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Business Operations Review

AmBank Group's Vision - As Malaysia’s preferred diversified, internationally connected
financial solutions group, we take pride in growing your future with us. In FY2012, 
the Group, through its diverse business divisions delivered improved returns as
evidenced by the record performance achieved for the fifth consecutive year.

channels. Committed to delivering a
distinctively superior customer experience,
Retail Banking continues to invest in
technology, process reengineering and
human capital.

Business Banking

Business Banking partners small and
medium enterprises (“SMEs”) by tailoring
financial packages to suit their domestic
and international financial needs. Products
offered encompass commercial banking,
SME financing, factoring and deposits.

Transaction Banking

Transaction Banking is a new business
division offering a full suite of trade finance
and cash management solutions that are
customised for our business/corporate
clients. Trade services include domestic
sales and purchase financing, import and
export financing, structured trade, and
trade advisory. 

Our cash management service is
specifically designed to relieve clients from
the routine business of receivables and
payables, freeing them to focus on building
their business. The solutions offered
include 24x7 internet banking service via e-
AmBiz, a web-based payroll solution via e-
AmPayDay, payment solutions, liquidity
management, collection solutions, and
electronic invoice presentation and
payment. 

Additionally, Transaction Banking is placing
a new focus to tailor to customers’ specific
supply chain requirements to improve
working capital cycles and process
efficiency. 

The Group’s business divisions offer both
conventional and Islamic financial services,
and cover activities across retail banking,
business banking, transaction banking,
corporate and institutional banking,
investment banking, markets, general
insurance, life assurance and takaful. With
this diverse composition of business
activities, we are better able to meet our
customers’ increasingly diverse financial
needs, and at the same time provide us
access to a wider range of customer types
for greater cross-selling within the Group.

Additionally, the Group continues to
leverage our strategic partnership with the
Australia and New Zealand Banking Group
(“ANZ”) to develop innovative products and
solutions, joint account planning, customer
referrals and access to regional network
and connectivity to meet our customers’
needs. In our insurance businesses, we
continued to expand our general insurance
and life assurance businesses with the
support of our business partners,
Insurance Australia Group and Friends Life
respectively.

Retail Banking

Retail Banking offers a comprehensive
range of banking products and related
financial services to the personal market.
Our diverse product suite covers deposits,
auto financing, mortgage, asset financing
and small business, credit cards and line
of credit, personal financing, margin
financing and other consumer loans.
During the year, the Division strengthened
its market presence by introducing
innovative financial solutions, forging
strategic partnerships both locally and
internationally, and expanding its
distribution network and alternative

Corporate & Institutional Banking

Corporate & Institutional Banking, a line of
business within the AmBank Group, places
strategic focus on strengthening
relationships with a diversified base of client
groups across the wholesale banking
platform. The client base consists of large
corporates covering the Government and
public sector, government-linked
companies, and multi-national corporates
both local and foreign including public
listed companies, financial institutions and
privately owned sophisticated groups. The
platform facilitates integration of AmBank
Group’s suite of products and innovative
solutions to meet clients’ total financial
needs and leveraging ANZ connectivity for
cross-border business.

Investment Banking

The Group offers a full range of investment
banking solutions and services,
encompassing capital markets, asset
management activities, private banking and
research. Debt Capital Markets (“DCM”)
covers fixed income capital raising activities
while Equity Capital Markets (“ECM”)
supports the origination of primary market
transactions and manages structuring,
syndication, marketing and distribution. It
also provides underwriting services for
initial public offerings (“IPO”), follow on
equity fund raising exercises and
secondary placement. Corporate Finance
(“CF”) undertakes origination, structuring,
advising and execution of ECM activities for
corporations. 

Funds Management provides investment
management services and solutions
including unit trust, asset management and
customised solutions while Private Banking
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Islamic financial services with significant
growth in its 18 years of experience being
an Islamic banking institution in Malaysia. 
We serve our customers through AmBank
Group's extensive network of branches
including three dedicated AmIslamic Bank
branches, AmOnline Internet Banking,
AmGenie Mobile Banking and e-Banking
centres nationwide. Our internet channels
allow customers to make online
transactions such as payment for bills,
financing, zakat, as well as fund transfers
to own or third party accounts.

General Insurance

AmG Insurance Berhad (“AmG”) has a
strategic partnership with Insurance
Australia Group (“IAG”) and it manages the
insurance needs for more than a million
Malaysian customers. AmG provides
products and services including motor
insurance, commercial business insurance,
personal lifestyle and niche insurance
products. It distributes insurance via the
bank’s network of 190 branches as well as
19 AmG branches and 2,900 agents. AmG
employs 600 people and underwrites
around RM650 million of insurance
premiums each year.

AmG has entered into a conditional sale
and purchase agreement for the proposed
acquisition of a 100% equity interest in
Kurnia Insurans (Malaysia) Berhad,
expected to be completed in FY2013. This
will make AmG the leading general insurer
with around 4 million customers and the
number one motor insurer in Malaysia.

Life Assurance

Life Assurance provides solutions in life
insurance, wealth protection/savings,
health and medical protection, and
employee benefit schemes. Our
investment-linked protection solution
comes in three broad categories, namely
capital guaranteed, domestic and
international, and we have packages to suit
investors’ differing risk tolerance, be they
low, medium or high.  

manages the private wealth of high net
worth individuals, family groups and
companies.

Through Broking and Futures, we offer
securities and futures trading services, with
securities trading services in Singapore
and Indonesia available at our regional
offices in Singapore and Jakarta. Clients
can trade online through e-broking for
securities trading and direct market access
(“DMA”) for futures trading. The Equity
Derivatives desk seeks to provide investors
a broader range of investment instruments
including warrants, equity-linked structured
products, exchange traded funds and
over-the-counter options.

Markets

The Markets Division continues to
strengthen its foothold in delivering
substantive, integrated and client-led
solutions to gain traction and higher
market share. Continual leverage on ANZ
for synergistic value has enabled Markets
to evolve faster, where business strategies
are for sustainable growth, underpinned by
an expanded product range. This has
enabled us to meet our clients’ growing
and diversifying needs for customised
financial solutions. 

Markets’ core offerings include foreign
exchange, fixed income, derivatives and
structured products, supported by cutting
edge front-end dealing and risk
management systems which enable better
efficiency in delivery and provide integrated
real-time positions for risk management. In
addition, our research team has provided
timely analytical reports for the Group and
our clients to make informed investment
decisions. 

Islamic Banking

Islamic Banking offers a comprehensive
range of Shariah-compliant products and
services, with its business embedded
within Retail Banking, Business Banking,
Transaction Banking, Corporate and
Institutional Banking, Investment Banking,
and Markets. AmIslamic Bank has
capitalised on the robust demand for

Takaful

AmFamily Takaful Berhad (“AmTakaful”) is
a joint venture company between AmBank
Group and Friends Life Group of UK. 
It started business effective 9 January
2012. Products launched include a
investment-linked takaful plan and
reducing term takaful plan. AmTakaful will
leverage Friends Life’s expertise to develop
a wide range of family takaful solutions to
meet the evolving lifestyle needs of
Malaysians.

RETAIL BANKING

We continue to have a dedicated
approach in providing a distinctively
superior customer experience. We have
undertaken a strategic transformation,
anchored on three strategic areas i.e.
Business, Operations and Technology.

Business Transformation

Design, develop and incubate a
sustainable customer-centric retail bank
with new fundamental capabilities in
becoming the Main Bank for target
segments by providing a distinctively
superior customer experience.

Operational Transformation

Centralise common processes and
operational support functions into an
optimised single platform for efficiency,
continuous improvement and economies
of scale, leveraging on capabilities and
best practices.

Technology Transformation

Enhance core systems to seamlessly
connect all our operations to improve
turnaround times and support long term
sustainable business growth.

Overall Performance

During the year under review, Retail
Banking reported a profit after tax of
RM584.8 million with a revenue
contribution of RM1.8 billion.
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AmBank@Work is designed to provide
comprehensive banking solutions to both
employer and employee. Upon the opening
of a salary crediting deposit account, the
exclusive banking package offers the
customer special benefits, fee savings,
bonus interest and rewards, plus full
access to our extensive branch network
and electronic channels. Many successes
have been achieved through our joint
marketing efforts with our Business
Banking and Corporate & Institutional
Banking Relationship Managers.

We rolled out one thematic campaign and
two tactical campaigns that attracted over
RM1.6 billion in deposits. This was
achieved despite the competition from rival
banks offering higher rates and other
investment instruments that promised
higher returns.

Auto Financing

AmBank continues to be amongst the
leading brands in Auto Financing with a
20% market share. Auto Financing remains
as key contributor in Retail Banking's
revenue, contributing more than 30%.

During the year, we formed a strategic
alliance with MyEG (the electronic
government services portal) to enable on-
the-spot road tax renewals at branches.
Currently, AmBank is the sole provider of
such a service in the Banking industry, with
14 MyEG kiosks placed in strategically
situated branches. Moving forward, all
Branches will be equipped with a similar
facility. For customers who are unable to
visit the branch to renew their road tax, it is
only a phone call away. AmBank launched
the Auto Express renewal service where
customers will only need to call to renew,
and their road tax will be delivered to their
preferred address.

Throughout the year, AmBank implemented
several strategic alliances with major car
manufacturers. Campaigns with Perodua and
Toyota topped the list with 10 campaigns.

Despite intense market competition and
global economic events, gross loans grew
by 1.8% to RM46.3 billion. Auto financing
and mortgages remained the key
contributors, making up 86% of the total
portfolio. The loan portfolio expanded
without sacrificing credit standards, by
having in place a rigorous credit risk
management infrastructure, risk based
pricing and stringent policies at various
stages of loan assessments from loan
origination to loan approval. This resulted
in a 15% improvement in the gross
impaired loan ratio, bringing the ratio 
to 2.6%.

Deposits grew by 1.3% with focus and
effort skewed towards building a long term
core customer deposit base to meet the
Group's funding requirements. CASA
(current account and savings account)
deposits grew at double digit growth of
16%, increasing the portfolio to RM9.1
billion with a 26.4% CASA ratio.

Deposits and Customer Solutions

Retail Banking's aspiration to be a liability-
led business is well on track to being
achieved. Our aim was to build CASA
balances, and campaigns, strategic
alliances and marketing deliverables were
designed to achieve this objective. By
leveraging our partnership with ANZ and
building a synergistic collaboration with our
Business Banking and Corporate &
Institutional Banking counterparts, we
introduced two new solutions – namely
AmBank-ANZ Get Set and AmBank@Work.

AmBank-ANZ Get Set is specially
developed to provide a convenient and
comprehensive product suite and services
to our customers whose children are
studying or will be studying in Australia.
Riding on the newly developed Foreign
Currency Current Account, AmBank-ANZ
Get Set makes it easy to open an ANZ
student account and have the funds ready
even before leaving for Australia.

Mortgage

Mortgage gross loans grew by 6% despite
the fiercely competitive environment and
Bank Negara Malaysia’s measures to curb
speculation and rising household debt by
limiting the  loan to value (LTV) ratio to 
70% for the financing of a third home. 
To improve our competitiveness, operations
were centralised and process flows
streamlined to improve turnaround time.

Meanwhile, the improving quality of
Mortgage loans underwritten was
demonstrated by a further drop in the
gross impaired loan ratio to 4.0%, a
marked improvement from the previous
year at 4.9%. Implementation and strict
adherence to the Asset Writing Strategy,
together with risk based pricing, enabled
the Bank to acquire better risk grade
customers, whilst maintaining profitability
and keeping risk at acceptable levels. 

