
FY17 Highlights
Wholesale Banking did well in FY17, recording a total income expansion of 12.9% 
to RM1,645.4 million. That growth was underpinned by capital market activities 
and higher fixed income trading and gains from the disposal of foreclosed 
property. Our SME loans increased 10.2% through strategic tie-ups and the 
introduction of segment specific products. Transaction banking delivered higher 
income on the back of increased trade finance volume, enhanced cash 
management and JomPAY solutions. Our Debt Capital Market business continued 
to rank in the top 3 for overall bond and sukuk issuance in Malaysia.

Priorities in FY18
Strategic priorities for FY18 are improving profitability and growing our business 
by leveraging on analytics and innovative financial solutions. We will increase our 
focus on the mid corporate segment, enhance foreign exchange and transaction 
banking propositions across all customer segments and develop digital 
capabilities. Transaction banking will continue to play a pivotal role in our CASA 
and deposit growth strategy via enhanced cash management platforms, payroll 
and JomPAY solutions.

What We Do
Wholesale Banking focuses on building and developing strong relationships with 
clients and provides wholesale banking services supported by a wide spectrum 
of commercial and investment banking products and services. We continually 
strive for excellence in offering innovative, quality and differentiated products 
and services.

Total Assets
RM57.6 billion

60%
Corporate Banking

23%
Global Markets

13%
Transaction Banking

2%
Capital & Equity Markets

2%
Others

Wholesale Banking’s income in key Segment
Total Income (YoY Movement) and Total Assets by Line of Business

Total Income
RM1,645.4 million

43%
Corporate Banking

21%
Transaction Banking

14%
Global Markets

11%
Capital & Equity Markets

8%
Funds Management

3%
Others

 10% RM30.9 million

 37% RM60.8 million

 32% RM42.9 million

 7% RM8.8 million

 32% RM13.1 million

 12% RM74.8 million

Raja Teh Maimunah  Raja Abdul Aziz
Chief Executive Officer 
AmInvestment Bank
Managing Director 
Wholesale Banking
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Total income
RM1,645.4 million
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Corporate Finance

Corporate Finance provides an extensive range of corporate finance and advisory 
services comprising initial public offerings (IPO) mergers and acquisitions (M&A), 
take-overs, restructuring, issuance of equity and equity-linked instruments, 
valuations and independent advisory services.

Capital Markets Group

Capital Markets provides customised financing solutions to our sovereign, 
corporate and institutional clients through fixed income, derivatives and credit 
solutions and advisory services.

Global Markets

Global Markets covers all secondary market activities relating to treasury, 
including foreign exchange, rates, derivatives, commodities and fixed income 
offerings.

Funds Management

Funds Management provides funds management services to institutional and 
retail investors.

Transaction Banking

Transaction Banking offers business banking solutions for corporates to better 
manage their cash flow and trade financing.

Private Banking

AmPrivate Banking services high net worth Malaysian clients with investment 
advisory, security dealing and fund management services.

Corporate Finance
Our Corporate Finance Division service a diverse range of clients from various 
sectors including construction, infrastructure, financial institutions, plantations, 
property development and oil & gas. In spite of our diverse range, overall equity 
market transactions in Malaysia in FY17 were lower than in recent years, 
particularly in IPO and fund raising exercises.

AmInvestment Bank was involved in two of the six IPOs on the Main Market of 
Bursa Malaysia Securities Berhad in FY17. We were the Joint Underwriter for Eco 
World International Berhad and also for Serba Dinamik Berhad which raised 
RM2.6 billion and RM0.6 billion respectively.

On the M&A front, notable deals include acting as the Principal Adviser for IOI 
Properties Group Berhad’s RM7.9 billion acquisition of land in Singapore, as well 
as take-over offers involving several Malaysian public listed companies, namely 
Aluminium Company of Malaysia Berhad, Ekowood International Berhad, Huat Lai 
Resources Berhad, JcbNext Berhad, ML Global Berhad and Wong Engineering 
Corporation Berhad. We were also the Co-Adviser for the RM1.1 billion disposal 
of a 40% equity interest in Konsortium Lebuhraya Utara-Timur (KL) Sdn Bhd by 
Ekovest Berhad.

We acted as the Independent Adviser for the take-overs of GHL Systems Berhad, 
Mieco Chipboard Berhad as well as Shell Refining Company (Federation of 
Malaya) Berhad.

In terms of secondary fund raising deals, we acted as the Joint Principal Adviser, 
Joint Managing Underwriter and Joint Underwriter for Malaysia Building Society 
Berhad’s rights issue (RM1.7 billion) as well as the Principal Adviser for IOI 
Properties Group Berhad’s rights issue (RM1.5 billion).

Our commitment to delivering quality products and services through an in 
depth understanding of our clients’ requirements awarded us the Best Secondary 
Deal for 2016 by Alpha Southeast Asia for the Malaysia Building Society Berhad’s 
rights issue.

Moving forward, our Corporate Finance Division will continue to leverage on our 
full-fledged advisory services to enhance value for all stakeholders. We also seek 
to continue utilising our underwriting abilities to provide total solutions to our 
clients.
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Capital Markets Group
We continued to assert our leadership position in FY17 as a dominant capital 
markets player. Our track record of successfully executing deals in volatile and 
challenging market environments is a testament to our unwavering commitment 
to provide service of the highest quality to our clients.

We extended our top three position on the Bloomberg Underwriter Rankings for 
Ringgit-denominated corporate bonds/sukuk for the 14th consecutive year in 2016.

Islamic Markets were realigned under the Capital Markets Group as a dedicated 
unit responsible for providing Shariah advisory services for a wide range of Shariah-
compliant financial and investment solutions. Islamic Markets Shariah advisory 
covers sukuk, Islamic financing syndication, equity-related offerings and Islamic 
structured finance. Sukuk represented 72% of total bonds completed in FY17.

Corporate Bonds/Sukuk Market

Malaysian corporate bonds/sukuk issuances stood at RM77.9 billion in 2016 with 
Government-Guaranteed issuances totalling RM27.8 billion (comprising 35.6% of 
total issuance) to finance infrastructure projects. Other new corporate bonds/sukuk 
issuances in 2016 were made up of AAA-rated issuances (24.8%), followed by AA-
rated issuances (25.0%), unrated issuances (11.6%) and A-rated issuances (3%).

The Ringgit sukuk market made a comeback despite all the headwinds of 2016, 
closing at RM61.3 billion, 13.5% higher than the previous year (2015: RM54.0 
billion). This was driven namely by Malaysia’s economic pump-priming 
infrastructure-led projects. Sukuk issuances continued to denominate the overall 
domestic bond market, as reflected by the percentage of sukuk to total bonds 
issued, at 78% (2015: 69%).

Amongst the largest Sukuk issuance arranged and participated by AmInvestment 
Bank were the RM25.0 billion Sukuk Murabahah Programme by Lembaga 
Pembiayaan Perumahan Sektor Awam, RM8.0 billion Perbadanan Tabung 
Pendidikan Tinggi Nasional and RM3.65 billion Sukuk Wakalah by Lebuhraya 
DUKE Fasa 3 Sdn Bhd.

