Sofiah Negeri Johor for the
purchase of tablets for B40 students

The tablets were distributed to 55 needy students from 12 primary schools in Johor.

On Friday, 24 September 2021,
AmBank Group has contributed
RM50,000 to Yayasan Raja
Zarith Sofiah Negeri Johor
(YRZSNJ) for the purchase of
55 tablets bundled with one (1)
year internet data subscription
for underprivileged students in
the State of Johor to facilitate
home-based teaching and
Tan Sri Azman Hashim, learning (PdPR) sessions.
Chairman, AmBank Group
Tan Sri Azman Hashim,
Chairman, AmBank Group
said “In response to the COVID-19 pandemic, we, at
AmBank Group have reached out to provide financial
and healthcare assistance for hospitals and those who
were severely affected due to loss of jobs and reduced
monthly disposable income. The closure of schools
has also posed unprecedented
55 units of Lenovo TabM7 tablet
challenges for teachers, students
and Celcom internet data plan
and even parents particularly
for one (1) year were distributed
when normal classrooms studies
through YRZSNJ to these
have all been conducted virtually
selected schools around Johor Bahru:
• SK Seri Lalang
at home.
• SJK(C) Sri Lalang
Hence, we hope our
• SK Seri Puleh
contribution in collaboration with
• SK Seri Pasir Puteh
Yayasan Raja Sofiah Foundation
• SK Seri Jasa Sepakat
• SK Seri Sekawan Desa
Negeri Johor will be able to
• SK Rengit
provide the much-needed digital
• SK Sri Benut
access and invariably help
• SK Seri Bunian
• SK Sungai Tiram
minimise the students’ education
• SK Felda Semenchu
disruption. In this regard, I would
• SK LKTP Adela
like to commend Her Majesty’s

“We hope our contribution in
collaboration with Yayasan
Raja Sofiah Foundation
Negeri Johor will be able to
provide the much-needed
digital access and invariably
help minimise the students’
education disruption.”

efforts in helping the underserved and bridge the gap
caused by the pandemic,” Tan Sri Azman added.
“As a Johor Royal foundation chaired by Her
Majesty Raja Zarith Sofiah binti Almarhum Sultan
Idris Shah, Permaisuri Johor, we are committed
to continuously assist students and their families
because we firmly believe in every child’s right for
education, especially during these challenging times,
where having access to tools and technologies is
essential to continue an educational journey. We
would like to thank AmBank Group via its Foundation
whom generously helped us achieve this goal in such
a swift timeframe.” said Hishamuddin Abdul Rahim,
Chief Executive Officer of YRZSNJ.
The tablets purchased were distributed to 55 needy
students from 12 primary schools in Johor. This initiative
is also in line with Financial Industry Collective Outreach
(FINCO) Disaster Resilience Pillar whereby students and
communities who receive timely and appropriate advice
and support are more likely to improve resilience and
develop the capacity for self-recovery.
Dato’ Sulaiman Mohd Tahir, Group Chief Executive
Officer, AmBank Group added, “We hope this
contribution can benefit students from the B40
families to ease the online learning participation during
the COVID-19 pandemic. This initiative aims to bridge
the learning gap and alleviate home based virtual
learning challenges for the lower income groups.”
As a responsible and caring Financial Institution,
AmBank Group will continue to support FINCO in
its collaborative initiative to provide underprivileged
children and youth with the guidance and education
tools they need to achieve their goals.
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FINCO Reads
FINCO Reads aims to increase English proficiency
amongst primary school students
To date over 6,000 primary school students
have participated in FINCO Reads Activity Fairs,
supported by financial industry volunteers.
FINCO Reads has been developed to make
reading in English more engaging for primary
school students. This is done by providing
teachers with training and best practice toolkits
for the classroom, as well as supporting
out-of-classroom activities that encourage
students to read more. FINCO provides
training, resources and funding whilst financial
institutions provide volunteers for English
activity fairs which run in all FINCO schools.
Source: https://www.finco.my/