Credit Cards & Line of Credit

During the year, Bank Negara Malaysia
imposed tighter credit card guidelines on
the Credit Card industry, shortly after the
implementation of the RM50-per-card
service tax at the end of 2009. The effect of
these guidelines saw a drop in cards
circulation by 6.2%.

To compensate for this, promotions and
campaigns were designed to boost
spending, increase activation rate and instill
loyalty (spending grew by 6.4%, merchant
sales grew by 14.9%, activation rate
improved to 71.5%). Major campaigns
included “20% Cash Back” and “Balance
Transfer Quick Cash”. In addition, AmBank
introduced two new co-branded premium
cards with Rockwills and Royal Selangor
Golf Club and the World and Infinite Cards
to cater for the affluent and high net worth
customer segments. Strategic merchant
tie-ups such as those with Starbucks were
sealed to encourage spending.

AMMB AR2012 :Layout 1  7/16/12  12:14 PM  Page 58



A
M

M
B

 H
ol

di
ng

s 
B

er
ha

d 
(2

23
03

5-
V

)  
 

59

had also intensified marketing campaigns and
sales promotional programmes to drive better
business results.

Branch Network & eChannels

AmBank's large distribution network of 190
branches, supported by continuous staff
training and process improvements,
promises to provide a distinctively superior
customer experience.

AmBank also expanded its wide network
of self service machines by adding 31
automated teller machines (“ATM”), five
cash deposit machines ("CDM") and four
cheque deposit machines ("CQM"),
bringing the total network of self service
machines to 1,265 ATMs, CDMs and CQMs.

AmOnline and AmGenie saw a marked
improvement in utilisation with the number
of users increasing by 26% and 197%
respectively. 

International Solutions

In line with AmBank Group’s Vision - As
Malaysia’s preferred diversified,
internationally connected financial solutions
group, we take pride in growing your future
with us, strategic alliances with international
partnerships are built to enhance
International Solutions’ value proposition.
This includes providing a unique and
compelling suite of foreign currency and
other related products and services as a
platform for cross-border opportunities, as
well as widening our regional and global
distribution reach and footprint. Among the
key initiatives are to forge strategic
partnerships with international icons that can
help elevate our positioning in the foreign
exchange space to deliver winning solutions
and a world class customer experience.

New partnerships with two leading
international icons:

• Travelex is the world’s largest foreign
exchange specialist with global

Asset Financing & Small Business
(“AFSB”)

AFSB meets the financial needs of small
and medium enterprises ("SME") by
providing an extensive range of financial
packages concentrating on equipment,
working capital financing and multi-trade
facilities.

In line with Government policy and
aspirations, AmBank launched the Small
Business Solution, providing financing to
small businesses by offering SME working
capital loans/financing at all AmBank
branches nationwide. Financing is now
available from RM50,000 up to
RM500,000.

AFSB also recently sealed a strategic tie-
up with Perwira Niaga Malaysia
(PERNAMA), offering the financing of 
7-Eleven franchises.

Personal Financing

The Personal Financing industry continues
to witness introduction of new policies, the
latest being the responsible lending
guideline, a new measure introduced by
Bank Negara Malaysia to contain surging
household debt. This came into effect on 
1 January 2012. Preceeding this  was a
business model realignment by
Suruhanjaya Koperasi Malaysia (SKM), a
government body responsible for
regulating the activities of cooperatives
registered in Malaysia.

In compliance with these changes, the
Personal Financing Department has
reviewed its entire business model,
focusing on key areas namely strategic
alliances and credit policies. To
accommodate the new policies, the
cessation of business partner with
deduction code had partly resulted in a dip
of 17% of its gross loan portfolio to RM1.8
billion. Meanwhile the gross impaired loan
ratio had improved significantly from 5.8% to
2.0%. The Personal Financing Department

presence boasting the largest
network of airport branches
worldwide, with over 1,000 retail
stores in more than 25 countries,
including 109 major airports

• Western Union is the world’s leading
international money transfer operator
with 410,000 agents in over 200
countries. Its dominance over both
local and international markets is due
to its strong branding, extensive
marketing activity and network 

AmBank, Travelex and Western Union
believe that the partnerships will deliver a
compelling offer to the Malaysian
community at large, as well as the trade
and travel industries. Travelex’s and
Western Union’s global expertise and
experience combined with AmBank’s
stronghold in the country will enable the
introduction of global financial solutions at
international standards into the Malaysian
landscape.

The AmBank “International Connectivity”
agenda will see the group focusing on
significantly expanding its foreign currency
and cross-border Retail product and
service offerings.

BUSINESS BANKING

Business Banking recorded another year
of positive growth amidst economic
uncertainty and competition amongst
Malaysian banks. Loans and advances
chalked up 14.9% year-on-year growth
with Islamic banking financing contributing
29.9% of the growth. Our trade finance
portfolio grew by 7.4% for FY2012 and
now contributes 23.4% of total Business
Banking assets.

The small and medium enterprises (“SME”)
segment continues to be our main focus
and this segment now contributes 39% of
our total Business Banking portfolio. A
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grow by 65% with additional 26% growth
also seen in Fixed Deposits.

Transaction Banking’s impressive growth
stems from its focused effort in working
with Relationship Managers to offer
customised solutions to facilitate the
acquisition of new customer working
capital accounts, as well as the deepening
of wallet share with existing customers.

Transaction Banking’s strategy is to
continue growing the bank’s CASA
deposits through its full service suite of
cash management and trade finance
product lines. Additionally, in anticipation of
upward funding pressure, Transaction
Banking is placing new focus to tailor meet
customers’ specific supply chain
requirements to help improve working
capital cycles and process efficiency.

Lastly, improvements in capabilities are
planned in 2012, allowing the Transaction
Banking business to keep pace with the
increasing demands of its customers. Both
the upcoming Internet Trade system
(AmTrade) and enhanced Corporate
Internet Banking Solutions platform (e-
AmBiz) are scheduled to launch by this
third quarter. These are expected to further
enhance our customers’ Transaction
Banking experience.

INVESTMENT BANKING

Labouring into the second year of the
Europe financial crisis, Malaysia’s open
economy in 2011 continues to seek
traction in a world economy that struggles
to maintain a forward momentum, ending
with a surprisingly strong year-end bounce
to grow an annual average of 5.1%. In the
first quarter of 2012 emerging Asia
continued to show growth resilience in
spite of negative external developments as
the global economy grapples with a
slowing Chinese economy and sentiment
that was further dampened by a sharper
than expected contraction in Europe and a
spluttering US economy. 

number of Business Banking’s SME
customers have grown in size and revenue
and have been transferred to Corporate &
Institutional Banking for better account
management as their needs are now more
complex and sophisticated.

Interest income has grown by 26.8% on
the back of a higher interest rate
environment and portfolio shift. Fee
income registered a growth of 15.4% with
a good mix from loans (trade and funded)
and cross sell products.

Our Regional Offices have continued to
grow in size and volume. As at March
2012, the Southern Region doubled its
asset and liability portfolio. The Sabah
Region’s financial performance also
improved by 50%. Overall, Regional
Offices now contribute 22% of the total
Business Banking portfolio compared to
18% in FY2009. Both South and Sabah
Regions have also more than doubled their
revenue contribution to the Division.

Business Banking Division has embarked
on account planning as part of our efforts
to improve our service delivery. The
account planning process aims to assist
our Relationship Managers understand our
customers’ needs and offer the right
products and services to help customers
in their business.

For FY2013, we will continue to embark on
our winning strategy while exercising
prudence in risk management. The current
collaboration with ANZ has yielded positive
results and this will be exploited further to
achieve our goals. 

TRANSACTION BANKING

Transaction Banking closed FY2012 with a
16% revenue growth, where Trade
contributed 55% of Transaction Banking
revenues whilst Cash saw a contribution of
45%. Over the same period, Transaction
Banking also saw CASA (current account
and savings account) Ringgit deposits

Notwithstanding the more challenging
environment, the Investment Banking
Division performed even better than the
year before. The Division’s Profit Before
Provision of RM217.4 million represented a
growth of 27.4% over the previous financial
year, with strong contributions from its Debt
Capital Markets, Equity Derivatives, Funds
Management and Private Banking
business segments.

Outlook

The year forward provides even stronger
challenges however, and is fraught with
uncertainties: no clear resolution to the
protracted financial crisis in the European
monetary union, even as China struggles
to engineer a soft landing for its overheated
economy and the United States continues
to nurse its economy back to a path of
sustainable growth. Locally, there are some
positive developments as project
implementations of government initiatives
under the 10th Malaysia Plan and
Economic Transformation Programme
(“ETP”) would have a multiplier effect on
private investments and consumer
expenditures. Interest rates would be
stable as BNM is expected to keep the
current overnight policy rate levels
unchanged at 3.00% to promote growth in
an economy where inflation is also curtailed
by the global economic slowdown.
Domestic inflation is expected to ease from
an average of 3.2% in the previous year to
range between 2.5% and 3.0% in the new
financial year. 

Debt Capital Markets 

The Debt Capital Markets Division
responded strongly to an improved capital
market over the year before to turn in one
of its best results to date. The Division
asserted its leadership position in the local
capital markets by its accreditation as the
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months ended 31 December 2011 by RAM
Rating Services Berhad. The Division’s
market leadership is further underpinned by
its consistent success in garnering
numerous award-winning transactions and
placement as one of the top-three market
leaders in the Bloomberg Underwriter Table
for the past nine years. This is also a

“Best Domestic Bond House (Malaysia)”
by The Asset Asian Country Awards in
2011 for the third consecutive year and the
fourth time since 2006, as well as the
”Malaysian Top Lead Manager 2011” in
both the corporate and Sukuk markets
based on rankings in the RAM Lead
Managers’ League Tables for the 12

testament to the Division’s focused
commitment to customer centricity by
providing innovative customised solutions
and work excellence. 

Debt Capital Markets’ Awards and Accolades in 2011

RAM

The Asset Asian Country Awards 2011 
Best Domestic Bond House AmInvestment Bank Berhad
* Winner for three consecutive years – 2009, 2010 & 2011
* Fourthh time winner – 2006, 2009, 2010 & 2011

RAM Lead Manager Awards 2011
Overall PDS – No. 1 by Programme Value
Overall PDS – No. 1 by Number of Issues
Sukuk – No. 1 by Programme Value
Sukuk – No. 1 by Number of Issues

RAM
RAM Award of Distinction 2011
Special Merit Award
Malaysian Top Lead Manager 2011 – Corporate Sukuk Market

RAM
RAM Award of Distinction 2011
Special Merit Award
Malaysian Top Lead Manager 2011 - Corporate Bond Market

Bloomberg Underwriter Rankings 2011
Overall PDS – No. 3 with 18.7% market share
MYR Sukuk – No. 3 with 15.2% market share
Syndication – No. 8 with 3.7% market share

MARC Lead Manager’s League Table 2011
Overall PDS – No. 2 by Programme Value
Overall PDS – No. 3 by Number of Issues
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syndicated financing transactions
amounting to RM21.2 billion of a diversity
that encompasses a wide spectrum of
industry sectors. In a notable transaction
the Division was appointed Joint Lead
Manager in a recent RM34.35 billion
Islamic Medium Term Notes (“IMTNs”)
issuance by Projek Lebuhraya Usahasama
Berhad (PLUS). The transaction, that
comprises a RM23.35 billion AAA-rated
IMTNs and another RM11.00 billion GG
IMTNs, represents a landmark issuance in
the region with maturities stretching up to
27 years. The PLUS IMTNs is the largest
Sukuk issuance in the country to date
which supports government efforts to
promote Malaysia as an international
Islamic financial hub.  