For 2017, we expect the same trend will continue and sukuk issuances are 
expected to remain at the RM65-70 billion level, based on the projected 
issuances in the pipeline, mainly from infrastructure, project finance and 
construction sectors as well as government-linked companies.

Unrated bond/sukuk issuances continued to gain momentum in the Malaysian 
market with the removal of mandatory rating requirement for tradable bonds/
sukuk by the Securities Commission in January 2017. Drawing on our vast 
experience and expertise in syndication, the Capital Markets Group is committed 
to assisting our clients to capitalise on this opportunity and to developing 
private placement strategies with a diversified investor base.

72%
Sukuk

28%
Bond

72%
Sukuk

28%
Bond

Bonds/Sukuk Arranged and Managed by AmInvestment Bank FYE2016

90%
Murabahah

5%
Wakalah

5%
Musharakah

90%
Murabahah

5%
Wakalah

5%
Musharakah

New Sukuk Issuance FYE2016 by Shariah Principle
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AmInvestment Bank’s Leadership in the Corporate Bonds/Sukuk

During the year in review, AmInvestment Bank won a number of prestigious 
awards for its innovation in Islamic structures such as the Islamic Issue of the 
Year for Southeast Asia (Lebuhraya DUKE Fasa 3 Sdn Bhd) by IFR Asia, the 
Commodity Murabahah Deal of the Year (Al Dzahab Assets Bhd) by IFN, and the 
Best Wakalah Deal of the Year in Southeast Asia (Lebuhraya DUKE Fasa 3 Sdn Bhd) 
by Alpha SEA. AmInvestment Bank was also awarded the Project Finance Bank of 
the Year in Malaysia by The Asset Triple A Asia Infrastructure Awards 2016. 
Receiving this award in two consecutive years is a testimony to our capabilities 
in the project financing space.

Loan Markets

The loan syndication business complements the bond market in meeting clients’ 
large financing requirements, whether for corporate exercises such as mergers and 
acquisitions, to act as bridge financing, or to finance capital expenditure needs.

We continued to extend our top 5 position on the Bloomberg Underwriter Rankings 
for Ringgit-denominated Malaysia Loans Mandated Arranger for the year 2016.

Growth was mainly driven by real estate financing, for example AmFIRST REIT, 
Setia Federal Hill, Kwasa UK Trio, Eco Ardence, IOI Properties, among others. Real 
estate linked financing made up 41% of the total market volume in Malaysian 
loan syndication markets in 2016.

The loan syndication business in Malaysia has showed signs of slowing down 
due to global market volatility and the on-going economic headwinds. Some 
borrowers delayed their projects or postponed fund raising exercises. Compared 
to the year before, Malaysian loan syndication market volume in 2016 dropped 
to USD12.2 billion, a 6% reduction in volume (2015: USD12.9 billion), of which 
38% of total market volume constitutes refinancing of existing term loans.

For 2016, there was a significant increase in cross border transactions, with 
foreign currency denominated deals making up to 84% of the total loan 
syndication market volume, compared to 68% the previous year. We anticipate 
the trend of local borrowers raising sizable portions of syndicated loans in 
foreign currency due to offshore projects and lower funding cost will continue 
in 2017.

AmInvestment Bank continues to gain recognition in the loan syndication 
market. It won the Best Transport Deal in Malaysia at The Asset Triple A Asia 
Infrastructure Awards 2016. The Best Transport Deal in Malaysia title was also 
awarded to AmInvestment Bank for its capabilities in delivering quality results in 
providing integrated financing solutions to its sovereign, corporate and 
institutional clients.

Going forward, our Capital Markets Group will maintain its role as a key player in 
the bond, sukuk and loan/Islamic financing markets as well as exploring new 
opportunities for growth in production innovation in M&A financing, retail 
bonds/sukuk and socially responsible bonds/sukuk.

Global Markets
Our Global Markets business model has undergone rapid transformation over the 
years to cope with the ever changing landscape. The continuous reinvention of 
our business model has yielded positive outcomes, especially since the 2008 
Global Financial Crisis, where volatility is the only constant.

During the period under review, global rates and foreign exchange markets 
faced considerable volatility. Both the United Kingdom’s vote to leave the 
European Union and the surprise result of the US election contributed to 
uncertainties. The USD-RM depreciated by 12% during the period under review. 
There was a huge outflow of foreign funds from the Malaysian bond market 
causing a fall in foreign ownership of Malaysian Government Bonds from a peak 
of 51.9% in Nov 2016 to less than 40% by March 2017.

The delicate balance between efficient usage of capital and profitability is the 
basis of our strategic initiatives. As a result, Global Markets’ focus is to grow flow 
business while leveraging on our existing Fixed Income franchise. The division 
continued to leverage on our relationship within the Group to harness the 
synergies via the various strategic initiatives to grow flow business.

In addition to managing and building client relationships, our dedicated multi-
product Sales team is also tasked to deliver product solutions across all asset 
classes. The Sales team is supported by a professional team of traders and an 
equally dedicated team from Business Management, where the support functions 
are being housed. The slew of awards by Global Markets is a testimony of this 
symbiotic and enriching relationship which exists internally within the division.

In FY17, we won Best FX Bank for Corporates & Financial Institutions for the 5th 
consecutive year from Alpha Southeast Asia Best Financial Institution Awards. We 
were top 3 in four categories in the Asia Money FX Poll – Best Domestic FC Providers. 
In The Asset Awards, we were top 5 in Local Currency Bond Individual Sales.

Going forward, Global Markets will continue to build on the momentum of our 
commercial and mid-market segments which have started to gain traction on 
account of our Top 4 strategic initiatives. The division will also focus on growing 
flow business through collaboration by leveraging on various distribution 
channels and relationships within the Group for effective cross-selling. Continuous 
emphasis is also placed to provide innovative solutions, from a conventional as 
well as Islamic perspective, with the ultimate aim of growing the AmBank brand.
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Funds Management
Our Funds Management Division provides conventional and Shariah-compliant 
funds management services to both institutional and retail investors, and 
specialises in global sukuk and Asian equities.

As at 31 March 2017, we managed 80 institutional mandates, 78 unit trust funds, 
2 exchange traded funds and 10 Private Retirement Schemes (PRS) funds. Total 
assets under management increased 3% or RM1.0 billion to RM37.2 billion over 
the last financial year, led by Shariah-compliant inflows which grew 22% over the 
year to RM8.7 billion.

AmInvest dominates the fixed income unit trust sector with the largest market 
share of 14.2%. In PRS funds, we improved our ranking from 6th to 5th position 
in terms of market share, at the end of the year.

We launched three funds during the year, in equity, close-ended fixed income 
and PRS. Promotions and campaigns throughout the year were targeted towards 
the retail segment and the PRS market.

As we continue to build on our funds management capabilities and expertise, 
our efforts have been validated and recognised with a total of 11 awards this 
year. Many were repeat wins. In terms of fund performance, AmDynamic Bond, 
a fixed income fund launched in 2003 was singled out under the Best Bond 
Ringgit – Malaysia Provident 10-year performance category at The Edge | 
Thomson Reuters Lipper Fund Awards 2017 and Best Malaysia Bond Fund at the 
Morningstar Malaysia Fund Awards 2017 respectively.