AmBank has completed the following virtual
storytelling/dialogue:
1. SK Batu Sembilan, Cheras: 13 July 2021
2. SK Pusat Bandar Puchong 2, Selangor:
27 July 2021
3. SJKC Taman Tas, Kuantan, Pahang:
12 August 2021
4. SK Teriang, Jempol, Negeri Sembilan:
25 August 2021
5. SK Puchong, Selangor: 6 September 2021
6. SK Kantan Permai, Selangor:
9 September 2021

CEO Volunteering Month

1 hour talk with
Q&A session

100 – 150 students
per session

Google Meet platform

FRIDAY
8 OCT 2021
2.30 – 3.30PM
GOOGLE MEET

Presented by:
YBHG Dato’ Sulaiman
Mohd Tahir
Group CEO, AmBank Group

TUESDAY
26 OCT 2021
4.00 – 5.00PM
GOOGLE MEET

Presented by:
Encik Eqhwan Mokhzanee
CEO, AmBank Islamic
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Sustainability
Microsite
We are pleased to announce that a Sustainability Microsite has been created
in our corporate website. Through this microsite, all information and updates
relating to the Group Sustainability efforts and initiatives are consolidated in
one site for easy and convenient access by all AmBank Group’s stakeholders;
from employees, Board of Directors, investors, regulators,
customers as well as the general public.
The Sustainability microsite’s table of contents:
What does “Sustainability” mean to us
Overview – Framework, Key Achievements/Recognitions & Initiatives
Our Sustainability Journey – Purpose, Policies, Processes, People, Products, Portfolio
Our Sustainability Matters – Responsible Banking, Conscious Self-Conduct & Positive
Societal Impact
Click here to check out this microsite for a deeper understanding and appreciation of
the sustainability agenda that the Group is pursuing.

“ Sustainability is a journey in which we strive to make great progress
each year. The Group remains dedicated to integrating sustainability
into our operations and business model. As we move forward into the
year ahead, we look to mark new milestones in creating sustainable
value that will benefit all segments of stakeholders.”

B

LAGGARD
A company lagging its
industry based on its high
exposure and failure to
manage significant ESG
risks.

BB

BBB

A

AVERAGE
A company with a mixed or unexceptional
track record of managing the most
significant ESG risks and opportunities
relative to industry peers.

AA

AAA

LEADER
A company leading its
industry in managing the
most significant ESG risks
and opportunities.
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Sustainability Performance
Responsible Banking
57,943 business
customers reached.

80% of products/
services covered
and assessed for
compliance.

45% increase in total
customer compliments
received. 20% reduction
in complaints received.

RM22.6 billion
contributed to the SME sector
through loans and financing.

Zero cyber threats/

RM60 million

online breaches reported for
three consecutive years.

channelled for start-ups through
the SME Biz Start-up-i.

Conscious Self-Conduct
87,778 employees
trained in technical
skills, 1,500 trained
in soft skills and 1,018 trained in
leadership skills.

100% of complaints/
grievances received via
whistleblowing channels
were resolved within 90 days.

62% female workforce.
41% top Management/

47 average hours of
training provided per
employee.

Senior Management
are women.

12% of employees

RM539.1 million total

are unionised.

contributions to suppliers with

1,129 active local suppliers.

12.5% reduction in

43% reduction in

10.4% decrease in

total carbon emissions.

petrol consumption.

electricity consumption.

RM228,760

RM2,705,471

invested into
community initiatives.

in total for Zakat
contribution.

33,670 community
members reached.