The Debt Capital Markets Division is
focused on building a sustainable business
model via the provision of customised
financing solutions and continual product
innovation whilst leveraging on the
international connectivity of its stakeholder,
the Australia and New Zealand Banking
Group (“ANZ”), to expand its engagement
footprint. This is supplemented by other
new business initiatives from time to time.

In the year under review the Malaysian
economy recorded a growth of 5.1%, with
the domestic debt capital markets
showing a sharp increase in both public
and private debt issuances that collectively
exceeded RM160 billion. High demand for
both sovereign and near-sovereign
issuances, led by international portfolio
funds searching for better yields against a
backdrop of heightening debt concerns in
the West, provided strong liquidity in the
domestic private debt securities (“PDS”)
market. Of note, new PDS issuances
increased to RM69.6 billion in 2011 from
RM52.1 billion in the year before. These
issuances comprised primarily of GG/AAA
rated bonds by government-linked
companies and, local corporates within the
financial (46.3%), government (18.6%) and
construction (7.3%) sectors. 

As a dominant capital markets player, the
Division provides a wide spectrum of
customised debt financing solutions
ranging from PDS and Sukuk issuances to
loan syndication, structured financing
solutions and, financial advisory services.
In the current financial year, the Division
completed 63 capital markets and

Going Forward

In the local bond market, the strong
momentum in PDS issuances in 1Q2012 is
expected to continue into the subsequent
quarters of the year, sustained by
corporate capital spending and financing
activities for government projects. These
positive developments in the pipeline and
strong liquidity in the local banking system
of RM280-300 billion provide the platform
to estimate that the gross PDS supply in
2012 may reach RM80-90 billion (an
increase of 22.1% from 2011). Foreign
holdings of RM-denominated MGS are at
an all-time high of RM108 billion as at end-
February 2012, representing approximately
38.6% of outstanding MGS. 

From an economic perspective, the sound
macro fundamentals of the Malaysian
economy and the stability of the Ringgit
would continue to make RM-denominated
PDS and MGS attractive to foreign
investors.

The Division’s more notable transactions in
FY2012 are summarised below:

Large Corporate

Projek Lebuhraya Usahasama Berhad
RM34.35 billion AAA-Rated & GG Islamic Medium Term Notes
• Excess Islamic Medium Term Notes which are not issued serve as a standby line to cover cash flow

shortfall in the initial years
• Repayment profile of up to 27 years matches the Issuer’s projected income from the remaining life of

the concessions

Aman Sukuk Berhad
RM10.0 billion Sukuk Musharakah Programme
• Accorded the highest credit rating of AAA based on the credit profile of the sub-lessee which is the

Government of Malaysia
• Supports the national initiative of the provision of quarters and facilities for the staff of Polis DiRaja Malaysia

Telekom Malaysia Berhad
RM2.0 billion Sukuk Programme 
• Accorded the highest credit rating of AAA/P1 underlined by the Issuer’s effective capital management

strategy
• Supports the nation’s initiatives to position the country as the International Islamic financial hub
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Large Corporate

Financial Institutions 

Public Bank Berhad
RM5.0 billion Subordinated Medium Term Notes Programme
• Represents the largest issuance by a financial institution for the year 
• Highly demanded by investors given its strong credit rating 

Pac Lease Berhad
RM500.0 million Commercial Papers/Medium Term Notes Programme
• Premised on Pac Lease’s healthy asset-quality indicators and the strong support from its ultimate

major shareholder, Oversea-Chinese Banking Corporation Limited (“OCBC Singapore”)

Sabah Credit Corporation
RM1.0 billion Sukuk Musharakah Programme
• Accorded the strong credit rating premised upon the strong commitment and support expected from

the State Government
• Current short term commercial papers issued are not underwritten but are backed by banking lines

to partly mitigate roll-over and liquidity risk

Westports Malaysia Sdn Bhd
RM2.0 billion Sukuk Musharakah Programme
• Accorded a strong credit rating of AA+ premised upon the Issuer’s favourable operational efficiency,

robust cash flow generation ability and strong profitability track record
• Programme tenure of up to 20 years to support the Issuer’s capital expenditure and expansion plans

Oil & Gas and Energy Sector

Sarawak Energy Berhad
RM15.0 billion Sukuk Musharakah Programme
• First multi-tranche Sukuk issued in June 2011 that is also the largest offering emanating from 

Sarawak State
• Overwhelming demand underscores the confidence of investors in the requirement and growth of

energy in Sarawak

Kencana Petroleum Berhad
RM1.0 billion Sukuk Mudharabah
• Sukuk Mudharabah with Detachable Warrants provides an elegant platform for simultaneous issuance

of two securities, allowing existing shareholders to subscribe to the warrants
• Issuance of Islamic debt securities that supports the government’s initiative to promote Malaysia as

an international islamic financial hub.

Foreign Issuers

Gulf Investment Corporation G.S.C.
RM750.0 million Sukuk Issuance
• This issuance is the 2nd from the Issuer’s Medium Term Note Programme and the 4th issuance from

the Issuer in Malaysia since 2008
• The programme has proved to be a landmark transaction and a cutting edge Islamic product
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Guaranteed by Danajamin Nasional Berhad

Loan Syndication

Segi Astana Sdn Bhd
RM470.0 million Medium Term Notes
• Project financing with limited recourse to the shareholder
• Double layer credit enhancement provided by the transaction via Danajamin’s guarantee and limited

recourse to the shareholder

Segi Astana 
Sdn Bhd

Senari Synergy Sdn Bhd
RM380.0 million Sukuk Mudharabah Programme
• The first twenty-year programme guaranteed by Danajamin
• The programme sets the platform for rollover of its outstanding amounts and re-issuances off the

programme
• Concurrently, the programme provides for a one-time call option allowing for the flexibility of redemption

Senari Synergy 
Sdn Bhd

DiGi Telecommunications Sdn Bhd
RM1.4 Billion Syndicated Facilities
• Comprises term loan and revolving credit facilities
• Structured to support DiGi’s financing and interest rate risk management strategy

Pembinaan BLT Sdn Bhd
RM2.5 Billion Syndicated Islamic Financing Facility
• Bridging loan to finance the construction of the Polis DiRaja Malaysia’s quarters and facilities
• To be refinanced with the issuance of Islamic Medium Term Notes and Islamic Commercial Papers by

AmanSukuk Berhad, a special purpose vehicle set up to undertake the Sukuk issuance

Berjaya Land Berhad
RM711.0 Million Syndicated Term Loan Facility
• To meet 1-year bridging loan financing requirement
• To fund the redemption of Berjaya Land Berhad’s Exchangeable Bonds pending a proposed capital

market transaction

Abu Dhabi National Energy Company PJSC
RM3.5 billion Sukuk Murabahah Programme
• First foreign utility corporation to tap into the Malaysian Debt Capital Markets
• It represents the Issuer’s inaugural issuance in the Malaysian Debt Capital Markets

Foreign Issuers
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Sukuk Issuances

Debt Capital Markets and Islamic Markets Transactions Completed in FY2012

Aman Sukuk Berhad

RM1,350 million

RM10.0 Billion Islamic Medium
Term Notes Programme  

Mar/April 2012

Joint Lead Manager and
Joint Bookrunner 

Abu Dhabi National Energy 
Company PJSC

RM650 million

RM3.5 Billion Sukuk
Murababah Programme

March 2012

Joint Lead Manager

Cagamas Berhad

RM500 million

Issuance of Sukuk Wakalah Bil
Istithmar under the RM60.0

Billion Programmes

March 2012 

Joint Lead Manager 

AmIslamic Bank Berhad

RM200 million

RM2.0 Billion Subordinated
Sukuk Musharakah

Programme

February 2012

Lead Manager     

Projek Lebuhraya Usahasama
Berhad 

RM30,600 million

Islamic Medium Term Notes
Programme of up to RM34.35

Billion

January 2012

Joint Lead Manager 

Sarawak Energy Berhad

RM2,500 million

RM15.0 Billion Sukuk
Musyarakah Programme

January 2012

Joint Lead Manager and Joint
Bookrunner  

Telekom Malaysia Berhad

RM200 million

Islamic Medium Term Notes
Issuance under the 
RM2.0 Billion Sukuk

Programmes 

December 2011

Joint Lead Manager  

Cagamas Berhad

RM40 million

Islamic Medium Term Note
Issuance under the RM60.0

Billion Programmes

December 2011

Lead Manager 

Sabah Credit Corporation

RM300.0 million

Islamic Commercial Paper
Programme & Islamic Medium

Term Note Programme with
Combined Limit of Up to 

RM1.0 Billion

December 2011

Principal Adviser, Lead Arranger
and Lead Manager

Telekom Malaysia Berhad

RM150 million

Islamic Commercial Papers
Issuance under the RM2.0
Billion Sukuk Programmes 

November 2011

Joint Lead Manager     

MISC Berhad

RM800 million

Murabahah Medium Term
Notes Programme of up to

RM2.5 Billion in Nominal Value

September 2011

Joint Lead Manager   

AmIslamic Bank Berhad

1st Issuance: RM600 million

RM2.0 Billion Subordinated
Sukuk Musharakah

Programme  

September 2011

Principal Adviser , Lead Arranger
and Lead Manager           

Kencana Petroleum Berhad

RM500 million

Sukuk Mudharabah
Programme of up to RM700.0

Million in Nominal Value

August 2011

Principal Adviser, Lead Arranger
and Lead Manager 

RM380 million

Sukuk Mudharabah
Programme of up to RM380.0

Million

August 2011

Principal Adviser, Lead Arranger
and Lead Manager 

Gulf Investment Corporation
G.S.C. 