AmDynamic Bond, AmCommodities Equity and AmIncome Plus were honoured 
this year at the Fundsupermart.com Recommended Unit Trusts Awards 2016/17. 
For the fourth consecutive year, AmInvest was named Malaysia’s Best Pension 
Fund Manager and also received top honours as Malaysia’s ETF Manager of the 
Year from Asia Asset Management (Hong Kong). The Asset Triple A ETF Awards 
2016 also named us as the Best ETF Provider, Malaysia. World Finance (London) 
has acknowledged us as Malaysia’s Investment Management Company of The 
Year for 6 years in a row now.

On the Islamic front, we were recognised as Malaysia’s Best Asset Management 
House of the Year from The Asset (Hong Kong) for the second time and received 
recognition as Most Innovative Fund Manager 2016 at the Global Islamic Finance 
Awards 2016.

We realigned our department this year to serve our customers more efficiently 
and effectively. The exercise enabled us to continue striving for growth with a 
concentrated sales focus, backed by reinforced support in mid and back room.

We shall also continue to leverage on the momentum we have built in 
developing innovative Shariah compliant products and services. We also expect 
to grow our retail business because we have the largest number of institutional 
unit trust agents in the market and we have the Group’s distribution channels.

Transaction Banking
Transaction Banking offers business banking solutions that cater for corporate 
needs to better manage cash flow – both payables & receivables. Our solutions 
include our cash management platform via eAmBiz, online payroll via eAmPayDay 
& trade financing via AmTrade.

From our trade financing desk, we are focusing on Islamic offerings and 
launched our Over The Counter Bank Guarantee-i (OTCBG-i) this year. There will 
more trade financing – i related offerings in 2017.

We are currently upgrading our eAmBiz cash management platform to keep 
abreast of the digital payment landscape. A mobile version will be launched to 
enable corporate customers to access account information and to perform 
transactions via mobile phone and tablet. We have also embarked on security 
token upgrades to ensure our internet banking access is safe and secure.

As part of our cash management offerings to corporates, we are actively 
engaged with MyClear to offer JomPAY. Through JomPAY, corporates now only 
need to deal with one bank to perform their collections from all participating 
banks in Malaysia. A single format of reporting and real time notification allows 
corporate customers to perform easy reconciliation in their back office. In 2016, 
we onboarded corporate and government agencies from the education segment, 
property maintenance, loan repayment and local councils. The JomPAY list will 
continue to expand in 2017 to utility companies and welfare agencies.

Private Banking
AmPrivate Banking provides high net worth Malaysian clients with unique 
investment banking propositions via investment advisory, security dealing and 
fund management services, and executed using capital market, investment and 
banking products and services.

We complement AmBank’s expertise and resources with customised solutions to 
meet our clients’ investment needs. Products and services originated within the 
Group are channeled across to private banking clients, who may also choose 
from a suite of other investment providers under AmPrivate Banking’s open 
architecture platform.

Our private bankers serve clients located throughout Malaysia, offering them 
access to domestic and foreign exposures in equities, bonds, currencies and 
alternatives. Complementing our private bankers’ advisory services are in-house 
fund managers offering discretionary portfolio management.
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NOTABLE IPOS FOR FY17

NOTABLE M&A DEALS FOR FY17

Notable Deals and Awards in Wholesale Banking

ECO WORLD INTERNATIONAL BERHAD

RM2.6 billion

Joint Underwriter
April 2017

SERBA DINAMIK HOLDINGS BERHAD

RM0.6 billion

Joint Underwriter
February 2017

IOI PROPERTIES GROUP BERHAD

RM7.9 billion

Principal Adviser

Acquisition of land in Republic of 
Singapore
January 2017

ALUMINIUM COMPANY OF MALAYSIA 
BERHAD

RM81 million

Principal Adviser

Take-over Offer
October 2016

HUAT LAI RESOURCES BERHAD

RM99 million

Principal Adviser

Take-over Offer
November 2016

HUAT LAI RESOURCES BERHAD 
(Incorporated in Malaysia) (323273-T)

ML GLOBAL BERHAD

RM35 million

Principal Adviser

Take-over Offer
May 2016

EKOVEST BERHAD

RM1.1 billion

Co Adviser

Disposal of 40% equity interest in 
Konsortium Lebuhraya Utara-Timur (KL) 
Sdn Bhd
December 2016

EKOWOOD INTERNATIONAL BERHAD

RM22 million

Principal Adviser

Privatisation via Scheme of Arrangement
February 2017

WONG ENGINEERING CORPORATION 
BERHAD

RM53 million

Principal Adviser

Take-over Offer
September 2016

(409959-W)

JCBNEXT BERHAD

RM104 million

Principal Adviser

Take-over Offer
December 2016

JcbNext Berhad
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NOTABLE INDEPENDENT ADVISER ROLES FOR FY17

NOTABLE FUND RAISING DEALS FOR FY17

SHELL REFINING COMPANY (FOM) 
BERHAD

RM576 million

Independent Adviser

Take-over Offer
January 2017

MALAYSIA BUILDING SOCIETY BERHAD

RM1.7 billion

Joint Principal Adviser, Joint Managing 
Underwriter and Joint Underwriter
June 2016

MIECO CHIPBOARD BERHAD

RM82 million

Independent Adviser

Take-over Offer
October 2016

GHL SYSTEMS BERHAD

RM239 million

Independent Adviser

Take-over Offer
April 2017

IOI PROPERTIES GROUP BERHAD

RM1.5 billion

Principal Adviser
March 2017
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AMINVESTMENT BANK’S AWARDS AND ACCOLADES

IFR Asia Awards 2016
Islamic Issue of the Year, SEA
Lebuhraya DUKE Fasa 3 Sdn Bhd

Alpha SEA Deal & Solution Awards 2016 
Best Wakalah Deal of the Year, SEA
Lebuhraya DUKE Fasa 3 Sdn Bhd

Alpha SEA Deal & Solution Awards 2016 
Best Murabahah Deal of the Year, SEA
Al Dzahab Assets Bhd

The Asset Triple A Asia Infrastructure Awards 2016
Project Finance Bank of the Year, Malaysia 
(2nd Consecutive Year)

The Asset Triple A Asia Infrastructure Awards 2016
Best Transport Deal of the Year, Malaysia 
(2nd Consecutive Year)
Penang Port (2016) & DanaInfra (2015)

IFN Awards 2016
Regulatory Capital Deal of the Year
Mumtaz Rakyat Sukuk Berhad

IFN Awards 2016
Commodity Murabahah Deal of the Year 
Al Dzahab Assets Bhd

Bloomberg Underwriter Rankings 2016
Malaysia Bonds – No. 3 with 17.7% market share
Ringgit Sukuk – No. 4 with 17.5% market share
RM Loan – No. 4 with 16.4% market share

Lead Manager Award 2016
No. 3 – by Programme Value
Lead Manager Awards 2016 
Joint 1st – by Numbers of Issues
Lead Manager Awards (Sukuk) 2016 
No. 3 – by Programme Value
Lead Manager Award (Sukuk) 2016 
Joint 2nd –  by Number of Issues
Lead Manager Awards X 2016
No. 3 – by Programme Value

Notable Deals and Awards in Capital Markets
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The Capital Markets Group’s key transactions are as highlighted below:

Legend

PA  Principal Adviser LA  Lead Arranger LM  Lead Manager SA  Shariah Adviser

MLA  Mandated Lead Arranger/ JLA  Joint Lead Arranger JLM  Joint Lead Manager JSA  Joint Shariah Advisers
 Bookrunner

INFRASTRUCTURE & PROJECT FINANCING

GOVERNMENT HOUSING EDUCATION

Lebuhraya DUKE Fasa 3 Sdn Bhd PA  LA

RM3.64 billion Sukuk Issuance JLM  JSA

• Largest Ringgit-denominated greenfield tolled-road project financing 
(in nominal value) to date. 

