
Business Operations Review

The seventh consecutive year of record performance with positive return on 
equity (“ROE”) trend for AmBank Group reflects the Group’s consistent discipline 
in executing its strategic themes and delivering sustainable performance. 
AmBank Group’s strategies are conscripted to anchor our position as a modern 
Malaysian diversified financial solutions group that understands and meets the 
diverse needs of modern Malaysians.

The Group offers a comprehensive range 
of both conventional and Islamic financial 
solutions, and covers activities across 
retail banking, the new wholesale banking 
which includes all non-retail banking 
products and services, general insurance, 
life assurance and family takaful 
businesses. With this diverse composition 
of businesses across the Group, we are 
able to provide one-stop solutions as well 
as customisation to meet our customers’ 
sophisticated requirements. This also 
allows greater cross-selling opportunities 
across the Group and greater customer 
share of wallet.

The Group continues to deliver on 
focused organic growth while leveraging 
on strategic partnerships and delivering 
synergies from integrations of acquisitions. 
Our strategic partnership with the Australia 
and New Zealand Banking Group (“ANZ”) 
continues to contribute positively as the 
Group benefits from the joint initiatives to 
develop and roll out innovative products 
and solutions, provision of technical 
expertise, joint account planning, two-way 
customer referrals and ANZ’s regional 
network and connectivity to meet our 
customers’ needs.

We are committed to drive sustainable 
growth moving forward as we have refined 
our strategic priorities in response to the 
changing business environment in order 
to drive the Group’s agenda to achieve 
our vision - As Malaysia’s preferred 
diversified, internationally connected 
financial solutions group, we take pride in 
growing your future with us. 

Retail Banking

Retail Banking offers a full suite of products 
and financial solutions which includes 
loans and financing (auto financing, 
mortgage and personal loans), deposits, 
small business, credit cards,  priority 
banking services, wealth management 
(including unit trust and bancassurance) 
as well as remittance services.

As part of our aspiration to become a 
high quality retail bank which is relevant 
to our customers, we have launched a 
new retail banking website, rolled-out 
a new branch concept supported by 
enhanced services and embarked upon 
customer engagement initiatives aimed 
at improving customer experience. 
We will also leverage on the robust 
functionalities of our new core banking 
system to continuously improve upon our 
capabilities and services.

Post-acquisition of MBF Cards, we have 
strengthened our market presence with 
a larger customer base and enlarged 
merchant pool. For FY2015, we aim to 
build new value segments targeting the 
emerging affluent and small business 
segments, while continuing to grow our  
core mass market customers by 
leveraging on existing value strengths. We 
will continue to transform by focusing on 
simplification of processes and solutions, 
digital enablement and building a service-
oriented culture and people capability. 

Wholesale Banking

During the year, we restructured our  
non-retail banking divisions, which involved 
the consolidation of five (5) divisions 
namely Business Banking, Corporate 
& Institutional Banking, Transaction 
Banking, Investment Banking and Markets 
into two (2) divisions, Wholesale Banking  
Coverage and Wholesale Banking 
Product. These two (2) divisions fall under 
the ambit of the newly created Wholesale 
Banking (“WB”) which has been in 
operation since 1 April 2014.

The new WB operating model aims to 
increase customer centricity through the 
new coverage and segmentation models 
where the Relationship Management teams 
will be the single point of contact to 
enhance customer experience across 
sales, product solutions and servicing; 
achieve product excellence and clear 
segregation between product strategy 
and distribution; and remove any 
duplicated functions in the business and 
support areas across the Group.

“Wholesale Banking Coverage” consolidates 
the Business Banking and Corporate &  
Institutional Banking Divisions with exciting 
new industry-focused portfolios created. 
The Investment Banking, Markets and  
Transaction Banking forming the 
“Wholesale Banking Product” will ensure 
provision of innovative products and 
solutions to the wholesale client segment.
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Transaction Banking offers a full suite of 
trade finance products, cash management 
services, e-Commerce solutions and 
gross payroll solutions.

Investment Banking offers a full range 
of investment banking solutions and 
services, encompassing capital markets 
and asset management activities, equity 
derivatives, broking, AmInvest (our 
rebranded Funds Management) and 
private banking services. Our Corporate 
Finance (“CF”) provides full spectrum 
of corporate advisory and fund raising 
services while Equity Capital Markets 
supports the CF team and deals with the 
origination of primary market transactions, 
and also manages structuring, syndication, 
marketing and distribution in both primary 
and secondary markets. Equity Derivatives 
provides investors a broader range of 
investment and hedging instruments 
to suit their risk profiles. Stock Broking 
and Futures offer securities and futures 
trading services to our customers in 
both local bourse, the Malaysian futures 
market and selected major foreign futures 
markets. AmInvest provides investment 
management services and solutions 
for both institutional and retail market 
segments, covering both conventional 
and Islamic mandates and specialising 
in Asian equities as well as global bonds. 
Private Banking manages the private 
wealth of high net worth individuals, 
family groups and companies by offering 
comprehensive wealth management 
solutions and integrated access to 
expertise and resources of the Group.

Markets specialises in providing foreign 
exchange, derivatives, fixed income and 
structured solutions. Our Debt Markets 
(“DM”) covers a comprehensive range 
of customised debt financing solutions. 
Islamic Capital Markets compliments DM 
by offering Islamic offering solutions as 
well as customised products and services 

including sukuk origination, Islamic equity 
capital markets, Islamic private equity and 
Islamic syndication that uphold Shariah 
integrity. 

Islamic Banking

Islamic Banking offers a comprehensive 
range of Shariah compliant products and 
services, with its business embedded within 
Retail Banking and Wholesale Banking. 
Our aspiration is to be the preferred bank 
in the domestic Islamic banking industry 
with strong market share by providing wide 
range of products and services through 
various channels including our extensive 
network of AmBank branches, AmIslamic 
Bank branches, and e-Banking centres 
nationwide. We also offer mobile banking 
and internet banking services which allow 
customers to make online transactions 
including payment of zakat. Moving forward, 
we will continue to develop a full suite 
of Islamic financial solutions to serve the 
needs of the targeted segments. 

General Insurance

AmGeneral Insurance Berhad (“AmGeneral”) 
is the number one motor insurer and a 
leading general insurer in Malaysia. It is 
backed by a strong strategic partnership 
between AmBank Group and Insurance 
Australia Group Limited (“IAG”) - Australia’s 
largest general insurance group. AmGeneral 
was established following the acquisition 
of Kurnia Insurans (Malaysia) Berhad 
(“Kurnia”) by AmG Insurance Berhad 
(“AmG”) on 26 September 2012 and 
comprises the combined business of 
two (2) former entities, namely AmG and 
Kurnia. Operating under its two (2) well-
known and trusted brands, “Kurnia” 
and “AmAssurance”, AmGeneral offers 
a comprehensive range of general 
insurance solutions distributed through 
a nationwide network of 32 branches, 
servicing approximately 7,000 agents 
and dealers, as well as through AmBank 
branches. 

Life Assurance 

AmLife Insurance Berhad (“AmLife”) 
provides various solutions in life insurance, 
wealth protection/savings, health and 
medical protection as well as employee 
benefit schemes. Our investment-linked 
protection solution comes in regular and 
single premium options with a choice to 
invest domestically and internationally. 

On 30 April 2014, we sealed a strategic 
partnership with MetLife International 
Holdings, Inc. (“MetLife”), which entails 
MetLife owning 50% plus one share in 
AmLife with the remaining shares to be 
owned by the Group and the Group owns 
50% plus one share in AmFamily Takaful 
Berhad (“AmTakaful” – details set out in 
the below section) with the remaining 
shares owned by MetLife. 

This long-term strategic partnership 
leverages on the Group and MetLife’s 
combined strength to create a customer-
centric and modern life assurance 
solutions for Malaysia. The new brand 
name AmMetLife arising from this 
partnership reflects the coming together of 
two (2) renowned and strong organisation 
with shared core values of integrity, 
partnership and innovation.
 
Family Takaful 

AmFamily Takaful Berhad (“AmTakaful”), 
a licensed family takaful operator which 
commenced business over a year ago 
provides a range of Shariah compliant 
Family Takaful products that offer 
comprehensive coverage and investment.
 
Arising from the strategic partnership with 
MetLife, the new brand name, AmMetLife 
Takaful was launched and this leverages 
on the combined strengths to create 
customer-centric family takaful solutions 
for Malaysia. 

Moving forward, we will work together 
to identify best practices and standards 
to grow the business and increase our 
penetration into the market, enrooting us 
to be the Takaful Centre of Excellence in 
the long run.
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RETAIL BANKING

FY2014 Performance Review 

Retail Banking continues our 
transformation agenda and search 
for new growth drivers to support our 
underlying business. Our efforts delivered 
another year of stable growth, with Profit 
Before Tax (“PBT”) of RM859 million. This 
represented a 9% growth year-on-year 
despite the tough operating environment. 
Total income increased by 6% to  
RM2 billion underpinned by stronger 
growth in our non-interest income.

We also remain steadfast and committed 
to delivering results in our key retail 
priorities. On our priority of growing 
deposits aggressively, we recorded a 
growth of 9% to RM40.5 billion during 
the year. This was driven by a stronger 
growth in our current account balances 
as we continuously focused on enhancing 
our funding mix.

To deliver on our second priority of 
growing loans with better returns, we 
reviewed our underwriting strategies 
and reinforced the risk quality framework 
to rebalance growth towards preferred 
segments to maintain better asset quality. 
Retail loans grew by RM525 million to 
RM49.6 billion with mortgages anchoring 
the growth.

Total loan impairment charge during 
the year was 7% lower than prior year. 
Recoveries were 7% higher year-on-
year due to the rigorous debt recovery 
initiatives executed in FY2014. Loan 
loss charge (loan loss allowance as a 
proportion of average net loans) improved 
to 0.51% whilst gross impaired loans ratio 
was 2.7%.

Besides satisfying our shareholders, we 
were also conscious of our priority to 
deliver a better banking experience for our 
customers. As customer centricity rapidly 
gains momentum within Retail Banking, 
we reviewed key internal processes to 
improve operational effectiveness, reduce 
cost inefficiencies and entrench customer 
centricity within our operating framework 
and work culture. A number of pilot 
initiatives were rolled out to improve on 
customer experience based on customer 
feedback received in our focus group 
sessions and customer journey mapping 
initiatives.

Business Operations Review

Apart from our Retail priorities, we also 
continue to support the Group’s strategic 
agenda for the medium term.

In (1) Integrate acquisitions and deliver 
synergies, the integration of MBf Cards 
(“MBFC”) is progressing on track.  
Legal Day 1 was achieved on  
3 December 2012 and MBFC was fully 
vested into AMMB Holdings Berhad on 
1 July 2013. Our plan to converge both 
the cards and merchant systems into a 
common platform for greater efficiency 
is scheduled for realisation in Q3/Q4 of 
FY2015. 

As part of (2) Simplify business model 
and streamline processes, our business 
and operational transformation agenda 
introduced two years ago continues to 
deliver operational efficiencies across the 
division and Group. 