RM750 million

Islamic Medium Term Note
Programme for a nominal

amount of up to 
RM3,500.0 Million

August 2011

Lead Manager 

Besraya Malaysia Sdn Bhd

RM700 million

Issuance of up to RM700.0
Million Sukuk Mudharabah

July 2011

Principal Adviser, Lead Arranger
and Lead Manager 

Antara Steel Mills Sdn Bhd

RM300 million

Islamic Medium Term Notes
Issuance under the RM300
Million Islamic Securities

Programme

June 2011

Principal Adviser, Lead Arranger
and Lead Manager

MISC Berhad

RM500  million

Murabahah Medium Term
NotesProgramme of up to

RM2.5 Billion in Nominal Value

July 2011

Joint Lead Manager 

Senari Synergy Sdn Bhd

Sarawak Energy Berhad

RM3,000 million

RM15.0 Billion Sukuk
Musyarakah Programme

June 2011

Joint Lead Manager and Joint
Bookrunner

Westports Malaysia Sdn Bhd

RM450 million

Islamic Medium Term Note
Issuance under the RM2.0

Billion Islamic Medium Term
Note Programme

May 2011

Joint Principal Adviser, Joint
Lead Arranger and Joint Lead

Manager 

Putrajaya Holdings Sdn Bhd

RM700 million

Sukuk Musyarakah Medium
Term Notes Programme of up

to RM1,500.0 Million

May 2011

Joint Lead Manager

Cagamas Berhad

RM45 million

Islamic Medium Term Note
Issuance under the RM60.0

Billion Programmes

April 2011

Lead Manager

Gamuda Berhad

Islamic Commercial Paper
Programme and Islamic

Medium
Term Note Programme with

Combined Limit of Up to
RM800.0 Million

April 2011

Joint Principal Adviser, Joint
Lead Arranger and Joint Lead

Manager

PDS Conventional

Woori Bank

RM285 million

RM1.0 Billion Medium Term
Notes Programme

February 2012

Joint Lead Manager

Industrial Bank of Korea

RM620 million

Multi-Currency Conventional
And/Or Islamic Medium Term
Note under the RM3.0 Billion

Programmes 

February 2012

Joint Lead Manager

RM150 million

RM470.0 Million Medium Term
Notes Programme

January 2012

Principal Adviser, Lead Arranger
and Lead Manager

Cagamas Berhad

RM60 million

Medium Term Note Issuance
under the RM60.0 Billion

Programmes

December 2011

Lead Manager 

Cagamas Berhad

RM1,000 million

Medium Term Note Issuance
under the RM60.0 Billion

Programmes

November 2011

Joint Lead Manager

Telekom Malaysia Berhad

RM150 million

Islamic Commercial Paper
Issuance under the RM2.0
Billion Sukuk Programmes

April 2011

Joint Principal Adviser, Joint
LeadArranger and Joint Lead

Manager

National Agriculture
Cooperative Federation

RM310 million

Medium Term Note Issuance
under the RM3.3 Billion

Medium Term Notes
Programme

October 2011

Joint Lead Manager

Segi Astana Sdn. Bhd
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PDS Conventional 

Pac Lease Berhad

RM100 million

Commercial Papers Issuance
under the RM500.0 Million

Commercial Papers / Medium
Term Notes Programme

August 2011

Joint Principal Adviser, 
Joint Lead Arranger and 

Joint Lead Manager

Cagamas Berhad

RM60 million

Medium Term Note Issuance
under the RM60.0 Billion

Programmes

August 2011

Lead Manager 

Public Bank Berhad

RM3,000 million

Subordinated Medium Term
Note Programme of up to

RM5.0 Billion

August 2011

Mandated Lead Manager

Sabah Development Bank
Berhad

RM290 million

Medium Term Note Issuance
under the RM1.5 Billion

Programme

August 2011

Joint Lead Manager    

Sabah Development Bank
Berhad

RM80million

Medium Term Note Issuance
under the RM1.5 Billion

Programme

May 2011

Lead Manager

Hyundai Capital Services, Inc.

RM650 million

RM2.0 Billion Medium Term
Notes Programme

May 2011

Lead Manager

Syndicated Loans

Astro Malaysia Sdn Bhd

RM1,000 million

Syndicated Term Loan Facility

November 2011

Mandated Lead Arranger

Al - ‘Aqar KPJ Reit

RM80.0 million

Syndicated Ijarah Facility

October 2011

Mandated Lead Arranger

Digi Telecommunications 
Sdn Bhd

RM1,400 Million

Syndicated Loan

September 2011

Mandated Lead Arranger 

DRB-HICOM Defence
Technologies Sdn Bhd

RM3,868 million

Syndicated Facilities

July 2011

Joint Lead Arranger    

Pembinaan BLT Sdn Bhd

RM2,665 million

Islamic Financing Facilities

July 2011

Mandated Lead Arranger

Berjaya Land Berhad

RM711 million

Syndicated Term Loan Facility

May 2011

Mandated Lead Arranger

2011 has been the most lucrative and
rewarding year to date for the global Islamic
capital markets, with total global sukuk
issuances exceeding USD36.3 billion
(RM114.4 billion). This is USD5.3 billion
(RM16.7 billion) more than the previous
record of USD31.0 billion achieved in 2007.
According to Bloomberg published data,
71.8% of these global sukuk issuances
amounting to USD26 billion (RM81.9 billion)
were issued in Malaysia, entrenching the
country’s position as the world’s top sukuk-
issuing nation and furthering its goal to be
the global hub for Islamic finance and
Islamic capital markets. Issuances picked
up across the globe as investor demand for
Shariah-compliant investments gave
issuers the confidence to tap and source
funds from the Islamic capital markets. 

A major portion of the total sukuk issued in
Malaysia is due to PLUS Expressways
Berhad’s USD9.7 billion (RM30.6 billion)
Islamic securities, the largest single sukuk
issuance ever. Investors’ appetite in
infrastructure-based sukuk appears to
have returned at least to this part of the
world, recovering from the uncertainties

Islamic Markets 

The Islamic Markets Division is the Islamic
investment banking arm of the AmBank
Group and the pioneer in the development
of the sukuk market since its
commencement in 1996. Through the
Division, AmInvestment Bank has been at
the forefront of the Malaysian Islamic
markets, consistently maintaining its
position amongst the top three market
leaders for the past 15 years. The Division
offers to clients Islamic financing solutions,
and customised products and services
including sukuk origination, Islamic equity
capital markets, Islamic private equity and
Islamic syndication that uphold Shariah
integrity. We also provide Shariah advisory
and other technical support to the other
departments within the Bank, particularly
the Debt Capital Markets division. Our
initiatives have been recognised through
numerous awards and accolades garnered
over the years. 

arising from the default of some major
issues in the Gulf Cooperation Council
countries in recent years. The vibrant
development of the local Islamic capital
markets, despite the prevailing uncertain
global economic situation, is a strong vote
of confidence for Malaysia. The successful
issuance and subsequent management of
a significantly large issuance like the PLUS
sukuk also demonstrates the depth and
liquidity of the local market.

True to the Division’s vision “To be the
leading solutions provider in Islamic
investment banking in both local and
regional markets, backed by a strong
tradition of innovative, customised products
and services that upholds Shariah integrity”,
we constantly keep abreast with the latest
global developments in both Islamic finance
and the Islamic capital market to maintain
our leadership in the local Islamic capital
markets. We inculcate a culture of work
excellence, strong teamwork and
responsible practices to ensure that we
consistently deliver solutions of the highest
satisfaction in terms of cost efficiency,
structure, appropriateness and flexibility to
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We were awarded “Best Domestic Bond
House” by The Asset Triple A, whereby
about 90% of the bond deals were
structured based on Islamic principles. On
the international front, we received the
awards for “Best Islamic/ Most Innovative
Islamic Finance Deal of the Year in
Southeast Asia” from Alpha Southeast Asia
magazine, as well as “Malaysian Deal of the
Year” and “Sovereign Deal of the Year” from
Islamic Finance News Deals of the Year 2011. 

Going Forward

Recent developments on the global front,
particularly the ongoing financial crisis in
Europe, have provided increasing
opportunities in the Islamic capital markets
as financial institutions and corporates look
towards sukuk issuance to tap into new
pools of liquidity and also to diversify their
investment portfolio. As Malaysia grows in
stature and international acceptance as the
global hub for Islamic finance, opportunities
and industry development would be
expected to grow in tandem. 

Although some European countries namely
France, UK and Luxembourg have
temporarily shelved plans to sell sukuk due
to the distressed European economic
condition, the West Asian markets are
seeing signs of a comeback as
infrastructure projects drive demand for
funds. Saudi Arabia, UAE and Qatar have
laid out several large infrastructure, oil &
gas and construction projects, which will
be seeking potential Shariah compliant
funds. The beginning of 2012 has already
seen the notable launch of Saudi Arabia’s
first sovereign sukuk issued by the General
Authority of Civil Aviation (GACA),
guaranteed by Saudi Arabia’s ministry of
finance at a total of SAR15 billion
(equivalent to USD4 billion).  More recent
announcements on sukuk issues include
potential sovereign and financial institution
issuers out of Kazakhstan and even
Australia.

our clients. At the same time we put in place
the best industry practices to ensure there is
work transparency and strict compliance
with Shariah requirements as guided by the
parameters of Bank Negara Malaysia’s
Shariah Governance Framework.

Islamic Markets Performance Review

For the year ended March 2012, the
Division successfully completed 20 Islamic
deals, its highest volume in a financial year
to date. Of these, 14 were sukuk issues
that make up more than 90% of the total
new bond deals by AmInvestment Bank.
Amongst the notable sukuk issuances for
the year that were lead-managed by the
Bank are the RM750.0 million issuance by
Gulf Investment Corporation under its
RM3.5 billion Sukuk Wakalah bil Istithmar
Programme, the RM700.0 million Sukuk
Mudharabah Programme issued by
Besraya, the RM2.0 billion Sukuk Ijarah
Programme issued by Telekom Malaysia
Berhad, and the RM30.6 billion sukuk
issuances by PLUS which form part of their
privatisation exercise. 

Awards and Accolades

AmInvestment Bank swept all the six Lead
Manager Awards and Special Merit
Awards, from a total of eight categories, of
which three awards were in recognition of
Islamic bonds or sukuk. We topped the
RAM Lead Manager’s League Table 2011
for both categories, Overall and Islamic, in
terms of Programme Value and Number of
Issues. We also topped the Malaysian
Rated Corporate Sukuk Market League
Table of Lead Managers as at 
31 December 2011 by garnering 32.1% of
the market share, amounting to RM17.43
billion worth of sukuk managed.
AmInvestment Bank was also ranked No.
3 in Bloomberg’s 2011 Sukuk Underwriter
League Table, underwriting a total of
RM6.8 billion worth of sukuk issues that
represented a market share of 15.2%.  

AmInvestment Bank has also been working
on its “International Connectivity” agenda
with ANZ to grow their mutual engagement
footprint in the region. The aim is to boost
organic growth and expansion activities
throughout the region by leveraging
strategic ties with ANZ and other foreign
financial institutions. This initiative is in line
with the Government of Malaysia’s policy of
liberalisation and internationalisation (under
MIFC initiatives) with the intention of
bringing in more foreign issuers on-shore
by leveraging on a multi-currency sukuk
issuance platform, whilst investors would
benefit from tax exemptions on investing in
these non-Ringgit sukuk.  

Total global sukuk issues for the year 2012
is expected to breach the USD40 billion
mark with Malaysia maintaining its position
as the dominant market with estimated
global market share of at least 70 percent
despite rising competition from the GCC
countries. For Malaysia, sukuk issuance for
2011 has been bolstered by the Ringgit
market and this is expected to continue in
2012. The government’s economic
initiatives such as the national Economic
Transformation Plan, the development of
the four economic corridors and the
national budget will continue to create
demands for funding. 2012 may well be
another record year for sukuk in terms of
issuance value, surpassing previous levels. 
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USD55.8 billion. Of this, we were the
adviser for transactions valued at USD3.1
billion, garnering AmInvestment Bank a
market ranking of three (3) in terms of deal
count. There were also many deals where
AmInvestment Bank secured the role of
Independent Adviser, including SP Setia
Group Berhad, Ranhill Berhad and
KrisAssets Holdings Berhad.

Similarly, we were advisor to five (5) of the
total of twenty-five (25) new IPO listings in
2011 that raised more than RM360.0
million. This represented an aggregate
market capitalisation of close to RM1
billion and secured AmInvestment Bank a
market share of 20% in this sector. 

We continue to place a strong emphasis
on product innovation and process
improvement, and this is recognised by
our peers through industry awards and
accolades that we receive. For 2011,
these include the following:

• Best Equity/IPO Deal of the Year in
Southeast Asia in the Alpha Southeast
Asia Deal & Solution Awards 2011 

• Best Deal/Most Innovative Deal of the
Year in Southeast Asia in the Alpha
Southeast Asia Deal & Solution
Awards 2011 

• Best Midcap Corporate Finance House
in the Annual Alpha Southeast Asia Best
Financial Institution Awards 2011 

Our vision is to entrench our leadership
position in the local capital markets by
embracing innovation and work excellence
as a culture, balanced by an empathetic
understanding of our clients’ interests to
maximise their growth potential through
building optimal financial structures. With
the rapid evolvement of the capital
markets and the requirements of our
clients, we will continue to monitor market
trends and industry developments
proactively to customise the most
appropriate solutions to provide
outstanding value in our services to clients.