• Malaysia’s first Sukuk issuance based on the Shariah principle of 
Wakalah Bi al-Istithmar to fund the development and construction of 
an expressway.

• Introduction of a Reimbursable Interest Assistance (RIA) facility of up 
to RM560 million by the Government of Malaysia.

Lembaga Pembiayaan Perumahan  JLA  JLM
Sektor Awam (“LPPSA”)

RM25.0 billion GG Sukuk Programmes

• LPPSA is the new statutory body established and is under the 
purview of MoF to undertake the provision of housing financing to 
civil servants previously conducted by Bahagian Pinjaman Perumahan.

• 3.76 times bid-to-cover ratio for the RM3.4 billion Sukuk issuance via 
bookbuilding.

• Tax remission enhanced the government-guaranteed Sukuk’s 
attractiveness to investors, thereby achieving optimum pricing.

DanaInfra Nasional Berhad JLA  JLM

RM2.68 billion GG Sukuk issuance

• Securing optimal pricing for the 11th issuance despite the challenging 
market backdrop due to post Trump address to Congress in 
February 2017.

• RM2,105 million issuance with tenors of 5, 7, 10 and 15 years was 
completed via book-building mode while RM575.0 million issuance 
with tenors of 25 and 30 years was completed via private placement.

Perbadanan Tabung Pendidikan JLA  JLM
Tinggi Nasional (“PTPTN”) JSA  LM
RM8.0 billion GG Sukuk Programme

• Established under the PTPTN Act 1997 to manage funds for tertiary 
education purposes, collect payments of financing and to provide 
and manage education savings schemes.

• First issuance well received by the market, receiving total orders of 
RM5.7 billion from 52 investors account with a final bid-to-cover ratio 
of 1.62 times.

• AmInvestment appointed as sole Lead Manager for the 2nd issuance 
of RM2.2 billion.
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ENERGY

FINANCIAL INSTITUTIONS

CONGLOMERATE

Rantau Abang Capital Berhad JLM

RM1.0 billion Sukuk Issuance

• A special-purpose vehicle established by Khazanah Nasional Berhad 
to raise onshore Ringgit-denominated financing.

• Inaugural Ringgit sukuk issuance in 2017.

• Strong investor interest with 2.0 times bid-to-cover ratio by 28 
investors.

Sarawak Energy Berhad JLM

RM1.5 billion Sukuk Issuance 

• Fourth Sarawak Energy issuance under the Sukuk Musharakah 
Programme.

• Capitalised on market appetite for long-tenored papers – the Sukuk 
was oversubscribed by over 2 times with the majority of the interest 
focused on the longer tenored papers.

Affin Bank Berhad JLM

RM6.0 billion Medium Term Note (MTN) Programme

• Programme has perpetual tenor and provides flexibility to issue both 
subordinated MTNs and senior MTNs.

• Superior credit profile demonstrated by 1.62 times bid-to-cover ratio 
for the inaugural issuance of subordinated MTNs.

• Marks the first bank capital issuance by Affin Bank and the first bank 
capital issuance in 2017.

Al-Dzahab Assets Berhad JPA  JLA  JLM
RM900 million Asset-Backed Securitisation Programme

• Financing vehicle for the securitisation of Islamic personal financing 
receivables extended to civil servants and originated by RCE Marketing 
Sdn Bhd.

• Issuance in series in line with expected collections from the receivables 
pool, with tiered credit rating and overcollateralisation.

YTL Corporation Berhad JLM

RM1.0 billion Medium Term Note (MTN) Issuance

• Second issuance under the MTN Programme.

• Issue tenors of 10 and 20 years – the latter of which is the standalone 
corporate issuance with the longest tenor year-to-date.

• Preliminary engagement and understanding of the client’s financing 
requirements leading up to the issuance enabled a swift time to 
market.

AMMB Holdings Berhad PA  LA  LM

RM10.0 billion Basel III Tier 2 Sub Notes Programme

• Inaugural Basel III-compliant capital programme by AMMB Holdings, 
enabling it to meet BNM’s capital requirements for financial holding 
companies from 2019.

• Issuances out of the programme to be used to capitalise the banking 
group by subscribing to capital issuances of its banking subsidiaries.
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ENTERTAINMENT/HOTELS

OIL & GAS

WATER

TELECOMMUNICATION

GENM Capital Berhad JLM

RM2.6 billion Medium Term Note Issuance

• Inaugural 15-year issuance by GENM Capital – strong response by 
investors.

• Interest from offshore investors – underlines the strength of GENM’s 
credit quality.

• Considerable support from financial institutions, which subscribed up 
to 50% of the total issue size.

Yinson TMC Sdn Bhd PA  LA

RM250.0 million Unrated Sukuk Issuance LM  SA

• Issuance by the Yinson TMC Sdn Bhd (a subsidiary of Yinson Holdings 
Berhad), the sixth largest floating, production, storage and offloading 
(“FPSO”) operator in the world.

• Refinancing existing Syndicated Term Loan of RM234.4 million and for 
general working capital.

• Repayment capability supported by free cash flow from the various 
FPSO projects and a corporate guarantee from the parent.

Pengurusan Air SPV Berhad JLM

RM1.45 billion GG Sukuk Issuance

• Final order book with bid to cover of 4.17 times.

• Diversified distribution with strong support from financial institutions 
and insurance/pension funds.

• Up to 8bps tighter pricing vis-à-vis other GG issuance priced in end 
May 2016.

Maxis Broadband Sdn Bhd JLM

RM10.0 billion Unrated Sukuk Programme

• Maxis Broadband was established to streamline Maxis Berhad’s 
telecommunication operations into a single operating company.

• Issuance proceeds mainly utilised for spectrum fee payment(s).

• Appointed as sole Lead Manager for the RM500.0 million issuance 
and JLM for the RM2.45 billion issuance.

EDUCATIONINFRASTRUCTURE

Perbadanan Tabung Pendidikan Tinggi Nasional MLA

RM2.0 billion GG Synd Revolving Credit-i Facility

• For the provision of educational Shariah-compliant financing in 
accordance with the PTPTN Act and/or to refinance or redeem the 
Syndicated Revolving Credit-i Facility (“SRC-i”).

• The SRC-i is fully underwritten by Affin Islamic, AmBank Islamic, CIMB 
Islamic and Maybank Islamic.

• It will be paid via issuance of RM8.0 billion Sukuk Programme.

Ekovest Berhad MLA

RM700.0 million Syndicated Term Loan Facility

• Involved from onset of transaction via our role as project adviser and 
legal documentation process as the Sole MLA for the transaction.

• Equity Loan to form part of Ekovest’s effective equity contribution for 
the proposed construction of the Setiawangsa-Pantai Expressway.