November 2013 was another key 
milestone in our calendar as we 
successfully rolled out Phase 1 of our 
new core banking system. This large 
and complex implementation which 
replaces our core banking platform, teller 
front end system and a new Enterprise 
Data Warehouse was built within two 
years. Its functionalities are anticipated 
to pave the way for further operational 
improvements and enhance overall 
customer experience. 

In our efforts to (3) Accelerate organic 
growth with focus on cross-sell, flow 
business, small business and emerging 
affluent customers, we have undertaken 
segmentation studies and activities to 
develop strategies to grow our emerging 
affluent and affluent segments. We have 
also leveraged on our partnership with 
ANZ to improve our customer value 
propositions to the small business 
segments.

As we close our chapter on an eventful 
FY2014 and move into FY2015, we have 
set ourselves a purpose of growing the 
future of modern Malaysians by becoming 
relevant to our customers, being easy 
to bank with and serving with willing 
and capable staff. Internally, we have 
also set up a Strategy & Transformation 
(“S&T”) team as a strategic arm of Retail 
Banking. S&T will formulate and facilitate 
the development and delivery of Retail 
Bank’s strategic agenda. 

Upon the successful execution of our 
planned initiatives, we strongly believe 
we are well-positioned to become  
“Your Bank. Malaysia’s Bank. AmBank.”

Deposits

• Current account and savings account 
(“CASA”) balances recorded a y-o-y 
growth of 13% and 4% 

• Fixed deposits (“FD”) balances grew 
by RM2.3 billion 

• CASA ratio at 27.7% 

Growing deposits remain a key priority of 
the Group’s strategic agenda and Retail 
Banking remains committed to supporting 
that agenda. Our growth during the year 
was achieved via 

(1) New funds garnered from tactical 
and thematic campaigns rolled out 
during the year. The strong volumes 
amassed from our “Top Rate FD” 
campaigns confirm that they are a 
perennial market favourite 

(2) Embedding a stronger deposit 
culture across our lending business 
by encouraging higher take-up of 
our CASA accounts with our lending 
customers

(3) Maintaining and growing our existing 
deposits base with below-the-line 
(“BTL”) deposit programmes to 
increase retention rates

With the successful implementation of 
our new core banking system, we are 
poised to deliver key new products aimed 
at diversifying our deposit offerings to our 
customers in FY2015. 
 
Wealth Management

• Overall Investment assets under 
management (“AUM”) grew by more 
than 10% y-o-y

• Placed third amongst local banks 
in National Insurance Association 
of Malaysia (“NIAM”) Bijak Malaysia/
Ceria Malaysia campaign 

The year in review saw us launching 
four new bancassurance products and 
seven new Investment funds mainly with 
our award winning Funds Management 
Division, AmInvest. We are also 
establishing new business relationships 
with two other reputable asset 
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management companies in Malaysia to 
provide our customers with access to 
world-class investment solutions in both 
the conventional and Shariah-compliant 
space.

Consistent with our Retail segmentation 
strategy roadmap, we are focused in 
growing our wealth business in the 
emerging affluent and affluent segments. 
On this note, AmScholar, an education 
Bancassurance savings plan was 
introduced to specifically target the young 
family segment.

Additionally, AmBank has also expanded 
the Private Retirement Scheme (“PRS”) 
investment offering to eight funds to 
cater to the various risk appetites of 
our customers. This is in line with the 
government’s aspiration to encourage 
greater awareness on retirement savings. 

On the affluent front, we introduced 
complementary products and services 
such as the collateralised share trading 
services and estate planning services 
which were tailored specifically for our 
AmSignature Priority Banking customers.
 
We will continue to expand and innovate 
on our product and service offerings into 
FY2015. We will also leverage on our new 
partnership with MetLife and we look 
forward to gaining further traction in our 
life insurance business through the new 
brand of AmMetLife.  

Auto Finance

• Gross loans of RM26 billion 
contributed to 52% of overall Retail 
loans

• Top 3 market ranking with a 16% 
market share

To ensure we deliver consistent 
profitability, we shifted our growth in auto 
finance loans to focus on better quality 
segments via our hire purchase (“HP”) 
portfolio rebalancing strategy. Our new 
acquisition volumes were concentrated 
towards growing our emerging affluent 
segment to ensure alignment with our 
Retail segmentation strategic blueprint.

In Q3 FY2014, we introduced a pilot 
customer on-boarding programme for 
new customers. The objective of the 
programme was to enable the bank to 
pro-actively engage with our customers 
for the development of a more meaningful 

banking relationship. It is also aimed at 
reducing the customer’s effort to bank 
with us. 

We also continued to invest in our Dealer 
Management Programme to maintain and 
sustain business support from our wide 
network of dealers and enhance existing 
relationships. Apart from participating in 
business-to-business (“B2B”) activities 
and initiatives to generate higher 
business referrals, we also held events 
to recognise our business partners for 
their contributions towards achieving our 
business growth.

Mortgage

• Mortgage gross loans grew by 9% 
to RM17.5 billion

• Gross impaired loans (“GIL”) 
improved from 3.7% to 3.1%

Mortgage receivables grew by RM1.4 
billion in FY2014 despite intense market 
competition, narrowing margins, a stricter 
lending framework and cooling measures 
imposed by the government to curb 
increasing household debt. 

Whilst pursuing growth, our effort in recent 
years to strengthen our asset quality 
has paid off as our GIL ratio improved 
in FY2014. This is attributable to our 
stringent risk based pricing framework 
and business underwriting strategies as 
we target growing in good quality and 
profitable segments. 

In September 2013, we implemented 
the End-to-End (“E2E”) Mortgages Work 
Cell project to review and reinvent key 
mortgage processes to improve our 
service quality. Phase 1 of the project 
involved collaboration across multiple 
business units in a strategic work-
cell environment to process a tenth of 
mortgage loan applications. Results from 
the test environment were encouraging 
as the approval turnaround time improved 
by 80% and reworks were reduced by 
more than half.

Our mortgage process re-engineering 
will continue into FY2015 as we strive to 
scale up on the E2E project to improve 
the speed of processing and simplify 
the acceptance process. Another area 
of focus will be on new sales channels 
and tie-ups to ensure our upward growth 
trend continues. 

Credit Cards

• Top 3 merchant acquirer with total 
merchants-in-force (“MIF”) of 55,000

• Annual merchant volumes above 
RM12 billion

• Annual card spend in excess of RM5 
billion, receivables of RM2 billion

• Awarded “Highest Payment Volume 
Growth in GOLD card category” for 
2013 from VISA Worldwide

It was a year of consolidation for the 
cards division following our successful 
acquisition of MBF Cards (M’sia) Sdn Bhd 
in 2012. One of our key priorities was 
to focus on extracting revenue and cost 
synergies from the acquisition and on that 
note, we have achieved our target for the 
financial year. 

The acquisition also brought about a 
larger fee income composition for the 
business through the various legacy 
programmes and services such as 
the Corporate Bill Payment Services, 
Insurance telesales and Xtremedeals.  
We are now able to offer these dynamic 
services to our enlarged customer base. 

The tighter credit card lending guidelines 
remains an industry challenge but 
we continue to reinforce growth in 
receivables within our chosen segments 
of the emerging affluent and Small 
Medium Enterprises (“SME”). Our Islamic 
portfolio is also deeply entrenched as a 
key agenda of our segmentation strategy 
roadmap. With our large retail customer 
base, cross-sell remains the main thrust in 
new customer acquisition in cognisance 
of its lower acquisition cost and better 
quality asset.  

Our focus for FY2015 will be to consolidate 
our card and merchant systems into a 
common platform for greater efficiency 
by Q3/Q4. Acquiring will continue to 
grow its footprint with its Merchant 
Business Solutions, incorporating Current 
Account, Small Business Solutions, and 
technology propositions via contactless 
and mobile point-of-sale. Dynamic 
Currency Conversion (“DCC”) will also be 
rolled out as part of the new proposition 
for merchants with high sales ratio from 
the tourist market. DCC allows foreign 
cardmembers to hedge against forex 
fluctuations as purchases are transacted 
in their home currency. DCC will also 
benefit both the merchant and Bank 
through additional forex income.
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Business Operations Review

Personal Financing

During the year, we slowed down our 
personal financing loans to government 
employees which contracted by RM121 
million to RM1.5 billion in line with new 
regulations designed to reign in increasing 
household debt.

To support our Retail agenda to grow 
loans with better returns, we introduced 
a VIP pricing package for the emerging 
affluent segment. We also saw further 
improvements in our gross impaired loans 
(“GIL”) ratio which improved to 0.8% from 
1.4%.

In recent years, new policies and 
guidelines introduced have continued to 
impact the personal financing landscape 
which has forced us to constantly review 
our business model and search for new 
growth drivers. For the coming year, the 
business will concentrate on expanding 
its strategic alliances to diversify its 
income and to drive better business 
results.

Asset Financing & Small Business 
(“AFSB”)

Retail Banking has embarked on 
establishing a Small Business Banking 
(“SBB”) model to focus on serving a 
specific niche within the small and 
medium enterprise (“SME”) segment.

Significant groundwork and resources 
were invested to pave the way for a 
pilot launch of the SBB programme in 
FY2014. The pilot programme covered 
45 branches within the Klang Valley for 
eight months with dedicated support from 
ANZ. ANZ has successfully capitalised on 
this segment in Australia and we hope 
to mirror that success in a Malaysian 
context. 

We are poised to launch our business 
proposition in Q2 FY2015, with a major 
focus on supporting SMEs by providing 
them with a needs-based customer 
centric solution accompanied with a 
market-leading customer experience. 
The nationwide model will be rolled out 
in two phases and is expected to have 
coverage across all our branches by the 
end of FY2015. SBB will be fully aligned 
with our Retail Distribution network to 
ensure stronger collaboration through the 
branch network which will be important 
for our business customers. 

Distribution Channels

Our branch network stands at 179 
branches. We continued to review our 
branch footprint to gain a better customer 
reach which leads to higher customer 
engagement and satisfaction. 

We opened three new branches in 
Bandar Utama, Cheng (Melaka), Kota 
Kemuning, Shah Alam (Selangor) and 
Lagenda Heights, Sg Petani (Kedah). 
Six branches were relocated to more 
strategic locations, and three branches 
had their premises expanded to cater 
for the increase in business volumes. All 
these branches were renovated with the 
new “Connected” AmBank branding and 
design for better customer experience. 
Weekend banking has been streamlined 
to open on the first and last weekend of 
the month. We now have 68 branches 
that provide Sunday Banking and five 
branches for Saturday Banking.

We also continued to grow the Self 
Service Machines and now operate 884 
Automated Teller Machines (“ATM”), 282 
Cash Deposit Machines (“CDM”), and 
212 Cheque Deposit Machines (“CQM”). 
Eight new Electronic Banking Centres 
(“EBC”) were added bringing the total 
to 167 EBCs nationwide to serve our 
customers better.

Our strategic focus for FY2014 was 
on ensuring cost effectiveness through 
branch consolidation and relocation 
without compromising on customer 
experience and satisfaction. We also 
focused on maximising staff productivity 
through the use of the Workforce 
Management System. 