Islamic Markets Division Achievements – League Table for Sukuk

RAM
RATINGS

• RAM Lead Manager’s League Table 2011 (Islamic) - 
No. 1 by Programme Value

• RAM Lead Manager’s League Table 2011 (Islamic) 
No. 1 by Number of Issues

• RAM Award of Distinction 2011- Special Merit Awards- Malaysian
Top Lead Manager 2011- Corporate Sukuk Market

Islamic Markets Division Achievements – League Table for Sukuk

• MARC Lead Manager’s League Table 2011 (Islamic) - No. 2  by
Programme Value

• MARC Lead Manager’s League Table 2011 (Islamic) - No. 2 by
Number of Issues

• No. 3 in Bloomberg’s Sukuk Underwriter League Table 2011 (Value
of Malaysian Ringgit Islamic Bonds)

The Asset Triple A Country Awards 2011

- Best Domestic Bond House SEA

Alpha Southeast Asia 5th Annual Deal and Solution Awards 2011

- Best Islamic Finance/Most Innovative Islamic Finance Deal of
the Year in Southeast Asia  

(Government of Malaysia USD1.2 billion and USD800.0 million
Wakalah Global Sukuk)

Islamic Finance News Deals of the Year 2011 Awards 

- Malaysian Deal of the Year (Wakalah Global Sukuk)

Islamic Finance News Deal of the Year 2011 Awards 

- Sovereign Deal of the Year (Wakalah Global Sukuk)

Islamic Markets Division Achievements – League Table for Sukuk

Corporate Finance

One of Malaysia’s leading corporate
finance houses, our Corporate Finance
Division provides a full spectrum of
corporate advisory and fund raising
services including mergers and
acquisitions (“M&A”), divestitures, initial
public offerings (“IPO”), equity and equity-
linked issues, corporate restructurings,
strategic business reviews and valuations.
We service mainly prominent institutional
and large corporate clients, government-

linked corporations and financial
intermediaries.

The overall equity market transactions in
2011 were lower than that of the previous
year, particularly in IPO and fund-raising
exercises, in both value size and number.
Profits earned by the Division were
accordingly lower than the previous
financial year.

The total value of M&A transactions in
2011 as reported by Bloomberg was
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Adviser to Kencana Petroleum Berhad  for the proposed merger of businesses of Kencana Petroleum
Berhad Group and SapuraCrest Petroleum Berhad Group through an offer by SapuraKencana Petroleum
Berhad (formerly known as Sapura-Kencana Petroleum Berhad)(“SKPB”) to acquire the entire business and
undertakings, including all assets and liabilities of the respective companies for a total purchase consideration
of RM11.85 billion. The expected market capitalisation of SKPB upon listing is RM10.01 billion based on the
issue price of RM2 per share of SKPB. 

Upon completion of the merger, SKPB will be one of the largest proven integrated services providers covering
the oil & gas value chain in Malaysia with full-fledged engineering, procurement, construction, installation and
commissioning capabilities.

Notable M&A Deals by Corporate Finance Division in FY2012

Kencana Petroleum Berhad

RM11.85 billion

Proposed Merger of the
Businesses of Kencana
Petroleum Berhad and

SapuraCrest 
Petroleum Berhad

August 2011

Joint Adviser to Kencana Petroleum Berhad (“ Kencana Petroleum”) for the proposed acquisition of 100%
equity interest in Allied Marine & Equipment Sdn Bhd for a total purchase consideration of RM400.0 million.
We also acted as the Adviser for the proposed issuance of up to RM350 million in nominal value of Sukuk
Mudharabah with up to 398.8 million detachable warrants and proposed offer for sale of the provisional
rights to the allotment of up to 398.8 million Kencana Petroleum warrants.

With the completion of the acquisition, Kencana Petroleum is positioned to become a fully integrated offshore
services player and establish a footprint in the subsea services segment.

Kencana Petroleum Berhad

RM400 million

Proposed Acquisition of 
100% equity interest in 

Allied Marine & 
Equipment Sdn Bhd

July 2011

Adviser for Starhill Real Estate Investment Trust (“Starhill REIT”) for the Acquisition of nine (9) hospitality
related properties pursuant to the rationalisation exercise to reposition Starhill REIT as a full-fledged hospitality
real estate investment trust. With the completion of the acquisition, Starhill REIT is positioned as the first
hospitality REIT in Malaysia with ten (10) hotel and hospitality-related properties located in prime
leisure/business tourism locations in Malaysia and Japan, providing a platform for the trust to focus on a
single, dedicated class of assets.

Starhill Real Estate 
Investment Trust

RM1.075 billion

Acquisition of Nine (9)
Hospitality Related 

Properties

December 2011

Adviser for Berjaya Corporation Berhad (“Berjaya Corporation”) and its indirect wholly owned subsidiary,
Berjaya Capital Berhad for the proposed disposal by Berjaya Capital Berhad of 47.20 million ordinary shares
of RM1.00 each representing 40% of the issued and paid-up share capital of Berjaya Sompo Insurance
Berhad for a cash consideration of RM496.00 million. The disposal provides a good opportunity for Berjaya
Corporation to further realise its investment in Berjaya Sompo at an attractive price.

Berjaya Corporation Berhad

RM496 million

Disposal of Equity Stake 

December 2011

Adviser for MBM Resources Berhad (“MBM Resources”) for a voluntary conditional take-over offer on
Hirotako Holdings Berhad. The voluntary conditional take-over offer has enabled MBM Resources to expand
its automotive manufacturing division in Malaysia.

MBM Resources Berhad

RM12.50 million

Voluntary Conditional Take-
over Offer on Hirotako

Holdings Berhad

February 2011
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Principal Adviser, Managing Underwriter, Underwriter and Placement Agent to OldTown Berhad for its IPO
exercise on the Main Market of Bursa Malaysia Securities Berhad with a market capitalisation of RM412.5
million. It was the listing of the second largest chain of café outlets in Malaysia.The retail portion was
oversubscribed by 10.76 times.

Notable Corporate Finance Independent Adviser Roles in FY2012

Notable Corporate Finance IPO Success Stories for FY2012

Principal Adviser, Managing Underwriter and Joint Placement Agent to Sentoria Group Berhad (“Sentoria
Group”) for its IPO exercise on the Main Market of Bursa Malaysia Securities Berhad with a market
capitalisation of RM348.0 million. Sentoria Group is engaged in property development, general and civil
engineering contractor services, project management, and hospitality and theme park operations. 

The retail portion was oversubscribed by 5.36 times. 

Sentoria Group Berhad

Market Capitalisations
RM348.0 million

Principal Adviser, Managing
Underwriter, Underwriter And

Placement Agent

February 2012

Principal Adviser, Managing Underwriter, Underwriter and Placement Agent to Prestariang Berhad for its
IPO exercise on the Main Market of Bursa Malaysia Securities Berhad with a market capitalisation of
RM198.0 million. It was the second largest market capitalisation of ICT companies listed on Bursa Malaysia.
The retail portion was oversubscribed by 7.10 times.

Prestariang Berhad

Market Capitalisations
RM198 million

Principal Adviser, Managing
Underwriter, Underwriter And

Placement Agent

July 2011

SP Setia Group Berhad

RM3.03 billion 

Take-over offer

March 2012

Oldtown Berhad

Market Capitalisations
RM412.5 million

Principal Adviser, Managing
Underwriter, Underwriter And

Placement Agent

July 2011

Notable Corporate Finance Secondary Offerings in Financial Year 2012

Kretam Holdings Berhad

RM511.5 million

Acquisition of Entire 
Equity Interest

December 2011

Ranhill Berhad

RM258.7 million

Unconditional 
Take-over offer

November 2011

KrisAssets 
Holdings Berhad

RM215.7 million

Acquisition of 100% Interest in
Mid Valley City Garden

June 2011

Dialog Group Berhad

RM478.48 million 

Right Issue

February 2012

Banalec Holdings Berhad

RM172.87 million 

Secondary Placement and
Additional 10% Placement

December 2011

Yinson Holdings Berhad

RM113.02 million 

Right Issue

Adviser

SP Setia Bhd Group

RM100.32 million 

Placement

Co-Manager

April 2011
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Corporate Finance Division Awards and Accolades

Best Equity/IPO Deal of
the Year 2011 in
Southeast Asia

Alpha Southeast Asia 
Deal & Solution Awards

2011

Best Deal/Most Innovative
Deal of the Year 2011 in
Southeast Asia

Alpha Southeast Asia 
Deal & Solution Awards

2011

Best Midcap Corporate
Finance House 

Annual Alpha Southeast Asia
Best Financial Institutions
Awards

2011

and over-the-counter (“OTC”) solutions to
provide investors with a broader range of
investment and hedging instruments to suit
their risk profile. These instruments are
linked to both local and globally-traded
equities to provide greater access and
diversification. We customise equity-linked
products that enable our sophisticated
investors to capitalise on both global and
local rallies or alternatively, hedge against
market downturns.

Our clients and investors range from
corporations to financial institutions,
pension funds and, asset management
firms. We are fully committed to
safeguarding the interests of our investors
and providing liquidity for both our OTC
and warrant programmes via our active
market and trading desk in the cash
equities, listed and OTC derivatives space.

For the more complex financing and capital
management needs of corporates and
institutional clients, the Division also
provides equity-linked solutions through its
equity structured solutions desk. In the
capital markets space, ED is also
responsible for the origination of hybrid
capital market securities such as
convertible/exchangeable bonds which are
supported by the Division’s market-making
and proprietary trading desk.

Equity Capital Markets

The Equity Capital Markets (“ECM”) Unit
deals mainly with the marketing, sales and
distribution of equities in the primary and
secondary equity and equity-linked
markets. It leverages on its established
distribution network and close
relationships with fund managers,
investors and research analysts to provide
timely market intelligence in the origination
of primary market transactions and in the
structuring and managing of the marketing
and distribution of both primary and
secondary equity offerings. Through ECM’s
close collaboration with our Corporate
Finance Division, we strive to provide
clients with value accretive propositions
which generate premium returns to both
shareholder and company. As successful
equity offerings are a function of accurate
pricing, effective distribution and market
awareness of both the issuer’s industry
and investor demand, we place a strong
priority on tracking closely the pulse of the
market and market developments.

Equity Derivatives

The Equity Derivatives (“ED”) Division is at
the forefront of the equity derivatives
market in Malaysia. ED develops and
issues listed warrants, listed equity-linked
bull structures, equity-linked structured
products, exchange-traded funds (“ETFs”)

We continue to strive for excellence with
innovative breakthrough solutions to cater
to the needs of our clients in rapidly
evolving markets.

Private Banking 

AmPrivate Banking caters mainly to
Malaysian individuals of high net worth,
offering a one-stop wealth-management
solution for our high net worth clients by
positioning the Division as an integrated
access point to the expertise and
resources of the entire AmBank Group.
Towards this end, the Division works
closely with the rest of the banking group
to offer a premier level of service to our high
net worth clients.