• Ekovest Berhad is one of the leading construction companies in 
Malaysia, involved in major civil engineering and building works 
including turnkey, project designing, project building and project 
management. 
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SERVICES REITs

North Memorial Sdn Bhd MLA

RM1.38 billion Multicurrency Facility Facilities

• To part finance the privatisation exercise of Nirvana Asia Ltd (“NAL”), 
which is listed on the Hong Kong Stock Exchange (“Privatisation”).

• On 8 July 2016, CVC Capital Partners (“CVC”), an established private 
equity firm, made an offer to buy out NAL for a total consideration of 
HKD$8.1 billion (RM4.16 billion) through cash & shares to founder, 
Rightitan Sdn Bhd (42.7%), and its roll-over investor, Orchid Asia 
Group Mgmt (21.6%).

• The Privatisation aims to unlock the potential value of Nirvana group. 
The facility is funded by CIMB, AmBank, OCBC & Alliance.

AmFIRST REIT MLA

RM250.0 million Syndicated Term Loan Facility

• Financing for the acquisition of a freehold 3-storey hypermall building  
in Bukit Mertajam, Pulau Pinang (Mydin HyperMall).

• The proposed acquisition is meant to capitalise on the strong 
economic growth in Pulau Pinang’s retail segment and to provide a 
stable income stream for AmFIRST REIT.

PROPERTY

UDA Holdings Berhad (“UDA”) MLA

RM500.0 million Syndicated Islamic Facilities

• To part-finance 8 property development projects undertaken by 
UDA’s subsidiaries in northern, central and southern regions of 
Peninsular Malaysia.

• A government project with strong internal rating and payment is 
supported by the sales proceeds of the units for sale.

• The facility is supported by corporate guarantees from the project 
developers and an undertaking from UDA to top up the shortfall in 
case of cost overrun.

• It is funded by Affin Islamic, AmBank Islamic, Bank Pembangunan and 
Kuwait Finance House (M) Bhd.

Wholesale Banking Global Markets Awards
Global Markets Awards Won in FY17

Alpha Southeast Asia has awarded AmBank for the 5th 
consecutive year at the 10th Annual Alpha Southeast 
Asia Best Financial Institution Awards 2016 ceremony in 
recognition for our ability to provide efficient and 
effective FX solutions and services to the needs of our 
wide-based customer segments.

• Best FX Bank for Corporates & Financial Institutions. 

Asia Money FX Poll – Best Domestic FX Providers (new 
category for 2016) Top 3 for: 
a) Best Domestic Provider of FX Services
b) Best for FX Options
c) Best for FX Products and Services
d) Best for FX Research & Market Coverage

The Asset Awards:

• No 5. in Local Currency Bond Individual Sales (Ho Su Farn)
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FY17 Highlights
Retail Banking recorded a total income of RM1,364.9 million in FY17. This was 
7.9% lower YoY impacted by margin compression. Our retail loan base grew 
5.4% supported by robust growth in mortgages and cards. Retail CASA grew 
7.7% from Retail SMEs and payroll accounts. Our targeted focus on credit cards 
saw cards in circulation up 10% YoY along with higher spending volumes. We 
continued to drive new cards issuance through innovative propositions such as 
the AmBank BonusLink Visa Card. We also strengthened our wealth management 
capabilities by becoming a distributor for Amanah Saham Nasional Berhad and 
Amanah Hartanah Bumiputra.

Priorities for FY18
Retail Banking will continue to focus on growth in our mass affluent, affluent and 
retail SME segments, while strengthening our market positions in cards and 
wealth management. These propositions are supported by enhanced sales and 
distribution capabilities, including via leveraging on advanced customer data 
analytics and improved efficiency through process reengineering and 
digitalisation.

What We Do
Retail Banking provides everyday banking to individual customers. Our 
comprehensive suite of financial solutions includes deposits, loans & financing, 
credit cards, wealth management and priority banking.

Total Income (YoY Movement) and Loans by Line of Business

Total Loans
RM48.8 billion

52%
Mortgage

41%
Auto

4%
Cards

2%
Retail SME

1%
Others

32%
Deposits

21%
Auto

18%
Mortgage

18%
Cards

3%
Wealth

3%
Personal 
Financing

2%
Retail SME

3%
Others

Total Income
RM1,364.9 million

 65% RM37.2 million

 19% RM7.0 million

 10% RM26.6 million

 15% RM50.3 million

 1% RM3.5 million

 22% RM8.6 million

 3% RM1.1 million

 3% RM7.3 million

RETAIL BANKING FOCUSING ON LOANS GROWTH IN 

NON-INTEREST INCOME TO MITIGATE MARGIN COMPANY

Jade Lee Gaik Suan
Managing Director 
Retail Banking

RETAIL
BANKING

Total income
RM1,364.9 million
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Retail Banking
In Retail Banking, we have refined key performance indicators, given more clarity 
to the ownership of our channels, segments and products and redesigned our 
incentive schemes for branch managers and relationship managers. We were 
impacted by margin compression in FY17 and saw income fall 7.9% YoY. Our retail 
loan base grew 5.4% supported by robust growth in mortgage loans and cards. 
Next year, we expect to see stronger results as the benefits of our restructuring 
become apparent.

Channels

Driven by improvements in channels and cross selling, our branch productivity 
improved. Our average branch sales performance growth from the third quarter 
to the fourth quarter of FY17 was about 70%, whilst our average branch YOY 
growth was 58%. Output from mobile sales doubled with 52% productivity 
improvement for our mortgage team. Our cards team registered a four-fold 
productivity improvement.

Products

Our improved sales were supported by simple product innovations. In the last 
quarter of FY17, senior savers and other promotions garnered nearly RM3 billion 
in deposits. Our appointment in January 2017 as an agent for Amanah Saham 
Nasional Berhad unit trusts also resulted in AmBank taking RM198 million in the 
last quarter of FY17. Increased collaboration with AmMetLife saw our premiums 
grow 64% YoY. 

Segments

The re-launch of our AmBank Signature Priority Banking led to a six-fold increase 
in our customer base from December 2016 to March 2017. We now have around 
50,000 priority customers, making us one of the Top 4 in the industry. With 
increased confidence and support from affluent customers, we are seeing 
increased product take up, and improved revenue.

Costs

Our cost showed a YOY decline in spend from the rationalisation of excess 
terminals and premises, and the completion of the merger of MBF-branded cards 
into Ambank. We continued to modernise our infrastructure with the roll out of 
a new loan origination system, the replacement of old ATMs, and an ongoing 
upgrade of our debt collection system, customer management system, data 
science capabilities, customer on-boarding solutions and mobile banking.

Customer Experience

In order to better serve our customers, we upgraded 2 of our 7 priority banking 
centres and re-energised our relationship managers and support team. We rolled 
out our new holistic branch model for enhanced customer experience in Sabah. 
We beta tested our new mobile banking application to replace AmGenie, and a 
new merchant portal. Straight through processing improvements from Project 
APEX meant we could reduce the overall account opening experience from an 
average of 45 minutes to less than 10 minutes. We upgraded our customer care, 
so all touch points are rolled into one centre that deals directly with customers 
to resolve and close off issues.