Apart from the traditional distribution 
channels, our award-winning contact 
centre introduced Web Chat as an 
alternative channel of communication 
in FY2013. This channel recorded an 
increase of 100% in annual interaction 
volumes from 6,000 to 12,000 in FY2014. 

Internet & Mobile Banking

• Ranked fifth in the market with an 
internet banking subscriber base of 
0.5 million

• Mobile banking subscriber base of 
0.2 million 

• Online transactions increased 8% 
year-on-year

In January 2014, we launched our new 
website www.ambank.com.my. The new 
website is fresh, easy to navigate and its 
mobile responsive concept appeals to 
the new target segments i.e. emerging 
affluent and affluent. Moreover, the 
new website has an easy-to-use leads 
generation form which enables customers 
to drop their details for their interested 
products in the website on a 24/7 basis.

During the year, we also focused on 
increasing AmBank’s presence in the 
digital space and social media. There 
were digital marketing collaborations 
with partners such as Zalora and Firefly 
to mark our foray into the digital sphere. 
We also launched our first full scale social 
media campaign through the “What’s 
Your Social Milleage” campaign. Our 
official AmBank facebook page has also 
garnered more than 80,000 likes and with 
the right resources, skills and tools, we 
foresee that this channel has the potential 
to be the fastest growing interaction 
channel for AmBank.

We are cognisant of the importance 
of security in any digital strategy.  With 
this, we focused on enhancing our 
cyber security elements which are 
crucial for peace-of-mind online banking 
experience. Anti-Phishing services were 
implemented on 1 October 2013 in 
order to combat email phishing attacks 
which became more prominent in recent 
years. As a result, the number of cases 
and monetary losses reduced by 58.3% 
and 55.2% respectively. In addition, 
we implemented Unique TAC and Post 
Transaction Alerts for added security of 
online transactions.

As we step forward into a modern digital 
era, we will be modernising our internet 
and mobile banking platforms. We are also 
looking to develop innovative applications 
via mobile banking and tablet technology 
to support our new segment focus.

WHOLESALE BANKING COVERAGE 

A restructuring exercise involving 
Business Banking and Corporate & 
Institutional Banking was launched in 
Q3 FY2014. With this restructuring, the 
two divisions were consolidated to form 
Wholesale Banking Coverage with the 
objective of improving client centricity, 
efficiency and productivity. This new 
structure is fully operational effective  
1 April 2014.
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Business Banking 

Business Banking continued to achieve 
good growth in FY2014 amidst stiff 
competition in the banking industry. 
Gross loans and advances grew by 8.3% 
year-on-year while deposits expanded by 
22.6%. Total income reported an increase 
of 2.8% mainly on higher contribution 
from interest income.  

Small & Medium Enterprise (“SME”) 
customers remain our main focus. This 
segment grew by 21.8% during the year 
and accounts for 52.1% of the Business 
Banking portfolio.

Regional Business Centres (“RBCs”), 
including Commercial Business Centres, 
continue to play a key role in Business 
Banking’s growth. The RBCs’ total portfolio 
expanded by 18.3% and accounted for 
28.1% of the total Business Banking 
portfolio, up from 25.8% a year ago. 

Corporate & Institutional Banking 

The Corporate & Institutional Banking 
(“CIB”) Division is involved in providing 
wholesale banking services for the large 
corporate and financial institutions client 
segment supported by a wide spectrum 
of commercial banking and investment 
banking products and services. This 
holistic platform services clients with  
end-to-end financial solutions from 
origination to execution. 

This division focuses on building and 
developing strong relationships with 
government-linked corporations (“GLCs”), 
government and state-owned public 
entities, foreign and local multinational 
companies, financial institutional groups, 
privately held conglomerates and public 
listed corporates. CIB works closely 
with other divisions within the Group to 
structure value-added and high quality 
comprehensive financial solutions, which 
include but are not limited to lending, 
deposit taking, liability management 
solutions, transaction banking covering 
cash and trade, foreign exchange and 
derivatives, offshore banking, debt and 
equity capital markets, as well as advisory 
and investment products. 

The Division is staffed with various teams 
with diversified experience, concentrating 

on niche client groups and specific 
industry sectors in the Klang Valley 
and Selangor. The division is further 
supported by four Regional Business 
Centres (“RBCs”) in Pulau Pinang, Johor, 
Kota Kinabalu, Kuching and an offshore 
Branch in Labuan to ensure that the 
Group has a footprint across Malaysia as 
well as the Labuan International Business 
and Financial Centre. 

The division continues to acquire 
new clients, while diversifying and 
differentiating itself in the market  place, in 
line with the Group’s strategic objectives. 
Our strategic partnership with ANZ 
has enabled CIB to capitalise on ANZ’s 
network for international connectivity and 
cross border business.
 
For FY2014, CIB reported total revenue 
of RM539 million while profit before 
provision increased to RM461 million. 
Gross loans grew 12% to RM19.2 
billion while wholesale deposit balances 
expanded by 9% to RM41.1 billion. 

Offshore Banking

The Group’s offshore banking business 
is primarily undertaken by AmBank (M) 
Berhad, Labuan Offshore Branch, and 
to a lesser extent, AmInternational (L) 
Ltd. Both offshore banking units are 
licensed by the Labuan Financial Services 
Authority to carry on Labuan banking 
business in the Labuan International 
Business & Financial Centre.

As in the previous year, we continued 
to focus on core sectors in the oil & 
gas and manufacturing segments, 
including providing financing solutions for  
cross-border acquisitions. We also 
continued to grow our offshore trade 
finance business which included the 
issuances of non-financial guarantees on 
behalf of clients venturing overseas.

For FY2014, profit before tax improved 
127% to USD26.1 million from USD11.5 
million on the back of a 75% increase in 
operating revenue from USD19.2 million 
to USD33.5 million. Interest income 
increased 47% to USD24.7 million while 
non-interest income jumped 251% to 
USD8.4 million due to one off large 
transactions. Loan assets grew 57% 
to USD712.7 million with no impaired 
assets. 

Trustee Services 

AmTrustee Berhad (“AmTB”) has been in 
operation for over 20 years and is 80% 
owned by AmBank Group. It provides 
comprehensive conventional and Islamic 
corporate trust services. The services 
offered include acting as trustee for unit 
trust funds, Real Estate Investment Trusts 
(“REITs”), bonds, stakeholders, custodial 
services and retirement funds. 

For FY2014, AmTB registered a 9.5% 
growth in assets under trust to RM23 
billion while turnover grew by 14% to 
RM8.9 million. Profit after tax increased 
by 250% to RM2.8 million.

Private Equity Business 

Malaysian Ventures Management 
Incorporated Sdn Bhd (“MVMI”) is a  
wholly-owned subsidiary of AmInvestment 
Group Berhad (“AIGB”). MVMI is the 
country’s first venture capital/private 
equity fund and was setup in 1984. 
MVMI currently manages a RM100 million 
country fund called AmPrivate Equity 
(“AmPE”). During the financial year under 
review, AmPE successfully divested 
its investment in CDS Freight Holdings 
Limited and Soon Soon Oilmills Sdn. 
Bhd. The remaining investee companies 
are involved in energy services, biomass 
engineering, and OEM contract 
manufacturing. MVMI will refer strategic 
investments in infrastructure projects to 
AIGB or its clients.

Real Estate Investment Trusts 
(“REITs”) Business 

Am ARA REIT Managers Sdn Bhd 
(“AmARA”), the Manager of AmFIRST 
Real Estate Investment Trust (“AmFIRST”) 
manages nine investment properties 
with Assets Under Management of  
RM1.4 billion as at 31 March 2014.  
These properties, namely Bangunan 
AmBank Group, Menara AmBank, 
AmBank Group Leadership Centre, 
Menara AmFIRST, Wisma AmFIRST,  
The Summit Subang USJ, Prima 9, 
Prima 10, Cyberjaya and Kompleks  
Tun Sri Lanang (also known as Jaya 99) 
are strategically located in Klang Valley, 
Cyberjaya and Melaka.
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AmFIRST is currently one of the largest 
Malaysian-based commercial real estate 
investment trust managing approximately 
2.78 million sq ft of net lettable area 
as well as 5,536 car park bays. The 
investment objective of AmFIRST is 
to own and invest in real estate and  
real-estate related assets whether directly 
or indirectly through the ownership 
of single-purpose companies whose 
principal assets comprise of real estate 
and real-estate related assets.

Am ARA is wholly-owned by Am ARA 
REIT Holdings Sdn Bhd, and in turn is 
70% owned by AmInvestment Group 
Berhad (“AIGB”) and 30% owned by ARA 
Asset Management (Malaysia) Limited 
(“ARA”). ARA is a wholly owned subsidiary 
of Singapore-based ARA AmFIRST 
(Singapore) Pte Ltd, which in turn is a 
wholly owned subsidiary of ARA Asset 
Management Limited (“ARA Group”), 
which is listed on the Main Board of the 
Singapore Exchange Securities Trading 
Limited. 

For FY2014, Am ARA registered a 
turnover of RM6.3 million and profit after 
tax of RM1.8 million.

For the financial year ended 31 March 
2014, AmFIRST recorded gross revenue 
and net property income of RM112.8 
million and RM76.5 million respectively, 
up by 3% as compared to the preceding 
corresponding year. Net realisable income 
available for distribution came in higher 
by 7% at RM50.3 million compared with 
the RM46.9 in FY 2013, which translates 
into a realiszed EPU of 7.32 sen per unit.

WHOLESALE BANKING PRODUCTS

Wholesale Banking Products 
consolidates the Investment Banking, 
Markets and Transaction Banking 
Divisions and continues to strive for 
excellence in offering innovative, quality 
and differentiated products and services 
to the wholesale customers.

With a long-standing track record in 
structuring award-winning transactions, 
we provide and deliver a wide range of 
innovative and integrated solutions via 
the following key product teams:

1) Corporate Finance
2) Equity Markets
3) Debt Markets
4) Islamic Capital Markets
5) Markets
6) Transaction Banking
7) Funds Management
8) Private Banking

For the year under review, Wholesale 
Banking Products delivered strong fee 
income driven by notable deals from 
Debt Markets, Islamic Capital Markets 
and Corporate Finance as well as 
stronger volumes from Stock Broking, 
partially offset by subdued fixed income 
business performance, particularly in 
Markets and Funds Management due 
to the quantitative easing tapering effect 
and Fitch Rating’s outlook downgrade of 
Malaysia’s sovereign debt to negative.

Despite a challenging year in a competitive 
environment, we were able to defend our 
market positions in the debt and Islamic 
capital markets and funds management 
space and improved our market position 
in corporate finance areas.

Corporate Finance

The Corporate Finance Division provides 
our wide-ranging clients from various 
industries with an extensive range of 
corporate finance and advisory services 
which include mergers and acquisitions 
(“M&A”), divestitures, take-overs, initial 
public offerings (“IPO”), restructuring, 
privatisations, issuance of equity and 
equity-linked instruments as well 
as valuations. We service a diverse 
spectrum of clientele from various sectors 
such as oil and gas, plantations, property 
development, infrastructure, retail and 
financial institutions. 