Positive Societal Impact

ESG Initiatives and Outcomes
1

2

3

4

RM225k invested
Zero Cyber threats SME Biz Start-up-i: AmFunds launched
into community
breaches (third
RM60m disbursed first of a series of
consecutive year)
for start ups
sustainable funds initiatives

5

22% Reduction in
greenhouse gas
emissions
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Kelab AmBank Group

We absolutely love seeing your #AMVACCINATED photos. These are some of our
fellow AmBankers who shared their picture on social media. Let’s work together
to flatten the curve and achieve herd immunity to progress as a successful nation
in fighting against COVID-19. KAG has supported the vaccination programme by
sharing AmBankers photos in KAG I.G. #acvp #ambankcovid19vaccination

eehockyen

Joan Tung

megatfitri

zulkeplyzakaria

Kelab AmBank Group

bguat

sam.jia.yi

Irene Khor

wan_mad

farawahidadzulkifli

ceci.at.work

radzi.ali

agnes_pik85

aidasuhada.mohamed

lynn1722

mamacun5371

nora__muhd
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#kagvirtualrun

KAG members kicked off the run
on the first day @ 1 August 2021
Let us stay safe, stay fit and stay healthy

Siung Wen Loon

Ng Choon Lee

Muhammad Syafiq

Lynda Karen

Ng Choon Lee

Jalan Tuanku Osman Branch

Bukit Mertajam Branch

Balakong Branch

Kota Kinabalu Branch

Bukit Mertajam Branch

Pang Siok Ling

Chan Wei De

Mohd Dazimy

Norfasihah

Lim Eng Choon

Segamat Branch

Ulu Tiram Branch

Johor Bahru Branch

Menara AmBank Branch

Ipoh Branch

Muhammad Fahmi

Roziyati

M. Rajendran

Ahmad Shauqi

Annie Rosmira

UIA Gombak Branch

Sungai Dua Branch

Menara AmBank Branch

Menara Shell Branch

Tanjung Bunga Branch

Heida Hew

Puvendran Marappan

Wan hasmidar

Sam Chooi Fun

Jannah Bin Hassan

Menara AmBank Branch

Bangunan AmBank Branch

Bangunan AmBank Branch

Menara AmBank Branch

Menara AmBank Branch
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Celebrating
Merdeka and
Malaysia Day
Snap, Tag & Win

These are our fellow KAG members sharing
what they wore as their traditional attires with
the Jalur Gemilang. Congratulations to the
winners on the contest which took place from
28 August to 18 September 2021.

#kagmerdeka2021

2nd Prize
Submitted by:
User ID: @norayurosman
Name: Norayu Rosman
Dept/LOB: Telesales Acquisition, Retail Banking

What I Love About Malaysia?
A country that celebrates the variety of its people. Every
unique cultures and sense of togetherness is the trademark
of Malaysia. I love how different races can come together as
one and live peacefully in this beautiful land. We are blessed
to have been taught to appreciate cultural diversity and were
brought up to respect everyone regardless of race. Here in
our home where we can appreciate other races traditional
attire & being celebrated to dress it up.

1st Prize
Submitted by:
User ID: @Zaki_muhammad03
Name: Muhammad Zaki bin Jamaludin
Dept/LOB: Direct Sales, ASB Central

Negaraku Malaysia
Saya cintai Malaysia kerana keunikan dalam kepelbagaian
merentas agama, bangsa dan budaya.
Uniknya Malaysia bukan hanya pada kepelbagaian
tetapi pada jati diri rakyat Malaysia yang sentiasa bersatu
padu mengorak kesepaduan negara bangsa.
Inilah yang dikatakan kita mencari titik persamaan
dan kita tidak memperbesar titik perbezaan.