Data Science

We now have a functional enterprise data warehouse, relevant analytical tools 
and a modest team of data specialists to support our digital sales enablement 
and customer experience initiatives.

Management Team

We have a refreshed team of seasoned bankers to lead our product, segment & 
distribution initiatives, supported by a strong credit and collection operations, 
and data science.

Looking Forward

In FY18, we expect to see stronger results as the benefits of our restructuring 
become apparent. We will continue to focus on growth in our mass affluent, 
affluent and retail SME segments, while strengthening our product market 
positions in cards and wealth management. These propositions are supported by 
enhanced sales and distribution capabilities, including leveraging on advanced 
customer data analytics and improved efficiency through process reengineering 
and digitalisation.

Overview
p. 1 - p. 7

Key Highlights
p. 8 - p. 9

Key Messages
p. 10 - p. 21

About Us
p. 22 - p. 37

Leadership
p. 38- p. 67

MD&A
Strategic Review

p. 70 - p. 87

MD&A
Performance Review

p. 88 - p. 113

MD&A
Business Review

p. 114 - p. 135

Sustainability
Statement

p. 138 - p. 175

Corporate 
Governance
p. 178 - p. 225

Highlights and Achievements
p. 226 - p. 237

Stakeholders Information
p. 238 - p. 266



Christopher Yap Huey Wen
Managing Director 
Business Banking

BUSINESS 
BANKING

ENTERPRISE BANKING COMMERCIAL BANKING

Focuses on companies with a business turnover of less than RM50 million 
and primarily looks at working capital loans under programme lending 
which will drive flow business of FX and trade.

Focuses on companies with a business turnover of RM50 million to 
RM150 million and primarily looks at liabilities and discretionary lending 
along with ancillary solutions.

In line with our Top 4 Strategy, we have created a new division called Business Banking to enhance our focus on the small and medium size enterprise (SME) 
segment. This is a key growth area for AmBank and is also in line with the government’s strategic initiative to encourage entrepreneurs. Our Business Banking division 
started operations in April 2017 and comprises two focus areas:
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FY17 Highlights
AmBank Group’s Islamic banking business constitutes AmBank Islamic Berhad 
(AmBank Islamic) and the Islamic banking business undertaken by AmInvestment 
Bank Berhad. We recorded a healthy combined profit after taxation and zakat of 
RM268.9 million in FY17. This was an increase of 6.4% over the previous financial 
year, supported by higher fees, and trading and investment income. The 
achievement is an attestation of our strategy to focus on profitable growth areas 
and non-funded income, and identify the niche market segments which have 
been under-penetrated.

Priorities in FY18
AmBank Islamic will Intensify focus on small and medium enterprise (SME) and 
mid corp clients via transaction banking solutions, FX, vendor and contract 
financing. Given that auto financing is a major contributor towards our earnings, 
greater emphasis would be placed on the profitable customer segments within 
this sector.

We will continue to harness opportunities in the Islamic banking space to serve 
niche market segments. Target areas will include Islamic wealth management 
which entails the distribution of Islamic unit trusts and bancatakaful products, 
and term financing-i for investment in Amanah Saham Bumiputera (ASB) and 
ASB2, which are expected to diversify and further improve our earnings. These 
initiatives would be underpinned by strategies to procure low cost deposits to 
mitigate the impact of margin compression.

We are contemplating to widen our scope of business beyond credit 
intermediation. Whilst credit intermediation shall continue to remain our key 
earnings generator and source of funding, we would explore playing an 
investment intermediary role as well. This could be supported by the adoption 
of environmental, social and governance (ESG) parameters as one of the guiding 
principles in the conduct of our business.

What We Do
As the primary Islamic banking arm of AmBank Group, AmBank Islamic offers a 
comprehensive range of Shariah-compliant retail and wholesale banking products 
and services, including treasury and trade solutions.

We recorded a healthy profit after taxation and zakat of RM255.7 million in FY17. 
This was an increase of approximately 10.0% over the previous financial year and 
constituted 18.1% of AmBank Group’s profit after tax. 

We continued to restructure our balance sheet by growing our auto financing 
portfolio in a selective manner and focusing on profitable growth for our 
wholesale banking portfolio. To create a more sustainable earnings stream, we 
continued to substantially grow our mortgage portfolio. In line with AmBank 
Group’s strategy to address the issue of margin compression, we have placed 
more emphasis on wealth management, credit cards and transaction banking.

The gross impaired financing ratio improved from 2.18% to 1.78% for the 
financial years ended 31 March 2016 and 2017 respectively, reflecting the 
disciplined approach in credit risk management and collection processes.

To fund business growth and have an adequate buffer in light of the more 
challenging and complex economic environment ahead, AmBank Islamic raised 
RM250 million of Tier-II capital in FY17. Coupled with the growth in profitability, 
we managed to maintain a strong capital position, with total capital ratio and 
capital equity tier 1 ratio as at 31 March 2017 of 15.1% and 10.5% respectively.

Eqhwan Mokhzanee  
Muhammad
Chief Executive Officer 
AmBank Islamic Berhad

ISLAMIC 
BANKING

Profit after taxation and zakat
RM268.9 million
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New Focus Areas

In line with AmBank Group’s Top 4 Strategy, we focused on growing our SME 
portfolio. AmBank Islamic and Credit Guarantee Corporation Malaysia Berhad 
entered into portfolio guarantee agreements of up to RM375 million to facilitate 
the provision of financing to qualified SMEs which lack collateral. We also 
participated in SME Corporation’s Shariah SME Financing Scheme, under which 
eligible SMEs could receive a 2% profit expense rebate. We also promoted our 
Islamic banking solutions to SMEs, via a series of pocket talks and in collaboration 
with partners such as Halal Industry Development Corporation and SME Corporation.

AmBank Islamic obtained an institutional unit trust adviser license from the 
Federation of Investment Managers Malaysia in FY17. This allowed us to enter into 
distribution agreements with unit trust management companies to augment our 
wealth management business by distributing Islamic unit trusts to diversify our 
range of products and boost fee income.

We introduced term financing-i for the provision of financing to eligible individuals 
to invest in ASB, a unit trust fund promoted by Amanah Saham Nasional Berhad 
(ASNB), a wholly-owned subsidiary of Permodalan Nasional Berhad (PNB), which is 
currently the largest unit trust institution in Malaysia. 

Realising that one of the underserved areas is the provision of financing for 
affordable homes, AmBank Islamic and the State Government of Johor launched 
the Johor Affordable Home Financing Scheme in September 2016. The scheme 
was designed to assist home purchasers who actually qualify to secure financing, 
but are not approved by financial institutions because lower category of 
affordable homes may not be within the financial institutions’ target market.

Products and Services

We are committed to ensuring that the conduct of our business is consistent 
with Shariah requirements. In FY17, we conducted an exercise to migrate a 
number of our products to adopt the Shariah principle of Tawarruq; an 
arrangement that involves the sale of an asset to the purchaser on a deferred 
basis and subsequent sale of the asset to a third party on a cash basis to obtain 
cash, or vice versa. 

Amongst the products that were launched adopting the Tawarruq principle 
were:

• Cash Line-i – a short-term facility made available through the current account-i 
for customers who require funds for working capital requirements, personal 
use or project/contract financing.