We provide high quality advisory services 
to facilitate seamless origination and 
execution of equity capital market 
transactions, including the stages of 
structuring, negotiation, announcement, 
procurement of approvals, issuance of 
offering documents and implementation.

In FY2014, the capital markets saw 
the listing of 17 new companies on 
Bursa Malaysia Securities Berhad, and 
AmInvestment Bank was involved in 
three (3) of the issues in various roles. 
We were the Joint Principal Adviser 
and Joint Global Coordinators for the  
RM8.13 billion demerger and IPO 
of IOI Properties Group Berhad; the 
Principal Adviser, Sole Underwriter and 
Sole Placement Agent for ABM Fujiya 
Berhad’s RM108 million IPO with an 
oversubscription of 9.77 times. We were 
also one of the underwriters for the IPO of 
Berjaya Auto Berhad, which raised a total 
of approximately RM58 million.

On the M&A front, notable deals include 
acting as Principal Adviser to Felda 
Global Ventures Holdings Berhad for 
the RM1.20 billion acquisition of Pontian 
United Plantations Berhad via a take-over 
offer which was completed with 100% 
acceptance of the offer; Principal Adviser 
to Yinson Holdings Berhad for the cross-
border take-over offer to acquire Fred 
Olsen Production ASA at a transaction 
value of approximately RM551 million. 
We also advised Khazanah Holdings 
Berhad on its divestment of 45% equity 
interest in Time Engineering Berhad 
via an open tender. Based on the M&A 
league table compiled by Bloomberg, 
our Bank garnered a market share of 
approximately 9.5% (more than USD1.5 
billion) out of the total transaction value of 
approximately USD29.6 billion during the 
calendar year of 2013.

We also acted as independent adviser for 
a number of acquisitions, including the 
RM2.9 billion acquisition of the remaining 
equity interest in Bank Islam Malaysia 
Berhad and RM93 million privatisation of 
Nadayu Properties Berhad. In terms of 
secondary fund raising, amongst others, 
we advised the rights issue undertaken 
by Malaysia Building Society Berhad, 
raising a total of RM1.44 billion and 
Formis Resources Berhad’s rights issue 
with warrants which raised total proceeds 
of RM139 million.

78 Annual Report 2014



Our commitment in delivering quality products and services via in-depth undertaking of both our clients’ requirements and corporate 
climate resulted in us being awarded the Best IPO Deal of the Year in Southeast Asia and Best IPO of the Year for Retail 
Investors in Southeast Asia (Joint Underwriters for the IPO of UMW Oil & Gas Corporation Berhad) together with several other 
investment banks at the 7th Annual Alpha Southeast Asia Deal & Solution Awards 2013. 

Moving forward, the Corporate Finance Division will continue our effort in providing top notch quality advisory services that will 
create value for our clients in their respective areas of business. We will continue to build upon our proven track record of advising, 
structuring and implementing successful transactions for our clients in the area of equity capital markets.

  Notable IPOs for FY2014

IOI Properties Group Berhad

RM8.13 billion

Joint Principal Advisor and 
Joint Global Coordinators

January 2014

Berjaya Auto Berhad

RM562 million

Underwriter

November 2013

ABM Fujiya Berhad

RM108 million

Adviser, Sole Underwriter & 
Sole Placement Agent

July 2013
   
  Notable M&A Deals in FY2014

Felda Global Ventures 
Holdings Berhad

RM1.20 billion

Acquisition of 100% Equity Interest in 
Pontian United Plantations Berhad

October 2013

Yinson Holdings Berhad

RM551 million

Acquisition of 
Fred Olsen Production ASA

November 2013

Lion Corporation Berhad

RM265 million

Disposal of equity interest

April 2013
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  Notable M&A Deals in FY2014

Ogawa World Berhad

RM134 million

Conditional Take-over offer

December 2013

Latitude Tree Holdings Berhad

RM118 million

Proposed Acquisition of subsidiaries of 
Latitude Tree International Group Ltd

January 2014

Time Engineering Berhad

RM69.82 million

Divestment of equity interest by
Khazanah National Berhad

November 2013
   

Green Packet Berhad

RM49 million

Proposed Disposal of  
Land and Building

January 2014

Scope Industries Berhad

RM32 million

Acquisition of 100% equity interest  
in Benua Mutiara Sdn Bhd

June 2013

Ya Horng Electronic (M) Berhad

RM25.43 million

Selective Capital Reduction 
and Repayment Exercise

July 2013
   
  Notable Independent Adviser Roles in FY2014

BIMB Holdings Berhad

RM2.9 billion

Independent Adviser: Proposed 
acquisition of remaining equity interest 

in Bank Islam Malaysia Bhd

December 2013

Nadayu Properties Berhad

RM93 million

Independent Adviser:
Selective capital reduction

February 2014

Latexx Partners Berhad

RM81 million

Independent Adviser:
Take-over offer

May 2013
   

Business Operations Review
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  Notable Secondary Offerings in FY2014

Malaysia Building Society Berhad

RM1.44 billion

Rights issue

December 2013

Formis Resources Berhad

RM139 million

Rights issue with warrants

May 2013

Ahmad Zaki Resources Berhad

RM103 million

Rights issue with warrants

March 2014
   

TH Heavy Engineering Berhad

RM42 million

Private Placement

May 2013

Boon Koon Group Berhad

RM28 million

Rights Issue

June 2013

Equity Markets 

Equity Capital Markets

Equity Capital Markets (“ECM”) deals 
mainly with the marketing, sales and 
distribution of equities in the primary 
and secondary equity and equity-
linked markets. It leverages on its 
established distribution network and 
close relationships with fund managers, 
investors and research analysts to 
provide timely market intelligence in the 
origination of primary market transactions 
and in the structuring and managing of 
the marketing and distribution of both 
primary and secondary equity offerings. 
Through ECM’s close collaboration with 
Corporate Finance and Corporate & 

Institutional Banking, we strive to provide 
clients with value added equity solutions. 
As successful equity offerings are a 
function of accurate pricing, effective 
distribution and market awareness of 
both the issuer’s industry and investor 
demand, we place a strong priority on 
tracking closely the pulse of the market 
and market developments.

Equity Derivatives

Equity Derivatives (“ED”) is one of the 
leading providers of exchange traded 
Structured Warrants on Bursa Malaysia, 
as well as principal participating dealer 
of several Exchange Traded Funds 
(“ETF”). As at 31 March 2014, ED has 66 

outstanding Structured Warrants listed 
on Bursa Malaysia Securities Berhad. 
ED also offers customised equity linked 
solutions, for high net worth individuals 
and corporate clients, to cater for their 
unique investment management strategy.

Stock Broking

After the long awaited 13th General 
Election held on 5 May 2013, Bursa 
Malaysia has performed fairly well despite 
the tapering of the quantitative easing 
programme by the Federal Reserve. As 
at 31 March 2014, the FBMKLCI closed 
at 1,849.21, and recorded a 10.6% gain 
year-on-year. On the other hand, thanks 
to the post-election pent-up demand, 
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Debt Markets

Awards and Accolades Financial Year 2014

The Banker Deals of the Year 2014
Islamic Finance Deal of the Year in Asia-Pacific
Cagamas Berhad RM3.8 Billion Issuance

10th KLIFF Islamic Finance Awards
Most Outstanding Islamic Investment Bank

 The Asset Triple A Awards 2013
Islamic Finance
Best Bank Capital Sukuk/Most Innovative Deal
Cagamas Berhad

 The Asset Triple A Awards 2013
Islamic Finance
Best Local Currency Sukuk
DanaInfra Nasional Berhad

 The Asset Triple A Awards 2013
Islamic Finance
Best Islamic Finance Deal – Kazakhstan
Development Bank of Kazakhstan

 Islamic Finance News Awards
Deal of the Year 2013
Malaysia Deal of the Year
DanaInfra Nasional Berhad ETBS

 7th Annual Alpha Southeast Asia Deal & Solution Awards 2013
Best Islamic Finance Deal & Best Bond Deal for Retail Investors
DanaInfra Nasional Berhad ETBS

 RAM Deals of the Year 2014
Market Maker of the Year – ORIX Leasing Malaysia

 Bloomberg Underwriter Rankings 2013
RM-denominated PDS and Sukuk   – No. 3 with 16.5% market share
Malaysian Ringgit Islamic Bonds      – No. 3 with 18.3% market share
Malaysia Loans Mandated Arranger – No. 4 with 9.7% market share

The Bank’s Debt Markets Division continues to place amongst the Top 3 on the 
Bloomberg Underwriter Rankings for RM-denominated Private Debt Securities (“PDS”) 
for the eleventh consecutive year in 2013. As a prominent capital markets player 
providing integrated debt and capital financing, the Division asserted its leadership 
position in the local capital markets as the market leader in managing Government-
Guaranteed Sukuk issuances in 2013, garnering a strong market share of 30% of all 
Government-Guaranteed Sukuk transactions by issuance volume done in 2013.

Bursa Malaysia’s total value traded for 
the 12 months ending 31 March 2014 
has leapt pass the RM1,000 billion mark, 
which is RM1,040 billion in exact figures 
or a 32.8% increase from the previous 
corresponding period. AmInvestment 
Bank managed to maintain the market 
share at 6.0% and ranked No. 7 in the 
Bursa Malaysia Broker Ranking, both in 
terms of value traded.

On the institutional front, we continue to 
strengthen our relationship with the fund 
managers to complement ECM with better 
distribution network and capability. On 
the retail front, we aim to be differentiated 
amongst the competitors by building a 
strong brand name, equipping the retail 
business with excellent helpdesk services 
as well as improved products. We have 
made available multiple distribution 
channels, including remisiers, Bank 
Branch Broking, salaried dealers, Direct 
Market Access and the internet trading 
platform, offering clients the flexibility to 
trade both online and offline.

Futures

AmFutures continues to be one of the 
top bank-backed derivatives brokers 
in the Malaysian futures market. Our 
core product offerings to our clients 
include all derivatives products traded in 
Bursa Malaysia Derivatives (“BMD”) and 
selected major foreign futures products.

Our business strategy is to grow and 
to achieve a balanced mix, in terms of 
revenue contribution, of both institutional 
and retail segments. On the institutional 
front, we are building up the business 
by putting in place the necessary 
infrastructure, the Direct Market Access 
(“DMA”). On the retail front, our objectives 
are basically to progressively widen 
our offerings to introduce more foreign 
derivatives products and to cross-sell into 
the Stock Broking client base.

Business Operations Review
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The Division’s strategic focus in building a sustainable high-growth business model with a diversified product base is evident through 
its wide array of products, which include conventional and Islamic PDS, loan syndication, capital and project advisory as well as 
structured finance and securitisation. Over the years, the Division has shown its commitment to client centricity in providing financing 
solutions and has built a strong and long-standing market reputation for innovation and creativity, leading to various award-winning 
transactions and accolades.