Kelab AmBank Group
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3rd Prize
Submitted by:
User ID: @arm_rachman
Name: Omar Abdul Rahman
Dept/LOB: Credit Initiation, Retail Banking

Apa yang saya sayang Malaysia
adalah PERPADUAN
[P]erpaduan Rakyat Malaysia
[E]tnik berbeza tapi sentiasa bekerjasama
[R]akyat prihatin, mudah mesra
[P]enyayang dan mempunyai nilai etika yang kukuh
[A]man sentiasa tanpa sengketa
[D]ipikul bersama amanah, bangsa dan negara
[U]ntuk mencapai satu matlamat cinta kan negara
[A]neka bahasa, agama dan budaya
[N]egaraku Malaysia sentiasa didada

4th Prize
Submitted by:
User ID: @Beatrice.goh.98
Name: Goh Lee Fang
Dept/LOB: Retail Banking, Teluk Intan Branch

I love Malaysia, Malaysia tanah airku
Malaysia has multi-cultural, rich cuisine of all ethnic groups,
and also multilingual that have been amazed by foreigners.
As Malaysian, I master more than five languages and can
communicate with people fluently.
As Malaysian, my life is full of different cultures, which is
more interesting than other countries.
As Malaysian, I have tasted variety of delicious traditional
food from different races. People often say that being able to
eat is a blessing. I think I got 3x of the blessing.

5th Prize

Malaysia is the best!

Submitted by:

M : My nation, my country
A : All about unity in diversity
L : Travel experiences CUTI2 MALAYSIA
A : A freedom to speak
Y : Yes! To Nasi Lemak & Roti Canai
S : Such a unique country
I : I am proud to Malaysian
A : All love about Malaysia

User ID: @srikandi_ninie2
Name: Sharuni binti Shah Kamal
Dept/LOB: Retail Collection
& Recovery Management

42

Kelab AmBank Group

Celebrating Merdeka
and Malaysia Day
Snap, Tag & Win
Consolation Winners

Consolation 1
Submitted by:
User ID: @srikandi_ninie2
Name: Sharuni binti Shah Kamal
Dept/LOB: Retail Collection
& Recovery Management

I love Malaysia for its
cultural diversity and spirit
of unity. Malaysians stand
together as one!

Consolation 2
Submitted by:
User ID: @cheers_sia
Name: Chelsia Vong Chiew Sia
Dept/LOB: Operations, Serian Branch

Wake up, wake up weekend is here “apa nak
makan” is what we are going to hear. May I
suggest people’s cuisine nasi lemak and don’t
forget to pair it with teh tarik mamak.
Uncle, makcik is what we call our elders.
In multiracial community we live together.
Language alternation is what we take in stride.
Diversity is what we celebrate with pride
“agi idup agi ngelaban”.
That is how our fathers kept their land
and farm. It is our duty to upheld their legacy.
To better our life with peace and harmony.

Consolation 3

Ask: Amboi Thangachi!

Submitted by:

Ans: Happy Malaysia Day

User ID: @funniesam
Name: Sam Chooi Fun
Dept/LOB: Retail Collection

Ask: What do you love about Malaysia?
Ans: I was born in Malaysia. The best
country to spend my life. I
I

the food,

the captivating sceneries. I

cultural

diversity, we join hand in hand,
brave Malaysian’s all.
Together let us continue to inspire
Malaysia for GOOD.

Kelab AmBank Group
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What I Love About Malaysia?
Of course the FOOD! You can’t talk about Malaysia without mentioning the food!
Whenever you ask someone who has been to Malaysia, the first thing they would
commend us for is the variety of food as the diversity in culture comes hand in
hand with our diversity of food as well. I love how I can simply hit the road and
go food hunting or cafe-hopping around the clock. And of course, an honorary
mention, is my love for the king of the fruits, the durian!
One more thing is about our unique cultures and sense of togetherness is the
trademark of Malaysia. I love how different races can come together as one and
live peacefully as 1Malaysia. I’m so grateful to have been taught to appreciate
cultural diversity and was brought up to respect everyone regardless of race. And
I love how we embrace diversity while retaining the culture, language, and identity
of all ethnicities and yet still being united as one.

Consolation 4
Submitted by:
User ID: @funniesam
Name: Sam Chooi Fun
Dept/LOB: Retail Collection

Consolation 5

What I Love About Malaysia?