• Home/Property Financing-i – a financing facility for the purchase of properties 
where the profit is calculated based on variable rates. For the benefit of the 
customer, the profit rate is capped throughout the financing period, as per the 
requirement of the Tawarruq principle.

• Term Financing-i Secured by ASB – term financing facility with fixed payment 
period offered to eligible individuals for the purpose of investing in ASB unit 
trust fund.

As part of our strategy to focus on trade, we have simplified our processes for 
trade finance products such as accepted bills-i (AB-i), outward bills purchased-i 
(OBP-i), credit bills negotiation-i (CBN-i), foreign currency trade financing-i (FCTF-i) 
and trust receipt-i (TR-i). Over-the-counter bank guarantee-i (BG-i) was introduced 
to improve the turnaround time for the procurement of BG-i by customers. 
Further, the master terms & conditions for cash management and trade finance 
products were introduced.

We reviewed our existing products to ensure compliance with new policy 
documents issued by Bank Negara Malaysia (BNM) such as:

• Wakalah (agency)

• Kafalah (guarantee)

• Hibah (gift)

• Qard (benevolent loan)

• Wadi’ah (safe-keeping)

• Ijarah (lease)

• Wa’d (undertaking)

Shariah Governance

We adopted BNM’s Shariah Governance Framework (SGF) with 4 separate Shariah 
pillars namely Shariah Research, Shariah Review, Shariah Risk Management and 
Shariah Audit. In addition, AmBank Islamic set up a Shariah Legal Section under 
the Shariah Research & Advisory Department.

With the strengthening of the SGF, any lapses in controls or processes which 
could lead to Shariah Non Compliance (SNC) incidents were identified in a 
proactive manner. We enhanced controls to mitigate against potential SNC, 
including improvements in documentation and process flows, as well as manuals 
and guides. For FY17, no SNC incidents were recorded by AmBank Islamic.
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Senior Management Oversight

The oversight of our business and compliance aspects were conducted via AmBank 
Islamic’s Heads of Department Forum and Oversight Forum. The Heads of Department 
Forum discussed strategic, financial performance, human resource, industry 
development, product, and other business and organisation matters. The Oversight 
Forum focused on Shariah, risk management, compliance, audit, liquidity, regulatory 
and other control issues.

Capacity Building

We recruited new personnel to our management team including the Heads of 
Product Management Section and the Heads of Business Development Section 
for both our Retail Banking and Wholesale Banking Departments. We also 
continued our systematic and targeted training for Board members, Shariah 
Committee members, management and staff of AmBank Group who were 
involved in the Islamic banking business. This included nationwide engagements 
with relationships managers and training for Islamic banking champions of all 
175 branches. Such internal education/awareness programmes were key to 
position Islamic banking as the preferred choice for customers.

Brand Presence

AmBank Islamic continued to focus in strengthening our brand presence and 
promote greater awareness and knowledge of Islamic banking activities amongst the 
public through participation in various events namely:

• The 13th Kuala Lumpur Islamic Finance Forum (KLIFF) 2016

• Global Islamic Finance Forum 5.0 (GIFF) 2016

• The 19th SME Annual Showcase (SMIDEX 2016)

• Karnival Kewangan 2017 by BNM

Corporate Social Responsibility

AmBank Islamic continued to serve the community through corporate social 
responsibility initiatives. We fulfilled our responsibilities through business zakat 
distribution of RM1.5 million, out of which RM414,000 was paid to state zakat 
collection centres whilst the balance of RM1.1 million was distributed to eligible 
recipients ranging from associations and charity homes throughout Malaysia, 
including Yayasan Pelajaran Mara (YPM). The distribution to YPM was for the 
ongoing Student Adoption Programme which was currently in its sixth year out 
of a 10-year programme.

Business Outlook for FY18

Whilst we expect the Malaysian banking sector and economy to pick up 
momentum, there remain uncertainties and challenges arising from increasing 
competition, and internal and external developments.

AmBank Islamic set up a new Business Banking Department to facilitate a 
seamless interface with the Group’s new Business Banking line of business in 
driving penetration into the SME segment. We will place greater emphasis on 
the profitable segments within the auto financing, corporates and trade 
businesses. In addition, the distribution of Islamic unit trusts and bancatakaful 
products, and term financing-i for investment in ASB and ASB2 are expected to 
diversify and further improve our earnings. Coupled with the procurement of low 
cost deposits, these new earnings drivers would help to mitigate the impact of 
margin compression.

Managing asset quality via prudent credit underwriting standards and proactive 
collection strategies will also be a key focus. 

Given that adherence to Shariah norms and requirements is paramount, we will 
continuously review the effectiveness of our SGF, and ensure that our business 
and operations comply with Shariah requirements. 

We will continue to promote capacity building in order to have the right skill set, 
optimal level of resources and proper succession. To ensure the sustainability of 
our business and operations, training on Islamic banking shall be provided in a 
systematic manner to ensure consistent and relevant delivery throughout 
AmBank Group. Training modules shall be tailored to ensure that the specific 
requirements of the business are met.

For the coming year, we shall continue the momentum in leveraging on the 
distinct value proposition offered by Islamic finance to add further value to 
AmBank Group. This strategy would entail further penetration into niche market 
segments which were hitherto under-penetrated by AmBank Group. 

AmBank Islamic also aspires to introduce Islamic specific offerings over the 
medium term to enhance our prominence and strategic focus. To this end, we 
will embark on financial research and development (R&D) to drive product 
diversification. Major challenges such as customer acceptance, and whether the 
existing regulatory framework and enablers are equipped for the introduction of 
such distinct products, would need to be overcome.
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FY17 Highlights
We grew our motor insurance market share by 0.23% to 15.76% and improved 
our position as number one in the market. In overall general insurance market 
share, AmGeneral was number two, based on net premium in 2016. We recorded 
a net earned premium of RM1,437.6 million, down 0.7% YoY. Profit before tax of 
RM216.9 million was up 7.4% YoY while profit after tax of RM190.7 million was 
down 1.05% due to lower tax in FY16.

Priorities in FY18
We have developed our risk pricing model infrastructure and increased 
penetration to non-motor products to prepare ourselves for the liberalisation of 
premium pricing for motor and fire insurance products beginning July 2017. We 
aim to lead in motor insurance and selected personal and commercial lines via 
competitive underwriting, innovative product offerings and digital transformation.

What We Do
AmGeneral Insurance is one of the largest motor and general insurance 
companies in Malaysia with over four million policy holders. It is backed by a 
strong partnership between AmBank Group and IAG Trading and operates under 
two well known and trusted brands in the Malaysian market, AmAssurance and 
Kurnia. We generate business through a comprehensive range of general 
insurance solutions distributed through a network of 32 branches, 7,000 agents 
and dealers, and through AmBank’s branches nationwide.

Number One in Motor Insurance
We grew our motor insurance market share by 0.23% to 15.76% and improved 
our position as No.1 in the market, despite a year of slower growth in the 
general insurance industry. In overall general insurance market share, AmGeneral 
was No. 2 based on net premiums in 2016.