The year 2013 had seen the US Treasury yields spike as a result of the US Fed announcement in May 2013 that it would consider 
tapering its quantitative easing programme, with knock-on effects observed in capital markets across the globe. Although it was not 
until December 2013 when the US Fed finally committed to begin tapering in January 2014, the Malaysian fixed income landscape 
has weathered much volatility in interest rate movement for much of the year, with 10-year Malaysian Government Securities having 
risen more than 100 basis points between May 2013 and March 2014.

Malaysia recorded a GDP growth for 2013 of 4.7% compared to 2012 GDP growth of 5.6%. Gross domestic PDS issuance 
volume for the year ended 31 December 2013 totalled RM68.6 billion, which was lower when compared to RM117.75 billion for 
the year ended 31 December 2012 which could be attributed to a single jumbo issuance in 2012 by Projek Lebuhraya Usahasama 
Berhad totalling RM30.6 billion. Nevertheless, the liquidity of the market remained strong with the total outstanding public and PDS 
increasing from RM1,011 billion as at 31 December 2012 to RM1,037 billion as at 31 December 2013.

In the current financial year (1 April 2013 – 31 March 2014), the Division completed 34 PDS/Sukuk transactions amounting to 
RM11.6 billion.

Total = RM1.5b
(Aminvestment: 19%)

Total = RM1.2b
(Aminvestment: 35%)

Total = RM2.6b
(Aminvestment: 24%)

Total = RM11.7b
(Aminvestment: 21%)

Total = RM4.4b
(Aminvestment: 18%)

Total = RM14.1b
(Aminvestment: 17%)

Total = RM5.4b
(Aminvestment: 33%)

Industry

Total PDS Issuances

AmInvestment Bank’s Portion

Water Tele-
communications

Building
Materials

Banks Engineering
&

Construction

Diversified
Financial
Services

Real
Estate

60
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100

Number of 
Issuances

Our PDS Deal Spectrum

Note:
1. Source: Bloomberg (1 Apr 2013 - 31 Mar 2014)
2. Total PDS Issuances amounts to RM75.7 billion with 145 deals arranged, which comprise 466 issuances
3. Chart excludes other industries (Holding Companies, Electric, Commercial Services, etc)
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In the Malaysian loan syndication market, the Division was placed amongst the Top 4 on the Bloomberg Underwriter Rankings for 
Malaysian Syndicated Loans Mandated Arranger for the second consecutive year in 2013. For the year ended 31 December 2013, 
loan syndication transactions totalling USD12.5 billion were closed as compared to USD18.3 billion closed for the year ended 2012. 
Most of the loan syndication activities in 2013 were for the purpose of financing mergers and acquisition exercises. In terms of sector, 
oil and gas and transportation were the largest sectors to tap the loan syndication market to meet their funding requirements.

In the current financial year (1 April 2013 – 31 March 2014), the Division completed 14 syndicated loan transactions amounting to 
RM3.2 billion.

The Division continues to originate landmark transactions, which include advising, arranging and managing on a sole basis Malaysia’s 
first Basel-III compliant Subordinated Sukuk which was issued by AmIslamic Bank Berhad, jointly managing the largest Sukuk 
issuance in Asia-Pacific in 2013 by Cagamas Berhad, and acting as the Financial Advisor to Mongolian Mortgage Corporation in 
setting up an Inaugural Residential Mortgage Backed Securitisation transaction in Mongolia.

Moving forward, the Malaysian GDP is expected to range from 5.0% to 5.5% in 2014, and we estimate the PDS issuance volume 
to range between RM70 billion and RM80 billion. As inflation is expected to remain above its long run average, leading to a period 
of sustained negative interest rates, we expect that the degree of monetary accommodation would see the need for adjustment 
especially in 2H 2014 to ensure that the risks arising from the accumulation of these imbalances would not undermine the growth 
prospects of the Malaysian economy.

Business Operations Review

Our Loan Syndication Deal SpectrumNumber
of Deals

Total Syndicated Loans

AmInvesment Bank’s Portion

Healthcare

Note:
1. Source: Bloomberg (1 Apr 2013 - 31 Mar 2014)
2. Total Loan Syndication amounts to USD17.9 billion with 47 deals arranged
3. Chart excludes other industries (Real Estate, Banks, Retail, etc)
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Total = USD222m

(Aminvestment : 25%)

Total = USD469m
(Aminvestment : 33%)

Total = USD622m
(Aminvestment : 15%)

Total = USD321m
(Aminvestment : 13%)

Total = USD1,159m
(Aminvestment : 20%)

Total = USD7,659m
(Aminvestment : 8%)

Total = USD1,860m
(Aminvestment : 2%)

Industry
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Financial Year 2014 Transaction Highlights

Private Debt Securities & Sukuk

AmIslamic Bank 
RM3.0b Subordinated Sukuk Murabahah Programme

AmBank
RM4.0b Subordinated Notes Programme

• Malaysia’s First Basel III-compliant (“B3”) Tier 2 Subordinated 
Sukuk issuance.

• A significant milestone for the Malaysian Sukuk market given 
unprecedented challenges in incorporating characteristics 
of Basel III capital instruments into an Islamic context.

• Malaysia’s First AA3-rated B3 Subordinated Notes.
• First B3 Subordinated capital instrument in Malaysia which 

carried only the full write-off clause at Point of Non-Viability 
but not conversion to equity.

• Amid uncertainties with B3 instruments, the notes were 
priced tightly – a mere 10bps higher than the two-notch 
higher rated (AA1) Public Bank Subordinated Notes.

Mongolian Mortgage Corporation
RMBS

BGSM Management Sdn Bhd
RM1.119b Sukuk Musharakah Programme

• Inaugural Residential Mortgage Backed Securitisation 
(“RMBS”) transaction in Mongolia on a limited recourse 
basis to the Originators, supportive of the Government of 
Mongolia’s initiative to promote medium-income housing 
mortgages and MIK’s ongoing efforts to develop the RMBS 
and secondary mortgage markets in Mongolia.

• Joint Lead Manager for the issuance of RM1.119 billion 
Sukuk under its RM10.0 billion Sukuk Musharakah 
Programme to refinance existing debts of Maxis Berhad.

DanaInfra Nasional Berhad 
RM100.0m Retail Sukuk Issuance

Cagamas
RM3.8b Sukuk Issuance

• To raise funding for Malaysia’s Mass Rapid Transit Project. 
• Second retail Sukuk and fixed income asset listed and 

tradable on Bursa Malaysia. 
• Facilitated greater retail participation in the Malaysian bond 

and Sukuk market.
• A brand new Exchange Traded Bonds and Sukuk-specific 

platform was built taking into account the retail Sukuk’s 
unique features.

• Oversubscription for both tranches of the retail Sukuk.

• Cagamas - National Mortgage Corporation of Malaysia; 
owned by a consortium of Malaysian banks and Bank 
Negara Malaysia.

• Largest Sukuk issuance in Asia Pacific solidifies Malaysia’s 
foothold as the global Sukuk hub.

• The largest PDS order book (RM7.9 billion) in Malaysia for 2013.
• Gained investors’ confidence to extend their investment 

horizon up to 20 years.
• Brought back liquidity to the bond market despite 

challenging and uncertain market conditions.

Orix Leasing Malaysia 
RM500.0m MTN Programme

Kapar Energy Ventures
RM2.0b Sukuk Ijarah Issuance

• First non-bank guaranteed debt financing by Orix.
• Diversified the single A curve in the Malaysian market with 

sufficient investors for placement.
• AmInvestment Bank devised a strategy for Orix to issue 

bonds based on its standalone rating and create its own 
benchmark yield curve.

• Single largest AA+ rated issue in Malaysia in 2013.
• To extend the original Sukuk (2004) maturity profile to match 

the tenor of its Power Purchase Agreement.
• Aimed at enhancing shareholder value via extending the 

Sukuk maturity profile and achieving a lower overall funding 
cost.
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Syarikat Prasarana Negara Berhad
RM2.0b GG Sukuk Ijarah Programme

Perbadanan Kemajuan Neg. Selangor
RM700m ICP & IMTN Programmes

• Sukuk Ijarah issuance to fund the capital expenditure and 
working capital requirements for the LRT line extension.

• Offered via book-building, bid-to-cover ratio achieved for 
tranche 1 and 2 are 3.27 times and 3.1 times respectively.

• Tax and stamp duty remission enhanced its attractiveness 
thereby achieving optimum pricing.

• PKNS’s fourth and fifth established Islamic facilities since 
1996, reasserting PKNS as a credible and frequent issuer in 
the Malaysian Sukuk market.

• PKNS’ rating upgrade to AA3/P1 reflects:
–   Consistently sturdy balance sheet
–   Considerable financial flexibility from RM1.23 billion 

unencumbered assets
–   Strategic importance to Selangor State Government

Loan Syndication

SapuraKencana TMC Sdn Bhd
USD4.777b Senior Multi-Currency Term Facilities

SapuraKencana Drilling Pte Ltd
USD1.85b Syndicated Bridging Term Loan

• Mandated Lead Arranger for the largest syndicated 
transaction in the Asia Pacific ex-Japan region for Q1 2014.

• Loan proceeds were used to fund SapuraKencana’s 
acquisition and refinancing exercises.

• Named as Bloomberg’s Top Syndicated Loan Deal in 
ASEAN (April 2013).

• Loan proceeds were used to part finance the acquisition 
by SapuraKencana of Seadrill’s tender-rig operations. The 
loans will be refinanced via long term bonds.

Hicom Automotive Manufacturers (Malaysia) S/B
RM480m Syndicated Term Loan

Yinson Production Ltd
USD223m Syndicated Term Loans

• Mandated Lead Arranger for Syndicated Term Loan in 
November 2013 for the acquisition of plant and machinery 
under the Collaboration and Licence Agreement between 
DRB-Hicom Berhad, Volkswagen AG and Volkswagen 
Group Malaysia Sdn Bhd.

• Mandated Lead Arranger for the USD113 million and 
USD110 million syndicated term loans in December 2013 
for the acquisition of Fred Olsen Production and refinancing 
exercise.

Pengerang Independent Terminals Sdn Bhd
RM350m & SGD437.5m Syndicated Term Loan

DRB-Hicom Defence Technologies Sdn Bhd
RM398m Syndicated Term Loan

• Mandated Lead Arranger for Syndicated Term Loan in 
April 2013 to finance the development/construction of Oil 
Storage Terminals for Petroleum products.

• Mandated Lead Arranger for Syndicated Term Loan in 
October 2013 for merger and acquisition exercise.

Business Operations Review
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Islamic Capital Markets 

The Islamic Capital Markets Division 
aspires “To be the leading solutions 
provider in Islamic investment banking in 
both local and regional markets, backed 
by a strong tradition of innovative, 
customised products and services that 
uphold Shariah integrity”. In order to 
achieve these targets, the team has placed 
plans, targets and mechanisms which 
continue to be monitored and governed 
by best industry practices to ensure the 
utmost compliance, transparency and 
above all, being ethically in-line with the 
demands of Shariah. 