AmPrivate Banking offers customers a
comprehensive and diversified range of
products and services from a globally-
linked platform that includes:

• Cash management solutions
• Asset allocation and selection
• Multi-asset advisory and discretionary

mandates
• Wealth protection
• Financing facilities

We assist our clients to customise their
investment portfolios according to their
individual risk profiles through our
dedicated team of private client managers.
Clients may choose to self-manage their
investment portfolio (with advisory support)
or elect a discretionary mandate to leave
the management of their portfolio to an
appointed investment manager.

We adopt an open architecture product
philosophy and work with multiple
counterparties to secure the best of breed
products for our clients. The banks and
fund managers that we work with include
the most highly regarded names in the
global investment industry.
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(Malaysia) by World Finance, Malaysia’s
Asset Management Company of the Year
and Asia Pacific’s Islamic Asset
Management House of the Year by The
Asset for two consecutive years and Best
Institutional House by Asia Asset
Management.  We were also honoured as
Best Bond Fund Group at The Edge-Lipper
Malaysia Fund Awards 2012 for the fifth
year in a row. Our AmDynamic Bond
continues to bag awards for its
performance over the 3-year and 5-year
evaluation periods for the sixth and fourth
consecutive years respectively.  Am-
Namaa’ Asia-Pacific Equity Growth was
named Best Islamic Equity Fund (Global) by
Islamic Finance News.

Strength in Numbers (as at 31 March) 

With total funds under management of
approximately RM32.4 billion, we are now
the second largest Malaysian funds
management house. This has been an
outstanding year as we achieved an
exceptional growth of 33% in fund size
over the previous year, with an annualised
growth of 26% year-on-year over a 10-year
period since 2002. Our Islamic fund size
has also recorded a phenomenal 35%
growth in the past one year. 

To date, we have maintained our position
as the second largest unit trust fund
manager with a market share of 16% and
continue to dominate the money market
funds category with a market share of
44%.  FMD is the largest private fixed
income asset manager in Malaysia.

Unit Trusts

An acknowledged leading provider of unit
trust funds with one of the broadest arrays
of investment products across asset
classes, we currently manage a total of 72
funds. We have the largest number of
domestic Institutional Unit Trust Advisers
(IUTAs) in the country to distribute our unit
trust funds.     

AmPrivate Banking branches are currently
located in Kuala Lumpur, Pulau Pinang,
Johor Bahru, Kuching and Kota Kinabalu.

Funds Management

A top funds management house managing
institutional mandates in terms of assets
under management or AUM (not including
internally managed funds), the AUM of our
Funds Management Division (“FMD”)  has
jumped 33% over the last year.

FMD celebrated its 30th anniversary this
financial year by surpassing the RM30
billion milestone in the value of funds under
its management. With over three decades
of track record that is much acclaimed with
awards and accolades, the Division is well
on course to achieve its vision to be the
preferred investment solutions provider to
both institutional and retail clients in the
domestic as well as global arenas. Our
funds management services cater to both
institutional and retail market segments
worldwide and are offered through three
entities, covering both conventional and
Islamic fund mandates, specialising in
Asian equities and global bonds including
sukuk. 

AmInvestment Services Bhd is the unit
trust management company involved in
structuring, marketing, sales and
distribution of unit trusts.  AmInvestment
Management Sdn Bhd and AmIslamic
Funds Management Sdn Bhd are the
respective fund managers for conventional
and Shariah-compliant unit trusts and
institutional mandates. 

Accolades

The Division’s consistency in garnering
numerous accolades and acclaims
continues this year, demonstrating our
ability and commitment to deliver
exceptional value to our investors.  The
international awards include Investment
Management Company of the Year

In this financial year alone, we have
successfully launched a total of 15 funds.
Notable amongst these 15 new funds
were two unit trust funds that became the
world’s first Islamic ASEAN equity fund and
first property fund that solely invests in
REITs. These notable “firsts” in the market
are our AmASEAN Equity and AmAsia
Pacific REITs.  

Excellent Returns

True to our tagline “Helping you manage
your investments in a changing world”,
many of our funds have met and exceeded
investment objectives with way above
average returns. 

Our award-winning Shariah-compliant
equity fund, the Am-Namaa’ Asia- Pacific
Equity Growth (the Fund) has delivered
outstanding returns of nearly 60% since its
inception in 2008. The Fund has been the
top performer among its global peers and
its returns have nearly tripled the average
returns of 21% (for the same time period)
for funds in its class. (Source: Lipper
Investment Management, for the period 15
August 2008 to 31 March 2012.)

As an indication of investor confidence in
spite of persistent volatility in the market,
we attracted healthy fund inflows into our
11th and 12th funds launched this year
under our successful AmConstant series.
Their success showed that we had
correctly understood investors’ preference
for low volatility with consistent and regular
returns over cash deposit returns.  

Our award-winning AmDynamic Bond
has achieved total returns of 114% since
its inception in 2003, which translates into
more than 9% per annum. (Source:
AmInvestment Management, for the
period 16 September 2003 to 31 March
2012.)
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Going Forward

FMD has just won its bid as an approved
private retirement scheme (“PRS”) provider
in the country, which charters a new area of
growth in the development of a PRS that is
sustainable in the long-term. The PRS
providers were selected on the basis of
their expertise in investment and/or
pension fund management, experience in
global pension management, financial
strength, governance structure and
proposed business model.

Another fund, AmStaples (“the Fund”), a
33-month Shariah-based structured
product fund that participated in a strategy
linked to food staples reached its full term
during the year.  From inception to
maturity, the Fund had registered 
an impressive cumulative total return 
of 53% and annualised returns of 
15% over its investment period.  (Source:
Lipper Investment Management, for the
period from launch date of 17 December
2008 to 9 December 2011, based on
capital returns.)

Last but not least, our growth impetus
which has been fuelled by our extensive
experience, buoyed by external recognition
that is defined by accolades and supported
by both our investors and our
management, has propelled us onto the
global arena where we will actively solicit
for global investors, engage global
distributors whilst managing global funds
and mandates.

FMD Accolades and Awards FY2012

World Finance Investment Management Company of
the Year, Malaysia

World Finance Investment Management Awards 2012

Best Bond Fund Group Over 3 Years
(5 Consecutive Years)

The Edge-Lipper Malaysia Fund 
Awards 2012

Best Bond MYR Fund Over 3 Years -
AmDynamic Bond 
(6 Consecutive Years) 

The Edge-Lipper Malaysia Fund 
Awards 2012

Asset Management Company of the Year 
(2 Consecutive Years)

The Asset Triple A Investment Awards 2011

Islamic Asset Management House of the Year, Asia
Pacific  (2 Consecutive Years)

The Asset Triple A Islamic Finance Awards 2011

Best Bond MYR Fund Over 5 Years -
AmDynamic Bond 
(4 Consecutive Years) 

The Edge-Lipper Malaysia Fund 
Awards 2012

The Most Outstanding Islamic Fund Manager

KLIFF Islamic Finance Awards 2011

Best Institutional House

Asia Asset Management Best of the Best Awards 2011

Best Islamic Equity Fund (Global) – 

Am Namaa’ Asia Pacific Equity Growth
Islamic Finance News Awards 2011
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The advent of e-broking and issuances of
new licences to foreign brokers, who had
previously traded through the local broking
firms, sapped business volume and market
share from the latter. In the face of these
challenges, the market share of the Stock
Broking Division slipped from 7.4% last
year to 6.1% that also resulted in a lower
pre-tax profit of RM30.2 million for the
current year under review compared to
RM44.5 million previously.

Futures Broking

AmFutures is one of the top tier brokers in
the Malaysian futures market, particularly in
FTSE Bursa Malaysia KLCI Futures (“FKLI”)
and Crude Palm Oil Futures (“FCPO”). It is
one of the few bank-backed brokers in
Malaysia that is permitted to solicit

Stock Broking 

Market dynamics for the Malaysian equity
market were less favourable than the year
before. While the major equity markets
worldwide continued to be volatile the
Malaysian equity market was, in contrast,
rather stable. This was evidenced by the
only slight increase of 51 points or 3.3% in
the FBMKLCI for the year ended 31 March
2012. The total turnover in Bursa Malaysia
for this year ended 31 March 2012 was
RM846 billion, representing a decrease of
RM18 billion or about 2% from the RM864
billion recorded last year. Within the
industry, market competition resulted in
higher commissions paid out to remisiers
whilst thinner margins were earned from e-
broking business.

business directly from clients in the United
States without the normal requirement of
being licenced as a futures commission
merchant. 

Going forward, we will continue to focus on
our vertical and horizontal business
objectives. Vertical objectives are to provide
better service and introduce new products
to satisfy our clients’ diversity in investment
preference and risk appetite; this also
diversifies our revenue streams. Our
horizontal objectives are to broaden our
distribution channels and increase our sales
force to capture a greater market share.

PT. AmCapital Indonesia

PT. AmCapital Indonesia (“AmCI”) is 99%
owned by AmInvestment Bank Group. It is
one of the active brokers with fully integrated
securities services in Indonesia. Our range of
products and services include equity broking,
fixed income trading, online trading and
investment research. The equity broking
division provides shares trading and margin
lending to retail and local institutional clients.

Our turnover on the equity broking
business has increased by more than 10%
over the previous financial year to IDR21.2
trillion, equivalent to a market share of
0.87% of the entire Indonesian Stock
Exchange’s turnover. We also moved up
one rank in market positioning to 31 out of
a total of 119 active brokers. 

AmCI continued to expand its business
activities in 2011 by adding another two
branches that are strategically located.
We now have four branches established at
Surabaya, Semarang, Pondok Indah and
Pluit, Jakarta.

The Fixed Income Division facilitates
bonds transactions including government
and corporate bonds. AmCI is featured
regularly in the top ten ranking in
government. fixed income transactions,
among security houses. 

FMD Accolades and Awards FY2012

The Most Astute Asian Local
Currency Investor
The Asset Benchmark Research 2011
Goh Wee Peng, Chief Investment Officer,
Fixed Income, 
Funds Management Division,
AmInvestment Bank

One of The Most Astute Asian G3
Denominated Bonds Investors
The Asset Benchmark Research 2011
Goh Wee Peng, Chief Investment Officer,
Fixed Income, 
Funds Management Division,
AmInvestment Bank 

One of The Most Astute Asian Local
Currency Investors
The Asset Benchmark Research 2011
Kho Hock Khoon, Senior Fund Manager,
Fixed Income, 
Funds Management Division,
AmInvestment Bank 

One of The Most Astute Asian Local
Currency Investors
The Asset Benchmark Research 2011
Raymond Lew, Senior Fund Manager,
Fixed Income, 
Funds Management Division,
AmInvestment Bank 
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CORPORATE & INSTITUTIONAL
BANKING

Corporate & Institutional Banking (“CIB”), a
division within the AmBank Group provides
a single point of contact for the large
corporate client segment supported by a
wide spectrum of commercial banking and
investment banking products and services
under the Group’s wholesale banking
platform. This holistic approach provides
the clients with end-to-end financial
solutions from origination to execution.

This division focuses on building and
developing strong relationships with
government-linked corporations (“GLCs”),
government and state-owned public
entities, foreign and local multinational
companies, financial institutional groups,
privately held conglomerates and public
listed corporates. CIB works closely with
other divisions within the Group to structure
value-added and high quality
comprehensive financial solutions, which
include but are not limited to lending,
deposit taking, liability management
solutions, transaction banking covering
cash and trade, foreign exchange and
derivatives, offshore banking, debt and
equity capital markets, as well as advisory
and investment products. CIB plays a
pivotal role in cross-selling the products
and services of the Group.