As part of our focus to grow our non-motor portfolio and enhance our support 
capability, we developed detailed reporting in a single view to enable targeted 
campaigns and performance tracking. This led to an increase in cross selling 
activities at both individual agent and distributor levels. We registered a non-
motor gross written premium (GWP) growth of 6.3% for the financial year ended 
31 March 2017.

We also strengthened and improved our renewal rates with the continued 
implementation of the Net Promoter Score (NPS) tool in line with our strategic 
initiative to build a customer oriented organisation. Multi-lingual short surveys 
are sent via short messaging service (SMS) link to customers at different touch 
point and the responses received provided valuable insight into customers’ 
preferences which helps in better managing customers’ expectations. 

We extended our Agent Portal Services (APS) to brokers and partners with the 
launch of Partner Portal Services (PPS) and that enabled us to grow the broking 
segment further with three new PPS partners signed up. Increasing our digital 
capabilities has been key as AmGeneral continues to tap into opportunities to 
improve its support and services to agents and partners as well as enhance 
customer experience and being agile to meet the customers’ changing demands.

FY17 was a challenging year for the general motor business as the economy and 
consumer sentiment remained weak. The second half of the year also marked 
the first phase of progressive liberalisation of motor and fire insurance for the 
general insurance industry.

In the face of all these changes and challenges, AmGeneral made significant 
progress, and continued to embrace change, innovation and find new avenues 
for further growth and opportunities, as we completed the second year of our 
three year strategic framework.

Derek Llewellyn Roberts
Chief Executive Officer 
AmGeneral Insurance Berhad

GENERAL
INSURANCE

Profit before tax
RM216.9 million
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GREW OUR MOTOR INSURANCE  
MARKET SHARE

to 15.76%

RECORDED NET EARNED  
PREMIUM OF RM1,437.6 MILLION

 0.7% YoY

PROFIT BEFORE TAX OF  
RM216.9 MILLION

 7.4% YoY

We successfully set up our critical requirements for market liberalisation to 
ensure smooth implementation and service delivery to customers. This included 
an innovative product, Enhanced Perfect Rider Plus, coupled with systems 
enhancement and embedding pricing capability and functions for more efficient 
process and issuance of policies.

Over the year, we embarked on a 7-month corporate awareness campaign with 
a series of newspaper articles featuring insights on AmGeneral’s business, 
strategic direction, employee career development, customer experience and 
digitalisation plans. These articles reached a daily readership of 1.4 million in The 
Star and were subsequently featured in Bahasa Malaysia in the Harian Metro and 
in Mandarin Chinese in the Sin Chew and See Hua newspapers.

Kurnia launched a brand refresh campaign to crystallise customer confidence that 
Kurnia will always be there in your time of need. The campaign raised awareness 
of Kurnia’s 24-hour auto assistance, towing services and other exclusive services 
for policyholders. AmAssurance launched its ‘On Tour Truck’ campaign to increase 
public awareness and knowledge on various AmAssurance products and services.

AmGeneral will continue to focus on segmentation at product portfolio level 
with an overlay of customer insights to determine product design and marketing 
strategy. This will be the core focus, in line with our groundwork for liberalisation 
where both system readiness and go-to-market strategy implementation will be 
crucial to navigate this change.

NET EARNED PREMIUM

RM1,437.6 million

PROFIT BEFORE TAX

RM216.9 million
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FY17 Highlights
AmMetLife achieved a robust growth of 40% in New Business and 52% in Value 
of New Business.

Priorities In FY18
• Focus on customer centricity following the implementation of the new 

policy administration system

• Delivering new products aligned to suit the lifestyle needs of Malaysians

• Professionalise and strengthen the Agency Force

• Optimise customer experience

What We Do
AmMetLife is a strategic partnership between two well-known and trusted 
brands, AmBank Group and MetLife International Holdings. We offer a 
comprehensive range of life assurance and wealth protection solutions distributed 
through AmMetLife branch offices, AmBank branches and authorised life 
insurance agents nationwide.

AmMetLife
We achieved an important milestone with the completion of our core system 
revitalisation project, AmReady. This enhanced and improved our IT infrastructure to 
further support all distribution channels.

We launched WealthSecure Smart in June 2016. This is a non-participating limited 
premium payment endowment plan with guaranteed cash payments payable every 
year, starting from the end of policy year one. With WealthSecure Smart, customers 
will be able to enjoy protection for 20 years with a premium payment term of only 
5 years and at the same time receive guaranteed cash payments as long as their 
policy is in force.

In January 2017, we launched Protect20. This is a traditional non-participating term 
plan which provides 20 years coverage. Benefits are payable upon death or total and 
permanent disability. For our corporate clients, AmMetLife expanded the suite of 
employee benefits offerings to include outpatient, dental and maternity benefits. 
AmMetLife also ran two promotional consumer campaigns to increase awareness of 
investment-linked and participating endowment plans distributed by our agency 
distribution channel.

AmMetLife participated in the Karnival Kewangan in January 2017 in support of Bank 
Negara Malaysia’s efforts to create awareness for greater financial literacy. This was a 
great opportunity to boost visibility of the AmMetLife brand and at the same time 
underline the need for regular financial health checks to better assess the level of 
protection needed.

Ramzi Albert Toubassy
Chief Executive Officer
AmMetLife Insurance Berhad
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Robust growth in New Busines 
40%

p. 134 p. 135 AMMB Holdings Berhad (223035-V) Annual Report 2017 ambankgroup.com
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FY17 Highlights
We reported a gross contribution of RM52 million in FY17 primarily contributed 
by credit related products. This was marginally down on the previous year due 
to lower advisory sales.

Priorities in FY18
We plan to develop a direct e-Channel to complement existing channels. With 
our passion for the provision of excellent services, together with a deep and 
respectful knowledge of Shariah principles and values, we aim to be a customer-
centric and modern takaful operator in Malaysia.

What We Do
AmMetLife Takaful is a strategic partnership between two well-known and 
trusted brands, AmBank Group and MetLife International Holdings. We offer a 
comprehensive range of takaful solutions (advisory, group employee benefits 
and credit related) distributed by our authorised takaful agents and AmBank 
branches nationwide. 

Family Takaful 
AmMetLife Takaful reported a gross contribution of RM52 million in FY17 
primarily contributed by credit related products. This was marginally down on 
the previous year due to lower advisory sales. In addition, we discontinued the 
underwriting of new Group Hospitalisation and Surgical benefits coverage in 
FY17 due to highly competitive market conditions. 

We successfully migrated to a new core certificate administration system, Integral 
Life, in FY17. This supports business growth, performance, maintainability and 
system stability. In October 2016, AmMetLife Takaful launched a refreshed web 
interface and a point-of-sale (Release 1) for our Agency Force and Bancatakaful 
partners to ease proposal submissions. The new web interface provides simpler 
navigation, better user experience and important customer information and 
represents our vision to be a modern Family Takaful provider in this digital era.

AmMetLife Takaful will implement a number of strategic initiatives to improve 
performance and market position. As part of our five-year business plan, the 
development of our direct e-Channel is in progress. This will be an innovative 
direct channel business which will promote simple term products via an online 
platform. Our e-Channel will complement existing distribution channels, 
Bancatakaful and Agency and is expected to generate consistent regular 
business over the next five years. 

AmMetLife Takaful Berhad

FAMILY
TAKAFUL

Gross contribution 
RM52 million
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