Since its commencement in 1994, 
through the Islamic Capital Markets 
Division, AmInvestment Bank continues 
to be recognised in the Malaysian 
Islamic capital markets by consistently 
maintaining its position amongst the Top 
3 market leaders for the past 18 years. 
The Division offers clients innovative 
Islamic financial solutions, including 
sukuk origination, Islamic equity or 
equity-related capital markets offerings, 
Islamic private equity, structured funds, 
and Islamic syndication. We also provide 
Shariah advisory and other technical 
support to the other divisions within the 
Bank, and work closely with the Debt 
Markets division. As a leader in the local 
Islamic capital markets, the Division 
stays abreast with the latest global 
developments in both Islamic finance 
and the Islamic capital markets. We set 
high criteria to ensure that we are able 
to deliver solutions of the highest quality 
rooted in diversified expertise in the area 
of Islamic finance that is experiencing 
exponential growth throughout the world. 
We inculcate a culture of work excellence, 
strong teamwork and responsible 
practices to ensure that we consistently 
deliver to client solutions that are optimum 
in terms of cost efficiency, structure, 
appropriateness and flexibility with no 
compromise on Shariah requirements. 

The Division remains a strong promoter 
of the Islamic capital markets and, 
through selective sponsorship and 
industry training, supports the profiling 
efforts initiated by both the Securities 
Commission and Bank Negara Malaysia 
as well under the MIFC initiatives. As 
a demonstration of this commitment, 
in 2013, we sponsored some of the 
significant events in the Islamic capital 
markets fraternity including the 4th OIC 
World Biz - Business & Investment Zone 
2013 and 10th Kuala Lumpur Islamic 
Finance Forum (“KLIFF”) 2013. 

Market Review 

Global sukuk issuance decreased by 
23% compared to last year mainly due 
to lower sukuk issuance from the largest 
country issuer i.e. Malaysia and also due 
to quantitative easing tapering measures 
in the US which have taken a toll on the 
sukuk or bond market in general. Malaysia 
remains the largest sukuk issuer for the 
year 2013, with a total issuance amount 
of USD16.8 billion. That represents 
approximately 39% of sukuk issuances 
globally (at USD43.0 billion) in 2013. 

In the Malaysian Ringgit market, the year 
2013 also witnessed much lower sukuk 
issuances by nearly 50% from last year 
due to a few factors i.e. the general 
election in May which caused uncertainty 
in the market, coupled with indirect 
impact from QE tapering measures. The 
absence of a super-size issuance from a 
single name such as PLUS in the previous 
year that amounted to RM30.6 billion also 
contributed to the slower sukuk issuance 
in comparison. In February 2013, 
DanaInfra issued its second issuance 
of RM1.5 billion from its existing Sukuk 
programme, with a portion of the issuance 
entailing Malaysia’s first ever retail sukuk 
issuance of RM300 million. The retail 
sukuk marked another milestone for the 
development of sukuk in Malaysia, further 
cementing Malaysia’s role as the world’s 
leading sukuk marketplace. 

Islamic Capital Markets Performance 
Review 

For the year ended March 2014, the 
Division showed a commendable 
performance having successfully 
completed eight new Islamic deals, 
comprising seven sukuk deals and one 
Islamic syndication. Sukuk no doubt 
represented a significant 74% of the 
total new private debt securities (“PDS”) 
originations by AmInvestment Bank for 
the financial year, surpassing conventional 
issues. From 1996 to date, the Division 
has running data of total completed 
sukuk deals worth RM156.5 billion. 

Amongst the current year’s notable 
sukuk issuances lead-arranged or lead-
managed by the Bank were the RM10.0 
billion Sukuk Musharakah Programme 
issued by BGSM Management Sdn 
Bhd, jointly lead-managed, RM2.0 billion 
Sukuk Ijarah issued by Kapar Energy 
Ventures Sdn Bhd, solely arranged and 
lead-managed, RM2.0 billion Sukuk Ijarah 
Programme issued by Syarikat Prasarana 
Negara Berhad, jointly lead arranged 
and lead-managed and the RM2.4 billion 
Sukuk Murabahah Programme issued 
by Bandar Malaysia Sdn Bhd, also sole 
lead-arranged and lead-managed. These 
sizable deals had contributed towards 
the Bank maintaining its market share in 
the Islamic capital market sector.  

Innovation is another element that sets 
the Bank on another level amongst its 
competitors. The AmBank Group, known 
for achieveing many “Firsts” in the past has 
again recorded a recent first. In February 
2014, AmIslamic Bank Berhad issued 
the notable RM3.0 billion Subordinated 
Sukuk Murabahah Programme which is 
the first-rated Tier-2 Basel III-compliant 
sukuk from Malaysia.
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Awards and Accolades

AmInvestment Bank ranked third in RAM 
Lead Managers Awards 2013 (Islamic) 
in the “Number of Issues” category.  
The Bank captured third placing in the 
MARC Lead Manager’s League Table 
for Sukuk for 2013 for the “Programme 
Value” category. AmInvestment Bank 
also ranked No. 3 in Bloomberg’s 2013 
MYR Sukuk Underwriter League Table, 
underwriting a total of RM8.9 billion 
worth of sukuk issues. We garnered a 
significant 18% of the local market share 
in sukuk underwriting in 2013 and have 
consistently maintained our Top 3 position 
in Bloomberg’s Sukuk Underwriter 
League Table for the past nine years.

In the global arena, AmInvestment Bank 
has managed to secure 6.2% of the 
global market share in Bloomberg’s 2013 
Global Sukuk Underwriter League Table. 
Other regional awards in 2013 include 
“Best Islamic Finance Deal” and “Best 
Local Currency Sukuk” from The Asset 
Triple A Islamic Finance Awards, “Best 
Bond Deal of the Year for Retail Investors 
in Southeast Asia” and “Best Islamic 
Finance Deal of the Year in Southeast 
Asia” from the Alpha Southeast Asia Deal 
and Solution Awards 2013.

In the domestic market, the Bank was 
awarded amongst others, “Malaysia Deal 
of the Year” at the Islamic Finance News 
Awards 2013. The Bank has received 
the award for “Most Outstanding Islamic 
Investment Bank” from the Kuala Lumpur 
Islamic Finance Forum Awards 2013. A 
list of the Division’s awards is tabulated at 
the end of this section.

Going Forward

For Q1 2014, there has been a “noteworthy 
slowdown” in GCC sukuk issuances 
which led to the overall drop in global 

Business Operations Review

sukuk market for the said period by 13% 
to USD11.1 billion compared to the same 
period last year. The commencement 
of QE tapering since January 2014 was 
also the critical factor which led to higher 
funding costs for issuers, particularly in 
the emerging markets. Malaysia’s market 
share in turn has increased to 60% with 
a total issuance of USD6.7 billion in 1Q 
2014, which appears unaffected thus far 
by the global financial markets. 

Contrary to the GCC market, the 
Malaysian market has shown some 
positive momentum in the growth of 
sukuk issuances in 1Q 2014, which 
increased significantly by 85% to RM18.7 
billion compared to the same period last 
year. This is driven by several government 
guaranteed papers in the first quarter 
period. 

Sovereign sukuk issues from new 
and emerging markets are expected 
to continue the global momentum of 
sukuk development in 2014. A number 
of high profile issuances are already in 
the pipeline for 2014 including amongst 
others debut sovereign issuances from 
United Kingdom, Luxembourg, South 
Africa, Senegal, Oman and Tunisia. These 
sovereign issuances shall be the leading 
drivers in the development of the Islamic 
capital market industry, creating new 
opportunities and eventually encouraging 
corporates to follow suit in tapping the 
sukuk market as an alternative source of 
funding. 

The GCC region will also be a critical 
driver for sukuk issuances on the back of 
vast infrastructure and capital expenditure 
plans in the region over the next ten years. 
Saudi Arabia, United Arab Emirates 
and Qatar have laid out several large 
infrastructure, oil & gas and construction 
projects which will be seeking new 

Shariah-compliant funds. The substantial 
upswing in public spending is due to high 
oil prices coupled with a more upbeat 
investor sentiment. 

AmInvestment Bank has also been 
working on its “International Connectivity” 
agenda with ANZ to grow their mutual 
engagement footprint in the region. 
The aim is to boost organic growth and 
expansion activities throughout the region 
by leveraging on strategic ties with ANZ 
and other foreign financial institutions. 
This initiative is in line with the Government 
of Malaysia’s policy of liberalisation and 
internationalisation (under MIFC initiatives) 
with the intention of bringing in more 
foreign issuers on-shore by leveraging on 
a multi-currency sukuk issuance platform.  
Investors on the other hand, will benefit 
from tax exemptions on investing in these 
non-Ringgit sukuk. Names like Electricity 
Supply Board, Ireland, and Japan Bank 
for International Cooperation have 
expressed their interest and plan to raise 
sukuk funding out of Malaysia, taking 
advantage of the abundant liquidity 
here. Funding requirements may include 
funding project developments locally 
or abroad. These potential offerings 
showcase more foreign entities tapping 
into the Ringgit market, which reinforces 
confidence in Malaysian Islamic finance 
to meet issuers’ requirements.

Malaysia is expected to maintain its 
market leadership in the sukuk market 
for the year 2014 on the back of a better 
outlook for the country’s overall economy 
and sukuk funds will likely be the source 
of funding to support the infrastructure 
developments currently on-going or 
commencing this year. In addition, the 
influx of foreign issuers tapping the Ringgit 
liquidity bodes well for boosting the local 
sukuk market to greater heights. 2014 
may well be another record year for sukuk 
in terms of issuance value, surpassing yet 
again the levels of previous years.
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Islamic Capital Markets Awards and Accolades 2013

RAM Lead Manager Award Islamic 2013: No. 3 (Number of Issues)

 MARC Lead Manager’s League Table 2013 for Islamic: No. 3 (Programme Value)

Bloomberg’s Sukuk Underwriter League Table 2013: No. 3 (Value of Malaysian Ringgit Islamic Bonds)

 Islamic Capital Markets Division Awards and Accolades in 2013

10th RAM League Awards 2013 - RAM Awards of Distinction 2012
FIRST RAM-RATED FOREIGN ENTITIES - HONG KONG

 The Asset Triple A Islamic Finance Awards 2013
Best Islamic Finance Deal

 The Asset Triple A Country Awards 2013
Best Local Currency Sukuk

 The Asset Triple A Country Awards 2013
Best Bank Capital Sukuk/Most Innovative Deal
Highly Commended/Most Innovative Deal

 7th Annual Alpha Southeast Asia Deal & Solution Awards 2013
Best Islamic Finance Deal of the Year in South East Asia

 7th Annual Alpha Southeast Asia Deal & Solution Awards 2013
Best Bond Deal of the Year for Retail Investors in South East Asia

The Islamic Finance News Awards 2013
IFN Malaysia Deal of the Year

 10th Kuala Lumpur Islamic Finance Forum Awards
Most Outstanding Islamic Investment Bank
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Markets

The Markets Division, being the financial markets gateway for AmBank, AmInvestment Bank and AmIslamic Bank, continues to 
make inroads into the Malaysian financial markets with increased traction in delivery of client-led treasury solutions. The strategic 
partnership with ANZ has enabled Markets to continue to make groundbreaking progress in offering a diverse range of innovative 
and client-led financial products in Currencies, Rates, Credits and Derivatives, be it in the vanilla or structured solutions space. 
Additionally, Markets continues to develop innovative Islamic FX and derivatives products to support the Malaysian Government’s 
initiative to become a leading Islamic financial hub.