The division is staffed with various teams
with diversified experience, concentrating
on niche client groups and specific industry
sectors in the Klang Valley and Selangor.
The division is further supported by four
Regional Business Centres (“RBCs”) in
Pulau Pinang, Johor, Kota Kinabalu,
Kuching and an offshore Branch in Labuan
to ensure that the Group has a footprint
across Malaysia and the Labuan
International Business and Financial
Centre. The Corporate Credit team
supports the credit processing and review
of all facilities extended by the division.

AmFraser  Securities Pte. Ltd.,
Singapore (“AmFraser”)

AmFraser Securities Pte. Ltd. is a wholly
owned subsidiary of AmFraser
International Pte. Ltd., which in turn is
100% owned by AmInvestment Bank
Berhad. It offers stockbroking, online
trading in Singapore, Malaysia and U.S.
securities markets, mobile phone trading,
margin financing, equity research and safe
custody, as well as corporate finance and
advisory services.

In the operating environment, the
Singapore stock market declined for the
second year in a row, by 15.2% in volume
year-on-year as at 31 December 2011 as
a result of adverse external developments
in the United States, European Union and
Asia, particularly Japan. Singapore’s main
stock market index, the Footsie Straits
Times Index (FSSTI), slumped 17% year-
on-year as of 31 December 2011.

For the current financial year, contract
volume for our equity broking business
amounted to SGD7.26 billion of which
92% or SGD6.68 billion were trades done
with Singapore Exchange Ltd and the rest
being trades with foreign markets. Online
business accounted for 22% of the 
total turnover.

The Corporate Finance unit continues to
pursue local and regional IPOs, RTOs and
M&A deals. A notable deal during the year
was the listing of Nam Cheong Limited on
the Main Board of SGX-ST via a reverse
take-over (of Eagle Brand Holdings
Limited) in which we acted as Joint
Financial Advisers and Placement 
Agents. Market capitalisation upon listing
of Nam Cheong was SGD402 million. 
Nam Cheong is an offshore marine 
group specialising in shipbuilding and 
ship chartering.

This division continues to acquire new
clients, diversify and differentiate itself in the
market place, in line with the Group’s
strategic objectives. Our strategic
partnership with ANZ has enabled CIB to
capitalise on ANZ’s network for
international connectivity and cross border
business.

For FY2012, CIB reported strong financial
performance. Income grew by 11.2% year-
on-year to RM398 million while PBT was
up 29.3% to RM326 million. Loans and
advances grew by 13.8% in FY2012 to
RM14.5 billion.

Financial Institutions Group 

The Financial Institutions Group (“FIG”), a
division within CIB continues its industry-
focused strategic coverage of Banks and
Non-Bank Financial Institutions including
credit institutions, stockbrokers, insurers
and asset managers. Its main objective is
to continue enhancing existing and
developing new financial institution (“FI”)
relationships for the AmBank Group.

The FIG coverage team works with the
product teams across the AmBank Group
to create a onestop centre in providing
customised solutions to fit the FI clients’
needs, amongst others to include
treasury/markets solutions, capital and
liability management advisory, senior debt
and capital fund raising, and M&A advisory.

The FIG division undertakes the origination
and active management of domestic and
foreign FI counterparty lines to broaden
and diversify AmBank Group’s connectivity
with the global capital markets. The FIG
Credit team supports the credit processing
and review of all facilities extended by the
division.
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sectors in the oil and gas, and
manufacturing segments. At the same
time, we closely manage our existing asset
portfolio to ensure minimal defaults. Our
offshore unit continues to have no impaired
assets.

On the liability management side, we’ve
stepped up our efforts to increase and
diversify our customer deposits. For
FY2012, the Offshore Banking Division
registered a 36.5% increase in turnover to
USD19.79 million on the back of USD340
million loans. Our Profit Before Tax
moderated to USD13.03 million from
USD15.27 million due to lower recoveries
from our legacy written off accounts.
Nonetheless, we posted a 20.7% increase
in Profit Before Provisions, in line with the
growth in our core business.

Trustee Services

AmTrustee Berhad (“AmTB”) has been in
operation for over 19 years and is 80%
owned by AmBank Group. It provides
comprehensive conventional and islamic
corporate trust services. The services
offered include acting as trustee for unit
trust funds, REITs, bonds, stakeholders,
custodial services and retirement funds.

For FY2012, AmTB registered a turnover of
RM7.3 million based on Assets Under Trust
of RM17 billion. Profit After Tax (“PAT”) was
RM1.8 million for the year. For FY2011, the
Division registered a turnover of RM5.7
million and PAT of RM1.3 million on the
back of Assets Under Trust (“AUT”) of
RM12 billion. This represents a growth of
28% and 38% respectively, whilst AUT
grew 41.7%.

Private Equity

Malaysian Ventures Management
Incorporated Sdn Bhd (“MVMI”) is a wholly-
owned subsidiary of AmInvestment Group
Berhad. MVMI is the country’s first venture
capital/private equity fund and was setup
in 1984. MVMI currently manages a

AmCapital (B) Sdn Bhd

AmCapital (B) Sdn Bhd, a recently
incorporated company located in the
Kingdom of Brunei Darussalam, continues
to build its corporate and private banking
client base, focusing on investment
advisory and asset management solutions.
It plans to undertake cross border capital
market solutions and advisory services.

AmCapital (B) Sdn Bhd has increased the
number of institutional private banking
clients. Bruneian clients are being exposed
to diversified investment opportunities
structured by the AmBank Group.

AmCapital (B) Sdn Bhd is also the only
Malaysian company on the executive
council of the newly formed Brunei
Malaysia Business Council, which involves
various heads of local industry and the
Malaysian High Commissioner. This
council works closely with various
government ministries in developing the
corporate relationships between
businesses in Malaysia and Brunei.

The Company posted a lower loss after tax
of BND0.344 million for FY2012 on the
back of AUM of BND70 million. It is
expected to show better performance in
the coming year as the business gains
momentum.

Meanwhile, we are continuing to pursue
our application for an Islamic Banking
licence which is still pending a decision by
the Autoriti Monetari Brunei Darussalam. 

Offshore Banking

The Group’s offshore banking operations
in the Labuan International Business and
Financial Centre is undertaken by the
Labuan Offshore Branch of AmBank (M)
Berhad and AmInternational (L) Ltd, a
wholly owned subsidiary of AmBank (M)
Berhad. Despite the muted global
business environment, we continued to
selectively increase our financing to core

RM100 million country fund called
AmPrivate Equity (“AmPE”) and a USD69
million offshore infrastructure fund, called
Asia Water Fund (“AWF”). AWF invests in
the region’s booming water sector in China
and South East Asia.

Our AmPE fund is fully invested as of
March 2012 and we have six investee
companies under management. The
sectors covered are logistics services,
offshore support vessels, energy services,
water engineering, resource based
manufacturing and OEM contract
manufacturing. Currently we are in the
process of divesting three of our investee
companies, one of them being an energy
services company which is now listed on
the Catalist market of the Singapore Stock
Exchange. The second is a resource
based manufacturing company for which
we are undertaking a trade sale while the
third is an offshore supply vessel company
that is pursuing an IPO or a trade sale.

Am ARA REIT Managers Sdn Bhd

Am ARA REIT Managers Sdn Bhd (“Am
ARA”), the Manager of AmFIRST Real
Estate Investment Trust (“AmFIRST”)
manages eight investment properties with
Assets Under Management of RM1.18
billion as at 31 March 2012. These
properties are strategically located and
include Bangunan AmBank Group,
Menara AmBank, AmBank Group
Leadership Centre, Menara AmFIRST,
Wisma AmFIRST, The Summit Subang
USJ and Prima 9 & 10, Cyberjaya.

AmFIRST is currently one of the larger
commercial space REITs in Malaysia
managing 2.5 million sq ft of net lettable
area as well as 5,000 car park bays. The
investment objective of AmFIRST is to
invest in yield accretive properties and to
deliver sustainable and regular income
distribution to all its Unitholders. In
addition, as part of asset management,
AmFIRST continues to add value to its
properties via proactive asset
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Some of our strategic initiatives include a
paradigm shift to a client solution focus,
enabled by our multi-product sales team
and supported by a strong structured
solutions and quantitative research and
strategy team. In addition to providing
structured products, the Structured
Solutions unit of Markets also facilitates
bespoke solutions which tailor to the
desired risk/reward appetite of various
clients ranging from a variety of asset
classes from FX and interest rate to
commodities.

Underpinning Markets’ ability to provide
cutting edge solutions is the Quantitative
Research and Strategies (“QRS”) unit
which use financial engineering to model
market uncertainties and thus allow
Markets to deliver innovative and optimal
risk management solutions that are
customised to clients’ needs.

In addition to providing cutting edge
solutions, Markets Division FX and Fixed
Income Research and Strategy provides
clients the advantage of superior market
research ranging from daily updates to
various thematic research and strategies to
aid clients on risk management and
investment decision for desired results. In
2011, Markets via AmBank Group has
been awarded as the top forecaster for
Malaysian Ringgit/USD in the Bloomberg
2011 Asia FX Poll.

Furthermore, Strategic Business and
Product Management (“SBPM”) unit is
tasked to launch new products and to
provide support on Murex for trading,
pricing and risk management solutions.
SBPM has successfully launched FX
derivatives, interest rate options, swaps,
swaptions, futures and other structured
products. The rapid growth in derivatives
business is further supported by the
collateral management unit by performing
daily calculation of collateral call on a timely
basis for mitigation of credit risk.

enhancements, which are undertaken on
a regular basis, in order to enhance yields,
and instituting cost containment initiatives
to boost earnings.

Am ARA is wholly-owned by Am ARA REIT
Holdings Sdn Bhd. Am ARA REIT Holdings
is 70.0% owned by AmInvestment Group
Berhad and 30.0% owned by ARA Asset
Management (Malaysia) Limited, a wholly-
owned subsidiary of Singapore-based
ARA Asset Management Limited, an
affiliate of the Cheung Kong Group of 
Hong Kong.

For FY2012, Am ARA registered a turnover
of approximately RM5.5 million and PAT of
RM1.0 million.

MARKETS

The Markets Division is the financial
markets gateway for AmBank,
AmInvestment Bank and AmIslamic Bank,
and has undergone transformation in the
last few years. The transformation has
managed to strengthen their foothold by
making  broad inroads into the Malaysian
financial markets with increased traction in
the foreign exchange (“FX”) solution and
derivative markets. The continual leverage
on ANZ for synergistic value has enabled
Markets to evolve faster, where the
business strategies are underpinned by an
expanded product range.

Building on our strengths in the fixed
income segment, we continue to make
groundbreaking progress to offer a diverse
range of innovative financial products in FX,
interest rate and commodities
encompassing derivatives and structured
products. Additionally, Markets continues
to support the Malaysian Government’s
initiative of becoming a leading Islamic
financial hub with our focus on developing
innovative Islamic FX and derivative
products.

Going forward, Markets will continue to
build on its earlier momentum from the
collaboration with ANZ to provide
substantive, integrated and client-led
business underpinned by a full suite of FX,
rates, commodities and financial institution
offerings.

