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16 June 2020
Visa Olympic Games Tokyo 2020 Campaign for AmBank Cardholders Lucky Grand Prize winner walks away with RM30,000 cashback
Mr Gan Ean Chye emerged as the Grand Prize winner of the Visa Olympic Games Tokyo
2020 Campaign for AmBank Cardholders. The 59-year-old marketing executive walked
away with the Grand Prize - RM30,000 in cashback.
The campaign which ran from 15 December 2019 to 15 April 2020 offered AmBank Visa
credit cardholders a chance to win attractive prizes, including a Grand Prize of RM30,000
in cashback and rewarded its lucky cardholders who spent a minimum of RM20 in a single
receipt to earn entries throughout the campaign period.
With the postponement of the Olympic Games Tokyo 2020, the Grand Prize was revised
to cashback, instead of the all paid trip to Tokyo.
Aside from the RM30,000 cashback, 10 lucky winners were presented with RM2,020
cashback and another 10 won the latest edition of smart tablets worth RM1,499.
“We are pleased to work with AmBank to create this campaign and reward our
cardholders who have spent on their AmBank Visa cards during this period, particularly
when they make contactless payments or shop online. At Visa, we constantly work with
our bank partners to create more privileges and rewards for our valued cardholders. We
would like to thank all our participating cardholders for their support, and a huge
congratulations to our grand prize winner, Mr Gan,” said Mr. Ng Kong Boon, Visa Country
Manager for Malaysia.
“AmBank offers a variety of Visa credit cards to cater and suit our cardholders’ needs.
This campaign is one of our many rewards programmes for our loyal cardholders who
deserve our gratitude for their continuous support and confidence in banking with us. My
heartiest congratulations to all winners” said Aaron Loo, Managing Director, Retail
Banking, AmBank (M) Berhad.
“As we are in unprecedented times where staying at home is the new norm, we are
offering cashback for online groceries shopping and food delivery service when
customers use their Visa AmBank credit cards. We hope that this will help customers
cushion their overall household expenditures” he added.
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Eligible cardholders along with their supplementary cards were automatically tracked
throughout the campaign period. The campaign entries include 10 entries for a minimum
of RM20 retail spend in a single receipt, 20 entries for every RM20 retail spend via Visa
payWave (contactless transaction), 50 entries for every RM20 retail spend in foreign
currencies (including online) and a special double entry for AmBank BonusLink Visa
Credit Card and AmBank SIGNATURE Priority Banking Visa Infinite Credit Card. In
addition to that, for every new Primary AmBank Visa Credit Card/-i applied, approved and
activated during the campaign period were entitled for 100 campaign entries.
In light of the current implementation of the Movement Control Order (MCO), no official
prize giving ceremony was held as the cashback will be credited directly to the Grand
Prize winner. As for the other winners, arrangement has been made to deliver the
respective prizes to them.
About Visa Inc.
Visa Inc. (NYSE: V) is the world’s leader in digital payments. Our mission is to connect the world
through the most innovative, reliable and secure payment network - enabling individuals,
businesses and economies to thrive. Our advanced global processing network, VisaNet, provides
secure and reliable payments around the world, and is capable of handling more than 65,000
transaction messages a second. The company’s relentless focus on innovation is a catalyst for the
rapid growth of digital commerce on any device for everyone, everywhere. As the world moves
from analog to digital, Visa is applying our brand, products, people, network and scale to reshape
the future of commerce. For more information, visit www.visa.com.my

About AmBank Group
AmBank Group is a leading financial services group with over 40 years of expertise in supporting the economic
development of Malaysia. We have over three million customers and employ over 8,000 people.
The Group was listed on the Main Market of Bursa Malaysia in 1988. It is the sixth-largest banking group by
assets in Malaysia, with a market capitalisation of around RM13.7 billion and assets of RM158.8 billion as at
31 March 2019.
AmBank Group serves over three million individual and corporate customers. It provides services in wholesale
banking, retail banking, business banking, investment banking and related financial services which include
Islamic banking, underwriting of general insurance, stock and share broking, futures broking, investment
advisory and management services in assets, real estate investment trust and unit trusts.
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For more information, please visit ambankgroup.com
For more information, for AmBank Group, please contact Syed Anuar Syed Ali, Executive Vice President, Group
Corporate Communications and Marketing, AmBank Group at Tel: 03-2036 1703 or email at
sasa@ambankgroup.com.
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