Submitted by:

“Bagi saya, uniknya Malaysia ini tak akan

User ID: @aidapyn
Name: Norhaidah binti Ismail
Dept/LOB: Operations,
Pasir Gudang Branch

dapat diperoleh atau didapati di manamana negara lain di dunia ini.
“Andai ada sekalipun, suasananya pasti

amat berbeza dengan negara kita yang tercinta ini Saya bangga menjadi
anak Malaysia, tanah air yang makmur dan aman, mempunyai pelbagai
latar belakang agama, bangsa dan budaya. Selamat Menyambut Hari
Merdeka ke 64 semuaaaa...

Thank You AmBankers for sharing your pictures with us

Anita Abu Adam, AmGeneral Insurance &
PPU Motor Underwriting
@anitaabuadam

Ng Choon Lee, Retail Banking
@ceciliangcl

Azwita binti Adam, Operations, UIA Gombak Branch
@cheqwita

Muhammad Fahmi bin Abdul Razak, Retail Banking
@fahmifami

Ng Teck Li @ Li Li Ng, Retail Banking
@fennyohfenny7

Junainah Sakim, Operations, Pasir Gudang Branch
@mamanauramikaila
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Kelab AmBank Group (KAG) had organised two Virtual Guitar Class Courses for AmBank staff. 36 KAG
members joined the Beginner class while 17 KAG members enrolled for Level 2 class. The classes were
held during weekends and the participants needed to attend for eight weeks to complete the course. As
part of the encouragement for the participants, KAG will organise a Guitar Competition to test their skills
and the winners will be announced later.

Kelab AmBank Group
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ONLINE FITNESS
WORKOUT CLASS

3

Workout Coaches are with you on our IGTV! Stay healthy and
keep fit with our Online Fitness Workout routines. Be sure to
check out our IGTV and follow along our awesome coaches for
a good sweat! #stayfit #staysafe

Total Body Workout
with Coach Sharina
It’s time to get fit! Grab a chair,
dumbbell and your sports shoe.

Mark’s Power Hour
with Coach Mark
Join Mark with his intense body
workout to burn off some calories.

Yoga with
Coach Marvis
Stay fit at home with this
stretching workout.

JUL

JUL

JUL

04

19

02

AUG

AUG

AUG

01

01

01

SEP

SEP

SEP

02

02

02
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painting gallery

Title:
Kuala Lumpur City

Medium:
Pen, Marker Drawing
& Watercolour

Measurement:
W58cm x H40cm

Location:
Level 30, Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

Yeak Ping Lian
Yeak Ping Lian is an autistic savant artist, with severe
limitations in social, behavioural and communication
skills. He continues to create magnificent works of art
using charcoal, acrylic, water colour, ink and oil.
He continues to donate his art to national and
international organisations and charities in Malaysia,
USA, Australia and Thailand.

Title:
KL Twin Towers IV
Medium:
Marker Pen Sketch
Measurement:
W60cm x L88cm
Location:
Level 24, Bangunan AmBank Group
Jalan Raja Chulan
Kuala Lumpur

camel collection

 A smaller version of the Desert
Caravan Handmade Series
– a merchant/tradesman camel
laden with two beige blankets
rolled up, a gunny sack, a silver
coloured smoking pipe and round
container with colourful stones
on its lid and two terracotta
coloured clay jars held in nettings.
The blanket is weaved of yellow,
red, black and white and its rein
in brown and white with a bell
stitched on.
Size:
15cm (H) x 17cm (L)
Location:
Conference Room
Level 48, Menara AmBank
Jalan Yap Kwan Seng
Kuala Lumpur

 A miniature enamelled camel
with a cloisonne body up until
its lower neck. The hump has
a lidded container for use as
an inkwell.
Size:
6.5cm (H) x 5.5cm (L)
Location:
Banking Hall, Ground Floor
Bangunan AmBank Group
Jalan Raja Chulan
Kuala Lumpur
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ambankgroup.com
@AmBankMalaysia

@AmBankMY

@AmBankMY