ISLAMIC BANKING

AmIslamic Bank Berhad (“AmIslamic
Bank”) has capitalised on the robust
demand for Islamic financial services with
significant growth in its 18 years of
experience being an Islamic banking
institution. AmIslamic Bank continues to
provide a complete range of innovative
retail and commercial banking products
and services to its existing as well as new
potential customers. This is further
complemented by the AmBank Group’s
extensive network of branches including
the three dedicated AmIslamic Bank
branches in Bandar Baru Bangi, Putrajaya
and International Islamic University of
Malaysia (IIUM), AmOnline Internet
Banking, AmGenie Mobile Banking and e-
Banking centres nationwide.

AmIslamic Bank continues to show that it
remains as the core component of
AmBank Group by posting a strong growth
of 41.5% in its net profit to RM221.6 million
with a pre tax profit of RM302.8 million. As
at 31 March 2012, AmIslamic Bank’s total
assets increased by 18.3% to RM23.9
billion, while net financing recorded a
growth of 27.1% to stand at RM16.8 billion
on the back of strong demand in both the
retail and business banking segments.
Standing at RM19.8 billion as at 31 March
2012, AmIslamic Bank’s deposit expanded
by 18.2% as a result of AmBank Group’s
aggressive campaign to increase its
deposits base.
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• The GR8 Festive Celebration
Campaign that focused on deposits,
cards and personal financing
products. This annual campaign has
increased the customer base for
AmIslamic Bank

• AmIslamic Bank emerged as the first
Islamic bank to introduce the wireless
merchant terminal to the market

• Collaborated with Pusat Pungutan
Zakat (“PPZ”) Wilayah Persekutuan for
Zakat collection and launched the
Zakat@AmIslamic for payment
medium through AmIslamic Bank
Credit Card merchant terminal,
AmOnline Internet Banking and PPZ
Website

• As participant to Bursa Commodity
House (“BCH”), AmIslamic Bank acted
as the transaction agent through
Bursa Malaysia Suq Al-Sila'
Commodity Trading Platform to
facilitate RM750 million sukuk
issuance by Gulf Investment
Corporation (“GIC”).

AmIslamic Bank has elevated its branding
nationwide and internationally by
participating in the 8th Kuala Lumpur
Islamic Finance Forum 2011, the MIFC
Bloomberg programme on Islamic Finance,
the Islamic Financial Intelligence Summit
2011 and the IFN Issuers & Investors Asia
Forum 2011. These continued
participations have strengthened
AmIslamic Bank’s image as one of the
premier Islamic financial institutions in
Malaysia. AmIslamic Bank also participated
in exhibitions such as Seminar Halalan
Toyyiba, Halal Fiesta Malaysia 2011 and the
Kuala Lumpur International Islamic Festival
2011 to promote its products and services
directly to target markets, and also to cater
to the demand of diverse customers’
needs.

AmIslamic Bank has fulfilled its obligations
as a business organisation and also in
corporate social responsibility to the
community through its business zakat
distribution for financial year 2011 with

Product and business development efforts
remain the focus of AmIslamic Bank. The
following are new products launched by
AmIslamic Bank during the financial year:

i. Flexi HomeLink Financing-i and MM
Home Financing-i – Home financing
products with flexible rate features as
opposed to fixed rate financing

ii. Two structured deposit products
namely AmEnergy and AmAdvantage
Plus Negotiable Instruments of
Deposit (NID-i)

iii. AmAdvance Investment Account-i –
Based on the Shariah concept of
Wakalah Bil Istithmar (an agency for

investment) offered to retail customers
iv. Housing Development Account-i –

A Shariah-compliant Current Account-i
offered to licensed housing developers
based on the Shariah concept of
Wadiah Yad Dhamanah

v. Term Financing-i, Complementary
Term Financing-i and Murabahah
Tawarruq Revolving Credit-i –  Based
on Shariah concept of Murabahah
Tawarruq

vi. Cash Line Facility-i with Variable Rate
features – The product provides
financing facility for the purpose of
working capital, asset acquisitions
and/or personal consumption 

vii. Foreign Exchange Contract-i – The
product provides customers a
commitment to buy or sell specified
amount of foreign currencies on a
fixed date and fixed rate of exchange

The following are some of the major
initiatives undertaken by AmIslamic Bank
during the financial year:

• Conversion of AmIslamic Bank credit
cards’ underlying Shariah concept
from Bai’ Inah (sale contract) to Ujrah
(fee based) effective 1 October 2011
in order to create significant benefits
for customers

zakat payment amounting to RM875,707.
Zakat distributions were made to 14 state
zakat collection centres as well as 13
charity homes and organisations through
several events organised by AmIslamic
Bank. A sum of RM250,000 from the total
business zakat amount was also allocated
for a Student Adoption Programme with
Yayasan Pelajaran MARA that focuses on
providing financial aid for schooling to
primary and secondary level students from
low-income families.

AmIslamic Bank was the main sponsor for
the Semarak Ramadan programme in
partnership with Berita Harian to support
the communities during Ramadan month
aside from fulfilling its obligations to society
as well as increasing brand awareness for
AmIslamic Bank. AmIslamic Bank has also
participated in the Rahmat Ramadan
programme as yet another CSR initiative.

The major strategic initiatives that will
continue throughout FY2012 include:

• Focusing on the growth of deposits
• Promoting the International Currency

Business Unit (“ICBU”) through
international connectivity and

• Increasing business penetration for
government and government-linked
companies for deposits, financing and
Economic Transformation Programme
(“ETP”) projects.

LIFE    INSURANCE

AmLife Insurance Berhad (“AmLife”) 

Financial Performance Highlights

AmLife posted a pre-tax profit of RM67.0
million while its total assets grew to
RM2.96 billion, up 1.0% from the previous
year’s RM2.93 billion.
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With its enhanced dynamic feature,
potential customers may easily decide
which investment-linked fund to choose
from, based on their risk tolerance. On top
of that, it serves the current customer and
potential customer well, by enabling them
to view the past performance of the
investment-linked funds based on their
selected time frame.

The micro portal also acts as a tool for the
sales personnel to present to their
prospective clients. And with the enhanced
look and feel, it improves the image and
branding of the company.

TCF Highlights

Our on-going commitment to develop and
embed a “Treating Customers Fairly” (TCF)
culture has made significant progress in
Financial Year 2012.

TCF has been incorporated into the
recruitment and selection process and all
prospective candidates are provided with
a Candidate Information Pack that sets out
the importance of TCF to AmLife. Further,
all new staff are provided with an
introduction to TCF as part of their
induction. In addition, all staff have
completed and passed a mandatory TCF
training course and exam which they will
be required to complete on an annual
basis.

As a further reflection of the importance of
TCF to AmLife, we have introduced new
monthly reporting so that senior managers
and board members will be able to review
our TCF performance across a
comprehensive range of measures and
identify further opportunities to improve
service to our customers.

Our corporate website has been updated
and now includes a specific section
dedicated to TCF. 

TCF remains a key strategic priority for the
business and it is our aim to create a

AmLife’s Initiatives

Some of the notable initiatives for AmLife
include:

• Introduction of our new sales
process: Designed to give our agents
a structured and measureable
approach to sales and service, the
new sales process was introduced in
September 2011. Supported by a
two-day intensive training programme,
including extensive role-playing,
almost 70% of our agents are now
fully accredited and using the process
successfully. Additionally, in line with
the company’s drive in embedding the
“Treating Customers Fairly” culture
within AmLife, TCF Training has been
made cumpolsory for all agents.

• Move to needs-based selling: We
developed and introduced our new
AmPlanner (Customer Fact Find
Form), also in September 2011. By
using the AmPlanner, we have
successfully transformed our level of
fact finding to the point where over
90% of customers now give us some
level of personal details about their
financial situation.

• Fit & Proper: We have introduced
new “Fit & Proper” criteria for agents
and leaders together with a new
approach to risk profiling.  This
initiative supports our objective of
building the most professional, ethical
and productive agency channel in
Malaysia.

www.protectinvest.com.my, a micro
portal for our investment-linked products
was launched in October 2011. It provides
policyholders and potential customers of
AmLife with basic fund information, such
as fund description and fund objective.
The Net Asset Value per unit (“NAV/unit”)
of AmLife’s Investment-Linked Funds is
also updated and can be viewed through
this site.

culture, consistent with the principles of
TCF, which puts the customer at the heart
of our organisation. 

Awards

As always, AmLife remains committed to
delivering quality service and products to
its policyholders. The Bancassurance team
did AmLife proud by winning the “Second
Runner Up Producer Recognition Award
Bijak Malaysia Convention” award from the
National Insurance Association of Malaysia
(“NIAM”) for their outstanding sales of the
Bijak Malaysia product. We are also proud
to note that Mr Bryan Yong Wie Min from
Amlife’s Investment Management
Department was awarded as “Highly
Commended Investor in Malaysian Ringgit
Bonds” award from The Asset Benchmark
for his outstanding and exemplary
performance.

Moving Forward

For FY2013, we will continue our focus and
emphasis on professionalism, ethics and
productivity for our agents. A strategic and
process review between AmLife and
AmBank will be conducted to derive the
optimal model that will benefit both parties.
We will embark on point of sales systems
such as straight through processing which
will enable policy issuance at bank
branches.  

GENERAL INSURANCE 

AmG Insurance Berhad (“AmG”)

Financial Performance Highlights

AmG continues to deliver strong financial
performance for the Group, with a net profit
after tax of RM93.1million for FY2012. This
represents an increase of 54.5% over the
prior year, and marks the 4th consecutive
year of positive profit growth.
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Business Operations Review

FAMILY TAKAFUL 

AmFamily Takaful Berhad
(“AmTakaful”)

FY2012 Highlights

AmTakaful officially received its operating
license from Bank Negara Malaysia on 9
January 2012. With its passion for the
provision of excellent services, together
with a deep and respectful knowledge of
Shariah principles and values, AmTakaful
aims to be the trusted family takaful
operator of choice for all Malaysians.

Sales and Distribution 

The business commenced with the
introduction of three Shariah-compliant
credit related solutions via the AmBank
Group Bancatakaful channel i.e. Personal
Financing Reducing Term Takaful
(“PFRTT”), Hire Purchase Reducing Term
Takaful (“HPRTT”) known as AmAutoLife-i,
and Mortgage Reducing Term Takaful
(“MRTT”).

March 2012 saw the introduction of 
AmTakaful’s first Investment-Linked
Takaful solution, AmLifestyle Invest-i which
is also available at all AmBank and
AmIslamic Bank branches nationwide.

Moving Forward

For FY2013, AmTakaful’s strategic priority
is to offer new and unique family takaful
solutions through multi-distribution
channels in order to achieve critical mass
in its first year of operations.  

The solid result was achieved despite a
slight reduction in gross written premiums,
from RM652.4 million in FY2011 to
RM638.0 million this year, against a
backdrop of increasing competition and
tougher conditions in the automotive
financing market.  

Moving Forward

The outlook for AmG is significantly
positive, as the company continues to
make solid progress on its strategic
priorities.  

With the proposed acquisition of Kurnia
Insurans (Malaysia) Bhd (“Kurnia”), AmG
hopes to deliver on its ambitious growth
and scale targets. When completed, the
combined business will become the
largest general insurer in Malaysia, with a
network of over 7,000 agents and
customer base of 4 million policyholders.
In line with its strategy, the acquisition will
make AmG the largest motor insurer in
Malaysia, more than double the size of the
next largest competitor.

This scale, as well as the delivery of
expected synergies, will provide AmG with
an extremely solid strategic foundation
and position the business to meet the
competitive challenges expected over the
medium to longer-term horizon. These
include further industry consolidation,
tougher capital frameworks, and
regulatory reforms such as de-tariffication.  
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