The Markets’ teams were further streamlined to increase efficiency, reduce operational risk and provide value-added services to 
both the organisation and our clients. Continued investments in technology have been given top priority to ensure success in this 
business, especially when our operating environment is changing, challenging and competitive. 

Markets’ strategic initiatives for sustainable growth include paradigm shift to a client solution focus to meet the evolving and diversity 
in clients’ investment and hedging requirements. This is further supported by our multi-product Sales team, a strong Structured 
Solutions and Quantitative Analytics team, which uses financial engineering to model market uncertainties and thus allows Markets 
to deliver bespoke solutions, which is customised to the desired risk/reward appetite of various clients. The Research team provides 
clients the advantage of superior market research ranging from daily updates to various thematic research and strategies to aid 
clients in making informed risk management and investment decisions. The Business and Project Management team is tasked to 
ensure timely launch of new products and implementation of various projects/initiatives across the division.

The continuous transformation efforts undertaken by Markets to improve performance and operational efficiencies to deliver client-
led and innovative solutions is evidenced by the accolades received which have placed AmBank Group in the frontline for FX, 
derivatives and fixed income business.

 Award Won in Financial Year 2014

Alpha Southeast Asia has awarded AmBank for the second consecutive year at the 7th Annual Alpha 
Southeast Asia Best Financial Institution Awards 2013 ceremony in recognition of our ability to provide 
efficient and effective FX solutions and services for the needs of our wide-ranging customer segments.
• Best FX Bank for Corporates & Financial Institutions

Going forward, Markets will continue to build on the earlier momentum from the Group-wide cross-selling effort as well as further 
enhance the collaboration with ANZ to provide substantive, integrated and client-led business underpinned by a full suite of 
Currencies, Rates, Derivatives and Fixed Income offerings.

Transaction Banking

Transaction Banking offers a full suite of trade finance and cash management services, implementing customised and value added 
end-to-end solutions to improve working capital cycles and process efficiency for our business/corporate clients.

Trade services include domestic sales and purchase financing, import and export financing, structured trade, and trade advisory.

Our cash management services are specifically designed to relieve clients from the routine business of receivables and payables, 
freeing them to focus on growing their business. Solutions offered include domestic and international electronic payment solutions, 
liquidity management, collection solutions, as well as electronic invoice presentment and payment. 

Both services are supported by an extensive suite of 24x7 web-based business channels capable of both enquiry and transaction 
functions. These include e-AmBiz for cash management, e-AmPayDay for payroll solutions and the AmTrade platform for trade services.

Additionally, we continuously leverage ANZ to adopt best practices and enhance technological platforms for better client experience 
and to increase cross-border transaction flows.

Business Operations Review
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Funds Management 

The Funds Management Division, 
branded as AmInvest has over 32 years of 
funds management experience, covering 
both conventional and Shariah-compliant 
funds and mandates, specialising in 
active Asian equities, active global sukuk 
and smart beta global equities.

It has been a stellar and busy year – 
we have reached a new high in assets 
under management (“AUM”), received 19 
awards over the financial year and started 
a new business in private pension called 
Private Retirement Scheme (“PRS”) 
offering PRS funds to the public.

In our bid to be prepared for global 
business, we have appointed State Street 
Corporation for our middle office and 
custodian services.

Growth

AmInvest achieved its highest AUM of 
RM38 billion (April 2014) in the history 
of our funds management and is ranked 
Top 3 largest asset managers in Malaysia. 
We still presided as the largest bond 
manager with a market share of 21% 
(end December 2013). Our AUM one-
year growth was a healthy 9% and the 
three-year CAGR was 13% p.a.

Accolades and Fund Performance

We have cemented our place as a 
multiple award winning fund house 
with 19 awards over the financial year, 
encompassing 13 company-wide awards 
and six performance specific wins (nine of 
them Shariah-compliant).

For the third time in a row, World Finance 
(London) honoured us with “Investment 
Management Company of the Year” 
(Malaysia), we are the only company in 
their history of awards having this acclaim.

Other notable company awards were “Best Pension Fund Manager” (Malaysia), “Best 
Institutional House” (Malaysia) and “Best Sukuk House” Malaysia, from Asia Asset 
Management’s 2013 Best of the Best Awards in Hong Kong.

In recognition for fund performance, we were named “Best Domestic Fixed Income 
Portfolio Manager” by Employees Provident Fund, twice in a row and continuing our 
reign as the top Fixed Income Manager in the country.

The recognition as “Best Mixed Asset Fund Group” by The Edge-Lipper Malaysia 
has underscored our equity expertise as well as our fixed income, boding well for our 
capabilities across asset classes.

Over and above these awards, our latest award from Morningstar, “Best Islamic MYR 
Allocation Fund” for AmIslamic Balanced underlined our skills for Shariah-compliant 
and asset allocation capabilities in the funds management context.

Innovation and New Products

AmInvest launched 20 new funds (six Shariah-compliant and 14 conventional), the 
highest number of funds in the industry. We now manage 89 institutional mandates, 85 
unit trust funds and opened up a new category of eight PRS funds.

Going Forward

The Division shall be kept busy pursuing domestic business and continuing our 
leadership in the domestic funds management marketplace as well as growing our 
new PRS funds.

As for the global business, in the coming financial year and together with our strategic 
partner, we will launch a new fund domiciled in Europe and develop a global funds 
platform for funds distribution.

Awards and Accolades Financial Year 2014

Employees Provident Fund
Best Domestic Fixed Income Portfolio Manager Year 2013 

Morningstar Fund Awards 2014 
Best Islamic MYR Allocation Fund: AmIslamic Balanced  

 The Edge Lipper Malaysia Fund Awards 2014 
Best Fund Over 10 Years, Bond Malaysian Ringgit: 
AmDynamic Bond 

 The Edge Lipper Malaysia Fund Awards 2014
Best Mixed Asset Fund Group  

 World Finance Investment Management Awards 2013 
Investment Management Company of the Year, Malaysia  
(3 consecutive years)

 Asia Asset Management, Best of the Best Awards 2013
Best Pension Fund Manager, Malaysia

AMMB Holdings Berhad (223035-V) 91



Business Operations Review

 Asia Asset Management, Best of the Best Awards 2013
Best Institutional House, Malaysia

 Asia Asset Management, Best of the Best Awards 2013
Best Sukuk House, Malaysia (2 consecutive years)  

 Islamic Business & Finance Awards 2013
Best Asset Manager, Asia 

Global Islamic Finance Awards 2013
Best Islamic Fund Manager 2013

Islamic Finance News 2013 Islamic Investor Poll
Best Investor Relations by an Asset Management Company
 

International Finance Magazine Awards 2013
Best Islamic Asset Management Company, Malaysia

International Finance Magazine Awards 2013
Best Sukuk House, Malaysia

London 2013 Sukuk Summit Awards
Best Islamic Fund Manager 

The Asset Triple A Awards for Islamic Finance 2013
Islamic Asset Management House, Malaysia

The Asset Triple A Investor and Fund Management  
Awards 2013 
Asset Management Company of the Year (4th consecutive year) 

AsianInvestor Investment Performance Awards 2013
Best Fund House, Malaysia

Private Banking

AmPrivate Banking caters mainly to Malaysian individuals of high net worth, offering 
one-stop wealth-management solutions for our high net worth clients by positioning 
us as an integrated access point to the expertise and resources of the entire AmBank 
Group. Towards this end, we work closely with the rest of the banking group to offer a 
premier level of service to these valued clients. 

AmPrivate Banking offers customers a comprehensive and diversified range of products 
and services from a globally linked platform that includes:

• Cash management solutions
• Asset allocation and security selection
• Advisory and discretionary mandates
• Wealth protection
• Financing facilities

We assist our clients to customise 
their investment portfolios according 
to their individual risk profiles through 
our dedicated team of private client 
managers. Clients may choose to self 
manage their investment portfolio (with 
advisory support) or elect a discretionary 
mandate to leave the management of 
their portfolio to an appointed investment 
manager.

We adopt an open architecture product 
philosophy and work with multiple 
counterparties to secure the best-of-
breed products for our clients. The banks 
and fund managers that we work with 
include the most highly regarded names 
in the global investment industry. Through 
AmPrivate Banking, clients have invested 
regionally and globally across Singapore, 
Asia, Australia, America and Europe.

AmPrivate Banking branches are currently 
located in Kuala Lumpur, Pulau Pinang, 
Johor Bahru, Kuching and Kota Kinabalu.

ISLAMIC BANKING

The Islamic finance industry continues to 
grow and diversify amidst the challenging 
global economic environment. 
Increasingly resilient, Islamic banking is 
gaining even more ground in the overall 
Malaysian banking industry.

At AmIslamic Bank Berhad (“AmIslamic 
Bank”), we continue to live up to our 
aspiration of becoming the preferred 
Islamic bank in the domestic Islamic 
banking industry with strong market 
share, which clearly reflects AmIslamic 
Bank’s years of in-depth expertise in 
Islamic financial products and services.
 
AmIslamic Bank continues to show that 
it remains as the core component of the 
Group’s business by posting a net profit 
of RM236.3 million with a pre-tax profit of 
RM300.4 million. Our customer deposits 
increased by 9.7% from the previous year 
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whilst total assets is RM35.2 billion as 
at 31 March 2014. Total gross financing 
was reported at RM25.0 billion, which 
accounted for 71.0% of total assets, 
due to the pivotal demand for financing, 
mainly from retail segments as well as 
other businesses. AmIslamic Bank’s 
total deposits have increased by 11.7% 
and stood at RM28.7 billion for the year 
ended 31 March 2014.

Motivated to contribute towards the 
further development of the Malaysian 
Islamic finance industry, AmIslamic Bank 
has geared itself up to be one of the 
leading local Islamic banks by competing 
in a challenging market place, with 
product and business development being 
the main focus of the bank. Amongst the 
new products and initiatives launched by 
AmIslamic Bank during the financial year 
were:

i. The issuance of RM200 million Basel 
III-compliant Tier 2 Subordinated 
Sukuk Murabahah which is also 
Malaysia’s first Basel III-compliant 
Tier 2 Subordinated Sukuk issued 
under the Shariah principle of 
Murabahah based on a Tawarruq 
arrangement

ii. Launched five new term deposit 
products based on Commodity 
Murabahah concept which 
provides fixed profit rate and 
principal guaranteed features. 
These new term deposit products 
are in compliance with the Islamic 
Financial Services Act 2013 (“IFSA”) 
where it requires the reclassification 
of deposit and investment products

AmIslamic Bank has also embarked on 
ongoing comprehensive and integrated 
marketing initiatives to position itself 
in the market by playing a significant 
role in improving the awareness level 
of the public in an effort to promote 
the consumption of Islamic banking’s 
products and services by all. We have 

conducted our annual campaign as 
well as participated in various national 
and international forums and events as 
follows:

i. Jointly conducted How I Met MY 
Car and A New Me campaigns 
with the objectives of increasing the 
customer base for all retail products 
namely Deposits, Credit Cards and 
Personal Financing

ii. 10th Kuala Lumpur Islamic Finance 
Forum (“KLIFF”) 2013, Small & 
Medium Industries Development 
Exhibition (“SMIDEX”) 2013 and 
Minggu Perusahaan Kecil & 
Sederhana (“PKS”) in an effort to 
reach non-individual segments

iii. Being the official bank of the 4th 
OIC World BIZ 2013 to promote 
AmIslamic as a solutions provider 
in Islamic retail banking, wholesale 
banking, funds management and 
related products and services from 
the AmBank Group

Apart from all the activities conducted 
above, AmIslamic Bank has been the 
main player and actively participated 
in industry development through 
the Association of Islamic Banking 
Institutions Malaysia (“AIBIM”). AmIslamic 
Bank has also further strengthened the 
governance structure to elevate the 
level of consumers’ acceptance and 
awareness, and the transparency of our 
products and services. This is in line with 
several guidelines and standards issued 
by Bank Negara Malaysia including the 
IFSA and Personal Data Protection Act 
(“PDPA”).

Due to the diverse nature of the Group’s 
business and its widespread operations, 
AmIslamic Bank continuously strives to 
inculcate and embed corporate social 
responsibility (“CSR”) into its value chain 
and this continues to expand. We also 
have fulfilled our obligations as a business 

organisation through our business zakat 
distribution for the financial year ended 
March 2013 (“FY2013”). Total zakat 
funds of RM1,726,500, an increase of 
31% from FY2012, were distributed to 
14 state zakat collection centres  as well 
as 25 homes and charity organisations 
across the country. AmIslamic Bank 
also continues with its Student Adoption 
Programme with Yayasan Pelajaran 
MARA under AmKasih, the AmBank 
Group’s umbrella CSR programme.

The Bank has always played a role in 
building upon the Malaysian Government’s 
thrust to transform Malaysia into a global 
hub for Islamic Financial Services and is 
geared towards becoming a preferred 
Islamic Bank in Malaysia. Our efforts were 
recognised with the “Best Corporate 
Account in Asia” award at the 2013 
Islamic Business & Financial Awards 
organised by CPI Financial, the most 
important annual event for the global 
Islamic financial community. 

Moving forward to FY2015, AmIslamic 
Bank will undertake major initiatives which  
include:

• Strengthening our core capabilities/
existing channels to be ranked 
among the Top 3 Islamic banks in 
Malaysia for financing and Top 4 
Islamic banks in Malaysia for total 
assets and deposits by 2017

• Developing a full suite of Islamic 
financial solutions to serve the 
needs of the targeted segments 
whilst complying with continuous 
enhancement of requirements by 
regulators

• Strengthening Shariah governance 
in line with regulatory policies and 
requirements, including issuing 
guides on Shariah contracts and 
parameters of underlying assets
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• Continue enhancing branding 
presence of Islamic products 
through continuous effort in 
promotion and investment in our 
people and capability

• Strategic business alliances or 
partnerships

GENERAL INSURANCE

AmGeneral Insurance Berhad

Financial Performance Highlights

AmGeneral Insurance Berhad 
(“AmGeneral”) continues to deliver strong 
financial results for the Group, with a 
net profit after tax of RM217.6 million 
for FY2014. This denotes an increase 
of 45.6% over the prior year, with a 
combined operating ratio of 90.9%. 

This strong performance in profit before 
tax was on the back of fully integrating 
Kurnia Insurans (M) Berhad (“Kurnia”)  
and strong underwriting results. 

Moving Forward

The outlook on AmGeneral is positive as 
the company makes a solid footing with 
the strategic initiatives. 

The acquisition of Kurnia has positioned 
AmGeneral as one of the largest general 
insurers in Malaysia, with a network of 
over 7,000 agents and a customer base 
of four million policyholders nationwide. 

Backed by the strong partnership 
between AmBank Group and Insurance 
Australia Group (“IAG”), AmGeneral 
continues to trade under its two well-
known, trusted brands, AmAssurance 
and Kurnia. Together, AmAssurance 
and Kurnia insure around one in every 
five cars in Malaysia (about 18% Market 
share) and command a market share 
of nearly 11% for general insurance by 
gross written premiums*. 

The strategic agenda is also proceeding 
with a number of investments in 
technology and operations. These are 
intended to strengthen the company’s 
back end operations and delivery 
processes, providing employees, agents 
and customers with a more efficient 
service experience. 

As a leading market participant in the 
insurance industry, AmGeneral will 
continue to distribute a comprehensive 
range of motor, personal and commercial 
products through the AmBank network 
and agents. 

* Insurance Services Malaysia Berhad Report 2013.

LIFE ASSURANCE

AmLife Insurance Berhad

Financial Performance Highlights

On the overall, AmLife Insurance Berhad 
(“AmLife”) posted a growth in net profit 
of RM28.4 million as opposed to a net 
loss of RM51.5 million in the previous 
year. AmLife’s gross premium earned 
registered RM467 million as compared  
to RM453 million the year before,  
marking a 6% growth. This was achieved 
on the back of growth in corporate 
business premiums which registered  
31% or RM15.1 million increase from 
RM48.2 million in the previous year to 
RM63.3 million in the current year.

Key Initiatives 

Transforming Operations
A transformational project drive, SALT 
(STRATEGIC, ACTION, LEARNING, 
TRANSFORMATIONAL) was developed 
as part of the evolution process to 
put AmLife back on track. 11 teams 
were formed to cover Synergy, Internal 
Communication, Branding & External 
Communication, Staff Engagement, Staff 
Development, Product Development, 
Bancassurance Sales, Agency Sales, 
Operational Efficiency, Customer Touch 
Point and Payment.

Each of the project teams formulates 
new initiatives to improve operations 
effectiveness and strengthen staff 
engagement. 

AmLife also implemented a customer 
retention and conservation programme to 
secure as many policies with unsuccessful 
failed billing, lapsed and pre-lapsed 
policies, orphan policies, replacement 
of policy and cancellations to increase 
persistency rates.

Distribution Channels
The 2013/2014 financial year saw a 
mindset shift amongst the agency force, in 
which their focus moved from distributing 
traditional products to investment-linked 
products.  The shift intended to keep the 
force abreast with the current industrial 
trends and growing consumer needs. 
AmLife now has a total of almost 1300 
agency members spanning 18 branches 
nationwide. It continues to step up its 
agency recruitment initiatives via a myriad 
of aggressive campaigns.

AmLife also garners strong support from 
the Bancaassurance channel with 179 
AmBank branches throughout Malaysia. 
The AmBank Bancassurance team also 
emerged second runner up at the 2013 
NIAM 5th Bijak Malaysia and 2nd Ceria 
Malaysia Combined Convention in Rome 
and Florence, Italy. 

New Products

Two new products were launched 
for the agency: AmLife SecureGuard 
Plus and AmLife SecureCash and 
three new products were rolled out for 
the Bancaassurance channel namely 
AmScholar, AmMega, and AmPower 
Cash.

Business Operations Review
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Moving Forward 

The partnership between AmBank Group 
and US insurer MetLife is anticipated to 
re-energise the current life assurance 
business through the new brand of 
AmMetLife. It is hoped that the combined 
strengths of the two reputable institutions 
will develop cutting edge insurance 
products that help meet the fast growing 
insurance and protection needs of 
Malaysian consumers.

FAMILY TAKAFUL

AmFamily Takaful Berhad

Since its inception in early 2012, AmFamily 
Takaful Berhad (“AmTakaful”) continues 
to offer a diverse range of Shariah-
compliant family takaful solutions, with 
coverage and benefits to suit customer’s 
financial needs.

All AmTakaful solutions leverage on two 
key Shariah principles; Wakalah (agency) 
and Tabarru’ (donation), both of which 
are incorporated in AmTakaful’s core 
business model. 

AmTakaful’s business is backed by an 
expert panel of Shariah Committee 
comprising of renowned Shariah scholars. 
The strength of the Shariah Committee 
together with the senior management 
team enables AmTakaful to develop and 
deliver innovative Takaful solutions within 
Shariah principles to an increasingly 
sophisticated market segment. 

FY2014 Highlights

AmTakaful has charted significant 
growth since it began operations in 
January 2012. The major highlights for 
the financial year is venturing into Group 
Term Takaful (“GTT”) and Group Hospital 

and Surgical Takaful (“GHST”) businesses 
offering comprehensive Takaful benefits. 
Since 1 June 2013, AmTakaful is proud to 
provide GTT protection to approximately 
245,000 members of the uniformed 
bodies of Malaysia, covering death and 
total permanent disability (“TPD”).

AmTakaful also launched a new fund-
of-funds, AmTakaful Balanced Plus 
Fund, for its investment-linked plan on  
1 October 2013. The fund aims to  
provide certificate holder with an 
opportunity to gain potentially higher 
returns than Islamic term deposits/ 
general investment accounts, over a 
medium to long term investment horizon, 
through investing in Shariah-compliant 
collective investment schemes.

As at 31 March 2014, AmTakaful 
completed FY2014 with a strong growth 
compared to the previous financial year 
result with an increase of 80% in collected 
contributions.

Distribution and Business Development

AmTakaful kicked off its telemarketing 
initiative to distribute its first endowment 
plan - AmTakaful Protector on  
15 July 2013 via a third party 
telemarketing provider and via Ambank 
Group Outbound Telemarketing team on 
2 September 2013. 

The Agency production grew by 62%  
and Bancatakaful contribution grew by 
138% over last year.

The Group and Employee Benefit 
business started in March 2013 and 
recorded a contribution of RM19.0 million 
in the first year of business.

New Product

Two new plans were added into the 
AmTakaful suite of solutions in FY2014: 

• AmTakaful Protector is an 
endowment plan that provides 
death/TPD benefits and pays five 
times the sum covered if death/
TPD is due to an accident. It also 
provides two additional benefits i.e. 
auto-withdrawal (provides payout 
every 3 years) and hospital benefit 
(due to accident).

• Critical Illness Payor Waiver Rider 
which provides benefit to waive 
future contributions of the basic 
plan, should the Certificate Holder 
suffer from any one of the 36  
critical illnesses before attaining the 
age of 65.

Moving Forward

In light of the new strategic partnership 
between AmBank Group and MetLife, 
Inc., AmTakaful looks forward to 
leverage the strengths of two exceptional 
institutions and create a customer centric, 
modern and trusted Takaful  provider 
in Malaysia through the new brand 
of AmMetLife Takaful. With MetLife’s  
global expertise and AmBank Group’s 
stature in the Malaysian financial services 
industry, AmMetLife Takaful customers 
will have easier access to financial 
reliability and a wide range of innovative 
solutions in the future.
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